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Each year millions of words and illustrations 
are bought and converted into books, maga- 
zines, motion pictures, plays, newspapers, trade 
journals, greeting cards, etc. in a unique man- 
ner. Countless writers, photographers and car- 
toonists, both full-time and part-time, work at 
writing and preparing the various types of 
materials these markets buy. Literally hun- 
dreds of thousands of dollars change hands 
from publisher-producers to free lancer. 


Spread throughout the country (and world), 
most of these free lancers refer to Writer’s 
Market for a convenient and complete source 
of information on the names and addresses of 
these markets, the staff members concerned; 
the detailed requirements such as word-lengths, 
subjects preferred, treatment, taboos, photo 
and cartoon specifications; policies regarding 
query letters, reports on submissions and time 
required; payment rates and time of payment. 
This information is collected at considerable 
expense direct from the personnel who make 
the buying decisions in each enterprise. 


In this fast-changing field, use of Writer’s 
Market helps writers, photographers and car- 
toonists to save considerable effort, time and 
expense in trial-and-error submission. The 
thorough cross-indexing of markets by type of 
material helps free lancers to quickly extend the 
scope of the potential markets for their work. 


This newest edition of Writer’s Market, which 
now requires a record 596 pages, reflects the 
expansion of many special areas of publishing, 
notably book publishing, trade and_profes- 
sional publications, and specialized mass- 
circulation magazines. 


In addition to the most complete market cover- 
age, Writer’s Market provides valuable infor- 
mation on copyright, model’s releases, proper 
manuscript form including a sample TV script, 
trends in fiction, playwriting and non-fiction, 
and annotated special lists such as literary 
agents and writers’ clubs. 


Writer’s Market has found widespread use in 
agents’ offices, public relations and advertising 
offices, and wherever journalism and writing 
are taught in universities, adult classes and 
advanced high school programs. 


This unique combination of the most extensive 
market coverage and valuable guidance mate- 
rial makes the Writer’s Market as indispensable 
as the dictionary to writers, photographers and 
cartoonists seeking publication and profit from 
their work. 


Cover design: Clarence Lee 


See inside jacket for description of other publi- 
cations and services for writers. 
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U YOU ARE a writer of fiction or nonfiction, if you are a photographer, play- 
wright, cartoonist, public relations man, ad agent—then this volume is 
designed for your use. It is a guide to the requirements of publications and 
firms which publish journalistic material. You will find information on 
trade journals, play producers, on greeting card verse publishers and animal 
magazines. Over 3,500 markets are listed: Each listing includes the name and 
address of the publication or company, its editorial needs and its rates of 
payment, obtained by us direct from the editor. 

If you want to sell a short story, there is a special index on page 510, giv- 
ing you a complete list of all the free-lance fiction markets in the book. The 
nonfiction markets index is on page 515. Filler markets are indexed on page 
558. Publications buying cartoons are indexed on page 551. Markets for pho- 
tographers and photojournalists have been culled from the general listings 
and are indexed on page 536. The table of contents lists specific areas of writ- 
ing interest—such as book publishers or motion picture companies. Photogra- 
phers will find the sample Model’s Release on page 454 valuable for reference. 

“Preparing Your Manuscript,” on page 17 has been included not only as 
a guide for beginners but as a reminder for professionals. The “Quiz on 
Copyright” has been revised and expanded for this new edition. We include 
this because every writer must be informed of the ways to protect his manu- 
script. 

Protection of your work is important; but your prime concern is with mar- 
keting it. Editorial requirements change as the times change, but certain 
things hold true always. You can impress an editor with a clean manuscript 
as much now as in 1940; a cartoon, no matter for what audience it is slanted, 
should be neatly drawn; most magazine editors prefer photographs of a cer- 
tain size. Whether or not you:sell your material depends ultimately on the 
degree of talent and sound craftsmanship you possess, but there are hints 
which will help you make sales. For this reason, there follows an across-the- 
board rundown on the major fields of journalism. 


Nonfiction 


Opportunities for the nonfiction writer are better than ever; but, while many 
editors are looking hard for article ideas, their standards are high. Articles 
must be more thoroughly researched, more smoothly written than ever before. 


The over-the-surface, slick treatment of a subject just isn’t good enough 
any more. The editor wants a point of view, an angle, an approach. He 
wants hard digging and thoughtful writing. Outlines are important because, 
in most cases, a writer should complete most of his research before even at- 
tempting to present his idea to a magazine. Don’t be afraid to write a long 
query, if it is necessary. (Sometimes a short one will do just as well, if not 
better.) The more information you give the editor, the better equipped he is 
to judge your article. The query should fully describe the story, give the ed- 
itor some idea of your ability to handle it and, above all, interest him. 

It would be unrealistic, however, to expect a top magazine to give an as- 
signment to a new writer, even on the basis of the most competent query. It 
is more likely that the editor will express an interest in seeing your manu- 
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script but will make no commitments. So be prepared to submit time and 
time again on speculation, and be prepared to be rejected. 

What types of stories are selling now? The simplest, and probably least 
helpful, answer is “well-written stories.” Agent after agent will say the same 
thing: “Some subjects are hotter than others, but the really good article will 
be certain to sell somewhere.” However, here are a few of the types in 
demand: 

1. The Blockbuster—the controversial story that will make news, get 
talked about, sell copies. 

2. The personality profile—always in demand, but now needs more dig- 
ging and depth. 

3. Intellectual] material, formerly found only in more highbrow maga- 
zines. THE SaruRDAY EVENING Post’s “Adventures of the Mind” series is a 
good example of this. 

The articles a magazine has published are not necessarily an infallible 
guide to what they will publish. While you are reading the October issue 
(put together last June), the editors may be planning to head off in an en- 
tirely different direction. However, reading a magazine is still the best guide, 
and it should give you a feeling for the magazine’s basic approach. 

There are certain rules for writing effective nonfiction: First, youneed to 
catch attention with the lead—it should arrest the reader in some way. A 
good article has a theme and a point of view; and the ending should sum 
up and reinforce that point. Finally, ruthlessly eliminate all extraneous ma- 
terial from your article, material which doesn’t support your theme. 

Nonfiction has taken on a new depth. If you are to be a successful writer 
of articles you must be more versatile, more thoughtful than ever before. 
Rewards at the top are sky-high, but so are demands. 


Photos 


Photographs are a powerful method of communication, and the writer who 
adds them to his article package is helping to guarantee sales that might 
otherwise be lost. 

A writer who wishes to take his own pictures should first buy a camera. 
A 214x2' twin-lens reflex is the best type for the writer-photographer, for 
these reasons: You can get a good model for under $100; it is a camera 
which is easy to use; its shutter system is such that many kinds of flash at- 
tachments can be used with it. A twin-lens reflex uses 120 film. There are 
also single-lens reflex, 35mm, 4x5 and 8x10 cameras, but these are imprac- 
tical. The single-lens is expensive—you cannot buy a really good one for un- 
der $400; the 4x5 and 8x10 are too bulky; when using a 35mm, any mis- 
takes in focus, lighting will be magnified in the blown-up print. 

It is wiser to send your films to a lab for processing. This way you avoid 
the expense of setting up a darkroom, you save time for writing and you 
take advantage of the skills of technicians who have had years of experience 
in developing film. 

When you start taking pictures, use two or three different types of film 
(some are more light-sensitive than others) and become familiar with the 
ways they perform. Learn which produces the best picture under given con- 
ditions. Soon you will be able to predict results before you take a photo- 
graph. You should also own an exposure meter and know how to use it. 

When you start an assignment, work first as a writer. Gather your ma- 
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terial and write your article. Then read your article, taking note of the pic- 
ture possibilities. Go back and concentrate entirely on photography. Don’t 
compromise the quality of the total package because of the time advantage 
in doing both photography and research at once. 

Your pictures should illustrate the important points of the article. GCom- 
press your article’s highlights into a few pictures. When taking them, don’t 
be fancy. Try for straight, honest photographs without gimmicks. The 
simple presentation is not only the easiest, but, unless you are an expert, the 
most effective. 

Of course, all writers aren’t photographers. If you don’t care to take your 
own pictures, there are many sources of photographs of almost any subject. 
Before you spend time and money securing outside photographs you should 
make sure that the editor is interested in seeing them. 

Photo agencies maintain huge files of both black-and-white and color 
pictures. These cost from $5.00 to $50 each, depending on use. From commer- 
cial photographers you can get local-interest pictures at a cost of $2.00 to 
$5.00 per print. (These photographers will also make pictures to order at a 
reasonable rate.) Another source is your local newspaper; or the photo files 
maintained by United Press International and the Associated Press. Be sure 
to get reproduction rights both from local photographers and newspaper or 
wire service sources. One source often untapped by writers is the library or 
museum, both of which offer photostat services. They will furnish, for a 
small fee, copies of documents, pages from old books, etc. 

Many public service agencies, public relations offices, industrial com- 
panies offer good quality photos free to writers. These pictures are usually 
connected with some commercial venture or public service project, but are 
well-suited for magazine and newspaper feature articles. Your best bet is to 
pick the association or firm dealing in some aspect of your article’s subject 
and ask exactly what they have available. These photographs are often 
loaned, usually with a request for credit. They should be returned. 

Pictures for publication should be brilliant in tone and contrast and 
sharply focused. Acceptable sizes range from 5x7 to 10x14, although there is 
no strict rule. Snapshot size is usually too small. Editors usually prefer 8x10 
prints on glossy paper, although a smooth, nontextured paper is acceptable. 
Do not send tinted, toned or mounted prints. Color pictures should be sub- 
mitted as transparencies and not as prints. Most publications prefer trans- 
parencies which are 4x5 or larger, although, again, there are exceptions. 
Color transparencies should be protected by transparent plastic sleeves. 

All pictures must be captioned and the caption attached to the picture. 
The caption should be typewritten, giving full information about the picture 
and its relation to the article. 

Do not write on the back of the photograph, since pressure will mar the 
picture surface. Put your name and address on the back of the print, on the 
edge opposite the white margin on the face of the picture. A rubber stamp, 
inked lightly, is best for identification. 

A writer doubles the effect of an article with good pictures. 


Fiction 


There has been much frightened talk about the decreasing market for fic- 
tion and the woeful effect of television on the fiction market. We can happily 
report that the above is not true. What is true is that the tone of magazine 
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fiction has changed. No longer will you find the boss’s secretary romping 
through the pages of Cosmopo.itan with the bright young executive. You 
are more apt to read a searching and thoughtful analysis of the problems of 
a young couple who have adopted a war orphan. The new emphasis is on 
depth of feeling and on character delineation. Plot, of course, remains im- 
portant; but real people confronted by challenging situations have taken the 
places of the frilly, paperboard figures of five years ago. 

Good writing, polished style are also at a premium. Originality of 
thought is eagerly sought after; formula writing is going to its slow demise. 

Markets for fiction range from the high-paying slick magazines, through 
the juveniles and religious press, to the house organ which occasionally uses 
fiction pointing out the advisability of safe working practices. 

In writing and marketing a short story: 

1. Study the publication to which you wish to submit material. This 
should go unspoken, as the First Commandment for selling writers, but the 
groan of the man’s magazine editor who receives stories about A Boy and 
His Dog is still heard regularly through the land. Pay particular attention to 
the magazine’s advertising copy. This is often a key to the type of reader 
your material must be slanted for. 

2. Many magazines are veering away from formula fiction, but this does 
not mean that editors are receptive to formless writing. The short story writer 
must cultivate disciplined originality—brilliance within a framework of 
knowledge of plot, character, style, atmosphere and balance among them. 

3. Polish and repolish what you have written. A short story’s effect de- 
pends on impact. Nosentence you have written may meander; each sentence 
must contribute to the whole. 

4. A small but vital point: Check carefully any facts in your story. 
Readers delight in reminding writers that, sparkling-characterization-in- 
your-last-story-or-no, Peking is not in Manchuria. 

To be a successful fiction writer you must have stories that cry to be told. 
You should be familiar with every technical aspect of your craft. Finally, 
you must write, write and write. 


Drama 


In a play, the elements of fiction—theme, plot, character, etc.—are sustained 
entirely by dialogue, the limited physical action which takes place on the 
stage and the stage sets. This makes a play more difficult to write than a 
short story. To playwrights, the stage is as exciting a tool as the written 
word. If you are one of this breed, the following points may help: 

You should make your audience understand as soon as possible: 

1. Who the characters are 

2. Where they are 

3. When the play takes place 

4. What events or relationships led up to the opening situation; this last 
because, just as the end of your play is not the end of the characters’ lives, so 
should the beginning imply previous action, 

The relationship between dramatic action and character has been de- 
bated for years. Which is subordinate to the other? Characters carry forth 
sequences of dramatic action, but action also delineates character. There is 
an interconnection between the two, and we shall take special note of the 
first. 
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Characters carry forth plot sequence; therefore, you must competently 
write expository dialogue. But don’t become so enamoured of your characters 
that you allow them to speak beyond the point where their speech is effective. 
Know when to stop one scene; and get on to the next with as little fuss as 
possible. 

In short, follow faithfully the basic rules of smooth plotting, character 
development. 

Then wait, let your manuscript cool. Later, read it aloud; imagine it in 
performance. This is a play’s ultimate function and the test of its success. 

You may market a play by sending the manuscript directly to a pro- 
ducer, or you may try an agent. Summer and little theater circuits are good 
proving grounds. Off-Broadway theaters are another outlet; and there are 
numerous playwriting contests throughout the country sponsored by colleges 
and foundations. 

The money is not great unless you hit the jackpot on Broadway. But the 
thrill of seeing his work performed is usually enough to carry a playwright 
through even the most trying periods. 


Cartooning 


One cartoonist may sell regularly to THE New Yorker, another to Laun- 
pry DicEst; but no matter how varied their senses of humor and drawing 
styles, they have some things in common. 

Most cartoonists submit roughs before finished drawings (and this is, in 
the main, the best policy). A cartoon rough used to be a hurriedly drawn idea 
sketch. Now a rough is as well done as the cartoonist knows how to do. It 
may omit precise detail in the construction of a place or prop. Other than 
that, the rough and the finish are the same. Most roughs are drawn on good 
quality typewriter paper (at least 20% rag content), or ledger, book and 
miscellaneous art papers cut to size. 

Over 65% of all cartoonists do their finished drawings on two- or three-ply 
Strathmore, They draw with Gillot 290, 170 or 404 pens, or with crowquill or 
Hunt hard or medium point pen points. They use a waterproof black India 
drawing ink. 

The main reason so many cartoonist use these tools is that the line qual- 
ity produced is most suitable for reproduction in newspapers and for zinc- 
cuts in magazines. 

Study of a market list offers a cartoonist two courses of action: He can 
either create new material specifically for those markets or find what seems 
most suitable from his old roughs. “ 

In submitting to editors: 

1. Never accept second best from yourself. Mail out only the work that 
seems better than the editor is now buying. 

2. Do not mail out dirty drawings in soiled envelopes. 

3. Mail from twelve to eighteen drawings in an envelope (manila, 
91x12) and always enclose a stamped, self-addressed envelope (same size) 
for the return of your material. 

4. Mail two or three batches a month. If after six months you have not 
sold to the publication you are aiming for, it means either your drawing or 
sense of humor is missing the editorial requirements of that publication. 
This means you should spend some time analyzing both the publication and 
your work. If you don’t hit one market, find another. 
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Poetry 


Marketing poetry is different from marketing any other kind of writing. 
The same general rules are applicable: Study the periodical, enclose a self- 
addressed, stamped envelope and send a tidy, typed submission. You must 
be serious about writing poetry, as the pay is usually nominal. The periodi- 
cals which publish “quality poetry”—as distinguished from special interest 
verse outlets—will all tell you the same thing: “We want nothing but the 
best.” What constitutes the best varies from editor to editor and from 
time to time. 

The periodicals of greatest interest to serious poets are those which have 
a reputation for publication of excellent poetry; the magazine Portry it- 
self is a good example. For these publications, short poems have a better 
chance than those over twenty lines. The odds favor serious poetry over 
light verse. 

Many other markets exist for poetry. Newspapers, church and other or- 
ganizational organs, even trade journals, often use verse. There are, too, 
perennial “little” magazines appearing and disappearing on the scene. Many 
literary reputations begin in small publications, often edited by most tal- 
ented people—so the poet should feel no loss of dignity in trying these rela- 
tively obscure outlets. 

If you are writing for money, concentrate on specialized outlets. Some 
poetry in publications directed toward special audiences is of very good 
quality—but excellence is not sufficient for acceptance. They often specify 
length limits and preferred subject matter. In a few cases, marketing of 
poetry is much like marketing fiction or articles: The premium is on know- 
ing the publication and its audience. 

A steady income from submissions to quality publications is almost im- 
possible to come by, but there are some commercial outlets which buy material 
from people with a facility for verse forms. Chief of these are the greeting-card 
publishers. Work in this field is completely anonymous, requires a high de- 
gree of expertness not only in poetic forms but in knowledge of the field and 
of audience preferences. 

You may be a competent craftsman with a flair for verse. And certainly 
this is nothing to be sneezed at—you can make a steady income. Becoming a 
poet is quite another thing, though. There are contests and competitions 
which give you some chance to rocket into prominence, but for the most part 
it is a long process of building a reputation through consistently good pub- 
lished poetry. It is hardly worth the trouble unless poetry matters more to 
you than anything else in life. 


Featurettes 


Many filler items are thought-provoking quotations, short verse or catchy 
sayings. Or they can be short nonfiction pieces of 100 to 750 words. A prac- 
tical short feature of this type is a single idea, tightly written, telling the 
reader how to: 

. Save time 

. Increase business 

. Do something more easily 

. Improve his personality 

. Improve human relations 
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Your ideas can come from your own experiences as a gardener, National 
Guardsman, hot rodder or expectant mother—the range is infinite. 
The biggest markets for practical featurettes are popular mechanics- 
ype publications, confession magazines, shelter publications and hobby 
ooks. 


Other features are for entertainment or inspiration: 


a. Historical anecdotes 
b. General interest items on unique people, business, community 
programs 
c. Humor 
Human interest pieces are fun to write and they bring more income per 
word than almost any other kind of writing. But pruning every excess word 
and phrase is a vital necessity, and the lead is very important, since you 
have so little room in which to maneuver. 
The religious press is the ideal starting market place for the inspirational 
featurette. From there, you will doubtless find many other outlets. 
For both types of featurettes, these rules hold true: 
1. Double-space, regardless of the length of the piece. Type on full-size 
paper. 
2. Some editors don’t return very short pieces because they get so many. 
Check the market listings carefully so you will know which ones they are. 
3. Make sure photographs submitted with practical featurettes are sharp 
and clear. 
4. If your how-to-do-it needs illustrations, make neat drawing on clean, 
white paper. The magazine’s art department will make the finished sketch. 


Mailing a Manuscript 


Editors always prefer: 

1. Fresh, clean, paper-clipped (not stapled) manuscripts in large outer 
envelopes with stiff cardboard backing. All manuscripts longer than four 
pages should be mailed flat. 

2. A return envelope with typed name and address label—and return 
postage clipped (not stuck!) to it—inserted with manuscript. 

3. Envelopes stamped, as desired, with FIRST CLASS MAIL, EDU- 
CATIONAL MATERIALS, LETTER ENCLOSED, PHOTOGRAPHS, 
DO NOT BEND OR FOLD, etc. Any book or periodical manuscript may 
be mailed at the Educational Materials rate anywhere in the nation for 9c 
for the first pound and 5c for each pound thereafter. This mail is slower than 
First Class, and manuscripts receive second class handling; but the smaller 
expense remains a great advantage. If a letter is enclosed, 5c must be added 
to the Educational Materials rate. A letter may be enclosed with a manu- 
script mailed under First Class rates (5c per ounce) at no extra cost. 

4. In some cases, particularly where photos are enclosed, insurance is 
useful, but is expensive. 

When mailing book manuscripts: 

1. Pages should be loose in a box without stapling, binding or covering 
of any kind. 

2. Reinforce the corners and edges of the box with tape to prevent burst- 
ing or crushing. 

3. Wrap the box neatly in brown mailing paper. 

4. Insure book manuscripts and send them under Educational Mate- 
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rials rates. (Or you may mail them Parcel Post or Air Express. These 
rates are higher, but mail receives preferred handling.) 

5. Clip sufficient return postage to the attached or enclosed letter or to 
the first page of the manuscript. 

When mailing photos, with or without manuscript: 

1. Put the article and all photos in an 8%x11-inch manila file folder for 
protection and mail between two pieces of 9x12-inch heavy, corrugated 
cardboard. 

2. Use rubber bands rather than tape to hold the cardboard together. 

3. Select a heavy mailing envelope to make a snug package so that prints 
will not slide around in transit. 

4. Be sure to provide a return envelope large enough for prints and 
packaging. 

Canadian Markets 


In this edition of Writer’s Market, we have incorporated the categories Ca- 
nadian Magazine, Canadian Paperback Book Publishers and Canadian Pub- 
lishers into the larger U.S. categories. You should remember two things 
when submitting material to Canadian editors. First, the editor naturally 
has a preference for material on Canadian subjects, or at least demands a 
slant for readers in Canada. A Canadian editor will not be interested in an 
article on New Mexico politics unless that article hassome connection with a 
trend or situation in Canada. Second, do not use U.S. postage stamps for 
return postage. You must enclose International Reply Coupons with all 
manuscripts mailed to Canada as U.S. stamps are not valid in that country. 


There are at least three important requisites for success as a free-lancer. 
First is a working knowledge of the techniques and limitations of your area 
of interest. This knowledge comes from study of those techniques and from 
practice in using them. Second is a brain full of ideas. You constantly ob- 
serve what is going on around you, the peculiarities of human behavior and 
relationships; you read extensively to gain a perspective on those relation- 
ships. Last, you should know where to submit your material. That is the pur- 
pose of this new edition of Writers Market, a book which we hope will be as 
integral a part of your career as your other tools, be they typewriter, cartoon- 
ist’s pen or camera. 
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PREPARING YOUR MANUSCRIPT. 7 


Your name goes here State here the rights that 
Your address here you are offering for sale. 
Page number here Number of words goes here. 


TITLE OF STORY GOES HERE 
By 
Your Name or Pseudonym 


The story or article begins about halfway 
down the first page. It should be double-spaced. 
In the upper right hand corner should appear the 
approximate number of words. Every word counts. 
The word "a" counts as a word. Abbreviated words 
count as one word. Count the exact number of 
words on three pages, and from that compute the 
number in the manuscript. In a longer script, of 
say 50 pages, you should count exactly the number 
of words on 5 pages and compute the total from 
that. 


Each subsequent page should be numbered and 
carry your last name, preferably on the top left 
hand corner of the page. (The number goes at top 
right hand corner.) Use either pica or elite 
type. There is no editorial preference. Be sure, 
though, to use a clean ribbon, and keep typewriter 
keys cleaned. Your script must be neat. Scripts 
under 12 pages should be folded in thirds; longer 
scripts should be mailed flat. Use one side of 
the paper only--preferably use white paper. Stay 
away from any paper, typewriting, or ribbon that 
LS OL reouore. — 


Leave a margin of about 2 inches on left hand 
side, top and bottom and about 1" on right side of 


sheet. 


is ANIMAL MAGAZINES 


ALL-PETS MAGAZINE, P.O. Box 151, Fond du Lac, Wisc., S. C. Henschel, 
Editor. Issued monthly; 35c a copy; $3.50 a year. Use articles on unusual 
pet livestock breeding experience, written in first person. Should run about 
1,000 words and be slanted toward fellow livestock breeders. Articles with 
pictures are preferred. Need authoritative material which will enable breeders 
to breed better livestock more profitably. Also how-to material on keeping 
fish, birds, reptiles, cats, dogs and unusual pets. Query first. Pay $10-15 for 
articles. Buy photos with mss and occasionally with captions only. B&w for 
inside use should be 8x10 glossies. Want color transparencies, 24%4x2% mini- 
mum, for cover. These should be of show-type livestock. Pay $3.00-5.00 for 
b&w, $7.00-12 for color, depending on use. Use about six cartoons per year which are 
slanted toward the livestock breeder. Pay $3.00-5.00 for cartoons. All rights purchased 
unless otherwise specified. 


THE AMERICAN DACHSHUND, 2474 Littleton Rd., El Cajon, Calif. Stanley 
Orne, Editor. Issued monthly; very little free-lance material bought. Use human in- 
terest stories or articles in which dachshunds motivate the action; humorous stories 
about dachshunds. Pay an honorarium. Pay $1.00 to $5.00 for captivating photos of 
dachshunds. B&w only. Low payment for cartoons. Buy all rights 


ANIMAL KINGDOM, New York Zoological Park, New York 60, N. Y. William 
Bridges, Editor. Issued bimonthly; 10% free-lance. Use straight natural _his- 
tory articles, almost invariably by writers who have had direct experience 
with the subject of wild animals. Query is essential. 2,500 words is maximum 
length. Payment is 5c per word. Pay $5.00 for b&w photos used with mss. Buy first 
serial rights only. 


THE AQUARIUM, P. O. Box 832, Norristown, Pa. Helen Simkatis, Editor. Query 
not necessary. Articles outlining breeding experiences, do-it-yourself ideas, or 
information about the requirements of fish or aquatic plants; on observation 
of fish, fish disease. Articles should not run over 1,000 words. Pay 1c a word; $2.50 
to $5 for photos with mss and with captions. 


AUDUBON MAGAZINE, 1130 Fifth Ave., New York 28, N.Y. John Vosburgh, 
Editor. Issued bimonthly. Official publication of the National Audubon So- 
ciety. Uses popularly written articles about birds, mammals, plants, insects, 
wildlife conservation, wild pets and wildlife research (behavior, senses, habits, 
ecology); biographical sketches of naturalists; articles on hiking, camping, pack 
trips, family outdoor jaunts, sanctuaries, community forests, school nature pro- 
jects, etc.; personal experience articles in bird-attracting (supplying food, water, 
planting cover, birdhouses). Lengths 1,500-2,500 words. Buys some features, 250-1,000 
words. Photographs with articles are desirable, but not necessary. Prefers that writers 
query first on article subjects. No fiction or poetry. Use cartoons with a conservation 
angle. Hunting or trapping material. Reports within three or four weeks. Pays from 
$15 to $125 for articles, including photographs; $60 for color cover transparencies. 


CANADIAN AUDUBON, 423 Sherbourne St., Toronto 5, Canada. Wants articles 
covering the general field of conservation and natural history, length 1,500 to 3,000 
words. Illustrations, either top-quality photos or black and white line drawings, are 
essential. Pay 1!4c a word, on publication. 


THE CANADIAN HORSE, Suite 46a, 38 King St., W., Toronto, Ont., Canada. 
Issued eight times yearly; 60% free-lance. Don Valliere, Editor. Want articles on 
personalities and horses prominent, for one reason or another, in Canadian racing. Also 
interested in some features on racing outside of Canada, but must be of special interest. 
Use how-to articles aimed at either horse owners or racing fans, interesting anecdotes 
on racing (preferably Canadian), unusual betting systems, nostalgia. Preferred length 
is 1,000 to 2,500 words. Query first. Pay 3c a word, plus bonus in special cases. Any 
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fiction they would use would be aimed at the racing fan, could involve a jockey, owner, 
trainer in any serious or humorous situation. Same lengths and payment as for non- 
fiction. Material must be accurate concerning racing detail. Buy photographs with mss 
and with captions only. Prefer 8x10, b&w for the inside. Pay $25 for the Picture of the 
Month—unusual shot of interest to racing people in Canada; $7.50 for others. Use 
color on covers. Can be of any size. Pay $35 per shot. Publish some short verse. Pay- 
ment for this is $5.00 to $15. Cartoons should deal with racing. Pay $7.50 for one- 
color, $15 for two-color. Buy first North American serial rights. 


CATS MAGAZINE, 4 Smithfield St., Pittsburgh 22, Pa. Issued monthly; 35c a 
copy; $3.50 a year. Raymond D. Smith, Editor. Uses factual articles on the cat in 
relation to society. That is, the cat in art, science, history, medicine. Occasionally 
uses an article on truly unusual cats. Personality sketches of outstanding cat owners 
who are famous for other reasons; or, cat artists, photographers, authors, etc. Wants 
articles on cat care and cat health—preferably by veterinarians, or with their by- 
line. Pays 1Y%2c a word for 1,000 to 2,000 words. Rarely uses fiction, but will con- 
sider occasional humorous sketches or true-to-life story with cat as central char- 
acter—length, 500 to 2,000 words. Does not use fillers. Photographs may illustrate 
articles but more often bought as singles, for cover, or as photo stories; $3 
to $5 each; $15-25 for cover picture. B&w only; 8x10. Uses four to twenty- 
four line poems about cats; pays 10c a line, $1.00 minimum, on acceptance. 


DOGS IN CANADA, Suite 301, 1173 Bay St., Toronto, Ont., Canada. Kaye Peer, 
Managing Editor. This is a semitechnical magazine, and all articles and 
pictures are solicited from experts in the field. Pays $5.00 on acceptance for 
cartoons dealing with dogs or dogs with people. Dogs should be recognizable 
as purebreds. Drawings need not be detailed. Roughs in pen and ink. 


FRONTIERS, A Magazine of Natural History, c/o Academy of Natural Sciences 
of Philadelphia, 19th and the Parkway, Philadelphia 3, Pa. Mary E. Drinker, Edi- 
tor. Uses natural history articles written in layman’s language on birds, mammals, 
plants, etc. Length should be 1,800 words, and payment is 2c a word. Likes a brief 
query. Buys pictures singly or in sequence, for which $3 to $5 is paid. When pictures 
accompany a story the price is figured along with the story. No fiction or fillers. 


THE NATIONAL HORSEMAN, Box 4067, Baxter Station, Louisville 4, Ky. Ray- 
mond Sheffield and Frances B. Sheffield, Editors. Issued monthly; 75c a copy; 
$7.00 a year. Uses stories on American saddlebred horses, Tennessee walking 
horses, Roadster horses, about 2,000 to 3,000 words. Articles used are same 
as above with historical value. Report in 30 to 90 days. Pays 1c a word, on 
acceptance. 


NATIONAL HUMANE REVIEW, 896 Pennsylvania St., P. O. Box 1266, Denver 
1, Colo. Mrs. Eileen F. Schoen, Editor. Issued bimonthly; buy two or three 
articles per issue. This is the official publication of the American Humane 
Association. Articles must show some general phase of the positive approach 
to kindness rather than an individual’s experience with a single dog or cat 
(although the latter sometimes fits into the former). All free-lancers should 
study issues of the magazine before submitting material. Length is an average 
of 1,000-2,000 words. Pay 1%-2c per word, on publication. Buy photos that 
show some phase of kindness; or may be cute pix of animals in various 
poses. Also photo series, either serious or humorous, of animals in interesting 
situations. May include children or adults. B&w only. Should be 8x10. Pay 
$5.00 for inside; perhaps higher for cover. Sometimes buy poetry. Pay $2.00 
per poem. Very rarely buy cartoons and fillers. $2.00 for the latter. Buy first 
publication rights only. 


OUR DUMB ANIMALS, 180 Longwood Ave., Boston 15, Mass. In the market for 
photos, drawings, articles, essays—all about animals. Photos (b&w only) 
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should be sharp, depicting either domestic animals in natural poses or wild 
animals in their natural surroundings. There is no objection to children or 
adults appearing with the animals. Pictures should tell a story of animal life. Arti- 
cles and essays may include any subject dealing with animals, especially those with 
humane import. Does not want articles about animal training, commercial use 
for entertainment, animals in captivity, domesticated wild animals, etc. Stories 
dealing with oddities of animal life and natural history are also acceptable. Articles 
should be accompanied by good illustrations (photographs or drawings) whenever 
possible. Little or no fiction is used. Best article length is 300 to 600 words. 
Payment is %c a word on acceptance, $1.00 and up for photographs. Include 
return stamped envelope. 


PET LIFE, 1434 Leimart Blvd., Oakland 2, Calif. Earl Akin, Editor. Official con- 
sumer publication of the National Retail Pet Supply Association, Inc. This 
is a magazine to stimulate appreciation and understanding of pets and their important 
role in the American home. Published quarterly, it is distributed by retail pet supply 
dealers; 25c a copy; $1 a year. Good photos of pets of types sold at pet shops. Specific 
needs at this time: outstanding cover pictures, preferably showing more than one pet. 
$5.00 inside, $20 cover, fer 8x10 b&w glossy, on publication. 


QHB, P. O. Box 8107, Amarillo, Tex. William R. Diekroeger, Publisher. For breed- 
ers of Quarter Horses. Looking for stories on how to train Quarter Horses for 
performance events such as roping, racing, cutting, barrel racing, polo, etc., also 
articles on nutrition, marketing and economics, care of the horse, breeding 
formulas, farm and pasture management, or anything that would benefit the 
Quarter Horse breeder. Payment is 4 cents a word and up. Also use 8x10 
black and white glossy photos for which they pay $5.00 and up. Payment 
for color transparencies suitable for front cover consideration is $50. Payment 
is on acceptance; report within two weeks. Suggest query on all articles. All manu- 
scripts and correspondence should be addressed to the Publisher. 


THE QUARTER HORSE JOURNAL, 2900 W. 10th St., P. O. Box 9105, Amarillo, 
Texas. Roy Davis, Editor. Issued monthly; 50c a copy; $4.00 a year. Material 
covers all Quarter Horse activity. Especially interested in authentic stories 
of old-time Quarter Horses, work that might throw some new information 
of an historical nature on family bloodlines or individual horses. The editor 
should be queried first on such articles that will take a lot of research. Arti- 
cles on race horses, rodeo horses (roping and bulldogging), cutting horses 
and (Quarter Horse owners and breeders are often used if subjects are well 
known and would be of general interest to the magazine’s readers. No fiction 
or poetry. Good pictures wanted with stories; also buys pix with captions 
only. Articles run about 1,500-2,500 words, sometimes longer depending upon work. 
Pays 2c a word for all feature material and $3.00 each for photos, on acceptance. 


TROPICALS MAGAZINE, 1433 N. Dearborn Pkwy., Chicago 10, Ill. Earl Lyons, 
Editor. Issued bimonthly for tropical fish hobbyists. Study magazine for type of 
articles wanted. Articles bring $15 to $35 each and payment for photos and sketches 
is $3 to $5 each. Pays $5 for cartoons, all on publication. Buys all rights and reports 
immediately. 


TURF AND SPORT DIGEST, 511 Oakland Ave., Baltimore 12, Maryland. 
Raleigh Burroughs, Editor. Pays lc a word, and up, for articles and fiction on 
horse racing, from 2,000 to 3,500 words. Pays $5 each for photographs and $100 
for color transparencies, on publication. Prefers a query on all material. 


WESTERN HORSEMAN, 3850 N. Nevada Ave., Colorado Springs, Colo. Issued 
monthly; 50c a copy; $4.00 a year. Dick Spencer III, Editor. Articles submitted 
here should center on the stock horse, be authentically western, and not exceed 
1,500 words. Some type of illustration should accompany manuscript, preferably 
good, clear, glossy prints. Pays 2c to 3c a word, on acceptance. No fiction or poetry. 


ASTROLOGY MAGAZINES 2: 


AMERICAN ASTROLOGY, 148 Larchmont Ave., Larchmont, N. Y. Joanne S. 
Clancy, Editor. Issued monthly; 50c a copy; $5.00 a year. No poetry. 

Nonfiction: Considers articles with astrological and astronomical themes. Pays on 
publication. Query first. 


ASTROLOGY—YOUR DAILY HOROSCOPE, 355 Lexington Ave., New York 
17, N. Y. Issued monthly; 35c a copy; $4.20 a year. 

Nonfiction: Although some of the departments are staff-written, free-lance writers 
are encouraged to submit interestingly presented articles on subjects relating to 
astrology and how it affects daily life. Shorter lengths are preferred, and the edi- 
tors ask that a stamped, return envelope be included with submitted manuscript. 
Pays lc to 2c a word, or by arrangement on acceptance. 


HOROSCOPE, 750 Third Ave., New York 17, N. Y. Edward A. Wagner, Editor. 
Issued monthly; 35c a copy; $4.00 a year. 

Nonfiction: This is a specialized market, strictly limited to those writers who have 
a knowledge of astrology and actual experience in this field. Uses features and 
articles with a genuine astrological basis. Research and expository reports or studies 
that are well written are acceptable, but they must be strictly astrological. Lengths 
run about 2,500 to 3,000 words. Pays from 3c to 4c a word, on acceptance. 

Fillers: Uses fillers and anecdotes that have an astrological basis. 


PREDICTION, Link House, Store Street, London, W. C., 1, England. H. J. D. 
Murton, Editor. Issued monthly. No fiction or cartoons. 

Nonfiction: Uses occult science stories, instructive, theoretical or philosophic. Per- 
sonal psychic experiences. Factual ghost stories. Hypnotism and hypnotherapy; 
spiritualism and spiritual healing. Easy, “popular” style of writing; vivid but not 
horrific. A certain proportion of more learned and scholarly material. Preferred 
length is 850-1,500 words. Payment by arrangement. Buy photos with mss. 


YOUR PERSONAL ASTROLOGY MAGAZINE, 260 Park Ave., S., New York 
10, N. Y. Dal Lee, Editor. Issued quarterly; 50c a copy. No fiction, photographs, 
or poetry. 

Nonfiction: Uses astrological articles helpful to the individual reader. Reports in 
one week. Pays Yc to lc a word. 
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AMERICAN MOTORCYCLING, 5030 N. High St., Columbus 14, Ohio. Issued 
monthly for motorcycle enthusiasts. Submit all material to Editorial Office. 
Nonfiction: Want news-coverage material on national motorcycle competition events 
and rallies; travel stories of trips made by motorcyclists; technical articles on 
motorcycles. Payment varies with type and length of article. 

Fiction: Use some fiction based on motorcycles and motorcycling. 

Photos: Buy 5x7 and 8x10 photos with mss. No color. Pay $3.00 per print. 
Cartoons: Pay $5.00 each for appropriately slanted cartoons. 


AUTOMOBILE QUARTERLY, 333 E. 46th St., New York 17, N. Y. L. Scott 
Bailey, Editor. Issued quarterly. All articles, photos, cartoons on assignment. 
Query first. 

CAR AND DRIVER (formerly Sports Car Illustrated), 1 Park Ave., New York 
16, N. Y. William Pain, Editor. 

Nonfiction: This magazine for automobile enthusiasts places particular emphasis on 
sports cars and competition cars. Wants features on famous races, persons, or cars; 
also technical “think” pieces. Not interested in coverage of local events. Pays $150 
to $300 for photo-illustrated articles of 1,500 to 2,000 words. Pays on acceptance 
and reports within one week. 

Photos: Eugene Butera, Photo Editor. In b&w, prefers 244x2% contacts. Uses 
color—4x5 ektachrome transparencies here. Buys exclusive rights. Rates on ac- 
ceptance: $10-25 per b&w shot, depending on use; $200 per cover. Pays 
extra for text. Pays a day rate of $50, which entitles the magazine to ten 
photos; anything over the ten is paid for at the rate of $10 per photo. For cover color, 
pays $100 a day, plus $100 more if the photo is used. All color, pays $100 a day, plus 
$100 more if the photo is used. All color shots become property of the magazine. Pays 
film, transportation, meals, and lodging expenses. 


CAR LIFE, 834 Production Pl., Newport Beach, Calif. Dennis Shattuck, Editor. 
Issued monthly. About one-fourth of material is free-lance. Buy first rights 
only. 

Nonfiction: Analytic, historical, theoretical, mechanical essays dealing with auto- 
mobiles. Preferred length is 1,000-3,000 words. Material should be accurate, 
lucidly written, slanted toward the automotive enthusiast. Query first. Pay 
minimum of 5c per published word. 

Fiction: Used very rarely, as automotive subjects do not seem to lend themselves 
to fictional treatment. 

Photos: Buy photographs with mss and, very rarely, with captions only. 8x10 glossy 
b&w prints, 35mm or larger color transparencies. Photos must be completely 
captioned and subjects identified. Pay minimum of $5.00 per photo. 
Cartoons: Pay $10-15 each for automotive cartoons. 

Fillers: Sometimes buy verse and prose fillers. Pay 5c per word. 


CARS MAGAZINE, 26 W. 47th St., New York 36, N. Y. Melvin F. Jacolow, Editor. 
Issued nine times a year. Buy all rights. 

Nonfiction: Want technical features on modification of domestic autos and engines, 
customizing of cars. Length may vary, but adequate information and_ technical 
accuracy is necessary. Pay approximately $25 per printed page. 

Photos: Sharp 8x10 glossies or negatives and contacts are necessary for all articles. 
Also use color transparencies of custom cars for cover. Preferred size for these is 
214x2% or larger. Pay $100 per cover. 

CUSTOM RODDER MAGAZINE, 26 W. 47th St., New York 36, N. Y. M. F. 
Jacolow, Editorial Director Issued monthly; approximately 80% free-lance. Buy all 


rights. 
Nonfiction and Photos: Want technical features of how-to variety dealing with both 
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engine and body modification; features and color transparencies with specific 
custom cars as subjects. Writing should be simple and straightforward. Word- 
age may vary with subject’s worth. Photos must be clear, sharp, well-exposed, 
with sufficient caption material. B&w are 8x10 glossies; color are ansochrome, 
ektachrome, 2144x2'%4 or larger kodachrome. Pay maximum of $125 for story, up to 
$100 for color cover. 


FOREIGN CAR GUIDE, 215 Park Ave., S., New York 3, N. Y. Frank W. Coggins, 
Editor. Issued monthly; 35c a copy. 

Nonfiction and Photos: This publication, directed to Volkswagen owners and en- 
thusiasts, wants articles on anything and everything to do with Volkswagens. 
Material can also deal with foreign cars other than Volkswagens, but in the 
same class. Do-it-yourself project reports on all foreign cars are invited. Tech- 
nical and semitechnical articles must be accurate. Must be heavily illustrated 
with photographs or art work. Article length, 1,500 words. Pays $100 to $150, on 
publication; $3.00 to $7.00 for pix. 


HOT ROD MAGAZINE, 5959 Hollywood Blvd., Los Angeles 28, Calif. Bob 
Greene, Editor. Issued monthly; 50c a copy; $5.00 a year. 

Nonfiction: Interested in how-to-do-it articles and longer articles dealing with 
hot rod groups that are cooperating with city and state law enforcement 
agencies. Technical: Most interested in easily understood features on engine funda- 
mentals, hot rodding techniques, newest performance items, etc. Chassis articles 
equally good. Sharp, captioned photos and illustrations a must. Pays up to 5c a word, 
depending on quality of material. 

Photos: Eric Rickman, Photo Editor. Uses picture stories on top hot rods, 
custom cars. Complete photo coverage is needed showing car from all angles. 
Include owner in at least two photos—close-up and overall. Must have de- 
tailed engine shots and close-ups of any interesting features. Photos should be 
8x10 b&w glossy or 4x5 ektachrome color transparencies. Keep text under 1,000 
words and include complete technical data and exact changes made in car. Pays 
$10 up per photo, $50 up per cover. Gives assignments to regular correspondents. 


MOTORCYCLIST, 99 South Chester, Pasadena, Calif. William M. Bagnall, Edi- 
tor. Slow reports. 

Nonfiction: Uses a few general articles on safety, odd uses of motorcycles, and eco- 
nomics showing increased registration. Pays from 1c a word, on publication. 

Fiction: Uses adventure, travel and romance stories built around a motorcycle 
rider. Avoid stories involving races or other competition unless familiar with rules 
and policies. Pays from lc a word for fiction also. 

Photos: Uses photographs showing motorcycle action, general scenes including 
motorcycle and travel for which they pay from $3.00 each. 


MOTOR TREND, 5959 Hollywood Blvd., Los Angeles 28, Calif. Charles E. Nerpel, 
Editor. 

Nonfiction: Wants well-written articles that will appeal to everyone interested in 
cars, regardless of specific interest or knowledge. These might deal with key per- 
sonalities, outstanding events (past or present), unusual cars, adventure stories told 
in the first person, and discussions of current trends. Preferred length, 1,500 to 
2,000 words. Payment varies, 5c a word and up. Buys first rights, on acceptance, 
and reports in two weeks. 

Photos: Photos may be submitted with captions only or as illustrations with manu- 
script. 

Fillers: Wants short service-type fillers and photo features of 300 to 500 words. 
Query first. Buys all rights and reports in ten days. 
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NATIONAL MOTORIST, 65 Battery St., San Francisco 11, Calif. Jim Donaldson, 
Editor. Issued bimonthly. No fiction or poetry. 

Nonfiction: This official publication of the National Automobile Club uses articles 
of about 500 to 1,100 words accompanied by black and white glossy prints for 
illustration. Such subjects as people and places of interest in the western states or 
the history of the western states, special travel techniques for short or long motor 
trips, hunting, fishing, outing, outdoor hobbies, and some natural history. Pays 8c 
a word, on acceptance, and reports in a week. 

Photos: Pays $5 to $8 for photos but buys photos with articles only. 

Cartoons: Use one cartoon bimonthly pertaining to motoring or motor travel. Pay 
$15 on acceptance for pen-and-ink roughs. 


ROAD AND TRACK, 834 Production Pl., Newport Beach, Calif. Dean Batchelor, 
Editor. Issued monthly; 50c a copy; $5.00 a year. 

Nonfiction: This is America’s sports car magazine, using articles of interest to the 
sports car enthusiast. These must be well illustrated and technically correct, in ad- 
dition to their readability. Query regarding length and payment. 

Cartoons: Uses as many good automotive cartoons as they can get. No special me- 
chanical requirements demanded. Pays $15 to $75 per cartoon. Hal Crippen 
is Art Director. 

Photos: Contact sheets preferred if time permits; otherwise would like to see 8x10 
glossy enlargements. Uses color photos and finds that larger sizes are easier to work 
with. Likes ektachrome or kodachrome transparencies of either 4x5 or 2%4x2™%4; can 
work with 35mm, but prefers the first two sizes. Buys first-time rights usually, unless 
another arrangement is made with the photographer. Rates on publication vary— 
$5.00 per b&w shot is the absolute minimum; page rate is $35; $150 for cover. Pays 
extra for text. When purchasing articles sometimes pays extra for accompanying ° 
photos. This, too, varies. Query preferred. Gives assignments, but rarely pays expenses. 


ROD AND CUSTOM MAGAZINE, 5959 Hollywood Blvd., Los Angeles 4, Calif. 
Bill Neumann, Editor. Issued monthly for auto and car modelling enthusiasts. 
Buy all rights. 

Nonfiction: Use occasional technical articles of interest to readers. Query about 
subject matter and length. Payment is good, on acceptance. Send queries to 
Michael Lamm, Managing Editor. 

Photos: Use photo features on hot-rods and custom cars; also on model cars. Car 
features should be original and never published elsewhere. Also on the look- 
out for how-to-do-its, show coverage. B&w submissions should be 8x10 glossies with 
captions. Buy occasional color shot for the cover. These should be 2%4x2% or larger. 
No set payment. 

Cartoons: Occasionally use auto cartoons. Low rates. 


RODDING AND RE-STYLING, 800 Second Ave., New York 16, N. Y. Larry Shaw 
edits this monthly magazine for hot-rodders and customizers. 

Nonfiction, Photos, Cartoons: Needs illustrated articles on modified cars, “how-to” 
pieces, new developments concerning engine souping and body re-styling. Pictures a 
must, and all photos less than 8x10 should be accompanied by negatives. Word length, 
250-1,000. Article payments, $20-$160. Cover photos bring $50-$100, and cartoons 
a minimum of $10. Pays on publication; reports in 5-15 days. 


SPEED AND CUSTOM MAGAZINE: See Custom Rodder. 


SPEED MECHANICS, 17 W. 44th St., New York 36, N. Y. Lee Sparacio, Publisher 
and Editor. Issued bimonthly; 35c a copy; $2.00 a year. Reports in two weeks. Rates 
vary and payment is on publication. 

Nonfiction: Uses how-to-do-it material on car performance and appearance, with 
step-by-step photos preferred. Material should be aimed at young car fans who are 
interested in better and safer performance from their cars. Query first on hot-rod 
events coverage, article ideas and custom car or souped-up engine stories. 


26 Automotive Magazines 


SPORTS CAR GRAPHIC, 5959 Hollywood Blvd., Los Angeles 28, Calif. John 
Christy, Editor. Issued monthly; five to ten articles bought per issue. Prefer 
to buy all rights, but will accept first North American rights material. Will release 
anthology or book rights back to original author on request. 

Nonfiction and Photos: Want illustrated articles with a technical or competition 
slant on sports cars and road racing cars and major road racing events. Article 
length, 1,500 to 2,500 words. New cars, successful specials and technical think pieces 
on such subjects as brakes, aero-dynamics, road-holding and allied subjects are 
especially wanted. Writers must thoroughly know their subjects. Query first, prefer- 
ably with an outline. Payment is $100 to $300. Photographs should be 5x7 or 8x10 
glossies for inside use. Use color on covers only. Can be any size, but prefer 214x2Y%4 
or larger. Pay $100 to $150 for covers. 

Cartoons and Fillers: Pay $15 per panel for singles and multi-panels. Also use filler 
material about late motor sport news of national and international importance. 


TODAY’S MOTOR SPORTS MAGAZINE, 228 N. Montgomery St., Gary, Ind. 
Larry Tomaras, Editor. Issued monthly. Buy first rights only. 

Nonfiction: Buy articles of interest to racing enthusiasts. Rate of pay is open. Query 
first. 

Photos: Buy photographs with mss and with captions only. B&w should be 5x7 or 
larger; color, 4x5 and up. Rate of pay is open. 

Cartoons: Buy appropriately-slanted cartoons of all sizes. Rate of pay is open. 
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AIRLANES, 340 West 57th St., New York 19, N. Y. R. A. Benas, Editor. Query 


the editor before submitting any material. 


AIR PROGRESS, 420 Lexington Ave., New York 17, N. Y. Albert L. Lewis, Edi- 
tor. Issued 4 times yearly; 60c a copy. An aviation “fan” magazine. The 
Editor recommends that writers study several issues before submitting any 
material. Uses photos with manuscripts and with captions. Also “authentic” 
drawings and scale plane plans. Rates are very good. 


THE AOPA PILOT, P.O. Box 5960, Washington 14, D.C. Max Karant, Editor. 
Issued monthly; buy five to seven features, several shorts for each issue. Official 
organ of the Aircraft Owners and Pilots Association. Needs are for factual 
articles, up to 2,500 words in length, that will inform, educate and entertain 
flying enthusiasts ranging from the student to the seasoned professional pilot. 
These pieces should be generously illustrated with good quality photos, dia- 
grams or sketches. Fiction, military or airline material is not used. In addition 
to staff-prepared material, each issue of The Pilot carries at least two fast- 
paced personality features, one on aircraft maintenance information, another 
on new or unusual planes or aeronautical equipment, a first-person featurette 
on how a pilot profited from a hair-raising flying adventure, a travel feature 
on interesting spots that can be visited by airplane, and an article concerning 
FAA or general aviation policies. Additional features on weather in relation 
to flying, legal aspects of aviation, flight education, pilot fitness, aviation his- 
tory and aero clubs are used periodically. Short features of 100 to 300 words 
written around a single photograph, and strong photo features, are always in 
demand. Word rates run around 5c, with $5.00 to $10 paid for each photo- 
graph or sketch used. A few cartoons and exceptionally good cover color 
transparencies are also purchased. Reports are prompt, payment on acceptance. 


AVIATION NEWS ILLUSTRATED, 4308 MacArthur, Dallas, Tex. Marie 
Rushing, Editor. Issued monthly. Use short articles pertaining to aviation—non- 
technical with amusing or refreshing approach. Also buy fiction pertaining to 
aviation. Should not exceed 2,000 words. Payment for both is 2-3c per word. 
Buy b&w (5x7 or 8x11) photographs with captions only. Occasional color. Pay- 
ment varies. Publish verse, not to exceed 200 words, and pay $5.00 each for ap- 
propriately-slanted cartoons. 


FLYING, 1 Park Ave., New York 16, N. Y. Robert I. Stanfield, Editor. Wants 
readable material connected with flying experiences, how-to articles and shorts for 
pilots and plane owners; aircraft use in business, industry, agriculture, sports; all 
phases of civil (including personal, business, commercial and transport) and 
military aviation. Areas covered include both fixed-wing and the rotary-wing air- 
craft, powerplants, support equipment. Complete technical accuracy is essential. 
Lengths run from 200-word box fillers to 2,000-word articles. Black and white 
photographs are important and must be of clear, professional quality. Buys car- 
toons also. Payment is from $50 up to $500 on acceptance. Photos, $10 up. 


PRIVATE PILOT, P.O. Box 175, Zurich 42, Switzerland. James Jordan, Editor. 
Issued monthly; 80 cents a copy. Readership limited exclusively to business 
and private pilots. Market is primarily European, but articles about American 
aviation that are informative or show a new and better way of doing things 
to the European pilot will receive consideration. Payment varies on publication. 
Photos should accompany articles. Query first. Cartoons on aviation also a 
need. 


28 BUSINESS AND FINANCE 
MAGAZINES 


CANADIAN BUSINESS, 505 Board of Trade Bldg., Montreal, Que., Canada. 
Howard Gamble, Editor. Issued monthly; 50c a copy; $5.00 a year, Canada; $6.00 
a year, U.S. 

Nonfiction: Use articles which are of interest to. Canadian businessmen dealing 
with trade, technology, management science, finance and government action as 
it affects private business in Canada. Usual lengths are from 2,000 to 2,500 
words. Reports in two weeks. Pays about 7 cents a word, on acceptance. 


CONSUMER BULLETIN, Washington, N.J. F. J. Schlink, Editor. Issued monthly; 
limited free-lance material. 

Nonfiction and Photos: Use articles of practical interest to ultimate consumers 
interested in tests and expert judgments of goods and services which they buy. 
Material must contain accuracy and careful statement, well supported by knowledge 
of the subject. Query first. Payment is around 2c per word. Buy b&w photos 
with mss only. Payment for these is negotiated. 

Cartoons: Buy occasionally. Must be of special consumer interest. Payment 
negotiated. 


THE CREDIT UNION BRIDGE, Box 431, Madison, Wisc. Mary Jean McGrath, 
Editor. Issued monthly. No fiction, poetry, or cartoons. 

Nonfiction: Wants articles on consumer credit and family savings programs. Likes 
material based on new research in consumer credit. No specific length require- 
ments. Submit outline. Rates are negotiated, on acceptance. Buys all rights: 
no bylines and reports within a week. 

Photos: Buys photos submitted with manuscripts. 


FORTUNE, Time & Life Bldg., New York 20, N. Y. Duncan Norton-Taylor, Man- 
aging Editor. Issued monthly; $1.25 a copy; $10.00 a year. Buys almost no outside 
material. 

Photos: Mrs. Seville Osborne, Photo Editor. Pays space rates: $150 for b&w page, 
$300 for color, $450 for cover. 


NATION’S BUSINESS, 1615 H St., N.W., Washington, D. C. Issued monthly; 
$19.75 for three years. Largely staff-produced. Very limited free-lance market. 
Nonfiction: A. H. Sypher, Editor and Publisher. Uses articles on new develop- 
ments in business, the effect of government actions in business, etc. Prefers 
about 2,500 words, and pays $500 and up for these. However, rates vary depend- 
ing on the material. Payment is on acceptance. Buys first American rights. 
Prefers a query letter and reports in one week. 

Photos: Ralph Patterson, Photo Editor. Buys b&w enlargements. Most photogra- 
phers who work for this magazine use both 16mm and Rollei cameras. ASMP code 
is their yardstick for photo rates. Articles and photos are bought separately. As- 
signments are given, whereupon an agreement is made on the maximum time on 
the story. All expenses are guaranteed. Buys first-time rights. 


WEEKDAY, 20 N. Wacker Dr., Chicago 6, Ill. 

Nonfiction: Articles of 1,000 words or less should be slanted toward the average 
man, with the purpose of increasing his understanding of the business world and 
helping him be more successful in it. Also uses articles on “How to Get Along with 
Other People” and articles on meeting everyday problems—real estate, home 
_maintenance, money management, etc. Pays $20 to $50 for these. 

Photos: Human interest photos are bought occasionally for covers; black and 
white only. 
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EXCITING ROMANCES, 17 W. 44th St., New York 36, N.Y. Issued bimonthly; 
unlimited amount of material bought. Jean Sharbel, Editor. Want strong, timely 
articles on subjects of special interest to confessions readers in the wage-earners 
class. Should deal with current aspects of married or teen-life. Preferred length is 
2,000 to 3,500 words. Query not necessary. Pay 3c per word and up for articles. 
Also want first-person fiction on marriage or courtship problems, with emphasis 
on excitement—although not necessarily limited to sex. Strong, dramatic, un- 
hackneyed plots. Lengths are from 2,000 to 10,000 words. Fiction must have 
strength, realism, emotion, fresh plot complication. Same payment as for nonfic- 
tion. Immediate payment on acceptance. Use light, romantic verse up to twenty 
lines, with a fresh turn of thought to give it difference. Pay 50c per line for 
verse. Use fillers on courtship or marriage problems, personality, child care. Can 
run up to 750 words. Pay 3c a word and up. Buy all rights. 


INTIMATE STORY, 295 Madison Ave., New York 17, N. Y. Hilda Wright, Editor. 


Issued monthly; 25c a copy. Same staff and requirements as Personal Romances. 


LOVE STORIES, 17 W. 44th St., New York 36, N.Y. Shirley Brownrigg, Editor. 
Issued bimonthly. Want good third-person love stories and articles dealing with 
love. Articles can be anywhere from 600 to 2,000 words; stories, from 3,000 to 
10,000 words. Emphasis should be on glamor and romance, and the main char- 
acter should be young. No sordid sex or violence. From time to time publish 
stories in the first person, or from the man’s viewpoint. Payment is 3c a word and 
up, promptly on acceptance. Prompt reports. 


MODERN ROMANCES, 750 Third Ave., New York 17, N. Y. Henry Malmgreen, 
Editor. Issued monthly; 25c a copy; $2.50 a year. Want strong confession stories 
which are realistically motivated and convincing, with suspense, sincere emotion, 
and true-to-life characterizations. Prefer a woman narrator. No Park Avenue pent- 
house locales or exotic settings such as carnivals, circuses, rodeos, etc. Want strong 
reader identification with blue collar characters who, though still at a high school 
educational level, are comfortably housed, fed and clothed. Length ranges from 
5,000 to 10,000 words, with an occasional 20,000-word story bought for two-part 
serialization. Pay 4c per word if self-revised; 5c after three sales, on acceptance. 
Writer’s data sheet and occasional newsletters available on request. 


MY LOVE SECRET, 505 Eighth Ave., New York 18, N. Y. Toby A. Reiss, Editor. 
Issued bimonthly; 25c per copy, $1.50 per year. Read by teen-age girls from 13 up. 
Uses fiction of the strong, dramatic confession type, with young heroes and hero- 
ines. Material must be relevant to teen-age problems, centered around realistic 
characters. Wants sin-suffer-repent type, with guts and sex and tears. Story 
length: from 5,000 to 10,000 words; but can use short shorts of about 1,500 words. 
Stay away from “down on the farm,” Mama and Papa sagas. Pays 3c per word, 
thirty days after acceptance. Also interested in color photographs for the cover. 
Should be girls’ heads; prefer 4x5 transparencies. Pays $100-150 for first-time 
rights. Reports within six weeks. 


MY ROMANCE, 655 Madison Ave., New York 21, N. Y. Jean Robbins, Editor. 
25c a copy. Wants down-to-earth human-interest stories in which the problem and 
its solution are important. Strong emotional appeal is essential. Problems should be 
mostly those of young people and young married couples, told from the girl’s view- 
point. An occasional story from the man’s angle is used. Lengths for stories are 
5,000 to 6,000 words for an average, and up to 8,000 words for very strong prob- 
lems. Also a good market for shorter stories of 1,500 to 3,000 words. Articles are in 
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demand and types include romantic problems, how to deal with them, inspirational 
themes, etc. Pays 3c a word for stories, on acceptance; flat rate for articles. 


PERSONAL ROMANCES, 295 Madison Ave., New York 17, N. Y. Hilda Wright, 
Editor. Issued monthly; 25c a copy; $3.00 a year. Uses first-person stories of court- 
ship and marriage with deep emotional problems. No glamour background wanted, 
but terribly underprivileged background not wanted either. Stories must have the 
feeling that these are real things which happened to real people. Each story must 
have clearly defined moral. Lengths are from 4,000 to 12,000 words, with an 
occasional strong two-part serial. Pays 3c a word on publication; reports in 
three weeks. 


REAL CONFESSIONS, 260 Park Ave., S., New York 10, N. Y. Ruth Beck, Editor. 
Issued monthly. Want first person stories—female narrator preferred—that deal 
with timely themes and have great dramatic and emotional impact. Eager for 
story with different angle, but it must be realistic, believable. Most of material has 
love theme; stories of teen love, courtship and marriage especially in demand; also 
plots revolving around children and other family relationships. Know the back- 
ground; retain its full authenticity. Dialogue, plenty of action are musts: Teen-age 
themes especially popular. Preferred length, 4,000 to 7,000 words. Pay good rates, 
on acceptance. Buy both b&w and color pix. Color (for cover) should be 244x2%4 
or larger kodachrome transparencies; b&w can be any size. Query first; buys 
first-time and second rights; pays $200-250 for cover. 


REAL STORY: See My Love Secret. 


REVEALING ROMANCES, 23 W. 47th Street, New York 36, N. Y. Rose Wyn, 
Editorial Director. Issued monthly; 20c a copy. Uses first-person stories that are 
sincere, plausible, realistic and interesting. Stories written from the feminine view- 
point are preferred, but one man’s viewpoint story may be used in each issue. 
Short shorts up to 3,000 words, short stories up to 6,500 words, novelettes up to 
10,000 words. Also uses articles of every type; courtship, marriage, personality, 
homemaking. Light romantic verse or humorous domestic verse up to 20 lines. 
Reports promptly. Pays 3c a word and up for stories and articles and 50c a line for 
poetry, on acceptance. 


SECRETS, 23 W. 47th Street, New York 36, N. Y. Rose Wyn, Editorial Director. 
Issued monthly; 20c a copy. Uses confession stories written in a strongly dramatic, 
sincere emotional style. Lengths: novelettes up to 10,000 words, shorts from 3,500 
to 6,500 words, and short shorts from 2,000 to 3,000 words. Uses articles up to 
1,500 words and fillers up to 700 words on all subjects relating to the personal 
lives of women today. Interested specifically in articles on the subject of court- 
ship, marriage, personality, health, homemaking, children, and the family. Light 
romantic verse or humorous verse up to 20 lines is used. Pays 3c a word and up; 
50c a line for poetry, on acceptance. 


TAN, 1820 S. Michigan Ave., Chicago 16, Ill. Doris Standfield and Ariel Strouy, 
Managing Editors. Issued monthly; 25c a copy; $2.50 a year. Has a predominantly 
female audience, ranging from high school teens to middle age. Wants to see 2,000- 
to 5,000-word articles written in a lively, anecdotal style on marriage, sex, or fam- 
ily problems. Prefers medical or psychological significance. Pays 1c to 2c per word. 
Needs strong, emotional impact fiction stories, dealing with human problems of 
love, marriage, jealousy, insecurity, hate, etc., up to 5,000 words. Pays 1¥c to 2c 
per word, on acceptance. Buys four- to eight-line romantic verse at $5 per verse. 
Reports within two weeks. 


THRILLING CONFESSIONS, 32 W. 22nd St., New York 10, N. Y. Same staff 


and requirements as Your Romance. 
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TRUE CONFESSIONS, 67 W. 44th St., New York 36, N. Y. Florence J. Moriarity, 
Editor. The writing style must make the reader feel at home with what the writer 
has to say; emotional depth and credibility are also important. Stories should be 
slanted at readers in their teens to late twenties; 4,000 to 6,500 words is the best 
range, but will consider any length up to 18,000 words. Provocative lead and strong 
plot are imperative. Address all stories to the Editor. Payment is 5c per word for 
fiction and nonfiction. Uses self-help articles, inspirational, and anything of interest 
to the readers of the magazine. Does not want beauty, fashion or cooking pieces. 
Preferred article length is between 500 and 800 words. Longer, researched pieces 
pay more than the regular 5c per word. Query for long features, but not for filler 
material. Does not usually buy pictures. Address features to Helen Vincent, Man- 
aging Editor. 


TRUE EXPERIENCE, 205 E. 42nd Street, New York 17, N. Y. Frank R. Gould, 
Editor. Issued monthly; 20c a copy. Need perceptive stories about real and emo- 
tional problems of living girls in America today. All stories must be realistic and 
can be told in first or third person or related as through tape recordings or case 
histories. Magazine is neither immoral nor moralistic in approach, and there is 
definite need for good stories about love. 98% of material comes from free-lancers. 
Good market for new writers. Read magazine before submitting anything. Rates 
start at 3c per word and go to $300 maximum. The reader wants to be entertained 
as well as helped. Payment is on acceptance and self-addressed return envelope 
with sufficient postage must be enclosed. 


TRUE LIFE SECRETS, Charlton Bldg., Derby, Conn. Ernest H. Hart, Editor. 
Issued bimonthly. Aimed at female readers from 16 years of age upward. Wants 
fiction related to love, discreetly handled sex, poignant problem stories written in 
the first person. Prefers 5,000-word length. Buys no photos, but is a good market 
for funny family type and slightly sexy cartoons for which they pay $5-$7. Reports 
within a week and buys full rights. 


TRUE LOVE, 205 E. 42nd Street, New York 17, N. Y. Abner Sundell, Editor; 
Patricia Enders, Story Editor. Issued monthly; 25c a copy. This magazine appeals 
principally to young, unmarried girls. Want good stories, told in the first person or 
third, about family life, love, courtship, health, religion, inspiration, behind-the- 
headlines; about teen-agers, old-agers, babies, romantic couples—humor, whimsy, 
suspense. In short, it is the story that counts and pays well; the better, fresher story 
gets as much as $500 and sometimes up to $1,000. Those of lesser impact and 
quality earn from $100 to $300. Do not send the hackneyed sin stories about preg- 
nancy-before-marriage, the illegitimate child born of a single meeting, the over- 
done back street. Length, up to 10,000 words. 


TRUE NURSE STORIES, 2726 N. Harlem Ave., Elmwood Park, Ill. Frank R. 
Steele, Editor. Issued monthly. Wants material that can be used or adapted in 
short length features for girls and women such as personal advice on social be- 
havior, sex problems, self-improvement. Also short articles on nurse interests, nurse, 
doctor and patient relations and associated controversial subjects. Pays 5c a word 
and up. Fiction should be professionally written first-person experience stories 
and must have authentic hospital, medical, or nursing background. Length 
should be 3,000 to 7,000 words and pays 4c a word and up for fiction. Photos are 
bought if they are submitted with manuscripts. These bring $7.50 apiece. All pay- 
ment is made on acceptance, U. S. rights are bought, and reports are usually 
within two weeks after receipt. 


TRUE ROMANCGE, 205 E. 42nd Street, New York 17, N. Y. Frank Gould, Editor. 
Issued monthly; 25c a copy. Seeks great love stories, strong on character, realism, 
excitement; also intensely romantic stories. Can use good pre-marriage and mar- 
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riage articles. Payment ranges from $100-1,000, dependingo on impact. Length 
from 4,000 to 10,000 words. 


TRUE SECRETS, MY CONFESSION, 655 Madison Ave., New York 21, N. Y. 
Jean Robbins, Editor. Both issued bimonthly. Want 2,000-word articles about 
marriage and children. Also seek warm, human short stories presenting prob- 
lems well within the range of ordinary experience. Particularly like themes with 
which the young married reader can identify—marriage, babies, mother-in-law 
problems, etc. Inspirational stories welcome; also teen-age stories about problems 
that seem real and likely. Not interested in lurid or sordid themes, although frank 
stories offering sensible solutions to commoner sex problems are needed. Pro- 
tagonist must be female; first-person narrator. Preferred length, approximately 
5,000 words. Pay 3c per word for articles and fiction; report in three weeks. 


TRUE STORY, 205 E. 42nd St., New York 17, N. Y. Benjamin Merson, Editor. 
Issued monthly; 25c per copy, $2.50 per year. Seeking fiction of 6,000 to 8,000 
words; confession stories in the first person for women readers of blue-collar fam- 
ilies, whose median age is 28 (not more than 35, please). As the income and edu- 
cation of these families goes up, the quality of the stories must move upward too. 
Stay away from the very poverty-stricken environment of the past, the weak father, 
the drunken stepfather, the too obvious chest-thumping soap operas of the past. 
The main character must be universally recognizable, and there should be a good 
rationale for misbehavior. Use timely material and start immediately with story 
action. Lighter stories can run from 3,000 to 5,000 words. Articles come closer to 
the slicks—integration, moonlighting, marital relations, medical experiences, hu- 
man interest personality stories. A good way to break in is through the “Women 
Are Wonderful” department, which uses features of 500 to 1,000 words about a 
woman’s personal experiences on the job or at home—outstanding and _heart- 
warming. Payment is 5c per published word. Reports in two or three weeks. 


YOUR ROMANCE, 32 W. 22nd St., New York 10, N. Y. W. W. Scott, Editor. 
Wants fast-moving, emotional confession stories, 4,000 to 5,000 words. Mostly urban 
or suburban young married couples or love affairs. No rural scenes, no extraordi- 
nary problems. Modern frankness on married love and sex; no crime. Every story 
must be from the woman’s point of view. Payment is 3c a word on acceptance. 
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APPROVED CROSSWORD PUZZLES, CLASSIC CROSSWORD PUZZLES, 
101 Fifth Ave., New York 3, N.Y. Florence Bierman, Editor. Issued bimonthly; all 
free-lance. Want crosswords in all the sizes, ranging from 13x to 23x. Acrostics, 
Skeletons and variety puzzles in range from easy to hard. Payment varies. Also 
use mystery fillers from 250 to 500 words. Pay 1c per word for these. Buy all rights. 


BEST CROSSWORD PUZZLE, Popular Library, Inc., 355 Lexington Ave., 
New York 17, N.Y. Issued quarterly; 35c a copy. Uses crossword puzzles having 
only keyed words. Also interested in puzzles of all types. All work must be typed 
and a stamped return envelope enclosed. Pays from $5 to $10 per puzzle on 
acceptance. Reports in 6 weeks. Buys all rights. 


BIG CROSSWORDS, CROSSWORDS & FILL-INS, EASY CROSSWORDS, 
HARLE CROSSWORDS, QUICKIE CROSSWORDS, SIMPLE CROSS. 
WORDS and TOP-NOTCH FILL-IN PUZZLES, Harle Publications, Inc., 17 
West 44th St., N.Y. 36, N.Y. Editor: Walter H. Holze. Magazines use fairly easy- 
to-solve crossword puzzles, also Fill-In puzzles. A list of current requirements will 
be sent upon receipt of a self-addressed stamped return envelope. Specify whether 
Crossword requirements or Fill-In requirements are wanted. Rate of payment 
varies according to size of puzzle used—further information will be sent with 
requirements. Puzzles will be checked and accepted or returned within three 
weeks. Don’t submit puzzles unless you are asked to! Payment is on publication, 
for all rights. 


CHARLTON CROSSWORD MAGAZINES, 529 Fifth Ave., New York 17, 
N.Y. Jane Bacon, Editor. Issued bimonthly; 25c an issue, $1.50 a year. Professional 
material only. Specifications on request if stamped return envelope is furnished. 


DELL PUZZLE MAGAZINES, 750 Third Ave., New York 17, N.Y. Kathleen 
Rafferty, Editor. Interested in top-level professional puzzles of all types. 


DONAJIL PUBLICATIONS, INC., 152 W. 42nd St., New York 36, N.Y. Use 
crosswords, fill-ins and specials with an English language slant. Also use colorful 
articles which are not pedantic. Material must be accurate and have new twists. 
Buy some cartoons. 


NONPAREIL PUBLISHING CORP., 655 Madison Ave., New York 21, N.Y. 
Arthur Goodman, Editor. Prompt answers to queries. 


OFFICIAL PUBLICATIONS, INC., 331 Madison Ave., New York 16, N.Y. 
Miss Selma Cooper, Editor. Always in the market for a variety of puzzles. Pay 
moderate rates. " 


PIERCE PUBLISHING CORP., Box 39, Chappaqua, N.Y. Herb Field, Editor. 
In the market for clever puzzles for publication, 50 Dual Crostics Plus. 


QUINN PUBLISHING CO., Kingston, N.Y. J. K. Quinn, Publisher. Publish 
three magazines, for which need a variety of puzzles ranging from very easy 
to very difficult. 
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DETECTIVE AND MYSTERY 3s 
MAGAZINES 


ALFRED HITCHCOCK’S MYSTERY MAGAZINE, 2441 Beach Court, Palm 
Beach Shores, Riviera Beach, Fla. Editor, Lisa Belknap. Issued monthly; 35c per 
copy. Stories here range in length from 1,000 to 10,000 words. They must fall into 
the crime-mystery-fiction category. Plot and treatment will determine acceptance 
or rejection, with quality of writing the first consideration. We do not use stories 
counting heavily for their effect on bloody violence, racial prejudice, perversion, 
profanity, sex, drugs, cheap sensationalism, or actual crimes. Stories may be serious 
or sophisticated; suspenseful or deductive. Humorous, if not too broad. No articles 
or fact detective stories are used. Rates are from 3c to 5c a word, and the Alfred 
Hitchcock TV show has first refusal option on all stories appearing in the magazine. 
Payment is made promptly upon acceptance. 


CONFIDENTIAL DETECTIVE CASES, Sterling House, Inc., 260 Park Ave. S., 
New York 10, N. Y. Ruth Manoff, Editor. Issued bimonthly; 25c a copy, $1.50 a 
year. Uses true crime cases, about 3,000 words, that will appeal to a male audience. 
Cases must involve a woman principal, either victim or killer. Good insight into 
character; no rape cases. Good art must be available with the case. Simple, direct, 
punchy style. Buy b&w, 8x10 photos with mss and with captions only. Pay $5.00 
per photo, on publication. Payment is upon acceptance: $80 per story. Most articles 
are staff-written. No fillers or poetry. Prefer query in advance of manuscript. Re- 
ports within two weeks. 


CRIME DETECTIVE, Sterling House, Inc., 2260 Park Ave., S., New York 10, 
N. Y. See Confidential Detective Cases. 


ELLERY QUEEN’S MYSTERY MAGAZINE, 505 Park Ave., New York 22, N.Y. 
Crime, detective, suspense, all types of mystery stories are used—the psychological 
study, the deductive puzzle, the gamut from realism to fancy. Need tougher stories 
for the Black Mask section, but do not want sex, sadism or sensationalism for its 
own sake. Besides originals, also use good reprints. Prefer stories that do not exceed 
10,000 words—4,000 to 6,000 is the best range; but also need short shorts of 1,500 to 
2,000 words. Authors retain secondary rights. Rates for originals are 3-10c per 
word, less for reprints. 


FRONT PAGE DETECTIVE, 750 Third Ave., New York, N. Y. Carmena Free- 
man, Editor. Issued monthly; buy twelve full-length stories, eight features. Seeking 
articles on current crime; must have plenty of drama and action. Prefer finished 
ms to query. Pay $200 to $250, on acceptance, for an article of 4,000 to 5,000 words 
in length. Buy photographs with mss and with captions only. Must have crime 
theme. 8x10 or 5x7 glossies preferred. No~color. Payment is $10 to $12.50, on 
acceptance. Pay $15 each for cartoons which refer to crime and related subjects. 
Pen and ink roughs. Buy first rights. 


INSIDE DETECTIVE, 750 Third Ave., New York, N.Y. See Front Page Detective. 


MASTER DETECTIVE, 205 E. 42nd St., New York 17, N. Y. A. P. Govoni, Edi- 
tor; Edward Gibbon, Managing Editor. Issued monthly; 25c a copy; $3.00 a year. 
Uses on-the-spot current crime stories and well-written accounts of old cases, Pays 
around $150 for 5,000 to 6,000-word pieces. Query absolutely necessary. All facts 
should be thoroughly checked before sending in a story. No free-lance photos. Buys 
from wire services. Wants gags related to the crime field showing police at work, 
courtroom gags, traffic situations—no anti-police gags or those showing two con- 
victs in a cell. $25 on acceptance. 
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MIKE SHAYNE MYSTERY MAGAZINE, 501 Fifth Avenue, New York 17, N. Y. 
Cylvia Kleinman, Editor. Buys novelettes of 8,000 to 10,000 words, and prefer a 
strong, fast-moving story. Also interested in condensed (about 25,000 words) pre- 
publication version on mystery novels. Pays lc per word on acceptance for short 
material, $250 for first North American serial rights for novelette. 


OFFICIAL DETECTIVE STORIES, 400 No. Broad St., Philadelphia 1, Pa. 
Harry Keller, Editor. Issued monthly; 25c a copy; $3.00 a year. Uses true, current 
stories of detection of crime, 5,000 to 8,000 words. Buys photographs to illustrate 
stories. Study the magazine to see exactly what is wanted. Pays 3c a word and up, 
on acceptance; $7.50 for each photo used. No fiction or cartoons. 


STARTLING DETECTIVE, 67 W. 44th St., New York 36, N. Y. Joseph Corona, 
Editor. Issued bimonthly; 35c a copy. Uses true detective stories and articles with 
photos, on the solving of crimes, chiefly murder cases. Length, 4,000 to 6,000 words. 
Also uses 6,000 and 7,000-word factual accounts of current murder cases at 5c a 
word plus photo payment. Don’t want the straight, crisp, reportorial writing which 
is suitable for newspapers. Prefer the colorful narrative approach, with well-turned 
transitions between paragraphs. The authors should put their characters “on stage” 
so that readers may witness, through dramatic word pictures, the re-enactment of 
the crime and its solution. Emphasis must be focused on clever detective work— 
how the police, starting their investigation with little or no clues, uncover the 
identity of the culprit. Query on both photo stories and full-length stories. Reports 
within two weeks. Pays 5c a word for stories, on acceptance; $5.00 each for photo- 
graphs, on publication. 


TRUE DETECTIVE, 205 E. 42nd Street, New York 17, N. Y. A. P. Govoni, Edi- 
tor. Issued monthly; 25c a copy; $4.00 a year. Uses accurate, timely stories of true 
crimes, preferably murder, with photos of principals, etc. Stories must be written 
with strong characterization, motivation, detective work, suspense. Published upon 
indictment and/or written confession. Query first absolutely necessary. Uses manu- 
scripts of approximately 5,000 words. Photographs are a must. No fiction or 
poetry. Reports in a week. Pays $200 plus $7.50 each for photos, on acceptance. 
Manuscripts rejected by True Detective are automatically considered for use in 
Master Detective before being returned. Rates are slighty lower for Master De- 
tective. 


TRUE POLICE CASES, 67 W. 44th St., New York 36, N. Y. Joseph Corona, Edi- 
tor. Issued bimonthly; 25c a copy. Wants true fact stories only, averaging about 
5,000 words. Payment for these is $150 to $350. Also interested in seeing longer 
pieces up to 9,000 words, for which $350 is paid. Likes sensational crime cases that 
are in the news, with the research thorough and well handled. 
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A-I DIGEST, 10 Ninth St., Columbia, Mo. H. A. Herman, Editor. Issued monthly. 
Restricted market, so query first. No fiction or photos. Cartoons are bought on 
contract only. 

Nonfiction: Considers articles aimed at cattle and livestock raisers. Pays $5.00 per 
column, on publication. Reports on receipt of manuscript. 


ALMOND FACTS, P. O. Box 1768, Sacramento, Calif. Drew F. West, Editor. 
Issued bimonthly. No fiction, verse, poetry, or cartoons. Seldom buy free-lance 
material. 

Nonfiction: Subject matter must deal with almonds (i.e. culture, marketing, etc.) 
Buys first printing rights only and reports within 30 days. 

Photos: Buys photos submitted with manuscripts and with captions only. 8x10 size 
is preferred. 


AMERICAN AGRICULTURIST, Savings Bank Bldg., Ithaca, N.Y. E. R. Eastman, 
Editor. Issued biweekly; $1.00 for two years. 

Photos: Unusual pictures of farm and rural subjects with short, snappy legends 
are given consideration. Pays about $3.00 each. 


AMERICAN BEE JOURNAL, Hamilton, Illinois. G. H. Cale, Editor. Issued 
monthly. No fiction, verse, poetry, or cartoons. 

Nonfiction: Wants beekeepers experience articles. Pays according to budget, on 
publication. Reports at once. 

Photos: Buys photos submitted with manuscript and pays according to budget. 
Prefers 4x5, 8x10. 

Fillers: Uses short news items. 


AMERICAN CATTLE PRODUCER, 801 E. 17th Ave., Denver 18, Colo. David O. 
Appleton, Editor. Issued monthly; 20c per copy; $2.00 per year. 

Nonfiction: Uses stories on beef cattle and related subjects of interest to cattlemen 
across the nation. Length is from 1,000 to 1,500 words, with payment at 2c a 
word and up. 

Photos: Wants pictures of beef cattle and western feedlots, or related subjects. 
B&w only, singles, inside or on cover; also to illustrate articles and perhaps as 
picture stories. Payment is $5.00 to $10 each, $12 per cover; all made on pub- 
lication as a rule. 


AMERICAN HEREFORD JOURNAL, 500 Graphic Arts Bldg., Kansas City 6, Mo. 
Issued semi-monthly. D.R. Ornduff, Editor. 

Nonfiction: Occasionally buys free-lance feature material pertaining to the breeding, 
feeding and marketing of purebred Herefords, with accent on facts well sub- 
stantiated; or the success-type story on some Hereford cattle man and how he 
did it. Always query first. Averages 1%c per word, on publication. Reports in 
thirty days. 

Photos: Buys 5x7 glossy prints appropriate for use with articles. Pays $2.00 each for 
those accepted. 


ARIZONA FARMER-RANCHMAN, 434 W. Washington, Phoenix, Ariz. Ernie 
Douglas, Editor. Issued every other Saturday. 

Nonfiction and photos: Wants articles and photos on Arizona farmers and ranchers 
trying new crops, techniques, etc. Low rates on publication. 


BADGER FARM BUREAU NEWS, Box 1150, Madison, Wis. Henry W. 
Schroeder, Editor. Issued once a month. No fiction, verse, poetry, and reports 
after publication. All payment is made on publication. 
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Nonfiction: Wants Wisconsin farm stories only, of not over 1,000 words in length. 
Cartoons: Uses only 12 cartoons per year. 

Photos: Buys photos with manuscripts and with captions only. Should be 5x7 
or larger glossy prints. Pays $3 to $5 for these. 


BETTER FARMING METHODS, Sandstone Bldg., Mount Morris, Ill. John W. 
Hough, Editor. Issued monthly. No fiction, verse, or poetry. 

Nonfiction: Wants articles on adjustments in agriculture for farmers and farm 
leaders. Should deal with tremendous economic and sociological changes occur- 
ring in agriculture today. Length should be from 1,200 to 1,500 words. Inter- 
views are used as features. Pays $50 for these, on acceptance. Reports in a week 
and buys single publication rights. Query first. 

Cartoons: Uses 30 cartoons a year and pays $5 each for these. 

Photos: Buys photos submitted with manuscripts and with captions only. Payment 
is from $5 to $40. 


BREEDER’S GAZETTE, 220 Livestock Exchange, Louisville 6, Ky. Samuel R. 
Guard, Editor. Issued monthly for livestock farming families. 

Nonfiction: Want articles which deal with experience with cattle, hogs or sheep on 
the farm or at the market place. Preferred length is 1,000 words. Accuracy 
necessary. Query before submitting material. Pay 2c per word. 

Photos: Buy photos of any size with mss. Must be clear. 


BROWN SWISS BULLETIN, Box 1019, Beloit, Wisc. Marvin L. Kruse, Editor. 
Issued monthly for breeders of Brown Swiss cattle and other interested dairymen. 
Very little material purchased. 

Nonfiction: Use articles and features on breeding, feeding and management of Brown 
Swiss cattle. Pay approximately $25 per article. 

Fillers: Sometimes buy a small amount of verse. 


BUCKS-MONT FARMER & COURIER, P.O. Box 693, Norristown, Pa. Donald 
E. Thwaits, Editor. Issued monthly; little free-lance mterial bought. 
Nonfiction: Use features on history, gardening, food, fashions and conservation. 
Query first. Payment is $5.00 to $10 per piece. Most material here done by 
regular sources, so this is not a fruitful market. Possible market for verse and 
cartoons. Buy first rights only. 


BUSINESS FARMING, Garden State Bldg., Sea Isle City, N. J. Lowell E. Perrine, 
Editor. Issued monthly for commercial farmers in New Jersey and on the Del- 
marra Peninsula. 

Nonfiction: Wants articles denoting business aspects of farming; articles on the eco- 
nomics of farming; labor, time and cost-saving items. No specified length as 
long as it is tightly written; must be interesting, aimed at the “master farmer.” 
Want pictures for illustrations. Query first. Payment ranges from $7.50 to $50, 
depending on length. 

Photos: Buy pix with mss and with captions; 8x10 glossy prints preferred. Especially 
interested in cover photos. Pays $5.00 to $10 each. 

Cartoons: Buy cartoons. Pay $3.00 to $5.00 each. 


CANADIAN CATTLEMEN, Room 251, 1632 14th Ave. N.W., Calgary, Alta., 
Canada. Frank M. Jacobs, Editor. 

Nonfiction, Photos, Fillers: Want industry articles, particularly those on raising and 
feeding beef in Western Canada. How-to-do-it and success stories; good man- 
agement slant. Writer must be thoroughly familiar with Canadian beef indus- 
try. 1,000-1,800 words for features. Also use an occasional historical item. 
Query always. Pay 1c per word for historical pieces, 2c and up for industry 
stories, more for special assignments. Buy b&w photographs as article illustra- 
tions and for covers. Pay $1.00 to $3.00 for inside use, up to $10 for cover. 
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Must be Canadian shots. Occasionally buy short poems. Don’t want dog- 
gerel—poetic content necessary. Pay $5.00-10. Buy first rights. 


CANADIAN HEREFORD DIGEST, 433 Fourth Ave., S.W., Calgary, Alta., 
Canada. Keith Gilmore, Editor. Published monthly; very little material pur- 
chased. Buy first rights. 

Nonfiction: Articles must deal with Hereford cattle: breeding, feeding, care of; 
shows, sales, etc. Prefer a “folksy” style of writing, as a great deal of material 
is written by the cattlemen themselves. Usual length of articles is from 500 to 
1,000 words. Material must contain practical information on Hereford breeding 
and raising. Query first. Payment is 1c per word. 

Photos: Occasionally buy pictures of Herefords. Prefer 8x10, glossy, b&w shots. Pay 
$6.00 each for cover pictures, $3.00 each for inside. 


THE CAROLINA FARMER, Box 1699, Raleigh, N. C. Richard A. Pence, Editor. 
Issued monthly; most material is staff-written. Buy first rights. 

Nonfiction: Material should be aimed at rural families, with rural topics. Up to 2,000 
to 3,000 words. Also articles on profitable use of electricity on the farm. Pre- 
fer that all articles be about North Carolina people or events. Pay $20 to $30 
per article, with photos. 

Fiction: Buy only a little from local writers (perhaps six stories a year). Pay up to 
$50 per story. 

Photos: Buy photographs with mss, with captions only (seldom) and for the cover. 
No color; should be 8x10 glossies. Pay $5.00 per photo used on the inside, $15 for a 
cover. 

Cartoons: Use three per month. Pay $5.00 each. 


THE CATTLEMAN, 410 E. Weatherford, Fort Worth, Tex. Henry Biederman, 
Editor. Issued monthly. 

Nonfiction and Photos: Buys feature articles slanted toward livestock men, princi- 
pally cattlemen. Also shorter pieces and pix with text are used. Query first. 
Rates vary, and payment is made on publication. 


THE COOPERATIVE CONSUMER, P.O. Box 7305, Kansas City 16, Mo. Carlyle 
Hodgkin, Managing Editor. Issued twice a month. 

Nonfiction: Have own staff writers and regular correspondents, so buy very little. 
Use articles on subjects of interest to rural population, and some general interest 
material. Not many long features purchased—material does not usually run 
over 500 words. Buy some stories for the woman’s page and some humorous 
articles. Query first. Payment is usually a top rate of $25 per article; $10 to 
$15 for shorter stories. 

Photos: Buy 8x10, clear, b&w photographs with mss. No color. 

Cartoons and Poetry: Use short verse of not over ten lines. Payment is $5.00 per 
poem. Cartoons must be farm- or agriculture-slanted. Pay $3.00 each. Buy first 
rights on all material. 


THE COUNTRY GUIDE, 1760 Ellice Ave., Winnipeg 21, Manitoba, Canada. 
Lorne Hurd, Editor. Issued monthly for farm families. Most of material is 
staff-written or contributed by agricultural specialists. Buy first North American 
serial rights. 

Nonfiction: Purchased articles include how-to-do farm and home-making features, 
mostly under 1,200 words. Clear, simple style. Material must be timely and.ac- 
curate. Query first. Pay 2c a word and up. 

Fiction: Bright, lively short stories, preferably with a farm background, although the 
latter is not essential. Length, 3,500 words or under. Must be suitable for 
family reading. Pay $100 and up. Address fiction to Mrs. Elva Fletcher. 
Photos: Buy photographs with mss and with captions. Prefer 8x10, b&w glossies. Use 
color transparencies for cover. These should be 214x2% or larger. Pay $50 for 
first rights. Transparencies returned after use. 
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Fillers: Buy short poems. Pays 35c a line, with minimum of $3.50. Also use some farm 
and home hints. 


COUNTRY LIFE, c/o Appleton Post-Crescent, Appleton, Wisc. Harold P. Kurtz, 
Editor. Issued weekly for farm and rural family readers. Buy first publication rights. 
Nonfiction: Want articles of interest to readers in Fox Cities area (Outagamie, 
Winnebago, Waupaca, Calumet, Shawano counties in Wisconsin). Style should 
be straight journalistic; nothing over 500 words. Keep farmer in mind when 
writing. Material should be of general interest with emphasis on how to improve 
farming techniques. Pay up to $30 for ms with pictures. 

Photos: Buy photographs with mss and with captions only. Will take unprocessed 
film if necessary. Use some color. Prefer Kodachrome negatives. Payment varies. 


CROPS & SOLIDS, 2702 Monroe St., Madison 11, Wisc. D. W. Force, Editor. 
Issued nine times per year; little free-lance material bought. 

Nonfiction: Use short, one-page articles on new field crop and soil conservation 
management practices. Also longer (2 or 4 typewritten pages) articles on items 
of at least regional, and probably national, significance in the above-mentioned 
fields. Want accurate facts. Query first. Pay 2-3c per word. Write for “Hints and 
Tips for Short Features.” 

Photos: Buy photographs with captions only. Should illustrate new points of farm 
information. 8x10, horizontal, glossy prints preferred. Pay $5.00 to $10 per photo. 
Cartoons: Buy cartoons if related to subject matter with good humor or subtlety. 


DAIRY PLANT FIELDMAN, P.O. Box 1522, Madison, Wisc. Burdette Fisher, 
Editor. Issued monthly. 

Nonfiction: Wants dairy farm articles on quality salesmanship, cattle disease, and 
dairy farm management. Payment by writer’s request. Articles must be exclusive. 


DAIRY GOAT JOURNAL, P.O. Box 836, Columbia, Mo. Kent Leach, Editor. 
Issued monthly for breeders and raisers of dairy goats. 

Nonfiction: Want how-to-do-it stories and photos about goat dairies, both large and 
small operations. Articles and photos that are a credit to the dairy goat indus- 
try. Length, usually 1,200-1,500 words, shorter preferred. Query suggested. Pay 
lc per word. 

Photos: Buy pix with mss and with captions only. Can use b&w or color. Most any 
size, but prefer from 3x4 to 8x12. Use color only for b&w reproduction. Pay $1.00-15. 


THE DAKOTA FARMER, P.O. Box 910, Aberdeen, S. D. Issued bimonthly for 
farm families in North and South Dakota. Rollie Henkes, Managing Fditor. 
Nonfiction: Nearly always, material must have a strong Dakota agricultural angle. 
Human interest features of Dakota farm people, rememberances of early days 
in the Territory, farm and ranch-based features giving helpful information to 
readers about the business. 

Photos: Buy pix with mss and with captions only. Prefer 5x7 or 8x10 b&w glossies. 
No color. 


Cartoons: Must have agricultural slant, preferably of upper Great Plains; pay 
$3.00-$4.00. 


DIXIE DAIRYMAN, P.O. Box 1703, Shreveport, La. Dr. Emil S. McCarty, Editor. 
Issued monthly for southern dairy farmers. 

Nonfiction: Want articles on what other dairymen are doing, feeds and feeding, 
maintenance of animal health, pasture production, management, hay production, 
field crop equipment, parasite control, breeding programs, farm youth informa- 
tion, milking practices, raising replacements. Write for the dairy farmer, con- 
sidering the production of milk to be an industry. Articles relating to specific 
practices should be built around what some dairyman is doing. Stress how-to- 
do-it and the results he is getting. Involve people wherever possible. Also 
want short dairy miscellany. Pay 1!4c per word, minimum of $25. 
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Photos: Buy pix with mss’ and occasionally with captions only. Want eye-catching 
8x10 b&w prints. Avoid “putting milkers on cow” approach. $5.00 per pic. 

Cartoons: Use one per issue; must be related to dairy farming; india ink; pays $5 
each. Presently has adequate stock. Buy one-time rights unless otherwise specified. 


_ EASTERN STATES COOPERATOR, 26 Centrat St., West Springfield, Mass. 
Kenneth Hinshaw, Editor, Farmers make up the audience of this monthly publi- 
cation. Bes 
Nonfiction, Photos, Cartoons: Articles are limited to 1,200 words and should 
deal with farm technology, Photes accepted with manuscripts. Article payments 
of $50-$75 usually include any pix submitted also. Buys approximately 50- 
cartoons per year-on farm life at rate of $5.00-8.00 each. All payments on 
acceptance, Reports usually in one week. 


FAMILY HERALD, 241 St. James St., W., Montreal, Que., Canada. H. Gordon 
Green, Magazine Editer. Issued weekly; 10c per copy, $1.50 per year. 
Nonfiction: Interested in factual articles on farm or rural subjects; successful farm 
operations, technology or research—800-1,800 words; articles for farm wo- 
men on homemaking or family subjects, child care and other; on beauty care, 
etiquette and similar subjects for young girls; on general subjects such as ad- 
venture, history, handicraft. Clear, lively, nonslick style. Payment up to $85. 
Fiction: Uses short stories of 2,000 to 4,500 words with wholesome tone, and some- 
thing which will appeal to all ages in the Canadian rural family; well-written, 
well-developed plots dealing with the Canadian scene, adventure, sea, human 
interest, romance. Also serial fiction suitable for about ten installments of 3,000 
words. Pay $125 for short stories, $300 for serials. 

Photos: Articles should be illustrated by good photos. 


FARM AND RANCH, 318 Murfreesboro Rd., Nashville, Tenn. Bill Kennedy, 
Editor. Issued monthly. No fiction, verse, poetry, or cartoons. Material is mostly 
staff-written. 

Nonfiction: Uses short (up to 2,500 words) how-to-do-it articles on the business of 
farming as it applies to all or part of the southern states from Virginia to~Cali- 
fornia. Prefers photos with articles. Pays from $10 to $100 and up for articles, on 
acceptance. Reports in two to three weeks and buys first publication rights. 
Photos: Pays up to $15 for b&w photos and up to $100 for color transparencies. 
Buys photos submitted with manuscripts and with captions only. 


FARM BUREAU MIRROR, 3609 Derry St., Harrisburg, Pa. Clarence W. Funk, 
Editor. Issued monthly. No fiction, verse or poetry. 

Nonfiction: Wants agricultural material only, written in straight newspaper style. 
Length is not an important factor. Rate varies from $10 to $50 plus, on publication. 
Reports within two weeks and buys first rights only. 

Cartoons: Uses about 50 agricultural cartoons’a year for which they pay $5 each. 
Photos: Buys photos submitted with manuscripts and with captions only. Prefers 
5x7 or 8x10. Rates from $3 up. 


FARMER’S ADVOCATE, P.O. Box 186, London, Ont., Canada. D. L. Waterson, 
Editor-in-Chief. Issued semi-monthly. Buy very little material other than car- 


toons. 
Cartoons and Fillers: Jokes for “Smile or Two” page, and cartoons slanted to farmers 


and agriculture. Pay $6.00 each for b&w’s. 


FARM JOURNAL, Washington Square, Philadelphia 5, Pa. Issued monthly; 25c a 
copy; $1.00 a year. Five separate editions are printed for the East, the Central 
States, the Southeast, the Southwest and the West parts of the U. S. Material is 
bought for one or more editions depending on where it fits. Payment is the same, 
regardless of editions the piece is used in. 
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Nonfiction: Carroll P. Streeter, Editor. Timeliness and seasonality are very impor- 
tant. Allow about two months for most articles. Nonfiction is always highly 
practical and should be helpful to as many farmers as possible. Farmers’ experi- 
ences may apply to any phase of farming and animal raising as well as to the farm 
home and the community. Queries are always helpful. Technical material must 
be accurate. “The Farmer’s Wife” section is open for homemaking experiences 
based on what a particular woman did. Allow a full two or three months for ma- 
terial in this department. Some material in all departments is staff-written, and 
some is on assignment. However, many free-lance submissions are bought. It 
might be well to query first. Pays excellent rates, on acceptance; norm is $125-200 
per page. 

Photographs: Photographs, either separately or with short how-to material, in 
picture stories and as illustrations for articles are much in demand. Want warm 
human interest pix for covers—activities on modern farms. For inside use, 
like shots of home-made and handy ideas to get the work done easier or faster, 
farm news photos, and pictures of children on the farm. In b&w, 8x10 glossies 
are preferred; color submissions should be 214x2% for the cover, and 35mm for 
inside use. Rates on acceptance: $25 for b&w shot; $50 and up for color; $200 
for cover. 


FARM QUARTERLY, 22 E. Twelfth St., Cincinnati 10, Ohio. Grant G. Cannon, 
Editor. Issued quarterly. 

Nonfiction: Buy articles of 2,000 to 4,000 words on current agricultural problems 
faced by the commercial farmer. Management, economics, machinery, live- 
stock and soil articles are all welcome. Occasionally buy success stories and 
nostalgia. Material must be authentic and readable. A query letter is often a good 
idea. Pay $150-200 per article. 

Photos: Buy photographs with mss and sometimes with captions only. B&w and 
color. Color shots should be 244x2™% for inside use, 4x5 for cover. Pay $50-100 
for inside, about $150 for cover. 


THE FARMER-STOCKMAN, 500 N. Broadway, Oklahoma City 1, Okla., and 
4321 North Central Expressway, Dallas 5, Texas. F. J. Deering, Editor. Issued 
monthly in three editions, one for Oklahoma, one for Texas and one for Kansas. 
Nonfiction and Photos: Devoted mainly to direct farm reports from within the 
territory. Occasionally buys short, bright, illustrated articles. Reports promptly and 
pays on publication. Pays from $5-50, depending on length. Query first. 
Fillers: Uses some verse of 4 to 8 short lines. Pays 25c per line. Address Katherine 
Randall, Home Editor. 


FLORIDA GROWER AND RANCHER, 1306 Grand Central Ave., Tampa 5, 
Fla. Alice Tompkins, Editor. Issued monthly. No fiction, verse or poetry. 
Nonfiction: Uses articles on production practices for Florida farmers, 1,000 to 1,500 
words in length. Pays $10 to $20 for these, on acceptance. Reports within 10 days. 
Cartoons: Buys 48 farm life cartoons yearly and pays $2.50 each. Buys almost entirely 
from regular suppliers. 

Photos: Buys photos submitted with manuscripts and, occasionally, with captions 
only. Preferred size is 5x7 or 8x10, for which they pay $2.50-$10. 


THE FUR & SPECIALTY FARMER, 337 Pittock Block, Portland 5, Ore. H. John 
Harder, Editor. 

Nonfiction: Wants well-written free-lance articles up to 1,500 words in length which 
will interest readers who want to live happily in the country raising frogs, 
gourds, mushrooms, hamsters, specialty fruits and flowers, chinchillas, pigeons, 
earthworms and on ad infinitum. Good articles dealing with specialty farming 
methods (pen construction ideas, experiences with prevention and control of 
disease, etc.); new methods and practices successfully employed; success or human 
interest stories about specialty farmers or hobbyists; general articles that con- 
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tribute to happy country living, inspiring the specialty farmer and making his 
work easier, more profitable and more fun. Pays 2c a word and up. 


Photos: 8x10 glossy prints of professional caliber should accompany articles. Pays 
$1.00 to $5.00 each for these. 


GEORGIA FARMER, P. O. Box 7285, Station “C,” Atlanta 9, Ga. Elmo Hester, 
Editor. Issued monthly. No fiction, verse or poetry. Very seldom uses cartoons. 
Nonfiction: Wants concise how-to and success farm stories localized to Georgia. 
No more than 600 words. Query helps, but must have meat in it. Payment de- 
pends on the quality of the article and the photos accompanying it. Maximum 
of $25. All payment is on publication and reports within two weeks. 
Photos: Photos are occasionally bought with manuscripts and payment for photos 
is included in the price of the article. Can be any size. No color used. 


THE HOOSIER FARMER, 130 E. Washington St., Indianapolis 4, Ind. C. W. 
Stall, Editor. 

Cartoons: Pay $2.00-5.00 each, on acceptance, for two cartoons monthly pertaining 
to farm families and the things they do. Do not want slapstick, and material 
must be in good taste. Pen and ink roughs; buy all rights. Do not solicit mss or 
poetry from outside Indiana. 


THE IDAHO FARMER, see The Washington Farmer. 


ILLINOIS RURAL ELECTRIC NEWS, P. O. Box 1180, Springfield, Il]. John F. 
Temple, Editor. Mostly staff-written. 

Nonfiction and Photos: Uses articles of 1,200 words relating directly or indirectly 
to the use of electricity on the farm. Particularly likes stories showing the farmer 
how he can save time. Pays $50 each, on acceptance. Two good, glossy photographs 
must accompany manuscript. Also buys 600-word stories with one illustration at 
$25 each. No women’s material needed. 


INDIANA FARMER, 300 E. Fall Creek Blvd., Indianapolis 5, Ind. Robert H. Wil- 
liams, Editor. Issued monthly; 50c per year. 

Nonfiction: Accept only articles by or about Indiana farm people. No preference as 
to slant and style. Like articles on crops and livestock grown in Indiana. 
Pay $5.00 to $20 per article. 

Cartoons: Buy a few farm cartoons, paying $3.00 to $5.00 each. 


JERSEY JOURNAL, 1521 Broad St., Columbus 5, Ohio. Lawrence H. Odgers, 
Editor. Issued twice monthly. No fiction, verse, poetry or cartoons. 

Nonfiction: Uses Jersey cattle dairy farmer and breeder success stories, particularly 
Jersey cattlemen who are selling all-Jersey milk. Pays $10 to $15 and up per 
article, on publication. 

Photos: Buys photos submitted with manuscripts. Also buys cover picture primarily 
dealing with Jersey cows and people who work with Jersey cattle. Pays $10 per 
picture, when published. 


KANSAS FARMER, 719 Mills Bldg., Topeka, Kans. Ralph L. Foster, Editor. Issued 
twice a month. 

Nonfiction: Use authoritative material on farming practices and farm economics as 
applied to Kansas and the Great Plains. Buy no features or articles except on assign- 
ment, so query first. Use photos with mss. 


THE KENTUCKY FARMER, Box 210, Middleton, Ky. Bernard L. Vonderheide, 
Editor. Issued monthly. No fiction, verse, or poetry. 

Nonfiction: Buys on-the-farm feature stories, showing the good management and 
“how-to-do-it” aspects of a particular operation on the farm. Main requirement is 
that the feature show a Kentucky farmer and his farm. Payment varies with depth 
of article. Payment on publication. Reports immediately. Query first. 
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Cartoons: Buys a few farm cartoons. 
Photos: Buys photos submitted with manuscripts. Rates vary. 


MICHIGAN FARMER, East Lansing, Mich. Milon Grinnell, Editor. 

Nonfiction: Uses articles of interest and value to Michigan farmers, which discuss 
Michigan agriculture and the people involved in it. Rates are from $3.00 to $5.00 
per column for most material, depending on its value; special stories bring 
higher rates. 

Cartoons: Pays $3.00 to $5.00 per agricultural cartoon; pen and ink roughs or wash. 


THE MISSOURI FARMER, 201 S. Seventh St., Columbia, Mo. Richard Collins, 
Editor. Issued monthly. Buy three or four articles per issue. Buy first rights only. 
Nonfiction: In need of short, how-to articles appealing to the farm and rural reader. 
Well-written, authentic, factual stories derived from the writer’s own experience 
preferred. Preferred length, from 500 to 1,500 words. Query not necessary. 
Pay 2-3c per word, depending on length of article and quality. 

Photos: Purchase photographs with mss and occasionally, pictures with captions 
only. These should be 8x10, b&w glossies. Pay $5.00 for first three pictures 
used, $3.00 for additional pictures. 


MISSOURI RURALIST, P.O. Box 69, Fayette, Mo. Cordell Tindall, Editor. 
Issued on the second and fourth Saturdays of each month. 

Nonfiction: Anything of interest to Missouri farm families. Material must contain 
reliable and accurate information. Preferred length is about 1,000 words. Query 
first. Pay $5.00 to $30 per feature. 

Photos: Buy photographs with mss only. Should be glossies. No color. 

Fillers: Buy a small amount of verse. Rates extremely low. 


MONTANA FARMER-STOCKMAN, 414 Second Ave., N., Great Falls, Mont. 
Lester Cole, Publisher. 

Nonfiction: Specializes in material of interest to farmers and stockgrowers in Mon- 
tana and northern Wyoming. Stories often used are of new methods and practices 
that have been successfully employed by ranchers in this territory. Usually pays 
30c an inch. 


THE NATIONAL FUTURE FARMER, Box 29, Alexandria, Va. Wilson Carnes, 
Editor. 

Nonfiction and Fiction: Members of the Future Farmers of America read this maga- 
zine. Wants articles about success stories of FFA members, about leading FFA 
chapters, new developments in agriculture; articles on education and _ out- 
door recreation. Prefers short articles from 500 to 1,000 words with photos. Fic- 
tion about sports or outdoor adventure; 2,000 to 2,500 words. Pays up to 4c 
per word. Query first for nonfiction. 

Photos: 8x10 b&w photos and 4x5 color transparencies of FFA scenes wanted. Pays 
up to $7.50 for b&w, up to $100 for color. 

Cartoons: Pays $5.00 for cartoons dealing with farm and/or youth; all rights bought; 
pen and ink roughs. 


NATIONAL HOG FARMER, Box 156, Grundy Center, Iowa. C. R. Mitchell, Edi- 
tor. Issued monthly; limited amount of free-lance material bought. 

Nonfiction and Photos: Use features on hog operations only. No length specifications. 
Query is required. Payment is 50c per column inch. Buy photos with mss. 


NATIONAL LIVESTOCK PRODUCER, 155 N. Wacker Dr., Chicago 6, III. 
J. W. Sampier, Editor. Issued monthly. No fiction, verse, or poetry. 

Nonfiction: Best to study recent issues and query editor first. Articles of 2,000 words 
on the production and marketing of livestock are used. Pays $100 per feature, up 
to $300. Book devotes about 35 per cent of its editorial content to articles on 
the production and marketing of beef cattle, 25 per cent to hogs, 15 per cent 
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to sheep and lambs, with the remaining material being split between women’s 
interest and news of a general agricultural nature. Articles should be of 2,000 
words or less. Buys first rights only, and reports in two weeks. Prefers to buy 
package of photos and text. Pays on publication. 

Photos: Want six color covers, 6 b&w covers each year. Prefer 5x7 transparency 
(color), 8x10 print (b&w). Pay $25 for b&w cover, $100 for color. Want tight 
shots of pretty girls with cattle, hog, sheep. No dairy cattle. Must show quality 
animals, “no scrubs.” Query editor. Also use 8x10 pics alone inside, and to illus- 
trate articles. 

Cartoons: Pays $10 each for cartoons slanted to the industry. 


NATIONAL WEEKLIES, INC., 179 E. Second St., Winona, Minn. Dorothy 
Leicht, Editor. No cartoons or photos. 

Nonfiction: Uses stories, 2,500 to 3,000 words, of interest to small-town or farm 
families. Pays fair rate, on publication. 

Fillers: Occasionally accepts poetry. 


NATIONAL WOOL GROWER, 414 Crandall Bldg., Salt Lake City 1, Utah. 
Gladys Mike, Associate Editor. 

Nonfiction: Uses material of interest to sheepmen. Best to query first here. Pays Ic 
a word for material used. 


NEW MEXICO FARM AND RANCH, 240 W. Court St., Las Cruces, N.M. Jess 
Price, Editor. Issued monthly for New Mexico farmers and ranchers exclusively. 
Nonfiction: Want articles, 500-1,000 words, dealing with any phase of agriculture in 
New Mexico; what individual farmers are doing on their farms, potentially 
profitable new crops or methods of farming and ranching. Accuracy, inter- 
esting writing style, particular information rather than generalities are musts. 
Pay 60c per published inch, $15 minimum. 

Photos: Buy pix with mss and with captions only. 5x7 or 8x10 preferred, with accu- 
rate, easily identifiable cutline information. Pay $3.00 for reprints, $4.00-6.00 
for originals. Buy first rights. 


OHIO FARMER, 1350 W. Fifth Ave., Columbus 12, Ohio. Earl W. McMunn, -Edi- 
tor. Issued semi-monthly. 

Nonfiction and Photos: Buys feature articles which are practical and of interest to 
general farmers or farmers specializing in some type of Ohio agriculture; 
query first on these. Also uses shorter pieces, news items and occasional pic- 
tures if of Ohio scenes or people. Rates average 5c a line, on publication. 


OKLAHOMA RANCH & FARM WORLD, Box 1770, Tulsa 3, Okla. Herb Karner, 
Editor. Issued monthly for a rural, urban, and suburban readership. 
Nonfiction: Want farm and ranch success stories; also those about suburban living, 
youth, 4-H and F.F.A. Preferred length is 700-800 words. Effective photo 
illustrations are necessary. Query first. Pays $7.50 per column, sometimes more for 
exceptional copy. Payment is on publication. 

Photos: Buy pix with mss and occasionally with captions only. At least 5x7 b&w 
glossies preferred. Pay $3.50 each. Buy first serial rights. 


THE OREGON FARMER, see The Washington Farmer. 
ORGANIC GARDENING AND FARMING, Organic Park, Emmaus, Pa. Robert 


Rodale, Editor. Issued monthly. No fiction, verse, poetry, or cartoons. 

Nonfiction: Uses factual, informative and interesting articles based on the organic 
(natural) concept of agriculture—that is, the use of natural fertilizer, ground rock 
mineral fertilizer, biological insect control, etc., and avoidance of chemicals, 
poisons, etc. Mulching, composting, garden and farm techniques, livestock, house 
plants, improved varieties, nutritional aspects. Features—1,000 to 2,000 words ap- 
proximately. Pays $35 to $70 on acceptance and reports in two weeks. Buys first 
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rights. Note: Writers interested in contributing to O. G. & F. are urged to send for 
copies of Author's Handbook, Photo Guide and a current issue of the magazine 
in order to be better informed and prepared to submit wanted material. There is 
no charge. Write M. C. Goldman, Managing Editor. 

Photos: Buys photos submitted with manuscripts. Also photo stories and single re- 
lated photos. Enlargements (4x5 or larger preferable), black and white glossy 
prints. Also color transparencies (4x5) for cover use. Pays $5 to $15 for b&w; 
$50 for color transparencies. 

Fillers: Uses short articles for filler material. 


PENNSYLVANIA FARMER, 2436 N. Second St., Box 34, Harrisburg, Pa. Norman 
F. Reber, Editor. Published semimonthly. Buy first rights only. 

Nonfiction: Articles should be concerned with, or slanted to, agriculture and its 
closely related fields in Pennsylvania or the immediate area. All copy should 
be double-spaced, approximately three pages in length. Should concern a phase 
of Pennsylvania agriculture which can be adaptable to other farmers. How-to-do- 
it articles fit into this category. Basic payment averages $5.00 per column, plus 
pictures. Specialists in their field get $7.50 per column. 

Photos: Photos or b&w illustrations are necessary for article sale. Also bought with 
captions only. All pix should be at least 5x7. No color used. 

Cartoons: Must be pen and ink, and slanted to eastern agriculture. Some general- 
interest cartoons accepted. Payment varies from $2.50 to $5.00. 

Fillers: Seldom publish verse unless it applies specifically to an article or agricul- 
tural phase being covered in the current issue. 


THE PROGRESSIVE FARMER, 546 Rio Grande Bldg., Dallas 2, Tex. Eugene 
Butler, Editor. Issued monthly. 

Fiction: “We use stories that have appeal for the entire farm family. We like them to 
have a high moral tone without emphasis on crime or violence. We want the 
story to entertain, and we prefer it to be cheerful. Usually our stories have 
a small town or rural background. We like good description that gives the 
reader the sights, sounds, smells, etc., of the countryside. Usually we have 
indicated an interest in stories of 2,000 to 3,500 words. However, at the present 
time, we have a good supply of longer stories. We are mainly interested 
in short stories of 2,000 words or less that will fit well in our smaller issues. We do 
not use novelettes or serials. Our rate of payment is a minimum of 4c per word, 
but usually more. We try to have as much variety as possible—fishing, hunting, 
family problems, love stories, etc. When a story is written for a specific time of 
year, we use it at that time if space permits. Writers should look through some of 
our back issues to get a better idea of the type of material we use.” 

Cartoons: Pay $25 for rural cartoons depicting farm families involved in church, 
school, community organizations, recreational activities. Also use some hunt- 
ing and fishing cartoons. Use about eight per month. All roughs to be in pen and 
ink. Submit cartoons to Al Ellis. 


RURAL NEW YORKER, 311 W. 43rd St., New York 36, N.Y. William Berghold, 
Editor. Issued monthly; $10c per copy; $1.00 per year. For commercial farmers, 
mostly dairymen, of the Northeast. Mostly staff-written or by assignment. 

Nonfiction: Uses articles dealing with Northeast farms, livestock, poultry, and 
horticulture. Query before submitting material. Pay 1-2c per word; $50 top 
payment. 

Photos: Uses 8x10 glossy enlargements. No color. Subject should have North- 
east farm appeal. Pays $2 to $3 for inside photos; $7 to $25 for covers, on publica- 
tion. Buys one time rights for covers and first time rights for articles. Always 
query first. Generally does not make assignments. However, a specific assignment 
may be made with a specialist in a particular field of agriculture. Agreement is 
usually made via correspondence in advance. 
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RURAL REPORTER, P.O. Box 343, Ft. Atkinson, Wisc. Byron E. Bullock, Editor. 
Issued twice a month. 

Nonfiction and Photos: Use features on new farm ideas. Material must be liberally 
illustrated with photographs. The shorter the better. Pay $5.00 to $10 per 
article; $3.00 per photo, on publication. Query first. Photos should be 8x10 
glossies. 

Fillers: Use a small amount of short verse. Pay $3.00 to $5.00 per poem. Can use 
short, two, three, four or five-line fillers of comical nature based on farm 
situations. Pay $2.00 to $5.00 each. Buy one time rights. 


RURAL VIRGINIA, 205 W. Franklin St., Richmond 20, Va. Fletcher Cox, Jr., 
Editor. Issued monthly; buy very little free-lance material. This magazine is 
for member-owners of Virginia rural electric cooperatives. 

Nonfiction, Photos, Cartoons: Use articles on unusual and experimental uses of 
electricity on the farm and in the home. Want interesting presentation of es- 
sential technical information couched in human interest terms. Query is essential. 
Payment is lc per word. Buy photos with mss only. No color. Pay $5.00 for ap- 
propriately slanted cartoons. Buy first rights only. 


THE SANTA GERTRUDIS JOURNAL, Box 2386, 623 S. Henderson St., Ft. 
Worth, Tex. Roger B. Letz, Editor. Issued monthly. 

Nonfiction: Want material of interest to breeders of Santa Gertrudis cattle; items of 
interest to all livestock producers—ranch management, cattle disease, new equip- 
ment, etc. Information must be accurate, and author must have permission of 
person involved in story. Query first. Payment open. 

Photos: Buy photos with mss and with captions only. Use of color is usually limited 
to covers. Should be 4x5 or larger. Payment varies. 

Cartoons: Pay $10 to $30 for cartoons that fit Santa Gertrudis breed. 


THE SHORTHORN WORLD, 16 South Locust St., Aurora, Ill. Bill Stunkel, 
Editor. Issued on the 1st and 15th of every month. No fiction, verse, poetry, or 
cartoons. 

Nonfiction: Uses stories about Shorthorn and Polled Shorthorn operations, shows 
and sales; also general interest cattle and farm articles with Shorthorn applica- 
bility. Pays 75c a column inch, on publication. Buys first publication rights and 
reports within two weeks after publication. 

Photos: Buys photos with caption only. 44x62 or 72x92 preferred. Pays $2 per 
photo. 


THE STOCKMAN MAGAZINE, 128 N. First Ave., Phoenix, Ariz. Lowell S. Patter- 
son, Editor. Issued monthly; 35c a copy, $2.00 a year. 

Nonfiction and Photos: Use articles with a rancher, livestock breeder fact back- 
ground. 1,000 to 1,500 words. Also unusual livestock photos. Report in a 
week. Pay lc per word, more if the material warrants; $2.00 for photos. Pay- 
ment on acceptance. 


SUCCESSFUL FARMING, 1716 Locust St., Des Moines 3, Iowa. Dick Hanson, 
Editor. Issued monthly; 25c a copy; $1.00 a year. Indoor and outdoor interests 
and work of a farm are of equal importance here, and the farmer’s wife 
is as important as the farmer himself. 

Nonfiction: Emphasis on how-to, service-type articles. Feature material includes 
outstanding projects of plain dirt farmers, scientific developments and new 
equipment for farms, homebuilding and remodeling, farm furnishings. Good 
illustrations are very important. Maximum text length is about 2,500 words. 
Pays an average of 4c a word, on acceptance. 

Photos: Austin Russell, Photo Editor, prefers 8x10 b&w glossies to contacts; color 
should be 21%4x2%4, 4x5 or 8x10. Buys exclusive rights and pays, on accep- 
tance, $35 for b&w, $75 for inside color, and $200-300 for a cover. Some- 
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times pays extra rates for text. When purchasing articles,. pays extra for 
accompanying photos. Query not necessary. Assignments are given, and some- 
times a guarantee, provided the editors can be sure the photography will be 
acceptable. Pays for meals, phone, lodging. 

Fillers: Various departments such as “All Around the House,” “All Around the 
Farm,” etc., use short contributions for which $5 is paid. Buys suitable short verse 
oecasionally at 50c a line. Reports in one week. Uses humorous verse 2 to 10 or 12 
lines and brief, witty quotations on current life. Pays $3.00-5.00 for jokes. and 
gags used. Buys all rights and. reports upon purchase. 


THE TENNESSEE FARMER AND HOMEMAKER, Box 515, Nashville, Tenn. 
~ See The Kentucky Farmer. 


U.S. FARM NEWS, 1024 Grand, Des Moines 9, Iowa. F. W. Stover, Editor. Issued 
bimonthly. 

Nonfiction: Use material which objectively analyzes the federal farm program and 
government legislation affecting farmers. No set rate of payment. 

Cartoons: Pay from $5.00 to $10 each for appropriately-slanted cartoons. 


THE UTAH FARMER, see The Washington Farmer. 


WASHINGTON FARMER, Review Bldg., Spokane 10, Wash. Cecil Hagen, Man- 
aging Editor. Issued on the first and third Thursdays of each month. No fiction or 
cartoons. 

Nonfiction: Buys some technical articles and also some farm life articles, almost 
entirely from local sources. Prefers to be queried first. Articles seldom exceed 1,500 
words, and pays $5 to $35 for these, on acceptance. Buys one time publication 
rights and reports before 60 days. 

Photos: Buys a few photos submitted with manuscripts and with captions only. 
Prefers 8x10 for cover page use, if local. Pays $10 for covers. 

Fillers: Uses short verse from readers for a token payment of $1. They are not in 
the market for verse. 


WESTERN FARM LIFE, Box 299, Denver 1, Colo. Phil J. Patterson, Editor. 
Nonfiction: Submitted manuscripts must be on agricultural subjects or allied fields 
for Montana, Wyoming, Colorado, New Mexico, Arizona, Utah, Idaho and 
western Nebraska. These may be on general mechanics, machinery, etc., that 
have farm-ranch applications. Best articles center around how-to-do-it types, 
new ideas, or any subject concerning farmers’ and homemakers’ ability to 
accomplish certain things on net farm income. Preferred length is 1,200. Rate 
varies, but starts at lc a word. 

Photos: At least 5x7, with 8x10 preferred, and may be accompanied by a minimum 
of 200 words. 


WESTERN FRUIT GROWER, 251 Kearny, San Francisco 8, Calif. Harold 
Rogers, Editor. Issued monthly. No fiction, verse, poetry, or cartoons. 

Nonfiction: Uses how-to-do-it and experience type stories on commercial fruit 
operation in seven western states. Length up to 1,000 words. Pays 3c a word or $30 
a page, including pix, on publication. Buys first publication rights and reports 
within one week. Query preferred. 

Photos: Buys photos submitted with manuscripts and with captions only. Prefers 
8x10, but can use 4x5 if they are sharp. Payment figured in page rate. 


WESTERN LIVESTOCK JOURNAL, 828 17th St., Denver 2, Colo. Forrest Bass- 
ford, Executive Editor. Issued weekly with a monthly magazine supplement 
published on the first. $5.00 a year. 

Nonfiction: Uses features of interest to livestock ranchers and livestock farmers, 
particularly detailed studies of successful management practices in producing 


Farming and Rural Interest Magazines" 49 


and feeding beef cattle, sheep and horses. 500 to 2,000 words. Payment is ap- 
proximately 2c per word. All payment is on acceptance. 

Photos: Especially with features, 4x5 or larger. $3.00 per photo used as illustration; 
$5.00-10 for vertical, black and white cover photos. 

Fillers: Use a few fillers of from 10 to 200 words. 


WESTERN LIVESTOCK REPORTER, Box 2559, Billings, Mont. Clark E. 
Schenkenberger, Editor. Issued weekly for producers and buyers of tivestock. 
Nonfiction: Use material dealing with the purebred beef cattle industry, commercial 
beef cattle-feedlot industry, and horses. Need stories on how-to-do-it or ranch 
histories. Prefer that material come from the eight northwest states or Canada. 
Length, 800-1,000 words, Query first. Pay 2c per word. 

Photos: Use pix with mss and with captions only. B&w prints or negatives are 
acceptable; size is irrelevant. 


WESTERN STOCKMAN, P.O. Box 13389, Phoenix, Ariz. Glen M. Richardson, 
Editor. Issued monthly. 

Nonfiction: Want factual, timely, practical illustrated articles concerning purebred 
cattle, quarter horses, thoroughbred horses; people who own and. show them. 
Some technical articles used. Preferred length, 500-1,500 words. Pay $5.00-25. 
Photos: Buy with mss and with captions only. 4x5 or 8x10 glossies are best. Pay 
$1.00 each. 

Cartoons: Want cartoons with Western slant. Pay $1 each. Buy first rights. Report 
in a week; payment on publication. 


WISCONSIN AGRICULTURIST, 1125 W. 6th St., Racine, Wis. Ralph S. Yohe, 
Editor. Issued bimonthly; $2.00 a year. 

Nonfiction: Use articles about Wisconsin farmers written for Wisconsin farmers. 
Lengths, not over 600 words. Dairy stories most desirable. Pays 4c a word on ac- 
ceptance. Reports within ten days. 

Cartoons: Cartoons pertaining to humor on the farm; $5.00 per for six bought for 
each issue; pen and ink roughs; first rights bought. 


WYOMING STOCKMAN-FARMER, 110 E. 17th St., Cheyenne, Wyo. Robert 
Larson, Publisher. 

Nonfiction and Photos: Wants farm articles, features and pictures from Wyoming 
only. Articles should run from 500 to 1,000 words. Pays $3.00 each for pictures 
and up to $25 for illustrated articles. Payment is after publication. 

Fillers: Uses fillers of 20 to 40 words dealing with farm subjects. 
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FRATERNAL MAGAZINES 5: 


CALIFORNIA ODD FELLOW & REBEKAH, P. O. Box 225, Linden, Calif. 
Don R. Smith, Editor. Issued monthly. 

Nonfiction: Want articles on fraternalism, using true examples. Material should 
be factual, with strong human interest angle. This magazine is for members of the 
Independent Order of Odd Fellows. Pay $10-25 per ms. 

Photos: Buy photographs with mss and with captions only. 8x10 preferred. No color. 


THE CIVITAN, Civitan International, Civitan Bldg., 115 N. 21st St., Birming- 
ham, Ala. Rudolph T. Hubbard, Editor. Issued monthly except for combined 
August-September issue. 

Nonfiction: Subject matter in articles must be of general interest to business and 
professional men in every section of the United States and Canada. The article 
must be nonpolitical in its conception of content and must be noncontroversial 
politically or religiously. Should not exceed 2,000 or 3,000 words. Query first. No 
pay rate established. Submit material to Mrs. Margaret Leatherwood. 

Cartoons and Fillers: Use cartoons that are in good taste, timely, appealing to 
families and businessmen.. Filler items on general subjects. Jokes, human interest 
material. 


EAGLE MAGAZINE, 2401 W. Wisconsin Ave., Milwaukee, Wisc. Arthur S. Ehr- 
mann, Editor. Issued monthly for the Fraternal Order of Eagles. Little free-lance 
material bought. 

Nonfiction and Photos: Articles on sports, travel, etc. Articles of general information 
and interest to male readers. Preferred length is 1,000-1,500 words. Pay 5c per 
word, $5.00 per b&w photograph. 


Fiction: Same requirements as nonfiction. 


THE ELKS MAGAZINE, 386 Park Ave., S., New York 16, N. Y. Robert C. Malone, 
Associate Editor. Issued monthly for Elks and their families. Buy first North Amer- 
ican rights. ; 
Nonfiction: Anything of general interest, other than overly sensational material. 
Especially interested in the Communist threat, small business, sports, social prob- 
lems. Must be well-researched, well-organized and well-written—with a_ style 
that is lively but not flippant. Thoroughness of coverage is necessary after the 
scope is established, covering all relevant aspects. Articles should give information, 
not raise questions. Preferred length is 4,000 words. Pay $100-600. Query is essen- 
tial. 

Fiction: Less fiction used than formerly. Humor to 2,500 words is welcome. Stories 
with strong plots are still considered; 5,000 words maximum. Payment same as for 
articles. 

Photos: Buy photographs with mss. Pay $15 to $25. No color. 


THE KIWANIS MAGAZINE, 101 E. Erie St., Chicago 11, Ill. Issued monthly; 
20c a copy; $2 a year. Edited for small-town business and professional men with 
active interest in civic affairs and their families. 

Nonfiction: Richard E. Gosswiller, Editor. Articles about social and_ civic 
betterment, business, education, religion, domestic affairs, etc., up to 3,500 words. 
Emphasis on objectivity, intelligent analysis and thorough research of contemporary 
problems in fields mentioned. Also 2,000 to 3,000-word articles dealing with 
American or Canadian history. Objectivity, thorough research, controversy im- 
partially presented, absence of cliches in writing, conciseness—all these are nec- 
essary. Payment is up to $300. Also uses 1,500 to 2,000-word articles that contain 
high-level humor or light satire. Payment for these is up to $200. Reports in two 
weeks. Prefers full manuscripts or extensive queries. Buys first rights only. 
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THE LION, 209 N. Michigan Ave., Chicago 1, Ill. John Read Karel, Senior Editor. 
Issued monthly; 15c per copy, $1.00 per year. No fiction, gags, fillers or poems. The 
Lion is edited for business and professional men who are members of Lions Inter- 
national clubs in 116 countries. 

Nonfiction: Publishes articles of international interest in the fields of adventure, 
travel, sports, unusual personalities, humor, community betterment and self-im- 
provement. Queries appreciated. Article length, maximum 1,750 words, payable 
on acceptance, up to 10c a word. Articles judged on clear and concise writing, 
thorough research, originality. Policy: With an international circulation of over 
500,000, The Lion must appeal to men in many countries, of many creeds and po- 
litical beliefs. Articles must be of general, universal interest; most rejects are on 
subjects too local or provincial. Reports generally within one week; checks within 
a week of acceptance. Material not accompanied by self-addressed, postage-paid 
envelopes (including queries) is held for one month, then destroyed. 

Photos: $10 each for photos supplied with articles, on publication. Up to $100 for 
photo features suitable for spread layouts on international subjects; payable on 
acceptance. 

Cartoons: Up to $25. No roughs, space men, “Think” signs or teen-age suitors being 
kicked out by father. No sexy or suggestive. 


MASONIC NEWS, 2114 Old Orchard Ave., Montreal, Que., Canada. Kenneth E. 
Lyall, Editor. Issued ten times a year. Buy full rights. 

Nonfiction: Want articles with a Masonic angle. Preferred length is 1,200 to 1,500 
words. Material should be international in scope rather than local. Query first. Pay- 
ment is arranged after query. 

Photos and Fillers: Buy photos with mss only. Should be b&w. Use filler material 
with Masonic slant. Query first. 


THE OPTIMIST MAGAZINE, Optimist International, 4494 Lindell Blvd., St. 
Louis 8, Mo. Bernard B. Burford, Editor; Ralph J. Gentles, Managing Editor; 
Kenneth Walter, Assistant Editor. Issued monthly. 

Nonfiction and Photos: Use articles relating to business, economics, science, educa- 
tion, government, world issues, current events, widespread social or community 
problems and occasional articles about individuals. Seasonal articles sometimes con- 
sidered. Intelligent objective style necessary, one suitable for general consumption. 
Word length should not exceed 1,000 words. The editors like a strong lead, sus- 
tained interest, accuracy. Query first. Pay 3c per word, on publication. Good ac- 
tion photographs should accompany ms. Buy all rights. 


THE ROTARIAN, 1600 Ridge Ave., Evanston, Ill. Karl K. Kruger, Editor. 
Issued monthly for business and professional men. Uses articles of 2,000 words 
which deal with international and community affairs, business, self-improvement; 
advocate advancement of international understanding, better vocational community 
human relationships. Must have international appeal. Query first. Payment varies, 
depending on timeliness and worth to the magazine. Buy full rights. 

Photos: Use color transparencies for covers. Prefer 4x5, but have worked from 
35mm. Payments varies. Occasionally buy pix with ms and with caption. 

Cartoons: Use cartoons which deal with business or home situations. Pay $15 each 
for three used per month. Pen and ink roughs. 

Fillers: Subfeature on almost anything that fits the magazine’s pattern. Uses light 
and serious verse. Shorter lengths preferred. Payment is $1.00 a line, minimum of 
$5.00. Lengths up to 300 words. Pays according to what the material is worth to the 
magazine. Buys full rights; reports within a week. Query first. 


VFW MAGAZINE, Broadway at 34th, Kansas City 11, Mo. John L. Smith, V.F.W. 
Director of Public Relations and Publications. Issued monthly; 10c per copy, $1.00 
per year. 

Nonfiction and Fiction: Now in the market for timely and factual articles on any 
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subject of national interest or concern—especially features which will aid persons 
in coping with recurrent problems of daily living. Desire to circulate interesting 
and useful information written in a lively and appealing fashion. Polished fiction 
on subjects of masculine appeal will be given thorough consideration. How-to fea- 
tures, preferably illustrated with photographs; stories on personalities and popular 
activities, such as sports, are all desired. Historical pieces liberally sprinkled with 
action will always be considered. During the centennial years, historically accurate 
accounts of battles and events which occurred during the War Between the States 
will be considered. Combat stories in well-defined plot structures based upon per- 
sonal experience are of interest, as are factual accounts of military actions of conse- 
quence. Preferred length is 1,200 to 2,000 words, but will consider longer copy, if 
length is justified. Pay 3-5c a word. 

Photos: Buy news photographs of national interest or those which effectively capture 
facets of human emotion; i.e., nonmorbid. Payment is $15 each. For pictures used 
with articles, pay $5.00 each. 

Cartoons: Interested in appropriately slanted cartoons and generals. Pay $15 each. 
Also buy written humor. 
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FRONTIER TIMES: Issued quarterly. See True West. 


HOOFS AND HORNS, 4425 East Fort Lowell Rd., Tucson, Arizona. Willard H. 
Porter, Editor. Issued monthly. Buys first rights only and report period depends on 
how interested the magazine is in the article. All payment on publication. No fiction 
wanted. Nonfiction: Uses articles on famous cowboys, horses, horsemen, rodeos, 
racing, and horse reports for cowboys, ranchers, horse breeders and owners who 
have arrived; not for amateurs. Therefore articles should be slanted to an advanced 
group; not “how-to’s.” Pays 2c a word. Cartoons: Wants cartoons with new ap- 
proaches, not the old tired western cliches. Pays $3 to $13 per cartoon. Photos: 
Buys photos submitted with manuscripts and with captions only. Uses 5x7, 8x10, 
11x14 glossy prints in the case of full page bleed covers and “Ranch of the 
Month” feature inside. Pays $3 to $15 per pic. Fillers: Uses quite a bit of short 
verse at the ends of columns for which they pay 25c to 50c a line. Humorous four 
to twelve line verses on horse and cowboys subjects are much needed. 


REAL WEST, Charlton Bldg., Derby, Conn. Ernest H. Hart, Editor. Issued bi- 
monthly. Nonfiction and Photos: Want completely authentic articles on the Old 
West—people, builders, towns, mines, etc. Also use material on new or little- 
known facts about old western personalities, famous or not. Prefer that b&w 
photographs accompany article mss. Payment is on acceptance. 


TRUE WEST, P. O. Box 5008, Austin 31, Tex. Joe Austin Small, Editor and 
Publisher. Issued bimonthly. Buy first publication rights only. Nonfiction: Want 
fast-moving, historical documentaries, preferably illustrated with old photos. 
Articles can deal with all facets of Western life in the years 1830-1910—features 
on lost mines, cowboys, ranch and range life, Indians, ghost towns and pioneers 
in addition to the usual gunmen and lawmen stories. Especially like first-person, 
eye witness, “by an old timer as told to author.” Material must be completely 
accurate and written in a readable, nonpedantic style. Preferred lengths are 1,000 
to 3,000 words. Advisable to query before submitting articles. Payment is lc per 
word and up, on publication. No modern West material, please. Photos: Buy old 
photographs submitted with mss. Generally pay a flat rate for package. Use color 
only for covers. Limited market. Minimum acceptable size is 4x5. Pay $75 to 
$100. Use approximately 100 cartoons per year. Want Old West slant and no puns. 
Pay $3.00 per cartoon, on acceptance. 


WESTERN HORSEMAN, 3850 N. Nevada Ave., Colorado Springs, Colo. Dick 
Spencer III, Editor. Issued monthly; 50c a copy; $4:00 a year. No fiction or 
poetry. Nonfiction and photos: Articles submitted here should center on the stock 
horse, be authentically western, and not exceed 1,500 words. Some type of illus- 
tration should accompany manuscript, preferably good, clear, glossy prints. Pays 
2c to 3c a word, on acceptance. Use occasional b&w alone, if unusual horse shots; 
also occasional color photos for cover. Use b&w to illustrate articles and as pic- 
ture stories. Prefer 8x10 prints from 4x5 negatives; usually pay $2.50 to $5. 
Covers run $75 to $100; will look at 35mm transparencies but prefer 4x5. Mainly 
a western stock horse magazine, but cover east to Ohio, Illinois. 


THE WESTERN PRODUCER, Second Ave. N., Saskatoon, Sask., Canada. Mrs. 
Dorothy Hall, Magazine Editor. Publishes authentic, pioneering western Cana- 
diana, history, memoirs, real experiences, fiction based on western situations 
mostly, humorous and otherwise, light love stories. Good pioneering photos ac- 
cepted. Preferred length is 1,500 to 3,000 words for short features, longer for 
serials. Reports in one month. Pay on acceptance. 


GENERAL EDITORIAL 55 
MAGAZINES 


THE AMERICAN LEGION MAGAZINE, 720 Fifth Ave., New York 19, N. Y. 
Issued monthly; 15c a copy; $1.50 a year. Not available on newsstands. 

Nonfiction: Joseph C. Keeley, Editor. Legion is not too good a market, but general 
articles and humor are free-lance. Most articles are written on order, usually fol- 
lowing a query with outline. Subjects dealt with are national and international af- 
fairs, sports, home improvement, new developments in science, health, education, 
etc. Seasonal material should be 2,500 words. Pays good rates on acceptance. 
Reports in two weeks. 

Cartoons: John Andreola, Editor. Uses about 150 general appeal, action-type car- 
toons per year with beguiling or ludicrous characters. Short captions. No spreads. 
Taboo: bad taste, offcolor, sex, liquor, religion, racial differences. Size propor- 
tionate to 2”x3” or 3”x4” (2! times is best). Finish should be done in line with 
blue wash used to indicate ben-day areas. Pays $50 for first sale, then payment is 
scaled up to $100 for additional sales. Reports in one week. Buys first rights only. 
Photos: Photos are handled on an assignment basis with the magazine retaining 
authorship as to the use of secondary rights. Color: 4x5 preferred. Also uses 8x10, 
glossy black and white prints. Top flight photos only. 

Fillers: John Andreola, Editor. The last page, “Parting Shots,” offers a very small 
market for brief anecdotes humorous spots and light verse. Epigrams are 
bought at $10, ancedotes at $20 and light verse at $2.50 per line, minimum 
$10. Taboos for written humor of this type are verse with incorrect rhyme, 
serious poetry, ancient material, untyped material, objectionable and ma- 
terial in bad taste—anecdotes without a twist or punch. Quick return and 
prompt payment. 


AMERICAN MERCURY, P.O. Box 601, 321 Commerce Exchange Bldg., Okla- 
homa City 2, Okla. Gerald S. Pope, Editor. Issued monthly; 35c a copy, $4.00 a year. 
No poetry or fiction. 

Nonfiction: Uses general-interest articles on business, science, history, the American 
scene, travel, humor. 500 to 3,000 words. Assigns political articles. Query on 
these. Payment by agreement on publication. 

Fillers: Uses short fillers, preferably humorous. 


THE ATLANTIC ADVOCATE, Phoenix Square, Fredericton, N. B., Canada. 
Michael Wardell, Editor and Publisher. Issued monthly. About 75% of material 
is free-lance. Buy first North American Serial rights. Please use Canadian 
Stamps or international reply coupons for return postage, as U.S. stamps 
cannot be used. 

Nonfiction: Well-written articles of general interest to Canadian readers. Must be 
accurate and authoritative. Definitely no rehashing of encyclopedias, etc. His- 
tory and biography related to Nova Scotia, New Brunswick, Prince Edward 
Island and Newfoundland are welcome. Travelogues not wanted. Good human 
interest, light writing with colorful anecdotes used to heighten the points of 
the story are necessary. Query first. Payment is $50 except by special arrange- 
ment. Submit material to L.S. Loomer, Managing Editor. 

Fiction: Light fiction, occasional murder mysteries. All for family reading. Good 
taste and discretion necessary. No westerns. No U.S. locales. Short shorts are 
always in demand. Stories must contain convincing characters with dimension. 
Payment is same as for nonfiction. 

Photos: Buy photographs with mss only. 8x10 glossies preferred. Rarely take any 
free-lance color work unless it applies to an outstanding ms. Payment is by 
arrangement. 

Poetry: Prefer very short verse, light and serious. Sonnet length or less. 
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3 GOSMOBDLATATE’ 959 Fighth Ave., New York 19, N. Y: ‘ES snionthily 25c a 
ee SOPYs $4.20-a year. No fillers or verse. 
- Nonfiction: James Palmer, Executive Editor; George Walsh, Feature Editor. Uses _ 
profiles, medical articles, articles on sociological subjects, material on health, 
“nutrition, diet, articles of national interest of all kinds. Length is about 3,000 
- words. Short humor pieces, about 2,000 words, Rates vary according to material. 
~~ Pays on acceptance. 
‘Fiction: William Carrington Guy, Editor. Wants stories with solid plot, good char- 
acterization and good writing. Sophisticated handling and fresh approach to both 
“serious and humoyous stories. Short shorts from 1,500 to 3,000 words; short stories 
_ from 5,000 to 6,000 words; and euapey, or suspensé stories of 25,000 words. Pays 
"top rates. for fiction. 
Photographs: Photographs with manuscripts or with captions. Both b&w contacts 
and ifxl4 semimatte prints. Color must be at least 2'4x2%. Buys one-time 
rights for stock photos, exclusive rights on assignments; and rates are flexible, 
but excellent. Payment is on acceptance. Expenses to be paid arranged sep- 
arately for individual assignment. 
Cartoons: More of a free-lance market this year than last year, and Art Director 
Anthony La Sala has this to say: “We generally use a cartoon spread—from 
six to eight gags on the same theme—in each issue, and an occasional single 
cartoon as a filler. We like New Yorker-type drawing and pay up to $500 
for spreads and $75 for singles. Payment is on acceptance. This is no place 
for the beginner—new style or old.” 


COUNTRY BEAUTIFUL, 15330 Watertown Plank Rd., Elm Grove, Wisc. Robert 
L. Polley, Editor. Issued monthly except for July and August. About 95% of 
material is free-lance. 

Nonfiction: Articles should be about 3,000 words. Writing should be of high quality 
but not overblown. Nothing should be flippant (except in a_ specifically 
humorous piece) or superficial. Articles can deal with the arts, business, 
suburbia, women, science, medicine, personal experience, foreign affairs, agri- 
culture, public affairs, philosophy, personalities and education; but always 
from the standpoint bringing readers into a more intimate relationship with 
their environment and giving them a better appreciation of traditional values. 
Strong story line necessary; note of humor valuable; pieces should tell about 
particular people. Query first. Pay from $50 to $500. 

Fiction: Stories that emphasize the positive values of life, but are not saccharine. 
Should not have explicit moral. Humorous fiction also sought. Stories should 
not run longer than 3,000 words, although longer pieces will be cut if they 
will not be hurt by doing so. All fiction must be of the highest literary quality. 
Pay $150-400. 

Photos: Pay $200 for a full color page, $150 for b&w. On definite photographic 
assignments, $100 per day plus travel expenses. Color should be 24x24 or larger. 
Fillers: Prefer humor, self improvement, biography. 375 words, maximum. Pay $25. 
Poetry should show awareness of traditional values without being saccharine or 
preachy. Under sixteen lines. Pay $20 per poem. 


D.A.C. NEWS, 241 Madison Ave., Detroit, Mich. Robert B. Johnstone, Editor. 
Issued monthly for urban businessmen. Buy first rights only. 

Nonfiction: Use professionally-written articles, of 1,500 to 3,500 words, on such 
subjects as the current American scene, sports, entertainment, business, travel 
abroad, drama, music and sophisticated humor. Prefer finished ms to query. 
Payment is $75-300. 

Photos: Buy photographs with mss only. No color. Pay $10 each for those used. 
Cartoons: Buy two or three appropriately-slanted cartoons per issue. 


THE DIPLOMAT: Featuring Personalities, Luxury Travel and the Fashion World, 
982 National Press Bldg., Washington 4, D. C. Hope Ridings Miller, Editor. 
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Nonfiction: Uses material slanted to high level income group, government heads 
and high appointees, and social notables all over the world. Most articles are 
staff-written, but they have a definite need for features from 900 to 1,000 words 
on sophisticated subjects that will interest the reader of cultivated taste. Espec- 
ially desired are those in the lighter vein, showing up social foibles of econom- 
ically privileged persons. Pays $50 to $350 for features, after publication, and re- 
ports within a week. Buys all rights. Queries are important. 

Cartoons: Wants cartoons slanted to a sophisticated, moneyed audience, done in 
ink. Pays $10 to $25 per cartoon, after publication, buys all rights, and reports 
within a week. 

Fillers: Uses some light and serious verse on any subject that meets extremely high 
standards as to originality and treatment. Pays 50c to $2.00 a line, depending 
on excellence. Uses from three to five pieces per month. Maximum length is 
twelve lines. 


EBONY, 1820 S. Michigan Ave., Chicago 16, Ill. John H. Johnson, Editor. Issued 
monthly; 35c a copy; $3.50 a year. No essays, poetry, or historical articles. 
Nonfiction and Photos: Uses article and features which can easily be illustrated by 
photographs and are by or about Negroes, with emphasis on achievement and 
success. Also uses entertainment features and sports articles—length 2,000 to 3,000 
words. Study the magazine for style. Pays $75 and up for text. Pays $100 and up 
for set of at least 15 pictures. 


GRIT, Williamsport, Pa. Kenneth D. Rhone, Editor. James M. Sheen, Feature 
Editor. Issued weekly for a family audience. Buy one-time rights. 
Nonfiction: Want human interest and inspirational articles. Query before submitting 
anything here. Payment varies, depending on length, quality, etc. 

Photos: Buy photographs with mss and with captions only. Prefer 8x10 prints. Also 
use some editorial color. Payment varies. 


LIBERTY MAGAZINE, 55 York St., Toronto, Ont., Canada. Frank Rasky, Editor. 
Nonfiction: Articles are short, about 2,500 words. Should relate to marriage, health 
and similar subjects. First person .as-told-to stories are preferred but not essen- 
tial. Want, as subjects, many stars whose pictures are immediately recognizable. 
Pay $200 to $300. Also pay $50 for short, 1,000-word columns for the “Your 
Family” department, in which the writer gives about four examples of how 
he helped resolve a problem relating to children and marriage. Query before 
submitting material. 

Cartoons: Bud Thrasher, Cartoon Editor. Uses four per month. Must be family and 
social type. Pays $15 each, on acceptance. 


LIFE, Time & Life Building, 9 Rockefeller Plaza, New York 20, N. Y. Henry R. 
Luce, Editor; Edward K. Thompson, Managing Editor. Issued weekly; 20c a copy; 
$5.95 a year. Most material is staff-prepared. The best field for contributions is 
human interest stories. Manuscripts should be addressed to Articles Depart- 
ment, Ralph Graves, Articles Editor. Good payment, on publication. 


LOOK, 488 Madison Ave., New York 22, N. Y. Gardner Cowles, Editor. Issued 
biweekly; 20c a copy; $4.00 a year. A picture-and-text magazine for the whole 
family. Although most of the content is staff-written and the magazine has staff 
members across the country, the balance is worked out from ideas submitted by 
writers and photographers. The editors are always on the lookout for article sug- 
gestions about all types of people, of all ages, in any section of the country. Where 
picture possibilities are good, staff photographers are sent out to develop picture 
aspects. Suggestions for articles should be addressed to Managing Editor; for pic- 
tures to Picture Editor. Pays good rates, on acceptance. 


MACLEAN’S, 481 University Ave., Toronto 2, Ont., Canada. Blair Fraser, Editor. 
Issued semi-monthly for family audience. 
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Nonfiction: Eric Hutton, Articles Editor. “Audience is Canadian and for this reason 
most of our articles are on Canadian subjects. Query the editors with a 200 
or 300-word outline before sending in any material. We want articles on 
people, places, politics, business, science, medicine, education, entertainment, 
adventure, sport, social problems and many other things. We don’t want articles 
that are superficial, poorly researched, badly organized, biased, exaggerated or 
too breathless. Best length is between 3,000 and 5,000 words, with the trend to- 
ward shorter pieces. Rates start at $300 and go considerably higher for writers 
who appear in the magazine regularly. In our special feature ‘Flashbacks’, we 
publish lively reprises of colorful dramatic events in Canada’s past—preferably 
not too distant past. Under the heading ‘It Happened to Us,’ Maclean’s 
runs personal experience stories told in the first person—usually with some 
family appeal. Rates and length for these features is the same as for general 
articles. In each issue, Maclean’s has a column headed ‘For the Sake of 
Argument,’ devoted to an article 2,000 to 3,000 words long by a writer who has 
strong opinions on a_ controversial subject. The ideal subject is one on 
which people are sharply divided. Payment is $300. The payment for a 500- 
word piece starts at $100. We have a feature called ‘Parade’ that uses brief 
topical anecdotes drawn from the Canadian scene. Rates are from $5 to $10 
for these items. Also anecdotes 200 to 500 words long, taken from Canada’s 
past, giving sources, bring $50. Our Preview Editor uses capsule news. stories 
about upcoming developments or people who seem likely to make news of 
interest to Canadians. Most are rewritten here to 100 to 400 words. Payment 
is from $20 to $100.” 

Cartoons: Satirical cartoon situations of a general nature, not “slick” or “dated” in 
style, are wanted. Taboos are knights in armour, natives in jungles, cavemen 
and similar subjects. Willing to encourage new and untried work providing the 
draftsmanship is sound and the ideas stay within the bounds of good taste. 
About 10 an issue are bought, with payment from $25 and up. Cartoons are 
used in a regular feature department entitled “Sweet and Sour,” and spreads 
on the same theme of 4, 6 or 8 cartoons are wanted with prices by arrangement. 
Address “Editorial Staff.” 

Photos: Don Newlands, Photo Editor, prefers b&w contacts to enlargements. He uses 
color pix and likes kodachrome or H.S.E.K., 35mm or 24%4x2™% in size. Buys 
first-time rights. Payment: $100 per day on assignment; $175 per cover. Prefers 
to be queried. Does make assignments and pays some expenses—this varies with 
the job. Interested only in Canadian subjects, or how things and events will 
affect the lives of Canadians. 


THE MAPLE LEAF, P.O. Box 1055, Montreal 3, P.Q., Canada. Terance P. Mc- 
Laughlin, Managing Editor. Issued monthly. 

Nonfiction: This magazine is aimed at middle-class readers, 22 to 50 years old. The 
editors want articles that will interest, educate and entertain these readers. 
Subjects are wide open; no taboos except bad taste. Like strongly-written 
material which expresses a definite opinion. Also items which dig behind cur- 
rent news headlines to give offbeat, human angle on important events of the 
day. Personalities, money, human relationships, humorous situations, history, 
science, modern living, recreation, crime, marriage, outdoors, medicine and 
Deidio ait of these subjects are acceptable. Length should run between 1,000 
and 4,000 words. Pay 3c per word, sometimes more. 

Fiction: Run one story per issue. Lakin for fiction with solid plot, good charac- 
terization and writing. Rustic or period pieces, sex maniacs, weirdos, horror and 
the like are out. Canadian background is necessary. Same lengths and_pay- 
ment as for articles. 

Photos: Pay $5.00 each for pictures with articles. Sometimes buy package deals on 
photo features. Photos should be 8x10, b&w prints; absolutely sharp with good 
contrast. 
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Cartoons: Pay $10 each. No talking animals. Otherwise open to anything that is in 
good taste and funny. 


THE MONTREALER, 146 Bates Rd., Montreal 26, Que., Canada. Gerald Taaffe, 
Editor. Issued monthly; 25c per copy, $2.50 per year. 

Nonfiction: Most articles are assigned because of the special nature of the magazine. 
Query first. 

Fiction: Use nonformula stories of high literary quality. Particularly interested in 
humor and satire. Like stories that seem to have been written for no other 
reason than because the author likes to write. No subject restrictions. Length is 
from 2,000 to 5,500 words. Payment is on publication and varies from $65 to 
$150. 

Cartoons: Uses around fifteen cartoons monthly. Payment ranges from $5.00 for 
spots to $12.50 for regular cartoons. Payment on publication. All rights pur- 
chased. Material must be suitable for metropolitan audience—music, art, 
theater or literary theme. Punch or New Yorker style. Be sure to include Cana- 
dian postage for return of roughs. 

Photos: On assignment only. 


THE NATIONAL GEOGRAPHIC MAGAZINE, 16th and M Sts., N.W., Wash- 
ington 6, D. C. Issued monthly; $1.00 a copy; $8.00 a year. Has its own staff of 
writers and photographers, but unsolicited contributions receive careful attention. 

Nonfiction and Photography: Dr. Melville B. Grosvenor, Editor. Uses articles 
averaging 2,000 to 8,000 words. The ideal article is an accurate descriptive narra- 
tive of personal experiences in places of geographic interest. Information should be 
presented vividly and unforgettably. A large collection of top-quality color and 
black-and-white photographs from which illustrations may be selected is important. 
Outstanding series of color and black-and-white photographs of a geographic 
nature will be considered, even when not accompanied by an article. Single, un- 
usual black-and-white photos are purchased occasionally. Standards are high. Pays 
$100 per magazine page for color pictures, and $800 to $1,500 and up for 
articles, on acceptance. Query first. Write for detailed photograph requirements. 


NEGRO DIGEST, 1820 S. Michigan Ave., Chicago 16, Ill. Hoyt W. Fuller, Man- 
aging Editor. Issued monthly; 35c per copy, $4.00 per year. For Negroes and 
those interested in Negro problems. 

Nonfiction and Fiction: Articles and short stories that touch on some aspect of Negro 
life or history. These may be factual, fanciful, serious, satirical, sympathetic 
or antagonistic, objective or controversial. High level of intelligence necessary. 
Pay from $25 to $200, depending on length, quality and author. Short stories 
should be under 3,500 words. 

Photos: Buy photos with mss. Pay from $2.00 to $10. 

Fillers: Pay from $5.00 to $25 for short poems. Report within two weeks. 


THE NEW YORKER, 25 W. 43rd St., New York 36, N. Y. Issued weekly; 25c a 
copy; $7.00 a year. 

Nonfiction: William Shawn, Editor. Single factual pieces run from 3,000 to 10,000 
words. Long fact pieces are usually staff-written. So is “Talk of the Town,” al- 
though ideas for this department are bought. 

Fiction: Uses fiction, both serious and light, from 1,000 to 6,000 words. 

Fillers: About 90 per cent of the fillers come from contributors with or without 
taglines (extra pay if the tagline is used). Also buys serious and light verse. Reports 
in two weeks. Pays good rates, on acceptance. 


PAGEANT, 26 W. 47th St., New York 36, N. Y. 

Nonfiction: William A. Robbins, Managing Editor. Buys all types of articles. Is 
interested in almost everything, from personalities to provocative first-person 
treatments on controversial subjects. Wants imaginative presentation, a high 
degree of topicality, and originality. Prefers word length of 1,500 to 2,500 
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words. Also use some 1,300 to 1,500-word shorts. No fillers, no fiction, or verse. 
Payments may vary from $50 up; averages $300, but will go higher for special 
articles. Queries giving ideas and outlines for articles should be sent to Mr. 
Robbins. All picture queries should be sent to Peter Meyerson, Picture Editor. 
Photos: Donald Monaco, Photo Editor, wants all types of provocative and interesting 
pictures, but query before submission. He likes both contacts and b&w 8x10 
semigloss prints. Uses color on covers only, and transparencies should be 
214x2% and up. Rights arrangements depend on who has originated idea and 
on photographer’s preference. Rates on acceptance: $200-500 per set; $400-500 
for cover. Does pay extra for text. Query here before submission. Gives assign- 
ments on the basis of a good portfolio and a good idea; pays for film, developing 
and printing. 

Fillers: All quizzes should be sent to Warren Boroson, Associate Editor. 


PRACTICAL KNOWLEDGE MONTHLY, 325 W. Jackson Blvd., Chicago 6, III. 
V. Peter Ferrara, Editor. Issued monthly; 25c a copy; $2.00 a year. No fiction 
or poetry. 

Nonfiction and Photos: Uses success stories of famous people, past or present; applied 
psychology; how-to-do-it mechanical articles, not too technical; popularized 
science and invention; personality and human interest stories with an optimistic 
tone. Should run under 1,000 words. Photographs and drawings are essential. 
No fiction or poetry used. Reports in one week. Pays a base rate of 2c a 
word, $3.00 for each illustration, on acceptance. 


READER’S DIGEST, Pleasantville, N.Y. Issued monthly; 35c a copy. Items in- 
tended for a particular feature should be directed to the editor in charge of 
that feature, although the contribution may later be referred to another section 
of the magazine as seeming more suitable. 

Nonfiction: The Reader’s Digest is especially interested in receiving the following 
sorts of material: First Person Articles. An article for this series must be a 
previously unpublished narrative of an unusual personal experience. It may 
be dramatic, inspirational or humorous, but it must have, in the opinion of 
the editors, a quality of narrative and interest comparable to “I Was a Prisoner 
in Communist Cuba,” April *62 issue. Contributions must be typewritten, pre- 
ferably double-spaced, no longer than 2,500 words. It is requested that docu- 
ments or photographs not be sent. Manuscripts cannot be acknowledged, and 
will be returned—usually within six to eight weeks—only when return postage 
accompanies them. Address to: First Person Editor. Payment rate on accep- 
tance: $2,500. 

Fillers: Life in These United States contributions must be true, unpublished stories 
from one’s own experience, revelatory of adult. human nature, and providing 
appealing or humorous sidelights on the American scene. Address to: Life in 
U.S. Editor. Payment rate on acceptance: $100. Humor in Uniform: True and 
unpublished stories based on experiences in the armed forces. Maximum 
length: 300 words. Address: Humor in Uniform Editor. Payment rate on accep- 
tance: $100. Toward More Picturesque Speech and Patter: The first contributor 
of each item used in either of these departments is paid $10. Contributions 
should be dated, and the sources must be given. Address: Picturesque Speech 
Editor. Current issues carry notes about requirements in the following depart- 
ments: Personal Glimpses; Laughter, the Best Medicine; Campus Comedy and 
other brief items. 


SATURDAY EVENING POST, 666 Fifth Ave., New York, N.Y. Robert Sherrod, 
Editor. Forty-five issues a year; 20c a copy; $5.95 a year. 

Nonfiction: Six or seven articles are used in each issue, many of them coming from 
free-lancers. It is wise to query the editors on an article idea before investing 
the time and labor required to turn out a finished manuscript. Pieces of new 
and special significance are wanted on topics that have a broad appeal and 
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reflect the interest of readers everywhere—medicine, personalities, youth, ad- 
venture, religion, women’s interests, business, travel, education, finance, sports 
and special problems. Length: 2,500-5,000 words. Articles intended for “Speaking 
Out,” one of the Post’s newer features, should deal forthrightly with contro- 
versial topics, preferably from a minority viewpoint. Manuscripts should run be- 
tween 2,000 and 3,000 words, and should be addressed to the Speaking Out 
Editor. Most of the texts for “People on the Way Up” are written on assignment 
by a network of stringers who query the Post on candidates in their own 
areas. But the editors are also receptive to suggestions from outside writers. 
Address People on the Way Up Editor. 

Fiction: Robert Murphy, Editor. Quality stories of practically every type. Approxi- 
mately three short stories are used per issue, running no more than 5,000 
words. One serial is published per issue, and these tend to be shorter than 
formerly—roughly 20,000 to 40,000 words. For a first short story, the price is 
$1,000, unless the author is well known in the magazine field, in which case 
the fee may be higher. Subsequent raises depend on the frequency of later 
sales. 

Photos: Douglas Borgstedt, Photography Editor. Prefers negatives, contacts and 
limited enlargings. Color submissions can be 35mm, 120mm or cut film 
transparencies. On assignments, the editors buy all rights, returning second 
rights after publication, with certain exceptions. They pay day rates and page 
rates, depending on the situation; cover rates are subject to negotiation. Pay 
all customary expenses while the photographers are actually shooting. A query 
is essential here. 


SEPIA, P.O. Box 2255, Ft. Worth, Texas. Adelle Jackson, Editorial Director; Brad- 
ford Daniel, Executive Editor. 

Nonfiction and Photos: “We want quality material. $200 and up on acceptance; 
prompt replies. Photos wanted with 1,000 to 1,500-word articles. We are con- 
stantly in need of articles with current news value, but strictly undated in copy 
and photos. In this respect, we specifically look for queries on events that 
will be in the news when our magazine reaches its readers. Articles may be on 
interesting personalities, entertainers, sports figures or human interest. A few wild 
photos are used when subject material is self-explanatory. Also we take occa- 
sional oddities. Brief outline queries are requested on all material, but un- 
solicited articles are welcomed on speculation. Our policy is to process all ma- 
terial promptly and to get all replies in the mail as quickly as possible. We have 
a special teen-age section for which we want crisp, modern features, written 
for youth, but not written down to youth. This is not a ‘juvenile’ market. It 
cannot be overemphasized that contributors should study recent issues of this 
magazine for general content and style.” 


TOWN AND COUNTRY, 572 Madison Ave., New York 22, N. Y. Issued month- 
ly; 75c a copy; $7.50 a year. Henry B. Sell, Editor. Though the magazine oc- 
casionally has writers such as Robert Moses, Cleveland Amory, Francis Parkinson 
Keyes for special features, it is predominantly staff-written. 


YANKEE, Dublin, N. H. Robb Sagendorph, Editor and Publisher. Issued monthly. 
Buys all rights. 

Nonfiction: Wants 1,200 to 2,000-word articles on New Englanders or New England 
subjects (especially humor). May be about topical history, personalities of the 
region, etc. Prefers finished article to query. Pays 5c to 10c per word. Buys 
all rights and reports in one to two weeks. 

Fiction: Wants 1,200 to 2,000-word stories with New England flavor. Emphasis on 
plot rather than character study. Poignant quality appreciated. Taboos are 
booze and neurotic problems. Particularly wants short, sensitive, amusing pieces. 
Payment same as for nonfiction. 
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Photos: Buys 8x10 glossy prints (b&w); no color. Buys one-time rights on acceptance 
or on publication. Assignments are made on a prearranged basis; guarantees 
are given and all expenses are paid. Scenic New England photos. 

Fillers: Uses poetry, 8 to 12 lines in length. High quality lyric material; rarely uses 
light verse. Jean Burden, Poetry Editor. Pays $5.00 for each poem and buys 
all rights. Reports in two to three weeks. 


HEALTH AND MEDICINE 6s 
MAGAZINES 


AMERICAN SUNBATHER & NUDIST LEADER, P. O. Box 7069, Spokane 18, 
Wash. M. L. Mounce, Editor. Issued monthly. For those interested in sunbathing, 
health and recreation. 

Nonfiction, Fiction, Photos: Cartoons: Uses serious articles concerned with 
physical and mental health via outdoor living. Allied subjects such as cabins, 
sports, swimming, all slanted to the premise that the nude human body is whole- 
some and should be socially acceptable. Pays 3c a word. Fiction must follow closely 
the principles and customs of the American Sunbathing Association and promote 
validity thereof. Length should be from 1,000 to 3,000 words. Fiction pays 3c per 
word. Buys photos submitted with manuscript; 8x10 is preferred. A single female 
pays $5, a male and female pays $10, cover pays $30. Cartoons dealing with 
prudes and censorship and those which illustrate nudist arguments and convic- 
tions are used. They pay $5. All payment is made on acceptance. Reports within 
one week. Buys one-time rights, others by arrangement. 


FIRLAND MAGAZINE, 1704 N.E. 150th St., Seattle 55, Wash. Helen B. An- 
thony, Editor. Issued monthly; 20c a copy; $2.00 a year. 

Nonfiction: Uses the following types of articles and stories: (1) Self-Help: simply 
and clearly written, in example form, time passers for patients in bed. These are 
best written in how-to-do-it style, and may concern any worthwhile hobby, diver- 
sion, or money-making plan. (2) Inspiration: Uplifting stories that actually hap- 
pened, either to yourself or to a prominent personality, involving the overcoming of 
a physical handicap. Unknown personalities of unusually strong character are also 
acceptable. The slant here is to prove that a handicap need not be a disadvantage 
in the long run. (3) Reaction to Firland: If you are acquainted with this hospital 
through knowing a patient or by direct interest in hospital work, your reactions 
and opinions are welcomed. Articles about other hospitals are also welcomed (4) 
Science and Medicine: New developments in the field of tuberculosis or some- 
what related fields, told in layman’s language and authentic. Should be informative 
and helpful to tuberculosis patients and their families, explaining some phase of 
research or hospital activities throughout the country. (5) Humorous articles and 
stories concerning practically anything that is not contrary to regular hospital 
policy. Lengths of manuscripts should not exceed 2,000 words. Sample copy may 
be obtained from the editor. No payment except copies of the magazine. 


HEALTH, 212 E. Ohio St., Chicago 11, Ill. George W. Northrup, D.O., Edi- 
tor. Issued ten times a year. Buy first rights only. 

Nonfiction: Want factual articles on medicine and health. Slant to the lay reader 
interested in his own health and that of his family. Material must be accurate. 
Preferred length is 1,000 to 2,500 words. Query first. Payment is 2c per word. 
Submit queries to Betty M. Kanemeishi. 

Photos: Buys photographs with mss only. 8x10 glossies preferred. No color. Pay- 
ment is $5.00 per photo used. 

Cartoons: Should be pen and ink finished art. Health and related subjects pre- 
ferred. Payment is $7.50 each. 


LIFE AND HEALTH, 6856 Eastern Ave., N.W., Washington 12, D. C. J. DeWitt 
Fox, M.D., Editor. Issued monthly; 50c a copy; $5.50 a year. 

Nonfiction: Uses articles on health, medical topics, common diseases, mental hy- 
giene, etc., written in a layman’s language. Prefer M.D. or R.N. bylines, but accurate 
and authentic free-lance material is invited. Down-to-earth articles written in lay- 
man’s language are needed on how to keep fit, child care, general hygiene. 
1,500 words. Payment, on acceptance, is under $25 for nonmedical authors; rate 
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depends on length, research, readability. Address C. B. Courville, M.D., Book 
Editor; Mary E. Castor, Household Editor; or Dr. Fox. Large backlog at present. 
Photos: T. K. Martin is Photo Editor. Buys 8x10 glossies and 4x5 or larger color 
photos. Buys one-time, exclusive rights. Pays $50 for covers and $5 to $6 for other 
photos used. No color except for cover use. 


LISTEN MAGAZINE, 6840 Eastern Ave., N.W., Washington 12, D. C. Francis A. 
Soper, Editor. Issued bimonthly; 35c a copy; $2.00 a year. 

Nonfiction: Uses articles from 500 to 1,500 words; medical, legal, and educational 
articles on alcohol, narcotics and dope problems; mental health; occasional out- 
door or inspirational articles. Especially interested in youth-slanted articles en- 
couraging nonalcohol ways of life. Pays 2c to 4c a word and reports in one to two 
weeks. 

Fiction: Seldom uses fiction except when based directly on an actual experience 
relating to the alcohol problem or some phase of it. Not over 2,500 words. Also 
pays 2c to 4c a word for fiction. 

Photos: Buys photos. 

Fillers: Uses occasional poetry. 


MODERN NUTRITION, 10651 W. Pico Blvd., Los Angeles 64, Calif. Mar- 
garet Haake, Editor. Issued monthly. 

Nonfiction: Use articles pertaining to food and nutrition. Can be of any length. 
Should have popular appeal and must be scientifically accurate. 


POPULAR MEDICINE, 66 Leonard St., New York 13, N. Y. Frank Johnson, 
Editor. Issued bimonthly; 35c a copy; $2.00 a year. 

Nonfiction: Uses articles on health and medical topics of a popular nature. Sub- 
jects should interest the widest number of people. Facts must be scientifically ac- 
curate or scientifically debatable. There is a preference here for material by doc- 
tors. Lengths run 1,500 to 2,000 words. Query first regarding your subject and 
rates. Rates vary according to professional standing of the author. 


REAL LIFE GUIDE, Health Knowledge, Inc., 150 Lafayette St., New York 13, 
N.Y. Robert A. W. Lowndes, Editor. Issued ten times a year. 

Nonfiction: Medical and sexological articles by doctors, certified psychologists, 
licensed marital counsellors, clergymen qualified to speak on sexology and mar- 
riage and marital problems. Some material used by laymen with special training, 
if a doctor or psychologist shares their byline. Articles must be written in an inter- 
esting and nontechnical style. Where medical and psychological terms are used, 
they must be defined. Material should be slanted in such a way as to involve 
the reader. Lengths run from 1,500 to 3,000 words. Query always. Pay 2c a 
word for articles by professional men in the field, 1-1¥%2c for qualified laymen. 
Buy magazine rights only. Interested in reprints from books. 


SEXOLOGY, 154 W. 14th St., New York 11, N. Y. Isadore Rubin, Editor. Issued 
monthly; 35c a copy; $3.50 a year. No fiction or cartoons. Buy all rights. 
Nonfiction: Uses scientific-medical articles on sex education, sexual behavior, etc., 
particularly from M.D.’s and Ph.D.’s. Articles written on order. Simple, popular 
style. Preferred length is 1,600-2,000 words. Pays from 2'%c to 5c a word, on 
acceptance. Query first. 

Photos: Buys 8x10 glossies with mss and, occasionally, with captions only. 


STRENGTH & HEALTH MAGAZINE, P.O. Box 1707, York, Pa. Issued 
monthly; 35c per copy, $3.00 per year. Usually buy two free-lance articles per 
issue. Buy first rights only. 

Nonfiction and Photos: Free-lancers may submit biographical articles on famous 
personalities in the entertainment field, political life, etc., stressing their use of 
weight training, physical fitness, etc. Feature length is 1,500 to 2,000 words. Pre- 
fer that photos accompany articles. Payment averages $50 per ms. Query first. 
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Use color ektachrome or anscochrome transparencies for cover only. Should be 
4x5 or larger. Pay $25 up, on publication. 

Cartoons: Must tie in with physical culture field, use of weights, etc. Pay $5.00 
each, on publication. 


TODAY’S HEALTH, 535 N. Dearborn St., Chicago 10, Ill. Issued monthly; 40c 
a copy; $4.00 a year. Published for laymen by the American Medical Association. 
Nonfiction: Kenneth N. Anderson, Editor. Uses sound articles on any subject re- 
lated to health, including World of Medicine, child development, nutrition, travel 
and recreation, public health and safety and research. Prefers a positive approach, 
telling readers what they can do to preserve their health. Likes clear, thorough, 
concise writing. Material must be understandable to young adults who have little 
or no science training, yet interesting and fresh to those with university training. 
Must be scientifically sound, authoritative. Most articles should run 1,000 to 2,500 
words, but no rigid limits. Pays 3 to 10c a word on all written material, additional 
payment for photos used. Prefers query. Reports in two weeks. Buys all rights. 
Photographs: Buys photo stories of 6 or more pix, with enough facts for staff to 
write text and captions. $90 and up for photo stories. Contacts and 8x10 matte 
finish test enlargements; 4x5 kodachrome color transparencies. Buys first time, 
one-time, and exclusive rights. Cover rates are $150 and up, on acceptance. Ralph 
Linnenburger, Photo Editor. 


TODAY’S SPEECH, 1116 Cathedral of Learning, Pittsburgh 13, Pa. Dr. Wil- 
liam S. Tacey, Editor. Issued monthly. 

Nonfiction: Articles must deal with any area of speech. A lively, authoritative 
style wanted, its excellence measured by standards similar to those of Aélantic 
and The New Yorker. Maximum length wanted is 1,800 words. Occasionally pub- 
lish a longer article in serial form if the quality warrants. Subjects of interest are 
interesting reports on research done, experiences in speaking, ideas for community 
theater and other theater, speech or hearing therapy. Material must be authentic, 
can be controversial. 

Fiction: Publish vignettes, short shorts which deal with some aspect of speech. 
Fillers: Use poetry and fillers of any length. Must deal with speech or related 
subjects. 


TOMORROW'S MAN, 150 Lafayette St., New York 13, N.Y. Joe Genovese, 
Editor. Issued monthly; buy one or two free-lance articles per issue. Buy all 
rights. 

Nonfiction and Photos: Need articles of from 300 to 900 words on young 
bodybuilders who are also good at sports. Gary Gubner, the Olympic shotput 
champion is an example. Articles must be factual, brief. Query first. Photos 
should be submitted with mss. Payment is $10 up for an article with pictures. 
Once in a while buy photos alone, of young, muscular bodybuilders. Pay $3.00 each 
for these. B&w only. 


» 


TRUE MEDIC STORIES, Crestwood Publishing Company, Inc., 32 W. 22nd 
St., New York 10, N.Y. Issued bimonthly. W. W. Scott, Editor. 

Fiction: Uses first-person stories with strong hospital background. Medical 
knowledge required. Preferred length is 3,000 words. Payment is 4c a word, on ac- 
ceptance. Real Medic Stories, also edited by W. W. Scott, uses the same kind of 
material. 
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THE AMERICAN RECORD GUIDE, P. O. Box 319, Radio City Station, New 
York 19, N. Y. Issued monthly; 35c a copy; $3.50 a year. James Lyons, Editor. 
Formerly The American Music Lover. Emphasis is on recorded music rather than 
hi-fi gimmicks. Uses feature articles, scholarly and popular, on various aspects of 
music, especially when they can be accompanied by a related discography. No fic- 
tion, fillers or poetry. Payment is by arrangement, on acceptance. 


HI FI/STEREO REVIEW, One Park Ave., New York, N. Y. Furman Hebb, Edi- 
tor. Issued monthly. For those interested in the best of music, both classical and 
jazz. Wants articles on Hi Fi Equipment (general aspects of component systems); 
Music (compositions, composers, musicological and sociological aspects); Humor 
(general regarding equipment, music, etc.). Pays 6-10c per word for articles 2,500- 
3,200 words in length. Satire and humor regarding music and hi-fi is the only fic- 
tion wanted. Payment is the same for nonfiction. Pays on acceptance. Illustrative 
material should accompany articles. Buys all rights and reports in two to ten days. 


HIGH FIDELITY MAGAZINE, Great Barrington, Mass. Issued monthly; 60c a 
copy; $6 a year. Roland Gelatt, Editor; Norman Eisenberg, Audio Editor. Uses 
articles on musical subjects, and on high-fidelity sound reproduction. Usual length 
is between 2,500 and 3,000 words. Seldom uses fiction or verse. No fillers. Payment 
is on acceptance. 


HIT PARADER, SONG HITS, Charlton Bldg., Derby, Conn. Norman Silver, 
Editor. Both magazines issued monthly for teen-agers. Want articles on teen-agers, 
the record industry, song writing, unusual slants on show business and entertainers 
with emphasis on young performers in the record field. Lengths from 500 to 1,500 
words. Study the magazine before submitting material. Payment is on acceptance. 


THE JUNIOR MUSICIAN, Baptist Sunday School Board, 127 Ninth Ave., N., 
Nashville 3, Tenn. Bill F. Leach, Editor. Published quarterly; buy several articles 
per issue. Want stories on music, musicians, church music composers, hymn writers. 
Also illustrated articles on making simple musical instruments and experiments in 
musical sounds. Material must be authentic and easy to read. Slant for boys and girls, 
9 to 12. The tone of the magazine is not preachy; however, cannot use slang, com- 
mercialism or flippancy in regard to religious matters. Query not necessary. Payment 
is 2c per word. Also use music fiction with which boys and girls of this age can 
identify. 600 to 1,200 words. Same payment as for nonfiction. Publish verse on nature, 
music. Payment varies. Buy an occasional cartoon; also fillers dealing with amusing 
musical incidents. Payment varies. Buy all rights, but will return to author on request. 


KEYBOARD JR., i346 Chapel St., New Haven, Conn. Ian Minenbey, Editor. 
Issued monthly for children in grades 4 through 12. Nonfiction: Use articles and 
features on composers and musical events. Preferred length is 350 words. Pay $20 


per ms. 


MUSIC JOURNAL, 1776 Broadway, New York 19, N.Y. Sigmund Spaeth, Editor. 
Want articles on all types of music, from classical to rock ’n roll. Average length 
is 1,000 words. Query first. Payment depends on subject and author and is nego- 
tiated. Submit mss to Robert Cumming, Managing Editor. Buy First American 
rights. 


OPERA NEWS, 654 Madison Avenue, New York 21, N.Y. Issued weekly, Sep- 
tember to May; 35c a copy; $6 a year. Frank Merkling, Editor. General articles 
on opera; reviews of operas presented throughout the world; publicity material 
about singers and patrons of music. Payment is by arrangement. 
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TAPE RECORDING, 101 Baltimore-Annapolis Blvd., Severna Park, Md. Issued 
monthly; 35c a copy; $3.75 a year. Mark Mooney, Jr., Editor. Uses articles, 1,500- 
2,000 words, dealing with the field of tape recording. Recording methods, in- 
cluding stereo, are wanted as well as how-to-do-it articles. Query first. No fiction 
or poetry is used. Uses short fillers on same type things as described above—mag- 
netic recording in industry, education, the home, etc. Pays 2c per word, on pub- 
lication; $5 each for pix. Buy first rights. 
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AMERICAN HERITAGE, 551 Fifth Avenue, New York 17, N. Y. Oliver Jensen, 
Editor. Issued bimonthly; $3.95 per copy, $15.00 per year. Published in hard 
covers, and sponsored by the American Association for State and Local History, 
and the Society of American Historians, Inc. Query. Uses material on American 
history for the general intelligent reader. History is covered from all angles—social, 
political, military, economic, literary, artistic. Every article must be footnoted 
and/or acompanied by a complete bibliography. Length should average 3,000 to 
4,000 words. Buys first serial rights, pays on acceptance. Payment ranges from 
$200 to $400, sometimes more. 


AMERICAN HISTORICAL REVIEW, 400 A St., S.E., Washington 3, D.C. Boyd 
C. Shafer, Editor. Issued quarterly; little material bought. Use articles on scholarly 
historical subject matter. Preferred length for articles is 10,000 words, including 
footnotes. Query not necessary. Pay $5.00 per printed page. 


THE AMERICAS, Academy of American Franciscan History, Box 5966, Washing- 
ton 14, D. C. Issued quarterly. Uses scholarly articles based on the history or cul- 
ture of Latin America or on inter-American relations. Pays about $2 a printed page 
(600 words). Preferred length: 10,000-12,000 words. 


CALIFORNIA HISTORICAL SOCIETY QUARTERLY, 200 East Avenue 43, 
Los Angeles 31, Calif. Manuel P. Servin, Editor. Want expository articles on 
California and Western historical topics. Material must contain original historical 
contribution in California and Western history. Preferred length is 5,000 to 9,000 
words. No payment. 


CIVIL WAR HISTORY, Close Hall, State University of Iowa, Iowa City, Iowa. 
Robert Dykstra, Editor. Issued quarterly. Want articles on any aspect of the Civil 
War—nmilitary, social, cultural, economic, etc.—or that period in history as it may 
have touched the Civil War. Articles must be based on sound scholarship but pre- 
sented in readable style. Preference is given to articles making some new contribu- 
tion to knowledge of the period. No fiction. Accept diaries and letters of the period 
if they contain graphic, detailed information. These are considered primary 
source material. No payment. Contributors are provided with offprints. 


ETHNOHISTORY, I.U. Press Bldg., Room 202, Bloomington, Ind. Erminie 
Wheeler-Voeglin, Editor. Issued quarterly. Want scholarly articles based on docu- 
mentary material, relating to primitive peoples, especially the American Indians. 
Material must contain original research and meticulous documentation. No pay- 
ment. 


GEORGIA HISTORICAL QUARTERLY, Editorial Office, Box 587, Athens, 
Georgia. Business Office, Box 751, Savannah, Ga. E. Merton Coulter, Editor. Is- 
sued quarterly. This magazine is for the historically minded and wants articles con- 
cerning Georgia, primarily, but the South in general. Articles should not be over 
5,000 words. No payment given. 


HISPANIC AMERICAN HISTORICAL REVIEW, Box 6697 College Station, 
Durham, N. G. Editor is Donald E. Worcester, Box 3718 University Station, 
Gainesville, Fla. Issued quarterly. Use documented articles on any phase of Latin- 
American history. Material must be written with clarity, provide new insights. No 
payment, but several prizes awarded each year. 


INDIANA MAGAZINE OF HISTORY, The Library, Indiana University, Bloom- 
ington, Ind. Donald F. Carmony, Editor. Issued quarterly. Use articles on any and 
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all aspects of the history and Indiana and the Old Northwest. Also related topics. 
Length depends entirely on topic and space required to tell story. No payment; 
however, authors receive 75 paperbound reprints free. 


THE JOURNAL OF NEGRO HISTORY, 1538 Ninth Street, N.W., Washington 
1, D. C. William M. Brewer, Editor. Issued quarterly. Aimed at serious students 
of history of college level and above. Wants articles concerning history as in- 
fluencing or influenced by the Negro. Standard style for scholarly periodicals. 
Usually not over 20 typed, double-spaced pages. Pays in contributor’s copies. Re- 
ports immediately. 


JOURNAL OF SOUTHERN HISTORY, Rice University, Houston 1, Tex. W. W. 
Abbot, Editor. Issued quarterly. Want scholarly articles relating to any aspect of 
Southern history. Preferred length is 1,000 to 9,000 words. No payment. 


JOURNAL OF THE SOCIETY OF ARCHITECTURAL HISTORIANS, Uni- 
versity of Massachusetts, Amherst, Mass. Paul F. Norton, Editor. Issued quarterly. 
Use scholarly articles on architectural history anywhere in the world, or on archi- 
tectural criticism. Preferred length is 2,000 to 6,000 words. No payment; 25 free 
offprints. 


LINCOLN HERALD, Lincoln Memorial University Press, Harrogate, Tenn. Dr. 
Wayne C. Temple, Editor. Issued quarterly. Use articles containing new research 
on Abraham Lincoln, his family and the Civil War. Material must be footnoted 
and contain new information. Style should follow previous issues. Length not im- 
portant if it meets scholarly standards of the magazine. No rehash by those who 
are not experts. Query first. No payment. Also use photos and line drawings, origi- 
nal poetry on Lincoln. 


MICHIGAN HISTORY, Michigan Historical Commission, Lansing 13, Mich. Dr. 
Lewis Beeson, Editor. Issued quarterly. Use scholarly articles, edited historical 
documents and interesting reminiscences on important phases of Michigan’s his- 
tory. Few long articles can be accepted because of limited editorial space. Ms must 
be a readable account of a subject not previously covered adequately. Query is 
advisable. No payment. 


MINNESOTA HISTORY, Central Ave. and Cedar St., St. Paul 1, Minn. Mrs. 
Rhoda R. Gilman, Editor. Issued quarterly. Use articles on any topic in the field 
of Minnesota history. Must be based on original research. Style should be formal 
but not pedantic. Preferred length is 5,000 to 6,000 words. Must be footnoted. 
Especially look for accuracy, research in primary historical sources, clear writing, 
interesting presentation. Occasionally publish poetry, if appropriate. No payment. 


MONTANA, Historical Society of Montana, Roberts at Fifth Ave., Helena, Mont. 
Michael Stephen Kennedy, Editor. Issued quarterly; 50% free-lance. Use factual 
but colorful articles which present new interpretations or new material on all sub- 
jects relating to Western history or art. Demand clear, concise, vigorous writing 
with high regard for authenticity and documentation. 3,500 to 5,000 words pre- 
ferred, with rare photographs included if possible. Editors believe in the populariza- 
tion of history, so avoid the dry, overly-footnoted, academic approach. Query first. 
Payment is 1!4c per word, with premium for excellence. Extra for suitable photo- 
graphs or illustrative material. Submit queries to Vivian Paladin, Associate Edi- 
tor. Buy photographs with mss and with captions only. Prefer 5x7 or 8x10, but this 
is not mandatory. Color not solicited. Payment is $2.00 to $6.00 per photo, de- 
pending on rarity and circumstances. Submit photos to the editor. Prefer all rights, 
but will take first rights only. 


NATIONAL GENEALOGICAL SOCIETY QUARTERLY, 1921 Sunderland PI., 
N.W., Washington 6, D.C. Editor is John Insley Coddington, 11 Walnut St., 
Bordentown, N. J. Issued quarterly. Use genealogical articles—either primary 
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source material such as cemetery records, census records, extracts of marriage and 
death notices from early newspapers, pension records containing family data 
and the like; or compiled genealogical articles containing some biographic ma- 
terial on important members of the families treated. Material must be accurate, 
contain citation of references. No payment. 


NEGRO HISTORY BULLETIN, 1538 Ninth St., N.W., Washington 1, D. C. 
Albert N. D. Brooks, Editor. Issued monthly, October through May, for the school 
and lay public. Interested in articles concerned with the role of the Negro in build- 
ing history and civilization. Uses brief stories on folklore and myths (American 
and foreign) and brief historical plays: Uses some poetry not over four stanzas 
in length. Payment in contributor’s copies. Reports immediately. 


NORTH CAROLINA HISTORICAL REVIEW, Box 1881, Raleigh, N. C. Mrs. 
Memory F. Blackwelder, Editor. Issued quarterly. Use scholarly articles relating to 
North Carolina history in particular, southern history in general. Articles must be 
based on primary sources, footnoted and on topics about which relatively little is 
known. New interpretations of subjects generally known are also considered. 
Query not necessary. Payment is $10 per article—token only. Welcome photos 
(b&w) that accompany articles, but make no extra payment for them. 


OHIO HISTORY, Ohio Historical Society, 1813 N. High St., Columbus 10, Ohio. 
James H. Rodabaugh, Editor. Use articles and documentary pieces contributing to 
the knowledge of the history of the state of Ohio and its people. Interested in 
contributions in social, cultural, economic and institutional history, as well as politi- 
cal history. No payment. 


PENNSYLVANIA HISTORY, 94 Penna. Ave., Easton, Pa. Russell F. Weigley, 
Editor. Issued quarterly. Wants scholarly articles on Pennsylvania history of 4,000- 
7,000 words in length. Uses pictures. No payment. 


REGISTER OF THE KENTUCKY HISTORICAL SOCIETY, Old State House, 
Box 104, Frankfort, Ky. G. Glenn Clift, Editor. Issued quarterly. Use articles on 
anything pertaining to the history—-economic, social, religious, educational, etc.— 
of Kentucky, the Mississippi Valley. Some genealogy. Preferred length is 5,000 to 
7,500 words. Material must be appealing, fresh, accurate. No payment. Use photos 
submitted with mss and those with captions only. 


TRADITION (The Magazine of America’s Picturesque Past), 16854 Hamilton 
Ave., Detroit 3, Mich. L. W. Mueller, Editor. Issued monthly; 35c per month. A 
generously illustrated magazine dealing with unique often unexplored areas of 
America’s past. Want articles of from 1,000-4,000 words. Documented nonfiction. 
Original research—no rewriting of standard incidents. Factual accuracy is abso- 
lutely essential. Illustrations are extremely important, so send either photographs, 
drawings, or an indication of where these can be obtained. Pay a minimum of Ic 
per word, $5 per illustration. Query letters welcome. Will buy cartoons at mini- 
mum rate of $5 per cartoon if they fit the magazine’s format and requirements. 
Should be nonpolitical in nature. L. W. Mueller is Cartoon Editor. Uses glossy 
photos, 8x10; no color. Buys exclusive rights and pays a minimum of $5.00, 
on publication. Tradition welcomes the contributions of short, historically accur- 
ate anecdotes or quotations. The first contributor of each item used will be paid 
$5.00 on publication. Maximum length is 300 words. Contributions should be 
dated, and the source must be given. Contributions cannot be acknowledged or 
returned. Address Short Article Editor. 


VIRGINIA CAVALCADE, Virginia State Library, Richmond 19, Va. Ulrich 
Troubetzkoy, Editor. Issued quarterly; 34 of material purchased from free-lancers. 
Articles submitted must be related to Virginia history. Style should be appealing 
to a general audience, but must be accurate. (A bibliography and other documenta- 
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tion should accompany, but not be included in, the article.) Preferred length is 
2,000 to 2,400 words. Payment, on acceptance, is about $100 per article, except 
for an occasional short piece. In general, it is more satisfactory to develop a 
small area of history in more detail and depth than to attempt comprehensive 
coverage. Articles should be accompanied by illustrations or suggestions for 
enough illustrations to have at least one per printed page (average of eight to ten 
per article). Material should contain a well-rounded development of historical 
personalities and events, lively well-modulated style. No historical “papers.” 
Query first to avoid submitting articles on subjects already covered. Photos sub- 
mitted may be b&w or color, with mss or as a picture series. B&w can be any size; 
color, 4x5 transparencies, preferably. No color prints. Pay $5.00 each for b&w, 
from $25 to $75 for color. Sometimes use poetry or cartoons if it has a direct con- 
nection with an historical article on the subject. 


VIRGINIA MAGAZINE OF HISTORY AND BIOGRAPHY, Virginia Histori- 
cal Society, P.O. Box 7287, Richmond 20, Va. William M. E. Rachal, Edi- 
tor. Issued quarterly for serious students of Virginia history. Interested in care- 
fully researched and documented articles on Virginia history, and well edited 
source material relating to Virginia. Must be dignified, lucid, scholarly. Length, 
1,500 to 15,000 words. Appropriate illustrations are used. Pays $2.00 per printed 
page on publication. Reports within one month. Usually buys all rights. 


WESTERN PENNSYLVANIA HISTORICAL MAGAZINE, 4338 Bigelow Blvd., 
Pittsburgh 13. Pa. Prudence B. Trimble, Editor. Issued quarterly for members of 
the Historical Society of Western Pennsylvania and libraries (chiefly college). Use 
articles on Pennsylvania in general and Western Pennsylvania in particular. 
Should be historically accurate, well-documented. Mss usually run 10 to 15 type- 
written pages. No payment. Sometimes use photos submitted with mss and his- 
torical poems. 


HOME SERVICE AND 73 
GARDEN MAGAZINES 


THE AMERICAN HOME, 300 Park Ave., New York 22, N.Y. Hubbard C. 
Cobb, Editor. No fiction. 

Nonfiction: Editorial focus is on subjects dealing with the home and homemaking: 
decorating, building and remodeling, food, kitchens, gardening, home crafts. Before 
and after experience accomplishments are of interest. Subjects should interest 
both men and women. Believability and authenticity are a must. The editors 
want inspirational copy and ideas which will add pleasure to homemaking. 
Length: 300 to 3,000 words. Like a query but welcome material submitted on 
speculation. Payment is good, in line with the best markets. Amount depends on 
quantity and quality. Address mss to the Editorial Department or to the department 
for which it is intended. 

Fillers: Buys short light verse on home projects. 

Photos: Buys pix submitted with mss and those with captions only. 8x10 b&w; 
4x5 color, although most color material is bought from regional staff photo- 
graphers. Alvin Grossman, Art Director. 


THE ANTIQUES JOURNAL, Uniontown, Pa. Edwin G. Warman, Editor. 
Issued monthly; $5.00 per year. Buys all rights. 

Nonfiction and Photos: Want articles on glassware, chinaware, furniture and 
miscellaneous subjects in the field. Length: shorts, 500-750 words with three to 
four illustrations; feature, 1,200-1,850 words with eight to twelve photos. Oc- 
casionally run features up to 3,000 words if the subject is of unusual interest. Ma- 
terial should be factual, well-written. Not interested in hobby material or first- 
person experience articles. Photos should be b&w, 4x5 or larger. Query not neces- 
sary. Payment is 1c per word, $1.00 per photo used. 


The Magazine ANTIQUES, 601. Fifth Ave., New York 17, N. Y. Alice Win- 
chester, Editor. Issued monthly; $1.00 a copy; $9.50 a year. 

Nonfiction: Uses articles, i,000 to 2,500 words; original information regarding 
some aspect of glass, china, metalwares, furniture, etc., and their makers, and 
houses furnished with antiques. Where the material does not represent new dis- 
covery, it should present a new point of view. Pays 3c a word, on publication. 
Query recommended. 

Photos: Photos are used exclusively at cost. 


ARIZONA HOMES & SOUTHWEST LIVING, 434 W. Washington, Phoenix, 
Ariz. Issued monthly. 

Nonfiction and Photos: Uses articles of interest to homeowners. Material must 
have Arizona slant. Preferred length is 1,000 to 2,000 words. Query first. Buys 
b&w photos with mss and with captions only. 


BETTER HOMES AND GARDENS, 1716 Locust St., Des Moines, Iowa. Issued 
monthly; 35c a copy; $3.00 a year. 

Nonfiction and Fillers: Neil Kuehn], Features Editor. Uses articles on building 
economics, child care and training, family finance, how-to-do-it features. Particu- 
larly interested in short (250 to 1,000 words) factual idea material related to all 
phases of the home and family living. Also buys special features in the fields of 
family relationships, medicine, travel, personalities, science. No fiction or poetry. 
Payment ranges from $25 to $2,500, depending on material, and is made on accept- 
ance. Reports in two weeks. 

Cartoons: Gordon Greer, Editor. Uses about 30 cartoons a year that are in good 
taste and funny. Pays $75 to $125 per, on acceptance, and reports within one week. 
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Buys all rights. Wants subjects kept to around home, school, food, other woman- 
slant interests. 

Photos: Uses photographs on home building, home furnishings, children, garden, 
handyman, table arrangements, and travel. Also buys special feature photography 
of subjects relating to family activities. Some personality photos. Most photography 
is assigned with expenses paid separately; usually buys exclusive reproduction rights. 
Both color and black and white are used in any size from 35mm to 8x10. Payment is 
made upon acceptance of material. 


BON APPETIT, 85 Post St., San Francisco, Calif. Alan Shearer, Editor. Issued 
bimonthly for customers of liquor and fine food stores, those interested in prepara- 
tion of good food and drink in the home. Buy first rights only. 

Nonfiction: Want lively, informative writing with a service angle—recipes, 
methods; not “plain” cooking or over-complicated, but material with a real 
gourmet touch, preferably out of author’s own knowledge or experience. 1,200 
words is maximum length. Query before submitting articles. Pay 5c a word and up. 
Photos: Occasionally purchase photographs with mss. 

Cartoons: Occasionally buy cartoons, but must be related preferably to home 
situations involving food, wine, liquor, entertaining, etc. No bars, restaurants or 
drunks. 

Fillers: Short humorous material on above subjects. 


CANADIAN HOME, 481 University Ave., Toronto 2, Canada. Gerald Anglin, 
Editor. Issued monthly. Less than 25% of material is free-lance. 

Nonfiction and Photos: Outline of their needs for special columns and travel 
section available on request, but buys these almost exclusively from Canadian 
writers. Buys useful back-of-book items on decorating, home improvement, handy- 
man projects, providing they have a Canadian application. Pays $50 for idea 
shown in two or three pictures, captions and 200 to 300 words of body copy. 
Also buys one-picture and caption items for less, including one-picture. “Handy 
Hints.” Buys service articles with a general magazine top. That is, a heating article 
has to tell readers all about various heating systems so they will know what they 
are buying, but it also needs a timely, impelling angle. Buys service articles al- 
most exclusively from Canadian authors. Always query first. Starting price is $125 
for 1,500 words and up. Buys first North American rights only. Address everything 
to the Editor. 


FLOWER AND GARDEN MAGAZINE, 543 Westport Rd., Kansas City 11, 
Mo. Rachel Snyder, Editor-in-Chief; Elvin McDonald, Editor. A magazine of in- 
spiring pictures with a practical how-to approach. 

Nonfiction and Photos: Interested in illustrated articles (1,000-1,500 words) on 
plants, and methods of growing or using them. Photos: 5x7 and larger for black 
and whites; 2144x2™% and larger for color. Present needs include how-to articles for 
Western edition. Pays on acceptance. Does not publish verse or cartoons. 


FLOWER GROWER, One Park Ave., New York 16, N. Y. Marjorie J. Dietz, 
Editor; Margaret Ohlander, Managing Editor. 

Nonfiction: Wants interesting authoritative articles written from the viewpoint of 
the beginning as well as the experienced gardener, in varied lengths up to 1,800 
words. Pays about 5c per word. Query first; frequently overstocked. 


THE GARDENER, 806 Overlook Rd., Rockford, Ill. C. Hal Nelson, Editor. 
Issued six times a year for men gardeners. 

Nonfiction: Want any material that pertains to gardening—particularly true 
garden experiences, new techniques, new plants, technical material. Accuracy 
essential, as magazine is read by nation’s top gardeners. Query first. No payment. 
Photos: Pay $10 for exceptional cover photographs. 


Home Service and Garden Magazines 75 


GARDEN IDEAS, Better Homes and Gardens, 1716 Locust St., Des Moines 3, 
Iowa. Katherine R. Stroud, Editor. Published annually. Small percentage of free- 
lance material bought. 

Nonfiction and Photos: Presentation is largely pictorial. Always interested in good 
pictures accompanied by factual notes on all garden subjects. Copy must be writ- 
ten or re-written to fit space, so they are not particularly interested in regular length 
articles, rather in detailed notes on picture content. Buy a small quantity of 
free-lance color photos, but mostly b&w glossy finish. Payment varies; $50-100 
for color, $10-25 for b&w. Address submissions to Guy Neff, Editor-in-Chief, 
Meredith Press. ; 


GOURMET, Hotel Plaza, New York 19, N.Y. No photos. Buys first serial rights. 
Nonfiction: Uses sophisticated articles on subjects related to food and wine— 
travel, adventure, reminiscence. Prefer personal experiences to researched ma- 
terial. Recipes included as necessary. Slant toward educated, food-wise males. 
Length, 2,500-3,000 words. Suggests a study of several issues to understand type of 
material required. Buys First North American Rights. Query not necessary. Address 
scripts to R. B. Bakalar. 

Cartoons: Address all cartoons to “Cartoon Editor.” Spots go to Elizabeth Pepper, 
the Art Director. Buys sophisticated cartoons related to food and wine. Two 
cartoonists who consistently sell to us are Al Ross and Al Kaufman: their ideas 
are subtle and well-rendered. Almost never use heavy-wash cartoons, and prefer 
the size to be roughly square. Payment is $50 for cartoons, less for spots. 


THE HOME CRAFTSMAN, 220 Ripley St., Davenport, Iowa. Gary P. Heit- 
man, Editor. Issued bimonthly; 35c per copy, $2.00 per year. 

Nonfiction and Photos: Uses articles on how to build projects (furniture, extra 
storage area, porches, patios, etc.). Should be illustrated with pictures and draw- 
ings, and written in clear, accurate manner with step-by-step instructions. Ideas 
must be fresh and original. Pays 1-3c per word, $3.00-5.00 for pictures and illus- 
trations. 

Cartoons: Should deal with field of home repair, workshops, use of tools, etc. 
Pay $5.00-8.00 each. 

Fillers: Uses home improvement and helpful hint fillers. Payment is same as for 
features. 


HOME MAINTENANCE & IMPROVEMENT, 59 E. Monroe St., Chicago 3, 
Ill. Dexter W. Johnson, Editor. Quarterly. Circulation sponsored in local areas 
by retail lumber dealers. 

Nonfiction & Photos: Uses articles on home improvement and modernizing. 
Uses little do-it-yourself material. Top-notch photography required. Payment $50 
per published page, paid on publication or as agreed. 


HOME MODERNIZING GUIDE, 383~- Madison Ave., New York 17, N.Y. 
Gladys Miller, Editor. Issued twice yearly. No fiction or verse. 

Nonfiction and Photos: Complete guide to all phases of home modernizing and 
remodeling. “Before and After” case histories of remodeled houses—interior and 
exterior. Articles and photos of remodeled attics, basements, kitchens, bathrooms, 
laundries, storage. Want suitable b&w 8x10 glossies; color submissions should be 
transparencies, 4x5 or larger. Buys first-time rights. Rates on acceptance: $15-25 
per b&w; $35-50 per color; $100 per cover. Sometimes pays extra for text accom- 
panying photos. Please query before submission here. Reports within 4 to 6 weeks. 
Payment varies, on acceptance. 


HORTICULTURE, 300 Massachusetts Ave., Boston 15, Mass. H. Gleason Mat- 
toon, Editor. Issued monthly; 35c per copy, $4. 00 per year. Published by the Mas- 
sachusetts Horticulture Society. 

Nonfiction and Photos: Uses articles from 500 to 1,000 words on plants and 
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gardens, indoors and out, based on actual experience. Buys photos. Pays 2c to 3c 
per word, and more for special features. Payment is on publication. Reports in six 
weeks. 


HOUSE BEAUTIFUL, 572 Madison Ave., New York 22, N. Y. Guy Henle, Exec. 
Editor, Elizabeth Gordon, Editor. Issued monthly; 60c a copy. 

Nonfiction: Hearst magazine for middle-class, adult house-owners. Wants cultural, 
food, child rearing, family and travel articles. Style. should be practical, with sug- 
gestions for readers. Length: 1,000 to 3,000 words. Query first, as almost all ma- 
terial is done on assignment. Buys all rights and pays on publication. 

Photos: Warren Stokes, Art Director. Rarely buys photos submitted with mss. 
8x10 glossies preferred; color, 4x5 kodachrome or larger. 


Poetry: Sometimes buys poetry that has to do with houses, families, day-to-day 
life. 


NEW HOMES GUIDE, 383 Madison Ave., New York 17, N.Y. Gladys Miller, 
Editor. Issued twice yearly; 50c a copy. No fiction. 

Nonfiction and Photos: For those interested in the building of a new home. Wants 
articles on kitchens, bathrooms, laundries, heating and cooling, as well as those 
dealing with the construction of new homes and emphasizing architecture and de- 
sign. Illustrative photos desirable. Payments vary, on acceptance. Reports within 
four to six weeks. Same photo requirements as Home Modernizing Guide. 
Fillers: Uses fillers on the above topics. 


POPULAR GARDENING, 383 Madison Ave., New York 17, N.Y. No fiction. 
Nonfiction: Uses five to ten articles on gardening, and related subjects, both pro 
and amateur. Feature articles should be 1,000 to 1,200 words. Simple, direct style, 
new ideas and personal experiences. Query first. 

Photos: Buys photos with captions for approximately $7.00 each. 

Fillers: Pays $5 for short items, more for longer pieces. 


THE SPINNING WHEEL, W. Baltimore St., Taneytown, Md. Marjorie M. 
Smith, Editor. Issued monthly for antiques collectors and dealers. 

Nonfiction: Wants authentic and well-researched material on antiques in any and 
all collecting areas; home decorating ideas with antiques. Prefers combined scholar- 
student-amateur appeal. No first person, no family history. Prefers draft or outline 
of offering first. Requires bibliography with each ms. 500 to 1,500 words with 
quality illustrations. Payment is a minimum of $1.00 per published inch, including 
pictures. 

Photos: Photos and professional line drawings accepted. Photos should be top 
quality b&w, no smaller than 5x7. If of individual items shown in groups, each 
should be separated for mechanical expediency. Avoid fancy groupings. 
Fillers: Very rarely buys filler material dealing with above subjects. Buys exclusive 
rights unless author wishes some reservations. 


WESTERN HOMES AND LIVING, P.O. Box 6000, Vancouver 3, B.C., Can- 
ada. A. Harris Mitchell, Editor. Issued monthly. Very little free-lance material 
bought. 

Nonfiction and Photos: Limited market for illustrated travel articles, first-hand 
reports of attractions and. facilities in out-of-the-way travel areas—up to 1,500 
words plus pictures. Also use how-to-do-its, workshop projects, home repairs, re- 
modeling, gardening construction, etc. Emphasis on clear, informative, factual 
presentation of useful data. Query not necessary, but will be acknowledged. Pay 3c 
per word, $5.00 per photo for second serial or Canadian rights only. No color. 
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ADVENTURE, 127 Ninth Ave., N., Nashville 3, Tenn. Jo Alice Haigh, Editor. 
Issued monthly in weekly parts; $2.00 per year. Uses mystery, camping, adven- 
ture, humorous short stories for boys and girls nine to twelve years of age. Pre- 
ferred length is 1,400 to 1,600 words. Moral note should be present, though not 
unduly prominent. Information and travel articles up to 650 words, preferably 
with illustrations, are wanted. Some serials are used, with specifications for short 
stories for each chapter. Use seasonal poetry and that with character-building 
attributes, occasional nonsense verse and riddles. Length, four to sixteen lines. Pay- 
ment, 25-50c per line. Pay $5.00, on acceptance, for one cartoon used weekly. Pen 
and ink roughs; only first rights bought. Limited buying during 1963. : 
AIM HIGHER, 262 E. Fourth St., St. Paul 1, Minn. Rev. Louis A. Gales, Editor. 

Issued bimonthly for Catholic children, 9 to 12. Use true stories which include 
motivation for deeper spiritual living. Must not be preachy. Preferred length is 
500 words or less. Pay 5c per word on acceptance. Write for detailed list of re- 
quirements. 


AMERICAN FARM YOUTH, 113 W. Main St., Danville, Ill. Harold O’Connor, 
Editor. Issued monthly except June, July and August; $1.00 a year. Uses non- 
fiction articles of 500 to 2,500 words that will appeal to older rural teen-agers. 
Readers are Future Farmers, Future Homemakers, Home Ec students, 4-H Junior 
Leaders. Wide range of interests: educational and career opportunities, success 
stories of rural young people, latest in agriculture and agribusiness, what teen- 
agers are doing for recreation and amusement, inspirational, etc. For the girls: 
fashions, sewing, cooking, health, charm, dating, etc. Use plenty of photos and 
illustrations. Pays up to $50 for articles on publication. No poetry or fiction. 


AMERICAN GIRL, 830 Third Ave., New York 22, N. Y. Esther R. Bien, Editor. 
Issued monthly; 25c a copy; $3.00 a year. Read by girls from 10 to 17. Janet Laitin, 
Articles Editor, wants articles dealing with the arts, literature, biographies, home- 
making, current events, personalities, social behavior, personality problems, in- 
ternational friendship, sports, games, music, careers, education, nature, etc. They 
must be of a conversational tone rather than “writing down” to the readers. 
Length 1,000-2,000 words. Query preferred. Marjorie Vetter, Fiction Editor, wants 
well-plotted stories with likely, believable characters and vivid backgrounds. These 
should be concerned with school, home, human relations, character development, 
parents, siblings, boy-girl, adventure, mystery, service, sports, etc. 3,000 word 
limit on these. Pay rates comparable to the field, on acceptance. Pay $10 each for 
cartoons relating to young teen-agers. One cartoon used monthly and only first 
rights purchased. All roughs to be in pen and ink. Since this is a Girl Scout publi- 
cation, many things are taboo—hunting, unkind references to people, places or 
things, etc. Pay $10-15 for suitable b&w, 8x10 glossies. No editorial color used. 
Buy exclusive rights. Give assignments infrequently and prefer to be queried. 


AMERICAN JUNIOR RED CROSS NEWS, 18th and D Sts., N.W., Washington 
6, D.C. Maurice Flagg, Editor. Issued monthly during the school year; buy about 
fifty articles and stories per year. Magazine for children, 6-12. Beginning in late 
fall, purchase articles and stories until spring to fill publishing needs for subsequent 
year. Greatest need is for stories for primary graders and articles for upper graders. 
Material for middle graders always in excess. While basic emphasis is on service, 
compassion, understanding, these qualities must be woven into the framework 
of an interesting, alive story. Writing must be clear, well-paced, anecdotal. Pre- 
ferred length is 1,200 words or less. Payment to $75 for fiction and nonfiction. 
Occasionally buy photographs. Poetry is student-written. Rarely buy fillers. Pur- 
chase first North American serial rights. 
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AMERICAN NEWSPAPER BOY, Winston-Salem, N. C. Chas. F. Moester, Edi- 
tor. Uses a limited amount of short fiction, 1,900 to 2,000 words. It is preferable, 
but not required, that the stories be written around newspaper carrier boy char- 
acters. Before writing this type of fiction for this market, the author should consult 
a newspaper circulation manager and learn something of the system under which 
the independent “little merchant” route boys operate generally the country over. 
Stories featuring carrier contests, prize awards, etc., are not acceptable. Humor 
and mystery are good. Stories are bought with the understanding that American 
Newspaper Boy has the privilege of reprinting and supplying the material to other 
newspaper boy publications in the U. S., and such permission should accompany all 
manuscripts submitted. Pays $10 to $20 for stories, on acceptance. 


AMERICAN RED CROSS JOURNAL, 18th and E Sts., N.W., Washington 6, D. C. 
Maurice Flagg, Editor. Issued monthly, October through May; 15c a copy; $1.00 
a year. Uses articles around 1,000 to 1,200 words in length on subjects slanted to 
the interests of teen-agers, emphasizing service, human relations, sportsmanship, 
citizenship. The readers here are interested in building a healthy personality, are 
community-minded, are keenly interested in international understanding. Most 
articles are solicited so that themes of the magazine can be developed; uses no 
fiction. Occasionally buys photographs. Reports in about two weeks. Pay up to 
$150 on acceptance. Buy first North American serial rights. 


THE BAPTIST STUDENT, Baptist Sunday School Board, 127 Ninth Ave., N., 
Nashville 3, Tenn. David K. Alexander, Editor-in-Chief. Issued monthly during 
the school year for college-age Christians. Use features on practical aspects of living 
on the modern campus, everyday spiritual and moral problems found on campus; 
articles dealing with intellectual questioning typical of the collegian; essay take- 
offs on college life; short stories about young people, preferably college students, 
Writing must be directly slanted to readers. Articles run up to 1,200 words; fiction, 
to 2,000 words. Query not necessary. Payment is 2c per word. Occasionally buy 
b&w photographs (glossies of any size) with mss. Pay about 35c per line for poetry 
up to 50 lines—preferably abstract. Occasionally buy cartoons with a collegiate 
flavor. Must be clean. Payment is $3.50 to $5.00, depending on quality. Normally 
buy all rights. 


THE BIBLE TRUTH, 1137 Noble St., S.E., Grand Rapids 7, Mich. Rev. John H. 
Schaal, Editor. Issued. weekly; 10c a copy; $1.75 a year. Uses Christian fiction, 
about 1,400 to 1,450 words, for Sunday church school children 14 years of age and 
older. Reports within three weeks; when purchases are made reports will take 
longer. Pays $10.00 on or before publication. 


BOYS AND GIRLS, The Otterbein Press, Dayton 2, Ohio. Norma Sullivan, Edi- 
tor. Issued weekly; $1.20 a year. Sunday church school paper for school grades 
4, 5, and 6. Uses short articles of biography, things to do and make, etc., 300 to 
500 words. Uses some fiction of children acting on Christian principles, and some 
Bible-related stories. Length up to 1,000 words. Also photographs, poetry, and 
puzzles. Particularly wants poetry other than nature poems, especially with reli- 
gious slant. Reports in one month. Low payment, on acceptance. 


BOYS’ LIFE, New Brunswick, N. J. Harry A. Harcher, Editor. Buys short fiction 
between 2,000 and 4,000 words, plus two or three serial stories a year that run 
between 8,000 and 12,000 words. Should contain strong action written with an 
appeal to boys. Suggested subjects are adventure, mystery, camping, hiking, 
mountaineering, study of animals, work of forest rangers, game wardens, history, 
space and other science fiction. Also stories about any phase of Scouting—Scouts, 
Cubs Scouts or Explorers. Buys first serial rights and pays between $250 and $500. 
Address fiction to Fran Smith, Story Editor. Articles should be addressed to Bob 
Hood, Articles Editor. Type of articles wanted are personalities, historical, 
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how-to’s, aviation, astronomy, weather, etc., written to interest boys. Pays about 
$250-500 for articles, but likes a query on these. Buy cartoons of interest to Boy 
Scouts in the age group 12 to 20. Sports and outdoor subjects are preferred. Pay- 
ment is $25 on acceptance. Buy both b&w and color photos. B&w should be 8x10 
glossies; in color, professional ektachrome or kodachrome IT are preferred—doesn’t 
use type C. If the photo is exciting, image size doesn’t matter; and a large image, 
conversely, won't salvage mediocrity. Buys first magazine rights. Rates: $100 per 
page for b&w; $200 per page for color; $350 for cover. When purchasing articles, 
pays extra for photos if author shoots them especially for the magazine. Query is 
essential here. Majority of photo essays are assigned with a minimum guarantee 
which varies with quality and reputation. Pays all reasonable expenses on assign- 
ment. “Information for Authors” brochure and free sample copy sent on request. 


CALLING ALL GIRLS, 52 Vanderbilt Ave., New York 17, N. Y. Issued monthly 
except June and August; 50c a copy; $5.00 a year. Rubie Saunders, Editor. Uses 
articles and features of general interest to girls between 8 and 13—grooming, hob- 
bies, self-improvement, etc. Length about 2,000 words. Uses how-to-do-and-make 
filler material with a maximum wordage of 150. No photos. Fiction may be set in 
any locale and may be about girls living today or about girls in the past. Avoid 
situations involving boys in a romantic way. Would like to see more strongly- 
plotted fiction set in a time and place other than the wild west or contemporary 
small-town America. Keep between 1,800 and 2,300 words. Pays $75 for fiction; 
$15 to $50 for articles; $5.00 for short, simple, how-to-fillers, on acceptance. Re- 
ports within three weeks. 


CANADIAN RED CROSS JUNIOR, 95 Wellesley East, Toronto 5, Ont., Canada. 
G. Joy Tranter, Editor. Published nine times yearly, September through May, for 
children 6-14. Popular length for articles is 1,100 words. Fiction Department wants 
serials which can be broken into two, three, four, five or six installments. Likes 
verse which can be illustrated and set out for one or two pages. Wants poetry that 
is suitable for reading by a teacher to her class, something which will interest 
children up to 14. No length preference. Payment is up to $10, on acceptance. 
Will buy 8x10 pix with mss and with captions only, and pay up to $5.00 each. Also 
purchases occasional cartoon; pays around $5.00 for these. The longer a script 
is held, the better your chances for acceptance. 


CATHOLIC BOY AND CATHOLIC MISS, Notre Dame, Ind. Rev. Thomas F. 
McNally, C.S.C., Editor and Publisher; Rev. Rolland L. Stair, C.S.C., Executive 
Editor. Uses short stories (up to 3,000 words). These should have strong, well- 
developed and logical plots. The readers of both magazines are in the 12-15 
bracket-—students in upper elementary and lower high school grades. Boy needs 
stories of particular interest to boys in this classification. Miss needs stories for 
girls on that age level. In addition we need stories that can run in both magazines 
—stories of interest to boys and girls. We pay $70.00 up for these stories, on 
acceptance. 

Articles (up to 2,500 words) about apostolic Catholics or groups who have done or 
are doing something to ‘change the world.’ These will run in both magazines. 
They should provide a vivid, attractive, up-to-date example for our readers, with- 
out being preachy. Subjects may be persons in religious life or lay people; if they 
are youngsters near the age of our readers, so much the better. It is better to 
query us about such articles before completing them; there may be particular 
aspects of the subject we’d like developed. 

General articles. Boy needs sports articles—profile-type pieces about outstanding 
players or articles about great teams or events. Generally, they should be of current 
interest rather than historical. Again, better query first. Miss needs comparable ma- 
terial of girl interest: profiles on outstanding (and impeccable) personalities in the 
entertainment world, articles about women or girls who have done an outstanding 
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job in a particular field—politics, science, education, sports, etc. Also articles on 
career opportunities, personal appearance for young teens, future homemaking 
ideas, personality tips, science, the fine arts, and on whatever else might be interest- 
ing and helpful to girls in Miss’s age bracket. For all such articles it’s wise to query 
first. Photographs should accompany all articles, if possible. Rates paid on ac- 
ceptance. $25.00 up for very brief articles, $50.00 up for longer ones. Reports on 
manuscripts within two weeks, often in a matter of days. Sample copies sent on 
request. 


CATHOLIC YOUTH, Salvatorian Center, New Holstein, Wisc. Roy Mollen, 
S.D.S., Editor; Mark Alkire, Assistant Editor. Issued monthly, September through 
June, for young people between the age of ten and fifteen. Articles and 
features must reflect the modern trend in education, science, etc., bearing 
on the forward strides taken by parochial institutions. Advanced reader level of 
10 to 15 year age group particularly stressed. Subjects and lengths preferred 
are these: educational—500 to 1,000 words; nature—100 words; science—1,000 to 
1,800 words with photos; biographical—1,500 words; patriotic—1,000 words. Also 
buy photo features, consisting of ten photos and 500 words, including captions. 
Query on technical articles. Also buy fiction with high moral content; not neces- 
sarily on a religious theme, but reflecting the ideals and situations of modern-day 
living. Seasonal (to fit monthly pattern). Narrative style discouraged, but con- 
sidered in some instances. No serials. Length should not exceed 1,800 words. Pay 
up to 2c per word for both fiction and nonfiction. Will consider color transparency 
submissions for live-action color covers. 35mm, 214x2% and 4x5. Varied subjects 
of interest to reader level. Buy suitable cartoons. Purchase first North American 
rights. 


CHILD LIFE, 3516 College Ave., Indianapolis 5, Ind. Mrs. Adelaide Field and 
J. Hartt Walsh, Ph.D., Editors. Ten issues a year, $5.00 Buy on assignment only. 


THE CHILDREN’S FRIEND, 33 Richards St., Salt Lake City 1, Utah. Mrs. 
LaVern W. Parmley, Editor. Issued monthly for children 3 to 12. Want articles 
on any wholesome subjects of interest to children—serious or humorous. May 
teach lesson, but do not preach or moralize. Action stories preferred. Word length 
to 1,200 words. Tiny tot stories from 100 to 400 words. Stories slanted to holidays 
always needed if good. Should run 1,200 words. Pays 2c per word for originals, 
lc per word for reprints. Sometimes buy photographs with mss; very rarely with 
captions only. Can use transparencies for cover, no color otherwise. Good poetry 
and humorous verse. Prefer shorter lengths. Rather overstocked at present. Also 
use a few cartoons on subjects of interest to children, and filler material on arts 
and crafts. Buy first rights. 


CHILDREN’S PLAYMATE MAGAZINE, 6529 Union Ave., Cleveland 5, Ohio. 
Bonnie Ranville, Editor. Issued monthly except combined July-August and De- 
cember-January issues. Good humor and mystery stories (600-1,000 words); hu- 
morous/silly short verse; black and white photos and nonfiction articles and proj- 
ects are used. Payment, on acceptance, is 2c a word, $4.00 a photo. Send 
samples with projects. Material must be suitable for children 6-12. No fiction 
accepted for review until January 1, 1963. Seasonal material selected 6-8 months in 
advance of publication date. Know your market. Playmate has changed, so see 
a recent issue. 


CHILDREN’S STORIES, Otterbein Press, Dayton 2, Ohio. Norma Sullivan, Edi- 
tor. Issued weekly; 90c a year. For children of ages 6-8 in church school. Use 
puzzles and simple activities that will tie in with church curriculum. Payment for 
these varies. Also buy an occasional short story dealing with children who act on 
Christian principles. No talking animals. Length up to 800 words. Pay Y2c per 
word. 8x10 glossies sometimes bought if appropriate. Pay $3.00-5.00 each for 
these. Use four to sixteen-line poetry of a religious, character-building nature. 
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Emphasis is on sincerity and freshness of expression. Payment is a minimum of 10c 
per line. Buy first or second rights. 


CHRISTIAN YOUTH, 1816 Chestnut St., Philadelphia 3, Pa. William J. Jones, 
Editor of Publications. Issued monthly in weekly installments. Use fiction dealing 
with home and ethical situations, junior interests, teen-age problems, written from 
viewpoint of main character (up to 1,800 words); factual articles on interesting 
Christian leaders and organizations and articles of a scientific nature correlated 
with the Bible (up to 1,800 words); short inspirational fillers (300-500 words); 
how-to-do-it articles, with or without illustration, and picture features. All ma- 
terial submitted must have a strong evangelical emphasis and a healthy spiritual 
tone. 


CLASSMATE, 201 Eighth Ave., S., Nashville 3, Tenn. Kenneth Winston, Editor. 
Issued monthly for Methodist young people, age 15 through 18. Buy about one 
third of the magazine’s material from free-lance sources. Use short articles on 
unusual or outstanding teens and things they have done as a group or as indi- 
viduals. Most of the material is solicited or reprinted, but buy articles if they have 
meaning and relevance for the real problems young people face. Query first. Pay 2c 
a word and up. Run one fiction story per month. This is usually of 2,500 to 3,000 
words. Should deal with the major concerns and interests of senior high school- 
age youth. Do not buy much fiction, as they have five or six steady writers, but are 
always looking for new ones. Fiction must be realistic and deal effectively with 
youth’s basic problems. Buy photographs with mss only. B&w glossies required. 
No color. Would be glad to consider cartoons by, or about, teen-agers. Purchase 
first North American serial rights. 


CONQUEST, 6401 The Paseo, Kansas City 10, Mo. J. Fred Parker, Editor. Is- 
sued monthly; 15c a copy; $1.50 a year. Uses religious fiction up to 2,500 words in 
length. Human interest shorts, particularly with a religious cast. Illustrated feature 
articles of general interest. Religious biography also desired. Limited amount of 
inspirational verse up to 20 lines. Material should be geared to upper high school 
and lower college level. Reports in six weeks. Pays $6.00 per thousand words and 
up, and 10c a line for verse, on acceptance. 


COUNSELOR, Scripture Press, 1825 College Ave., Wheaton, Ill. James R. Adair, 
Editor. Issued quarterly for junior age boys and girls in Sunday schools of evan- 
gelical churches. Want interestingly written profiles or “as told to’s” about colorful 
Christians that would interest a ten-year-old boy. Subjects may range from an 
elderly ship captain, to a college track star, to a 12-year-old spelling-bee king. 
Accomplishments and bits of adventure relating to their lives would be told; but 
the story would fit into this magazine because these people have a personal rela- 
tionship to Jesus Christ and depend on Him for spiritual strength to face life’s 
tests. This must be pointed up in the article. Query in detail. Pay 2-2¥ec per 
word. Not buying fiction now. Buy photogtaphs with profile-type articles, and pay 
$2.00-5.00 for these. Buy all rights. 


COVENANT TRAILS, Covenant Press, 5101 N. Francisco Ave., Chicago 25, III. 
Published quarterly for children in junior or intermediate grades. Need seasonal 
material, short items between 400 and 600 words, cartoons ($5.00 each), poetry 
(15c per line), puzzles and fillers. Want fresh short stories and serials of Christian 
significance from free-lancers. Articles should deal with the problems of those ap- 
proaching adolescence, or other subjects suited to intermediate or junior age level 
tastes. Average length for fiction and nonfiction is 1,500-2,500 words. Buy 8x10, 
b&w photos with mss. Material must be honest, realistic, religious. Payment is 
$10 to $35 for fiction, $3.00 to $12 for articles. Buy first rights. 


COVENANT YOUTH TODAY, Covenant Press, 5101 N. Francisco Ave., Chicago 
25, Ill. Jane C. Lowell, Editor. Issued quarterly for young people from about 17 
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through 20 years. Articles should deal with the achievements of Christians, career 
opportunities, and other subjects of interest to older teen-agers. Also use short 
stories and serials of Christian significance. Material should be honest, realistic, 
religious. Average length is 1,500 to 2,500 words for fiction and nonfiction. Buy 
8x10 photos with mss. Payment is $15 to $40 for fiction, $5.00 to $20 for articles. 
Also use seasonal material, as well as short items between 400 and 600 words, 
cartoons ($5.00 each), poetry (15c per line), puzzles and fillers. Buy first rights. 


DATEBOOK, 71 Washington Pl., New York 11, N. Y. Issued bimonthly; 35c a 
copy; $2 a year. Art Unger, Editor. A magazine for girls, 13 to 18 years. Articles 
should be straightforward, written with the assumption that teen-agers are young 
adults. Absolutely no taboos except the boundaries of good taste. Problems dis- 
cussed include integration, how to cope with problem parents, etc. Fiction should 
be simple, sensitive, authentically motivated, first person. Need honest fiction. Uses 
fillers up to 750 words, and pays $5 to $15 for them. Payments for fiction and 
articles is $25 to $300 for 2,000-4,000 words. Query first. 


ELIZABETHAN, 2 Breams Bldg., London E. C. 4, England. Patricia Campbell, 
Editor. Magazine for boys and girls of 11 to 17. Use articles on almost anything 
of interest to teen-agers. Adult style of writing preferred. Material must be original 
in concept and readable. Preferred lengths are 1,000 to 2,000 words. Payment is 
by arrangement. Submit nonfiction to Lenny Houghton. Use fiction of approxi- 
mately 3,000 words in length. Stories with contemporary backgrounds preferred; 
Must be well written. Also consider unpublished novels for serialization. Submit 
fiction to the editor. Sometimes buy photographs with mss and with captions 
only. B&w only. Pay approximately $6.00 for each photo used. Submit photos 
to Sabrina Smith. Pay about $6.00 each for cartoons. Buy first British rights. 


EVANGEL, Winona Lake, Ind. Helen E. Hull, Editor. Issued weekly; $1.65 a 
year. Uses stories between 2,300 and 2,500 words, and serials with similar length 
installments, slanted toward college and young adults. The religious or moral mes- 
sage should not be wriggled in or superimposed, but should be an inextricable part 
of the story, worked out in the characterization of at least one strong Christian, 
who is not necessarily the main character. Uses articles from 800 to 1,500 words 
and some fillers between 200 and 500 words. These should be human interest arti- 
cles, in which information is painlessly presented by way of individual experiences. 
Buys poetry dealing with religion or nature. Must bear significant message. Also 
photos. Reports in a month. Pays lc a word and 10c per line for poetry. 


FRIENDS, 240 W. Fifth St., Dayton, Ohio. Bruce Hilton, Editor. Issued weekly; 
$2.00 a year. This is a feature magazine for early teen-agers in junior high. Over- 
stocked on fiction, except for 1,500-word surprise-enders. Uses articles of current 
interest. Especially current biography of interest to teen-agers. Also needs lively 
features on what young people are doing for church and community. Black-and- 
white glossy photographs are particularly wanted to accompany these. No 
poetry. Pays lc and up per word. Slow reporting. 


FRIENDWAYS, 1303 E. Fifth St., Anderson, Ind. Mrs. Mildred M. Hatch, Editor. 
Issued weekly; $1.00 a year. Junior church school magazine to inspire and guide 
boys and girls in Christian development. Uses short stories, 800 to 1,500 words, 
serials, 2 to 5 chapters, on adventure, sports world, friendship missions, historical 
and Bible background, seasonal themes, and modern life situations. Articles, 150 
to 500 words, on Christian biography, nature, music, travel, things to do, books, 
puzzles, family fun, brief meditations. Illustrations of children and scenes, 1 or 2 
colors. Buys verse of from four to twelve lines, which deals with emotions of 
worship or wonder, and the challenge or crisis which requires a decision. Payment 
is $1.00 up. Use vocabulary of fifth grade public school. Pays $4 per thousand 
words, on acceptance. First and second rights purchased. 
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HAND IN HAND, Augsburg Publishing House, 426 S. Fifth St., Minneapolis 15, 
Minn. Omar Bonderud, Editor. Weekly paper for children, through grade 3, in 
The American Lutheran Church. Uses stories, up to 800 words, with spiritual 
theme or church relationship. Uses articles, up to 800 words, about heroes of the 
faith, the church at work and worship, the Bible, missions, and modern examples of 
the Gospel at work in the lives of people. Prefers photos with articles, 5x7 or 8x10. 
Uses short poems, simple puzzles, things to do. Reports within three weeks. Buys 
first, second, or simultaneous rights. Pays on acceptance; a minimum of 1c a 
word for first rights, articles and fiction. More for short articles, poems, puzzles, 
and activities. 


HIGH, 5750 N. Ashland, Chicago 26, Ill. David Olson, Editor. Issued weekly and 
distributed by evangelical churches to teen-agers. Want 600-word personality 
sketches, self-improvement articles and other features. Must have evangelical 
Christian standpoint, whatever the subject. Query first. Pay 1%c per word and 
up. Also use 1,500-word fiction. This should be submitted to Mary Lou Reycraft. 
Buy photographs with mss and with captions only. 5x7 or 8x10 on subjects of 
definite significance from Christian point of view. Submit material to Bob Ham- 
lett. Buy all rights. 


HIGHLIGHTS FOR CHILDREN, Honesdale, Pa. Dr. and Mrs. Garry Cleveland 
Myers, Editors. For children 3 to 12. Want stories 500 to 1,000 words. 
Should be unusual, wholesome, appealing to boys as well as girls, have a 
strong emotional appeal, full of action and word-pictures, with a strong plot and 
suspense from beginning to end. 

Don’t print To-Read-Aloud stories. Nor do we hold an author to a con- 
trolled word-list. We assume that the author with a great story to tell will tell it in 
simple, expressive words. Besides, we know that listening and reading children like 
a few long words. 

Like stories in which the listener or reader can imagine himself the leading 
attractive character, whose traits his parents and teachers would like him to em- 
ulate; stories which don’t emphasize money values, but imperishables. Moral 
teaching must be indirect, subtle, never Sunday-schoolish. We need stories of 
humor, and holiday stories devoid of Santa Claus and the Easter Bunny. More 
winter stories, please. 

Suggestions of material reward for upward striving are taboo. So also are sug- 
gestions of war, crime and violence. Highlights aims to exalt the preciousness of 
every person regardless of his family background, social status, religion, race, 
color or nationality—aims to foster brotherhood. 

We pay 4 cents to 15 cents a word ($40 to $125) on acceptance, depending 
on the Editor’s appraisal of originality and excellence of story and on the amount 
of editing or rewriting required. 

Most of our factual articles are written on assignment, but we are always look- 
ing for new gifted writers, especially science teachers, engineers, scientists, histor- 
ians who can interpret to children useful, and interesting, facts. 

Also we want writers who have lived abroad and can interpret well the ways 
of life, especially of children, in other countries; who show appreciation of culture 
different from our own and who don’t leave the impression that our ways always 
are best. In short, writers who can help foster world brotherhood. 

Exceptional science articles within 1,000 words, $50-$150; other factual articles 
up to $100; payment on acceptance. 

Pretty well stocked with verse. We are accpting an occasional short one that 
is unusual, of not over 8 lines. Pay $5-$10 on acceptance. Increasingly, we are 
reprinting from the great poets who have stood the test of time. No contributions 
accepted from children are paid for. 

For Things To Make, we want fresh, novel, tested ideas with clear directions 
and descriptions, preferably with made-up models. Projects must require only 
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salvage materials or inexpensive, easy-to-obtain materials. The wider the age- 
range difficulty and appeal, the better; especially desirable if easy enough for 
early primary grades. We are particularly interested in ideas appropriate to 
different seasons and special days. $5.00-$50, on acceptance. 


HI-MINE, 25 Groveland Terrace, Minneapolis 5, Minn. Miss Phyllis Luger. Issued 
monthly, September to June. Much of the magazine is staff-written, but a very 
limited number of fiction stories can be used, slanted in vocabulary and interest 
for fourth grade children (nine years old). Story length, 700-900 words; nothing 
longer than 1,000 words can be considered. Adventure, humor, biographical stories 
of famous persons in history, science or the arts; fantasy, nature, home and school 
life. Avoid trite themes and moralizing. Minimum payment $15, on acceptance. 
Report in three weeks. 


HIS, 1519 North Astor, Chicago 10, Ill. Paul W. Fromer, Editor. Issued monthly, 
October-June, for college and university students. Articles used deal with the prac- 
tical aspects of Christian living on campus, articles relating contemporary issues to 
Biblical principles, relationships between Christianity and various fields of study, 
Christian doctrine without stuffiness, and missions. Pays Yac to 1c a word for these 
articles. Occasionally buys verse and photos. Pays on publication and buys first 
rights. Reports within six weeks. 


HI WAY, 933 Witherspoon Bldg., Philadelphia 7, Pa. Margaret Hundertmark, 
Editor. Issued monthly for high school-age young people. Buy humorous, light 
nonfiction, written in clear, concise English. Should not run more than 2,500 words. 
Pay $25 per published page. Fiction should involve situations of teen-age concern; 
must be of high quality. Not more than 3,000 words. Also use short shorts. Buy 
photographs with mss and with captions only. Should be 8x10 glossies. No color. 
Pay $5.00 to $10. Buy very small amount of verse; payment varies for this. Pay 
$5.00 for cartoons. Purchase first rights. 


HORIZONS, 1451 Dundee Ave., Elgin, Ill. Dick Coffman, Editor. Issued biweekly 
for 15-18-year-olds. Articles and stories are generally short and concise—up to 
1,800 words. Do not buy much fiction. Seasonal articles should be submitted from 
six to eight months before publication date. Query first. Use articles on sports, 
science, dating, vocations, leisure time activities, school (including college), parent- 
teen relationships, self-understanding and religions. Do not overlook issues in na- 
tional and international affairs. General taboos include articles glorifying war; 
excessive use of slang; and moralizing, in either fiction or articles. If photos are 
important in telling a story, good pictures accompanying the ms may help sell it. 
Snapshots are rarely usable but sometimes may be helpful in suggesting the kind 
of professional pictures that might be taken later. Pay on acceptance, which is 
generally within three weeks after receipt of material. Rates vary from $3.00 to 
$5.00 per thousand words. Minimum rate for original photos is $5.00. 


HUMPTY-DUMPTY’S MAGAZINE, 52 Vanderbilt Ave., New York 17, N. Y. 
Alvin Tresselt, Editor. Issued 10 times yearly; 50c a copy. Uses material in three 
categories: (1) Stories for beginning readers, 500 to 700 words, the shorter the 
better. Writers should know the vocabulary and subject matter used in primer and 
first readers. (2) Read-aloud stories, under 1,000 words, typical juvenile stories 
which appeal to young children 3 to 7 years. (3) “Tell-me” stories for parents to 
read and tell again in their own words to their small children. These need a sharp 
climax and should allow for participation by the children themselves. Animated 
inanimate object stories generally not accepted. Fantasy, whimsy, factual, original 
folk tales, verse stories are all acceptable. They may run up to 1,200 words in 
length. Uses a little short poetry with appeal to the very young. Can deal with 
nature, seasons, holidays, childhood experience. Pay $10. Pays good rates on 
acceptance. 
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THE IMPROVEMENT ERA, 135 South State St., Salt Lake City, Utah. Buys 
shorts and short shorts of 800, 1,500 and 2,000 to 3,000 words. Stories should have 
high moral tone with teen-ager appeal; also wants adventure stories. Pays $25 for 
shorts, and $50 for longer stories. Articles may be historical, on family relation- 
ships, philosophical subjects, parent-child problems, in lengths up to 3,000 words. 
Payment for articles is 1%c a word, on acceptance. Buys photographs—$5.00 to 
$6.00 for scenic views, $5.00 to $10 for others. 


INGENUE, 750 Third Ave., New York 17, N. Y. Sylvie Schuman, Editor. Issued 
monthly; 35c a copy. The editors are interested in seeing articles up to 5,000 
words, giving personalized guidance in such areas as community service, human 
relations and emotional problems. Also in demand are news pieces which would 
be of special interest to teen-agers on significant events from the worlds of enter- 
tainment (especially rising young personalities in the arts), sports and politics. 
Payment for these will range from $100 to $350. Most material dealing with 
fashions, food, health, beauty, etc., is staff-written or assigned to experts in the 
various fields. Any word length up to 6,000 words is acceptable for fiction. No 
stories dealing with or ending with marriage, sexual relationships (sensationally 
handled), or juvenile delinquency. Want stories from girls’ point of view dealing 
with high school or first term college; realistic stories which recognize teen-agers as 
people, not caricatures or delinquents. These should revolve around interpersonal 
relationships, particularly boy-girl or girl-parent, or around formation of values, 
individualization of character, and transition from adolescence to adulthood. A 
romantic interest is preferred even in the most serious of stories. No “jive” or 
writing down. Short stories and vignettes are acceptable if quality of writing is 
high. Buy all rights, but will return rights to authors upon request. Pay $150 to 
$400 depending on author’s background and quality of story, on acceptance. Re- 
ports in two to three weeks. A query letter is not preferred, but the editor is willing 
to okay or even develop an idea of an author’s either by mail, telephone or personal 
interview to explain the specialized needs of this growing market. Remember emo- 
tion is the special quality looked for; stories that mirror the conflicts, turmoil and 
wonder of today’s teen-agers. Mary Coyne is Art Director of this teen-age maga- 
zine. She likes both b&w contacts and 11x14 glossy, non-ferro enlargements. Also 
uses color. Purchases exclusive rights to all material. Rates on acceptance. 
Flexible rates. 


JACK AND JILL, Independence Sq., Philadelphia 5, Pa. Douglas M. Benney, 
Managing Editor. Issued monthly; 35c a copy; $3.95 a year. Welcomes unsolicited 
manuscripts. All material submitted is judged on its merits and its relation to 
the needs of the magazine. The editors will read and pass as promptly as possible 
on all material that is submitted in acceptable form. Issued for boys and girls from 
about four to twelve years of age, Jack and Jill publishes both fantasy and realistic 
stories. Uses both animal stories and stories of the modern child’s world. It 
uses stories set in the past and stories of the present. All material must have 
incident and action. Length runs up to 2,000 words. ‘Read-Aloud’ stories 
should be from 300 to 600 words. Serials, preferably in three or four parts, may 
run up to 2,000 words for each installment, and each installment after the first 
should be preceded by a synopsis of what has gone before. Besides fiction, they 
also buy short biographies, factual articles of about 1,000 words, short one-act 
plays, puzzles, riddles, jokes, simple songs, games and creative activity projects. 
Articles on things-to-do and things-to-make should be briefly and simply writ- 
ten and, if possible, should be accompanied by models or diagram sketches. Use 
poetry and verse which deal with such subjects as pets, holidays, seasonal activi- 
ties. Pays good rates on acceptance. Reports in about three weeks. 


JUNIOR CATHOLIC MESSENGER, 38 W. Fifth St., Dayton 2, Ohio. Roy G. 
Lindeman, Editor. Issued weekly during school year. Uses short stories, 900 to 1,200 
words; serials, two and three chapters of 900 words each; on sports, mystery, ad- 
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venture, fantasy, legend, humor to appeal to children in grades three to six. Mini- 
mum pay for short stories, serial chapters, $60. Verse, sixteen lines or under at 
25c to 50c a line; on acceptance. 


JUNIOR HI!, 3558 S. Jefferson, St. Louis 18, Mo. Dr. William F. Beck, Editor. 
Issued weekly; buying very little material right now. Magazine for young people, 
12 to 14 years. Use articles with strong Christian content. Preferred lengths 
are 500 to 600 words. Pay $5.00 each. Use short stories and two- to four-part 
serials with Christian morals, motivation. Pay $5.00 per story or part of serial. 
Buy photographs with mss and with captions only. 8x10, b&w glossies preferred. 
Payment is $5.00-6.00. Buy some poetry and cartoons, but seldom. 


JUNIOR LIFE, 8100 Hamilton Ave., Cincinnati 31, Ohio. Dana Eynon, Editor. 
Issued weekly; $2.00 a year, or 35c per quarter when ordered in lots of five or 
more. A “take home” paper for boys and girls, ages 9 to 12 years. Want stories 
of heroism, adventure, travel, mystery, animals, biography. Want true or 
possible plots—clean, wholesome, Christian character-building, but not preachy. 
Hard work for success rather than just luck emphasis. Full of action. 900-1,500 
words in length. Occasionally use two-part stories, 2,000 words in length. Buy mis- 
cellaneous articles, about 500-800 words, on subjects such as hobbies and handi- 
crafts (these should be illustrated); articles about famous people, etc. Remember 
that these must appeal to children. Use poetry of about 12 lines; also Bible 
puzzles and quizzes. Taboos are liquor, tobacco, murder, guns, swearing, slang, 
movies, dancing, fairy tales. Seasonal material should be received four or five 
months in advance. 2 


JUNIORS, American Baptist Convention offices, Valley Forge, Pa. Margaret S. 
Ward, Editor. Issued weekly for church school children from 9 to 11 years of age. 
Wants articles dealing with Christian work and workers written in a light dramatic 
style stressing adventure and high ideas. Length should be 800-1,000 words. Pays lc 
a word. 1,500-1,800 word fiction stories wanted dealing with character building, 
church and church activities for a setting; also four and five-part serials. No 
preachy sentimental religion wanted, but a spiritual background is desired. Seasonal 
settings are also required. Pictures submitted with manuscripts are acceptable. 
Also good poetry of a seasonal, inspirational nature. Pays 25c a line. Buys all 
rights and pays on acceptance. Reports in 2 to 6 weeks. 


JUNIOR TRAILS, 1445 Booneville Ave., Springfield, Mo. Dorothy Morris, Editor. 
This is a weekly Sunday take-home paper for fourth, fifth and sixth graders. 
Want articles on nature, animals, foreign subjects—anything of interest to chil- 
dren in the above grades. Articles must contain a spiritual truth linked to the 
everyday life of the child, although the editors do not want preachy material or 
articles with a tacked-on moral. Can use up to 1,000 words. Pay Y-lc per word. 
Also want fiction with which children can identify. This does not mean that un- 
usual subjects cannot be used, but they must be made clear to the child; that is, 
they must be linked to something in his everyday life which will make him feel 
at home with the story. Want strong plots, with the child working out the solution in a 
believable manner. Buy photographs with mss and with captions only. Almost any 
size will be considered if it is clear and interesting. No color. Pay up to $5.00 per 
photo. Need fillers of 50 to 500 words. Can be on any subject of interest to chil- 
dren. Pay Ygc a word. Buy first rights only. 


JUNIOR WORLD, Beaumont and Pine Boulevard, Box 179, St. Louis 66, Mo. 
Dorothy Livsey, Editor. Issued weekly; $1.50 a year. Uses from 1,000 to 1,500-word 
short stories; serials, 6 to 8 chapters of 2,000 words each; for junior boys and girls. 
Articles, illustrated if possible, of travel, biography, science, handicrafts, or general 
information should run from 100 to 1,800 words. Uses poetry up to 20 lines. Pays 
$4.00 to $5.00 per 1,000 words, on acceptance. 
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KIDS’ STUFF MAGAZINE, 1345 Main St., Bridgeport 6, Conn. Lee Johnson, 
Editor. Issued quarterly; 25c per copy, $1.00 per year. Want articles and fiction on 
clean living, sports (especially interviews with famous athletes); interviews with 
singers, writers, famous people who are successful and yet live good lives. Fiction 
must have strong human interest twist. Payment depends upon story quality, 
not quantity. Buy photographs with mss and with captions. Should be glossies, no 
smaller than 5x7. Publish children’s verse. 


LIVING TRAILS FOR GIRLS, 5334 W. Addison St., Chicago, Ill. Winifred L. 
Fay, Editor. Issued monthly except for June-July and August-September. For 
girls from 8-18. Want stories of 15,000 to 20,000 words which can be published in 
five parts of about 3,000 words each. Prefer modern setting, although an occasional 
historical novel is accepted. Must appeal to girls in their early and middle teens; 
heroine to be of that age group. Must have real conflict and convincing solution. 
Should be Christian but not preachy. Use short stories of 1,500 to 3,000 
words. Should deal with present, everyday problems which face teen-agers—prima- 
rily Christian girls. Use stories dealing with camping, out-of-doors, school and 
home situations, boy-girl situations if skillfully done. Also humorous ones. Want 
occasional nonfiction on teen-age interests, problems and hobbies, good grooming, 
sports. Query, as most of these articles are staff-written or done on assignment. 
Use puzzles, cartoons, photographs and occasional poetry with youth appeal. 
Payment is lc per word for fiction and nonfiction, on publication. 


THE MODERN WOODMEN Magazine, 1504 Third Ave., Rock Island, Ill. Henry 
R. Freitag, Editor. Issued bimonthly; use six or eight articles per year. For chil- 
dren, 6-16. Want fiction and nonfiction which will appeal to and interest the 
various age groups who read the magazine. Preferred length is 2,500 words. 
Pay $25 per ms. Occasionally buy cartoons, paying $10-25 each for those ac- 
cepted. 


MOTIVE MAGAZINE, P.O. Box 871, Nashville 2, Tenn. B. J. Stiles, Editor. 
Issued monthly, October through May, plus summer Orientation issue. For 
American college students. Want critical and analytical articles on all areas of 
college life and contemporary culture; special interest in theology and the arts; 
special critical art features. Want a helpful analysis which takes students beyond 
the normal, popular treatment of issues and ideas. A provocative, stimulating 
style is essential. Clear, concise writing with absence of cliches, pat answers, super- 
ficial moralisms. Query first, with sample of writing. Pay $25-50 for nonfiction. 
Use short stories of less then 2,000 words; setting open, but slant for readers and 
avoid tag-lines, too-easy solutions and wrap-ups. Concentrate on literary integ- 
rity and artistic expression. Also use fables, parables or short satire. Same pay- 
ment as for nonfiction. Pay $5.00 for acceptable cartoons. Should be good cam- 
pus satire or cultural satire; no girlie humor. Buy full rights to most material. 
Study the magazine before submitting material. 


MY COUNSELLOR, 1825 College Ave., Wheaton, Ill. James R. Adair, Editor. 
A weekly distributed in Sunday Schools that uphold the Bible as God’s own word, 
a few serials of 2 to 4 parts. Stories must deal with problems and adventures of 
children, 9 to 12 years of age, and have strong evangelical Christian flavor, al- 
though no preaching. Action a must. Purchasing no fiction at present but interested 
in true adventure stories and articles on colorful Christians. Object lessons from 
the world about us. No verse. Materials should be addressed to Ruth Tietje, Asso- 
ciate Editor. If interested in this market, write for Tips To The Writer, which 
gives detailed description of needs. Reports in three weeks. Pays about 2c a word, 
depending on quality of material, month following acceptance. 


NEWS EXPLORER, Scholastic Magazines, 33 W. 42nd St., New York 36, N.Y. 
This is a magazine for children of about 9 or 10, and all material submitted 
should be within the vocabulary of the average 4th grader. The editors like to see 
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stories of from 500 to 1,300 words, or longer if they have enough suspense to be 
divided into two parts. These should be about boys and girls of today or of other 
times, their pets and interests, legends, regional history, etc. Payment is from $50. 
Address manuscripts to Scholastic Originals Editor. 


NEWSTIME, Scholastic Magazines, 33 W. 42nd St., New York 36, N. Y. The editors 
of this magazine for 5th grade children of 10 and 11 want stories of 1,300 to 1,400 
words and of 2,200 words, well-plotted and crammed with incident. These may 
be humor, mystery, family life, games, folklore, other peoples, adventure, pets, 
wild life, nature. No hunting stories, no violence, war, dating, obvious moralizing, 
or involved psychological problems. Do not write down to the children for this 
market. Payment is from $50. Address mss to Scholastic Originals Editor. 


NEWS TRAILS, Scholastic Magazines, 33 W. 42nd St., New York 36, N. Y. This 
is a magazine for children of about eight or nine years. The editors like to see 
stories about boys and girls of today or of other times, their pets and other inter- 
ests, legends, regional history, etc. Writing must be within the vocabulary of the 
average third grader. Material submitted should be of from 500 to 1,000 words, 
and payment for these is $50. Address mss to Scholastic Originals Editor. 


ONE, Augsburg Publishing House, 426 S. Fifth St., Minneapolis 15, Minn. Charles 
Lutz, Editor. Monthly magazine for youth (senior high and beyond) in the Ameri- 
can Lutheran Church. Use short stories of up to 2,500 words, that have a spiritual 
significance for youth. Uses articles, up to 1,800 words, on youth problems, 
church life, teens at work in the church, etc. Likes to have 5x7 or 8x10 photographs 
submitted with articles. Buys a small amount of short poetry which deals with 
Christian faith and older teen-agers. Length, up to twenty lines. Pays $3.00-8.00 for 
these. Also puzzles and quizzes with a Christian education value. Uses one cartoon 
monthly about frustrations and foibles of older teen-agers. Pays $6.00 on accep- 
tance for the first rights. Roughs to be in pen and ink. Also paying $5.00 for light 
verse on the same subjects. Reports in three weeks. Pays 1%4-2c per word for 
articles and fiction; $5.00-$10 for quizzes, photos. 


ONWARD, Box 1176, Richmond 9, Va. Miss Lola Miller, Editor. Issued weekly; 
40c per quarter. For youth between the ages of twelve and fifteen. Use articles on 
teen-age topics, of 600-1,200 words. Subject matter should be pertinent to our 
age, of national concern and interest. Catchy, vibrant style; compact, meaty 
treatment of subject necessary. Send to Melissa Brandt. Also use fiction which is 
wholesome without being overly pious; youthful humor; teen-age appropriateness 
and jargon. Prefer adventure, mystery, romance. No moralizing. Preferred 
lengths are from 2,000-25,000 words. Pay Yc per word for articles and fiction. 
Rarely buy poetry, and then it must be something seasonal; payment is minimum 
of $3.00. Pay $5.00 for teen-age slanted cartoons. 


ORIENTATION, P.O. Box 871, Nashville 2, Tenn. B. J. Stiles, Editor. An annual 
magazine for college freshmen. Uses articles, art features, cartoons and photographs 
which focus on the nature of education, the challenge of a liberal education in a 
free society, the demands placed upon students by contemporary issues, the 
necessity for diligent inquiry and curiosity, and the excitement of intellectual in- 
quiry. Humor and fiction of high quality greatly needed. Length: up to 2,000 
words. Payment of $25 for short articles; up to $150 for major articles on accept- 
ance. April deadline for each annual issue. Reports by June 1. Published by 
Motive magazine. 


PICTURES AND STORIES, 201 Eighth Ave., South, Nashville 3, Tenn. Jean 
Buchanan, Editor. Issued weekly. Uses poems and stories (950 words or less) 
suitable for use in church paper, of interest to children 6 to 8 years of age. Pays a 
minimum of 134c a word, on acceptance. 


POWER, 1825 College Ave., Wheaton, Ill. Edition for both teens and adults. 
Purchasing no fiction at present except on assignment. Wants real-life profile 
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articles, showing Christians from all walks of life and the reality of Christ in 
their lives. Biographical sketches of heroes of the faith, such as missionaries of 
long ago or historical figures who were Christians, are used. Personal experiences 
are also wanted in either 400 to 700 words or 1,500 to 1,700 word lengths. Uses 
quizzes, puzzles, fillers, special features and treatments. Authors interested in study- 
ing the needs of this magazine.may write for their Tips to the Writer packet. 
Article payment is 2-2'2c a word, and payment for photographs used with articles 
is between $2.00 and $5.00. 


PRACTICAL ENGLISH and CO-ED, Scholastic Magazines, 33 W. 42nd St., 
New York 36, N. Y. Mrs. Norma Ainsworth, who is Fiction Editor of both these 
magazines, writes, “In our magazine Practical English, which is read by more 
than a million teen-agers in junior and senior high schools, we use stories -(1,500- 
3,000 words) about teen-agers. These should be well-plotted with the characters 
well-drawn. The problem should be one common to the age group (14-17). Good 
subjects are boy-girl and school situations, adventure, mystery, science fiction, 
family situations and sports Practical English is published weekly during the 
school year. 

“Co-Ed, the high school magazine for career girls and homemakers of tomorrow, 
uses stories up to 5,000 words for girls (ages 12-17) in homemaking classes. The 
subjects treated should be those of contemporary teen-agers, home, family, love, 
personal relationships, boy-girl situations, but not after marriage. Humor is wel- 
come. Co-ed is a monthly published during the school year. 

“We are always in the market for quality fiction. Payment is from $150 on 
acceptance. Manuscripts should be addressed to Scholastic Originals Editor.” 


PROGRESS, Lee’s Summit, Mo. James E. Sweaney, Editor. Issued monthly; 20c a 
copy; $2.00 a year. Uses fiction, 1,000 to 2,500 words, that will stimulate right 
thinking in young people without being “preachy” or slow-moving. Stories should 
have both boy and girl reader interest. Uses articles that show how to apply 
Christian principles in a practical way to the everyday problems of young people, 
but not preachy. Articles, 500 to 1,500 words. Buys photographs (black-and-white 
only) and poetry containing a thought which will be helpful to young people. 
Not over sixteen lines. Use one cartoon per month slanted towards young people. 
Pen and ink roughs; all rights purchased. Pay $10 each, on acceptance. Reports 
in two weeks. Pays Ic a word for prose and 25c a line for poetry, on acceptance. 
Sample copy will be sent on request. 


THE QUEEN’S WORK, 3115 S. Grand Boulevard, St. Louis 18, Mo. Rev. Herbert 
Walker. S.J., Editor. Issued monthly, October through June; $2.00 a year. Catholic 
magazine for teen-agers. Buys no fiction. Uses authentic true stories, 1,500 words. 
Pays 2c a word or better. No poetry. Reports in two weeks. 


SCHOLASTIC ROTO, 205 E. 42nd St., New York 17, N. Y. Miss Val Lauder, 
Editor-in-Chief. A rotogravure supplement insert for high-school newspapers, 
reaching some 2,000 major senior high schools throughout the country. Concen- 
trates entirely on picturing teen-age activities both in and out of school. Better 
watch moral angles here. Objectionable stuff cannot be used—such as hazing 
smoking, drinking. Contributors must anticipate needs of this publication at least 
two months in advance. No fiction. Pays up to $300 for picture essays and up to 
$150 for articles. 


SCOUTING MAGAZINE, New Brunswick, N. J. Lex Lucas, Editor; Oren Felton, 
Managing Editor; George Corrado, Cartoon Editor. Issued ten times yearly for 
youth leaders and parents of Boy Scouts. Buy two or four features for each 
issue. These are about youth—their problems and their interests. The editors are 
particularly interested in articles which will help guide adults dealing with youth: 
Lengths run from 800 to 1,400 words. Query here before submitting material. 
Payment ranges from $50 to $500. Buy pix with mss and with captions only. 
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Prefer 8x10, b&w glossies. Use color transparencies or prints for covers. Prefer 
query on these. Pay according to use—top of $300 for cover. Submit photos to 
George Corrado, Production Director. Still buying some general cartoons, although 
overstocked on these. Need gags involving Cub Scouts, Boy Scouts, Explorers 
and or Adult Scout Leaders. Use up to ten cartoons per issue. Rates here are $25 
for b&w, $40 for two-color gags and from $50 to $75 for multipanels. Epi- 
grams, anecdotes bring $5 to $10, short humor $10 to $40, and light verse, $1.00 
per line. Generally buy first rights. 


SEVENTEEN, 320 Park Ave., New York 22, N. Y. Enid A. Haupt, Editor-in-Chief; 
This magazine for young women under 20 years of age is interested in top-quality 
fiction featuring teen-agers—the problems, concerns and preoccupations of adoles- 
cence. Stories must have recognition and identification value for readers. Want 
depth in writing and high literary quality. In characterization, style and motivation, 
they demand more than the “slick” market. Want significant stories that grow out 
of valid situations, reflecting real experience and attitudes. Avoid over-sophisticated 
material; however, no objection to a story that has an unhappy ending if the 
emotional impact is sufficient. Humorous stories that do not condescend to young 
people or caricature them are welcome. Best lengths are 2,500-8,000 words. Pay- 
ment starts at $300, but there is no limit for successful writers. 


STANDARD, 2923 Troost Ave., Kansas City 10, Mo. Margaret R. Cutting, Editor. 
Issued weekly; 5c a copy; $1.10 a year. Uses short stories, 2,000 to 2,500 words; 
articles, 1,000 to 1,500 words. Photographs of nature scenes, youth and adult life. 
Poetry from 4 to 16 lines. Reports in about 60 days. Pays $3.75 per 1,000 words for 
prose and 10c a line for poetry, on acceptance. 


STEPS, Augsburg Publishing House, 426 S. Fifth St., Minneapolis 15, Minn. Omar 
Bonderud, Editor. Weekly paper for children, grades 4-6, in the American Luther- 
an Church. Uses stories up to 1,200 words, with spiritual theme, or church 
relationship. Uses articles up to 1,000 words, about heroes of the faith, the 
church at work and worship, the Bible, missions, modern examples of the Gospel 
at work in the lives of people, and religious activities of the age group of the readers. 
Prefers photos with articles, 5x7 or 8x10. Uses short poems, simple puzzles, things 
to do. Reports within three weeks. Buys first, second, or simultaneous rights. 
Pays on acceptance: a minimum of 1'/2c a word for first rights on articles and fic- 
tion, more for short articles, poems, puzzles, and activities. 


STORIES, 930 Witherspoon Bldg., Philadelphia 7, Pa. Aurelia Reigner, Editor. 
Issued biweekly; $1.00 a year. Uses stories, 800 to 1,000 words, planned for the 
child 6 to 8 years of age. These may be fantasy, historical, humor, or realistic. 
Also short articles, 200 to 500 words, on things to make and do that will 
add to the knowledge of Biblical times. Research for this material must be accu- 
rate. Poetry, 4 to 16 lines. Reports in 30 days. Pays 2c a word and up for prose and 
25c a line for poetry, on acceptance. 


STORIES FOR CHILDREN, 1200 E. Fifth St., Anderson, Ind. Mildred M. 
Hatch, Editor. Issued weekly. Uses stories, with or without photos, to interest chil- 
dren 5 to 8 years of age. Religious, nature, children, etc. Also uses poetry. In 
material submitted here, a central idea must be simple and clear, but stated 
with imagination. Mrs. Hatch is looking for verse of from 4 to 8 short lines, of 
simple vocabulary, dealing with experiences or imaginings of children from 4 to 8 
years old. These pieces must be written so as to be understandable to young chil- 
dren and must have an ethical and worshipful tone. Payment is $1 and up per 
poem. Pays 50c to $2.00 for photos of children, $1.00 to $4.00 for poems, and $4.00 
per 1,000 words, on acceptance. 


STORYLAND, Beaumont and Pine Blvd., Box 179, St. Louis 66, Mo. Dorothy M. 
Livsey, Editor. Issued weekly; $1.25 a year. Uses stories up to 1,000 words, for 


Juvenile and Young People’s Magazines 91 


children under 9 years of age. Simple handicraft articles from 300 to 500 words, 
and drawings or photographs with child or animal subjects are used. Also poetry, 
not over 20 lines. Pays $5.00 per 1,000 words for stories and articles, 75c per four. 
lines of poetry, and 25c to $3.00 for glossy print photographs, according to size and 
subject matter. 


STORYTIME, 127 Ninth Ave., N., Nashville 3, Tenn. Jo Alice Haigh, Editor. 
Issued monthly in weekly parts; $1.50 a year. Uses stories of wholesome adven- 
tures and achievement for children 4 to 8 years. Moral note should not be unduly 
prominent, but should be present. Length is 500 to 700 words. Occasionally uses 
brief articles about things to make. Uses 4- to 12-line verse. Should be seasonal 
material dealing with character-building attributes; also uses riddles. Payment is 
25-50c per line. Also photographs to accompany articles that interest children. 
Pays 2c a word, on acceptance. Limited buying during 1963. 


STORY TRAILS, Winona Lake, Ind. Helen E. Hull, Editor. Issued weekly; $1.25 
a year. Uses stories between 1,800 and 2,000 words, and 3 to 5 part serials, slanted 
toward juniors. Basic requirements for fiction are same as for Evangel. Uses brief 
articles, 1,000 words maximum, of how-to-do-it’s, with sketches or photos; nature, 
behavior, primary hobby articles with photos. Buys black-and-white photographs; 
also lyrical bits of nature or religious poetry. Reports in a month. Pays on accept- 
ance lc a word and 10c per line for poetry. 


STORY WORLD, American Baptist Convention Offices, Valley Forge, Pa. Margaret 
S. Ward, Editor. Uses stories, 700-900 words, and poetry up to 12 lines, with a 
Christian slant. Material should deal with children’s experiences at home, school, 
play, in the church. Readers are nine years old or less. Reports within a month. 
Average payment, lc a word for stories, 25c a line for poetry. 


STRAIGHT, 8100 Hamilton Ave., Cincinnati 31, Ohio. Mrs. Bee Nelson, Editor. 
Issued weekly; $2.00 per year. Want stories of 1,500 to 1,800 words; occasionally 
use two and three-part serials of 1,000 to 1,200 words each. Stories must appeal 
to teen-agers and have well-constructed, interesting and exciting plots. Stories 
must also have character building elements. Main characters should be teen-age 
boys and girls. Subjects can be church work, special days, school incidents, family 
situations, travel, dating, missionary, sports, camp experiences, etc. Payment for 
short stories up to $25; up to $20 an installment for serials. Use 1,000 to 1,200-word 
articles on church activities for teen-agers, biography, vocations, teen problems, 
Bible study, how-to-make handy items (with sketch for artist’s use in illustration), 
and others. Payment, Ic per word minimum. Original Bible puzzles only are 
bought, with Bible words and themes; crossword puzzles and other popular 
adaptations. Title each item submitted, Payment up to $5.00 when usable art is 
included. Use photographs of teen-age activities, projects, parties, sports, seas- 
onal. Payment up to $7.50. Illustrations are done free-lance on assignment. B&w 
and two-color. Send samples with query. Payment up to $35. Pay $10-25 for car- 
toons depicting teen life. Study magazine before submitting material. 


SUNDAY PIX, David C. Cook Publishing Co., Elgin, Ill. James C. Hefley, Editor. 
Twelve-page weekly distributed through Protestant Sunday schools. Read by 9-14 
year-olds. Slant for 11-year age group. About one half of each issue is picture 
strip. For this, buy ideas and assign strip copy to qualified writers. Send samples if 
interested. Other half is devoted to some of the following: 1. 700 or 1,400-word 
fiction with distinctive Christian message, but not preachy or stereotyped. Might 
consider buying two to five installments of an unusually good fiction piece. 2. 
Real life profile or adventure stories within the Protestant heritage. 700 or 1,400 
words, 3. Personal improvement, spiritual guidance, science, the unusual and in- 
teresting—whatever best fits our objectives and is of interest to our young readers. 
Payment for fiction and nonfiction is 3-7c per word. 4. Use some puzzles, games, 
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things to do, riddles, jokes—stuff that appeals to Juniors. Payment in line with 
other rates. Write for and study sample copy before submitting material. 


SUNDAY SCHOOL MESSENGER, 230 E. Ohio St., Indianapolis, Ind. Armor D. 
Peisker, Editor. Want articles of from 500 to 1,000 words with spiritual emphasis. 
Query not necessary. Pay %-lc per word. Submit articles to Miss Olive Evans, 
Office Editor. In need of special-day fiction of 2,000 to 2,500 words. Material 
must have good literary and spiritual quality. Submit fiction either to Mr. Peisker 
or to Miss Evans. Publish appropriate verse, and occasionally, cartoons. Buy 
first rights. 


TAY, THE ALLIED YOUTH, 1346 Connecticut Ave., N.W., Washington 6, D. C. 
Issued during the school year. Published by Allied Youth, Inc., an organization 
specializing in alcohol education. Want alcohol-centered stories in which the teen- 
aged hero or heroine decides it’s “smarter for teen-agers not to drink.” Not prohi- 
bitionist in slant, however. Pay 2c a word, on acceptance. Also want good general 
teen-age cartoons. Pay $5 for these. 


TEEN HIT PARADER, 529 Fifth Ave., New York 17, N. Y. Rebecca E. Greer, 
Editor. Issued eight times a year for high school students, 13 to 17—mostly girls. 
Buy two short stories, two or three articles per issue. Nonfiction should be picture 
features showing interesting teen-agers in unusual activities such as fund raising 
projects, parties, etc. Best to query first on these, as photos are more important 
than text. Payment is $50-150 for package. Also use short stories with teen-age 
characters. Romantic or humorous angle preferred, but not necessary. Can also 
deal with the solving of teen problems. Writing should be light. Preferred length 
is 1,500 to 3,000 words. Same payments as for nonfiction. Cartoons submitted should 
have teen-agers in them or be applicable to teen situations. Pay $10 to $15 each. 
Buy humorous fillers of 300 to 500 words. Pay $10 to $15 for these. 


*TEEN MAGAZINE, 5959 Hollywood Blvd., Los Angeles 28, Calif. Charles Laufer, 
Editor. Issued monthly; 35c per copy, $3.00 per year. Read by the 13 to 19 age 
group, primarily girls. Want feature articles of up to 1,500 words on anything 
appealing to their teen-age audience. Primarily an entertainment medium but also 
use self-improvement articles, specifically as related to physical, sociat and person- 
ality development. Payment varies with length and accompanying art. Want fic- 
tion of up to 2,000 words dealing specifically with teen-agers—romance and humor 
preferred. Like boy-girl romances set preferably in locales other than the school 
campus. Pay $100 to $150 on publication. Send fiction to Mary Jo Clements, Asso- 
ciate Editor. Buy 8x10 glossy photographs with articles. Use around three cartoons 
monthly about teen-agers and from their point of view. Roughs to be in pen and 
ink, with payment of $20 per 13'4-pica column. Buy first rights only. Also looking 
for two spreads for each issue. Report within five weeks. 


TEENS, American Baptist Convention, Valley Forge, Pa. Dick King, Editor. Issued 
weekly. For 12 to 15-year-olds. Articles may deal with any subject of vital interest 
to junior high youth. Prefer articles to be uplifting—ethical, spiritual and char- 
acter building ingredients. Can be short or long (maximum of 800 words). Stories 
come to grips with basic needs of teen-agers and help them to make Christian deci- 
sions. Query not necessary. Payment is approximately 1c per word. Fiction has 
same slant as articles. Length, 1,800-1,900 words. Stories should be suitable for 
both boys and girls. Same payment as for nonfiction. Buy clear, sharp photos with 
mss. Pay $1.00 for short poetry; $3.00 to $5.00 for photos and cartoons. Generally 
buy all rights. 


TEEN TIME, Winona Lake, Ind. Helen E. Hull, Editor. Issued weekly; $1.65 a 
year. Uses stories between 2,000 and 3,000 words, and serials with similar length 
installments, slanted toward junior highs and old juniors. Can use a short short 
occasionally. Basic requirements for fiction are same as for Evangel. Also wants 
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articles from 1,000 to 1,500 words and filler articles between 200 and 500 words. 
Article subjects range from hobby and recreational ideas to young people’s service 
projects and Bible study clubs. Buys black-and-white photographs and _ poetry. 
The latter deals with nature or religion and should be no longer than twelve 
lines. Prefer new ideas, freshly turned phrases. Reports in a month. Pays lc per 
word and 10c per line for poetry on acceptance. 


TEENWAYS, Augsburg Publishing House, 426 S. Fifth St., Minneapolis 15, Minn. 
Omar Bonderud, Editor. Weekly paper for junior highs, grades 7-9, in The Amer- 
ican Lutheran Church. Uses short stories, up to 1,800 words, with spiritual theme or 
church relationship. No serials. Uses articles, up to 1,200 words, about heroes of 
the faith, the church at work and worship, the Bible, missions, modern examples 
of the Gospel at work in the lives of people, religious activities of junior highs, 
occupations, other religions and denominations, personal problems. Prefers photos 
with articles, 5x7 or 8x10. Uses short poems, puzzles, quizzes. Reports within three 
weeks. Buys first, second, or simultaneous rights. Pays on acceptance: a minimum 
of 1%2c a word for first rights articles and fiction, more for short articles, poems, 
and puzzles. 


TRAILBLAZER, 930 Witherspoon Bldg., Philadelphia 7, Pa. Aurelia Reigner, 
Editor. Issued biweekly; $1.70 a year. Religious story paper for boys and girls 9 to 
11 years of age. Stories should be from 1,000 to 1,300 words in length; serials of 
3 to 10 chapters, each chapter not longer than 1,300 words. Stories, which may be 
fantasy, historical, humorous, or realistic, should be well plotted and full of action 
for this age group. Articles should run from 200 to 500 words and may be accom- 
panied by clear, glossy prints. Such subjects as biography, handicraft, nature, hob- 
bies, church projects, sports are suitable. Poems of 4 to 16 lines, slanted for juniors, 
are used. Puzzles, activity games, quizzes, etc., are also used. Buys photographs. 
Pays 2c a word on acceptance. 


TRAILS FOR JUNIORS, 201 Eighth Ave., South, Nashville 3, Tenn. Marion C. 
Armstrong, Editor. Issued weekly for fourth, fifth and sixth grade children who are 
in Methodist church schools. Most articles are requested by editor from writers, 
although some writers submit outlines of special feature articles. Subject matter 
relates or correlates with church school curriculum or interests of boys and girls of 
this age. Nonfiction usually runs 1,000 to 3,000 words. Must be written with appeal 
for the special age group. Must not be overly didactic or moralistic. May provide 
hobby ideas and suggestions and activities that enrich cultural understanding in 
religion and in relationships with people. Query first. Pay 2c a word or more, 
depending on quality and amount of research. Also buy fiction of 1,800 to 2,100 
words. This deals with the interests and activities of readers, their problems in 
wide variation of background, periods. Must be original plots that believable and 
well-developed incidents that carry overtones of character development. Buy some 
serials and short biographical material. Also appropriate poetry. Buy all periodical 
rights. 


TREASURE CHEST, 38 W. Fifth St., Dayton 2, Ohio. Richard J. Voelkel, Editor. 
Issued biweekly during school year; 10c a copy; $2.00 a year. Uses three- to six- 
page educational comic scripts for children in 6th to 8th grades. No articles, photo- 
graphs, or poetry. Reports in a month. Pays $10 per page, on acceptance. Query 
first. Buys all rights. 


TWELVE/FIFTEEN, 201 Eighth Ave., South, Nashville 2, Tenn. Margaret Barn- 
hart, Editor. Published monthly in weekly parts for teen-age boys and girls. Uses 
short stories, 2,500 to 3,500 words, and serials of 4 to 8 chapters. Wants nonfiction 
on hobbies, nature, popular science, things to do and make, sports, personal welfare, 
human relations and religion. No fillers. Buys photographs, prefers 8x10 glossies, 
no color. Pays 2c a word, and up, on acceptance. 


94 Juvenile and Young People’s Magazines 


UPWARD, 127 Ninth Ave., North, Nashville 3, Tenn. Velma Darbo, Editor. Issued 
monthly beginning October 1963. Its readers are boys and girls 13 to 17, in 
Southern Baptist churches. Wants articles on science, industry, history, biography, 
how-to, hobbies, vocations, understanding yourself, your peer and your parents, 
manners and personality, occasional travel and nature. Especially interested in 
Christian personalities with appeal to youth. 700 to 1500 words. Pictures desired. 
Pays 2c a word. Wants sports, boy-girl, school, family, adventure, and humor, 
1,500 to 2,700 words. Buys photos with manuscripts and in the form of picture 
stories. Size is unimportant, clarity is primary. Pays $5.00 for photos. Uses devo- 
tional or nature poetry with imagery, freshness and skill. Length, 8 to 24 lines. 
Payment, 35 to 50 cents a line. Buys cartoons dealing with teen-agers at the rate 
of $5.00 to $10 apiece. All payment is on acceptance, and buys the rights offered by 
the author. Reports almost immediately. 


VENTURE, Box 150, Wheaton, Ill. Paul D. Nyberg, Editor. Issued monthly for boys 
of high school age. Buy one short story, two to six articles per issue. Need how-to- 
do-its for boys in high school and pre-high school. Should be projects boys can do 
in their homes without extensive equipment and tools. Should be purposeful, 
ie., illustrate a principle (how a rocket works) or be useful in themselves (a 
workbench, hi-fi cabinet, etc.). 500-1,500 words. Also want inspirational articles 
of 1,000 to 2,000 words. These should be true stories of men and young men 
whose lives and achievements are examples to others. Also articles which deal 
with science, cars, girls, sports, adventure—any subject of young masculine inter- 
est. Pay lc per word and up. Fictional material deals with boys and young men in 
conflict which is resolved by strength of character. Stories should exemplify 
character action that is Christian. Motivation should be Christian. Situations in- 
volving cars and sports and outdoor activities are best. Length, 1,500-2,500 words. 
Use occasional punchy short shorts. Payment is same as for articles. Buy photo- 
graphs with mss only. Prefer 8x10 glossies but use many 4x5 and 5x7’s. Most can be 
returned after use. No color. Pay $2.50 and up per photo. Pay $2.00 to $5.00 each 
for funny cartoons which are wholesome and geared to boys. Prefer all rights, but 
do buy first rights only on occasion. Also buy second right material at Yc per word. 
VENTURE, 930 Witherspoon Bldg., Philadelphia 7, Pa. Aurelia Reigner, Editor. 
Issued monthly; $1.75 a year. Slanted to boys and girls 12-14. Buys full North 
American magazine rights. 

“A typical issue of the magazine will contain two stories of about 2,500 words 
each, one slanted to boys and one to girls. The boys’ story is most likely to deal 
with sports, adventure, mystery, space, or humor. The characters may be all boys. 
The girls’ story is most likely to deal with social situations and to have some boy- 
girl interest in it. However, girls’ stories may also deal with adventure, mystery, or 
humox. 

“Occasionally an issue may carry one longer story, with top interest and value 
for both boys and girls. We are looking for well-plotted stories, with plenty of 
action, lifelike teen-age characters, dealing with problems that are resolved in 
realistic ways. 

“Feature articles may range in length from 500 to 2,000 words, depending upon 
the nature of the material. Articles should deal with subjects of vital interest to 
junior highs—such as, physical and personal development, manners, self-improve- 
ment, science, nature, hobbies, achievements of teen-agers, vocational information, 
biography. 

“If an article is illustrated by photos, these must be sharp, clear, glossy prints, 
about 9x12 inches, of professional quality. 

“We need good ideas for things to make—materials must be inexpensive and 
easily obtainable; occasional party plans; original puzzles and quizzes; original 
ideas for a humor page. 

“Short poems with real appeal to this age group will be used. Payment 2c a 
word and up on acceptance.” 
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VISION, Christian Board of Publications, Box 179, St. Louis 66, Mo. Mrs. Guin 
Ream Tuckett, Editor. Issued weekly; $2.50 a year. Published for young people 
of the Disciples of Christ Church, 12 to 18 years of age. Uses fiction, features, car- 
toons, short poems, and photographs, all of teen-age interest. Especially desires 
articles of current interest, relating current happenings to teen-agers. Uses nature 
poetry and humorous verse of interest to teen-agers. Poetry can run to 24 lines; 
verse, 4 to 6. Pays le a word for prose, $3.00 and up for photographs, and at least 
25c a line for verse. 


WALTHER LEAGUE MESSENGER, See page 185. 


WEE WISDOM, published by Unity School of Christianity, Lee’s Summit, Mo. 
Jane Palmer, Editor. Issued monthly. Magazine for boys and girls under 13 years 
of age, designed to help them establish their lives on a firm foundation of Christian 
principles. They will send their “Editorial Policy” brochure on request. Buys short 
stories up to 2,200 words for their older readers; up to 1,000 words for the read- 
aloud group. Serials, two to six chapters; chapters up to 2,200 words. Pay 1¥c to 
2%4c per word on acceptance. Picture and dot puzzles acording to worth to them. 
Handicraft for both boys and girls. 


WORDS OF CHEER, Mennonite Publishing House, Scottdale, Pa. Paul M. Schrock, 
Editor. Need lively stories of 9-15-year-olds finding the Christian solution to real- 
life problems; stories based on church history; Christian biography; articles on 
nature, hobbies, self-improvement, and missionary activities. Pay lc per word. 
Poetry: 4-16 lines—l5c per line and up. Stories and articles should be realistic 
and have convincing dialogue. Problems related to home, school, and community 
should present the Christian experience as definite, but normal under the influence 
of the Christian home and church. Stories, 1,500-2,000 words. Articles, 800-1,000. 
Payment upon acceptance. 


WORLD OVER, 426 W. 58th St., New York 19, N. Y. Dr. Morris Epstein, Ezekiel 
Schloss, Editors. Issued biweekly, October through May; $1.75 a year. Published 
by the Jewish Education Committee of New York. Uses stories of Jewish interest 
for youngsters aged nine to thirteen. One-shot serials of 1,200 words per chapter, 
up to 6,000 words total. Query about articles. Photographs of Jewish interest. Pays 
3c a word and up. 


YOUNG AMBASSADOR, Box 233, Lincoln, Nebr. Ruth I. Johnson, Assistant 
Editor. Issued monthly for 11-15-year-olds. No nonfiction. Buy stories that carry 
strong plots, but which also have definite spiritual tone. Seasonal and holiday 
stories especially needed. Preferred length is about 1,800 words. Pay about Ic per 
word. Buy exclusive rights. 


YOUNG CATHOLIC MESSENGER, 38 W. Fifth St., Dayton 2, Ohio. James T. 
Feely, Editor. Issued weekly during school year; $1.60 a year. Uses short stories, 
not over 1,600 words, with strong plot—mystery, sports, adventure, humor, 
school life, ones with authentic historical background, etc. Also serials, two to six 
chapters of not more than 1,600 words each, with strong plot, definite climax. 
Each chapter should end on note of suspense. Most articles are written on request. 
Interest in articles particularly pertinent or appealing to children 11 to 14 years of 
age. 600-1,200 words, depending on number of photos accompanying. Particularly 
interested in social studies area. Verse—-overstocked on longer lengths, but buying 
few of four to eight lines. Fresh insight and good imagery are necessary. Query on 
ideas before writing them. Pays $100 and up for short stories, $175 to $450 for 
serials, 2c a word and up for nonfiction, $1.00 a line and up for verse. Uses about 
twelve cartoons yearly pertaining to children and teen-agers. Cartoons to be clean 
and wholesome in humor content. All rights are purchased, with payment of $15 
on acceptance. 
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THE YOUNG CRUSADER, 1730 Chicago Ave., Evanston, Ill. Lillian Luney, Man- 
aging Editor. Issued monthly; 75% free-lance. For children, 6 to 12. Use articles on 
total abstinence, character building, love of animals, Christian citizenship, world 
friendship. Also science stories. Average lengths are 800 to 900 words—not more 
than 1,000. Query not necessary. Payment is 2c per word, on acceptance. Fiction 
has same general requirements as nonfiction. Overstocked in verse right now. Buy 
first rights only. 


YOUNG PEOPLE, American Baptist Publication Society, Valley Forge, Pa. John 
E. Brown, Editor. A weekly for American Baptist young people (18-25 yrs.). Uses 
fiction with indirect religious tone: 2,000 words. Nonfiction—personality sketches, 
historical sketches, young people “doing things”: 750-1,000 words. Pic stories: 
6-10 black-and-white glossies per story (51%2”x7”). Pays 1 cent per word on accep- 
tance, $5.00 per photo. Using one cartoon weekly that is oriented for teen-agers. 
Payment is $10 on acceptance for only the first rights. Roughs to be in penand ink. 
Payment of 25c per line for short humor and light verse. Buys all rights. 


YOUTH, Gospel Trumpet Co., Anderson, Ind. Kenneth E. Hall, Editor. Issued 
weekly for readers of 12 to 20 years. Nonfiction can be personality profiles, think 
pieces on basic issues facing young people in the world today, “how-to” and 
“we-did-it” pieces involving youth activities, guidance articles, youth-angle travel 
and adventure in limited amounts— all from a Christian point of view. This is a 
church periodical and material should not be “preachy,” but it should deal with 
matters that are of basic interest and importance to young people within the 
framework of a Christian philosophy of life. Query first. Payment: base rate of 
$4.00 per thousand words.~ Use an average of one fiction piece per issue. Should 
be 1,500 to 2,500 words. Aimed at younger teens. Good opportunities for seasonal 
material submitted about seven to nine months in advance. Again, not preachy, 
but often dealing with basic issues in youth life. Payment same as for articles. Buy 
a very limited amount of youth humor, nature and inspirational verse. Up to 16 
lines. Also some church-related cartoons and fillers; latter are quizzes, small 
crossword puzzles. 


YOUTH FOR CHRIST MAGAZINE, N. Main St., Wheaton, Ill. Ron Wilson, 
Editor-in-Chief. Issued monthly; 30c a copy. Youth magazine slanted for 14-to-20 
age bracket. Material should have a definite evangelical tone but should avoid 
preachy emphasis. Article length is around 1,500 words. Fiction should have action 
and youth characters. Uses personality pieces on outstanding Christian business, 
professional and sports people with Christian backgrounds. Needs articles helping 
youth in meeting today’s problems. Uses cartoons which have teen slant. About five 
per month used. Pays $5.00 for cartoons. Buy first rights for pen and ink roughs. 
Pictures with youth slant are used. Pays up to $40 for fiction; 1c a word for all 
other material; $3.00 and up per picture. 


YOUTH’S COMRADE, 6401 The Paseo, Kansas City 31, Mo. Wants fiction that 
vividly protrays definite Christian emphasis on character-building values without 
being preachy. Setting, plot and action should be realistic. Length, 2,000-2,500 
words. Also uses serials of six to eight chapters, with each chapter not longer than 
2,500 words. Pays $6.00 per thousand words, and up, and buys all rights unless 
otherwise specified. Uses reprint material and will accept simultaneous submissions 
if magazine is so marked and if clear copy is sent. Uses very few articles, but these 
should be how-to’s and personality development pieces. One-pagers are preferred— 
about 1,000 words—with payment $6.00 per thousand words. All material should 
appeal to readers between 12 and 17 years of age. Address scripts to Robert D. 
Troutman, Editor. 
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ADAM, Knight Publishing Co., 8762 Prismatic Bldg., West Branch, Los Angeles 
69, Calif. Lothar Ashley, Editor-in-Chief. Issued monthly; 50c a copy. 
Nonfiction: Will consider nonfiction personalities and profiles, contemporary arti- 
cles of male interest, humor, satire, history, and battle of the sexes themes. Query 
first on these. Length: 500 to 4,000 words. Pays $100 to $300 for 1,200-1,400 words 
on acceptance. Has the purchase order plan. Buys First North American Serial 
Rights and reports in ten days. 

Fiction: Uses stories of male-female relationship in a situation of conflict, crisis, 
drama, adventure, or humorous confusion. Stories must have pace, tension, conflict, 
suspense, excitement, interest, male-female relationships. While they may go further 
into sex than those in most magazines, writers should avoid graphic sex descriptions, 
perversions, or fetishes. Stories ranging from 1,200 to 4,000 words bring $100 to 
$300 paid on a quality and placement basis. Buys all rights, but authors may ask 
acceptance and reports within two weeks. Richard L. Sargent, Fiction Editor. 
Cartoons: Frank Edward Lee, Cartoon Editor. Submit only finished ink or wash 
cartoons (81x11)—no roughs. Desert island gags and cannibals have been worked 
to death; want humor which will appeal to the average man; should deal with 
“battle of the sexes.” Standard rate is $15. Also in the market for two-pagers and 
8-panel spreads; payment is $75. Reports by return mail. Buys all rights and uses 
the purchase order plan. 

Photos: All photo submissions must contain the following: (1) An acceptable re- 
lease for all models used containing the model’s name and signature. If the model 
is under 21 years old (18 if married) the signature of a parent or guardian is 
required. A sample model release is available on request; (2) A stamped, self- 
addressed, return envelope; (3) A fact sheet giving information about the model; 
(4) Place or activity being photographed. Include all information that may be of 
help in writing an interesting text for your photo story. A sample fact sheet is 
available on request. Uses black and white photo stories for personality profiles; 
stories covering events, places, or unusual activities; and special material, including 
single black and white photos (11x14) used as center spreads. They must be full 
nudes, calendar type shots with eye contact. Gary Marshall, Photo Editor. 
Fillers: No humorous fillers wanted. Uses short short fiction and articles only. 
Preferred length is 500 to 700 words for which they pay $25 to $50. Buys all rights; if 
author wants any returned, he should write for permission. Reports in ten days. 
Pays on acceptance purchase order plan. 


ADVENTURE, Popular Publications, Inc., 205 E. 42nd St., New York 17, N.Y. 
Alden H. Norton, Editor. Issued bimonthly. 

Nonfiction and Fiction: Male adventure, violence are the themes for both articles 
and short stories, but these may take place right in the home town as well as in 
far-off places. Articles should be authentic, realistic. Length for these is 4,000- 
5,000 words. Use two fiction pieces per issue. These can be sports, adventure or 
even fantasy. Must have good conflict and suspense. Preferred length is about 
6,500 words. Pay $150 to $250 for both fiction and nonfiction. Buy first and 
second rights. 

Photos: Buy photographs with mss and sometimes with captions only. These 
latter are mostly on order. The larger the print, the better. Submit material to 
Peggy Graves. 

Cartoons: Check the magazine for the type of aeenal. they like. Pay $15 each. 
Fillers: Buy filler material—anything odd, or something with a little different 
slant. Have on occasion bought verse, but use very, very little. 


ARGOSY, 205 E. 42nd St., New York 17, N.Y. Henry Steeger, Editor; Issued 
monthly; 50c a copy; $5.00 a year. 
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Nonfiction: Richard Adler, Nonfiction Editor. Needs articles of a controversial 
nature by or about well-known names; and service articles on how a man of the 
house may save money or improve his family’s economy or comfort. Emphasis on 
smart male slant. Articles average $500 each. 

Fiction: Bruce Cassidy, Fiction Editor. Needs good fiction material in 4,000 to 5,000 
words, novelettes of 12,000 to 16,000 words and novel condensations of 25,000 
words by top fiction authors. Fiction should also emphasize the smart male slant. 
Would also like 500 to 1,250-word humor pieces. Prices vary from an average of 
$500 for short stories, to as high as $3,000 for a special lead or feature. 

Cartoons: B. Galman, Cartoon Editor. Masculine cartoons, 8x11 inches in 
size; pays $40 for a small panel, and more for multiple panels. Should be ink, ben 
day, no wash. Pays on acceptance and buys all rights. Reports in one week. 
Photos: Al Podell, Editor. Wants good picture stories, as well as picture stories 
that can be worked into features. Prefers contact sheets and a selection of 8x10 
glossy prints. For color photos, in 35mm, prefers Kodachrome. Otherwise they 
have no preference regarding size or type of transparency. Pays $100 a page for 
black and white; $150 a page for color; and $500 for a cover. Rates are flexible, 
though. Pays from $500 to $750 for a color and b&w set. Does not pay extra for 
the text or captions that accompany a picture story. They feel that the photogra- 
pher is responsible for identifying and explaining his photos accompanying the text. 
Send pictures; queries cannot describe photos fully. Pays on acceptance. Only gives 
assignments to photographers whose work they are familiar with. Sometimes offers 
a guarantee. Does not pay expenses. 


BLUEBOOK FOR MEN, 260 Park Ave., S., New York 10, N.Y. Hy Steirman, 
Editor. 

Nonfiction, Fiction and Fillers: Want entertaining and well-written adventure 
material, both fact and fiction. Preferred length is 6,000 words and under. Short 
stories should’be 4,000 words or less. Fillers are also used. Payment on acceptance. 


CAPER: See Escapade. 


CAVALIER, 67 W. 44th St., New York 36, N.Y. Frederic A. Birmingham, 
Editor; John S. Mulligan, Managing Editor, Issued monthly; 35c per copy, $4.00 
per year. 

Nonfiction: Uses articles of interest to informed, sophisticated young men. Sub- 
jects preferred are sports, personalities, sex, etc. Has deemphasized crime and 
historical pieces. Wants offbeat pieces on controversial subjects. Payment based 
upon quality—up to $1,500 on acceptance. Query first. 

Fiction: Looking for quality writing; on the short side as to length, but long on 
originality. Payment same as for nonfiction. 

Cartoons: Male slant—outdoorsy, adventure, girly. Pay a minimum of $40. 
Sophisticated material essential. 

Photos: Carol Wiener, Photo Editor, likes either contacts or glossies. Uses color 
transparencies of any type. Buys first, one-time rights. Rates depend on material. 
Pays on acceptance and prefers to be queried. Gives assignments to regulars only 
and sometimes pays expenses. Miss Wiener is now looking for current material, 
mainly black and white. 


CLIMAX, 205 E. 42nd St., New York 17, N.Y. Jim Drought, Managing Edi- 
tor. Issued monthly. Reports in two weeks. Queries preferred. 

Nonfiction: Uses true adventure stories in the nonfiction area. Also controversial 
pieces, penetrating personality profiles. Lengths run from 3,500 to 7,500 words, 
with one book-length feature of around 12,000 words each. Pays on acceptance 
and tries to reply to all queries within four weeks. Rates range from $150 to $500. 
Detailed query letters are preferred. 
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DUDE AND GENT, 505 Eighth Ave., New York 18, NY. Nat Lehrman, Edi- 
itor; Robert J. Shea, Managing Editor. Dude and Gent alternate each month. 
Nonfiction: Nonfiction includes an occasional straight, factual article, but more 
often sharp, fresh humor and satire is desired. Social, sociological and political 
trends are frequently dealt with, but from the viewpoint of the amused by- 
stander rather than that of the serious student. Writers should avoid the ex- 
tremes of top-of-the-head froth and deadly earnest polemic. Desired lengths for 
articles are 1,500-3,000 words. Rates of payment are $250, but will go higher for 
piece of exceptional quality. 

Fiction: Fiction must be of high literary quality, with avoidance of formula. 
Humor, satire, irreverence, sparkling writing are necessary. Variations on the 
male-female theme are welcome; but sex should be, in serious fiction, necessary 
to the story’s structure. In light fiction, it should be regarded as good clean fun. 
The shocking, the sordid, the perverse should be avoided. Length and payment 
is the same as for articles. 

Cartoons: Want well-drawn cartoons with a subtle sex slant, satire and/or social 
commentary. Rates have increased in the past year to $25-50 each. Any kind of 
rough is okay for the first look; if accepted they will let the cartoonist know their 
mechanical requirements. 

Photos: Maurice Murray, Art Director. Prefers b&w contacts to enlargements; 
but if enlargements are submitted, they should be glossy or matte prints, 8Y2x11 
or larger. Color should be at least 244x214. Usually buys first-time rights, but this 
may vary with the material. Rates on acceptance: $100 per color page; $50 per 
b&w page; $200 per b&w layout; $500 color and b&w layout; $250 minimum 
for cover. Pays expenses on assignment. Query necessary. 


ESCAPADE, 529 Fifth Ave., New York 17, N.Y. Douglas Allen, Editor. Issued 
bimonthly. Buy first North American serial rights. 

Nonfiction: Want articles of interest to their particular readership; novel, enter- 
taining subjects in any area that a sophisticate would enjoy reading about. Both 
serious and humorous slants welcome. Prefer objective, reportorial handling to 
subjective, essay style of writing. Solid research is necessary; also good narrative 
style. Preferred length, 1,500-3,000 words. Escapade pays from $150 to $500 for 
articles; Caper and Gentleman, two other magazines published at this address, 
and with the same requirements, pay $50-$150. 

Fiction: Both light and serious. Straight stories should be of high literary quality. 
Sex is not a must. No formula plots about wives killing husbands or vice versa, 
no characters who say “dame” or “gat,” no hillbillies, Spillane-type detectives, 
cowboys. No historical pieces. Length, 2,000-4,000 words. Will occasionally use a 
short short. Payment is same as for nonfiction. 

Photos: Buy photos with mss and for photo stories. Both color and b&w. Pay- 
ment varies. 

Cartoons: Check magazine for type used. Payment varies. 


ESCAPE TO ADVENTURE, 21 W. 26th St., New York, N. Y. Robert Lichello, 
Editor. Issued monthly. No verse or poetry. All payment is made on publication of 
material. Negative reports in a week, acceptances take longer. 

Nonfiction: Likes strong adventure stories for men, accurate and factual locales, 
“how to” pieces which appeal to men, “service” articles, etc. These pay an average 
of $75 with extra for pix. 

Cartoons: Pays $7.50 each for cartoons of interest to men. 

Photos: Buys only photos that are submitted with manuscripts. 


ESQUIRE, 488 Madison Ave., New York 22, N.Y. Harold Hayes, Managing 
Editor; Byron Dobel, Assistant Managing Editor; David Newman, Assistant Editor. 


Issued monthly. 
Nonfiction: Articles vary in length, but are usually a minimum of 3,000 words 
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and run no longer than 5,000 words. Articles should be slanted for sophisticated, 
intelligent readers; however, not highbrow in the restrictive sense. Wide range 
of subject matter. Rates run roughly between $250 and $1,000, depending on 
length, quality, etc., but average payment is about $600. Expenses are sometimes 
allowed, depending on the nature of the assignment. Query first. 

Fiction: Use quality fiction, of high literary quality. Can be offbeat, and origi- 
nality is essential. Also have a need for the short humorous piece. Payment is the 
same as for articles. 

Photos: Shery Murakami, Photo Assistant. Likes both contacts and 11xl4 b&w 
matte prints. Uses 35mm and larger ektachrome and kodachrome color trans- 
parencies. Buys all rights. Payment depends on how photo is used, but rates are 
roughly $100-150 for b&w full page; $150-200 for full color page. Spread guar- 
antee on acceptance. Prefers to be queried. Gives assignments and pays some ex- 
penses. 

Cartoons: Wants sophisticated gags of a topical nature. Pays $100 to $150 for full- 
page b&w, $150 to $200 for full-page color; also $25 for written gags. 


FLING, Box 151, Evanston, Ill. Arv Miller, Editor-Publisher. Issued bimonthly; 
$1.00 a copy. 

Fiction: Wants well-constructed stories that get off the ground fast and hook the 
reader’s interest. No sketches, no plotless meanderings, no obscure or precious 
prose. Surprise endings are fine if the twist or switch can’t be pegged, but no 
cheating the reader. The story must pay off. Fling prefers the upbeat impres- 
sion to the down, sophistication in the hip sense of the word rather than the 
pointedly or self-consciously arty. If the material is not original, fresh and enter- 
taining, you’ve wasted your postage here. Length is 1,000 to 3,500 words and 
payment is $100 to $150 for short fiction. 

Cartoons: Wants sophisticated male slant. Approximately 10 cartoons printed 
each issue. Any medium can be used for finish. $10 to $50 on acceptance, de- 
pending on size and reputation of artist. Magazine is constantly looking for double- 
page spread ideas and multi-panel gags. Best to query first. Sometimes will buy 
an idea for spreads from cartoon roughs to be farmed out to regular contributors. 
Buys first rights, but sometimes reprints later with payment accordingly. Best 
chance to sell the Fling market is by having unusual slick, stylized technique. 
Photos: Address all photos to the attention of Editor Arv Miller. We prefer to 
see contacts on all forms of photo stories if possible. OK’d contacts should be 
enlarged to 8x10 glossy prints. Color is used with most pin-up presentations. 
Nothing smaller than 2%4x2% color will be accepted. On color studies we 
really prefer 4x5. Magazine buys first rights exclusive, but will make additional 
payment for reprint use. $100 and up for b/w photo sets and $150 and up for 
b/w and color. Information sheet must be enclosed with submission on model or 
picture-story. Color cover rates—$75 up depending on size and quality. Assign- 
ments are given if proper proof is given that magazine will get a first-class story. 
Minimum expenses are sometimes paid when situation warrants. Before submit- 
ting, photographer best check photo contents of Fling issue for approach. 
Fillers: Uses jokes and mystery teasers (see Mike Nichols filler). Length should 
be 100 to 250 words. Pays $5 to $25 and buys first rights. Reports in two or 
three weeks. 


FOR MEN ONLY, 655 Madison Ave., New York, N. Y. Noah Sarlat, Editor. 
Issued monthly. Study a copy of the magazine before submitting anything. 
Nonfiction: Uses dramatic profiles of exciting characters; also exposes. Best 
article length is 4,000 to 6,000 words, for which they pay $300, with separate pay 
for pictures. Slick writing, good narrative technique with recreated dialogue. 
Query first. 

Fiction: Uses exciting adventure stories of 3,000 to 5,000 words, with payment to 


$250. 
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Photos: Buys sensational picture stories on subjects that have elements of horror or 
terror as well as action. 
Cartoons: Inked roughs whenever possible. Flat $15; no multi-panel or full page. 


GENTLEMAN: See Escapade. 


GENTLEMEN’S QUARTERLY, 488 Madison Ave., New York, N. Y. Everett 
Mattlin, Editor. Issued eight times a year. Rarely uses photos. No cartoons. Pay- 
ment on acceptance and buys First North American Serial rights. Reports in one to 
two weeks. Rarely buys except through agents. 

Nonfiction: These articles for men in the upper income bracket should cover 
travel, sports, food and drink, art and photographic essays and biographies. Ma- 
terial must appeal to thought and cultivated interests. 5,000 words is the limit. 
Pays from $150 to $300 for these. 

Fiction: Good quality fiction is wanted. It need not be humorous, but not too 
offbeat either. Pays from $150 to $300 for these also. No pot-boilers. 


HI-LIFE, 505 Righth Ave., New York 18, N.Y. Nat Lehrman, Editor. Issued 
quarterly. Bulk of material bought from free-lance contributors. Buy first North 
American serial rights. 

Fiction and Nonfiction: Subjects for both articles and short stories should have 
strong masculine appeal. Preferred lengths are from 2,000 to 4,000 words. Pay 
from $75-100 on acceptance. Queries will be acknowledged, but finished work is 
preferred. 

Photos: Use b&w and color transparencies; it is preferred that text and captions 
be supplied with photos. Pay around $100 for picture stories, more in cases of 
exceptional merit. 

Cartoons: Pay $10 each for good male-slant cartoons. 


MALE, 655 Madison Ave., New York 21, N. Y. Bruce J. Friedman, Editor. Issued 
monthly; 35c a copy. 

Nonfiction: Uses powerful, dramatic, heroic, true adventures set in exotic back- 
grounds. Hard-hitting articles, exposes, personality pieces of contemporary interest, 
with strong male appeal. 5,000 to 7,000 words. Payment on acceptance, to $500. 
Fiction: Male appeal fiction up to 5,000 words. 

Cartoons: Cartoons with strong male appeal. Ink or wash. Pays $15 per cartoon, on 
publication. No multi-panel or full page. 

Photos: Photographic illustrations are especially important to give authenticity to 
the stories. 


MANHUNT, 545 Fifth Ave., New York 17, N.Y. John Underwood, Editor. 
Fiction: Mysicry, crime, suspense stories. Open in all lengths from 1,000 to 
25,000; and rates range from 2c to 5c per word, though sometimes go higher. 
Read the magazine first. Looking for material from talented new writers. Manhunt 
stories tend to depict the seamier side of life-—stories told from the standpoint of 
the hunted rather than the drawing-room detective. Manuscripts should be ad- 
dressed to the editor. 


MAN TO MAN, 21 W. 26th St., New York 10, N. Y. Everett Meyers, Editor. 
Issued 10 times a year; 35c a copy. No fillers. 

Nonfiction and Photos: Wants varied adventure articles which may be first per- 
son. Interest should be contemporary with man vs. man or man vs. woman conflicts. 
Articles accompanied by good black and white pix in particular demand. Queries 
not necessary. Pays $75 for most articles up to 3,000 words, on publication, and 
extra for pix used. Reports within two weeks. 

Fiction: Fiction should be “hardboiled” and generally include woman interest. 
Violence for its own sake, however, wilh not be accepted. The writing style should 
be clean, plotting fresh, an@ action stem from the characters. No defeatist mood 
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wanted—somebody, if only the villain, should come out on top. Backgrounds and 
themes should be readily identifiable by the man on the street, but this should 
not be taken as an excuse for crudity or writing down to the reader. Lengths go up 
to 3,000 words, and minimum payment is $50, mostly more, on publication. 


MAN’S CONQUEST, 260 Park Ave., S., New York 10, N.Y. Martin M. Singer, 
Editor. Issued bimonthly. All full length stories and articles are free-lance. 
Nonfiction: Seek rugged, male-slanted, true adventure stories featuring exciting 
combat or physical action in currently newsworthy but exotic locale. Usually 
prefer sex interest as well. New angles on recurrent themes of interest to male 
audience—sex, money problems, cars, jobs, exposes of scandals and corruption. Pre- 
ferred length is 3,000-5,000 words. Query is essential. Payment starts at $165, goes 
as high as $200 for exceptional piece. Pay $200 and sometimes more for 15,000- 
word, “double-length bonus,” true adventure stories. 

Photos: Buy photos with mss. Can be any size. No color. 

Cartoons: Pay $15 for appropriately slanted cartoons—mild girly and adventure. 
Like to see roughs, then get finished art. Pay up to $85 for spreads. 


MAN’S ILLUSTRATED: See Man’s Conquest. 


MAN’S LIFE, 32 W. 22nd St., New York 25, N.Y. Jack Hoffman, Editor. Issued 
bimonthly. About 50% of the magazine’s material is free-lance. No fiction. Buys 
first North American serial rights. 

Nonfiction: Uses military exposes (World War II incidents of a little-known 
nature); exposes of situations rather than personalities dealing with the military 
and with the consumer, true crime roundups, etc. Length up to 3,000 words. 
Authenticity, dramatic narrative, fast-paced style, simplicity are necessary. Pays 
$175 and up, on acceptance. Query first. 

Photos: Buys photographs with mss only. Buys as is—resizes pix if necessary. Uses 
glossy b&w’s; no color. Pays $15 each. 


MAN’S MAGAZINE, 444 Madison Ave., New York 22, N. Y. Phil Hirsch, Editor. 
Nonfiction: Want authentic material presented in a highly-dramatized, adult 
manner. Contributors should read at least two issues of the magazine before 
submitting anything. Stress on realistic dialogue, excitingly recreated scenes and 
vivid prose. Major need is for the big story that lends itself to coverline ‘and 
lead treatment. Many of these lead stories are culled from the front pages of 
the nation’s newspapers and given dramatic elaboration. They may be written 
with or without first-person bylines. There is also a need for authentic, carefully 
written historicals, westerns, exposes, crime, personality, military. Medical articles 
must lend themselves to anecdotal adventure treatment. Service pieces should be 
geared specifically to men. Emphasis is on good plot structure, careful personality 
development, adventure factor. Payment for 2,500-7,000 words ranges from 
$150-500. Queries or finished manuscripts. 

Cartoons: Girlie gags in good taste, adventure and male slant. Moderate prices. 


MAN’S WORLD, 655 Madison Ave., New York 19, N. Y. Noah Sarlat, Editor. 
Issued bimonthly. Same requirements as Male, Stag and For Men Only magazines. 


MEN, 655 Madison Ave., New York 21, N. Y. Bruce J. Friedman, Editor. Issued 
monthly; 35c a copy. 

Nonfiction: Wants powerful, contemporary, hard-hitting exposes, personality 
pieces, articles dealing with men’s fundamental interests: jobs, money, leisure, 
man-woman relationships. Also true, dramatic adventures with strong male ap- 
peal, heroic action, survival, escape, etc. 4,500 to 7,000 words. Payment to $500, on 
acceptance. 

Cartoons: Wants cartoons with strong male appeal. Pays $15 each, on publication. 
Don’t go all out on sex. 
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THE MEN’S DIGEST, 3709 W. Armitage, Chicago 47, Ill. Paul G. Neimark, 
Editor. Issued monthly. Buys first North American serial rights. 

Nonfiction: Buys fifteen articles per month. Wants anything that is of at least 
slightly more male than female interest and is both controversial and exclusive. 
Also wants well-researched how-to articles. They run six or eight regular columns 
a month on how to make money in everything from real estate to insurance— 
aimed at the man on the street—but they welcome new columns. No limit on 
word length, but writing must be topnotch. Query is essential. Payment starts at 
$30-75 for short pieces and goes all the way up to $300 to $400. 

Fiction: Wants heroes worthy of the name, in entertaining, fast-moving, suspense- 
ful or humorous, sometimes risque situations. Stories can say something about the 
current scene, but mainly would rather see them entertain. Likes stories from 1,000- 
6,000 words, although they also publish six original 50,000-word novels a month at 
Novel Books, condensing one a month in The Men’s Digest. For novels, advance 
from $300 to $1,000 against royalties. Payment is the same as for nonfiction. 
Photos: Prefer 8x10 b&w’s, but “a good picture is a good picture,” regardless of 
size. In straight picture spreads, shock value is important. Likes to give reader 
something he hasn’t gotten in his daily newspaper, and won’t get by walking out 
onto the street. No color. Pays $3.00-10 per photo. 


MODERN MAN, 8150 N. Central Park Ave., Skokie, Ill. Lawrence Teeman, 
Editor. Issued monthly. All payment is on publication. Buys first and second rights 
and reports in 30 to 60 days. Prefers query first. 

Nonfiction: Wants 2,000 to 3,000-word articles. Read the magazine for subject 
matter and style of writing. Pays $150 to $200 for articles with pictures. 

Fiction: Fiction should entertain through participation in, and knowledge of, the 
excitement and adventure of the modern world. Vitality and humor are a must. 
Only one short story used each month. Strong man-woman slant, and twist ending. 
Too many Eternal Triangle themes and Boy-Meets-Girl, Etc. Mr. Teeman wants 
something different. Pays $125 for fiction. 

Photos: All stories with exception of fiction must be accompanied by photos. 
Prefer 8x10 glossies for b&w; but where a large number have been taken, pre- 
fer to see contacts first. Always interested in cheesecake—complete photo stories 
and individual photos of beautiful girls. Regularly publishes a portfolio of art 
nude studies. Uses both b&w and color. Color photos must be sharp, well com- 
posed and harmonious in color as well as form. Prefers 4x5 or larger. Rates are $10 
minimum for regular illustrations purchased singly, $100 to $150 for b&w sets, 
$150 for color inserts and $200 for covers. 

Cartoons: Uses five per month. Should have strong masculine appeal. Pays $15 
each for finished art only. 


MONSIEUR, 550 Fifth Ave., New York 36, N.Y. William Stanley Martin, Edi- 
tor. Issued bimonthly. 

Nonfiction: Use material of interest to malé readers. Sophisticated sex. Well- 
written. Preferred length is 1,500 to 2,000 words. Freshness, sophisticated point of 
view are necessary. Like queries with short outline. Payment is $75 and up. 
Fiction: Satire, sophisticated sex against an unusual, continental or exotic back- 
ground. Same length and payment as for articles. Also use short shorts. 

Photos: Buy photographs with mss and alone. Should be top quality, 35mm or 
larger. Also use color—35mm, 24%4x2%4, 5x7 kodachrome or ektachrome. Payment 
varies. 

Cartoons: With sophisticated sex angle. Rates vary. 


MR. MAGAZINE, 21 W. 26th St., New York 10, N. Y. Everett Meyers, Editor. 
Issued bimonthly; 50c a copy; $3.00 a year. 

Nonfiction and Photos: Uses articles of interest to men on exotic travel, unusual 
high spots, personalities and women. Articles accompanied by good b&w pix 
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are in particular demand. Reports in two weeks in most cases and pays $50 to 
$75, on publication. Extra for pix used. 

Fiction: Uses varied fiction built upon strong human themes with sympathetic 
characters; up to 4,000 words. Few taboos within the limits of good taste, but 
trick endings for their own sake are not in high demand. Preference is for good- 
humored, imaginative stories including man-woman relationships. Wife-husband 
murders have about had it, unless handled with above average skill. 


THE NATIONAL POLICE GAZETTE, 250 W. 57th St., New York 19, N. Y. 
H. H. Rosewell, Editor; Jim Allen, Executive Editor. Issued monthly; 25c a copy; 
$2.50 a year. Contents are made up of sports, expose, crime, celebrity interviews 
and other features with a mass appeal. No fiction or verse. 

Nonfiction: Particularly interested in exclusive human interest stories of big-name 
personalities. Check the magazine for slant, and with the editors for lengths and 
rates. Prefer lively, anecdotal style. 


NUGGET, 545 Fifth Ave., New York 17, N.Y. Michael St. John, Editor and 
Publisher; Seymour Krim, Editorial Director. Issued bimonthly. 

Fiction: Wants fiction of the highest quality only, and prospective contributors 
should study the magazine carefully before submission. Currently purchasing 
very little unsolicited material, as the editors are overstocked in fiction. Rates for 
fiction are from $200-1,000. “Our editorial demands are high; we want out- 
spoken, literate material, the kind that befits a daring, modern magazine. We are 
not, however, anxious to bring in a deluge of unsolicited material. Our circula- 
tion goals require at least one name fiction writer per issue. This means that, 
although we are sympathetic to the beginning writer, we are not especially hos- 
pitable to him at this point. Agented work will receive a better hearing here than 
un-agented mss.” 

Cartoons: Buying male-slant cartoons at from $25 for small spots to $100 for 
full-pagers in color. Subjects should interest men from 20 to 35, and army gags 
are once again popular here and in most of the other men’s magazines. Cartoons 
should be sent to Publisher Michael St. John. Written humor from 50 to 100 
words goes to Editor Seymour Krim. Acceptance payment. 


PLAYBOY, 232 E. Ohio, Chicago 11, Ill. Hugh M, Hefner, Editor-Publisher. 
Jack J. Kessie, Managing Editor. Issued monthly; 60c a copy. Buys usual rights 
and reports in one week. 

Nonfiction: Articles should be written with wit and charm, and a specific style is 
important. Does not want strictly informative pieces, true adventure, or how-to ma- 
terial. Check magazine for subject matter. Likes pieces on jazz, outstanding con- 
temporary men, sports, games, all areas of interest to the urban male. Length 
is about 2,500 words for articles. A query is advisable here. $3,000 lead; $1,500 
regular. 

Fiction: Uses entertainment pieces that interest men. Not only includes light, 
- witty, Thorne Smithian stories of smart young men and their amorous entangle- 
ments, but also stories of more substance and seriousness. Stories need not be 
‘sophisticated’ in the narrow sense of the word, which often suggests the frivolous 
or the brittle: emotional stories, tender stories, hard-hitting ‘problem’ stories, 
science fiction, fantasy and horror stories have all appeared and will again, if 
they are of interest to the metropolitan male. Only ‘taboo’ is against the formless 
sketch or impression. Stories should be well constructed, with quality writing as 
well as unusual, arresting ideas. Fiction lengths are from 2,000 to 10,000 words. An 
occasional short short of from 1,000 to 1,500 words is used. $3,000 lead; $1,500 
regular; $600 short short. 

Cartoons: Uses full color cartoons. Cartoon ideas should be submitted as roughs 
first, with one finished drawing included. Pays $80 up for b&w; $200 up for color. 
Photos: Vincent T. Tajiri, Photo Editor, likes good black-and-white and color 
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photographs of beautiful women, with some text. B&w submissions should be 
contacts; color transparencies must be 35mm to 8x10 size. Playboy usually buys 
all rights. Rates: $400 per color page; $200 per b&w page; $500 for a cover. Mr. 
Tajiri does give assignments on a day rate basis, minimum guarantee basis, or 
at set rate, depending on the circumstances. Always pays for film and processing— 
payment of other expenses depends again on the assignment. 

Fillers: Party Jokes are always welcome; also interesting items for Playboy After 
Hours, front section (best check this carefully before submission). Prefers lengths of 
20 to 250 words for which they pay $25 to $100. 


REAL and SEE, 505 Eighth Ave., New York 18, N.Y. Joseph L. Marx, Editor; 
Jackson Burke, Managing Editor. Alternating bimonthlies. 

Nonfiction: These are factual men’s magazines with action and adventure, but in 
which the stories have some significance beyond entertainment. Buy up to five 
articles per month from free-lancers. Use narrative material of interest to men. 
Subjects concern everything from the atomic plane bungle, to great crimes, war 
narratives, sports, cars, hunting and fishing, medicine, humor and such service 
material as boats, guns and fishing apparatus. Hard-hitting stories that can be 
documented and backed up. Photos help. Article length not set, depends on 
story worth. Generally runs 2,500-5,000 words. Prefer queries but read everything. 
Quick decisions. Payment runs from $75 to $150 and on up, on acceptance. 
Fiction: Use very little fiction; on same general subjects as above. 

Photos: With mss and as photo features. Payment for b&w picture stories starts 
at $50. 

Cartoons: Pay $10 for singles, more for spreads. Should have strong male slant, 
and sophisticated sexy angle. 

Fillers: Use gags and miscellany for the editorial column. Gags and miscellany 
should be about 50 words. Pay $5.00 each. No query or notification for short 
material. If used, check is sent. Buy first North American rights. 


ROGUE, 1236 Sherman Ave., Box 230, Evanston, Ill. Frank M. Robinson, Edi- 
tor. Issued monthly; 50c per copy. Study the magazine before submitting material. 
Nonfiction: Material ranges from straight reportage to light-hearted satire. 
Themes should be keyed to the urban male market. If the article is of the 
reportage type, photographs should accompany the mss. Range of interest is 
wide, but steer away from material of the type that is constantly run in the 
larger slicks. Payment starts at 5c per word and goes up from there. Best length 
is from 1,500 to 3,000 words. Mss should be addressed to Bruce Elliott, Executive 
Editor, or to Mr. Robinson. 

Fiction: Runs the gamut from the gutty to the pleasantly whimsical; horror 
stories and light-hearted romance; not in the market for straight sex stories. Wide 
open on fiction themes. Have seen too many on jazz musicians, dope, aspects 
of segregation and necrophilia. Not interested in stories of homosexuality. Pay- 
ment is the same as for nonfiction. * 

Photos: Contacts preferred to enlargements. Color material should be 24%4x2% or 
4x5 on kodachrome. Buys first time rights. Gives assignments but usually does 
not pay expenses. Picture stories needed badly. In the past they’ve ranged from a 
b&w pic story on the riots at Newport to pix taken by a bachelor going 
around the world, to this year’s Mardi Gras. Back color section runs the gamut. 
Girls should look modest but be undraped, young, friendly, and somehow of 
good morals despite how much skin they show. No strippers or burlesque queens, 
please. No suggestive poses. Rates on acceptance are from $300 to $500 for color 
and b&w stories, $200 and up for covers. Prompt reports. 

Cartoons: Bill Hamling, Editor. Uses eight per issue. Likes offbeat styles of 
drawing; encourages beginners who have come up with something new. Doesn't use 
many b&w cartoons. Pays $25 for them. Pays $200 for two- and four-color full- 
pagers. 
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SAGA, 205 E. 42nd St., New York 17, N.Y. James Drought, Managing Editor. 
Issued monthly; 35c per copy, $4.00 per year. 

Nonfiction: Uses articles, memoirs, first-person adventure, exploration reports— 
anything of interest to the no-nonsense man. Emphasis has been shifted from the 
historical subject to the present-day happening, and narrative skill is demanded. 
This is a reader’s magazine, not a glancer’s. Most articles and stories turn on an 
epic battle of some kind: man against nature, man against society, etc. Editors 
ask you to query first. Lengths run from 3,500 to 5,000 words. Payment is 
from $250 to $750, depending on the subject value. 

Photos: B&w singles and in series. Prefer to see contact sheets, then order 8x10’s. 
$200 to $250 for set on acceptance. Color illustrations, series, occasionally covers. 
Should be 4x5 or larger transparencies. $300 to $350 for set or for cover. Cur- 
rently needs b&w and color photo stories, especially guns, other collections and 
action stories for men. 


SIR!, 21 W. 26th St., New York 10, N. Y. Adrian Lopez, Editor. 

Nonfiction: Buys articles in such fields as adventure, psychology, sex, sports, vice 
exposes, history, personality pieces on glamour girls, etc. Article lengths range 
from 1,500 to 10,000 words and pay $75 to $350. Queries are invited, but not 
required. 

Fiction: Buys fiction from 1,500 to 2,500 words with lots of action, love interest, 
and a strong O. Henry-like twist at the end. Buys all rights and pays up to $75. 
Photos: Pays $7.50 per. print for pictures. 


SIR KNIGHT, Sirkay Publishing Co., Suite 202, 8833 Sunset Blvd., Los Angeles 
69, Calif. Steve Madden, Editor. Issued monthly. 

Nonfiction: This magazine bridges the gap between the publications for the 
semisophisticated playboy and the men’s adventure magazines. Uses articles 
slanted appropriately—profiles of controversial, contemporary personalities, dan- 
gerous sports, the erotic aspects of life in faraway places, broad satire, outstanding 
historical pieces. Not interested in any material which deals with sexual perver- 
sion, religion or cults of any kind; nor that which places teen-agers in sexual 
situations. Query first, giving idea of proposed slant. Best lengths are from 
1,000 to 4,000 words. Payment ranges from $100 to $300. Usually reports in a 
week, and checks are mailed the 10th of the month following acceptance. Ad- 
dress the Editor. 

Fiction: Most of the stories here open with a tense and dramatic situation and 
have a good deal of hard-hitting action. Plot element is very important. Always 
needs horror stories, westerns, historical fiction; and right now there is a particu- 
lar need for science fiction. Especially likes short shorts which run from 500 
to 700 words. Pays $25 to $50 for these. No extended jokes or slice of life—has 
to be a miniature story. Does not mind an occasional story by a woman, perhaps 
about a woman’s reaction to a sexual problem or situation. Best lengths are 
from 1,000 to 4,000 words. Payment is the same as for nonfiction. Address 
Richard L. Sargent. 

Cartoons: Eight cartoons used monthly. These deal with male-female relation- 
ships mostly, but open for other subjects if really funny. Children should not be 
depicted in any cartoon. Pay $15 each. 

Photos: No obviously posed nudes. “We want to present the girl’s character in 
photos. In addition to a few nudes, or seminudes, we want a variety of photos 
showing the girl at work, at play.” At least one candid portrait. A fact sheet, giving 
basic information about the girl, and a model release must accompany all sub- 
missions. Query first. 


SPREE, 6912 Hollywood Blvd., Los Angeles 28, Calif. 
Nonfiction and Fiction: “Spree is basically a fun magazine; its hallmark—a 
rollicking romp through life. Our material comes almost exclusively from free- 
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lance submissions and we are always in the market for sexy humor, fast-moving, 
gutsy adventure, and light, behind-the-scenes articles that deal with men and 
women. Not in the market for think pieces and make no pretense at providing 
anything but that lighthearted brand of entertainment which our name_ sug- 
‘gests. However, we do welcome raw, gripping adventure stories, exposes of vice, 
recreations of authentic escapades, which, although definitely sex-slanted, are 
nevertheless confined within the bounds of good taste. Preferred lengths are 2,000 
to 3,500 words. Always in the market for good short fiction with a sexy twist 
and do not shy away from legitimate PoBteDrea sy. Pay at about 3c per word, after 
publication. Report promptly.” 


STAG MAGAZINE, 655 Madison Ave., New York 21, N. Y. Noah Sarlat, Editor. 
Issued monthly; 35c a copy. 

Nonfiction: Uses fast, suspenseful, dramatic, true stories. Also uses articles on per- 
sonalities and crime which run up to 7,000 words. Wants dramatic profiles of 
fabulous personalities. Pays up to $500, on acceptance. 

Fiction: Off-trail fiction, bolstered by tense atmosphere, is acceptable, though hero- 
villain plot is not necessary. The editor suggests that the inexperienced writer stick 
to the well-plotted story. These also pay up to $500, on acceptance. 

Photos: B&w: singles, illustrations, series. Up to $25 for each article illustration; 
up to $50 per page for series. Pays on acceptance. Color for covers only. 
Cartoons: Uses ten to fifteen per month. Man appeal. Payment is $15 each on 
acceptance. Pen and ink roughs. Also paying $5.00 for short jokes and epigrams. 


TARGET MAGAZINE, 1776 Broadway, New York 19, N.Y. Owen P. Lake, 
Editor. Issued bimonthly; 35c per copy, $2.10 per year. 

Nonfiction and Fiction: Articles and short stories about male adventure, out- 
standing feats of derring-do. “We zero in on strongly plotted stories with an 
emphasis on vivid central characterization. Stories run about 2,500 words (not 
over 3,000), so impact has to be sustained. Maintaining proper sequences is im- 
portant. Focus on the here and now rather than flashbacks. Topics vary from 
strongly laced-with-sex historical dramatizations to items in the news written with 
a slant. Medical fact pieces of importance to men; The Manly View—covering 
the spectrum of ideas explored by our type of man in seeking out the elusive fe- 
male; jaunty, ribald articles—this is the type of material we are looking for.” 
Payment is $75 for regular article, $100-125 for Fiction Bonus-Feature Headliner. 
Submit all ideas and queries to the Editor. Replies in a week. 


TOPPER, 6912 Hollywood Blvd., Los Angeles 28, Calif. Issued monthly. 
Nonfiction: Always in the market for humor and offbeat articles of all kinds, 
but only if the latter are significant. Also need vivid profiles of contemporary 
personalities. Only taboo is that of bad taste, and they do not shy away from 
controversy of a legitimate nature. Payment is about $100-200 for a top article; 
however, is sometimes higher for a particularly good piece. Address the Editor. 
Fiction: “Since the battle of the sexes plays an important part in the daily life of 
our readers, it therefore can be found in the pages of our magazine. But, although 
we need fiction with which the intelligent young man can identify and perhaps 
map his future strategems accordingly, we have nothing against meaningful ad- 
venture, science fiction or a good murder, so long as they are well-handled and 
have something to say.” The editor requests that all contributors study the maga- 
zine thoroughly before submitting. Preferred length is 2,000-4,000 words. Pay- 
ment is the same as for nonfiction. 

Cartoons and Photos: Inventive, imaginative cartoons with a provocative sex 
slant are always welcome, and careful attention is given to a cartoon or photo- 
graphic series that spoofs the phony and pretentious. Query first on the latter. 


TRUE, 67 W. 44th St., New York 36, N. Y. Douglas Kennedy, Editor. Issued 
monthly. Queries are a must. 
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Nonfiction: Wants fact-mystery, sports and personality pieces, history, westerns, 
medical, science, military, Americana and stories of true adventure, in the first 
person or in historical narrative form. Must be documented and prefers that they 
be build around a strong central character. All material should have good, strong 
male slant. Lengths average 2,500 to 10,000 words. Pays from $500 to $2,500 on 
acceptance. Buys all rights; these may be returned to the author on request after 
publication. Reports in two weeks. 

Cartoons: Likes antifemale and male superiority slant. Also hunting, fishing, 
sexy girls—the whole range of male interest. Does not like far-out, sick or ob- 
scurely intellectual cartoons. $85 minimum is paid, on acceptance. For one-page 
cartoon features, pays $175 to $300. Buys all rights and reports in two weeks. 
John Bender is Cartoon Editor. 

Photos: Pat Graves, Editor. Considers picture stories, with varying amounts of 
text required. Uses both color and black and white. Pays expenses on assign- 
ments. Rates are good—$500 minimum for cover. 

Fillers: Uses one page features, 800 to 1,500 words in length, for which they pay 
$150 to $300. Buys all rights and reports in two weeks. Query first. 


TRUE ADVENTURE, 205 E. 42nd St., New York 17, N.Y. Alden H. Norton, 
Editor. Issued bimonthly. 

Nonfiction and Fiction: Uses stories and articles with a man’s action slant. Should 
contain excitement and danger without sadism. Pays good rates, on acceptance. 
Edwin Johnson is Articles Editor. 4,000-5,000 words. 

Cartoons: Uses male slant cartoons, 82x11 in size. Prefers ink and ben day, no 
wash. Pays $15 per cartoon, on acceptance. Reports in one to two weeks. D. G. 
Schwartz is Cartoon Editor. Uses eight cartoons per issue. 

Photos: Uses black and white picture features of two to four pages. Cover photos by 
assignment only. Payment on acceptance. Peggy Graves is Photo Editor. 


TRUE MEN STORIES, 32 W. 22nd St., New York 10, N.Y. Jack Hoffman, 
Editor. Same requirements as Man’s Life. 
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ARMY, 1529 18th St., N.W., Washington 6, D. C. John B. Spore, Editor. Issued 
monthly; 60c a copy; $5.00 a year. 

Nonfiction: Wants articles up to 3,800 words relating to military art and science, 
representing the interests of the entire Army. Especially interested in articles hav- 
ing application to current military problems, especially counter-guerilla and _re- 
lated topics. Pays 3c to 5c a word. 

Fiction: Rarely uses fiction, and then only when it points out a military lesson in 
tactics, organization or the like. Pays 3c to 5c per word, on publication. 

Photos: Pays $10 for b&w photos. 


INFANTRY MAGAZINE, E.P.O., USAIS, Fort Benning, Ga. Publication of 
of the U. S. Army Infantry School. Issued bimonthly; $4.00 a year; $7.00 for two 
years; $10 for three years. No poetry. Rarely uses fiction. 

Nonfiction and Photos: Uses articles up to 2,500 words on military subjects, with 
slant toward professional Infantryman. May or may not conform to Infantry doc- 
trine. Editor interested in field expedients, short cuts, improvements, and simplifi- 
cations in training and equipment which can be used in other units. Occasional 
pieces on military history for soldier readers. Photos accepted only with ms. Re- 
ports in one to three weeks. Payment on publication; rates depend on type, length, 
and editorial correctness of article. 


LEATHERNECK, Headquarters, U. S. Marine Corps, P. O. Box 1918, Washing- 
ton, D. C. Karl A. Schuon, Managing Editor. 

Nonfiction and Photos: Articles should be submitted in outline form; photographs 
are mandatory. 

Fiction: “Writing for Marines about Marines is not an easy job. They know them- 
selves very well and if they don’t recognize themselves in what they read, we hear 
about it in no uncertain Marine terms,” says Managing Editor Schuon. The big 
need here is for fiction, preferably 2,500 to 3,000 words, but will consider pieces 
up to 5,000 with a Marine angle; clean boy meets girl, barracks humor, Marines 
on liberty with plots against authentic foreign or Stateside backdrops. Pays $150 
to $200 on acceptance. 

Cartoons: Cartoons should be slanted towards the enlisted Marine and should be 
done in ink. Use six or eight per month. Pays $15 and up, on acceptance and 
buys first rights. Also pays $150 up for two-page spread, “Leatherneck Laffs.” 
Pen and ink roughs. Reports in 10 days to two weeks. Sergeant Duane E. Wells 
is Cartoon Editor. 

Fillers: Uses poems up to six stanzas in length for which they pay $10 and up. 
Reports in ten days. 

THE LINK, 122 Maryland Ave., N.E., Washington 2, D.C. Lawrence P. 
Fitzgerald, Editor. Issued monthly for Protestant military personnel and _ their 
dependents. Buy serial rights. All payment on acceptance. 

Nonfiction: Want articles of 1,500 words on any subject of interest to military 
personnel. Pictures may accompany articles. Not interested in mere information— 
want articles which show a person how to live better. Articles should deal with 
wholesome Christian living. Query not necessary. Pay 1-1¥%c per word. 

Fiction: Use short shorts of 1,500 to 2,000 words. Must have striking beginning, 
have only one main character, move through scenes to an exciting or appealing 
climax, present real characters, not wooden ones. Need fresh themes. Payment is 
same as for nonfiction. 

Photos: Buy photographs submitted .with mss only. Should be 8x10 glossies. 
No color. Pay $5.00-7.50 each. 
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Fillers: Buy short fillers (not merely informative; must have thought content) 
and short verse with a religious message. Not more than three stanzas. 
Cartoons: Pay $5.00 each for good generals. Pen and ink roughs. 


MARINE CORPS GAZETTE, Box 1775, MSC, Quantico, Va. No fiction or 
poetry. 

Nonfiction: Uses articles up to 3,500 words pertaining to the military profession. 
Keep copy military, not political. Readership is 90% officers. Uses a great deal of 
copy of the “Why Don’t They” variety from enlisted men and junior officers. All 
offerings are passed on by an editorial board as well as by the editor. Reports in 30 
to 60 days and pays 3c to 6c a word, on publication. 

Fillers: Uses true, short, humorous, military anecdotes for which they pay $15 
each, on publication. 


MILITARY REVIEW, U.S. Army Command & General Staff College, Fort 
Leavenworth, Kans. Colonel Kenneth E. Lay, Editor-in-Chief. Issued monthly; 
60% free-lance. 

Nonfiction: Magazine aims to stimulate military thought and subject Army 
doctrine to continuous critical analysis leading to better understanding and im- 
provement. Level of interest generally is at or above the division. Articles cover 
tactics, strategy, organization, logistics, special warfare, weapons and equipment, 
Communist forces, leadership and professional development. Historical articles 
should draw a parallel or point out a lesson that may be useful on tomorrow’s 
battlefield. For anniversary or seasonal material, bear in mind that they work to a 
90-day leadtime. Query first. Like precise, clear style—prefer the specific to the 
general. Preferred length is 3,000 to 5,000 words, although have published articles 
as short as 800 and as long as 9,000. Cite all references. Bear in mind that the De- 
partment of Defense’s Security Review Section must clear articles written by 
military personnel on active duty or civilian employees of the Defense Depart- 
ment. Artwork—sketches, photos, maps, line drawings—helps. Enclose brief bio- 
graphy with mss. Payment is between $50 and $100. Larger amounts paid in 
some circumstances. 

Photos: Buy photographs with mss. Any size print or negative of good quality 
accepted. B&w only, but can make prints from color slides or negatives also. 
No specific rate of payment. 


THE NATIONAL DEFENSE TRANSPORTATION JOURNAL, 1612 K St., 
N.W., Washington 6, D. C. Francis W. Crary, Editor and Publisher. Sabina M. 
Haenel, Managing Editor. Issued bimonthly; $1.75 per copy; $10 per year. No 
fiction. 

Nonfiction: Desires articles which stimulate interest in, provoke thought on, and 
provide open forum for discussion of national defense transportation and logistic 
matters. Preferred length: 2,000 to 3,000 words. If called for, authors must take 
necessary steps to have manuscripts cleared for publication by military, Depart- 
ment of Defense, and State Department. Payment of honorarium up to $100 on 
publication. 

Fillers: Uses short news stories (50 to 200 words) on transportation. Generally, 
there is no payment for these. 


NATIONAL GUARDSMAN, | Massachusetts Ave., N.W., Washington 1, D. C. 
Allan G. Crist, Editor. Issued monthly; 25c a copy; $2.00 a year. No fiction or 
poetry. 

Nonfiction: Uses articles from 2,000 to 3,000 words on military strategy, tactics, 
combat lessons learned as they pertain to the Army and Air Force (including Army 
National Guard and Air National Guard), historical or current. Material must be 
strictly accurate from a technical standpoint. Writer must have military knowledge. 
Reports in two weeks. Pays 3c a word, and up, depending on originality, amount 
of research involved, etc., on publication. 
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Photos: Occasionally buys photos. 

Cartoons: $7.50 on publication being paid for cartoons about Army and Air 
Force subjects only—preferably with an Army National Guard or Air National 
Guard slant. Roughs to be in pen and ink. Cartoons’ subject matter and illustra- 
tion must be up-to-date, unless, of course, the subject matter definitely is related 
to the past. 


NAVY—THE MAGAZINE OF SEA POWER, Mills Bldg., Washington, D.C. 
L. Edgar Prina, Editor. Issued monthly for civilian and naval personnel. 
Nonfiction and Photos: Pays $15 to $75 per article with photos, on publication. 
Preferred length is 1,500 words. Reports on acceptance and buys all rights. 


NAVY TIMES, 2020 M St., N.W., Washington 6, D. C. Issued weekly; 25c per 
copy; $7.50 per year. John Slinkman, Editor. 

Nonfiction and Photos: Buys practically no outside material, but might be inter- 
ested in an occasional human interest story on some interesting former Sea Service 
man who is doing some unique job or activity since release from service. Rate 
would depend on value of story. Buys photographs (no color) submitted with the 
script, and pays after acceptance. Reports as soon as possible. 


ORDNANCE, 708 Mills Bldg., Washington 6, D. C. Colonel Leo A. Codd, Editor. 
Issued bimonthly; $1.00 a copy; $5.00 a year (includes membership). No fiction or 
poetry. 

Nonfiction: Uses technical and scientific articles written in nontechnical language. 
Subjects deal with armament aspects of the armed forces, and with industrial pre- 
paredness for the national defense. News style. Length, about 2,500 to 3,000 words, 
with pictures. Majority of readers are nontechnical people in industry, and stories 
are slanted for them. Reports in a week. Pays on publication, rates in line with the 
going market. 

Photos: Occasionally buys photos. 


OUR NAVY, | Hanson PI., Brooklyn 17, N. Y. Robert Wells, Assistant Editor. 
Nonfiction: Articles wanted are pieces on modern navies, preferably U. S., and his- 
torical pieces on the U. S. or Confederate Navies, or the Coast Guard. 2,000 to 
4,000 words are preferred, and articles should be descriptive, critical, and bio- 
graphical. Pays $50 for lead articles; others vary. Articles or fiction of exceptional 
quality, double length or longer, will be considered for serials. 

Fiction: Buys a small amount of fiction between 2,000 to 3,500 words. Subject mat- 
ter should be Navy, or deal with an enlisted Navyman in a believable situation. 
Must not tear Navy down. Payment for fiction is about 1c per word. 

Cartoons: Buys Navy subject cartoons. 

Photos: Seldom buys photos, but does use illustrations for most fiction and some 
articles. 

Fillers: Uses featurettes of 150 to 200 words for which they pay Ic a word. Reports 
within 2 or 3 weeks. - 


THE REVIEW, formerly Quartermaster Review, 1026 17th St., N.W., Washing- 
ton 6, D. C. Maj. Gen. Herman Feldman, U.S.A. Ret., Publisher. Issued bimonthly; 
$1.25 a copy; $7.50 a year. No poetry. For military and industry. 

Nonfiction: A technical and educational military publication. Uses articles dealing 
with any phase of military supply. Pays 1¥2c a word, on publication. Query first. 
Submit to Eleanor Miller, Managing Editor. 

Photos: Accepts photography—8x10 glossies with mss. Also look at original art 
work. 


UNITED STATES NAVAL INSTITUTE PROCEEDINGS, Annapolis, Md. 
Commander R.T.E. Bowler, Jr., U.S.N., Editor. Issued monthly; 50c per copy; 
$5.00 a year. No cartoons or fiction. 
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Nonfiction and Photos: Uses articles concerning the Naval Service and national 
security in lengths from 2,500 to 5,000 words. Photos are desired with the articles 
but are not necessary. Reports in 30 days. Pays about 4c to 8c a word, on accept- 


ance. 
Fillers: Pays $10 for anecdotes with strong Naval or Marine Corps interest. 
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THE ABERREE, P. O. Box 528, Enid, Okla. Alpha Hart, Editor. Issued 
ten times a year; buy little free-lance material. 

Nonfiction: Articles used are primarily metaphysical, but not necessarily so. 
Anything that points out the hypocrisy in the modern religious, economic, health 
scene. Want humorous approach, but ete too. Stay away from buffoonery. 
Low rates of payment. 


COINS MAGAZINE, Box 274, Iola, Wisc. Al Varner, Editor. Issued monthly; 
35c per copy, $3.00 per year. 

Nonfiction: Want stories about interesting coins, medals, paper money, about 
the personalities in the hobby as these characters are unique, about events. Stories 
should be in fast-moving style, easy reading. Preferred lengths are from 750 to 
3,500 words. Pay Ic per word, on acceptance. 

Photos: Buy photographs with mss and with captions only. Prefer that they be 
at least 5x7. Pay up to $5.00 each. Report within ten days. 


CONFIDENTIAL FLASH, 210 Adelaide St., W., Toronto, Ont., Canada. Ken 
Johnston, Editor. Issued weekly; 90% free-lance. Buy all rights in most cases. 
Nonfiction and Photos: Use feature articles dealing with unusual crimes, events, 
personalities. Ms should be accompanied by good 8x10, glossy photographs. Style 
must be punchy and copy free of padding. Emphasis is on exciting tales that are 
true. Also want expose articles of general interest. Material must have strong 
human interest angle. Query first. Payment varies. 

Fillers: Sometimes buy fillers on same subjects as above. 


CONTEST MAGAZINE, Upland, Indiana. Hugh Freese, Managing Editor. Is- 
sued monthly; 50c a copy; $4.50 a year. No fiction. Currently overstocked on 
fillers. 

Nonfiction: Uses instructive how-to-win articles dealing with the prize contest 
hobby. Uses articles telling how to create and prepare entries for specific contests 
or specific types of contests. Reports in six weeks. Pays Yc a word, on publication, 
with bonus for outstanding material. 

Photos: Buys photographs pertaining to contesting. 


COUNTRY CLUB MAGAZINE, 1551 Franklin Ave., Mineola, N.Y. Leonard 
Martin Fox, Editor. Issued monthly for country club members; 50c per copy, 
$6.00 per year. 

Nonfiction: Want articles on golf, tennis, skeet-shooting, boating, hunting, fishing, 
gambling, liquor and travel. Also of primary interest are profiles of country 
club members with interesting careers. Pay 2c a word and up. Reports in two 
weeks. 

Photos: Buy 8x10, b&w photographs with’ mss and with captions only. 
Cartoons: New Yorker-type, especially those with golf angle. Payment starts at 
$10 for finished b&w’s, or $5.00 for rough ideas. Submit roughs first. 

Fillers: Publish some short, light verse. Humor welcome. Report within thirty days. - 


FATE, Clark Publishing Co., 845 Chicago Ave., Evanston, Ill. Mary Margaret 
Fuller, Editor. Issued monthly; 40c a copy. No poetry or fiction. Buy all rights. 
Nonfiction: Want 300 to 500-word articles on personal psychic experiences; 200 
to 4,000-word articles on new frontiers of science and ancient civilizations; also 
parapsychology, occultism, witchcraft, magic, spiritual healing miracles, flying — 
saucers, etc. Have to have complete authenticating details. Prefer interesting ac- 
counts of single events rather than round-ups. Query first. Pay minimum of 2c 
per word. 

Photos: Buy good glossy photos or drawings with mss. 
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Fillers: Pay $3.00 to $5.00 for short fillers dealing with same subjects as articles. 
Should be 100-500 words in length. 


FUTURE, Box 7, Tulsa, Okla. Harry W. Orbaugh, Editor. Issued monthly; buy 
free-lance material occasionally. 

Nonfiction, Photos and Cartoons: Use articles on self-improvement. Should be 
slanted to men, 21-36, who are active in civic service. Preferred length is about 
1,500 words. Material must have practical application. Query first. Pay 3c per 
word, on publication. Buy photographs with mss. Also cartoons. 


GRAFICA, La Novela Cine, 705 N. Windsor Blvd., Hollywood 38, Calif. 
Issued monthly; 15% free-lance. Armanco del Moral, Editor. Buy Spanish pub- 
lication rights in the U.S. 

Nonfiction and Fiction: Want material of interest to a general family audi- 
ence, and to individual members of the family. Material, both fiction and nonfic- 
tion, should run no longer than 2,000 words. Query before submitting articles. 
Short stories can be romantic, adventure, etc. Also use novelettes, vignettes. All 
material must be done in Spanish. Payment is Yec per word. 

Photos: Buy photographs with mss and with captions only. B&w only.. Pay $1.00 
each for those accepted. 

Cartoons: Occasionally buy general family cartoons with Spanish captions. 


THE HIGH WAY MAGAZINE, Westminster Hill, Canterbury, Conn. Leroy 
Victor Cleveland, Editor. Issued quarterly; 25c a copy; $1.00 for 5 issues; $2.00 
for 12 issues. 

Nonfiction: This anti-evolution journal uses articles pointing up the naturalism— 
supernaturalism problem. Articles should be up to 500 words for which they pay 
lc to 2c a word. Reports in one month. 

Fillers: Uses short shorts, poems up to 36 lines, and one to six-line thought gems. 
Pays '4c to 2c a word for prose and $1 to $2 per poem, on acceptance. 


THE HORN BOOK MAGAZINE, 585 Boylston St., Boston 16, Mass. Mrs. 
Ruth Hill Viguers, Editor. Issued bimonthly; about 50% free-lance. Buy world 
rights. 

Nonfiction: Use articles about children’s books or children’s pleasure reading, 
both in this country and others. Material must have originality and the ability to 
give inspiration to those working with children and books. Preferred length is 
1,000 to 1,500 words. Query first. Pay le per word, on publication. 

Fiction: Fiction published only in the December issue, when one Christmas 
story is included. Should interest adults as well as children. 1,500-2,000 words. 
Fillers: Occasional poetry of interest to adults is published. Short poems pre- 
ferred. Pay $10-15 per poem. 


IDEALS, 11315 Watertown Plank Rd., Milwaukee 13, Wisc. Published quarterly; 
$1.50 per copy, $5.00 per year. 

Nonfiction, Fiction, Photos, Fillers: Ideals, as the name implies, are issues of 
clean, wholesome, old-fashioned American ideals, homey philosophy, etc. Each 
issue features a large selection of color photos, poems, short stories, articles. The 
nature of these is generally of a homespun variety—inspirational, patriotic, reli- 
gious, seasonal, family, childhood or nostalgic. B&w photos should be 8x10; 
glossy prints and color transparencies must be 4x5 inches or larger. Rates for 
photographic material are dependent upon quality. Art requirements include 
needs for single color background art in all media, as well as full color art work for 
reproduction purposes. Write the editor for complete information, for rates of 
payment and the basis on which submitted articles may be received. 


MACABRE, 584 Prospect St., New Haven 11, Conn. Joseph Payne Brennan, 
Editor. Issued semi-annually. 
Nonfiction: Want brief articles on, true-experience, supernatural episodes. Also 
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short pieces on the life and/or work of well-known authors in the horror-fantasy 
field. Tight, clear writing is essential. Payment in contributor’s copies. 

Fiction: Need stories ranging from 1,000 to 4,000 words on weird, eerie, super- 
natural themes. Horror, realistic or fantastic. Do not want humor or science fic- 
tion. Shorter lengths given preference. Use short shorts. 

Fillers: Use a little verse on weird themes. Maximum length, 25 lines. Also 
prose fillers of general interest to readers. 


NATURAL HISTORY INCORPORATING NATURE MAGAZINE, 79th and 
Central Parkway, W., New York 24, N.Y. 

Nonfiction: Mrs. H. J. Jordan, Executive Editor. Uses all types of scientific 
articles except chemistry and physics—emphasis is on the biological sciences. 
Prefers professional scientists as authors. Lengths range between 2,000 and 5,000 
words. Pays from $100 to $400. Query before submitting. 

Photography: Uses black and white 8x10 glossy photographs, for which up to 
$50 per page is paid. Some color is used, for which up to $100 is paid. 


THE NUMISMATIST, P.O. Box 3491, Chicago 54, Ill. Elston G. Bradfield, 
Editor. Issued monthly for collectors of coins, tokens, paper money, medals. 
Nonfiction: Use articles on above-mentioned subjects. Must be of world-wide 
interest, as magazine circulates throughout the world. Material must be technically 
correct and readable. Preferred length is 2,000 to 2,500 words. 

Cartoons: Occasionally buy appropriately-slanted cartoons. Should be one 13-pica 
column wide. Payment is $5.00 each. 


OLD OREGON, University of Oregon Alumni Association, Eugene, Ore. Ken 
Metzler, Editor. Issued bimonthly; largely staff-written. Buy first North American 
serial rights. 

Nonfiction: Want sensitive profiles of outstanding (not necessarily famous) Uni- 
versity of Oregon alumni; essasys by U.O. alumni on alumni-institutional rela- 
tions, and on the role of educated men and women in modern society. Average 
length is about 2,500 words. Generally prefer anecdotal treatment. Query first. 
Payment is lc per word and up. 

Photographs: Buy photographs with mss and, once in a while, with captions 
only. Prefer 8x10 glossies. No color. Pay $3.00 each, minimum. 


THE OREGON STATER, 104 Memorial Union Bldg., Oregon State University, 
Corvallis, Ore. Ted H. Carlson, Editor. Issued monthly; small amount of free- 
lance material purchased. 

Nonfiction and Photos: Want articles on matters dealing with higher education, 
outstanding people who are graduates of this institution, Query on word length 
and slant. Material must have human interest angle, sucess theme. Buy b&w photos 
with mss. 

Cartoons: Want cartoons which deal with higher education, alumni. 


THE PRESBYTERIAN COLLEGE MAGAZINE, Presbyterian College, Clinton, 
S.C. Ben Hay Hammet, Editor. Issued quarterly; buys limited amount of free- 
lance material. 

Nonfiction: Magazine makes use of general interest articles on education, Chris- 
tian higher education and other subjects of national importance; also features on 
outstanding alumni. Query first. Payment varies. 


RAILROAD MAGAZINE, 205 E. 42nd St., New York 17, N. Y. Freeman Hub- 
bard, Editor. Issued bimonthly; 50c a copy; $5.00 for two years. No fiction, fillers, 
cartoons, or poetry. 

Nonfiction: Especially needs locomotive articles. Also uses dramatic fact articles 
on any phase of railroading in the U. S. or Canada, past or present. Lengths 
should be from 1,500 to 3,000 words, with or without pix. Articles should have 
railroad “color,” some excitement, and technical information. Also uses streetcar 
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and interurban articles that are rich in personalities and anecdotes. Query first 
with a brief outline plus writer’s qualifications for handling the subject. Want 
material by experienced writers. All queries are answered the day they are re- 
ceived. Pay 5c a word, on acceptance. 

Photos: Uses photos only with articles. Buys no separate photos. 


RECREATIONAL MATHEMATICS MAGAZINE, 150 First St., Idaho Falls, 
Idaho. Joseph S. Madachy, Editor. Issued bimonthly. Almost all material is free- 
lance. Buy first rights. 

Nonfiction: Articles about mathematics and mathematicians written on the level 
ranging from senior high school through first or second year of college. Topics 
can range from famous ideas and theorems in mathematics, analyses of well-known 
games and puzzles, biographies of mathematicians stressing their contributions and 
interest in recreational mathematics. When writing about math, accuracy is es- 
sential. Editing of text can be done, but detection of errors in mathematics or 
mathematical ideas will generally be cause for rejection. Query first. Length: up 
to about 4,000 words. Pay up to 2c a word for articles; about $5.00 for individ- 
ual puzzles and problems, with solutions. 

Fiction: Must relate to above-discussed topics. Otherwise, same requirements. 
Several detective stories have heen based on some mathematical ideas. Also two 
stories involving cryptography have been published. Must be tightly written. 
Payment is the same as for nonfiction. 

Photos: Buys photographs with mss. Final page size is 454 by 7 or any fraction 
thereof. Photos should be glossy and clear. 

Cartoons: Pay $10 each for cartoons with mathematical slant. 

Fillers: Pay 2c per word for verse about mathematical ideas. Can range in 
length from one stanza to four or five stanzas. Overstocked on other types of 
filler material. Query for more detail. 


THE ROSICRUCIAN DIGEST, Rosicrucian Park, San Jose, Calif. Joel Disher, 
Editor. Issued monthly; 35c a copy; $3.00 a year. No fiction, photos, or poetry. 
Nonfiction: Uses feature articles of 1,000 to 2,500 words on philosophical and 
psychological subjects, art, music, science, meaningful biographies, historical 
sketches, travel. A humanitarian, generally uplifting and helpful outlook, but no 
religious, overly sentimental tone, no political or partisan viewpoints. No na- 
tionalistic emphasis, but must appeal to a world-wide circulation. Material must 
be informative, but not obstruse. Magazine should be studied (free copy sent on 
request). Many articles are secured by assignment. Reports in two weeks. Pays 
2c a word for articles of more than 1,000 words. Flat rate of $10 for 1,000 words 
or less. 


SOONER SHAMROCK, Engineering Bldg., University of Oklahoma, Norman, 
Okla. Bruce Armour, Editor. Issued quarterly for student engineers. 

Fiction, Photos, Cartoons: Science fiction stories, color and b&w photos and 
appropriately slanted cartoons are desired. Query first for lengths, rates of pay- 
ment and specifics. 


THE TEXAS AGGIE, Association of Former Students, College Station, Tex. 
Karl Elmquist, Editor. Issued monthly; buy one or two features per issue. Buy 
first rights only. 

Nonfiction: Want features on former students of Texas A&M College; features 
on the College or its departments. Material should be slanted toward typical col- 
lege alumni. Preferred Jength is 1,000 to 1,500 words. Query first. Pay 1¥%c per 
word and up. 

Photos: Buy b&w photographs with mss and with captions only. 8x10 glossies 
preferred. Pay $1.50 and up each. 


MOVIE AND ENTERTAINMENT 77 
MAGAZINES 


AMERICAN SQUARES, 6400 N. Leoti Ave., Chicago 46, Ill. Arvid Olson, 
Editor. Issued monthly for square dancers. Nonfiction and Photos: Buy material 
of all kinds on square dancing. Must be accurate. Query first. Pay $5.00 per pub- 
lished page. Buy b&w photos with mss. Fillers and Cartoons: Same subject 
matter and rates. 


DANCE MAGAZINE, 268 W. 47th St., New York 36, N. Y. Lydia Joel, Editor. 
Issued monthly. This is a publication devoted to all aspects of the art of the 
dance. It is also a reflection of what is going on in the field. The point of view 
is generally not technical, but well-informed. Style may vary, but no puffing 
wanted in mss. Query first. Payment is $25 to $50 per article. 


DRAMATICS, College Hill Station, Cincinnati 24, Ohio. Leon C. Miller, Editor. 
Issued monthly, October through May, for high school teachers and _ students. 
Wants articles dealing with the secondary school theater: acting, directing, scenery, 
costumes, etc. Pays $15-$25 for articles. Buys all exclusive rights and reports in 
90 days. 


FILM CULTURE, P.O. Box 1499, New York 1, N.Y. Jonas Mekas, Editor-in- 
chief. Issued quarterly; buy three or four articles per issue. Nonfiction: Use arti- 
cles dealing with cinema aesthetics, history. Also pertinent interviews. No length 
restrictions. Authors must know cinema thoroughly. Payment is from $25 to $150 
per article. Most nonfiction is solicited, so query first. 


FILM QUARTERLY, University of California Press, Berkeley 4, Calif. Ernest 
Callenbach, Editor. Barnard Norris, Business Manager. Illustrated. Issued quar- 
terly; $1.00 a copy; $4.00 a year. Use articles on questions of style and structure 
in films, those which analyze the work of important directors, historical articles 
on development of the film as art, reviews of current films and detailed analyses 
of classics, book reviews of film books, poetry having something—though not 
necessarily very much—to do with movies or movie-making. No restrictions on 
length. Must be familiar with the past and present of the art; must be com- 
petently, although not necessarily breezily, written; must deal with important 
problems of the art. Not in the market for personality pieces, simple historical 
resumes of careers, or gossip. Writers should query first, as many topics are as- 
signed far in advance. Payment is about 34c per word. Also buy an occasional 
cartoon, appropriately slanted, for $4.00. Buys first U.S. periodical rights; 
copyright contents on behalf of the author. 


FILMS IN REVIEW, 31 Union Square, New York 3, N. Y. Henry Hart, Editor. 
Issued monthly; 60c a copy; $5.00 a year. Devoted exclusively to intellectually in- 
teresting and/or important articles and reviews of movies. Needs articles from 
1,500 to 3,000 words on every aspect of the motion picture—its history, techniques, 
arts and influence. Also biographies of leading personalities. Reports in two weeks. 


Does not pay. Query first. 


MODERN SCREEN, 750 Third Ave., New York 17, N. Y. Richard Heller, Editor. 
Issued monthly; 25c a copy; $2.25 a year. Uses 2,000-word pieces about the private 
lives of the stars, with intimate glimpses of their personalities. These must be care- 
fully researched, and are assigned on the basis of a submitted outline. Also uses 
shorter features that vary from two-line fillers to 500 words, which are often picture 
stories showing private activities of Hollywood personalities. These may be sub- 
mitted complete. Reports in one week. Payment varies, and is on acceptance. 
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MOTION PICTURE, 67 W. 44th St., New York 36, N.Y. Lawrence B. Thomas, 
Editor. Issued monthly; 25c a copy; $2.50 a year. Uses short, interesting stories 
about top Hollywood stars; sharply angled, timely, newsworthy. These can vary 
from personality profiles to timely, newsworthy stories, or stories involving the 
basic emotions and slanted for self help. Story outline and idea must be sub- 
mitted and approved by editor before story is written. Wants top-rate black and 
white, color photography (any size). Pays, on acceptance, variable rates, with 
bonus for exceptional material. Buys first rights. 


MOVIE LIFE, 295 Madison Ave., New York 17, N.Y. Travis Ann Altman, 
Editor. Issued monthly; 25c a copy; $3.00 a year. Interested only in star per- 
sonality stories which are mostly on assignment. Lively, intimate stories of stars’ 
adventures, loves, careers, problems; preferably based on direct interviews. Aim 
for reader identification. Sometimes buys stories on speculation, as well as good, 
candid picture layouts. 8x10 clear glossy prints necessary. Pays $100 and up for 
full-length features; $15 and up for vignettes, on publication. Query first. 


MOVIE MIRROR, 220 Madison Ave., New York, N.Y. Issued monthly; 25c a 
copy; $3.00 per year. Mrs. Seli Groves, Editor. Want exciting, emotional stories 
about top movie stars. Interviews on specific phases of a movie star’s life are also 
acceptable, and teen-age interest is important. Also want exclusive picture stories 
and photos submitted with manuscripts. Maximum length, 1,800 words. Payment 
is a minimum of $100, on acceptance. Query first. Several yearbooks using ma- 
terial about movie. and TV stars are also published at the same address. Reports 
within two weeks. 


MOVIE STARS, 295 Madison Ave., New York 17, N. Y. Diana Lurvey, Editor. 
Issued monthly; 25c a copy; $3.00 a year. Emphasis here is on private lives of 
movie and TV personalities, bringing out interesting and photogenic topics. Oc- 
casionally buys photographs. Reports in two weeks. Pays $125 per story and $10 
per picture, on publication Buys all rights. No fiction or poetry. Query first. 


PHOTOPLAY, 205 E. 42nd St., New York 17, N. Y. Issued monthly; 25c a copy. 
Uses only assigned features and personality stories on Hollywood stars. Buys 
photographs in some instances. Does not use fiction. Reports in ten days to two 
weeks. Good rates. 


PLAYERS MAGAZINE, Department of Speech and Drama, University of Kan- 
sas, Lawrence, Kans. Gordon Beck, Editor. Issued monthly, October through May. 
No payment. Use practical, theoretical, technical, philosophical, historical and 
inspirational articles about the theater. Preferred length is 1,000 to 3,000 words. 
Also use helpful how-to and practical information pieces. Query first. Publish 
good quality modern drama. Accent on theatrical qualities. Plays are produced 
by community and university theaters. Royalties accrued on production. 


SCREEN STORIES, 750 Third Ave., New York 17, N. Y. Durbin L. Horner, Edi- 
- tor. Issued monthly; 25c a copy; $3.00 a year. Uses fictionized versions of movies, 
done from the studio script. Most material runs to 5,000 words, and includes dia- 
log taken directly from script. Usually two or three short stories of 1,500 words 
are used; these without dialog. To write for this magazine, you must have pub- 
lished fiction already and you must live in the vicinity of New York City so that 
vou can get scripts quickly and consult with the editor. This is a limited field, but 
not a closed market. 


SCREENLAND plus TV LAND, 335 Lexington Ave., New York 17, N. Y. Ira 
Peck, Editor. Nearly all material here is bought from West Coast writers. Stories 
should have a central theme, and should not be merely biographical stories of 


Hollywood stars, but well-angled stories of a phase of their personalities. Pays 
$150 for these 2,000-word stories. 
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SHOW, INCORPORATING USA-1, 140 E. 57th St., New York 22, N. Y. 
Robert M. Wool, Editor-in-Chief; George Wiswell, Senior Editor. Issued monthly. 
Most material is staff-written or assigned, so the magazine does not offer much of 
a. market for free-lancers. If, after close study of several successive issues, a writer 
feels he has an idea or a script that would be of particular value, the editors 
will welcome it. Rate of payment is relatively high, but rate of acceptance is very 
low. 


SILVER SCREEN, 355 Lexington Ave., New York 17, N. Y. Ira Peck, Editor. 


This magazine has the same requirements as Screenland. 


TEEN SCREEN MAGAZINE, 6257 Leland Way, Hollywood 28, Calif. Sheldon 
M. Heiman, Editor. Issued monthly for teen-age girls. More than one-half of 
material is free-lance. Articles and photo spreads are almost always given out on 
assignment. Writers should query with proposed idea and summation of previous 
experience. Nonfiction should be of the type that appeals to 15-year-olds. Payment 
is about 5c per word. Use both b&w and color photos—b&w should be from 3x5 
to 8x10; color, from 24%4x2™%4 to 8x10. Use about fifteen photos per month. Pay- 
ment ranges from $5 to $50. Buy all rights. 


THEATRE ARTS, 104 E. 40th St., New York 16, N.Y. Issued monthly; 75c a 
copy; $7.50 a year. Address manuscripts to: Managing Editor. Publishes articles 
on the theatre and allied arts, including opera, ballet and film. Publishes a com- 
plete play each month. Most articles are assigned. Suggests writers query before 
submitting material. Reports promptly. 


TV AND MOVIE SCREEN, 220 Madison Ave., New York, N. Y. See Movie 
Mirror and TV Picture Life. » tH 
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NATIONAL AND WORLD 72: 
AFFAIRS MAGAZINES 


BEHIND THE HEADLINES, 230 Bloor St., W., Toronto 5, Ont., Canada. Edward 
D. Greathed, Editor. Issued six times a year. 

Nonfiction: Want well-written articles on international political and economic 
issues. Must be factual, rather than subjective. Preferred lengths are 6,000 to 
7,000 words. Query first. Payment is $75 per published ms. 


CHALLENGE, The Magazine of Economic Affairs, 475 Fifth Ave., New York 17, 
N. Y. Haig Babian, Editor. Issued 10 times a year; 30c a copy; $3.00 a year. No 
fiction, fillers, photos, cartoons, or verse. 

Nonfiction: Wants articles on economic affairs, 2,200 to 4,000 words in length, 
of high literary quality. Articles must be concise, literate and knowledgeable. Pays 
$100 to $250 per article, on acceptance. Reports in one week and buys nonprofit 
reprint rights. 


THE COMMONWEAL, 232 Madison Ave., New York 16, N. Y. Edward S. 
Skillin, Editor. Issued weekly; 25c a copy; $8.00 a year. Seldom publishes fiction. 
Nonfiction: Uses timely articles on current questions, political and cultural, up 
to 3,000 words in length. Pays 2c a word, on acceptance. 


CURRENT HISTORY, 1822 Ludlow St., Philadelphia 3, Pa. Carol L. Thompson, 
Editor. Issued monthly; 85c a copy; $7.00 a year. No photos or poetry. 
Nonfiction. Uses articles on current events, stressing their historical, economic, and 
political background, 2,500 to 3,500 words in length. 


INSIDE STORY, Suite 927, 480 Lexington Ave., New York 17, N. Y. D. C. 
Elberon, Editor. 

Nonfiction: They publish only genuine inside stories about people, the news, and 
the world we live in. Use personality pieces about famous people, what they have 
really done; and what they are really like; solidly written, entertaining, true per- 
sonal narratives. Please read this magazine to get the true slant. Pays 5c a word for 
material accepted. 


INTERNATIONAL JGURNAL, 230 Bloor St., W., Toronto 5, Ont., Canada. 
James Eayrs and Robert Spencer, Editors. Issued quarterly for those interested in 
clear, reasoned arguments. Material must be well-written. Preferred lengths are 
4,000 to 5,000 words. Query first. Payment is $4.50 per printed page. 


THE NATION, 333 Sixth Ave., New York 14, N. Y. Carey McWilliams, Editor. 
Nonfiction: Uses factual, concise and timely articles on social, political and eco- 
nomic subjects of national and international interest; also articles on general cul- 
tural themes. Length to 2,500 words. Pays on publication. 

Fillers: Occasionally uses short poems. 


NATIONAL REVIEW, 150 E. 35th St., New York 16, N. Y. Wm. F. Buckley, Jr., 
Editor. Issued fortnightly. No fiction or photos. Net paid circulation, 81,122 
(publisher’s estimate). 

Nonfiction: Uses articles on current events and the arts which would appeal to a 
politically conservative audience. Write for a sample copy. Pays $50 per printed 
page, on publication. Reports in two to three weeks. 

Cartoons: Does not buy “one-shot” cartoons. Artists who believe their work would 
appeal to NR’s audience should submit a representative folio. 

Fillers: Uses one page of poems every third issue. Any subject goes here. Mr. 
Kenner looks for authority and competence in poems of, preferably, 10-30 lines. 
“We look for the poems that will be in tomorrow’s anthologies of mid-20th 
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century poetry, and expect work that will stand comparison with that of estab- 
lished poets.” Payment varies. Hugh Kenner, Poetry Editor: P.O. Box 175, Golita, 
Calif. 


THE NEW REPUBLIC—A Weekly Journal of Opinion, 1244 Nineteenth St., 
N.W., Washington 6, D. C. Gilbert A. Harrison, Editor. 

Nonfiction:. This liberal, intellectual publication uses 500 to 2,000-word comments 
on public affairs and the arts. Query. 


PACIFIC AFFAIRS, University of British Columbia, Vancouver 8, B.C., Canada. 
William L. Holland, Editor. Issued quarterly; $1.50 a copy; $5.00 a year. No fillers 
or cartoons. 

Nonfiction: Buys articles concerned with contemporary political, social, and eco- 
nomic problems of the Asian and South Pacific countries. Every issue includes 
large book review section. 


THE PROGRESSIVE, 408 W. Gorham St., Madison 3, Wisc. Morris H. Rubin, 
Editor. Issued monthly; roughly 1/3 of exch issue is free-lance. 
Nonfiction: Primarily interested in articles which interpret, from a liberal point 


of view, domestic and world affairs. Occasionally use lighter material. Query first. 
Pay $50 to $100 per ms. 


PHOTOGRAPHY MAGAZINES 2; 


BETTER HOME MOVIE MAKING, 9 E. 40th St., New York 16, N. Y. Lou 
Lachter, Editor. Issued bimonthly. No fiction, no photos with captions only, no 
verse, poetry, or cartoons. 

Nonfiction and Photos: This magazine for amateur movie makers wants 1,000- 
word articles plus six black and white photos on how-to subjects. It is suggested 
that an outline be sent in first. Pays $40 per published page, on publication. Re- 
ports in two weeks and buys all rights. 


CAMERA 35, 9 E. 40th St., New York 16, N.Y. Julia Newman, Editor. Issued 
bimonthly; 50c a copy, $2.50 a year. Payment on publication. Reports in two weeks. 
Nonfiction: Articles on photographic subjects ranging from technical to general 
interest. Example: special photo techniques or devices; stories about photo- 
graphers and their activities; analysis and discussion of films, developers. Pay 
$50 per published page. Articles should run between 1,500 and 3,500 words. 
Photos: Buy photographs, 8x10 or larger, with mss or with captions only. Pay- 
ment is same as for nonfiction. 


CANADIAN PHOTOGRAPHER, 1173 Bay St., Toronto, Ont., Canada. James 
F. Henderson, Editor. Issued monthly for amateur photographers. 

Nonfiction and Photos: Anything of interest to readers. The approach should 
be how-to, but not necessarily blatant. Only someone with an excellent photo- 
graphic background can write successfully for this magazine. Material should be 
brief and to the point-—short, snappy sentences and smoothly flowing style. Query 
first. Pay up to $50 for article and photographs. Buy first North American rights. 


GOOD PHOTOGRAPHY, 67 W 44th St., New York 36, N. Y. George Tilton, 
Editor. Issued annually; 75c a copy. Reports in two weeks. The following informa- 
tion applies to: Salon Photography, Prize-Winning Photography, Candid Photogra- 
phy, and Photography Handbook. 

Nonfiction: Uses feature articles on creative photography; manuscript must be 
accompanied by photographs of the highest quality. Pays $150 to $250 per illus- 
trated article, on acceptance. 

Photos: Besides photos that must accompany manuscripts, this magazine buys indi- 
vidual photos too. They pay $10 to $15 per photo. 


INFINITY, 1472 Broadway, New York 36, N.Y. 

Nonfiction and Photos: Uses text and photos of interest to photographers. This is 
the official publication of the American Society of Magazine Photographers, and 
does not pay for material submitted by nonmembers. Uses either contacts or enlarge- 
ments; the latter should be 8x10 or 11x14 semi-gloss or glossy prints. 


MODERN PHOTOGRAPHY, 33 W. 60th St., New York 23, N. Y. Jacquelyn 
Balish, Editor. Issued monthly; 40c a copy; $4.00 a year. Read by photographers, 
about half of whom have their own darkrooms. 

Nonfiction: Uses articles that are instructive and entertaining. Study copy of mag- 
azine before submitting and send in outline before writing script. Pays 1c a word 
and does not pay for material submitted by nonmembers. Uses either contacts 
or enlargements; the latter whould be 8x10 or 11x14 semi-gloss or glossy prints. 
and up for functionals; $25 for display pictures. 

Photos: Should like to see b&w 8x10 or larger prints on glossy dried matte. Uses any 
type transparency material for color submissions, but they must be 35mm and up in 
size. Buys one-time rights. Rates on acceptance; $25 minimum for black and white; 
$50 minimum for color. Please query here before submitting anything. Does give 
assignments and pays expenses which vary with the job. 

Fillers: Has a department buying photo kinks and gadget ideas. 
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PHOTO AGE, 146 Bates Rd., Montreal 26, Que., Canada. John L. Linder, Edi- 
tor. Issued nine times per year for advanced amateur and free-lance photographers. 
Nonfiction and Photos: Feature articles of 1,500-2,000 words accompanied by 
high quality explanatory or illustrative photographs are wanted on any topic of 
interest to today’s photographer. Of special interest are subjects relating to color 
work in 35mm or 2'4%4x2'% and 8mm movie-making. Sound in connection with movie- 
making is a particularly fertile area right now. Material should be lively, offering 
an exciting project for the reader; or, at the very least, offer him a fascinating 
vicarious experience. Sample copy available on request. Query first. Pay $25 
to $50 for complete package of text and pictures. The latter should be of profes- 
sional quality—8x10 glossy or flat dried prints are best. No inside color. Buy first 
North American rights. Will buy second rights on material published abroad. 


SCHOLASTIC ROTO, 205 E. 42nd St., New York 17, N.Y. Val Lander, Editor. 
Photos: A rotogravure supplement insert for high-school newspapers, reaching some 
2,000 major senior high schools throughout the country. Concentrates entirely on 
picturing teen-age activities both in and out of school. Better watch moral angles 
here. Objectionable stuff cannot be used—such as hazing, smoking, drinking. Con- 
tributors must anticipate needs of this publication at least two months in advance. 
No fiction. Pays up to $300 for picture essays and up to $150 for articles. 
Fillers: Uses featurettes. Buys first and second rights, reports within one week. 
Payment varies. Query first. 

POPULAR PHOTOGRAPHY, 1 Park Ave., New York 16, N. Y. Bruce Downes, 
Editor and Publisher; John Durniak, Executive Editor. Issued monthly; 50c a copy 
$5.00 a year. Payment on acceptance. 

Nonfiction: This magazine is mainly interested in instructional articles on photog- 
raphy that will help photographers improve their work. This includes all aspects 
of photography from camera use through darkroom procedures. Utter familiarity 
with the subject is a prerequisite to acceptance here. It is best to submit article 
ideas in outline form since features are set up to fit the magazine’s visual policies. 
Reports in three weeks, and pays $60 per page. 

Fillers: Uses featurettes that run from 1 to 2 columns to 1 pagers and “Photo Tips,” 
which are short how-to-do-its, illustrated by a single picture. Featurette length 
should be from 350 to 1,000 words; for the “Photo Tips,” less than 100 words or 
whatever is necessary to give all pertinent information. Pays $25 to $75 for 
featurettes, depending on use; $10 for illustrated “Photo Tips’; $5 for tips not 
illustrated. Buys one-time rights on unsolicited material; reports in 2-3 weeks. 
Cartoons: Address “Cartoon Editor.” Pay $20 for cartoons, $10 for spots. 

Photos: Interested in seeing b&w prints of any type finish that are 8x10 or larger. 
Also uses any size color transparency. Buys one-time rights except when assigned, 
then all-time. Rates on acceptance: $10-25 per b&w shot; $25-$100 per color shot; 
$250 for cover. Articles accompanied by pictures are usually bought as a package. 
Gives few assignments and does not give guarantee. Sometimes pays expenses. 


U. S. CAMERA, 9 E. 40th St., New York 16, N. Y. Ed Hannigan, Editor. Issued 
monthly; 50c a copy; $5.00 a year. 

Nonfiction: Uses articles on photography and photographers, how-to-do-it mate- 
rial, and camera kinks. This material may vary from brief photo-illustrated kinks 
to feature and technical articles that run 3,000 words with 6 to 15 photos. Query 
editor before submitting. Text is paid for according to merit on publication; 
generally, $60 per page. Reports within a month. 

Photos: Outstanding photos are used in the magazine as well as for illustrating 
artieles. Willard Clark, Photo Editor, likes 11xl4 b&w semi-matte prints, and 
has no size preferenee with regard to color submissions. Buys one-time rights. 
Gives assignments with guarantee in special cases, and pays modeling fees and 
travel expenses. Rates on publication: $25 minimum per b&w; $150 per cover. 
Usually buys complete package of text and pictures. Query necessary. 
€artoons: On photographie subjects. Pays from $}5 up. 
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A good many of these markets pay in contributor’s copies, prizes or some 
form of remuneration other than money. We have included such markets because 
they offer the poet a means of expressing himself in print. 


THE AMERICAN BARD, 1154 N. Ogden Dr., Hollywood 46, Calif. Edith Hope 
Genee, Editor. Issued quarterly; 75c a copy; $3.00 a year. Uses 180-200 poems per 
issue, with no limits on subject matter other than controversial or obscene material, 
which is not used. Your material should be under 30 lines with beauty, clarity and 
good technique. Payment, none. Prizes, contests. 


AMERICAN WEAVE, 4109 Bushnell Rd., University Heights 18, Ohio. Loring 
Williams, Editor. Issued quarterly; sample copy, 35c; $2.00 a year. Needs more 
inspirational, thoughtful, contemplative poems and good Americana. Brief verse 
forms are rarely used here. They will consider anything up to 90 lines. Special 
interest is in the mature outlook, freedom of expression and new images. $30 
in cash awards, and at least three book awards each issue. 


BARDIC ECHOES, 1036 Emerald Ave., N.E., Grand Rapids 5, Mich. Clarence L. 
Weaver prefers poems or verse of less than forty lines. High quality poetry and 
good quality verse, even experimental, welcome here. No payment. 


THE BELOIT POETRY JOURNAL, P. O. Box 2, Beloit, Wis. Editorial Board: 
Robert H. Glauber, Chad Walsh, David M. Stocking, Marion Kingston Stocking. 
John Bennet. Issued quarterly; 50c a copy; $2.00 a year. Uses all types of poetry 
from the most experimental to the most conservative (with emphasis in each case 
on quality) and is always on the lookout for interesting new talent. No restrictions 
as to length or form. One unusual feature is the policy of devoting occasional 
issues to one long poem or to a special chapbook on one theme. Reports usually in 
three to six weeks except for final. decisions, which are made at quarterly editorial 
meetings. No payment except copies of magazine. 


BLUE GUITAR, 644 Sandpiper Dr., Seal Beach, Calif. G. DeWitt, Editor. Use 
five to seven poems per issue. No limit on subject matter. Tight structure of 
image necessary; emphasis more on perceptions than conceptions. Should not run 
longer than thirty lines. Payment is $1.00 per poem minimum, but varies with 
quality. 


CANADIAN POETRY MAGAZINE, 100 Roy Ave., Dorval, Que., Canada. Blue- 
bell Stewart Phillips prefers poetry, but uses verse occasionally. Poems of under 
thirty lines are used, but the preference here is for shorter ones, on any subject. 
Special interest here is in “the impassioned soul of man speaking through the 
impassioned words of the poet.” This is issued four times a year. Submissions 
should never be more than three short poems. Self-addressed return envelope with 
Canadian or international postage must accompany poems. Payment: one copy of 
the magazine. 


THE CANADIAN POETRY MAGAZINE, Acadia University, Wolfville, N. S., 
Canada. V. B. Rhodenizer, Editor. Issued quarterly; 50c a copy; $2.00 a year. Uses 
short lyric and descriptive poems. Not limited to Canadian contributors. Pays Ic a 
word for poetry, on publication, not less than $1.00 a poem. 


CARAVAN, Lamoni, Iowa. Helen Harrington publishes philosophic, nature poems 
of less than sixteen lines, with emphasis on color, honesty, vigor or beauty. No 
payment. 
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CARAVEL, A Magazine of Verse, 1065 Runnymede St., East Palo Alto, Calif. Ben 
Hagglund, Editor. Uses verse that dramatizes people and places, and shows the 
richness of the world’s cultures. May be historical, but contemporary settings pre- 
ferred. Themes should be treated from the point of view of people concerned, 
depicting some interesting and valuable facet of a little known culture. Thirty-two 
lines is the ideal length. Poet must show empathy for cultures and peoples other 
than our own familiar ones; plus ability to express such empathy in capable, 
workmanlike poetry. Payment of five cents per line. 


CONTEST NEWS, Alpine, Texas. Lilith Lorraine, Editor. Issued twice a year in 
December and January. Contest Chairmen are requested to send details of their 
poetry contests for free listing. $1.00 per year. 


ELIZABETH, 103 Van Etten Blvd., New Rochelle, N. Y. James L. Weil, Editor. 
Issued semi-annually. All prose staff-written. Use only poetry from free-lancers. 
Want poetry with verbal verve, logical structure and metaphor of argument. 
Maximum length is thirty lines. Payment: two copies of issue in which contribu- 
tor’s work appears. 


EPOS, Crescent City, Florida. Will Tullos and Evelyn Thorne, Editors. Issued 
quarterly; subscription rate $2 a year, $3 for two years, single copy 50c. Only the 
most distinguished poetry used. Wants unusual and dramatic subject matter, vivid 
imagery and technical skill. No line limit. Payment in contributor’s copies. Reports 
in one week. 


ESSENCE, 584 Prospect St., New Haven 11, Conn. Joseph Payne Brennan, Editor. 
Issued semi-annually; 25c a-copy; 50c a year. Need short, professional poetry which 
has impact and originality. Favors no clique; any carefully-written poem which 
communicates something. High standards in spite of small subscription list. Wel- 
come so-called “off-trail” pieces. Reports in two weeks. Pays in contributor’s copies 
only. Verses submitted without stamped, self-addressed envelope are destroyed. 


THE GREEN WORLD, LSU P. O. Box 8332, Baton Rouge 3, La. Issued quarterly. 
Faye Phillips Niles, Editor. Use all types of poetry—free, traditional, light, serious. 
Preferably two to twenty-four lines; however, longer poems of merit will be con- 
sidered. Also use brief editorials dealing with poetry and capsule book reviews (not 
over 200 words) of poetry volumes. No payment. 


IMPETUS, Stetson University, Deland, Fla. Guy Owen welcomes poetry in the 
“modern mode; traditional or experimental.” No light verse. Length should be 
thirty lines or less. Payment in contributor’s copies. 


THE MUSE, Rt. 1, Box 301, Cathlamet, Wash. Mildred Moon Howell, Editor. 
Issued quarterly. Publishes traditional or modern verse that is clear in thought, 
and has imagery and a fresh outlook; no sentimental verse. Length should not ex- 
ceed 24 lines. Preference is for 14 lines or less. No payment. Occasional contests 
with cash awards. 


NATIONAL WEEKLY POETRY-LETTER, P. O. Box 177, Milldale, Conn. John 
De Stefano, Editor. Publish approximately 1,100 poems per year. Must be well- 
written. Editor receptive to all types; prefer material to be under thirty lines. 
Especially interested in the work of new poets. No payment. 


THE OUTSIDER, 618 Ursulines St., New Orleans 16, La. The object of Jon Edgar 
Webb, Editor, is to publish the newest in today’s poetry with absolutely no taboos. 
New forms, new approaches, new creative uses by individual styles, contemporary 
subject matter in the modern vein, known as the “new poetry,” not Beat, but 
experimental avant-garde. Little to no rhymed verse used here. No payment but 
there are plans for a series of prizes for exceptional work published during each 
year. 
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PASQUE PETALS, Valley Springs, S. D. Adeline M. Jenney, Editor; Dorothy I. 
Davie, Publisher; Esther M. Christensen, Business Manager. Issued monthly; 50 
cents a copy; $4.00 a year. Submissions should be made to Adeline M. Jenney, 
Box 117, Valley Springs, S.D. Include return postage. Main interest here is poetry, 
not verse. Emphasis is on technical accuracy, originality and thought value. Mater- 
ial from writers who are not South Dakotans (past or present) is not published 
unless they are enrolled in Pasque Petals’ creative writing course. Vivid, original 
verse in any form is welcome. Reports are prompt. No payment. 


PATTERNS, 118 S. Willard St., Burlington, Vt. Gladys LaFlamme, J. R. Brown- 
field, Editors. Issued 3 times a year; 75c a copy; $2.00 a year. Will consider verse on 
any subject, any theme, any technique, as long as it is not imitative. Usually reports 
in three weeks. No payment. 


PENNY-A-THOUGHT, 3948 N. 51st Blvd., Milwaukee 16, Wisc. Issued quarterly; 
25c per copy, $1.00 per year. Katherine Berle Stains, Editor. Poetry magazine for 
children. Use all types of poems (for children, not about them) which are dignified 
and good literature. 


POET LORE, 48-50 Melrose St., Boston 16, Mass. Edmund R. Brown, Editor. 
Issued quarterly. Use essays, drama, translations of famous foreign plays. Also 
occasional translations of a foreign short story. Publishes poetry of all kinds and 
lengths. Payment is in copies of the magazine. 


POETRY, 1018 N. State St., Chicago 10, Ill. Henry Rago, Editor. Issued monthly; 
50c a copy; $5.00 a year. Uses poetry on any theme and any length except the rare 
poems too long for a single issue. Both free verse and metrical forms used. Accepts 
nothing which has been previously printed anywhere, in any form, either in this 
country or abroad. Cannot promise an immediate reading or immediate publication 
after acceptance. Pays 50c a line, on publication. Several annual prizes of $100 are 
awarded every November for the best verse printed in Poetry during preceding year. 


POLEMIC, Rm. 302, Thwing Hall, Western Reserve University, Cleveland 6, 
Ohio. Mr. Matt Salo, Editor. No payment. 


QUICKSILVER, A Quarterly Magazine of Poetry, Box 232, Taos, N.M. Issued 
quarterly; 65c a copy; $2.50 a year. Grace Ross and Mabel M. Kuykendall, Edi- 
tors. Uses poems centering on the state of Man, his inward crises and his moments 
of vision; vigorous experimental and individualistic work; verse plays ranging in 
length from couplets to two hundred lines; contemporary themes in contempor- 
ary terminology. Pays in prizes and copies of the magazine. 


SCIMITAR AND SONG, Jonesboro Heights Sta., ®t. 7, Sanford, N.C. Lura 
Thomas McNair, Editor. Issued monthly; 40c a copy; $4.00 a year. Prefers sincere, 
sound and beautiful poems. Also uses biographical notes about poet-contributor. 
Cash and book prizes awarded. Poet’s picture featured on each cover. Caters to no 
clique. There is room here for worthwhile poems of all forms. 


SEVEN, 117 S. Robinson, Oklahoma City 2, Okla. (Merged with The Lantern.) 
Issued quarterly; $1 a copy; $3 a year. James Neill Northe, Editor. Uses only seven 
original poems an issue; one reprint in the column, Seven Times Seven. Wants 
clear-cut, well wrought material, showing clarity of expression. Submissions must 
be free of involved expression and obtuse meanings. Universality is a “must.” 
Personal poems for personal feelings are “out.” Implication preferred to flat 
statement. $2 per poem on acceptance. 

THE SPARROW MAGAZINE, 103 Waldron St., West Lafayette, Ind. Felix 
Stefanile, Editor. Issued semi-annually. All prose staff-written. Wide open market 
for poets. No criteria except quality. Editor has no preconceived partiality to 
traditional or modern verse. The poem is the thing. Payment is in contributor’s 
copies. 
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SOUTH AND WEST, 2601 S. Phoenix, Ft. Smith, Ark. Sue Abbott Boyd, Editor. 
The purpose of the magazine is to encourage new poets as well as give voice to 
those already established. Emphasis is on modern poetry, expression of new and 
young thought. This does not, however, mean prejudice against traditional poetry. 
All types of poems receive equal consideration. Feature articles concerning poetry 
will also be included from time to time. 


SPIRIT, A Magazine of Poetry, Room 1310, 232 Madison Ave., New York 16, N. Y. 
John Gilland Brunini, Editor. Issued bimonthly; 50c a copy; $3.00 a year. No 
manuscript is considered here unless it is submitted by a member of the pub- 
lisher, the Catholic Poetry Society of America. Membership in this organization 
does not depend on faith, and dues are $5 a year. Mr. Brunini uses about 12-20 
poems per issue and these are varied in subject matter. The only things not ac- 
ceptable to Spirit are smutty, anti-religious, or badly written poems. Maximum 
length here is 150 lines, although Spirit publishes material of well below maxi- 
mum length. Payment is 30c a line, on publication. Draws a definite distinction be- 
tween poetry and versification and is not interested in that which is solely verse. 
To be accepted here, a poem must advance a valid message with import.and must 
be of good literary quality. 


THE WORMWOOD REVIEW, Box 111, Storrs, Conn. Marvin Malone and 
Alexander Taylor emphasize quality rather than subject matter. Prefer poetry 
that reflects the human situation of life today. Treatment may range from serious 
to satirical. Postage must accompany all submissions. Common denominator for 
all material is excellence. Payment: three to five contributor’s copies or a cash 
equivalent. 
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AMERICAN MODELER, 420 Lexington Ave., New York 17, N.Y. Albert L. 
Lewis, Editor. For model plane, boat, car and radio control builders of all ages. 
Study of an issue is urged. Pay $35 to $250 for articles. Use very little fiction, 
but pay $10 and up for on-the-subject fillers. Buy 5x7 or 8x10 pix with captions, 
either singly or in sets, for $5.00 to $25. Try to report in three weeks. Query first. 


CERAMICS MONTHLY, 4175 N. High St., Columbus 14, Ohio. Query before 


submitting any material here. 


CRAFT HORIZONS, 44 W. 53rd St., New York, N. Y. Rose Slivka, Editor. For 
craftsmen-artists and consumers. Articles cover any art other than painting and 
sculpture, and this means ceramics, weaving, wood, mosaic, glass, enamel and 
metalsmithing. Personality profiles of important craftsmen. Preferred length, 
1,000-1,500 words. Pay $40-$75 for articles, $6.50 for glossy, 8x10 photos. Query. 


THE CRAFTSMAN, P.O. Box 1386, Fort Worth 1, Tex. A. G. Belcher, Editor. 
Issued bimonthly for handicrafts hobbyists, teachers, semi-pros. Use how-to-do-it 
articles on handicrafts—metals, wood, stones, clay. Expository style—crisp, clear, 
concise writing. Mss should be slanted to persons who know these crafts or to 
beginners who know at least a little. Length up to 1,000 words, but prefer shorter. 
Query first. Average pay is $10 per printed page, with $5 average for usable pix 
and larger sketches. Pix must be clear, sharp. No distortions or tricky camera 
angles. Must have how-to element. Use limited amount of editorial color; at least 
4x5 transparencies. Pay $25 for color shots. Buy fillers (“Tips and Hints’’) per- 
taining to crafts. Little things that have been learned by practical work in the 
crafts and that help other craftsmen. Minimum payment is $3.00. Buy all rights. 


ELECTRONICS ILLUSTRATED, 67 W. 44th St., New York 36, N. Y. Robert G. 
Beason, Editor. Issued bimonthly; 35c a copy, $2.00 a year. No fiction, verse or 
poetry. All payment is made on acceptance. Reports in two weeks and buys all 
rights. Use feature articles on new and interesting developments in the general 
field of electronics. Anything with an electronics connection interests us. Our 
special areas of interest include ham and citizens band radio, short-wave listening, 
hi-fi, workbench test equipment, experimental apparatus, kits, amateur rocketry, 
military developments, outer space electronics, scientific developments, theory, etc. 
Preferred length, 1,500-2,000 words; pictures or other illustrative material are 
necessary. Query suggested. Pays $40 to $60 per published page in the front of 
the book. Also uses build-it articles. These can be home workshop projects in any 
of the electronics hobby areas listed above (hi-fi, radio, test gear, etc.). Build-its 
must include a lead photo of the completed project, step-by-step assembly photos, 
rough schematics and other construction drawings, parts list with cost for new 
parts and complete instructions in copy form. EI offers a free Author’s Guide 
pamphlet for build-it articles (send stamped, self-addressed envelope). Query sug- 
gested. Uses cartoons dealing with electronics, hi-fi, amateur radio angle. Pays 
$15 for these. Buys photos submitted with manuscripts (buys on package basis) 
and with captions only. 8x10’s are preferred, with negatives available. Pays $40-$60 
per published page for picture sets on stories; single photo rate is $12.50. Short 
features, copy and photos bring $50 to $120. Illustrated tips are solicited in 
soldering, tape equipment, hi-fi, construction and general electronics project pro- 
cedure. Pays $12.50 for these. 


FAMILY HANDYMAN, 800 Second Ave., New York 17, N. Y. Issued bimonthly. 
Uses articles and how-to pieces on home improvements and repairs. Emphasis 
should be on how to make something that costs less than it can be bought for in a 
store. Photographs showing progressive steps should accompany manuscript. Picture 
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stories, $50 a page. M. Waters, Editor. Use 4x5 color transparencies. Payment by 
negotiation. Use cartoons slanted to do-it-yourself. $15 each. Buy all rights. 


FLYING MODELS, 215 Park Ave. South, New York 3, N. Y. Don McGovern, 
Editor. Issued bimonthly, 35c a copy. Directed to model airplane fans and contest 
flyers of all ages. Want articles on the construction of new model plane designs, 
stories of modeling activities of national importance, photo series dealing with 
model building or flying. Prefer advance query including outline of article, rough 
sketches of proposed illustrations. Finished articles average 1,200 to 1,500 words. 
Payment averages $100, on publication. Pay $5.00 each for pix with captions 
only, also on publication. Report within one to four weeks. 


McCALL’S NEEDLEWORK & CRAFTS MAGAZINE, 230 Park Ave., New York 
17, N.Y. Nanina Comstock, Editor. Issued semi-annually. Strictly how-to. Accept 
the made-up items accompanied by the directions, diagrams, and charts for 
making them. Directions must be step-by-step. Payment varies. All rights bought. 


MECHANIX ILLUSTRATED, 67 W. 44th Street, New York 36, N. Y. William L. 
Parker, Editor; Larry Sanders, Feature Editor; Robert Brightman, Crafts & Hob- 
bies Editor. Issued monthly; 25c a copy; $3.00 a year. Uses 1,500 to 2,500-word 
feature stories about science, invention, novel boats, planes, cars, weapons, dramatic 
personal adventure, unusual occupations, all with mechanical or scientific peg but 
not too technical. Photos essential. Query first. Also uses home workshop projects, 
photos, kinks, etc. Reports promptly. Pays from $5 to $400 and up for articles, on 
acceptance; up to $500 for transparencies of interesting mechanical or scientific 
subjects accepted for cover; prefers 4x5, but 2144x2% is acceptable. 


MODEL AIRPLANE NEWS, 551 Fifth Avenue, New York 17, N. Y. Walter L. 
Schroder, Editor. Issued monthly; 35c a copy; $4.00 a year. This is a good market 
for free-lancers who have a knowledge of model plane building. Uses articles deal- 
ing with model airplanes in all phases, as well as material on general aviation if it 
has a tie-in with model airplanes. Text should be illustrated with photographs and 
drawings, for which extra is paid. Pays 2c a word, and up, depending on value of 
material and its timeliness. Payment is not made until article is scheduled for pub- 
lication. Idea queries are suggested. 


MODEL RAILROADER, 1027 N. 7th St., Milwaukee, Wisconsin. Linn H. West- 
cott, Editor. For hobbyists interested in scale model railroading. Want construction 
articles on specific model railroad projects (structures, cars, locomotives, scenery, 
benchwork, etc.), also photo stories showing model railroads. Query the editor first. 
Buy pix with captions only and to illustrate articles. Pay $3.50 to $5.00 per shot. 
Pay from $15 to $25 per page. Report in 10 days. 


MODELS, 215 Park Ave., South, New York 3, N.Y. Issued quarterly, 35c a copy. 
Directed to general hobby modeling, with accent on auto models and rail racing 
cars. Want articles on unusual projects, modifications, and related stories. Prefer 
query in advance, outlining article with details on photo and art coverage to be 
supplied with manuscript. Finished articles to run 500 to 900 words with photos 
and captions. Payment is based on idea merit and timeliness. Report in 1 to 4 weeks. 


POPULAR CERAMICS, 6061 Santa Monica Blvd., Los Angeles 38, Calif. Mel 
Fiske, Editor. Issued monthly. Use stories on the making, decoration and design of 
various ceramics, including jewelry-making, mosaics, porcelain doll making and 
china painting. Preferred length is about 750 words. Style should aim at interested 
beginners. Simple, organized writing. Query first. Payment is 1%c per word. Buy 
photographs with mss and, at times, with captions only. Can be 4x5, 5x8, 8x10 
b&w glossies. Also use color extensively in the August issue. Prepared three 
months in advance. Payment varies. 


POPULAR ELECTRONICS, 1 Park Ave., New York 16, N. Y. Oliver P. Ferrell, 
Editor. Issued monthly; 35c a copy; $4.00 a year. Uses material from writers who 
know the electronics field. Material may cover any field of electronics on a practical 
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level—articles on how to do it, how to use it, and what to do with it. Limit material 
to 2,000 words. Also buying 2,000 to 3,000-word features on recent or upcoming 
advances in the electronics field. Must be original, not just rehash of press releases. 
See our story on ECM (electronic countermeasures) starting in November, or 
special on Bionics in October (both 1962) as examples. Will budget for extra- 
long features if topic warrants (see John and Irene Lenk’s 3-part school story 
in February, March, and April). These features average 9-10c per word. Special 
rates for professional photographs. 


POPULAR MECHANICS MAGAZINE, 575 Lexington Ave., New York 22, N. Y. 
Clifford B. Hicks, Editor. Issued monthly; 35c a copy; $4.00 a year. This maga- 
zine is aggressively seeking—and will pay top rates for—well-illustrated articles. 
General Section uses features on scientific, mechanical and_ industrial subjects, 
preferably with action or adventure elements; also occasional features on almost 
any subject of general interest to men, including sports. Such features run from 
300 to 2,000 words. Dramatic photos are most important and should contain some 
human interest. We particularly need good articles in the automotive and housing 
fields. Craft Section buys how-to-do-it articles on craft projects and shop work, well 
illustrated with 8x10 or 4x5 glossy photos and drawings. Finished drawings, suitable 
for publication, are not necessary; rough but accurate pencil drawings are ade- 
quate for artist’s copy. Topnotch photos are a must. How-to-do-it articles should 
be addressed to Wayne Leckey, Shop and Crafts Editor. Both sections use one and 
two-photo “shorts” with up to 250 words of copy. Rates for such shorts begin at 
$12. Minimum rate for a typical five-page feature with 10 to 15 usable photos and 
drawings, for either section, is $300, but we frequently pay much more—up to 
$1,000—for pieces we particularly want, of a type that can be blurbed on the cover. 


POPULAR SCIENCE MONTHLY, 355 Lexington Ave., New York 17, N. Y. 
Robert P. Crossley, Editor. Issued monthly; 35c a copy; $3.50 a year. Material falls 
roughly into four categories—the science feature story, the picture feature story, the 
how-it-works article, and the how-to-make-it article. The first three categories are 
staff-prepared, and writers should query before submitting a manuscript. Open 
market for how-to-make-it articles, and illustrations are important. Prefers b&w 
8x10 glossies to contacts, and rarely uses color. Buys exclusive rights (one-time with 
wire-service pix). Cover rates are open for negotiation, Usually pays a flat rate of 
$17.50 for other pix used, on acceptance. Query necessary here, as picture features 
are usually staff-prepared. Gives assignments usually on speculation (no guar- 
antee); pays travel expenses and some others. Reports within a week. Pays 2c to 
25c a word on acceptance. 


PRACTICAL KNOWLEDGE MONTHLY, 325 W. Jackson Blvd., Chicago 6, Ill. 
V. Peter Ferrara, Editor. Issued monthly; 20c a copy; $2.00 a year. Self-advance- 
ment magazine for young men. Uses success stories of famous people, past or 
present; applied psychology; how-to-do-it mechanical articles, not too technical; 
popularized science and invention; personality and human interest stories with an 
optimistic tone. Photographs and drawings are essential. Reports in one week. Pays 
a base rate of 2c a word, $3.00 each for illustrations, on acceptance. 


RAILROAD MODEL CRAFTSMAN, P.O. Box C, Ramsey, N. J. Harold H. 
Carstens, Editor. Issued monthly. For scale model railroad hobbyists. Wants 
articles on scale model railroad how-to-do-its. All articles must be illustrated with 
photos or drawings, the preferred photo size being 4x5 and 8x10. Rarely uses 
cartoons. Pays variable rates for articles and $5.00 and up for photos on publica- 
tion. Usually buys all rights. 

SCIENCE AND MECHANICS MAGAZINE, 450 E. Ohio St., Chicago 11, Ill. 
Henry C. Holcomb, Editor; Ross R. Olney, Managing Editor. Issued monthly for 
men with strong interest in science and how-to-do-it activities. Use workshop arti- 
_cles and features. Features should deal with things rather than ideas: boats, guns, 
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planes, etc.—the unending flow of new gadgets and inventions being developed. 
Features should deal with the physical sciences rather than the social sciences— 
rocketry, aviation, engineering, oceanography—new and unusual developments in 
these fields. Like to obtain an exclusive, but newness is not the most important 
point. Want to give readers information about, and an understanding of, these things 
that other publications and TV have failed to give. Other type features of interest 
are round-up articles on inventions or products involved or needed in some new 
field, activity or sport. A round-up article should cover all known or important 
units in the field, complete with names and addresses of the manufacturers, when 
they will be available, cost, complete description of how they work and how they 
differ from each other. Not interested in social science or political articles, the main 
value of which lies in a sensational or controversial point of view. Must have 
relation to mechanics or science. Also not interested in personality pieces, hunting 
and fishing articles or personal adventure pieces. In features, like quotes from 
authorities in the field. Also like anecdotes and color and personality. Like 
features that lend themselves to strong art and layout treatment, so include cutaway 
drawings, artist’s conceptions and photos to show how it works or looks inside. 
Send at least one clear atmosphere shot that sets the scene. Artwork and photos 
help salability. Be sure to include a caption with every photo; should be at least 
six typewritten lines. Prefer to work on a query and assignment basis. Features 
rarely run over 2,000 words. Minimum payment is $50 per printed page, including 
artwork. Payment goes considerably higher, depending on importance of material. 
Cover transparencies bring $100 each. 


SCIENCE DIGEST, 959 Eighth Ave., New York 19, N. Y. Ellis Mott, Editor. 
Issued monthly; 35c a copy; $4.00 a year. Uses material reprinted from other 
magazines. Also buys free-lance articles on popular science subjects. Free-lancer has 
best chance on subjects other than medicine. Length, about 1,500 words. Pays 3c 
to 5c a word for originals, $35 an article and up for reprints. No fiction. 


SCIENCE NEWS LETTER, 1719 N Street, N. W., Washington 6, D. C. Watson 
Davis, Editor. Issued weekly; 15c a copy; $5.00 a year. Uses scientific news. latest 
advances in all fields of science. No fiction. Sometimes buys photographs with mss 
and with captions only. Reports in a week. Pays lc a word, on acceptance, for 
material for syndicate service which is also used in the magazine. Write for require- 
ments brochure. 

SCIENTIFIC AMERICAN, 415 Madison Ave., New York 17, N. Y. All material 


on assignment. 


SKY AND TELESCOPE, Sky Publishing Corp., Harvard College Observatory, 
Cambridge 38, Mass. Charles A. Federer, Jr., Editor. Issued monthly; 50c a copy; 
$5.00 a year. Uses illustrated articles relating to astronomy. Quite a bit of the 
material is done on assignment, so query the editor first. 


THE WORKBASKET, 543 Westport Rd., Kansas City 11, Mo. Mary Ida Sullivan, 
Editor. Issued monthly. Uses articles, 800 to 1,000 words, which explain how a 
person or a family has benefited, financially or otherwise, by sewing, needlecraft, 
etc. Also has a how-to short-stuff section which uses material on hobbies, ideas for 
pin-money and the like. These are limited to 250 words or under and bring a flat 
sum of $2.00. The food section, garden stuff and book reviews are primarily staff- 
written. Reports within six weeks. Pays 2c a word for articles, plus $3.00 to $5.00 
for accompanying art, on acceptance. 


WORKBENCH, 543 Westport Road, Kansas City 11, Mo. Jay W. Hedden, Editor. 
Articles of interest to the do-it-yourselfer, anything from building furniture to re- 
modeling a home. Must have drawings with accurate dimensions. Prefer photos, use 
several per page. Buys stories as package; photos, drawings and copy. Rates run 
from $20 to $50 per published page. Please read several recent issues, as scope of 
articles has changed in last year. All articles are rewritten to fit a certain space 
and to infuse the Workbench slant. Buy 6 months ahead on seasonal material. 
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There are nonpaying markets in this list. The reason they are included is that this 
is a likely area for the continuous talent search by most “slick” magazines and book 
editors. Each year, many writers, who have slipped by unnoticed or who are oriented 
to writing for these smaller magazines, are discovered by the big-pay market through 
the pages of the markets below. 


ALABAMA REVIEW, University of Alabama. Wm. Stanley Hoole, Editor. Issued 
quarterly for devotees of Alabama and Southern history, literature, and social life. 
Reports within sixty days. No payment. 


THE AMERICAN-GERMAN REVIEW, 420 Chestnut St., Philadelphia 6, Pa. 
Alice H. Finckh, Editor. Issued bimonthly; 90% of material is free-lance. Want 
articles on music, art (contemporary and past), literature, the theater, the more 
important contemporary writers, new discoveries in American-German history. No 
matter what the subject, it should be related to American-German exchange: Amer- 
icans in Germany and vice versa; the influence of some phase of German cultural 
life on that in America; cultural activities in German-speaking countries of interest 
to Americans, etc. Material should be accurate but not stuffy; written for an edu- 
cated audience but not for the expert in a particular field. Query is preferred. 
Length should be between 1,200 and 2,500 words. Payment varies. Fiction is writ- 
ten in German, also poems. 


AMERICAN NOTES & QUOTES, 31 Alden Rd., New Haven, Conn. Lee Ash, 
Editor and Publisher. Issued ten times a year. Devoted to historical, artistic, 
literary, bibliographical, linguistic and folklore matters. Items of unusual anti- 
quarian interest will be published. 


AMERICAN QUARTERLY, Box 46, College Hall, University of Pennsylvania, 
Philadelphia 4, Pa. Dr. Hennig Cohen, Editor. Issued five times a year for profes- 
sional people interested in American studies: teachers and students. Wants schol- 
arly, interdisciplinary articles on American subjects. Preferred length is 20 pages. 
Publishes an occasional illustration at the discretion of the editor. No payment. 
Reports in three to six months after submission. 


THE AMERICAN SCHOLAR, 1811 Q Street, N. W., Washington, D. C. Hiram 
Haydn, Editor. Published by Phi Beta Kappa, issued quarterly, $1.00 a copy; $4.00 
a year. Uses nontechnical treatments of science, art, religion, politics and national 
and foreign affairs. Best length is between 3,000 and 4,000 words. Pays $100 per 
article on acceptance. Uses three or four poems of highest literary quality per 
issue. Payment for these is $15 to $30. 


THE AMERICAN SWEDISH MONTHLY, 8 E. 69th St., New York 21, N. Y. 
Mac Lindahl, Editor. Issued monthly; 35c a copy; $4.00 a year. Uses articles up to 
1,000 words, preferably with photos, concerning anything connected with Swedish- 
American accomplishments, history or current. No poetry. Reports in three to 
four weeks. Payment varies, on acceptance. 


AMERICAN-SCANDINAVIAN REVIEW, 127 East 73rd St., New York 21, N. Y. 
Erik J. Friis, Editor. Issued quarterly for Americans interested in Scandinavia. 
Wants articles about any phase of life and culture in Scandinavia, written in a 
popular fashion, but at the same time being scholarly and authoritative. Stories are 
usually written by Scandinavian authors, but stories by Americans, if they have a 
Scandinavian or Scandinavian-American locale, may be used. Also interested in 
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photos. Payment on acceptance of material. Reports in two weeks and buys all 
publication rights. 


ANTIOCH REVIEW, Antioch Press, Yellow Springs, Ohio. Paul R. Rohmann, 
Managing Editor. Issued quarterly; $1.00 a copy; $4.00 a year. Uses progressive 
articles on the humanities and social sciences, politics, economics, literature, and 
all areas important for social change. Lengths, 2,000 to 8,000 words. Small 
amount of fiction used—two per issue. Should be stories of “man’s struggle with his 
social environment.” Pays $2.50 to $4.00 per published page, on publication. 


APPROACH, 114 Petrie Ave., Rosemont, Pa. Address material to Helen and 
Albert Fowler. Issued quarterly. Currently seeking articles on contemporary writers, 
particularly those who have three to four books to their credit and have achieved 
some form of recognition, as well as articles on the makers of the modern 
tradition. Articles should be slanted to interest the general, rather than the 
academic, reader. Most articles are done on request, so query first with proposed 
subject. Preferred length is 3,500 words. Fiction up to 5,000 words. Subject must 
be mature, the style finished. Prefer nonformula fiction. Must be imaginative, 
based on accurate observation. Use both verse and poetry. Prefer the page-length 
poem up to 30 lines. Welcome verse on religious subjects and current issues. 
Currently not reading verse of less than sonnet length. Prefer to read a group of 
poems rather than one or two. Payment in copies. 


ARIZONA QUARTERLY, University of Arizona, Tucson, Ariz. Albert F. Gegen- 
heimer, Editor. Issued quarterly; 50c a copy; $2.00 a year. Uses “quality” fiction, 
normally not over 3,500 words. Southwestern interest preferred, but not essential. 
Particularly interested in articles dealing with the Southwest—folklore, literature, 
etc. Also some other articles appealing to a university-type audience. Uses four or 
five poems per issue on any serious subject. Prefers short pieces—up to 30 lines can 
be used most readily. The author must have something to say and be equipped 
to say it. Payment is in copies and a one-year subscription to the magazine. 
There is an annual award for the best poem of the year. No photographs. Reports 
in two or three weeks except during summer. No payment. 


ARTESIAN, 2223 S. Main Rd., Ann Arbor, Mich. Kenneth A. Ratliff, Editor. 
Issued quarterly) Use short stories, articles, literary criticism, current book re- 
views, verse. Also accepts b&w photos for cover use. Particular emphasis on the 
work of new writers. No payment. 


ART IN AMERICA, 635 Madison Ave., New York, N. Y. Jean Lipman, Editor. 
Issued bimonthly; very little free-lance material bought. Use articles on all aspects 
of art. Query first. Payment is $50 to $100 per ms. 


ATLANTIC, 8 Arlington St., Boston 16, Mass. Edward Weeks, Editor. Issued 
monthly; 75c a copy, $8.50 a year. Want stories and articles from both new and 
established writers. Essays and articles generally 3,500 to 5,000 words. Occasion- 
ally two or three-part serialization of books, usually nonfiction. Particularly inter- 
ested in quality fiction by beginning writers, to be published under the heading 
“Atlantic Firsts,” and paid for at the regular rate ($300 and up, on accep- 
tance). Each year the editors vote on the “Firsts” published and prizes of $750 
and $250 are awarded to the authors of the two best stories. Use three to five 
poems per issue. These must be of high literary distinction in both light and 
serious poetry; originality, wit and force of presentation are desired. Study of the 
magazine is best for prospective contributors. Payment is $2.00 per line. 


AUDIENCE, Box 223, Cambridge 38, Mass. Issued three times a year for the 
literate, sophisticated reader. Use articles containing original ideas on any of the 
arts, backed by real knowledge, as our readers are often experts in various 
fields. No special slant, word length, or style, but must be readable. No warmed- 
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over theses; abhor footnotes. Like humor, but get very little of it. Payment $10 
and up. Send to Jane Brooks. Also use offbeat stories, serious or humorous, any 
length. Sometimes publish chapters from unpublished novels. Originality and 
polished style is a must. Payment $10 and up. Send to Marcia Stubbs. Buy pix with 
mss and with captions alone. 8x10 glossies preferred. Also buy b&w photos of 
drawings and paintings. No color. Payment from $1.50 to $20. All types and 
lengths of poetry. $5.00 per poem and up. Take copyright on entire contents of 
the magazine. Assign rights for the author’s material without charge on the request 
of the author or his publishers. 


BALL STATE TEACHERS COLLEGE FORUM, Ball State Teachers College, 
Muncie, Ind. Merrill Rippy and Frances Mayhew Rippy, Editors. Issued twice 
yearly for an audience of educated readers interested in nontechnical studies of 
humanities, fine arts, sciences, social sciences, history, education. Payment in 10 
complimentary copies of the magazine. Send articles to Frances Rippy, Dept. of 
English. She will consider articles on humanities, fine arts, sciences, social 
sciences, history, education, and general articles of broad interest. 500-3,000 words. 
Merrill Rippy, Dept. of Social Sciences, is interested in any type of short story, of 
from 500 to 2,000 words. Publish 10-15 poems per issue, from 4-200 lines in 
length. Contributors should accompany their entries with a one- or two-sentence 
description of their academic background or position, their other publications, 
and their special competence to write on their subject. Reports within three 
months. 


BOOKS ABROAD, University of Oklahoma, Norman, Okla. Robert Vlach, Editor. 
Issued quarterly; $1.25 a copy; $4.00 a year. Articles (maximum length 4,000 
words) concerned with contemporary literature; book reviews of 100-250 words 
on new important original works of a literary nature, in any language. All 
contributions in English. No fiction. Payment only in off-prints (25) of a major 
article, plus 3 complimentary copies of B.A. 


BUCKNELL REVIEW, Bucknell University, Lewisburg, Pa. Harry R. Garvin, 
Editor. Issued three times each academic year for those interested in academic 
subjects and the humanities. Interested in articles dealing with history, the social 
sciences, and literature. Also philosophy and the political sciences. A nontechnical 
style for general scholarly readers is preferred. Length should be 5,000-15,000 
words. Reports in three weeks. No payment. 


BUDDHIST WORLD PHILOSOPHY (formerly World Philosophy), Box 28, 
Three Rivers, Mich. Marie Harlowe, Editor. Issued quarterly. Copies sent for dana 
(offering). No regular subscription price. Uses articles up to 2,000 words, dealing 
with the philosophical atheism of original Buddhism. Articles on peace and inter- 
racial matters should be of world interest, as magazine circulates more widely in 
the Orient and in Europe than in America. Reports in three days. No payment 
except subscriptions and copies of magazine. Use poetry or verse (but no rhymes) 
on the philosophy of Buddhism, i.e., world brotherhood, animal welfare, peace 
and nonprofit economics, rarely longer than ten or twelve lines. Since circula- 
tion is primarily in the Orient, an Oriental “flavor” is preferred; the literary, 
American, wordy—never. Poems must be in Buddhist understanding. No vague 
contemplation of a blade of grass, a cloud, etc. No beatnik mysticism, Payment in 
year’s subscription and extra copies. 


BURNING DECK, 615 Turner Park Ct., Ann Arbor, Mich. Published quarterly. 
James Camp, D. C. Hope, Bernard Waldrop, Editors. Articles and fiction not 
solicited, but an occasional article on poetry, or piece of exceptional fiction or 
drama, will be considered. Magazine is concerned specifically with poetry. No 
restrictions as to kind, but short poems will have some advantage over long 
ones. Translations are considered. Payment for poems varies and is on acceptance. 
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CALIFORNIA CROSSROADS, 244 Cedar St., Bakersfield, Calif. Thomas Liggett, 
Editor. Isued monthly; about 50% of material is free-lance. Like “letters” writers 
from Sacramento, Los Angeles, San Francisco, to appear with from 1,000 to 2,000 
words from six to ten times a year. Material should cover compelling develop- 
ments in art, music, politics, economics, sociology, entertainment, etc. Generally 
look for clear, clean, direct writing, although on rare occasions print some fairly 
abstruse material. Welcome humor, reminiscence, introspection in both fiction 
and nonfiction. Fiction must appeal to literate, broad-minded, intelligent, intel- 
lectually curious readers. Buy photographs with mss and with captions only. Size 
is immaterial, quality paramount. Poetry should be sent to Paul Gordon, 1801 
Kent Dr., Bakersfield. Usually is short, of high quality, covers a wide range of 
subjects. No payment for poetry. Cartoons should be sophisticated, social com- 
mentary and otherwise. Especially interested in this department. Also fillers of a 
wide range. Token payment for all except poetry. 


CANADIAN ART MAGAZINE, 77 Maclaren St., Ottawa 4, Ont., Canada. Alan 
Jarvis, Editor. Issued bimonthly; almost all free-lance. Use lively, informed 
criticisms of painting, sculpture, design and film, television, theater and the other 
performing arts—mainly from a visual point of view. Maximum length is. 2,000 
words. Material must be accurate and have critical acumen. Payment is up to 5c 
per word. Buy first publication rights. 


CANADIAN FORUM, 30 Front St., W., Toronto, Ont., Canada. Dr. Milton Wilson, 
Editor. Issued monthly. Articles should run no longer than 2,500 words, should be 
objective, well-written, knowledgeable. Preferred subjects are original research, 
politics, sociology, art. No slant. Try to carry one short story in each issue. 
Same length as nonfiction. Prefer nonformula. Publish some short poems. No 
payment. 


THE CANADIAN MODERN LANGUAGE REVIEW, 34 Butternut St., Toronto 
6, Ontario, Canada. Dr. G. A. Klinck, Editor. Issued quarterly for high school and 
university teachers of modern languages. Wants literary articles and articles on 
teaching methods, and audio-visual aids; objective tests. Also book reviews. Pre- 
ferred length is 1,500-2,000 words. Reports in one month. No payment. 


THE CAROLINA QUARTERLY, P. O. Box 1117, Chapel Hill, North Carolina. 
Jerome Stern, Editor; Peter David Krones, Dudley Carrol, Poetry Editors. Issued 
three times annually for readers of serious literary works: short fiction, criticism, 
poems. Wants articles of criticism on contemporary fiction, or on forms of criti- 
cism or poetry. Also acceptable are views on current cultural or social affairs. 
These nonacademic articles should be approximately 5,000 words in length. Hu- 
morous stories are acceptable, but should not. be simply conventional or slick. 
Poems must be original and matured in use of language with original subjects. 
Poems with traditional structure are acceptable, but mature experimentation is 
preferred. Up to 150 lines is acceptable. Popular conventional verse is not wanted. 
Modest payment. Reports in four weeks. The contents are copyrighted and the 
‘author retains reprint rights. Annual awards of $50 for the best fiction published 
and $25 for the best poem published are given. 


CHAT NOIR REVIEW, 150 E. Superior, Chicago 11, Ill. Robert Herron Ingalls, 
Publisher. Issued monthly; 60c a copy; $3.00 a year. A literary magazine pub- 
lishing fiction, nonfiction, poetry, plays, and reviews. Accept contributions which 
they byline and accompany with short sketches about the author. No payment. 


CHELSEA, P. O. Box 242, Old Chelsea Station, New York 11, N.Y. Ursule Moli- 
naro, Venable Herndon, Fiction Editors. Issued quarterly for a general, literary 
audience. Outlook On Art the only series of articles. Usually interviews with 
writers, painters. American, foreign fiction, with accent on style. Sometimes use 
photos with mss. Use a large amount of poetry. Send to Alfredo de Palchi, 
Sonia Raigiss. Rights remain property of author. Payment in copies. 
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CHICAGO JEWISH FORUM, 179 W. Washington St., Chicago 2, IIL. Benjamin 
Weintroub, Editor. Issued quarterly; $1.25 a copy; $5.00 a year. This is an Anglo- 
Jewish magazine devoted to the presentation, in a scholarly manner, of aspects of 
contemporary Jewish thought and problems. Uses articles on Jewish and minority 
problems only, but short stories used do not necessarily depict Jewish subjects only. 
Uses 2,500 to 6,000-word articles and 2,500 to 5,000-word stories. Buys poetry, but 
no photographs. Reports in two to four weeks. Pays lc a word, on acceptance. 


CHICAGO REVIEW, University of Chicago, Chicago 37, Ill. Hyung Woong Pak, 
Editor. Issued quarterly. Publishes fiction, poetry, essays, drama, literary criti- 
cism, book reviews, and artwork. Fiction should deal with the existential condition 
of men. No length limit. No light or humorous fiction. Use 10-15 pages of poetry 
per issue. Do not want light or “occasional” verse; publishes both free verse 
and verse in rhyme and meter. Content should be serious. Material published is of 
excellent quality, and usually no longer than 70 lines. Payment is in copies of 
magazine. 


THE COLORADO QUARTERLY, Hellems 118, University of Colorado, Boulder, 
Colo. Paul Carter, Editor. Prefers fiction with plots and believable characters, in 
lengths between 3,000 and 5,000 words. Does not want esoteric or experimental 
writing. Stories by Rebecca West, Jean Stafford, Robin White, John Graves are 
recommended for reading by writers who wish to submit to this magazine. Pay- 
ment for fiction is $20, upon acceptance—sometimes less if story is unusually 
short. Needs articles on a wide range of subjects that concern themselves with 
regional, national, and educational matters. These whould be written by specialists 
in a nontechnical, nonacademic style. Length should be between 4,000 to 6,000 
words, and payment is $20. Does not purchase photographs. Uses about ten 
poems per issue. No subject restrictions; material must be of high literary quality, 
but understandable; also, ought to be under forty lines. Payment is from $2 to $10, 
depending on length, and is on acceptance. 


COMMENTARY, 165 East 56th St., New York 22, N. Y. Norman Podhoretz, Edi- 
tor. Issued monthly. Encourages newcomers, although material by outstanding 
names is regularly published. Accepts fiction, no poetry, but material is mostly 
thoughtful essays from 3,000 to 7,000 words on political, social, theological and 
cultural themes, general, as well as with special Jewish content. Pays approxi- 
mately $25 a page, on acceptance. Query first. 


CONTACT, Angel Island Publications, Inc., Bridgeway and Johnson, Sausalito, 
Calif. William H. Ryan, Editor and Publisher. Issued monthly; $1.00 per copy, 
$9.00 per year. Publish articles, short stories, novelettes and vignettes of quality 
and distinction; quality poetry, graphics. No length restrictions. Pay $50-200 for 
fiction; $50-250 for articles; for poetry, $10 minimum, $15 for full page, $25 
for longer than one page; for art, photographs, cartoons, $10 per piece. Sequences 
that run more than one page, somewhat higher. $50 for those used on cover. 
Reviews and comment section: 3c per word to 2,000 words; 1c per word there- 
after. On book mss, pay reasonable advances and standard royalties. Buy exclu- 
sive North American rights. 


THE CRESSET, Valparaiso University, Valparaiso, Indiana. O. P. Kretzmann, 
Editor. Issued monthly except July and August for Lutheran college faculty and 
clergy. Wants articles stating the relevance of the Christian gospel to contempor- 
ary problems. For each page which contains approximately 800 words, they will 
pay $6.25. They will also consider contemporary verse or poetry up to 20 lines 
for which there is no payment. Pays on publication and buys all rights. Reports 
in 2-3 weeks. 


CRITICISM, Wayne State University Press, Detroit 2, Mich. Herbert M. Schuel- 
ler, Editor. Issued quarterly; $1.50 a copy; $6.00 a year. For a college and uni- 
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versity audience of humanities, scholars and teachers. Use articles on literature, 
music, visual arts. Style should be clear and to the point. Belongs to no particular 
critical “school.” Length, 2,500 words and up. Address material to Emerson R. 
Marks, Associate Editor. No payment, and reports take up to three months. 


CRITIQUE: STUDIES IN MODERN FICTION, Box 4063, University Station, 
Minneapolis 14, Minn. Howard P. Anderson, Editor. Issued three times a year. 
Use articles of 10-20 typewritten pages on contemporary writers whose work has 
not received the attention which it deserves. Reviews of from 1,400 to 3,000 
words about the work of the same writers and about works of literary criti- 
cism which deal with current fiction. Query not necessary. In general, no pay- 
ment for articles or reviews. In special cases, payment is offered in proportion to 
the length of the article. 


THE DALHOUSIE REVIEW, Dalhousie University, Halifax, N.S., Canada. 
C. L. Bennet, Editor. Issued quarterly. Want well-informed articles in good 
academic and literary style, by specialists but not for specialists. Subjects pre- 
ferred are literature, history, economics, political science, psychology, philosophy, 
current events of interest to Canadians. Pay $1.00 per page, on publication; also 
25 offprints. Use not more than one story per issue. Style and mood more 
important than conventional or popular plot. Same payment as for nonfiction. 
Use one or two short poems by established authors in each issue. Canadian pre- 
ferred. Require first serial rights. 


DECEMBER, 554 W. 107th St., Chicago 28, Ill. Jeff Marks, Editor. Publish about 
30 poems per issue. Also fiction up to novella length and articles, especially inter- 
views. Payment is in copies of the mag. 


THE ENGLISH RECORD, Colgate University, Hamilton, N. Y. Strang Lawson, 
Editor. Issued three times a year for English teachers. This magazine wants any- 
thing concerning the teaching of English. The preferred length is 1,000-2,000 words. 
Poetry is seldom published. No payment. Reports in one month. 


EPOCH, A Tri-Annual of Contemporary Literature, 159 Goldwin Smith Hall, 
Cornell University, Ithaca, N. Y. Issued three times a year, 75c a copy; $3.00 a 
volume. Uses quality fiction from 1,500 to 5,000 words. Would like to see more 
stories that combine a fresh, honest transcription of human experience with power 
or meaningfulness. Also uses poetry, approximately 10-20 pages each issue. Reports 
in two months or more. Payment in copies. 


ETCHINGS IN PROSE AND VERSE, P. O. Box 328, Gresham, Ore. Issued 
quarterly. Sylvia E. Nelson and Dee Burke Lopez, Editors. Use short provocative 
articles on any subject. Material must have fresh approach; writing must be of 
high quality. Use fiction of any type suitable for a literary quarterly. No style 
or slant limitations. 2,000 words is maximum length. Use novelettes, vignettes, 
short shorts, short stories. Use photos with mss and with captions. Publish cartoons 
and poetry of all types. No payment for material. 


THE EXPLICATOR, Box 10, U.S.C. Station, Columbia, South Carolina. J. Ed- 
win Whitesell, Editor. Issued monthly, September through June. For students and 
teachers of literature. Explication de texte in the fields of British, American and 
Continental literature; maximum length 1,000 words, 500 or less preferred. No 
payment; however, does buy permission to reprint poetry. Reports in 5 or 6 months. 


THE FAT ABBOT, 278 Central Ave., Needham Hts., Boston 94, Mass. Samuel Jay 
Keyser, Editor. Issued three times per year. Use book reviews, theater and movie 
reviews, general political articles, fiction of any type, style or length, poetry. Pay- 
ment in copies of the magazine. 
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THE FIDDLEHEAD, 495 Regent St., Fredericton, N. B., Canada. Fred Cogswell, 
Poetry Editor; Desmond Pacey, Prose Editor. Issued quarterly. Use high-quality 
fiction. Canadian preferred. Also poetry; integrity, originality and craftsmanship 
sought. Payment in copies. 


FIRST STAGE, A Quarterly of New Drama, 324 Havilon Hall, Purdue University, 
Lafayette, Ind. Henry F. Salerno, Editor. Issued quarterly. Publish three to four 
plays in each number; two of them full-length, the others one-act. Also use good 
verse drama. All rights remain with the playwright. No payment. 


FM AND FINE ARTS GUIDE, 1122 S. La Cienega Blvd., Los Angeles 35, Calif. 
Geoffrey M. Nathanson, Editor. Issued monthly. Buy three or four features per 
issue. Current subjects slanted toward the Southern California reader. Music, 
theater, art and political articles that would appeal to the culturally oriented 
adult. Author should take a firm stand on controversial subjects. Query first. 
Also use short stories of 1,000-2,000 words—mostly sophisticated humor. Buy 
humorous verse and cartoons. 


FOUR QUARTERS, La Salle College, Olney Ave. at 20th St., Philadelphia 41, Pa. 
Brother Edward Patrick, Editor. Issued quarterly; buy twenty stories per year, 
sometimes more. Use literary articles that show fresh insights and that are done 
in sprightly style. Cadences and rhythms of good contemporary prose are 
sought. Preferred length is 2,500 to 3,000 words. Pay $25 per article on acceptance. 
Also use good fiction and verse. Latter receives no payment. 


FREE LANCE, A Magazine of Poetry and Prose, 2904 22nd St., Niagara Falls, N. Y. 
or 6005 Grand Ave., Cleveland 4, Ohio. Casper L. Jordan, Editor. Issued semi-an- 
nually. Use avant-garde, experimental material. Query (send to Russell Atkins) 
before submitting articles. Use fiction of not over 1,000 words in length. Submit 
short stories to Adelaide Simon. Use poetry of any length. No payment. 


THE FREEMAN, Foundation for Economic Education, Irvington-on-Hudson, 
N. Y. Paul L. Poirot, Editor. Issued monthly for serious students of liberty of all 
ages. Dedicated to explanation of the philosophy of limited government, its moral 
and spiritual antecedents, and to firm support of the ideals of private property 
and the free market. Its thesis is that state interventionism, or socialism, grows 
rapidly in the United States and elsewhere, not because this ‘progressive’ ideology 
lacks opponents, but because there are so few opponents who adequately under- 
stand and can competently and persuasively explain interventionism’s opposite. 
Length up to 4,000 words, for which they pay 5c per word. Seldom uses fiction, 
but will consider stories oriented as above. Pays on publication and buys full rights, 
including permission to reprint. Reports usually within a week. 


GEORGIA REVIEW, University of Georgia, Athens, Georgia. W. W. Davidson, 
Editor. Issued quarterly for the intelligent general reader and the specialist. Pre- 
fers articles with a regional slant, though they are not limited to that. Accepts 
biographical, sociological, political, geographical, and literary criticism articles of 
4,000 to 5,000 words in length. In fiction, avoid the avant-garde, the obscene and 
the experimental. Stories should be from 3,000 to 4,000 words. Pays 1c per word 
for prose. Interested in short poems, not too obscure, but those having a point and 
something to say. Pays 50c per line. Payment is on publication. The material for 
this magazine is copyrighted, but permission to reprint is given. Reports within a 
month. 


GOLDEN ATOM, P. O. Box 1101, Rochester 3, N. Y. Larry Farsace, Editor. Issued 
irregularly. Want articles that will be firsts in the science fiction field—revelations 
of what prompted the author to first write science fiction, collectors telling about 
their experiences and their special rarities or prizes in collecting, definitions of 
literary and social significance of science fiction. Also articles that deal in the 
significance of poetry as world force or its possibilities as such a force. Payment 
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is $4.00 to $10 per article. Submit material to Duverne Farsace, Associate Editor. 
Also use fiction of up to 2,500 words. Fantasies, poetic or psychological. Origin- 
ality of thought and interesting style sought. Same payment as for nonfiction. 
Buy b&w photos of any size, both with mss and alone. Pay $2 to $12 each for 
these. Use poetry of up to sixteen lines (occasionally longer), which deals with 
fantasy or science fiction. Must have lasting value and significance. Pays 25c per 
line, on acceptance. Buy all rights unless otherwise specified, but return personal 
reprint rights to author on request. 


THE GRECOURT REVIEW, Smith College, Northampton, Mass. Susan Weisburg, 
Editor. Quarterly; $3.00 a year. Interested in short stories, poetry, essays, reviews, 
new forms. Miss Nancy Moore, Poetry Editor, uses about 10 poems per issue, 
and considers only student writing for the publication. She considers concentration 
of language, precision, skillful use of images, and emotional impact necessary for 
acceptance. Prefers short poems, usually under 70 lines. No photographs or art 
work. Payment in bound reprints and contributor’s copy. 


HARPER’S MAGAZINE, 49 E. 33rd St., New York 16, N. Y. John Fischer, Editor- 
in-Chief; Russell Lynes, Managing Editor. Usually publishes just one fiction. story 
each month. Length for this may vary between 1,000 and 5,000 words. No taboos. 
No formula. Wants literary quality; stories must be written by grownups for 
grownups; something must happen in each story. The characters must be por- 
trayed as real people who live a full life. The historical story, the story “in fancy 
dress” is out. The editors want stories by authors who write their own way rather 
than trying to copy someone else’s style. Buys North American serial rights, and 
pays from $200 to $250 for a normal length story. Buys articles on a variety of 
subjects: politics, science, personalities, literary matters, the arts, entertainment, 
finance, business. Studying copies of the magazine is recommended by the edi- 
tors. Article length varies from 2,000 to 4,000 words. Likes to be queried; does not 
purchase photographs. For filler material, the magazine uses quite a lot of poetry, 
and of excellent quality. Other fillers are impossible to define—paragraphs that 
are picked up and thought to be amusing or pertinent. No gags or featurettes 
wanted. Poems are usually from five lines to fifty; a poem taking up more than one 
page is rarely used. Poetry pays about $1.75 a line and fillers pay $25. Buys 
North American serial rights for these and reports in a week. A query is not 
necessary for fillers and poems. Cartoons are used chiefly to illustrate an article, 
but occasionally are used as separate items. Usually one cartoon a month or 
twelve a year are accepted, and they are those that can be reproduced in line 
as opposed to those that have to be reproduced by halftone. Pays $50 and reports 
within ten days to two weeks for these. . 


THE HARVARD ADVOCATE, 21 South St., Cambridge, Mass. Jaime Urrutia, 
Editor. Issued six times a year. The Advocate currently cannot accept material 
from outside the Harvard Community. 


‘HORIZON, A Magazine of the Arts, 551 Fifth Ave., New York 17, N. Y. William 
Harlan Hale, Editor. Issued bimonthly; $4.95 a copy; $21.00 a year. Aimed 
at the generally intelligent reader (college education or equivalent). Covers cul- 
tural topics—the entire span of mankind’s creative talents in both the past and 
the present. Especially like articles that view modern subjects in the light of the 
past, or those which treat historical subjects that have special relevance to the 
present. Premium on good, lively writing and fresh ideas. Articles average 3,500 
words, and pay is about $500 or more. Use occasional one-page articles of 350 to 
500 words; pay about $200. No fiction, occasional poetry, photography on assign- 
ment only. Pay on acceptance, and report within two or three weeks. 


THE HUDSON REVIEW, 65 E. 55th St., New York 22, N. Y. Frederick Morgan, 
Joseph Bennett, and Mary Emma Elliott, Editors. Issued quarterly; $1.25 a copy; 
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$4.00 a year. Uses quality fiction up to 10,000 words, articles up to 8,000 words, 
translations, reviews and poetry. No photographs. Reports in six to eight weeks. 
Pays 2c a word for prose, one-half rate for translations, and 65c a line for poetry, 
on publication. Self-addressed, stamped envelope must be included. 


THE HUSK, Cornell College, Mt. Vernon, Iowa. Mrs. Winifred M. Van Etten, 
Editor. Issued quarterly; magazine is completely free-lance. Use short stories of a 
maximum length of 3,000 or 3,500 words, poetry which does not exceed a page 
in length. Payment is in two free copies of the issue in which the writer’s work 
appears. 


INLAND, P. O. Box 685, Salt Lake City 10, Utah. John Rackham, Editor. Issued 
quarterly. Publishes poetry, short fiction, excerpts from novels in progress, essays, 
critical articles, academic satire. Literary merit essential. Usually reports within 
month. Payment in subs. and contr. copies. No length restrictions. 


INTER-AMERICAN REVIEW OF BIBLIOGRAPHY, Organization of American 
States, Washington 6, D. C. Armando Correia Pacheo, Editor. Issued quarterly. For 
specialists and institutions interested in the culture and bibliography related to 
Latin America. Includes biographical articles, review articles, book reviews, current 
bibliography, notes and news in twenty-three subject fields related to the Americas 
with particular emphasis in the humanities. Pays $50-$75 per solicited article on 
acceptance of the material. 


ITS OWN EXCUSE, 27 Millport Ave., New Canaan, Conn. Ellery Thoreau, Editor. 
Issued quarterly. Contains fiction, nonfiction, photos, wit, cartoons, poetry of 
interest to naturalistic philosophers, liberal religionists, laughing humanists. Sub- 
mit articles to a. brigilTe toklas. Use fiction with a moral or ethical core and 
with no supernaturalistic overtones—the more concise the better. Short shorts ac- 
cepted. Use poetry, preferably not over 20 lines. Writer will be paid in discount- 
credit up to $500 for fiction and nonfiction, $100 for photos and cartoons, 
$5.00 per line for poetry. 


JOHNSONIAN NEWS LETTER, 610 Philosophy Hall, Columbia University, 
New York 27, N. Y. James L. Clifford and John Middendorf, Co-editors. Issued 
four times a year for scholars, book-collectors and all those interested in 18th 
century English. Interested in news items, queries, comments, etc., having to do 
with 18th century English literature. Must be written in simple style. Sometimes 
use poetry which imitates that of the 18th century. Reports immediately. No 
payment. 


THE JOURNAL OF AESTHETICS AND ART CRITICISM, The Cleveland 
Museum of Art, Cleveland 6, Ohio. Dr. Thomas Munro, Editor, Issued quarterly. 
Use articles and book reviews on theories of the arts, including the visual arts, 
music, literature and the theater. No payment: 


JOURNAL OF SOCIAL PSYCHOLOGY, Carsen Center, 1813-B Adams Mill Rd., 
N.W., Washington, D.C. Dr. Leo Louis Martello, Editor. Issued quarterly; $1.00 
per copy, $3.00 per year. Wants articles on psychology, psychiatry, inspirational 
subjects, self-help, parapsychology, metaphysics, occultism, religion (orthodox and 
unorthodox), New Thought, graphology, hypnotherapy, sociology, anything con- 
structive pertaining to man, leading to self-insight and, if possible, spiritual 
awareness and betterment. Want tightly-written, fact-packed articles, strongly 
expressed viewpoints, nonsectarian, eclectic, an open forum for writers who have 
something to say and cannot find expression elsewhere. Payment in contributor’s 
copies. Also want short self-help fillers. Writers should study sample copy before 
submitting material. Reports usually in two months. Original submissions should 
be no more than four pages of double-spaced copy. Uses a lot of reprint material. 
Authors should send these tearsheets which are pasted up and photo offset as is. 
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Authors with various degrees should use them on their submissions. Will pay $5.00 
for best letter received outlining likes, dislikes, suggestions, etc. This is a regular 
feature. 


THE KANSAS MAGAZINE, Dept. of English, Kansas State University, Man- 
hattan, Kansas. W. R. Moses, Editor. Issued annually, $1.00 a copy. Published by 
the Kansas State College Press, but not a college publication. Originally intended 
as an outlet for writers who are present or former Kansans; welcomes other writers 
as space permits. Uses short stories, sketches, general articles, literary criticism, 
poems. No length requirements, though great length is a handicap. Material judged 
on literary quality and appeal to an adult reader group. Reports ordinarily within 
a month. No payment except copies of magazine. 


KEATS-SHELLEY JOURNAL, Publisher: The Keats-Shelley Association of 
America, Inc. 715 Fifth Ave., New York 22, N. Y. Mabel A. E. Steele, Chairman, 
Editorial Board, Houghton Library, Harvard University, Cambridge 38, Mass. 
Issued annually for academic and lay members of the Keats-Shelley Memorial 
Association in the U.S. and abroad. Wants critical, biographical, bibliographical 
articles (approx. 5,000-8,000 words) on Keats, Shelley, Byron, Leigh Hunt, and/or 
their circles; well-organized, documented, and written in as readable a style as 
possible. No original poetry, fiction or drama is acepted. Will use and cover cost of 
engraving any suitable illustrative material submitted, and will return originals if 
desired, but will not buy or pay for preparation of prints or facsimiles. No pay- 
ment. Reports in usually one to three months, but no promises are made. 


KENYON REVIEW, Kenyon College, Gambier, Ohio. Robie Macauley, Editor. 
Issued quarterly for literary/intellectual audience. Use articles on literature or the 
other arts, cultural subjects in general. Must be under 10,000 words. Originality 
of idea, skillful style are necessary. Query for nonfiction. Pay $25 to $45 per 
thousand words. Want quality short stories of any type. Subject should be treated 
with originality. Same payment as for nonfiction. Address fiction to George 
Lanning. Pay $15 to $75 for drawings, which are usually commissioned. Use 
poetry of from 30 to 60 lines. Must be of high quality. Pay 50c per line. Buy first 
American magazine rights. 


KEYSTONE FOLKLORE QUARTERLY, Box 105, Glenshaw, Pa. George Swet- 
man, Editor. Issued quarterly for students of folklore. Material must be related to 
folklore of Pennsylvania or neighboring states, or must be of general folklore 
study interest. Want articles on folklore themes or study, on folk music; also his- 
torical studies of folk musicians (not contemporary) or folklore characters, 
studies of modern folk trends, modern folk tale studies. No payment. Use 
poetry of the folklore type only. No length restrictions. No beatnik verse. Also 
use short bits up to 200 words on legends, names, proverbs or other folk themes. 
Buy first serial rights only. 


LANGUAGE, Journal of Linguistic Society of America, Editorial: Yale Graduate 
School, New Haven, Conn. Business: Box 7790, University Station, Austin 12, 
Texas. For professional linguistic scientists. Wants articles and reviews dealing with 
technical problems of linguistic science. Only members of the Linguistic Society 
of America may publish in this Journal. No payment, but all material is copy- 
righted. Reports in one to six months. 


THE LITERARY REVIEW, Fairleigh Dickinson University, Teaneck, New Jersey 
Charles Angoff and Clarence R. Decker, Editors. Issued quarterly, $1.25 a copy; 
$5.00 a year. Concerns itself with contemporary writing in the field of belles lettres 
both in the United States and abroad. Seeks to encourage literary excellence, and 
is hospitable both to established writers and young writers of promise. Stresses 
creative rather than critical writing. Uses articles, fiction, and verse, with no restric- 
tions and payment in copies. Reports in two weeks. 
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MAINSTREAM, 832 Broadway, New York 3, N. Y. Issued monthly; 50c a copy; 
$5.00 a year. This magazine combines the former New Masses and Mainstream. 
It publishes articles on cultural and political questions, as well as fiction, poetry, 
and drawings. Lengths for both articles and fiction may run from approximately 
2,000 to 4,500 words. Does not pay. 


MARK TWAIN JOURNAL, Kirkwood 22, Missouri. Cyril Clemens, Editor. Is- 
sued twice a year for those interested in American and English literature. $1.00 per 
copy, $3.00 per year. Prefers critical and biographical articles dealing with 
Mark Twain and other American, English and foreign authors. Uses some poetry. 
Queries are welcome. Payment by arrangement, on acceptance. Reports in two 
weeks. 


MENCKENIANA, Enoch Pratt Free Library, Baltimore 1, Md. Betty Adler, Editor. 
Issued quarterly. Articles deal with any aspect of H.L. Mencken’s career or inter- 
ests. Should not run over 750 words. Material must be authentic, with original 
slant. No payment. 


MICA, 216 Northridge Rd., Santa Barbara, Calif. Raymond Federman, Helmut 
Bonheim, Editors. Issued every three months. Publish poetry (free verse mostly), 
fiction (short stories, plays, diaries, journals), letters, articles (of any kind). 
Material must be readable, have a strong human element. Payment in copies. 


MIDWEST FOLKLORE, 478 Ballantine Hall, Indiana University, Bloomington, 
Ind. W. Edson Richmond, Editor. Issued quarterly for folklore students, scholars, 
and collectors. Publishes articles of from 1,500 to 8,000 words dealing with folk- 
lore—i.e., traditions, legends, customs, songs, tales, etc., which have been per- 
petuated in oral tradition. Both the materials themselves and scholarly analyses 
of such materials are acceptable. Scholarly accuracy and readability are necessary. 
The editors insist on attention to standardized documentation (MLA style-sheet 
or University of Chicago Press Manual). No payment. Do not publish original 
verse, but do use folk poetry. 


THE MINNESOTA REVIEW, Box 4068 University Station, Minneapolis 14, Minn. 
Sarah Foster, Harry Weher, Editors. Issued quarterly. Interested in essays on any 
topic. These may be difficult and even specialized, but they must be literate and 
gracefully written. Especially like political features. Material must show the 
intelligent judgment on such a problem. Payment is 2%c per word. Any type 
fiction is acceptable unless clearly glib or slick in intent and execution. Same pay- 
ment as for nonfiction. Buy serious poetry of any sort, length or school. Pay 50c a 
line. Print from 20 to 30 pages per issue. 


MCDERN FICTION STUDIES, Dept. of English, Purdue University, Lafayette, 
Indiana. Maurice Beebe, Editor. Issued quarterly. Aimed at largely academic, 
though many serious, readers. Interested in critical or scholarly articles on Ameri- 
can, British, and Continental prose fiction since 1880. No payment. Reports in 
four to six weeks. 


MONOCLE, 106 W. 69th St., New York, N. Y. Victor S. Navasky, Editor. Looking 
for political and topical satire in the prose field. Also use an unlimited amount of 
short verse with emphasis on wit and political satire. Low rate of payment. 


MUTINY, P. O. Box 278, Northport, N. Y. Jane Esty, Paul Lett, Editors. Published 
three times a year for a literate, educated audience. Want quality articles in any 
style and of any length. Moderate cash payment. Buy quality fiction. No parti- 
cular slant, but freshness and originality are the determining factors. Length: 
the usual story. Also interested in chapters of novels already accepted for publica- 
tion in book form, plays, translations. Buy original drawings suitable for reproduc- 
tion in line cut. Publish a large amount of quality poetry. Usually buy all rights. 
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NAMES, Fairleigh Dickinson University, Madison, N.J. Issued four times a year. 
E. Wallace McMullen, Editor. For anyone sincerely interested in the study of 
names. Uses articles on the etymology, origin, meaning and application of all 
categories of names—geographical, personal, scientific, commercial and popular. 
Uses scholarly and some semipopular articles on names and onomatology. Pub- 
lishes verse sometimes as a novelty. Maps and a few photographs are sometimes in 
cluded. No payment, but contributors are given twenty-five free reprints. Material 
must show sound scholarship and readability. 


NEW CAMPUS WRITING. Nolan Miller and Judson Jerome, Editors. Address 
Antioch College, Yellow Springs, Ohio. Uses fiction, plays, articles and poetry. 
Buys from about 10-15 poets, represented by as many as eight or ten poems each. 
Mr. Jerome has no preference lengthwise. Vitality and mature control of the 
medium is the quality looked for. Payment here is an advance of $500 pro-rated 
among all the contributors to each volume. “New Campus Writing comes out 
only every other year. It is best to query or watch for announcements indicating 
when we are actively considering contribution. Only registered college students 
are eligible—but this includes night courses, graduate students, and special stu- 
dents. Material which has appeared in campus magazines of limited circulation is 
eligible, but no other previously published work can be accepted. No translations.” 
Contributions limited to college students only. Material unaccompanied by 
stamped, self-addressed envelopes will not be returned. 


THE NEW ENGLAND QUARTERLY, Hubbard Hall, Brunswick, Maine. Her- 
bert Brown, Editor. Issued quarterly for historians and scholars. Wants scholarly 
articles on New England life and letters. No payment, but does copyright ma- 
terial. Usually reports within four weeks. 


NEW MEXICO QUARTERLY, University of New Mexico Press, Albuquerque, 
N.M. Roland Dickey, Editor. Issued quarterly for an intellectual audience. Buy 
about ten short stories per year, forty poems, ten articles. Use informative nonfic- 
tion of high intellectual interest (about the level of Harper’s or Atlantic). Should 
be about Southwestern culture (history, art, archaeology, economics, geography, 
literature), to 6,000 words. Prefer shorter pieces written for the general intelligent 
reader rather than the specialist. Also like to see articles on contemporary 
literature. Query first. Pay $20 per article. Buy offbeat fiction written from any 
point of view. Not interested in the slick or fashionable story, but in the quality 
of the piece in its own terms, whether avant garde, conventional, folksy, experi- 
mental. Length is 500 to 5,000 words. Prefer Southwestern theme, but this is not 
a prerequisite to acceptance. Also interested in vignettes and short shorts, short 
dramatic pieces (including verse-drama), experiments. High quality writing is 
necessary. Payment is same as for nonfiction. Prefer poetry to run less than 30 
lines; rarely see quatrains and would like to. Prefer heavy verse to light and rarely 
accept poems with a moral, or poems about poetry. Pay $5.00 per poem. Buy 
first serial rights. 


NORTHWEST REVIEW, University of Oregon, Eugene, Oregon. Edward van 
Aelstyn, Editor. Quarterly. Prepared for an intelligent audience, but to no special- 
ization. Fiction and articles to 10,000 words; poetry; art reproductions; book re- 
views. Literary rates. Any regional material should be of the Northwest. Mss action 
in 2-8 weeks; payment on acceptance. Queries invited. 


THE OSU THEATRE COLLECTION BULLETIN, Dept. of Speech, 154 N. 
Oval Drive, Ohio State University, Columbus 10, Ohio. Dr. John H. McDowell, 
Editor. The Bulletin is issued annually to theatre historians and_ researchers, 
directors, producers, actors, designers, technicians, and lighting engineers. The 
mailing list is international in scope with libraries, museums, private collections, 
along with university, college, community and high school theatres. The Bulletin, 
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which is extensively illustrated, reports research findings from the rich archives 
in the OSU Theatre Collection. All mss derive from research activities in the 
progress reports on research problems and findings in theses and dissertations. 
Also, the Bulletin reports gifts to the Collection in the form of programs, prints, 
prompt books, posters, scrap books, rare editions, and clippings. 


THE PANIC BUTTON, 1217 Weston Rd., Toronto 15, Ont., Ganada. Les Niren- 
berg, Editor. Issued quarterly; all material is free-lance. Looking for good humor. 
Satire of all kinds is most desired. Articles should be no shorter than 200 words 
(to serve as a filler) and no longer than 2,000 words. Also consider serious articles 
on topical subjects (commentary on things in the news, serious fiction, book re- 
views) and poetry; but these don’t pay as well. Material must be coherent with a 
minimum of padding. No subject is taboo. Query first. Pay between $1.00 and 
$7.00 per article, depending on quality rather than length. All types of fiction used. 
Humorous rather than formula or too avant-garde. Anything iconoclastic or 
irreverent. Vignettes and short shorts considered. Payment same as for nonfiction. 
Pay $1.00 to $7.00 for good poetry. Again, highest prices go to humor, satire. Car- 
toons, same requirements, same payment. Also pay $1.00 flat rate for gag lines. 
Fillers: short commentaries on things in the news. Same payment. 


PARALLAX, Box 519, Carbondale, Ill. F. H. Moreno, Editor. Issued quarterly. 
No limitations on subject matter or style. Articles should be slanted toward an 
up-to-date, well-read audience. Facts must be accurate. Also like well-written 
topical satire. Preferred length is 1,500 words or less. Fiction of any type. Same 
requirements as above. Should run 3,000 to 4,500 words in length. Like vignettes 
on local southern Illinois personalities, short shorts. Not interested in romantic 
novelettes. Fiction should show universal human involvement in quest for knowl- 
edge, understanding and place in society. Use photos with mss and alone. No color. 
Publish poetry—the best of any style. Use cartoons—b&w, approximately 6x9 
art work. No payment except copies. 


THE PARIS REVIEW, 16 Rue Vernet, Paris 8, France. New York Office: 45-39 
171 Place, Flushing 58, N. Y. George A. Plimpton, Editor. Issued quarterly. Uses 
fiction, articles, criticism, drawings and translations. Pays up to $150 for nonfic- 
tion and fiction. Uses 20 pages of good poetry per issue, with no specifications on 
subject matter and no length preference. Payment is 35c a line. 


THE PERSONALIST, University of Southern California, Los Angeles 7, Cali- 
fornia. Dr. W. H. Werkmeister, Editor. Issued quarterly; 50c a copy; $2.00 a year. 
Uses only critical articles under 20 pages pertaining to philosophy, religion, and 
literature. Very little poetry used. Reports in approximately four weeks. No honor- 
arium. 


PERSPECTIVE: A quarterly of literature and the arts, Washington University 
P. O., St. Louis 5, Missouri. Jarvis Thurston; Editor. Most of material is free- 
lance. Issued quarterly for literary intellectuals. Wants articles on literary criticism 
on contemporary writers, American or foreign. Preferred length is 3,000 or more 
words. Intended for an audience already familiar with author’s work. Wants 
serious quality fiction up to 20,000 words. The editors admire the stories of K. A. 
Porter, Saul Bellow, Bernard Malamud. Uses quality poetry intended for an 
audience familiar with, for example, Stevens, Pound, Eliot. No restrictions on 
length. No payment. Reports in one month. 


PHYLON, The Atlanta University Review of Race and Culture, 223 Chestnut St., 
S. W., Atlanta 14, Georgia, Tilman C. Cothran, Editor. Issued quarterly; 
$1.00 a copy; $3.00 a year. Uses articles written within the framework of racial 
and cultural contacts. Uses short stories (1,000 to 3,500 words), poetry and re- 
search articles (15 to 20 double-spaced typewritten pages). No payment. 
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POETRY UNLIMITED, 1 Gallatin, Missoula, Mont., Issued monthly. William J. 
Kirwin, Editor. Use one or two essays per month dealing with political or social 
science matter. Liberal slant. Query not required. Preferred length is 500 to 1,250 
words. Use short shorts of 250 to 750 words, fiction with an unusual twist. Satire 
most welcome. Submit fiction to Antonia Kirwin. 75% of the magazine is devoted to 
poetry or verse. No specific type, although modern poetry will find an excellent 
reception here. No payment except in prizes from several contests. 


PRAIRIE SCHOONER, Andrews Hall, University of Nebraska, Lincoln 8, Nebr. 
Karl Shapiro, Editor. Issued quarterly; $1.00 a copy; $3.00 a year. Uses several 
stories per issue. Also two or three articles per issue, up to 5,000 words. Subject 
to general interest. Seldom prints the scholarly or academic articles. Reports in a 
month. No payment. No limit on length of prose. Use 20 to 30 poems in each issue 
of the magazine. These may be on any subject, in any style. Occasional long 
poems are used, but the preference is for the shorter length. High quality neces- 
sary. Payment is in copies of the magazine and offprints. Some prizes are also 
awarded. Photos used occasionally. 


THE PRINCETON UNIVERSITY LIBRARY CHRONICLE, Princeton Uni- 
versity Library, Princeton, N. J. Alexander D. Wainwright, Editor. Issued quart- 
erly for scholars and book collectors. Interested in literary and historical articles, 
preferably having some connection with Princeton or with material in the Uni- 
versity Library. No fiction wanted unless it has some connection with material in 
the University Library. Wants photos only if necessary. No payment. Reports 
within a few weeks of receipt. 


PROVINCETOWN REVIEW, Box 1786 GPO, New York 1, N. Y. William V. 
Ward, Editor. Issued biannually: Interested in lively, fearless political articles, 
in features on films, music, plastic arts, sex—anything vital, personal, unusual. 
Want fiction that is exciting both in content and style. Any length. Don’t want 
anything that is the product of university writing courses or too much Faulkner 
or Henry James consumption. Interested in plays, segments of novels. Fiction goes 
to Harriet Solimers, Marjorie Marshall. Use a large amount of poetry. No pay- 
ment. 


QUARTERLY REVIEW OF LITERATURE, Box 287, Bard College, Annandale- 
on-Hudson, N.Y. T. Weiss, Editor. Aimed for the literary public and those with 
interest in literature. No nonfiction. Fiction of various lengths is wanted. Study the 
magazine before submission. Also publishes poetry. 


QUEEN’S QUARTERLY, Queen’s University, Kingston, Ont., Canada. J. M. 
Stedmond, Editor. Issued quarterly; $1.00 a copy; $4.00 a year. This publication 
is in its 69th year and is so designed as to have interest for English-speaking 
readers both within and beyond Canada. Uses articles dealing with literary, social, 
political, industrial, educational, and other problems. Also poems and short stories 
‘by competent writers. Usually two brief poems of high quality are used per issue. 
Payment is $10 per poem on publication and the author is sent two compli- 
mentary copies of the issue in which his contribution appears. “Since we publish 
so few poems, we naturally tend to use the work of Canadian writers whenever 
possible, though we do, of course, publish poems of exceptional merit regardless 
of their country of origin.” Does not use illustrations. Reports within two weeks. 
Pays $3.00 a page for prose on publication. 


RENASCENCE: A Critical Journal of Letters, Editorial Office: Marquette Uni- 
versity, Milwaukee 3, Wisconsin. John Pick, Editor. Issued quarterly for authors, 
critics and college educators. Wants critical articles and book reviews only. Arti- 
cles: 5,000 words; book reviews: 2,000 words. No payment. Reports upon accept- 
tance of material. 
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ROMANCE PHILOLOGY, University of California Press, Berkeley, Calif. Yakov 
Malkiel, Editor. Issued quarterly for scholars, including graduate students. Wants 
articles on academic subjects exclusively. No payment. Reports within a few weeks. 


SATURDAY REVIEW, 25 W. 45th St., New York 36, N. Y. Richard L. Tobin, 
Managing Editor. Issued weekly; 25c per copy, $7.00 per year. Uses articles, 
literary essays and reviews, also some verse and short humor. Most articles and 
all book reviews are assigned, but free-lance material is carefully considered. 
High literary quality is essential in both prose and poetry. Always look at first- 
rate articles on international affairs, politics, art, education, science, music, movies, 
theater and communications, (the press, TV, advertising, etc.). Emphasis is on 
seasoned opinions and judgments backed by solid facts. Payment is $75 for 
articles, on publication; sometimes more in special cases. No fiction. Uses 8x10 
glossy photos and buys one-time rights for these; pays on acceptance and prefers to 
be queried. Pearl Steinhaus is Photo Editor. Also uses occasional 850-word guest 
editorials, but solid reputation is almost invariably necessary to back up opinions. 
Best length for other articles: 1,000-3,500 words. Queries welcome but not neces- 
sary. Reports as soon as possible. Ardeane Tratzky buys cartoons, paying up to $40 
for good literary and best-seller gag situations. 


THE SEWANEE REVIEW, Sewanee, Tenn. Andrew Lytle, Editor. Issued quarterly. 
Use articles which manifest distinguished criticism. Query first. Payment is 2%c 
per word. Pay same rate for good, regional short stories. Poetry should be serious, of 
high quality. No light verse, amateur efforts of verse for children. Payment is 50c 
per line, on publication. No length restrictions. Use ten to twenty poems per issue. 
Prefer that poet send his work in batches of three or four or more. 


THE SHAKESPEARE NEWSLETTER, Kent State University, Kent, Ohio. Dr. 
Louis Marder, Editor. Issued six times a year. Aimed at those readers interested in 
education and dramatics. Wants articles of interest and importance on criticism, 
biography, stage history and practice, language and all miscellaneous aspects of 
Shakespeare. Writer must be aware of previous scholarship on the subject. Con- 
clusions must be valid, thesis must be original. Payment in copies. Also use short 
poetry related to Shakespeare—inspiration, eulogy, parody, etc. 


THE SHAW REVIEW, 221 Sparks Bldg., University Park, Pa. Stanley Wein- 
traub, Editor. Issued three times a year (January, May and September) for 
academic, theatrical and lay readers interested in GBS, his work and his world. 
The subject of articles should be George Bernard Shaw and his milieu—its per- 
sonalities, works, relevance to his age and ours. MLA Style Sheet recommended. 
Articles under 5,000 words preferred. Payment in ten contributor’s copies. Reports 
in about six weeks. 


SNOWY EGRET, 911 N. Second St., Vincennes, Ind. Humphrey A. Olsen, Editor. 
This semi-annual magazine is in the market for fiction, essays, biographies, and 
criticism which have to do with nature or man in relation to nature. Originality 
of thought and literary quality is desired. Poetry up to 9 lines or more are paid 
$2 per poem with $2 extra per page for poetry that runs over a page. Payment on 
publication. An examination of a copy of the magazine may save writers time and 
trouble. A sample copy will be sent for 25c. Prose and general correspondence 
should be sent to the editor; poetry to William J. Brown, 3145 25th St., 


Boulder, Colo. 


SOUTH ATLANTIC QUARTERLY, Box 6697, College Station, Durham, N. C. 
W. B. Hamilton, Editor. Issued quarterly; $1.00 a copy; $4.00 a year. Uses articles, 
2,500 to 5,000 words, on current affairs, literature, philosophy, and history. No 
fiction, photographs, or poetry. Reports in six weeks. Pays $2.00 per printed page, 
on publication. Proceeds of sale of rights to reprint divided with author. 
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SOUTHERN FOLKLORE QUARTERLY, 208 Anderson Hall, University of 
Florida, Gainesville, Fla. Alton C. Morris, Editor. Issued quarterly for folklorists, 
musicians, literary scholars, etc. Wants folklore material with emphasis upon its 
collection, preservation, and utilization. Publishes folk poetry only. No payment. 
Reports in approximately two months. 


SOUTHWESTERN LORE, University of Colorado, Boulder, Colo. John Green- 
way, Editor. Issued quarterly. Uses material dealing with any phase of southwest- 
ern archaeology, anthropology, biology, folklore, geology, paleontology, history 
or related subjects. Line drawings and photographs are accepted. No payment. 
Style sheet available. 


SOUTHWEST REVIEW, Southern Methodist University, Dallas 22, Texas. Char- 
acterization rather than plot is the important requirement for fiction—excellence 
of writing. Lengths 3,000 words, as an average. The stories, “With Laughter,” by 
Julian Silva, and “Autaeus,’ by Borden Deal, are examples of the type ma- 
terial desired. Pays Yc a word on publication, and buys first serial rights. Articles 
may be historical, scholarly, regional, literary criticism, national and international 
problems, etc., in lengths around 3,000 words. Likes to be queried. Poetry sub- 
mitted should be-sent to Mrs. Margaret L. Hartley, Managing Editor. She uses 
about 6 or 8 poems per issue. Any subject that is approprate for genuine poetic 
treatment is good here, except that in general they do not tend toward religious, 
love, or humorous poems, and prefer that nature poems be oriented toward 
human emotional experience rather than being ‘straight’ nature. Look for poetry 
rather than verse. Ask that the poet convey genuine insights into human life and 
emotion through appropriate and skillful poetic expression, but do not favor one 
specific form over another. Because of the name of the university, they receive 
much devotional verse, which is not what they want. Maximum length is 75 lines— 
can use anything below that, from4 lines up. Payment is $5.00 per poem, on publi- 
cation. Does not buy photographs. 


STORY MAGAZINE, 135 Central Park West, New York 23, N. Y. Whit and Hallie 
Burnett, Editors. Issued bimonthly. Use short stories of high literary distinction, 
regardless of preconceived taboos. Also articles about literary figures. Query first 
on the latter. Payment is $40 to $50 per ms. Buy all magazine rights, with division 
of reprint income, etc., between magazine and author. 


THE TAMARACK REVIEW, Box 157, Station K, Toronto 12, Ontario. Issued 
quarterly; $1.00 a copy; $4.00 a year. Material used in critical essays; review of 
various arts; serious travel articles; and journalism of literary quality, up to 10,000 
words. Pays 1¥%c a word on publication. No fillers or photos. Literary quality poetry 
is paid for by arrangement. 


_ TARGETS, a quarterly of poetry now in its third year with the appearance of No. 9, 
makes payment of $1.00 per page and $10.00 per eight-page “signature,” plus 
contributor’s copies. Eight-page “signatures,” a selection of poems by an indivi- 
dual poet, are the most in demand. Line drawings are also wanted for illus- 
trating the 32-page offset magazine. W. L. Garner, Editor, wants unpretentious 
modern poetry, including translations, and favors no particular “school.” Sub- 
missions should be sent to The Editor, Casabuelo, Sandia Park, New Mexico. 


THE TEXAS QUARTERLY, Box 7527, University Station, Austin 12, Texas. 
Issued quarterly; $1.00 a copy; $4.00 a year, $5.00 foreign. Published by the faculty 
of the University of Texas. Dr. Harry H. Ransom, Editor. Uses quality articles 
about sciences, the social sciences and the humanities. Some poetry and fiction. 
Very high standards. Pays up to $500 an article, approximately $1.00 per line for 
poetry. Recommends query letter. 
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THOUGHT, Fordham University, 441 E. Fordham Rd., New York 58, N. Y. Rev. 
Joseph E. O'Neill, S.J., Ph.D., Editor. Issued quarterly; $1.75 a copy; $6.50 a 
year. Uses competent articles in the fields of science, literature, history, sociology, 
education, philosophy and religion, written in a way to appeal to the well-educated 
general reader; 9,000 to 11,000 words in length. Poetry very rarely used. Reports 
within a month; include return postage with submissions. No payment except re- 
prints of published articles. 


TRACE, P. O. Box 1068, Hollywood 28, Calif. James Boyer May, Editor. Issued 
quarterly. Use articles which are compact and authoritative, but not stiffly aca- 
demic and not without individuality of expression. Neo-Romantic slants and no 
objection to original and controversial theses. Subject matter confined to con- 
temporary literary significance, but may concern writings of the past in their 
bearings on same. Preferred length is 1,000 to 2,500 words. Query first. Pay 1c per 
word, on publication. Limited market for fiction. Do not submit without query. 
Must comprise some significant departure, stylistically or thematically. Payment 
same as for nonfiction. Occasionally buy photographs with mss and with captions 
only. No color. Space rate, approximately $5.00 per page. Query before submitting 
poetry unless it is brief satirical verse. Page rate for serious work, $1.00 each 
for brevities. Buy first North American serial rights. 


TWENTIETH CENTURY LITERATURE, 2679 South York St., Denver 10, 
Colo. Alan Swallow, Editor. Uses scholarly and critical articles concerning 20th 
century authors of all nations. Especially interested in bibliography. Prefers to run 
against popular currents in scholarship; when one author is being written about 
most, this magazine likes to have material upon other authors at that time. Ma- 
terial should cover all types of literature, poetry, drama, essay, as well as fiction. 
No preferred article length. Footnotes as necessary for reference should be placed 
at the end of the manuscript. No payment. Gives several copies free. Reports in 
two months. 


UNIVERSITY OF KANSAS CITY REVIEW, 5100 Rockhill Road, Kansas City 
10, Mo. Alexander P. Cappon, Acting Editor. Issued quarterly; $1.00 a copy; $3.00 
a year. Uses stories, 2,000 to 3,000 words, and articles. Imagination and originality 
are essential. Also poetry, both long and short; but no photographs. No payment. 


VILTIS (Hope), P. O. Box 1226, Denver 1, Colo. V. F. Beliajus, Editor. Issued 
six times per year. Use articles on folklore, custom and nationality backgrounds. 
Folkish (not too erudite) but informative. Can be any length. Everything must be 
based on custom. Query first. No payment. 


THE VIRGINIA QUARTERLY REVIEW, 1 West Range, Charlottesville, Va. 
Charlotte Kohler, Editor. Issued quarterly; $1.00 a copy; $4.00 a year. Uses good 
short stories, conventional or experimental, from 2,000 to 7,000 words. Also 
articles, 3,000 to 6,000 words: discussions of current problems, economic, historical; 
literary essays. Buys poetry, but no photographs. Generally uses ten pages of 
poetry in each issue. No length or subject restrictions. Reports in two weeks. Pays 
$5.00 a page of 350 words for prose and 50c a line for poetry, on publication. 


WALT WHITMAN REVIEW, Business Office: Wayne State University Press, 
Detroit 2, Michigan. Editorial Office: William White, Journalism Dept., Wayne 
State University, Detroit 2, Michigan. William White and Charles E. Feinberg, 
Editors. Issued quarterly for specialists in American literature. All articles and 
book reviews, notes and queries should deal with Walt Whitman and his writings. 
Preferred length is 2,000 words maximum. Payment in contributor’s copies. Writer 
retains all rights. Reports within a few days. 


WESTERN FOLKLORE, University of California Press, Berkeley 4, Calif. Way- 
land D. Hand, Editor. Issued quarterly; $1.25 a copy; $4.00 a year. Uses western 
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folklore material: songs, legends, beliefs, and customs. Scholarly articles only. No 
literary reworking accepted. No payment. 


WESTERN HUMANITIES REVIEW, University of Utah, Salt Lake City, Utah. 
Jack Garlington, Editor. Issued quarterly for the academic or educated laymen. 
Wants authoritative but readable articles not over 5,000 words (preferably 3,500) 
on literature, art, philosophy, history and religion. Wants fiction stories of 3,500 
words in length. Poetry of any length is accepted. Payment in reprints. Reports in 
30 days. Buys U. S. Serial Copyright only. 


WHY, P. O. Box 2115, Vancouver, B. C., Canada. Issued monthly. Chris Foster, 
Editor. Articles should be no longer than 600 or 700 words; of a questioning or 
challenging nature, relating to topical affairs or any field of human activity. Pay- 
ment in copies. Use poetry with integrity of feeling, that which attempts to reach 
a more satisfactory experience in life, the answer to the human dilemma. 


WORD, 401 Philosophy Hall, Columbia University, New York 27, N. Y. William 
Diver, Andre Martinet, and Robert Austerlitz, Editors. Issued three times a year. 
Aimed at readers interested in linguistics and related fields. Wants scholarly arti- 
cles containing original contributions on linguistic and related subjects. No pay- 
ment. The time required to report on a manuscript varies with its difficulty. 


THE YALE REVIEW, 28 Hillhouse Ave., New Haven, Conn. J. E. Palmer, Editor. 
Buys quality fiction between 3,000 and 5,000 words. Wants authoritative discussions 
of politics, economics, and the arts, in lengths between 3,000 and 5,000 words. Does 
not purchase photographs. Payment on publication. 
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TV PICTURE LIFE, 220 Park Ave, S., New York 10, N.Y. Bob Lucas, Editor. 
Issued bimonthly; 25c a copy. No fiction, poetry, or cartoons. 

Nonfiction: Uses articles and picture stories on TV, motion picture and recording 
personalities. This offers a market for exclusive articles with new angles. Query 
first. Pays $100 minimum, on acceptance. Replies in two weeks. 

Photos: Uses photo stories. Will accept contacts. Also uses all size color photos. Pays 
$10 and up, on acceptance. Buys first rights. Gives no assignments. Query first. 


TV AND MOVIE SCREEN, 220 Madison Ave., New York, N.Y. 25c a copy. No 
fiction, poetry, or cartoons. 

Nonfiction and Photos: Uses articles and picture stories on TV and movie person- 
alities. This offers a market only for top material. Better query. Buys contacts as 
well as color photos. Payment by agreement, on acceptance, $100 minimum. Re- 
ports in two weeks. 


TV GUIDE, Radnor, Pennsylvania. Merrill Panitt, Editor. 

Nonfiction: Wants offbeat articles about TV people and shows. This magazine is 
not interested in “fan” material. Also wants stories on the newest trends of televi- 
sion, but they must be written in layman’s language. Writers are advised to query 
with an outline first. Article length is from 200 to 2,000 words. No set rate of pay. 
Cartoons: Uses particularly outstanding cartoons for which $50 up is paid. 

Photos: Wants professional high-quality photos which should accompany articles. 


TV-RADIO MIRROR, 205 E. 42nd St., New York 17, N.Y. Claire Safran, 
Editor. Issued monthly; 25c a copy; $3.00 a year. Buy all rights. 

Nonfiction: Can use material written by people who are familiar with Hollywood 
and TV stars. Subject matter: personality stories on TV and recording stars and 
also non-performing celebrities who have acquired “star status.” Like anecdotal 
style. Not interested in trade-slanted stories. Query first. Rates are by arrange- 
ment. 

Photos: Buy pix with mss and as picture stories. Must be good quality. B&w 
submissions should be 8x10’s, but will look at contacts. Color should be 35mm and 
rolleis. Pay by arrangement. 


TV STAR PARADE, 295 Madison Ave., New York 17, N. Y. Diana Lurvey, Edi- 
tor. Issued monthly; 25c a copy; $3.00 a year. Occasionally buys photos. No fillers. 
Nonfiction: Emphasis here is on private life of TV personalities, bringing out in- 
teresting and photogenic topics. Reports in two weeks. Pay $125 up, on publication. 
Occasionally buy pix, but query first. No fiction or poetry. Buy first rights. 


WESTERN RADIO AMATEUR, 10517 Haverly St., El Monte, Calif. Don Wil- 
liamson, Editor. Issued bimonthly. For radio amateurs, experimenters. 
Nonfiction, Photos, Cartoons: Want electronic construction articles in all fields; 
radio amateur, citizens band, hi-fi, experimenter, etc. Payment is $10 per printed 
page. Use photos with mss. Pay $5.00 each for suitable cartoons. 
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ALL FLORIDA MAGAZINE, P.O. Box 5736, Jacksonville, Fla. Ed Hasse, 
Editor. Issued weekly. Query first. Rarely use cartoons. 

Nonfiction: Uses Florida-slanted articles no longer than 2,000 words, illustrated by 
photographs, if possible. Can deal with Florida living, history, personalities. Hu- 
morous pieces also welcome. Pays 4c a word, on acceptance. 

Photos: Pix, whether submitted with article or with caption material only, are pre- 
ferred in the 8x10 size, although 4x5’s are acceptable. Want pictures stories with 
emphasis on current issues and trends as they relate directly to Florida. Pays $3.00 
to $5.00 per picture. 


ARIZONA HIGHWAY, 2039 W. Lewis, Phoenix 9, Arizona. Raymond Carl- 
son, Editor. Issued monthly; 50c a copy; $4.00 a year. 

Nonfiction: Uses travel articles pertaining to Arizona and the Southwest, and his- 
torical and personality articles pertaining to Arizona people. Preferred length is 
2,500 words. Pays 2c a word for articles and buys first publication rights only. 
Reports in one week. 

Photos: Pays $2 to $10 for black and white photos and $20 to $60 for color shots, 
21%4x2¥% or larger. 

Fillers: Uses poetry on the back page of the magazine, paying 50c a line. Should be 
8-12 lines long, on Southwestern subjects. Buys first publication rights only and 
reports in two weeks. 


ASSOCIATED FILIPINO PRESS, P.O. Box 29035, Vermont Station, Los Angeles 
29, Calif. John Lopez, Jr., Editor. Issued monthly. 

Nonfiction: Uses news and feature stories about Filipinos or unusual stories 
about anyone and their dealings with the Filipinos or the Philippines. Currently 
overstocked on material about General MacArthur and former Ambassador 
Carlos P. Romulo. Maximum length, 1,500 words. Please, no war stories about 
Filipinos and Japanese. Material should be newsy, interesting, should promote 
good will between the Philippines and the United States. 

Photos: Buy photographs with mss and with captions only. No color. Should be 
4x5 or 8x10 glossies. Pay $1.00 each. 

Fillers: Uses poetry and verse of interest to Filipinos. Oriental flavor, Pay maxi- 
mum of $3.00 per poem. Also use prose fillers—anecdotes, epigrams, short hu- 
mor and jokes. Pay 3c per word and $1.00 each for jokes. 

Cartoons: Buy roughs in any medium except color. Don’t try unless you know 
what a Filipino looks like. Pay $5.00 each. 


BATAAN MAGAZINE, Capital Publisher, Inc., 1006 National Press Bldg., Wash- 
ington 4, D. C. (Also 206 Villonco Bldg., Manila, Philippines.) Dr. Diasdado M. 
Yop, Editor and Publisher. Issued monthly; 25c a copy; $5.00 a year. The company 
also publishes Know Your Congress and Know The United States of America, 
annual magazines. 

Nonfiction: Devoted to American-Philippine and Far Eastern affairs. Uses non- 
political articles, dealing mainly with commerce and trade. 1,500 words in length. 


BRITISH COLUMBIA DIGEST, Box 1238, Quesnel, B.C., Canada. Art 
Downs, Editor. Issued bimonthly. Use five articles per issue. Buy first rights. 
Nonfiction: Factual articles about fishing, hunting, camping, boating, history, 
people, communities and similar material about British Columbia and the Yukon. 
Query not necessary. Pay 7%-1c per word. 

Photos: Buy photographs submitted with mss and with captions only. 4x6 or larger 
preferred. No editorial color. 

Cartoons: Buy a few with outdoor slant. Pay $3.50 each for these. 
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CALIFORNIA MONTHLY, Alumni House, University of California, Berkeley 4, 
Calif. Verne A. Stadtman, Editor. 

Nonfiction: This alumni magazine wants articles about former students employing 
a creative, imaginative approach to business or profession, family life or community 
ideas. Preferred length is 300 to 2,500 words. Pays $20 to $60, on publication. 


CANADIAN GEOGRAPHICAL JOURNAL, 54 Park Ave., Ottawa 4, Canada. 
Major-General W. J. Megill, Editor. Issued monthly. 

Nonfiction: Uses geographical, historical, industrial (Canada) and travel arti- 
cles in lengths between 1,000 and 2,500 words. Likes to be queried first. Pays 
3-4c per word. 

Photos: Buys photos with mss. 


CHICAGO SCENE, 743 N. Wabash Ave., Chicago 11, Ill. Jay H. Selz, Editor. 
Issued biweekly; 90% free-lance. Buy first and second rights. 

Nonfiction and Photos: All Chicago interest. Writing should be crisp, sophisti- 
cated but not egghead. Query first. Payment is $20 to $30 per printed page. 
Sometimes buy photographs with mss, but not often. 


THE COMMONWEALTH, 611 E. Franklin St., Richmond, Va. James S. 
Wamsley, Editor. Issued monthly; buys one to three articles per issue. 
Nonfiction and Photos: Material must have a Virginia connection and must appeal 
to educated, mature audience. Pay 4c per word. Buy 8x10, b&w glossies with 
mss and with captions only. Pay $5.00 each for those used. Buy all publication 
rights. 


CORVALLIS, P.O. Box 122, Corvallis, Ore. Tom Wilson, Editor. Issued quarterly. 
Nonfiction: Use material relating to the history, archeology and present-day life 
of Oregon, especially the Willamette Valley and the coast. Writing must be tops in 
style and slanted to intelligent readers. Suggest purchase of a sample copy before 
submitting material. Pay 4c per word. 

Fiction: Want cleverly-written short shorts of 750 words or less on regional 
topics—old Oregon, covered wagon, etc. Same payment as for nonfiction. 
Photos: Buy photographs with mss and with captions only. Of any size. Prefer 
snapshots or rare old pictures. Pay $1.00 each for inside, up to $5.00 each for 
cover. 

Fillers and Cartoons: Use poems of less than 48 lines. Must be of high quality. 
Pay $1.00 per poem. Pay $1.00 also for cartoons relating to pioneer life in 
Oregon and related subjects. 


CUE, The Weekly Magazine of New York Living, 20 W. 43rd St., New York 36, 
N. Y. Emory Lewis, Editor. Issued weekly; $6.50 a year. No fiction or poetry. 
Nonfiction and Photos: Uses different, offbeat articles on any subject appealing 
to the sophisticated reader who lives in New York and vicinity. Particularly in 
demand are: crusading or expose pieces on local topics close to the reader’s heart 
or pocketbook; articles on truly different people or places within the area Cue 
covers; pieces on institutions in New York City and vicinity which have remained 
obscure despite terrific accomplishment. No coverage of entertainment or enter- 
tainment personalities is needed. Top-notch, anecdotal, tight, incisive writing is 
demanded. Photo-illustrated manuscripts are preferred. Be sure to query first by 
letter. Pays between $50 and $150, on acceptance. 


DESERT MAGAZINE, Palm Desert, Calif. Eugene L. Conrotto, Editor. Issued 
monthly; 40c a copy; $4.50 a year. No fiction. 

Nonfiction: Uses articles up to 3,000 words, with pictures, on subjects of history, 
geography, archeology, gem and mineral fields, Indians, mining, personalities, 
botany, wildlife, gardening, and homemaking—all phases of life in the desert 
Southwest. Reports in 30 days. Pays 2c a word and up, on acceptance. 

Photos: Buys photos with manuscripts and photo essays. Prefers contact sheets for 
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black and white. Uses 4x5 vertical color photos on the cover, plus four pages of 
color inside. Pays $3 to $5 per black and white and $15-25 per color photo, on ac- 
ceptance. Buys one time rights. Query first. 

Fillers: Uses poem of the month for which they pay $5 and buys first publication 
rights. Photos are sometimes used as fillers. 

Cartoons: Use cartoons on desert themes. Pays $5.00 each for these. 


DOWN EAST MAGAZINE, Camden, Maine, Duane Doolittle, Editor; Nathan 
C. Fuller, Managing Editor. Issued 10 times a year. No cartoons. This magazine is 
now overstocked on poetry. 

Nonfiction: Uses historical and contemporary articles on Maine subjects. Usual 
feature length is 2,000 to 3,000 words, for which they pay 2-3c a word, on acceptance. 
Buys first serial rights and reports in two weeks. 

Fiction: Some fiction is used; but, like nonfiction, must be specifically related to 
the Maine scene or Maine character, historical or contemporary. 

Photos: Buys photos submitted with manuscripts and with captions only. The lat- 
ter should be Maine scenics. The 8x10 size is preferred. Color photos should be 
4x5 or larger. Pays $3.00 to $5.00 for black and white, $10-25 for color photos. 


FOCUS MIDWEST, P.O. Box 3086, St. Louis 30, Mo. Charles L. Klotzer, 
Editor. Issued monthly for a literate, liberal audience in Illinois and Missouri; 
60c per copy; $6.00 per year. 

Nonfiction: Articles should be of direct interest to residents of Illinois in social, 
political, and related areas. Material of cultural interest can have a broader mid- 
western base. Payment varies. (2-4c standard rate for articles) on publication. 
Fiction: Preferred from authors in the Middle West or dealing with subject 
matter of interest in the Middle West. 800-4,000 words. Harry T. Moore, 
Literary Editor. Webster Schott, Poetry and Fiction Editor. 

Photos: Buy pix with mss and with captions only. 


HOLIDAY, Independence Square, Philadelphia 5, Pa. Issued monthly; 60c a copy; 
$5.50 a year. Devoted to travel and recreation. 

Nonfiction: Ted Patrick, Editor. Articles must be factual, with a maximum length 
of 3,500 words. Writers should query on ideas, since articles are usually assigned 
to or handled by regulars. Pays good rates, which vary according to editorial evalu- 
ation of worth of individual manuscript. Payment on acceptance. 

Photos: Louis F. V. Mercier, Photo Editor. Likes to see 11x14 b&w semi-matte 
prints; color should be 4x5, 120 or 35 mm. Buys U.S. magazine rights, and pays, 
on acceptance, $150 per b&w page; $250 per color page; $500 per cover. Query 
here before sending anything. Gives assignments with guarantee and pays travel 
and photographic expenses. 


HOOSIERLAND MAGAZINE, P.O. Box 428, Bourbon, Ind. Issued monthly for 
midwest travelers. Byron L. Troyer, Editor. 

Nonfiction: Want 1,000 to 1,500-word articles on scenic attractions or anything 
else of interest to tourists in Indiana. Colorful, terse, with really good b&w 
photos. Travel pieces should give some idea of costs in area visited. Occasional 
humorous piece accepted. Query first. Pay 1!/c per word minimum. 

Fiction: Might use occasional story of historical fiction woven around such 
Indiana residents as Abraham Lincoln, General Lew Wallace, or about pioneers 
or Indians living within Indiana. Same lengths and payment as articles. 
Photos: Buy photos with mss and with captions only. 8x10 glossies preferred. 
Smaller sizes ok if sharp. May use color; transparencies, 244x2%4 up. Pay $5.00 
each for b&w. 

Cartoons: Pay $5.00 up for cartoons which fit the magazine’s theme. 
Fillers: Compact, 50 to 500-word items on travel in the state, Indiana folklore, 
Indiana recreation facilities, history and allied subjects. Payment same as for 
articles and fiction. 
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THE IOWAN, 118 S. Elm St., Shenandoah, Iowa. David Archie, Editor. Issued 
bimonthly; $1.50 a copy; $7.50 a year. 

Nonfiction: Uses articles dealing with aspects of Iowa life—its industry, culture, 
history, personalities, homes and gardens, sports, scenery, etc. Wants illustrations 
with these. All articles must deal with Iowa or Iowa people and be an average of 
1,200 words in length. Pays 2c a word. 

Photos: Uses picture stories besides using photos with articles. Pays $3 for black 
and white pictures and starts at $20 for 214x2%4 color transparencies. 


LONG ISLAND MAGAZINE, Box 146, Bethpage, N.Y. Mel Shapiro, Editor. 
Issued monthly; 25% free-lance. 

Nonfiction: Want articles of interest to readers, who are affluent Long Islanders. 
Query first. Pay $25 and up. 

Fiction: Use light-hearted historical fiction of 2,000 to 3,000 words. Must have 
Long Island slant. 

Photos, Fillers, Cartoons: Use b&w photos with mss and with captions only. 
Also verse of any length; payment is $10 up. Cartoons submitted must deal with 
Long Island or life in suburbia. Pay $5.00 up. Same payment for filler material 
having to do with Long Island. Buy first rights only. 


LOS ANGELES MAGAZINE, 342 N. Rodeo Dr., Beverly Hills, Calif. David R. 
Brown, Editor. Issued monthly; 50% free-lance. Buy first publication rights. 
Nonfiction: Use articles of 1,000 to 3,000 words on the way those in Southern 
California live; ideas, people and, occasionally, places. Also use some satire and 
humor. Writer must have an understanding of contemporary living and doing in 
Southern California; material must appeal to upper-income, better-educated 
group of people. Query first. Pay 3'4c per word and up. Submit articles to Geoff 
Miller. 

Photos: Buy photographs with mss and with captions only. Also for cover. B&w 
should be 8x10; color, 2'4x2%. Query first on cover shots. 

Cartoons: Use about twelve cartoons per month; should deal with Southern 
California and be of the same type as those in Town and Country or the New 
Yorker. Pay an average of $15. 

Fillers: Use items for “Our Town,” similar to New Yorker’s “Notes and Comments.” 


THE MAGNOLIA, 1027 Dauphine St., New Orleans, La. Joe Newbrough, Jr., 
Editor. Issued monthly. No fiction. 

Nonfiction: Wants 200 to 2,500 word articles on segregation, life in southern 
states, written to oppose those who wish to change Southern tradition. Pays 2c per 
word on publication, buys first publication rights, and reports in ten days. 
Cartoons: Buys 30 cartoons each year for which they pay $3.00 each. 

Photos: Buys photos submitted with manuscripts and with captions only. Prefers 
8x10 size and pays $3.00 to $5.00 each for these. 

Fillers: Buys poetry up to 20 lines, for which they pay 10c a line. 


MINNESOTA MOTORIST, Minnesota State Automobile Ass’n, 13th and La- 
Salle, Minneapolis 3, Minn. C. L. Bowar, Editor. 

Cartoons: Use one cartoon monthly with a motoring slant. Payment of from 
$5.00 to $7.50 on acceptance for the first rights only. Roughs to be in pen and ink, 
or with ben-day. 


MOTOR NEWS, 139 Bagley, Detroit 26, Mich. Wm. J. Trepagnier, Editor. Issued 
monthly; 25c a copy; $2.00 a year. No fillers, fiction, poetry. 

Nonfiction and Photos: Articles about offbeat or well-known tourist objectives in 
the U.S. Like material that describes these areas colorfully, yet which avoids trav- 
el writing cliches. In addition to descriptions of things to see and do, articles should 
contain accurate, current information on costs the traveler would encounter on his 
trip. Items such as lodging, meal and entertainment expenses should be included, 
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not in the form of a balance sheet but as an integral part of the article. Tips on 
what to pack and wear and other trip-planning features should be included. Be- 
sides straight travel articles, also interested in “things to do”—subjects concerning 
camping, hunting, fishing, boating and special events. Always in the market for 
pieces about Michigan and like any article to have a Michigan slant if possible. 
Rates for an 800 to 1,200-word article range between $60 and $75. Require four 
or five 8x10, b&w glossies with each article of the above-mentioned length. Rates 
for articles of from 1,000 to 2,000 words with eight or more b&w photos range 
from $90 to $125. Pays on acceptance and normally reports within two weeks. 
Cartoons: Motoring, travel, and outdoor cartoons wanted. Prefers ink, ben-day of 
8x11 size. Pays $7.50 per cartoon, on acceptance, and buys first rights only. Reports 
immediately. 


NEGRO TRAVELER, 8034 S. Prairie Ave., Chicago, Ill. Clarence M. Markham, 
Jr., Editor. Issued monthly; 25c a copy; $3.00 a year. Query first. 

Nonfiction: Aims for a readership of people who travel, also hotels, restaurants, 
motels. Wants articles of 500 to 2,500 words on subjects of human interest. Pays 
Yac to 3c a word, on acceptance. Reports in 30 to 60 days. 

Fiction: Wants success stories, travel, hotel, restaurant, highway stories—no racial 
issues or similar stereotyped material. Also pays 4c to 3c a word. 

Cartoons: Uses 120 cartoons a year, slanted towards this market. Pays $2.00 and 
up, on acceptance. Ben-day is preferred. Buys publisher’s rights. 

Photos: Pays $2.00 and up for pix. 


NEW HAMPSHIRE PROFILES, Box 900, Portsmouth, N. H. Paul E. Estaver, 
Editor. Issued monthly; 40c a copy; $4.50 a year. No fiction, fillers, or cartoons. 
Nonfiction: Articles dealing with current events should be presented at least ten 
weeks in advance of publication date. Lengths are from 1,000 to 2,000 words. Pays 
a minimum of $25 for each accepted article and reports within one month. A sample 
copy and a writer’s data sheet sent on request. 

Photos: Prefer black and white 8x10 photos dealing with New Hampshire life, past 
or present, but especially the present. Pays $5.00 minimum per photo. 

Fillers: Accepting a limited amount of verse. Should be slanted to family readers. 
Payment, on publication, is $2.00 to $10 per poem. 


NEW MEXICO MAGAZINE, P.O. Box 1716, Santa Fe, New Mexico. George 
Fitzpatrick, Editor. Issued monthly; 40c per copy for regular issues, 50c for 
Vacation and Christmas issues; $3.50 a year. 

Nonfiction: Uses 1,000 to 1,800-word articles having a New Mexico background, 
historical or modern. Photos should accompany manuscripts. Pays $25 to $50 per 
article, on publication. Buys one-time publication rights and reports in 3 to 4 weeks. 
Photos: Pays $25 for 4x5 color transparencies of New Mexico subjects. 

Fillers: Uses poetry on the subject of New Mexico. Payment: one copy of the 
magazine. 


NEW YORK FREE FOR ALL, Box 1, Peter Stuyvesant Station, New York 9, 
N.Y. Lew Arthur, Editor. Issued every nine months; $1.25 per copy. For New 
Yorkers and people planning to visit New York. No fiction. Reports in one to two 
weeks. 

Nonfiction: Wants articles under 1,000 words describing the worthwhile social, 
cultural, educational activities and entertainments and events that are offered 
free in New York City. Submitted articles should deal with individual Gotham 
neighborhoods, such as Lower Manhattan, Brooklyn Heights, Harlem, etc., and 
may include notable sites as part of the “guided tour.” Everything important, 
worth seeing or doing in particular neighborhood covered should be listed and 
aptly described. They publish for an intelligent audience, so say what you like in 
any way you like. Be as daring as you like, and above all be original. Payment up 
to $25 on acceptance. 
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OLD FLORIDA CRACKER, 135 White Dr., Tallahassee, Fla. Red Kerce, Edi- 
tor. Issued monthly. 

Nonfiction: Tightly written, professional stories about things to see in Florida. 
Not over 300 words. Query first. Pay good rates. 

Photos: Articles should be accompanied by two sharp, clear photos. No color. 
Cartoons: Buy those on Florida subjects. 

Fillers: Short items on Florida. Must be unusual. Pay $5.00 for 100 words. 


OLD-TIME NEW ENGLAND, 141 Cambridge St., Boston 14, Mass. Abbott 
Lowell Cummings, Editor. Issued quarterly; 75c a copy; $3.00 a year. No fiction. 
Nonfiction and Photos: Can only make use of manuscript material relating in 
some way to New England antiquities. On rare occasions buys photographs, but 
the payment for both photographs and articles is far below market value. Prefers 
being queried. 


THE OHIO MOTORIST, 2605 Euclid Ave., Cleveland 15, Ohio. Seward A. 
Covert, Editor. Issued monthly. No fiction. All payment is made on publication, 
buys first serial rights, and reports in 30 to 60 days. 

Nonfiction: Wants articles on travel and automotive touring interests, 800 words, 
approximately, one, two, or three pictures. Use a straightforward descriptive style 
of the event, location or history. Pays $25 to $35 for these. 

Cartoons: Uses 3 or 4 cartoons per issue dealing with automobiles and travel. 
Photos: Occasionally buys photos submitted with articles and with captions only. 
8x10 size is preferred. Pays $5 to $15 per photo and $20 to $25 for a cover. 
Fillers: Uses amusing short poetry for filler material. Should be 4, 5, or 10 lines. 
Pays $5.00 each for these. 


OUR TOWN, Museum of the City of New York, Fifth Ave. at 103rd St., New 
York 29, N.Y. T. Wylie Davis. Issued monthly, October through May; 35c 
per copy, $2.00 per year. This magazine is for children of 8 to 12 years. 

Nonfiction: Articles and features about New York City, past and present—per- 
sonalities, landmarks, events. Preferred length is 600 words. Simple style but not 
condescending. No payment. 

Photos: Buy photos with mss and with captions only. Pay up to $10 per photo, 
up to $25 for photo essays. Submit material to Larry Smith, Art Editor. 
Fillers: Use suitable poetry about New York. 


PALM BEACH LIFE, 204 Brazilian Ave., Palm Beach, Fla. Mrs. Toni Veverka, 
Editor. Issued monthly, November through August; 50c per copy, $5.00 per year. 
For those in high income brackets; emphasis on society according to the Social 
Register. 

Nonfiction: Cultural pursuits including all the arts, novel social functions, well- 
known personality sketches, sports features (yachting, golf, tennis, polo, horse 
shows, etc.); gossip columns not acceptable. 1,500-3,000 words. Payment, $30-60, 
including photos. Queries are a must. Art, music, drama, home decor. No fic- 
tion. Immediate reports. 

Photos: Sometimes buys pix with captions only at $5 per. B&w; very little 
color. Must be candid shots. 

Fillers: Verse not encouraged, although buys sometimes. 


PALM SPRINGS LIFE, 844 N. Palm Canyon Dr., Palm Springs, Calif. James 
Taylor, Editor. Issued monthly for a prestige reading audience; limited amount 
of free-lance material. 

Nonfiction, Fiction, Photos: Use factual articles on personalities, golf, resorts— 
anything that will interest readers. Query first. Payment for articles of 1,200 to 
2,000 words varies, from $20 to $100. Will consider sophisticated fiction. Buy 
some 8x10, b&w photos. 
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PARADISE OF THE PACIFIC, 742 Ala Maoana Blvd., Honolulu 13, Hawaii. 
he Evans, Editor. Issued monthly; about 80% free-lance. Buy first rights 
only. 

Nonfiction and Fiction: Material built primarily around current Hawaiian life. 
Occasional fiction; more frequently, articles. Should not exceed 1,500 words. 
Query first. Payment is $15 to $25 per article. 

Photos: Use photos with mss and with captions only. Both color and b&w. B&w 
should be 8x10 prints or contacts plus negatives. Color transparencies can be of 
any type. Pay $3.00 to $10 per photo used. 

Fillers: Use a small amount of verse which deals with Island subjects. Pay $3.00 
to $15 per poem 


POINT WEST, 1944 E. Camelback Rd., Phoenix, Ariz. Richard L. Gilbert, 
Jr., Editor. Issued monthly; 35c per copy, $3.50 per year. 

Nonfiction: Material reflects the culture of the Southwest—1,800-3,000 words. 
Quality writing. Payment, $50. 

Fiction: Well-made short stories, set in the Southwest. Length, approximately 
2,500 words, although can be longer. Payment is $50 and up. 

Cartoons, Photos, Fillers: Humorous verse, and 8x10 glossies with mss or captions 
only. Pix bring $5.00 each or more. $10 per cartoon. Payment on acceptance. 
Reports in two weeks. 


POSH, c/o CCI, 3460 Wilshire Blvd., Los Angeles 5, Calif. Ernest Beyl, Editor. 
Issued quarterly for travel agents, travelers, travel writers. 

Nonfiction: Articles should be approximately 1,500 words. Subject matter: 
travel pieces with particular emphasis on the Far East, the Pacific, Australia, 
Ceylon, Port Said and Suez area. Offbeat subject and style. Query first. Payment 
varies. 

Photos: Occasionally buy photos with mss and with captions only. 35 mm up to as 
big as possible. Use both b&w and color. 


PROMENADE MAGAZINE, 40 E. 49th St., New York 17, N. Y. Clarissa M. de 
Villers, Editor. 35c a copy; $4.00 a year. Buy first rights. 

Nonfiction: Published and purchased by 32 leading hotels in New York and 
Washington, D. C., and presented to their guests. Most articles are done on assign- 
ment due to the specialized readership. Use only short, timely pieces on the urban 
scene; 900 words. Reports within a month. Rates are average. 

Fiction and Fillers: Light sophisticated verse and occasional fiction is purchased 
from poets and writers of known personality. Pay $1.00 to $1.50 per line for verse. 


SAN FRANCISCO MAGAZINE, 3030 Bridgeway, Sausalita, Calif. Margaret 
Holstrom, Editor. Issued monthly for a sophisticated, wealthy audience; 35c a copy; 
$3.50 per year. 

Nonfiction, Fiction, Photos: Interested in articles dealing with personalities, 
places and events of interest to San Francisco Bay Area readers that have not 
been done before, or at least with a new twist to old stories. 1,500-word length. 
Payment 1c a word at present. Also interested in sophisticated original stories, 
preferably with a surprise ending—a “different short short.” Payment lc a word. 
Pix submitted with mss, $2.50. No verse. Payment on publication; reports within 
two weeks. 

SELECT, 5004 McKenna, Madison 4, Wisc. June Brown, Editor. Issued monthly; 
mostly staff-written. Magazine for readers in the Madison area in a high income 


bracket. 
Nonfiction and Poetry: Use articles of 600 to 1,000 words. These should have a 


Madison slant. Query first. Payment is 2¥/c to 3c per word. Publish some verse, but 
only rarely. Buy first serial rights only. 


SELECT TWIN CITIAN, 618 Fifth Ave., S., Minneapolis 15, Minn. Issued 
monthly; 75% free-lance. Jerome R. Peterson, Editor. 
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Nonfiction, Photos, Cartoons: Use sophisticated articles on fashion, travel, the 
arts, etc. Should be slanted for an intelligent, affluent audience. Preferred length 
is 1,500 to 2,400 words. Query first. Pay 2-10c per word. Buy 8x10, b&w 
glossies. No color. Pay $10 each for sophisticated, subtle cartoons. Buy first rights 
only. 


SOUTH CAROLINA MAGAZINE, Box 835, Columbia, S. C. Issued monthly; 
relatively small amount of free-lance material bought. Sidney L. Wise, Editor. 
Nonfiction: Material must be of, or about, South Carolina subjects, or about former 
South Carolinians who have made good outside of the state. Query first. Pay Ic 
per word. 

Photos: Buy photographs with mss and with captions only. B&w should be 8x10 
glossies. Color should be 4x5 transparencies. 


SUNSET MAGAZINE, Menlo Park, Calif. Proctor Mellquist, Editor. Issued 
monthly; 25c a copy; $3.00 a year; $4.00 outside Wash., Ore., Calif., Idaho, Nev., 
Ariz., Hawaii. 

Nonfiction: Uses limited amount of free-lance material as background for staff- 
written articles on Western homes, gardens, crafts; and on travel, mainly in the 
West, but limited amount of foreign. Can always use “Good Ideas”—original 
solutions to small problems of house and garden management. Contributions accepted 
only from persons living in Sunset’s circulation area. Space rates for written material 
based on text of published article. 

Photos: Richard S. Dawson, Photo Editor, likes either b&w glossies or contacts. 
Color submissions should be 214x2% or larger. Rights purchased vary with indi- 
vidual job. Rates on acceptance: $25 per b&w shot, varying cover rates. Extra 
payment for text. Gives assignments for special projects only. On these, pays 
travel and some other expenses. 


TOWN CRIER, Box 548, New Brunswick, N.J. Roswell H. Smith, Editor. Issued 
monthly. 

Nonfiction and Photos: A regional magazine covering Central Jersey, using 
material only out of this area. All work is done by writers who are thoroughly 
familiar with the area. Use general interest articles pertinent to life in Central 
Jersey. Like idea pieces, but also use some historical and personality articles. 
Length ranges from picture stories with a couple of hundred words of text to 2,500- 
word articles. Welcome queries and will discuss article length and payment with 
writer. All payment is on acceptance. Buy b&w photos with mss and with cap- 
tions only. Submit on speculation or query first. 


TRAVEL, Travel Bldg., Floral Park, N.Y. Malcolm McTear Davis, Editor. Issued 
monthly; 50c a copy; $5.00 a year. No fiction or poetry. 

Nonfiction and Photos: Wants what-to-do-and-see material in a particular locale, 
with costs and prices worked in wherever appropriate. Lengths may be from 1,000 
to 3,000 words, accompanied, if possible, by good black-and-white photographs, 
_ preferably with people in the scenes. Travel may take place either in U.S. or foreign 
country; but particular needs are for offbeat areas in America. Pays $50 to $100 
per article—photos are included in the price of the article—on acceptance. Articles 
should deal with areas rather than single cities or museums, landmarks, etc. 
Articles should present material so that the reader could duplicate the trip or 
enjoy the same sights and experiences. Hence, few personal anecdotes are wanted. 
Current stock makes query advisable. 

Cartoons: Uses cartoons directly connected with travel pursuits, 8x10 in size. Ink 
is preferred. Pays $10 per cartoon, on acceptance, and buys first N.A. rights. Re- 
ports in two weeks. Pen and ink roughs. 


TROPICAL LIVING—Homemaker and Gardener, 8131 S.W. 124th St., Miami 
56, Florida. Guion M. Lindsay, Editor. Issued bimonthly. 
Nonfiction: Uses articles of interest to Florida homemakers and gardeners, 300 
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to 1,000 words long. Wants how-to-do-it gardening articles with a southern slant, 
and features about unusual plants and trees. Pays 1c a word, on publication, and 
buys all rights. Reports immediately. Welcomes query letters. 


Photos: Pays $3 to $5 per photo, $25 per color transparency (4x5 or 5x7 only). 
Buys all rights. 


VERMONT LIFE MAGAZINE, 6 Baldwin St., Montpelier, Vt. Walter Hard, 
Jr., Editor. Issued quarterly. 

Nonfiction: Wants articles on Vermont; those which portray a typical and, 
if possible, unique, attractive aspect of the state or people. Style should be liter- 
ate, clear and concise. Subtle humor favored. Word length averages 2,000—al- 
most never over 3,500. Query is essential before submission of material. Payment 
averages Sc per word. 

Photos: Buys photographs with mss and with captions only. Prefers b&w, 8x10 
glossies or matte prints, except on assignment. Color submissions must be 4x5 
ektachrome transparencies. Buys one-time rights, but often negotiates for re-use 
rights also. Rates on acceptance: $40 each or $80 for spread; $160 for fold-out; 


$75 for cover. Gives assignments but not on first trial with photographer. Query 
first. 


WESTWAYS, 2601 S. Figueroa St., Los Angeles 54, Calif. Patricie Manahan, Edi- 
tor. Issued monthly; 25c a copy; $2.00 a year. No fiction. 

Nonfiction: Almost all of material is purchased from free-lance writers and 
accept approximately 5% of the material submitted. Prefer informative articles 
that are well-researched and written in a fresh style that is neither excessively 
rhetorical or colloquial. Want articles of not more than 1,200 words, dealing 
with such subjects as camping, hunting, fishing, travel, winter sports, history, and 
natural science. Westways is a general interest magazine dealing specifically with 
travel, history, modern activities pertaining to the outdoors, and the interpretation 
of the West. We cover all states west of the Rockies, including Alaska and Hawaii. 
Also cover western Canada and Mexico. Run one article a month on foreign 
travel and prefer that prospective contributors query before submitting material. 
Particularly interested in problems of conservation and outdoor recreation faci- 
lities. Do not care to receive manuscripts that are little more than ill-disguised 
political tracts, or articles of personal opinion that have no bearing on those 
subjects of interest to them. 

Cartoons: Uses travel—motor gags, some general. Pays $10 each, on acceptance. 
Buys all rights and reports immediately. Lowell Butler is Art Director. Pen and 
ink roughs. 

Photos: Uses 8x10 glossy enlargements. No color. Pays $7.50 per photo; $10 for 
picture features. Buys first time rights. All payment is on acceptance and queries 
are preferred. 

Fillers: Uses pastoral and nature verse dealing with Western America; not more 


than 24 lines. Pays $10 per poem. 


THE WISCONSINITE, 1121 Emerald St., Madison 5, Wisc. J. D. Belanger, 
Editor. Issued monthly. Buy up to ten articles per month. 

Nonfiction: Cover Wisconsin history, industries, agriculture, personalities, etc.; 
features must be slanted to people who are interested in background material on 
Wisconsin. Query not necessary. Pay 2c a word and up, depending on amount of 
research necessary. 

Photos: Buy photographs with mss and with captions only. Should be at least 
4x5, No color. Especially interested in “arty” pictures of anything in Wisconsin, to 
help people look at something they have seen all their lives with new insight and 
interest. Pay $3.00 to $5.00 each. 

Cartoons: Pay $3.00-5.00 each for cartoons pertaining to Wisconsin. 

Fillers: Indian legends and interesting facts about anything or anyone in Wis- 
consin. Pay $1.00 for anything under 200 words. 
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WISCONSIN TALES AND TRAILS, 1722 Baker Ave., Madison, Wisc. Howard 
W. Mead, Editor. Issued quarterly; 60% free-lance. Buy first rights only. 
Nonfiction: Want articles which deal with history, industry, interesting personali- 
ties, the out-of-doors, folklore, ethnic group customs—all in Wisconsin or with a 
Wisconsin slant. Material should be intelligently written, informal, easy to 
read, but not in newspaper style. Preferred length is 1,000 to 3,000 words. Query 
first. Pay 1c per word for unsolicited articles, higher for those assigned after a 
query. 

Photos: Buy b&w, 8x10 glossies with mss only. Pay $5.00 for each used. Also use 
scenic color transparencies, 244x2%4 and larger. Pay $40 for cover shots, $25 for 
others. Send photos to Nancy P. Mead. 

Fillers: Publish occasional poems with a Wisconsin background. 
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See also Juvenile and Young People’s Magazines 


AMERICAN JUDAISM, 838 Fifth Ave., New York 21, N. Y. Paul Kresh, Editor. 
Issued quarterly. For members of Reform Jewish temples, plus general audience, 
both Jewish and Gentile. Use articles of up to 1,500 words on sophisticated 
level dealing with all aspects of Judaism and Jewish life. Adult approach and 
superb writing necessary. No query. Payment $25-150 per. Fiction must be first- 
rate writing on Jewish theme. Literary merit most important consideration. 
Length up to 1,500 words, but exceptions. Room for only one fiction work per 
issue. Also need light amusing pieces on Jewish life, up to 800 words. Up to $150 
payment. No word length specifications for poetry; must be of high quality and be 
on Jewish theme. Sometimes buys photos, depending on the nature of the 
material. 


THE AMERICAN ZIONIST, 145 E. 32nd St., New York 16, N. Y. David E. Hirsch, 
Editor. Wants articles dealing with issues and events in Israel, and Zionist prob- 
lems. Also historical and personality articles that have the Zionist theme. Length 
runs from 1,200 to 1,400 words. Payment is up to $35. 


ANNALS OF GOOD SAINT ANNE DE BEAUPRE, Basilica of St. Anne, Que., 
Canada. Rey. Father Robert Fouquet, C.SS.R., Editor. Monthly except November; 
15c a copy; $1.50 a year. Uses short stories, 1,500 to 2,000 words, with strong plot 
treated in a fresh, original manner. Little or no slang. Must not offend Catholic 
principles or be too goody-goody. Also uses short articles, 1,200 to 2,000 words, of 
wide reader interest, preferably on Catholic theme. Buys photographs with articles, 
but seldom apart. Rarely buys poetry. Reports in two weeks. Pays 1c a word, on 
acceptance. Occasionally buys cartoons with Catholic slant. Query preferred. 


APOSTLE, 23751 Ann Arbor Trail, Dearborn, Mich. Rev. Reinald Hubert, C.M.M., 
Editor. Issued monthly for adults and young adults. Prefer articles and features 
with a Catholic slant, but consider any subject or topic which, because of the 
subject matter or because of the interesting way in which it is presented will 
interest readers. Word length, approximately 1,500 to 2,500. Payment is lc per 
word, sometimes more. Use well-written, interesting fiction with a Catholic slant. 
A new twist or a surprise ending will not compensate for bad writing. Payment 
is lc per word and up. Buy photographs with mss. Usually pay about $2.00 for 
each photo used. No color. Pay 2-25c per line for all types and lengths of verse. 
Buy fillers, but only rarely. 


ASPIRE TO BETTER LIVING, First Divine Science Church of Denver, 1400 
Williams St., Denver 18, Colo. Elsie MacKay, Editor. Uses inspirational articles 
that help interpret the spiritual meaning of life, according to the Divine Science 
teaching. Write for complimentary copy of magazine. Meditations for each day 
are arranged for in advance, but samples from new writers are given careful 
consideration. Payment is made upon publication. 


AVE MARIA, Notre Dame, Ind. Rev. John Reedy, C.S.C., Editor. Issued weekly, 
20c a copy, $6 a year. National Catholic family magazine, U. S. and Canada. 
Fiction: quality, adult only, preferably not religious or devotional, but within scope 
of Christian literary tradition; publishes more fiction than any other Catholic 
magazine; 1,500 to 3,500 words. Avoid soupy piety and sermonizing. Articles: 
theories only as theories affect readers; general; current social or economic prob- 
lems, contemporary and historical biography, effects of current events on Catho- 
lics, light-touch, family and adult humor; 800 to 3,000 words; 1¥c to 5c depend- 
ent on quality, length and import. Poetry must be of high literary quality and 
artistic depth; verse should show originality and wit. The magazine makes no 
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restrictions regarding subject matter. Pieces should be 16 lines long and for these, 
payment is $5.00 apiece. All payments on acceptance. 


BADGER LUTHERAN, 3625A W. North Ave., Milwaukee 8, Wisc. Lorraine M. 
Radtke, Editor. Issued biweekly. The Badger Lutheran is a newspaper; articles 
should be no longer than 1,200 to 1,500 words, although a series is feasible. 
Sociological and welfare articles and features in which Missouri synod Luth- 
erans are participating or are affected (for example, Inner City Churches of 
the Missouri Synod in a specific city and how they are meeting their problems). 
Doctrinal topics, written in a reasonably popular style, on matters pertaining to 
Missouri Synod and Synodical Conference Lutherans. Features on former Mil- 
waukeeans and Wisconsonites and what they are doing—particularly their work 
in the church. Query first. Payment is a minimum of lc per word. Buy photos 
with mss and with captions only. No color. Buy cartoons, especially in a series 
form. Want a humorous approach to Lutherans that does not violate an evan- 
gelical approach. Pay $5.00 for each cartoon. Fillers bought are historical, statis- 
tical and little-known information items on Synodical Conference Lutherans. Un- 
dated, timeless approach. Pay minimum of Ic per word. 


BAPTIST LEADER, Valley Forge, Pa. Dr. Glenn H. Asquith, Editor. Issued 
monthly. Directed to church and church school teachers. Limited to articles on 
church school methods. Material must be fresh, succinct, have understanding of 
Protestant viewpoint. Preferred lengths, 750 and 1,500 words. Inquiry should be 
made before submitting anything else. High standards. Use 8x10 pix with mss; also 
captioned photos. No fiction. Poems of merit and good cartoons used occasionally. 
Payment is 25-50c per line for religious, inspirational and nature poetry. Articles 
should be submitted six months in advance of season. Pays modest rates, on accep- 
tance; articles pay 1-2c per word. Usually reports within 2-3 weeks. 


THE BAPTIST RECORD, Box 530, Jackson, Mississippi. Joe T. Odle, Editor. 
Issued weekly for Baptist Church members and leaders. Wants religious articles re- 
lated to Christian living, church work, missions, Christian education, stewardship, 
etc. 300-700 words preferred. Pays for material only in special cases. Reports 
after a reasonable time for consideration. 


BAPTIST STANDARD, 2222 San Jacinto, Dallas, Texas. Dr. E. S. James, Editor. 
Issued weekly for Baptist laymen and preachers. No payment for articles. How- 
ever, payment for photos up to size of 11x14 varies. They consider photos with 
captions only; also, payment is on acceptance. Reports as soon as possible. Pay 


$6.00. 
BIBLE TRUTH, 1137 Noble St., S.E., Grand Rapids 7, Mich. John H. Schaal, 


Editor. Issued weekly; buy one story per issue. Magazine for Sunday school read- 
ers of 15 years and older. Want religious stories (not Bible-based plot) with good 
action and plot suitable for readers. Readers have had, for the most part, religious 
training in day schools; therefore, know the Scriptures and religious truths pretty 
- thoroughly. Lessons should be interwoven in the story without moralization. Pre- 
ferred lengths are 1,400 to 1,450 words. No slang or profanity. Payment is $10 per 
story. 


BUILDERS, 3rd & Reilly Streets, Harrisburg, Pa. Dr. Raymond M. Veh, Editor. 
Issued weekly; $3.00 a year. Uses short stories, 1,500 words or less, utilizing high 
type characters in Christian situations. Also one feature of historic, geographic, 
scientific or literary significance in each issue. Occasionally buys photographs, but 
no poetry. Reports in ten days. Pays $7.50 for short stories. Uses three cartoons 
weekly about Senior High students or “just out of school” situations. Pays $2.00, 
on acceptance, for pen and ink roughs. 


THE CANADIAN BAPTIST, 190 St. George St., Toronto 5, Ont., Canada. Dr. 
Harold U. Trinier, Editor. Issued twice a month. Occasionally purchase short 
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stories relating to a definite Christian theme. Material should not run over 1,000 
words. Payment varies. Buy first rights only. 


THE CANADIAN MESSENGER OF THE SACRED HEART, 226 St. George St., 
Toronto 5, Ont., Canada. Rev. C. C. Ryan, S.J., Editor. Issued monthly; 50% 
free-lance. For members of the Apostleship of Prayer and for English-speaking 
Catholics. Use articles on current events and social problems that have a bearing 
on Canadian Catholic life, family life, Catholic relations with non-Catholics, per- 
sonal problems, the liturgy, prayer, devotion to the Sacred Heart. Material should 
be written in a popular, nonpious style, should run 1,500 to 1,800 words. Query 
sometimes preferred. Pay 2c per word and up. Submit articles to Mrs. Mary 
Pujolas. Want fiction which reflects the lives, problems, preoccupations of reading 
audience, and particularly that which will appeal to men. Also use humorous fic- 
tion. Same lengths and payment as for nonfiction. Occasionally buy photos with 
mss. No color. Buy a small amount of short religious verse, paying 50c a line for 
this. Buy first Canadian rights. 


CATHOLIC BOOK REPORTER, Penn Terminal Bldg., New York 1, N. Y. Is- 
sued bimonthly for the Catholic laity. Wants 1,500-word articles written in popu- 
lar style on any known person or history that induces greater reading of Catholic 
books. They will pay $25 for these articles and $3 each for photos submitted with 
the manuscripts, on publication. Buys all rights and reports in ten days. 


CATHOLIC DIGEST, 44 East 53rd St., New York 22, N. Y. John McCarthy, 
Executive Editor. Issued monthly. Wants 2,500-word articles only, written in popu- 
lar magazine style, for which they will pay $200 and up. Also buys picture stories, 
for which payment is $100 and up. No fiction wanted. Pays on acceptance and re- 
ports in two weeks. Also buys Catholic Magazine Rights. 


CATHOLIC HERALD CITIZEN, 2170 N. Prospect St., Kenilworth, Milwaukee 
2, Wisc. Msgr. Franklin J. Kennedy, Editor. Issued weekly for 170,000 Catholic 
families in Wisconsin. Wants features of an informative nature, concisely and clearly 
written in simple style, of 1,500 to 2,000 words. Pays $25 to $50, depending on 
the estimate of the article’s value. On occasion uses 8x10 glossy photos submitted 
with manuscripts, included in above rate payment. For photos with captions, pays 
$5 each on publication. Buys exclusive rights, subject to reprint with author’s and 
publisher’s permission. Reports in ten days. 


CATHOLIC HOME MESSENGER, Canfield, Ohio. Published monthly. Articles: 
1,800-2,200 words. Cultural, human interest, biographical, travel, and current 
events. Would like some good, authoritative pieces on communications media. 
Photos should accompany articles where possible. Fiction: 1,800-2,200 words. 
Slanted to the adult, Stories about family as a unit, or about one member. 
Themes pointing up social and family problems. Pays 2c a word and up. Sample 
copies available on request. v 


THE CATHOLIC LAMP, 102 Ringgold St., Peekskill, N. Y. Rev. Ralph Thomas, 
S. A., Editor. Issued monthly; 25c a copy; $3.00 a year; buy about two pieces per 
issue. Nonfiction should be 2,000 words or less, suitable for Catholic family read- 
ing. Should deal with family life, the home, teens, trends in American life. Plain, 
unsophisticated style. Query not necessary. Pay 2¥2c per word and up. Use one 
2,000-word short story each month. Looking for something which sees American life 
carefully and significantly. Pay $100 and more for a competent story. Submit fiction 
to Rev. DeSales Standerwick, S.A. Occasionally buy 8x10 photos with mss. B&w 
only. Pay $7.50 and up for these. Submit to Charles Seeman. Pay $5.00 and up for 
small amount of verse and poetry used. Buy North American rights. 


CATHOLIC PREVIEW, 34 Fowler Ave., Carmel, N. Y. Stephan L. Saunders, 
Editor. Issued monthly; buy two to four free-lance articles per issue. Want articles 
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relating to entertainment field and personalities. Also use of entertainment media 
by the church. Behind-the-scenes articles, etc. Material must have positive, intel- 
ligent approach to entertainment and should present an interesting and positive 
guide for the Catholic family. Query first. Payment is $25-100 per article. Use 
photos with mss. Buy first and reprint rights. 


CATHOLIC PROPERTY ADMINISTRATION, 1 E. First St., Duluth 2, Minn. 
Don Fischer, Editor. Published monthly for Catholic pastors and other Catholic 
institutional administrators. Little free-lance material bought. Want case histories 
on how pastor or Catholic institutional head has solved specific administrative 
problem. Any length; photographic illustrations preferred. Query before submit- 
ting material. Pay about 3c per word; $7.50 per 8x10 b&w photo used. Buy first 
publication rights. Query first. Pay $25-100 per article, perhaps more. Pictures 
must accompany mss. 


THE CATHOLIC REPORTER, P. O. Box 1037, Kansas City 41, Missouri. Rob- 
ert G. Hoyt, Editor. Rev. Vincent J. Lovett, Exec. Editor. Issued weekly except 
the last week in July and the last week in December, for Catholics of Northwest 
Missouri. Also has some national readership. Buys little free-lance material. In- 
terested in writers concerned with social problems; also essays on cultural trends 
or book reviews. Payment varies greatly, depending on author’s competence 
and reputation. For a three-page news or feature story they would pay from $10 
to $20; a longer feature, 1,500 to 2,000 words, from $25 to $50. Buys photos 
submitted with manuscripts and photos with captions only. Prefers 8x10 glossies 
and pays $3 to $5 per photo. Payment made at the end of the month of publication; 
publication usually follows close on acceptance. Reports within 10 days to two 
weeks. 


CATHOLIC RURAL LIFE, 3801 Grand Ave., Des Moines 12, Iowa. Rev. Edward 
W. O’Rourke, Editor. Issued monthly; buy an average of two articles per issue. 
Short articles preferred, with a Christian approach to rural topics and problems. 
None over 1,200 words. Material must have interesting presentation of facts or 
events in rural communities. Payment varies. Not especially interested in fiction, 
but will consider that which teaches a lesson. Skits on rural life will be considered. 
Should not be over 15 minutes in length. Simple setting. Buy photos with mss, 
but not more than two per article. Accept any size b&w. Buy verse, but only 
very seldom. Sometimes buy cartoons relating to rural living. Payment is $5.00 
each. No set price for fillers relating to rural life. 


THE CATHOLIC WORLD, 401 W. 59th St., New York, N. Y. Rev. John B. 
Sheerin, C.S.P., Editor. Issued monthly; 50c a copy; $6.00 a year. Uses articles on 
education, religion, literature, national and world affairs; short stories reflecting a 
Catholic philosophy of life, 1,500 to 2,800 words. Also uses poems with contempor- 
ary themes; not over 20 lines. Does not use pious or devotional verse. Pays on pub- 
lication. $7-15 for poetry. 


THE CHRISTIAN, Box 179, St. Louis 66, Mo. Howard E. Short, Editor; James 
M. Flanagan, Assoc. Editor. Issued weekly; $4.00 a year, $3.00 in clubs of -five or 
more. A religious journal published by the Christian Board of Publication of the 
Christian Churches (Disciples of Christ). Welcome articles, short stories, medi- 
tations dealing with religious themes, 300-1,350 words. Payment $1.00 to $10.00, 
on publication. Buy cartoons about family life, school life, children, business, 
suitable for a church magazine. Payment is $3.00 on publication for the one car- 
toon used weekly. First rights only. Also use 1-5 poems per issue and like poetry 
that has some connection with the spiritual life. Poetry should be seasonal, con- 
nected with special holidays, historical-religious, nature-religious. Some humor- 
ous verse also used and this should run from 4-12 lines. Other pieces should be no 
longer than 24 lines. Payment is from $1-$5 per poem. Receipt of materials ac- 
knowledged at once. Report takes several weeks. 
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CHRISTIAN ADVOCATE, Box 423, Park Ridge, Ill. James M. Wall and Ewing 
T. Wayman, Editors. Issued as a companion to Together; is published biweekly 
for pastors. It is concerned with the needs and problems of ministers generally, but 
pastors of churches in particular. It uses articles of 1,200 to 1,500 words on 
preaching, the ministry of music, pastoral care, church administration, counseling, 
education and missions. There are special departments for the pastor’s family. 
Each month a leading department gives an “in-depth” report on some aspect of 
the church’s life. Pay $25 up. Query first. Photographs may be submitted with 
manuscripts as illustrations. Payment is made on acceptance. 


THE CHRISTIAN CENTURY, 407 S. Dearborn St., Chicago 5, Ill. Harold E. 
Fey, D.D., Editor. Issued weekly; 25c a copy; $7.50 a year. This is an independent 
Protestant journal of opinion and news on public affairs, religion and human wel- 
fare, domestic and foreign. It seeks to contribute to the development of a Christian 
consensus on issues while they are still in process of decision; to promote self- 
criticism and ecumenical discussion. Uses articles of 2,000 to 3,000 words, also 
poems of not more than 20 lines. Most of this is theologically oriented. Pays on 
publication. No payment for poetry. 


CHRISTIAN ENDEAVOR WORLD, 1221 E. Broad St., Columbus 16, Ohio. 
Phyllis I. Rike, Editor. All articles written on assignment. Query first. 


CHRISTIAN HERALD, 27 E. 39th St., New York 16, N. Y. Daniel A. Poling, 
Editor. Buys articles up to 3,000 words about everyday people who have accom- 
plished something; crusade pieces; community betterment. Magazine now divided 
into three basic emphases: Community Leadership, Personal Enrichment, Church 
Participation. This is an interdenominational magazine. Wants fiction around 2,500 
words that deals with wholesome family situations. Also buys cartoons about Prot- 
estant ministers and churches. Pays $50 to $150 for fiction; 2c to 5c a word for 
articles; $1.00-5.00 for poems; after acceptance. 


THE CHRISTIAN HOME, 201 Eighth Ave. S., Nashville 3, Tenn. Helen F. 
Couch, Editor. Issued monthly; $2.50 a year. Uses vignettes, and fiction not more 
than 3,500 words in length, dealing with family relationships. Emphasis is upon 
character building, but does not want didacticism or excessive sentimentalism. 
Humor is desirable. Sound educational principles required. Uses articles on charac- 
ter building and religious themes. Religious articles must be consistent with the 
best religious education ideas. Length of articles should be around 1,500 words. 
Buys photographs and cartoons. Uses poetry dealing with subjects related to per- 
sonal and family Christian living; seasonal verse; humor. Christian Home uses 
one or two pages of poetry per issue—this of a lyric quality, sound craftsmanship 
and inspirational value. Pays 1/%2c a word for prose and 50c a line for poetry. 


CHRISTIAN HOME MESSENGER, P. O. Box 2025, Knoxville 1, Tenn. Rev. C. C. 
Haney, Editor. Issued quarterly; 25c per copy, $1.00 per year. Query as to the 
following: home devotions, youth, home counseling, guest editorials. Want factual 
articles relating to life’s daily problems. Should not be too preachy. Use poetry of 
not over 32 lines. 


CHRISTIANITY TODAY, Washington Bldg., Washington 5, D. C. Dr. Carl F. H. 
Henry, Editor. Issued semi-monthly. This is an extremely specialized publication. 
Do not submit material without thoroughly studying the magazine. Most of con- 
tent is staff-written or done on assignment, so queries are advisable. Material 
must be theologically precise, authoritative and highly readable. No fiction, bio- 
graphy, picture stories or fillers. Use poetry only occasionally. Mss should not run 
longer than 1,800 words; 1,500 is preferred length. Payment is $25 up, on publica- 
tion, for articles; $5.00 for verse of 8-12 lines. Reports in approximately six weeks. 


CHRISTIAN LIFE, 33 S. Wacker Drive Avenue, Chicago 6, Ill. Robert Walker, 
Editor. Issued monthly; 25c a copy; $4.00 a year. Buy first rights. Inspirational 
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news and business magazine for evangelicals, Uses 3,000-word fiction; true adven- 
ture (also 3,000 and 1,800-word) in first person confessional or narrative of spiri- 
tual conversions, missionary adventure, answers to prayer, etc.; articles showing 
God at work in and through human personalities and organizations; how-they-did-it 
articles of religious nature, trend articles on evangelical church building and equip- 
ment usage. Photographs illustrating the above a definite asset in determining sal- 
ability; should be 5x7. Queries strongly urged. Reports in 30 days. Pays 2c a word, 
on acceptance; 50c per line for verse. 


CHRISTIAN LIVING, Mennonite Publishing House, Scottsdale, Pa. Daniel Hertz- 
ler, Editor. Issued monthly for members of the Mennonite Church. Use articles 
on personal Christian living, Christian love in action in creative ways, home rela- 
tionships, parents’ concerns. Popular writing style, variety of approaches. Ma- 
terial must show evidence of research. Prefer presentation of evidence to opinion or 
exhortation. Query is optional. Lengths from 500 to 2,000 words. Payment is an 
average of $12 to $15. Submit articles to Loren Lind, Assistant Editor. Use fiction 
which illustrates themes mentioned above: overcoming evil with good, learning 
to understand one self, interpreting the dynamics of family life and how to handle 
these. Plots should be kept simple. Lengths from 750 to 2,500 words. Fiction 
should avoid extremes of sentimentality or violence. Payment is $10 to $20. Buy 
photos with mss and, occasionally, with captions only. Prefer standard 8x10, but can 
use 3x5 or 5x7. No color. Payment is $3.00 to $6.00 each. Buy verse on nature, the 
family, devotion, social problems. Length, four lines and up. Pay 15c per line. Buy 
cartoons and fillers, but only infrequently. Buy first rights. 


THE CHRISTIAN SCIENCE MONITOR, 1 Norway Street, Boston 15, Mass. 
Erwin D. Canham, Editor. Issued daily except Sundays and holidays; 10c a copy; 
$22.00 a year. Newspaper. Uses articles and essays for editorial and department 
pages, up to 800 words; up to 1,200 words for Home Forum. Use two or three 
cartoons in each issue. Should be wholesome, good family humor cartoons. 
Roughs in pencil or pen and ink. Pay $15, on acceptance, for all rights. Address 
poetry to Editor, The Home Forum. Two poems appear in each issue. These 
are between 2 and 100 lines. Want vigor and vitality, sentiment but not senti- 
mentality. Light, humorous verse is used by the Editor of the Family Features 
page. Modest payment. Reports in two weeks or more. Has varying space rate, 
with a minimum of $8.00 a column. 


CHURCH MANAGEMENT, 2491 Lee Blvd., Cleveland Heights 18, Ohio. Issued 
monthly; 30c a copy; $3.00 a year. Norman L. Hersey, Editor. Uses articles and 
features about church building, church administration, homiletics, up to 2,000 
words. Payment for these is lc a word, with a maximum of $15. Does not use fiction; 
poetry occasionally that is brief and of a religious nature. Uses pictures as illustra- 
tions with manuscript. Reports usually within two weeks. 


THE CHURCH MUSICIAN, 127 9th Ave., N., Nashville 3, Tenn. W. Hines Sims, 
Editor. Issued monthly for church musicians and leaders. Interested in articles 
' dealing with church music activities, success stories, how-to-do-its, we-did-it-this- 
way, also choir music for various age group choirs. Pays up to 2c per word for 
articles, and up to $15 per engraved page for music. Uses occasional fiction stories 
on church music, up to_1,500 words, for which they pay 2c per word. Uses oc- 
casional short religious poems. Buys cartoons with music as the subject. Always 
pays on acceptance and buys all rights. Reports within 30 days. 


CHURCH RECREATION, 127 Ninth Ave., N., Nashville 3, Tenn. Bob M. Boyd, 
Editor. Issued quarterly; 10% free-lance. Want articles of interest to all ages on 
drama, sports, crafts, camping, recreational leadership, retreats, hobbies, par- 
ties, banquets, fellowships, etc. Prefer articles written in third person. Preferred 
lengths are 700 to 1,400 words. Especially look for a quality of personal experience, 
how the activity or program was organized and carried out and its results. Query 


Religious Magazines 169 


not necessary. Mss should be typed 33 characters to the line. Payment is 2c per 
word and up. In the area of fiction, skits and dramatic presentations suitable 
for presentation in churches are used. The latter are humorous and serious skits, 
dramatic productions with a Christian message. Same payment as for nonfiction. 
Buy photos with mss. B&w only; 8x10 preferred. Pay $2.00 per photo used. 
Buy first rights. 


CHURCH SCHOOL BUILDER, 6401 The Paseo, Kansas City 31, Mo. Erwin G. 
Benson, Editor. Issued monthly for Sunday school officers and teachers. Want arti- 
cles on Sunday school promotion, good teaching methods and inspiration. Material 
must be well-written, practical, specific. Pay $6.00 per ms. Sometimes buy photos; 
publish a small amount of poetry. Payment is 10c per line for the latter. Buy 
first and second rights. 


COLUMBIA, P. O. Drawer 1670, New Haven 7, Conn. John Donahue, Editor. 
Issued monthly; 20c a copy; $2.00 a year. Uses articles of general interest expres- 
sive of the Catholic viewpoint, up to 3,000 words. Also short stories to 2,500 words, 
and verse. Buys about two poems per issue, on general subjects. Should not be 
over fourteen lines; payment is $10-15 per poem. This is published by the Knights 
of Columbus. Pays 4c to 10c a word, on acceptance. 


CONGRESS BI-WEEKLY, 15 E. 84th St., New York 28, N. Y. Samuel Caplan, 
Editor. Issued weekly. Wants nonfiction only on anything of general Jewish in- 
terest, including communal affairs, civil rights and civil liberties, Jewish education, 
culture, politics, Israel, life abroad and personal essays. Payment varies from $25 
to $50 per article, on publication. Preferred length is from 1,500 to 2,500 words. 


CONQUEST, 6401 The Paseo, Kansas City 31, Mo. J. Fred Parker, Editor. Issued 
monthly; 15c a copy; $1.50 a year. Uses one fiction piece, up to 2,500 words, per 
issue; must be well-plotted, with solid religious core but no obvious moralizing. 
Also uses human interest shorts, biography and feature articles, preferably illus- 
trated with good photos, up to 1,200 words. Wants character-building articles, on 
the subtle side rather than the lecture pattern but establishing high moral stand- 
ards. Inspirational verse up to 20 lines. Also occasional nature items. Formula 
here is “verse with a message.” No desire for “star dust” or beatnik style. Material 
should be slanted to upper high school and lower college level. Reports within six 
weeks. Pays $6.00 per 1,000 words for prose, and 10c a line for verse, on acceptance. 


THE CRUSADER’S ALMANAG, Franciscan Monastery, 1400 Quincy St., N.E., 
Washington 17, D. C. Father Terence, O.F.M., Editor. Issued quarterly. Uses any 
truly Catholic or Christian stories, 2,500 words or shorter, with preference for ma- 
terial concerning the Holy Land and its Shrines—The Crusades. Articles used are 
Biblical, Holy Land, and Crusader material, 2,000 words. Query editor regarding 
articles. Buys photographs of the Holy Land, but no poetry. Reports in 7 to 10 
days. Pays $10 per 1,000 words. 


DAILY MEDITATION, P. O. Box 2710, San Antonio 6, Texas. Rose Dawn, Edi- 
tor. Issued monthly; 35c a copy; $4.00 a year. Pays Yc to lc a word, on accept- 
ance, for articles of 300, 750, 1,200 and 1,650 words (please give exact word count 
on ms). Uses metaphysical teachings, inspirational articles; nonsectarian religious 
articles teaching the power of prayer, or with a metaphysical slant. 14c a line on 
acceptance for poetry along same lines. 


DAILY WORD, Lee’s Summit, Mo. B. Freeman, Editor. Issued monthly; 20c a 
copy; $2.00 a year. Published by the Unity School of Christianity. A monthly 
manual of daily studies. Buys a limited number of short articles and poems. Writer 
must have an understanding of Unity teachings. 
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THE EPISCOPALIAN, 1930 Chestnut St., Philadelphia 3, Pa. Henry L. McCorkle, 
Editor. Want articles on the church and Christians as active forces in the practi- 
cal, everyday world. No spiritual “self-culture.” Present tense, active voice pre- 
ferred. No first person. Material should be aimed at middle and upper middle 
classes. Preferred lengths are 500 to 2,500 words. Query not necessary. Payment 
is $35 to $250, depending on quality. Submit articles to Edward T. Dell, Jr. Use 
short parables and vignettes. Payment varies, is determined on acceptance. Buy 
photographs with mss and, occasionally, with captions only. B&w, 8x10 glossies 
preferred, but will consider contact sheets. Occasionally use color. Payment 
varies. Use a small amount of suitable poetry and verse; also cartoons. 


ETERNITY MAGAZINE, 1716 Spruce St., Philadelphia 3, Pa. Issued monthly; 
for Conservative Protestants; 35c a copy; $4 a year. Russell T. Hitt, Editor. Uses 
articles on contemporary developments with Biblical emphasis. Controversial sub- 
jects are frequently considered. Most articles limited to 2,000 words. Also devo- 
tional, doctrinal articles. No fiction, fillers or poetry. Pays approximately 2c per 
word on acceptance. Query first. Also buys 8x10 photos with mss. Pays $5 and up 
for these. Send material to William J. Petersen. Buys all rights. 


EUCHARIST, 194 E. 76th St., New York 21, N. Y. Rev. John J. Gartner, S.S.S., 
Editor. Issued monthly; 35c a copy; $4 a year. Uses articles on Catholic personali- 
ties, current events, social problems, general interest, family life — provided al- 
ways there is a relationship to Catholic spirituality and the Eucharist, from 500 
to 2,000 words. Stories accepted from 1,200 to 2,200 words, absorbing and liter- 
ary. Pietistic, labored, and “gushy” fiction is not accepted. Overstocked on 
Eucharistic verse. Photographs to illustrate articles only. No artwork, fillers. Re- 
ports in 30-60 days. No fixed rates; payment on acceptance. 


THE EVANGELICAL BEACON, 1515 E. 66th St., Minneapolis 23, Minn. Mel 
Larson, Editor. Issued weekly—every other week in July, August, and Sept., for 
members and friends of the Evangelical Free Church of America. Wants devo- 
tional material, articles on the church, people and their accomplishments. No pay- 
ment for articles, but does pay $3.00 and up for photos submitted with articles. 
Rarely buys cartoons and poetry. Pays on acceptance and buys first rights. Re- 
ports within two weeks. 


EXTENSION, 1307 S. Wabash Ave., Chicago 5, Ill. Issued monthly; 40c a copy; 
$4.00 a year. Eileen O’Hayer, Managing Editor. Articles used are of a general or 
universal nature. Interested in Catholic personality features and articles of family 
appeal in lengths from 2,000 to 4,000 words. Also romance, family and mystery 
fiction, in length from the 1,000-word short short to the average 2,500 to 4,500- 
word short. Looking for short serials, 30,000-50,000 words. Avoid religious taboos, 
condoned divorce, justified immorality, etc. Pays $100 minimum on acceptance. 
Pay $25 each for general and family-type cartoons. Also buy photos. Prefer b&w 
enlargements to contacts. Do not use color except for an occasional color trans- 
parency. Ordinarily purchase exclusive rights. Rates on acceptance: $10 per shot; 
$100 and up for cover. Sometimes pay extra for text. When purchasing articles, 
pay extra for accompanying photos. Rarely give out assignments. 


THE FAMILY DIGEST, Huntington, Ind. A monthly; 25c a copy; $3.00 per year. 
Editor, John F. Fink. Read by Catholic families. Want articles on any aspect of 
family life. Can be instructive, entertaining, inspirational or just interesting. 
Particularly want family adventure stories, true stories about family courage or 
perseverance during trials. Also profiles of persons or organizations which are 
contributing toward improving family life ideals. Length, not over 2,000 words. 
Pay 3c a word and up for first rights. Also use reprints, at lower rate. Seldom use 
fiction; it must make a strong point about some aspect of family life. Must be 
instructional as well as entertaining. Pay $5.00 each for fillers—humorous anec- 
dotes about the family, mainly cute things children say, husband-wife jokes, etc. 
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THE FAR EAST, St. Columbans, Nebraska. Rev. Donal O'Mahony, Editor. Is- 
sued monthly; 10c a copy; $1.00 a year. Specializes in Catholic missions in the Far 
East, specifically Korea, Japan, Philippines, Burma; also for Peru and Chile in 
Latin America. Length, not more than 2,500 words. No travelogues. Uses articles 
on customs, problems and spiritual needs of Far Eastern lands. Query first. Pay 
$50-75. No fiction, verse, fillers. Photographs, $5.00-$8.00. Usually report in one 
week, 


FELLOWSHIP, 1825 College Ave., Wheaton, Ill. Henry Jacobsen, Editor. Issued 
quarterly; buy four articles per issue. Want articles on hobbies, especially for in- 
valids; inspirational articles; true-life material on people who have overcome 
handicaps or risen above the limitations of old age; helpful articles for parents of 
young children; articles on domestic relations (especially in-laws), personality 
problems, getting along with people, house maintenance, etc. Informal but concise 
style; word length from 600 to 2,400 words. No Bible study articles. Query is es- 
sential. Payment is 1c to 2c per word. Buy first serial rights, with right to reprint 
after ten years. 


FRIAR, Butler, N. J. Father Rudolf Harvey, O.F.M., Editor. Family magazine for 
Catholic laity. Uses articles and features on current problems or events; profiles 
of notable individuals; trends in sociology and education. Length, 1,900 words. 
Pays on acceptance. 


GOOD BUSINESS, Lee’s Summit, Mo. James A. Decker, Editor. Issued monthly; 
20c a copy; $2.00 a year. Uses articles up to 1,800 words and fillers up to 400 
words, showing how to succeed in business by applying the principles taught by 
Jesus Christ. Actual experiences, told in first person, are especially desired. Needs 
a lot of material, particularly by male writers. Uses positive inspirational poetry 
having to do with modern living; some seasonal pieces are also used. One or two 
poems of less than 24 lines appear in each issue. For these, payment is 35c and up 
per line. Reports usually within one week. Pays 2c a word minimum, on accept- 
ance; considerably higher rates for “celebrity pieces: interviews with well- 
known personages about their views on Christian ethics, successful living, etc. 


GOSPEL HERALD, Scottdale, Pa. John Drescher, Editor. Issued weekly (50 issues 
per year) for adult members of the Mennonite Church. Articles used are of a de- 
votional and inspirational nature and should be no longer than 800 words. Rates 
are $1.50 per hundred words and 15c per line of verse or poetry on acceptance. 
Poetry must be of religious nature, with feeling, imagery and good technique. 
Usually overstocked. Buys first rights and reports in two weeks. 


GOSPEL MESSENGER, 1451 Dundee Ave., Elgin, Ill. Kenneth J. Morse, Editor. 
Issued weekly. This family magazine uses feature stories about Christian personali- 
ties and church-related activities. Articles should be approximately 1,000-2,000 
words in length and the rate is $5 and up for these features. Photos submitted with 
manuscripts bring $5-$7.50 apiece, and short lyrics of 8-20 lines pay 50c per poem. 
All payment is on acceptance and reports are within four to five weeks. 


GREATER WORKS, 422 S. Fifth St., Minneapolis 15, Minn. W. Herbert Kent, 
Editor. Issued monthly. Nonfiction must have sound theological basis, stress wit- 
ness rather than lecture, although one scholarly piece included in most issues. 
Material should not run over about 1,500 words. Some series run. Payment on 
basis of quality, usually 1%c and up per word. Use fiction involving men. Should 
have strong theological angle, be well-written. Most are rejected because of trite 
plotting. Same lengths as nonfiction; also use short shorts. Magazine stresses 
new approaches and ideas, sound religious basis for living. Verse published is 
modern in design and clear in imagery. Should have masculine flavor, be short 
to medium length. Payment is $2.00 to $8.00. Usually buy first rights only. 
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GUIDEPOSTS MAGAZINE, 3 W. 29th St., New York 1, N. Y. Leonard E. Le- 
Sourd, Executive Editor. Guideposts is an inspirational monthly magazine for 
all faiths in which men and women from all walks of life tell how they overcame 
obstacles, rose above failures, met sorrow, learned to conquer themselves, and be- 
came more effective people through the direct application of the religious princi- 
ples by which they live. Articles and features should be written in simple, anecdotal 
style with an emphasis on human interest. Uses inspirational-type articles, fillers 
and short verse. Pays $10 to $15 for 250-word pieces; $25 for 250 to 500 words; 
$50 for full-length features. Buys first rights. 


HEARTHSTONE, Christian Board of Publication, Box 179, St. Louis 66, Mo. 
E. Lee Neal, Editor. Issued monthly; 25c a copy; $3.00 a year. Uses articles on 
family life written from a Christian viewpoint, 1,500 words. Sketches of actual 
families and how they live together and work out their problems in a Christian 
way. Cartoons, poems, and photographs also used. Uses family and devotional 
verse, and children’s prayers for use in family worship with small children. 
Also some light verse with family slant. Nothing arty or far out. Length is sixteen 
lines maximum, with preference for up to twelve. Pays up to 25c per line. Pays up 
to lc a word, on acceptance. 


THE HOLY NAME JOURNAL, 141 E. 65th St., New York 21, N. Y. Rev. Bren- 
dan Larnen, O.P., Editor. Issued monthly, except July and Aug.; 25c a copy; $2.00 
a year. Use religious articles written for Catholic men, 1,600 to 2,500 words; no 
poetry. Use short stories of about 1,500 words—anything entertaining or inspiring 
and in conformity with Catholic doctrine. Pay about 1c per word. 


HOME, Valley Forge, Pa. Miss Dorothy I. Sill, Editor. Issued quarterly for parents, 
shut-ins, and older people. Uses inspirational articles for older people, and shut-ins, 
and informative how-to articles on good mental health, Christian teachings and 
practices in the home and the like for parents. Articles should be from 1,000 to 
1,500 words in length. Uses 8x10 photos with manuscripts, or alone. Pays Ic 
to 1%c a word. Payment for photos depends on size—all on acceptance. Buys all 
rights; book rights may be reserved, but second rights may be sold only on written 
agreement. Reports in two weeks to a month. 


HOME LIFE, A Christian Family Magazine, 127 Ninth Ave., N., Nashville 3, Tenn. 
Joe W. Burton, Editor. Issued monthly; 15c a copy; $3.00 a year. Uses 750 to 
3,000-word short stories and articles of interest to parents and family groups, writ- 
ten from a Christian viewpoint. Ways of meeting family problems and suggestions 
for enriching family life are particularly usable. Buys 4, 8, 12-line verse which 
is inspirational or concerned with family life. Photographs bought occasionally. 
Pays 1c a word for stories and articles; poetry brings a minimum of $2.50 or 35c 
a line on acceptance. Report within a month. 


IMMACULATE HEART CRUSADER, 221 West Madison St., Chicago 6, III. 
Rev. Robert Leuver, C.M.F., Editor. Issued ten times each year for adult Cath- 
olics. Buy one article per month. Uses subjects concerning devotion to Immaculate 
Heart of Mary. Style should be clear and as simple as the message will permit. 
Concrete graphic style preferred. Sentimentality and preachiness should be avoided. 
Stress doctrine, facts, familiar experience. Preferred length is 1,000 to 1,200 words. 
Query first—to John Mahoney, Managing Editor. Pays 1%c per word for articles 
and no fixed rate for photos submitted with manuscripts. Buys first American Serial 
Rights and pays for all material on acceptance. Reports in three weeks. 


INFORMATION MAGAZINE, 401 W. 59th St., New York 19, N. Y. Joseph A. 
Kneeland, Editor. Issued monthly; practically all free-lance or on assignment. 
Want practical (not theoretical) articles that concern people in their everyday life, 
having at least some reference to them as Catholics. Should be factual articles 
bearing on current events, social and personal problems, family life, Catholic-Prot- 
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estant cooperation; topics of interest to Catholics as citizens and parishioners, 
controversy, apologetical, popular explanation of moral theology. Matters of inter- 
est to U.S. Catholics. (Very little that would have European or other locale.) 
No devotional articles. Material should be written in reportorial style with maga- 
zine flare. Maximum length is 2,200 words. Payment depends on quality; nor- 
mally 3-5c per word. Desire photographs which illustrate article submitted; these 
should be good quality, 8x10 glossies. Payment takes into consideration any pic- 
=n used. Report in two or three weeks. Buy first North American and reprint 
rights. 


iNTERACTION, 3558 S. Jefferson Ave., St. Louis 16, Mo. Allan Hart Jahsmann, 
Editor; Paul Pallmeyer, Managing Editor. Issued monthly. Articles should be popu- 
larly written, on subjects which will aid Sunday school teachers in their tasks. 
Conservative Christian theology required. Preferred lengths are 1,200 to 2,000 
words. Query not necessary. Payment is $20 to $30 per article, depending on 
length and content. Fiction considered if it makes a point which will aid the 
Sunday school pupil to gain a new perspective of, or new insights for, the teaching 
task. Same lengths as nonfiction. Pay $20 to $25 per short story. Buy photographs 
with mss. Should be 5x7 or larger. No color. Pay $5.00 per photo used. Also pay 
$5.00 for cartoons dealing with Sunday school situations. 


INTERNATIONAL JOURNAL OF RELIGIOUS EDUCATION, 475 Riverside 
Dr., New York 27, N. Y., Room 710. Virgil E. Foster, Editor. Issued monthly ex- 
cept that July and August are combined. Ministers, directors of religious educa- 
tion, church school teachers and superintendents, religious education committees, 
parents, and students read this magazine. Interested in articles on religious educa- 
tion, developments in local churches, religious educational philosophy, student 
work, Christian family life, adult education in churches, church camping, etc. Up 
to 1,800 words. Nominal payment. Buys photos submitted with manuscripts and 
with captions only of 8x10 size. Pays $5 for these. 


ISLES OF MARY, P. O. Box 1467, San Antonio 6, Tex. Father Cullen F. Deckert, 
O.M.I., Editor. Issued bimonthly: 35c a copy; $3.00 a year. Uses 1,000 to 2,000- 
word stories and feature articles with photos—religious slant. Magazine assists 
most difficult missions in the Southern Philippines, among Mohammedan Moros, 
Christians, and pagan tribes. Therefore, cannot give large fees for articles—but 
does take material that harmonizes with this religious missionary publication— 
material that is Catholic in theme and interest to the general reading public 
of our country. “We, particularly, would like human-interest articles.” Offers from 
$20 to $30 an article, on acceptance. 


ISSUES, American Council for Judaism, 201 E. 57th St., New York 22, N. Y. Bill 
Gottlieb, Editor. Issued three times a year, Winter, Spring and Fall; 50c a copy. 
A literary type publication which examines the traditions and historical ideological 
backgrounds against which the Council and its rival movement, Zionism, work, 
each in their own separate way. Seeks authoritative articles in fields of religion, 
philanthropy, public affairs reflecting anti-Zionist concepts. $50 for 2,000-word 
articles. Payment on acceptance. Reports on manuscripts in 2-4 weeks. Write for 
free sample copy and query before submitting material. 


JEWISH FRONTIER, 45 E. 17th St., New York 3, N. Y. Issued monthly. This is 
the Labor Zionist Magazine. They accept four or five free-lance articles a month. 
These may be cultural material or reportage on the American-Jewish and general 
social and economic scene. Some poetry, and many translations from Hebrew are 
published. Pays 1c a word, on publication. 


JEWISH LIFE, 84 Fifth Ave., New York 11, N. Y. Saul Bernstein, Editor. Issued 
bimonthly. Uses original articles and fiction no longer than 2,500 words, for which 
$6 a printed page is paid. Stress here is on religious values of Judaism, although 
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general Jewish material is also acceptable if it is in good taste. The magazine 
should be studied and queried before submitting material. 


JEWISH SOCIAL STUDIES, 1841 Broadway, New York 23, N. Y. Dr. Meir Ben- 
Horin, Managing Editor. Issued quarterly. This magazine for historians, sociolog- 
ists, ministers, social workers, educators, and interested laymen wants scholarly 
articles on Jewish history, sociology, and education. Also interested in articles on 
intergroup relations. Pays $3 per printed page on publication and reports within 30 
days. 


JUBILEE, 377 Fourth Ave., New York, N. Y. Edward Rice, Editor. Issued month- 
ly. Primarily a religious magazine, but is interested in articles dealing with na- 
tional affairs, politics, family relationships, education, picture spreads, personality 
stories, such as might appear in a family magazine. No cartoons. Preferred length 
is between 2,000 and 4,000 words. Pays $50 to $100 each, on acceptance. Edward 
Rice, Photo Editor, likes b&w 11x14 enlargements, and does not use any color. 
Purchases one-time rights only. Rates are $10-25 per picture, on acceptance. A 
query is not necessary here. 


THE KING’S BUSINESS, 558 S. Hope St., Los Angeles 17, Calif. Al Sanders, 
Managing Editor. Articles related to Bible study, prayer, and missions with con- 
servative evangelical viewpoint, 2,500 words. Some good photo features. Pays 1¥%42c 
a word, on acceptance. 


THE LIGHT, 316 N. Michigan Ave., Chicago 1, Ill. Issued quarterly. Short stories 
or articles directed toward a predominantly Catholic audience, 1,500 to 3,500 
words. Must be wholesome and Christian in tone and slanted toward Oriental and 
missionary themes. Pays on acceptance. 


THE LIVING CHURCH, 407 E. Michigan St., Milwaukee 2, Wisc. Peter Day, 
Editor; Christine Fleming Heffner, Managing Editor. Issued weekly; 25c a copy; 
$10.00 a year. Uses theological discussions, features with an Episcopal Church 
interest, and devotional material, by authorities in the field, 750-1,500 words, 
and straight news of Episcopal Church happenings. Poetry is used, but not paid 
for; 24 lines maximum; theological or devotional nature; avoid sentimentality. 
Buys photographs. Seldom buys fiction. Pays $10 to $25 for articles on acceptance; 
news stories by arrangement. 


THE LOOKOUT, 8100 Hamilton Ave., Cincinnati 31, Ohio. Standard Publishing. 
Issued weekly, $2.50 a year; five or more copies to one address, 50c a copy per 
quarter. Jay Sheffield, Editor. Usual rate is $25 for articles of 1,200 to 1,500 words 
on phases of educational work of the local church, or dealing with personal or 
family problems of Christian life or work. Also in market for fiction—short 
stories of 1,200 to 1,500 words and serials of four to eight chapters, each chapter 
1,200 to 1,500 words; usual payment, $35 for short stories and $35 a chapter for 
serials. Uses wholesome stories that will appeal to older young people and adults 
in average American Sunday School. Not in market for editorial essays, fillers 
or poetry. But a few exceptionally good photographs 8x10, black and white 
glossy, human interest and scenic, paying, usually, $7.50. 


THE LUTHERAN, 2900 Queen Lane, Philadelphia 29, Pa. Dr. G. Elson Ruff, Edi- 
tor. Issued weekly (biweekly, beginning in 1963); 10c a copy; $3.50 a year. News 
magazine of the Lutheran Church in America. Uses articles from 500 to 3,000 
words. Christian ideology, Christian personal experience, human interest stories, 
feature stories about people. Buys photographs, but no poetry. Reports in an aver- 
age of two weeks. Pays 2c a word maximum, on_ publication. 


THE LUTHERAN COMPANION, 639-38th St., Rock Island, Ill. Dr. E. E. 
Ryden, Editor. Issued weekly for Lutherans. Wants fiction only at Christmas, 
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Easter, etc. Pays lc per word for stories of 2,000 words in length. Buys pictures 
submitted with manuscripts and uses religious poetry for which they pay 25c per 
line. All payment is on acceptance. 


THE LUTHERAN JOURNAL, 2381 Highway 36 W. at Eustis, St. Paul 13, Minn. 
Larry L. Normandin, Rev. Amin Deye, Editors. Issued quarterly. Use two types of 
articles: religious, spiritual, inspiration pieces for Lutheran readers, 1,500 words; 
and helpful hints for women only, short cuts to easier homemaking. Material should 
be simple, sincere, easily readable. Buy 8x10, b&w photos with mss and with cap- 
tions only. Should be on religious subjects. 


THE MAGNIFICAT, 131 Laurel Street, Box 154, Manchester, N. H. Sister Mary 
Walter, Editor. Issued monthly from Sept. to June; 30c a copy; $3.00 a year. Uses 
stories between 1,200 and 1,500 words. Also articles between 1,000 and 1,500 
words: biographical, literary, religious, current interest. Uses poetry of 2 lines to 16 
lines, but no photographs. Reports usually in two weeks. Payment depends on ma- 
terial. 


THE MARIAN, 4545 W. 63rd St., Chicago 29, Ill. George Navys, MIC, Editor. 
Issued 10 times yearly; 20c a copy; $2.00 a year. Uses catechetical and inspirational 
articles up to 1,500 words of Catholic and Mariological nature. Buys inspirational 
poetry. Also uses appropriately slanted cartoons. Pays $2.00 for these. No pic- 
tures. Reports promptly. 


THE MARIANIST, Marian Library, University of Dayton, Dayton 9, Ohio. Rev. 
John D. Mulligan, S.M., Editor. Issued monthly except July and August. $2.00 a 
year. A magazine completely devoted to material on the Blessed Virgin Mary 
(articles, picture stories, poems), published by the Marian Library. Emphasis is 
on articles written by lay Catholics showing Mary’s influence in the lives of indi- 
viduals and in society. Uses articles, 1,500-2,000 words. Want poetry of the highest 
quality, that which relates to the Virgin Mary in some way. Reports in 30 days. 
Pays 2c a word and up. 


MARRIAGE, THE MAGAZINE OF CATHOLIC FAMILY LIVING, St. Mein- 
rad, Ind. Rev. Raban Hathorn, O:S.B., Editor. Issued monthly; 35c a copy, $4.00 
a year. Uses short shorts, short stories, longer articles on husband-wife-children 
theme in lengths from 1,800 to 2,000 words. Magazine is slanted for family living. 
Wants articles teaching responsibility, politeness, sex-instruction, teen-age guidance, 
husband and wife spirituality. Some verse; no photos; no cartoons. Payment is 3c 
a word, and up, on acceptance. 


MARYKNOLL, Maryknoll, N. Y. Rev. Albert J. Nevins, M.M., Editor. Issued 
monthly; $1.00 a year. Buys little outside fiction. All articles or fiction in the 
magazine must apply in some way to mission work, which is the purpose of the 
magazine. Material should be related to Asia, Africa, Latin America, and should 
be written in popular style with human interest. Should not run over 2,000 words. 
Payment varies. Authors should query beforé submitting material. Particularly inter- 
ested in 35mm and up Kodachromes and 8x10, b&w photographs of Orient and West 
Coast of South America. Also buy photos with mss. Pay $6.00 for b&w, $10 for 
color. Reports immediately. Pays for articles on publication, according to quality 
of material; photographs and Kodachromes at standard commercial prices. 


MESSAGE MAGAZINE, Southern Publishing Assn., Box 59, Nashville, Tenn. 
J. E. Dykes, Editor. Issued monthly July through August, bimonthly rest of year; 
45c a copy; $3.00 a year. Uses inspiring human interest stories about persons who 
exemplify faith in God and/or have achieved distinction in the face of great odds, 
Uses quality poetry on religious and nature themes. Buys photographs, photo 
stories of lasting interest, especially those depicting Negroes or persons in Afro- 
Asian countries. Reports in approximately two weeks. Pays $5 to $25, on accept- 
ance or publication. 
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METHODIST LAYMAN, 1200 Davis St., Evanston, Ill. Newman S. Cryer, Editor. 
Issued monthly; $1.50 a year. In the market for short (500-1,000 words) features 
about unusual or newsworthy projects carried on by a Methodist Men’s Club, 
illustrated with good, clear, action photos, at least 5x7. Rates depend on number 
and quality of pictures used. Also uses brief, illustrated, human-interest stories 
about Methodist lay leaders. Pay 4-6c per word. Query not needed. 


THE MIRACULOUS MEDAL, 475 E. Chelten Ave., Philadelphia 44, Pa. Rev. 
Joseph A. Skelly, C.M., Editor. Issued quarterly; use eight to twelve short 
stories per year. Almost never buy articles from outside sources except on special 
assignment. Fiction should not be pious or sermon-like. Want good general fic- 
tion—not necessarily religious, but if religion is basic to the story, the writer 
should be sure of his facts. Only restriction is that subject matter and treatment 
must not conflict with Catholic teaching and practice. Preferred length is 1,750 
to 2,500 words. If story is good enough to warrant more space, will accept 2,750 
words. Also use short shorts from 750 to 1,250 words. Pay 1!2c per word and up, 
on acceptance. Submit fiction to Thomas B. Dowdall, Associate Editor. Publish 
verse, usually but not necessarily religious. Preferably about the Virgin Mary. Pre- 
ferred maximum length is 20 lines. Pay 50c a line and up, on acceptance. Buy 
first serial rights. 


MOODY MONTHLY, 820 N. LaSalle St., Chicago 10, Ill. Wayne Christianson, 
Editor. Want articles of significance on what evangelical Christians are doing; 
also how they are meeting specific problems in the church, in the home, in their 
personal lives. Helpful, Bible-centered, devotional articles on Christian growth 
and living, including outreach to non-Christians. Youth section geared primarily 
to high school age. Also welcome articles on methods in Sunday school and other 
church-related programs, often with the “how-we-did-it” slant. Length generally 
1,800 to 2,000 words on major articles; also use shorter features of 1,000 words 
or less. Material should avoid preaching, but must have spiritual significance. 
Writing style should be brisk, warm, fast-moving. Query advisable on major 
articles. Payment is 144-1%c per word, according to quality. Occasional fiction 
is used in both the adult and youth sections. Theme must have spiritual signi- 
ficance without pointing up a moral. Same lengths as for nonfiction; same pay- 
ment. Buy photographs with mss and for the cover. These should be 8x10, b&w 
glossies. Especially look for family scenes, teen-age activities. Pay $6.50 to $10 for 
inside, $15 for cover. Submit material to Grace Boman. Buy a limited amount 
of poetry. Should be of evangelical Christian value; no more than six stanzas. 
Payment is $3.00 to $5.00. Cartoons used occasionally have church slant. Buy first 
rights. 


NATIONAL JEWISH MONTHLY, THE, 1640 Rhode Island, N.W., Washington 
6, D. C. Edward E. Grusd, Editor. Issued monthly. This is the national B’nai B’rith 
magazine. Uses articles on subjects of Jewish interest in lengths from 1,000 to 2,000 
words. Wants good short fiction, and especially nonfiction on economic, demo- 
graphic, political, social, biographical and other subjects of Jewish interest. No 
poetry. Pays 3 to 4c a word, on publication. 


THE NATIONAL LUTHERAN, 50 Madison Ave., New York 10, N. Y. Issued 
monthly (except July and Aug.) for clergy and lay leaders of Synods and Con- 
gregations. Address material to The Editor. Wants factual stories on Lutheran Co- 
operation. That is, projects undertaken by Lutherans of different denominations 
in the community, state, or on national levels. Good writing, no bias, up to 3,000 
words. Pays $20 and up for stories and occasionally buys pix submitted with 
manuscripts. These bring $3.00 and up each. All payment is on acceptance and 
the magazine also buys First American Serial Rights. Reports within two or three 
weeks. 
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ONE, Augsburg Publishing House, 426 S. Fifth St., Minneapolis 15, Minn. Charles 
Lutz, Editor. Monthly magazine for youth (senior high and beyond) in The Amer- 
ican Lutheran Church. Uses short stories, up to 2,500 words, that have a spiritual 
significance for youth. Christian theology should be evident. No serial fiction. Uses 
articles, up to 1,800 words, on youth problems, church life, teens at work in the 
church, etc. Likes to have 5x7 or 8x10 photos submitted with articles. Buys small 
amount of poetry on the Christian faith, and verse on the frustrations of teen- 
agers. Twenty lines is maximum length. Also puzzles and quizzes with a Christian 
education value. Reports in three weeks. Payment, on acceptance; 1'/-2c a word for 
articles and fiction; $3-8.00 for poetry; $5-10 for quizzes, puzzles, cartoons, photos. 


OUR FAMILY, P. O. Box 249, Batteford, Sask., Canada. Rev. Alfred A. Hubenig, 
OMI, Editor. Issued monthly. This is a modern, lively, family magazine interested 
in new writers. While Catholic in content, the editor is not, on the whole, interested 
in “shrine,” pietistic or goody-goody articles; rather he wants material of down- 
to-earth interest to the average Catholic you see behind an office desk, running a 
farm, or buying the weekend groceries. Uses fiction of not more than 2,500 words, 
preferably 1,800 to 2,000 words. Since first-class reprint fiction is obtained, ori- 
ginals must be good—but the editor does not want to cut the reprints in favor of 
original stories. No piety and goody-goody stuff; rather, any fiction in good taste, 
about believable people in believable situations. Adventure and intrigue have an 
edge here, but good love stories, humor, and outdoors also wanted. Fictionwise, 
the magazine is wide open for anything in decent taste, except trite and deadly 
dull stories. Although most articles are assigned by the editor, 1,000 to 2,000-word 
articles with illustrative photos are especially welcome, Human-interest; person- 
ality sketches of Canadian (or even international) significance; broad general 
how-to-do-it articles (e.g., teaching the family how to appreciate good music); 
articles of a controversial nature (e.g., gripes of unmarried Catholic girls against 
Catholic boys not marriage-minded) but no screwball controversies or those 
definitely against fundamental Catholic dogma (for birth control, divorce, etc.) ; 
human, believable success stories, more of unknowns than of celebrities (e.g., 
how one farmer, for instance, starting with little more than hope, built the biggest 
potato business in the area). Wants any sincerely written article of interest to 
families, but it must be worthwhile and well-written. No poetry, fillers, etc. 
Reports within six weeks. Payment varies, on acceptance; usually an average of 
lc a word and $1.50 per usable photo, 5x7 black and white glossies preferred. Buys 
first Canadian rights. 


OUR SUNDAY VISITOR, Huntington, Ind. Msgr. Joseph Crowley, Editor. Is- 
sued weekly; 5c a copy; $3.00 a year. Almost all material is solicited. Uses 
articles on Catholic subjects, not exceeding 1,500 words. Should explain Catholic 
religious beliefs, human interest; also articles applying Catholic principles to cur- 
rent problems. Reports in three weeks. Pays 3c a word, on acceptance. Query first. 


THE PENTECOSTAL EVANGEL, 1445 Boonville Ave., Springfield, Mo. Robert 
C. Cunningham, Editor. Issued weekly, mainly to members of Assemblies of God 
churches. Want devotional articles on individual’s spiritual life, true stories of un- 
usual answers to prayer, personal testimonials of conversion and other spiritual 
experiences, articles on home life which convey Christian teaching, seasonal 
material on Christmas, New Year, Easter, etc. It is important that writers be 
familiar with doctrinal views of Assemblies of God and with standards for 
membership in churches of this denomination. Write for free sample copy of the 
magazine. Pay 50c per hundred words. Buy photographs with mss and with cap- 
tions only. Can be any size b&w glossy prints. No color. Payment varies. Accept 
only a small amount of poetry. Payment is 10c per line. Use fillers if they have 
spiritual value; 10 to 150 words. Will accept material on first-rights-only basis. 
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PENTECOSTAL TESTIMONY, 50 Euston St., Toronto 6, Ont., Canada. Earl 
N. O. Kulbeck, Editor. Very little free-lance material bought. Nonfiction must 
be written from Canadian viewpoint. Subjects preferred are contemporary pub- 
lic issues, events on the church calendar (Reformation month, Christmas, Pente- 
cost, etc.) written from conservative theological viewpoint. Query first. Pay Yec 
per word for originals, 14c per word for reprints. Preferred lengths are 800 to 
1,200 words. Might use youth-slanted fiction. Same theological slant, same 
lengths, same payment as nonfiction. Submit fiction to Edith C. Stevenson. Oc- 
casionally buy photographs with mss if they are vital to the article. Also buy color 
photos if they are related to some phase of the main topic of the particular issue. 
Should be 8x10 b&w prints. Payment is $6.00 to $10 for cover photos. Pay $2.50 
for short poems and sonnets; but small amount of these bought. Rarely use car- 
toons or fillers. 


POWER, Scripture Press, 1825 College Ave., Wheaton, Ill. James R. Adair, Editor. 
About 80% of material is free-lance. Two editions published—Teen Power and 
Adult Power. Both specialize in nonfiction. Want profiles of colorful Christians 
who are being used by God in a definite way; personal experience pieces in 
which a Christian tells how God saw him through a difficult situation and the 
lessons learned—both about 1,700 words. Also 600-word pieces: dramatic, fast- 
moving Christian experiences, missionary adventures, historical narratives with 
Christian experiences, missionary adventures, historical narratives with Christian 
implications. Not interested in religious stories as such, but those that pulsate 
with the message that the God of the Bible is at work today, that in Jesus Christ 
people are finding peace and power for triumphant living. Query in detail. Pay 
about 2c per word. Buy no fiction except on assignment. Want professional 
photos with all profile pieces. No color. Payment is from $2.00 to $5.00. Buy a 
very small amount of fillers. Buy all rights. 


PRECIOUS BLOOD MESSENGER, St. Charles Seminary, Carthagena, Ohio. 
Rev. R. B. Koch, C.PP.S., Editor. Issued monthly; 20c a copy; $2.00 a year. Uses 
good, readable short stories of 1,500 to 2,500 words—pointed but not “preachy”; 
approved general themes as well as religious. Articles on subjects of current in- 
terest treated from Catholic viewpoint, 1,500 to 2,500 words. Also human interest 
articles and biographical sketches—pictures help sell the article. Reports within 
two to three weeks. Pays lc a word and up, on acceptance. 


PRESBYTERIAN LIFE, Witherspoon Bldg., Philadelphia 7, Pa. Robert J. Cadi- 
gan, Editor. Issued semi-monthly; $2.50 a year. Uses photographs, news stories and 
feature articles concerned with all phases of Protestant Christianity, with emphasis 
upon Presbyterian events, people and places. No fiction, except 600-800-word story 
for children 6 to 10. News stories should be news, short and objective, and may in- 
clude background material. Limit is 400 words. Feature stories should be lively 
with human interest and anecdotes if possible, 1,000, 1,500, or 2,000 words. Photo- 
graphs should be as natural and informal as possible and should stress simplicity in 
their composition. They should be glossy black-and-whites, 8x10, with complete 
caption material attached; also buys color-related or feature material. Pays mini- 
mum of 2c per usable word, on or before publication. Payment for photographs is 
from $12.50 for black and white, $50 for color, on acceptance. 


THE PRESBYTERIAN RECORD, 229 College St., Toronto 2B, Ont., Canada. 
DeCourcy H. Rayner, Editor. Issued monthly. Want feature material of interest 
to families in the Presbyterian church. Query first. Payment is 2c per word. 
Buy b&w photos with mss and with captions only, and color photos for cover 
only. Pay $25 up for the latter. Buy first or second rights. 


PRESBYTERIAN SURVEY, 341 Ponce de Leon Ave., N.E., Atlanta 8, Ga. Issued 
monthly; Ben R. Hartley, Editor. Buy two or three fiction pieces, four or five ar- 
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ticles per issue. Use articles of personal testimony—800-1,200 words—showing 
how individuals found strength through faith and prayer to cope with personal 
crises. Also use how-to articles: how congregations ( preferably Presbyterian) 
dealt uniquely with practical problems of church life; i.e., evangelism, steward- 
ship, education, missions, etc. The concern here is with the spiritual needs of real 
people in day-by-day living. People need to be shown by example, as Jesus did in 
his teachings, how problems can be overcome by filling the spiritual vacuum. 
Query first. Payment is 2c per word minimum. Want fiction which treats modern 
man’s dilemma. Please avoid instant religion, fictional treatment of Biblical char- 
acters and events. Preferred length is 1,500 words. Same payment as for nonfic- 
tion. Buy photographs, both b&w and color, with mss, with captions only and for 
cover. B&w must be 5x7 or larger; color, 4x5 or larger. Pay $25 up. Publish verse 
but are overstocked now. Cartoons bring $5.00 apiece. Buy a small amount of ap- 
propriate filler material. Buy first rights only. 


RECONSTRUCTIONIST, 15 W. 86th St., New York 24, N. Y. Dr. Ira Eisen- 
stein, Editor. Issued fortnightly. This is a general Jewish cultural magazine pub- 
lishing literary criticism, reports from Israel and other lands where Jews live, and 
material of educational or communal interest. Also uses interviews and features 
dealing with leading Jewish personalities. Preferred length is 3,000 words and pay- 
ment is from $15 to $25, made on publication. Uses a small amount of poetry and 
fiction. 


RELIGION IN LIFE, 201 Eighth Ave., S., Nashville 3, Tenn. Emory Stevens 
Bucke, Editor. Issued quarterly. Quarterly journal directed to more scholarly 
readers—in theology, Biblical studies, philosophy and psychology of religion, reli- 
gion and the arts, etc. Articles average about 4,500 words. Query first. No set 
rate of payment. Buy first rights only. 


RESOURCE, 2900 Queen Lane, Philadelphia 29, Pa. John M. Mangum, Editor. 
Issued monthly, omitting September. For Sunday and week-day church school 
teachers of the Lutheran Church. Uses articles in depth on educational method- 
ology as applicable in a church school, and articles on age-level characteristics 
and problems. An informal style that uses first person ancedotes to illustrate 
points of thought development is preferred. Pays Yc per word. Uses photos sub- 
mitted with the manuscript and pays $5.00 to $7.50 each. Uses approximately 25 
cartoons per year and pays $10 per cartoon. These should portray the trials 
and tribulations of church school teachers-—presented humorously, of course. All 
payment is made on acceptance. Reports in 2 or 3 weeks and buys first rights. 


THE ROSARY, 141 E. 65th St., New York 21, N. Y. Rev. J. H. Kenny, O.P., 
Editor. Issued eleven times per year. Use articles of general Catholic interest; 
informative rather than devotional. Human interest, information about current 
problems. Preferred lengths are 1,500 to 2,000 words. Pay 1-2c per word, depend- 
ing on quality. Also use short stories, of maximum length of 2,000 words. Should 
have inspirational slant. Use photos with mss and with captions only. Pay 25c 
per line for short inspirational poems. Buy first North American rights. 


SACRED HEART MESSENGER, 515 E. Fordham Rd., New York 58, N. Y. 
Rev. Thomas H. Moore, S.J., Editor. Issued monthly; 25c a copy; $3.00 a year. 
Use articles on religious or inspirational themes, but especially those that have a 
tie-in with the Sacred Heart Devotion, written in a style that would appeal to the 
average Catholic layman, 1,500-2,000 words. Also fiction that creates and solves a 
human interest problem. In a magazine such as Sacred Heart Messenger, the 
story presents and solves Catholic living problems. It is the most effective way to 
teach a moral lesson. 3,000 words is preferred length for fiction. Pay 3c a. word, 
and up. Buy glossy pix with articles. Also use, as filler material, religious poetry 
which is short, graphic. Pay $5.00-10 for this, according to length. Buy all magazine 
rights. Reports in two weeks. 
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ST. ANTHONY MESSENGER, 1615 Republic St., Cincinnati 10, Ohio. Rev. 
Victor Drees, O.F.M., Ph.D., Editor. Monthly; 35c a copy; $4.00 a year. Best 
length for fiction is around 2,500 words; no story should exceed 3,000 words; themes 
should deal with modern problems and situations and be slanted for adult readers. 
Feature articles, 2,000-2,500 words, should treat of current events having Catholic 
significance, economics, education, and sociology, slanted for the layman; the 
achievements of contemporary American Catholic individuals, or groups who have 
accomplished the noteworthy or unusual. Not desired are Sunday school or 
juvenile stories, travelogues, essays, missionary and descriptive material. As far as 
possible, feature articles should be accompanied by a selection of clear, black-and- 
white glossy photographs, for which additional payment is made. Poetry, along 
inspirational, religious, and nature themes, ordinarily should not exceed 20 lines. 
Reports as soon as possible. Rates of payment are 3c a word or better for prose 
and 50c a line for poems, on acceptance. 


ST. JOSEPH MAGAZINE, St. Benedict, Ore. Rev. Albert Bauman, O.S.B., Edi- 
tor. Issued monthly; 35c a copy; $4.00 a year. Uses short stories from 1,500 to 
3,000 words and short shorts from 1,000 to 1,500 words. Must be well plotted, 
wholesome and interesting. Also uses fresh, well-written, authoritative articles with 
a message for the general reader, 1,000 to 3,000 words. Nothing encyclopedic. In- 
clude photographs, if available. Prints a picture story each month. No poetry. 
First rights only. Reports in about two weeks. Attractive rates on acceptance. No 
fillers. 


ST. JUDE, A National Catholic Monthly, 221 West Madison St., Chicago 6, Ill. 
Robert E. Burns, Executive Editor. Issued monthly. Prefers magazine-type, bal- 
anced reports on general interest topics that will help readers to make intelligent 
judgments and decisions. Not interested in “think pieces” or “editorials.” Per- 
sonality pieces that reflect significant viewpoints toward current problems and at- 
titudes also welcome. Subject matter need not be exclusively Catholic but view- 
points in contradiction to Catholic teaching are obviously unacceptable. Pre- 
ferred article lengths are 2,000-3,000. Uses no verse and no unsolicited fiction. 
Preference given to articles with photos, which are paid for at $5.00 each or 
more, if quality is right. Reports within two weeks. Writers are asked to study 
sample copy which will be sent on request. Pays 3c a word or more, on acceptance. 
Special rates paid for articles reflecting intensive research or reportorial “leg- 
work.” Prefers queries on the latter type of article. 


SAINTS’ HERALD, P. O. Box 477, Independence, Mo. Roger Yarrington, Editor. 
Issued twice monthly. This is the official magazine of the Reorganized Church of 
Jesus Christ of Latter Day Saints. Wants articles on current religious topics, church 
members and historical articles of 1,500 words. Fiction (1,500 words) should 
relate to current religious problems, challenges, and trends. No payment for arti- 
cles or fiction, but does pay up to $8.00 for good 8x10 pictures concerning the 
church. There is no payment for poetry. Payment for photos on acceptance. Re- 
ports in two weeks. 


SCIENCE OF MIND MAGAZINE, 3251 W. Sixth St., Los Angeles 4, Calif. Willis 
H. Kinnear, Editor. Issued monthly; about 50% free-lance. Want articles on the 
spiritual aspects of science and philosophy; their relationship to religion; per- 
sonal experiences of effectiveness of prayer in everyday living. Should be written 
in language of layman. Slant is toward constructive living by alignment of one’s 
thought with the Power of God within one. Length is three to five typewritten 
pages. Query not necessary. Payment is 1c per word. Submit all material to 
Editorial Department. Use poems of four to eight lines as fillers. Occasionally 
use longer poems as centerspread. Rate varies from $3.00 to $10. Must have 
spiritual import; immanence of God in creation. Buy first rights. 
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SIGNS OF THE TIMES, Mountain View, Calif. Arthur S. Maxwell, Editor. Issued 
monthly. Use articles of interest to religiously-inclined readers of all denomina- 
tions. Most material furnished by regular contributors, but free-lance submis- 
sions carefully read. Sincerity, originality, brevity are necessary. Payment up to 
$35 for articles. Buy photos with mss and for cover. Color submissions should 
be 4x5 or 8x10. Want scenics, symbolic and family photos. Payment is up to $75. 
Pay up to $6.00 per piece for poetry of high quality. Generally require first 
magazine rights. 


THE SIGN, Union City, N. J. Rev. Ralph Gorman, C.P., Editor. Issued monthly; 
25c a copy; $4.00 a year. Uses material of general interest as well as religious ma- 
terial. Wants articles of 2,500-3,000 words on social problems, profiles, foreign 
affairs, human interest. Written in concrete, anecdotal style. Fiction should have 
general appeal as well as Catholic interest. Can run up to 3,500 words. Uses 
photographs submitted with articles and picture stories. Reports in three weeks. 
Pays $200 and up for articles; $250 and up for short stories. Buys First North 
American serial rights. 


SOUL MAGAZINE, Ave Maria Institute, Washington 1, N. J. John Mathais 
Haffert, Editor. A Catholic publication that is the official organ of the Blue Army, 
a Crusade for world peace through prayer, sacrifice, and consecration. Interested 
in articles which dramatize the importance of the Blue Army of Our Lady of Fa- 
tima in all Catholic organizations. TF se might be in the form of personality pro- 
files, historical articles or even humorous presentations. Articles should be 800 tc 
2,500 words. Does use color. Accepts no poetry or fiction. Pays 2c to 5c a word. 


SUNDAY DIGEST, David C. Cook Publishing Co., Elgin, Illinois. Glendon E. 
Harris, Editor. Need true Christian and missionary adventure, personality profile 
pieces, personal experience articles of inspirational nature. Preferred length is 500 
to 1,800 words. Occasionally use fiction that is hard-hitting, fast-moving, with a 
real woven-in—not “tacked on’”—Christian message. Quizzes, poetry, sermons and 
devotional material seldom used. Query not necessary, but might save you time. 
Seldom use photos. Use quizzes, humorous anecdotes and fillers and good car- 
toons. Payment of 5c per word, and up, on acceptance. All rights purchased. Send 
for detailed editorial needs and sample copy. 


SUNDAY SCHOOL COUNSELOR, 1445 Boonville Ave., Springfield, Mo. Gwen 
Jones, Editor. Issued monthly; limited amount of free-lance material bought. 
Interested in news with a Sunday school slant—particularly reports of a “this is 
the way we do it” variety which provides ideas that may be adapted by other 
Sunday schools. Be specific; avoid generalities; give enough details for clarity. 
Illustrate with photographs if possible (informal action shots of good quality 
rather than posed group pictures). Article length averages 1,200 words and pay- 
ment is Yc per word. Ideas are especially welcome for the Planarama, a 
monthly feature containing practical how-to-do-it ideas for all departments of 
Sunday school, from cradle roll through extension. These brief items for teachers 
and department leaders may be written up in full, in which event the length is 
250 words. Or the writer may give only the seed thought with enough informa- 
tion so that it may be written up in the Counselor office. Payment ranges from 
$1.00 to $2.00. Sketches or photographs may be included if these add to the 
practical value of the item. 


SUNDAY SCHOOL MESSENGER, 230 East Ohio St., Indianapolis, Ind. Armor 
D. Peisker, Editor. Issued weekly for adults. Wants 500 to 1,000-word length arti- 
cles about nature, travel, history, science, etc. and special-day (Easter, Christmas, 
etc.) stories of 2,000 to 5,000 words. Pays $5 to $10 per thousand words. Buys 
pix submitted with manuscripts for which they pay $1.00 to $5.00, depending 
on utility. Publishes verse having religious or moral emphasis, 4 to 16 lines, 10c 
per line. Payment on acceptance. Buys first, second, third and fourth rights. 
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THE SUNDAY SCHOOL TIMES, 325 N. 13th St., Philadelphia 5, Pa. James W. 
Reapsome, Editor. Issued weekly; 10c a copy; $4.00 a year. Uses inspirational arti- 
cles of from 1,500 to 2,000 words, wholesome, natural, and with a distinctly re- 
ligious tone. Also stories for children at home, 300 to 1,000 words. Uses brief arti- 
cles on methods of work in church or Sunday school or Bible study, plans that 
have actually been tried and have succeeded. Short verse, distinctly spiritual, is 
used, as well as some photographs. Reports in one month or less. Payment usually 
at rate of $10 per 1,000 words, on acceptance. 


THE TELESCOPE MESSENGER, Evangelical Press, 3rd and Reilly Sts., Harris- 
burg, Pa. Joe Willard Krecker, Editor. Issued biweekly for mature readers. Uses 
religious material, clearly and dynamically motivated with a strong human interest 
element. Maximum of 1,500 words. Either fiction or nonfiction; the latter is pre- 
ferred. Payment from $5.00 to $15 on publication unless otherwise requested. Re- 
ports in two weeks to a month. 


THESE TIMES, The Southern Publishing Association, Box 59, Nashville, Tenn. 
Kenneth J. Holland, Editor. Issued monthly; 45c a copy; $5.00 a year. Want in- 
spirational articles on prayer, faith, love, courage, etc.; those that inspire trust in 
the Bible; religious liberty; total abstinence; physical and mental health. Must 
show high spiritual standards, exaltation of Biblical principle. Slant for a con- 
servative Christian publication. Send for free copy of the magazine. Preferred 
length is 500 to 3,000 words. Pay 3c a word and up on acceptance. Buy pix with 
mss and for cover use. Cover pix paid for at the rate of $50-75 each. Buy first, 
and rarely, second rights. 


THIS DAY, 3558 S. Jefferson Ave., St. Louis 18, Mo. Rev. Walter Riess, Acting 
Editor. This is a family magazine which welcomes material from both new and es- 
tablished writers. Stories and articles are preferred which have good moral prin- 
ciples, a Christian family slant, and wholesome human interest. Stories should 
range from 1,000 to3,000 words; articles can be from 500 to 1,500 words in length. 
Some poems from six to sixteen lines are used, also fillers of good humor or gen- 
eral interest. Cartoons are desired, also illustrations with articles. Pays on accept- 
ance and sends complimentary copies to the author when the work is published. 
Rates vary with the nature of the material, with a minimum of one cent per 
word. Reports on submissions within six weeks or thereabouts. A stamped, self-ad- 
dressed envelope must accompany each submission for possible return. 


TIME OF SINGING, American Baptist Convention, Valley Forge, Pa. Charles 
A. Waugaman, Managing Editor, uses forty to fifty poems per issue, but very 
little verse. Must be of high technical character and have a fresh unusual point of 
view, that which is Christian in the widest, most inclusive sense. Material may 
take a negative point of view if it points up a positive reaction. Payment: 25 
cents a line to a maximum of $3.00 per poem within a month after acceptance. 


TODAY, 5750 N. Ashland, Chicago 26, Ill. David Olson, Editor. Issued weekly 
as a church take-home paper. Nonfiction: Evangelical Christian material of 
several varieties. Articles on assignment only. Queries welcomed. Payment 1'/2c 
per word and up. Fiction on assignment or by query only. Same payment. Buys 
pix submitted with mss, 5x7 or 8x10. Pays $1.00-4.00. No verse or cartoons. Pay- 
ment is on acceptance. Reports within two months. Buys all rights. 


TODAY’S FAMILY, Onamia, Minn. Rev. Robert H. Fix, O.S.C., Editor. Issued 
monthly for the Catholic family in the modern world. Formerly Crosier Family 
Monthly. Wants articles of from 1,500 to 2,000 words. Father Fix says, “I buy 
probably 3 or 4 articles per issue. It could go as high as 7 or 8 articles per issue; 
but, because I’m unable to find enough good free-lance material, I am forced to 
assign many articles. My preference is for nonfiction that is written in a lively, 
clear style, that holds reader-attention from beginning to end. 
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“Ours is a family magazine. Hence, we are aiming at the family readers, not 
the intelligentsia. Articles on specialized subjects should steer clear of ‘terms’ 
as much as possible and should try to express the idea in a way that is intelligible 
to the family reader. 

“In detail, here are the kinds of articles we want for our magazine: 

The family at home—teens, courtship, parent-child relationship, education of chil- 
dren, number of children, husband-wife relationship, sacramental grace, psy- 
chology of man and woman, dating, going steady, finances and economics for 
the family, medicine, going to college, working mothers, etc. 

The family at work—the social. teachings of the church on labor, management, 
adequate wage, recreation, etc. 

The family at play—entertainment: TV, movies, radio, vacation, bowling, swim- 
ming; in short, any form of entertainment for the family. 

The family in the Church—the sacrament of matrimony, the other sacraments, 
the redemption, the liturgy, morals, Doctrine, lives of the Saints, what the 
Church is doing today, movement for Christian unity, in short, the whole of 
Christian revelation. 

The family in the world—international Communism, the emerging nations, the 
so-called problem of over-population, atomic weapons, the peaceful use of the 
atom, any item of international importance on which the family ought to be 
informed. 

“TI would like to add that we carry a number of regular features in our maga- 
zine with regular editors. These are: The Question Box; Showtime, U.S.A. (a 
review of entertainment); book reviews; Points for Parents; Teen Talk; and 
Cooking with Joy. If we find articles on the same subjects as these regular 
features that are really worthwhile, we publish them. 

“We also want fiction that will appeal to the family reader. They need not 
deal with the family, but can be on any subject as long as they are good stories. I 
prefer stories that are straightforward and believable. The offbeat or stylish 
story that leaves you wondering where it began, where it ends, and what it is all 
about definitely is not for our magazine. We need believability, good charac- 
terization, a strong story line. Material need not be specifically Catholic. We 
publish one fiction piece per issue.” 

Payment here is from 2 to 5c per word. 


TOGETHER, Box 423, Park Ridge, Ill. Leland O. Case, Editorial Director. 
Issued monthly, and published by The Methodist Church. They are looking 
for lively, wholesome articles which inform, entertain, and inspire within a wide 
range of interest to Christian families. They want material that will help people in 
such areas as the art of living (human-interest “parables,” not preachments), prob- 
lems of home, youth, marriage, church, community, national, and international 
affairs. They also like to see strong personality articles with real take-home value to 
readers. 

Major article length preferred is 2,000-2,500 words, and they are always receptive 
to a fast-moving anecdotal and narrative style. Photos are included in purchase 
rice. 
, They have a department for breezy, interest-grabbing hobby articles (to 1,500 
words. First person narratives preferred.), and a special section for children up 
to ten years old which uses short poems, riddles, craft ideas, and stories to 750 
words. They also are receptive to shorter features and special fillers such as 
church-related humor and cartoons. Use very little fiction. What they buy must 
have a strong emotional appeal and stay within 2,500-3,000 words. Need 
poetry on relations with God and family; humorous verse on family themes; 
some children’s poetry. 

They always are on the lookout for material with a special Methodist twist. 
And, when possible, they like to see photos with articles. The guide to all material 
is simply that it must interest enough families enough. Also buy photos with cap- 
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tions only. Must have human interest and Methodist tie-in. Payment is $10 up for 
b&w contacts; $25 for color transparencies 35mm and up. Prefers 22 square 
Rolleiflex camera. 

Payment is on acceptance, and varies according to quality, originality, timeliness, 
etc. Rates are good. 


THE TORCH, 141 E. 65th Street, New York 21, N. Y. Rev. Francis N. Wendell, 
O.P., Editor. Issued monthly, ten times a year; 30c a copy; $3.00 a year. Uses 
stories of a religious or general interest, 1,800 words; also lively articles of Catholic 
interest, 1,800 words. Buys a little poetry, but few photographs. Reports in a week 
or ten days. Pays $15 to $20 an article. 


THE UNITED CHURCH OBSERVER, 85 St. Clair Ave., E., Toronto 7, Ont., 
Canada. Dr. A. C. Forrest, Editor; E. L. Homewood, Managing Editor. Issued 
twice a month for families in the United Church of Canada; average three articles 
per issue free-lance. Want general interest articles on all subjects of interest to 
church people. No homiletics. Material must have some church connection. Also 
deal in international affairs. Bright, journalistic style is necessary. Preferred lengths 
are 800 to 2,000 words. Thorough knowledge of the subject, authority.and top- 
notch writing are looked for. Query first. Payment is 2-4c per word. Buy photo- 
graphs with mss and occasional picture stories. Use both b&w and color; b&w 
should be 8x10; color, prefer 4x5 transparencies but can work from 24%4x2¥% or 
35mm. Payment varies. Pay $5.00 per short poem. Small amount used. Cartoon 
subject matter must have relationship to the church, church people, etc. Payment 
varies. Buy first Canadian rights. 


UNITED EVANGELICAL ACTION, P.O. Box 28, Wheaton, Ill. W. Stanley 
Mooneyham, Editor. Issued monthly for religious, evangelical Protestants. Uses 
articles on trends in religion, church success stories, some human interest features 
with a religious angle, how Christian principles work in business, government, etc. 
Subject should be Evangelical Protestant. Query editor if in doubt. Nothing 
preachy. 1,200 to 2,000 words desired. Buys 8x10 glossies with manuscripts for 
$5.00 per picture used. Payment for articles varies depending on length and qual- 
ity, and is on publication. No fiction. Reports in 10 to 20 days, and buys one- 
time rights unless otherwise arranged for. 


UNITY, Lee’s Summit, Missouri. Published by the Unity School of Christianity. A 
monthly magazine of Christian metaphysics. Uses poems, articles, and true experi- 
ences that treat of the Christian life. True stories should contain from 1,000 to 
2,000 words; serials from 10,000 to 20,000 words; articles from 500 to 2,000 words; 
verse up to 20 lines. Pays 1c a word; 35c a line for verse; on acceptance. 


VICTORIAN MAGAZINE, Lackawanna 18, N.Y. Very Rev. Msgr. Nelson W. 
Logal, Editor. The Victorian is designed to serve a Catholic family audience. 
Want articles of religious and secular interests geared to family interest and 
personality sketches dealing with Catholics who are doing something for their 
country and church are carried to provide entertainment, information and _ in- 
spiration to readers. Payment here is approximately 4c per word. 

“Articles should not exceed 2,000 words unless of very particular importance. 
Articles of religious and general interest are acceptable. Editorializing in the 
articles is discouraged. We want well-written, snappy, informative articles based 
on fact and substantiated by research. 

“The Family Circle departments are made up of two-page features (1,200-1,300 
words) pitched to men, housewives, teen-agers, and career women. In these de- 
partments, the “how to do it,” “sob sister,” and “advice” approaches are taboo. 
Humor is especially sought, but it is not a must. 

“Writers competent to handle devotional articles dealing with the theology or 
history of devotion to the blessed Mother of God are invited to submit articles 
for the two-page feature, Marian Memos. 
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“Since Victorian material is styled to fit a definite magazine personality, con- 
tributors must be prepared to accept editorial rewriting, revision and cutting. 
Manuscripts requiring such editing do not receive the same rate of pay as those 
which require no changes. 

“We do not care for slick-formula fiction. The Victorian is designed to serve 
a Catholic family audience. Our adult stories must be centered in the choices, 
religious and human, which face people wrestling with the problems of modern 
life; accent on action growing out of character. Juvenile fiction must be sort, il- 
luminated with the light of imagination, sprightly in tone, and inspirational in 
message. An accent on the natural, moral virtues is expected. Ordinary length 
for all fiction: 1,500-2,000 words. Good adult fiction may run to 3,000 words. 

Pays $5.00 on acceptance for the two cartoons used monthly. The cartoons 
should be clean and geared to family interests. Roughs to be in pen and ink; all 
rights purchased. Also paying 4c per word for short humor and light verse. 
WALTHER LEAGUE MESSENGER, 875 N. Dearborn, Chicago 10, Ill. Alfred P. 
Klausler, Editor. Issued monthly for Lutheran youth. Wants articles (750 to 2,500 
words) on church and youth-related topics. Buys photos submitted with manu- 
scripts. Pays 2c a word on acceptance and reports in one week. Releases all rights 
to the writer. 

WAY/MAGAZINE, 109 Golden Gate Ave., San Francisco, Calif. Rev. Kenneth 
E. Henriques, O.F.M., Editor. Issued monthly; approximately five free-lance 
articles bought per issue. Prefer articles of 1,000 to 2,000 words; not necessarily 
on specifically Catholic themes, but not inconsistent with general Christian view. 
Interested in articles on social conditions in the U.S. and elsewhere, debates on 
foreign policy, nuclear testing, biography, vignettes from history, offbeat remi- 
niscence, interviews in depth with interesting personalities, etc. Slight emphasis on 
California history, school system, politics, etc. Try to avoid generalizations. Pay 
between $25 and $50. Submit articles to Charles Bracelon Flood, Literary Editor. 
Occasionally buy good picture stories. 8x10 glossies preferred; no color. Verse 
bought infrequently. Payment varies; $25 maximum. Also use fillers but not often. 
Maximum payment of $10 each for these—suitable quotations, sayings, etc. Also 
interested in essays on books of interest to readers, as distinguished from short re- 
views handled by the staff. Pay up to $25 for these. 

WORLD OUTLOOK, 475 Riverside Dr., New York 27, N. Y. H. C. Sprinkle and 
Dorothy McConnell, Editors. Issued monthly for Protestants, mainly Methodists. 
Uses missionary stories, articles, poetry, with pix (if available). Also documentary, 
factual and human interest articles. Pays 2c a word minimum. Buys photos with 
manuscripts and with captions only, for which they pay $7 each. Infrequently uses 
cartoons and poetry. Pays on acceptance, and buys first rights always and all rights, 
unless specified. Reports in three weeks to three months. 

YOUNG JUDEAN, 116 W. 14th St., New York 11, N.Y. Steve Friedman, Editor. 
Issued eight times per year; buy approximately two pieces per issue. For Jewish 
children of 9 to 12 years. Use articles of not more than 1,500 words; these con- 
cern Israel, American Jewish history and personalities, the Bible and general 
Jewish history and personalities. Pay 2c per word, on publication. Also use chil- 
dren’s poetry, translations from Hebrew. Same payment as for articles and fiction. 
Buy all rights. 

THE YOUTH’S INSTRUCTOR, Takoma Park, Washington 12, D. C. Walter T. 
Crandall, Editor. Issued weekly for 16 to 30 year-old readers. Writers should always 
query before submitting manuscripts. Preferred length of articles is 700 to 800 
words and 1,700 to 2,000 words. Only true-to-fact narratives wanted. No fiction. 
Uses photos for picture stories and buys poetry suited for the youth in an urban, 
modern world; some nature; little religious. Address poetry to Alice Mae 
Slick, Poetry Editor. Pays 1%c a word and up for articles, $3.00 for photos, and 
$1.00 a line minimum for poetry on acceptance. Buys first rights only and re- 
ports in 3 to 6 weeks. 
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AMAZING STORIES, FACT AND SCIENCE FICTION, 1 Park Ave., New 
York 16, N. Y. Cele Goldsmith, Managing Editor. Issued monthly; 35c a copy; 
$3.50 a year. Uses science fiction stories with the emphasis on the characters and 
their problems, and technical scientific elements holding a secondary place. Also 
science fact stories which extrapolate from known information (i., a series on 
possibility of alien life). Lengths from 1,000 to 20,000 words. Pays 1¥c-2c a word, 
on acceptance. Articles are staff-written. 


ANALOG SCIENCE FACT FICTION, 420 Lexington Ave., New York 17, N. Y. 
John W. Campbell, Editor. Issued monthly; 50c a copy; $5.00 a year. Uses stories 
of the future told for scientifically trained, technically employed adults; central 
theme usually problems of an ordinary technician employed in an industry of 50 to 
50,000 years hence. Material is best understood by reading the magazine. Uses 
shorts, novelettes, and novels, 2,500 to 60,000 words. Serials only on consultation 
with Editor. Photographically illustrated technical articles for generalized technical- 
minded audience, about 4,000 to 6,000 words, also used. No poetry. Reports in two 
weeks. Pays 3c to 4c a word, on acceptance. 


FANTASTIC, Stories of Imagination, 1 Park Ave., New York 16, N. Y. Issued 
monthly; 35c a copy; $3.50 a year. Cele Goldsmith, Editor. The articles here are 
staff-written, but they will consider fantasy, weird tales, and science fiction, 1,000 
to 20,000 words. No fillers; no photos; no poetry. Reports within two weeks. 


FANTASY AND SCIENCE FICTION, 347 E. 53rd St., New York 22, N. Y. 
Avram Davidson, Editor. Wants quality science fiction, with the characterization 
and action determined by the staff background; classifications from absolute fan- 
tasy to strict science fiction; story types from pulp to slick to quality to experi- 
mental. Lengths from 400-70,000 words. Use a small amount of nonfiction too, 
and a good number of reprints. Pays 2c a word for’ originals, 1c per word for 
reprints. 


GALAXY MAGAZINE, 421 Hudson Street, New York 14, N.Y. Frederik Pohl, 
Editor. Issued bimonthly; 50c a copy, $2.50 a year. Buys no cartoons, poetry, 
fillers or articles. Wants quality science fiction stories, all lengths up to 60,000 
words. Editor says: “Galaxy has never bought a story from anyone who was not 
a reader of the magazine. This isn’t a rule, but it is a fact of life. Nonreaders 
simply do not know the field well enough to compete.” Pays 3c per word, on 
acceptance. 


IF—Worlds of Science Fiction, 421 Hudson St., New York 14, N.Y. Frederik Pohl, 
Editor. Issued bimonthly; 35c a copy; $3.50 for 12 issues. No cartoons, poetry, 
fillers or articles. Wants believable science fiction stories, up to about 20,000 
words. Editor stresses importance of reading magazine before submitting: “We 
receive at least 2,000 manuscripts a year which would never have been sent if the 
authors had ever seen a copy of our magazine.” Pays 1c a word for first sale, 
more later by arrangement, on acceptance. 
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THE ALASKA SPORTSMAN, Box 1271, Juneau, Alaska. Bob Henning, Editor. 
Issued monthly; 50c a copy; $5.00 a year. 75% free-lance. No fiction, poetry, gags, 
or cartoons. 

Nonfiction: Uses true experience stories about the Alaskan outdoors, industries, or 
personal adventure; also Northwest Canada. Also uses hunting and fishing arti- 
cles. Must be true and written from first-hand observation. Pays lc a word on 
publication for articles of maximum length of 2,500 words. 

Photos: Buys black and white photos as article illustrations (good photographic 
support for articles is a must) and for frontispiece. Also buys color transpar- 
encies, minimum size 35mm. Pays $3 to $10 for black and white photos, $25 for 
color. 

Fillers: Uses Alaska items of an outdoor or historical character. Pictures must ac- 
company. 100 to 500 words. Pays $5 for these, or about 1c a word plus $5 each for 
pictures. No need to query first. They buy first rights. Reports are slow. 


AMERICAN FIELD, 222 W. Adams St., Chicago 6, Ill. William F. Brown, Editor. 
Issued weekly; 25c a copy; $7.50 a year. Payment varies and is made on accept- 
ance. Reports usually within ten days. 

Nonfiction and Fiction: Always interested in factual articles on breeding, rearing, 
development and training of hunting dogs, how-to-do-it material written to appeal 
to upland bird hunters, sporting dog owners, field trialers, etc. Also wants stories 
and articles about hunting trips in quest of upland game birds. Length wanted is 
between 1,000 and 2,500 words. 

Photos: Uses photos submitted with manuscripts if they are suitable and also photos 
submitted with captions only. 

Fillers: Uses some 100 to 250-word fillers. 


THE AMERICAN RIFLEMAN, '1600 Rhode Island Ave., N.W., Washington 6, 
D. C. Walter J. Howe, Editor. Issued monthly; 50c a copy; $5.00 a year. No 


cartoons. 
Nonfiction: This is the official journal of the National Rifle Association of Amer- 
ica, so fact hunting articles that place emphasis on the type of equipment used and 
why are important. The material should be informative and interesting. Also likes 
articles about gun repair, maintenance, housing, clubs, etc. Pays a minimum of 5c 
a word on acceptance. Reports within two weeks. 

Photos: Always on the lookout for good photo articles, one or two pages in length. 
Pays $6 each for photos or drawings. For more complete details write for this 
magazine’s guide for writers and photographers. 


THE ARCHER’S MAGAZINE, P. O. Box 832, Norristown, Pa. J. W. Anderson, 
Editor. Issued monthly; 35c a copy; $2.50 a year. 

Nonfiction: Material used deals with target archery, field target archery, varmint 
calling, and bow hunting as a sport, craft, and hobby; also college archery, archery 
for handicapped persons and industrial archery as a personnel department acti- 
vity. Lengths up to 2,500 words. Pays 1c a word, on publication. 

Photos: Buys 8x10 prints at $1.00 each. 


ARIZONA WILDLIFE-SPORTSMAN, Box 3407, Phoenix 30, Ariz. Bob Hous- 
holder, Editor. Issued monthly. No fiction. 

Nonfiction: Uses material on hunting, fishing, camping, boating, wildlife, conser- 
vation and other outdoor subjects, provided they are applicable to Southwest 
conditions. Especially interested in how-to-do-it pieces complete with photos or 
drawings. Personal experiences of an informative nature are also accepted. Lengths 
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run from one-pagers (500 to 700 words) to around 1,500 words. Pays 2c a word, 
on publication. 

Photos and Cartoons: Uses quite a few pictures in illustrating articles and also 
outdoor cartoons. Pays $3 and up for photos, depending on the subject. 


THE BACKSTRETCH, 312 E. Brown St.,. Birmingham, Mich. Ruth A. Le- 
Grove, Editor. Issued quarterly. 

Nonfiction: Use articles slanted to, and of special interest to, thoroughbred 
horse trainers and owners. Author must know the horse business thoroughly. Pay- 
ment to be determined. 

Fillers and Cartoons: Use poetry if suitable for a horse magazine. Pay $5.00 each 
for horseman-slanted cartoons. 


BETTER CAMPING, 1027 N. Seventh St., Milwaukee 3, Wisc. Catherine E. 
McMullen, Managing Editor. Issued bimonthly for family campers. Majority of 
articles are free-lance. Buy exclusive rights to mss; one-time use of photos and 
cover transparencies. 

Nonfiction: Articles of interest to family campers or any campers—good, infor- 
mative pieces that provide needed tips to help the beginner and the advanced 
camper. Articles usually run 1,800 to 3,000 words in length. Must be authentically 
written and of practical value. Also use some humorous accounts of camping 
experiences. Query first. Specification sheet sent on request. Pay 3c per word for 
illustrated articles. 

Photos: Buy photographs with mss and with captions only. Prefer 8x10 glossy, 
b&w photos for use with articles; should have direct tie-in. Other photos sub- 
mitted individually will be held on file and paid for on publication, at rate deter- 
mined by size reproduced in magazine. Use color for cover only. 24%4x2¥%4 mini- 
mum; prefer larger transparencies. No 35mm used. 

Cartoons: Should deal with family camping experiences. Pay $7.50. 

Fillers: Featurettes of 500-650 words, which tell about camping areas. One photo 
should accompany. Occasionally use reader letters of camping experiences in 
“Embers” column. Pay 50c per inch. Recipe Page: $2.00 or more; Voice of Ex- 


perience Page: $2.00 or more. Use verse only very occasionally. Average payment, 
$10. 


THE BLAZE, THE TRAILSMEN, 1118 Belvedere St., Cincinnati 2, Ohio. 
Issued quarterly for wilderness campers, recreation leaders and conservationists; 
50c per copy, $3.50 per year. 

Nonfiction: Technical instructions in trail camping, essays on educational and 
aesthetic matters in this field, descriptions of trail routes and wild areas (special 
format, obtainable by query). No style restrictions. Make it clear and interesting. 
Up to 2,500 words preferred. Payment Y2-1c per word. 

Fiction: Anything throwing some light on wilderness atmosphere, the subjective 
aspects of wilderness living. Up to 2,500 words. Payment ¥%-lc per word. Black 
and white line art only as illustrations. 

Fillers: Any type seriously pertaining to the wilderness. No length limit. No senti- 
mental or conventional “nature” poems. Editor George Thompson pays on ac- 
ceptance and reports within eight weeks to six months. 


BOW HUNTING, Riderwood, Maryland. William Stump, Editor. Issued monthly. 
No verse or poetry. All payment on publication. Reports immediately and buys 
magazine rights only. 

Nonfiction: Wants articles on unusual archery hunting and archery how-to-do-it 
or where-to-go pieces of approximately 1,000 words in length. Be sure to query 
first. Pays $15 to $50, depending on the material. 

Fiction: Anxious to try fiction with an archery theme. Archery information must 
be technically sound. Fiction can be adventure, mystery, humor, etc. Pays up to 
$50 per story. 
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Cartoons: Absolutely no situations in which the animal is hunted (deer, bear, etc.) 
or reverse roles. 

Photos: Buys photos submitted with manuscripts and with captions only. Sizes 5x7, 
8x10. A layout of five pix, with information, brings $25. A cover photo pays $25, 
and single photos pay $5.00 to $10. 


BOWLING, 1572 E. Capitol Dr., Milwaukee 11, Wisc. Edward L. Marcou, Edi- 
tor. Issued monthly; 25c a copy; $3.00 a year. 

Nonfiction and Photos: This is the official publication of the American Bowling 
Congress. This is a specialized field and the average writer attempting the subject 
of bowling should be well informed. However, anyone is free to submit material for 
approval. Length, 500 to 1,200 words, about unusual leagues and tournaments, 
personalities, etc., featuring male bowlers. Pays 2%-5c per word; $5.00 per photo. 
Reports within 3 weeks. 


CAMPING GUIDE, Rajo Publications, 215 Park Ave., S., New York 3, N.Y. 
George S. Wells, Editor; Iris C. Wells, Women’s Editor. Issued seven times per 
year. Buy first rights. 

Nonfiction and Photos: Want personalized camping stories with a family slant. 
Also how-to contributions: how to build a trailer, tent-trailer, or any other how-to 
gimmick concerned with family camping. Query is not necessary. Preferred 
length is 2,000 words or less. Payment is 1-3c per word for text-picture package. 
Photos should be 8x10, b&w glossies. 

Fillers: Want filler material on camp cooking. Payment is $5.00 to $10, depending 
on length. 


CANADIAN AUDUBON, 423 Sherbourne St., Toronto 5, Canada. 

Nonfiction and Photos: Wants articles covering the general field of conservation 
and natural history, length 1,500 to 3,000 words. Illustrations, either top-quality 
photos or black and white line drawings, are essential. Pay 1¥%c a word, on publi- 
cation. 


CANADIAN FISHERMAN, Gardenvale, Que., Canada. Issued monthly. Rates: 
Canada—$3.00 per year; British Commonwealth and U.S.A—$10 per year. Single 
copy: Canada—$1.00; all other countries—$2.00. Alan T. Muir, Editor. 
Nonfiction and Photos: Wants Popular Mechanics-type of short article describ- 
new developments in fishing boat design, equipment, etc., and fishing gear design 
and use (for commercial fishing). Style should be strictly factual and easy to read, 
in lengths up to 1,000 words. Uses photographs and/or diagrams submitted with 
articles. Pays 2%2c a word, $3.00 per photograph, and diagrams according to 
amount of work involved. Reports within a month. Payment during first week 
of month of publication. 


CLEVELAND ATHLETIC JOURNAL, 1220 Huron Road, Cleveland 15, Ohio. 
Donn R. Ricker, Editor. Issued 10 times a year; 35c a copy. 

Nonfiction, Cartoons, Photos, Fillers: Buys general interest and sports articles, 
fillers, photographs. Pays 1c a word. Paying from $2.00 to $5.00 on acceptance 
for generals that will appeal to the athletic man. Roughs to be in pen and ink 
and several cartoons are used monthly. Reports in a week. 


FIELD AND STREAM, 383 Madison Ave., New York 17, N.Y. Issued monthly; 
35c a copy; $3.50 a year. Hugh S. Grey, Editor. No fiction or verse. 
Nonfiction: Uses articles written to interest hunters and fishermen, archers, camp- 
ers, cameramen, boating enthusiasts. Length should be 2,500 to 3,000 words. Pays 
10c a word and up on acceptance. 

Cartoons: For ink, ben-day, and wash cartoons, pays $25 and up, on acceptance. 
Buys all rights and reports at once. 

Photos: Herman Kessler, photo editor and art director. Enlargements are preferred, 
8x10 glossies. Also uses color transparencies from 24x24 up; 35mm only in ex- 
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ceptional cases. The rights bought depend upon the situation as there is no set 
policy. Pays $300 a page on photos, $500 a page on covers. Pays extra for text when 
articles and photos are bought in a package deal. Query first on photo stories; 
assignments are sometimes given. Payment on acceptance. 


FUR-FISH-GAME, 2878 E. Main St., Columbus 9, Ohio. A. V. Harding, Editor. 
Issued monthly; 25c a copy; $2.50 a year. No fiction or poetry. 

Nonfiction: Uses true stories on hunting, fishing, boating, camping, woodcraft, 
travel, conservation, guns, fur, farming, dogs, coon hunting, etc. Prefers articles 
with snapshots. Pays Yc to 1c a word, on acceptance. Reports in two weeks. 
Photos: Snapshots accompanying photos should be glossy prints which can be used 
for illustrations. Occasionally buys photographs for cover purposes. 


GAME BREEDER AND SPORTSMAN, 17 W. 60th St., New York 23, N. Y. 
Captain Amos L. Horst, Editor. Issued monthly; 25c a copy; $2.50 a year. No 
fiction or cartoons. 

Nonfiction: Uses articles of about 1,400 words on game bird propagation, game 
management, preserve shooting, private game reserves, game bird restoring activi- 
ties. (Reports on state and federal projects not wanted.) Also uses articles on guns 
and gunning, hunting dogs—their selection, training, and care. Pays lc per word on 
acceptance and reports promptly. Query. 

Photos: Photographs are used with the articles submitted and their payment is in- 
cluded in the Ic per word rate for articles. First time rights are bought. 

Fillers: Uses featurettes and short reports from 20 to 30 words in length. Pays Ic a 
word and reports when they are accepted. 


GOLF DIGEST, 1236 Sherman Ave., Evanston, Illinois. Howard R. Gill, Jr., Edi- 
tor; Dick Aultman, Executive Editor. Issued 12 times a year (regular issues 50c, 
annual $1.00), $5.00 a year. Pays promptly on acceptance. 

Nonfiction: Articles on golf instruction, authenticated by a professional golfer, are 
especially desired. Also uses features on prominent and unusual golf personalities 
or events, but prefers initial query. Historical nonfiction pertaining to golf is 
also good. Pays an average of 10c a word (as edited). 

Fiction: A small amount of golf fiction, mostly humorous, is used. 
Cartoons: Pays $10-25 for cartoons. Pen and ink roughs. All rights. 
Photos: Illustrations (artwork or photographs) are a must, and it is imperative that 
they accompany articles. Photos should be 8x10 black and white, which pay $10 
and more; transparencies which pay up to $50. Preferred subjects are nationally- 
known golfers, pro or amateur. 

Fillers: Uses 4-line poems, 25 to 50-word humorous shorts, and 2-line epigrams which 
pay a minimum of $5.00 and are used every issue. Buys U. S. rights for these. 


GOLF MAGAZINE, 800 Second Ave., New York 17, N.Y. Harry Baron, Man- 
aging Editor. Issued monthly except October and December. No fiction, verse 
or poetry. All payment is made on acceptance and reports in two weeks. Buys 
all rights. 

Nonfiction: Want articles which will instruct, inform or entertain the average 
golfer. Also stories about unusual golf personalities, humor, unusual situations. 
Currently in the market for readable shorts, 500-1,000 words, on any of the 
above subjects. Requirements for “Only in Golf’ department, which pays $25 
for briefs, are set forth in recent issues. Feature article length, 2,500 words. Pay 
10c per word. 

Photos: Photos are bought with manuscripts and captions only. Also interested 
in seeing color transparencies on any golf subject, but they must be unusual and 
of high quality. Photos pay from $10 to $12.50 each. 

Cartoons: Thirty-five cartoons are bought each year, for which they pay $25 per 
cartoon. Stick to golf subjects. 
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GOLFING, 407 S. Dearborn St., Chicago 5, Ill. Herb Graffis, Editor. Issued 
monthly, March through July. 

Nonfiction and Fiction: Uses little fiction, mainly nonfiction articles on every 
phase of the game up to 1,200 to 1,500 words. A good knowledge of the game is 
required for nonfiction articles. Pays $50 to $75 an article, on acceptance, and re- 
ports in 3 to 4 weeks. 


GREAT MOMENTS IN HUNTING AND FISHING, 11 E. 17th St., New 
York 3, N.Y. Arthur Warshaw, Editor. Issued bimonthly. Entire magazine is 
free-lance. 

Nonfiction: Want articles of true adventure. Should be skillfully written tales of 
the outdoors which pit the hunter or angler against a problem, the solution to 
which was successful or ironical. Writing approach should be vivid, forceful; relate 
the conflict by identifying the reward or the dangers at stake, be concrete about 
outcome in such a way that the reader will experience vicarious emotion. Mss up to 
3,500 words. Pay up to $200 for ms. 

Photos: In color as well as b&w. Usage will be evaluated with payment. Except 
in the case of a cover, color photos used as b&w will be paid for at going b&w rate. 


GRIT AND STEEL, Drawer 541, Gaffney, S.C. Mrs. Ruth DeCamp McMillan, 
Editor. 

Nonfiction and Fiction: Use articles on game fowl. Can be any length. Query 
first. Payment is negotiated with writer. Also use short stories with same require- 
ments. 

Photos and Cartoons: Pictures bought with mss only. Suitable cartoons bought. 
Payment varies for both. 


GUNS AND AMMO, 5959 Hollywood Blvd., Los Angeles 28, Calif. Tom 
Siatos, Editor. Issued monthly; 50c a copy, $5.00 a year. 

Nonfiction and Photos: Wants technical or semi-technical articles on guns and 
shooting subjects. Good hunting articles with plenty of how-to and why, reports 
on nationally important incidents or events, workshop material—all are possibi- 
lities. Pays basic 5c per word, $5.00 per photo. 


GUNS AND HUNTING, 156 E. 53rd St., New York 22, N.Y. Mel Bookstein, 
Editor-in-Chief. Issued bimonthly. No verse or poetry. Payment on publication. 
Buys all rights and reports within a month. Use some cartoons. 

Nonfiction and Photos: Technical gun and shooting stories, how-to articles con- 
cerning guns and related matter and hunting stories are desired. Writing should be 
explanatory and informative; length, about 2,000 words. Photos should always ac- 
company manuscripts and are bought with the text as a complete package. Pays up 
to $125 for photos and articles. Query first. 

Fiction: Hunting fiction is sometimes used—about 2,500 to 3,000 words. Shorter 
humorous fiction is also acceptable. Shorts should be about 1,000 to 1,500 words in 
length. 

Cierisepd: A few cartoons are bought. Must pertain to magazine’s subject. Payment 
is $10 each for these. 


GUNS ANNUAL, 8150 N. Central Park Blvd., Skokie, Ill. $1.00 a copy. Same 


requirements as Guns. 


GUNS MAGAZINE, 8150 N. Central Park Blvd., Skokie, Ill. E. B. Mann, Edi- 
tor. Issued monthly; 50c a copy, $6.00 a year. 

Nonfiction and Photos: Any article about guns and shooting could be for 
Guns, but study the magazine. “We want articles that are informative. This could 
be a report on a new or unusual gun, cartridge, or piece of shooting equipment, 
or a story of how to shoot for better results at game or targets. Hunting stories 
must tell how-to. Also occasional historical or personality pieces of western, war, 
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or collector interest.” Maximum length, 3,500 words. Pictures are a must but you 
can submit contact sheets for initial selection. Pays from $25 for short short up to 
$200 for lead articles. Up to $100 paid for color transparency (larger than 35mm) 
selected for cover. 


GUN WORLD, 532-E S. Citrus Ave., Covina, Calif. Jack Lewis, Editorial Di- 
rector. Issued monthly for firearms enthusiasts, shooters; 50c per copy, $5.00 
per year. Largely staff-written or on assignment. Buys two to four free-lance 
pieces per month. 

Nonfiction: Want technically sound material on firearms; wildcat cartridges; 
conversions—almost anything on shooting, but no “Me and Joe” hunting stories. 
Primarily interested in guns, performance and how to use them. Shooting black 
powder guns to the modern magnums, articles on handloading, collecting, the 
gun to use for certain game, are always welcome. Should run 1,500 to 2,500 words, 
and pictures are essential. Pays $35 to $125, sometimes more. 

Photos: Buys photographs with mss. Should be 5x7 or 8x10 glossies. No color. 
Cartoons: Buy some, having to do with firearms or shooting. Pay $7.00 to $10. 


HUNTING AND FISHING IN CANADA, 1231 St. Catherine St., W., Montreal, 
Que, Canada. Ernest E. Shepard, Editor and Publisher. Issued monthly; 25c a 
copy; $3.00 a year (Canada), $3.50 (U.S.). 

Nonfiction, Photos, Fillers: Uses hunting, fishing, and allied true stories, with 
locale in Canada, or general interest outdoor articles that would have interest for 
Canadians. Length of feature stories and articles: 2,000-2,200 words; 900-1,200 
words; 450 words. Also short articles of no specified length. Does not publish fic- 
tion at present, but may -at some future date. Buys photographs for front cover, 
paying up to $25 for 8x10 glossy prints. Uses some poetry at regular rates. Reports 
in one month from receipt of material. Pays 4c to 3c a word, on acceptance. 


LAKELAND BOATING, 781 N. Jefferson, Milwaukee 2, Wisc. Victor H. 
Schoen, Editor. Issued ten times a year for owners of small and medium size 
pleasure craft in the Great Lakes and Midwest area; buy one or two free-lance 
articles per month. Buy first rights only. 

Nonfiction and Photos: Want articles on new ideas in boat development and 
design, racing tactics, boat operation, etc. Interesting boating clubs in the area. 
First-hand accounts of cruises and adventures with boats in the area. Writing must 
be clear, concise. Query first. Pay around 2c per word and sometimes better. Buy 
5x7, 8x10, b&w photos with mss and with captions only. Pay from $3.00 to $10. 
Cartoons and Fillers: Presently well stocked in cartoons. Use practical boating 
items, first-hand experiences in maintenance and repairs, etc., as fillers. 


MAIN SHEET, Detroit Yacht Club, Belle Isle, Detroit 7, Mich. Jack Grenard, 
Editor. Issued monthly. 35c per copy. 

Nonfiction, Photos, Cartoons: Official organ of the world’s largest yacht club. 
Payment is up to 6c per word for humorous, light articles of no more than 1,000 
words. No fiction. Photographs should be submitted with mss; should be 8x10, 
b&w. Payment is up to $15 per photo. Insists on first rights only for cartoons of 
interest to club members, not necessarily of boating situations. Occasionally buys 


humorous or sports articles under 1,000 words. Payment upon publication. Re- 
ports in two weeks. 


MOTOR BOATING, 959 Eighth Ave., New York 19, N.Y. Walter R. Juettner, 
Editor. Issued monthly; 50c a copy; $5.00 a year. 


Nonfiction and Photos: Buys good, cruising articles, well illustrated with black and 


white 8x10 glossies and 4x5 (and up) color transparencies. Payment is 2c a word, 
$5.00 per photo. Reports in three weeks. 


THE NATIONAL BOWHUNTER, 1160 Dekalb St., Bridgeport, Pa. Carl M. 
Hulbert, Editor, Issued monthly; three or four articles bought per issue. 
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Nonfiction and Photos: Want articles which describe bowhunting experiences, 
interesting places to hunt, how to hunt, how to shoot better, camping tips, etc. 
Material must be action-filled. Payment is $25 to $50 per ms. 


Cartoons: Buy those which are applicable to hunting and camping. Payment 
is $5.00 to $10 each. 


NATIONAL BOWLER’S JOURNAL, 506 S. Wabash Ave., Chicago 5, Ill. Dick 
Denny, Editor. Issued monthly; 35c a copy; $4.00 a year. 

Nonfiction and Photos: Uses illustrated articles of not more than 1,500 words on 
successful bowling proprietors who have used unusual promotions to build business. 
Pays $25 to $40 on publication. 

Cartoons: Cartoons can be either business or consumer slanted, as long as they con- 
cern bowling. Pays $4 to $6 for cartoons, on acceptance. Cartoons not accepted are 
returned immediately. Buy first rights only. 

Fillers: Unusual news items are used as fillers and pay 1c a word, photos extra, 
after publication. 


NATIONAL WILDLIFE, 749 N. Second St., Milwaukee 3, Wisc. Issued bimonthly. 
John Strohm, Editor; R. B. Kirkpatrick, Managing Editor. 

Nonfiction: Subject matter can deal with any phase of outdoor recreation, with 
heavy slant toward people having fun outdoors, whether in their back yards or far 
away on vacation. Also some wildlife material on any form of United States wild- 
life (animals, birds, flowers, trees, fish, etc.). Style open; prefer service slant. Arti- 
cles should be fairly short (up to 3,000 words) and concise, but quality will deter- 
mine length. Also need 2,000-word first person, “it happened to me” type articles 
for adventure series; good travel articles; how-to material based on recreation sub- 
jects. Material should be well-researched, on interesting subjects within the maga- 
zine’s scope and either well-illustrated or offering opportunities for advantageous 
use of good available art work. Prefer good ideas and good illustrations to ordin- 
ary manuscript-only submissions. Query first. Payment starts at $100 per page in 
magazine. 

Photos: Prefer to see photos with mss; occasionally buy those with captions only, 
if suitable. Use both b&w and color: prefer 8x10 prints in b&w, with attached cap- 
tions; will consider any size transparency. Payment starts at $35 for file cover; av- 
erage of $150-250 for full-page and cover use; no ceiling for good photos. 
Cartoons: Will consider any good cartoons in subject area; any style. Pay base is 
$25 each, but will go higher for good work. 

Fillers: Use some verse. Payment varies from $10 to $100, depending on length and 
quality. Don’t use too many prose fillers, but can use shorts and up to one-col- 
umn items of unusual interest. Also use quizzes and series fillers, humorous fillers, 
etc. Payment as in poetry. 


NEW MEXICO WILDLIFE, Department of Game and Fish, State Capitol, 
Santa Fe, N.M. David G. Jackson, Editor. Issued bimonthly; mostly staff-written. 
Buy first rights. i 

Nonfiction: Use articles on anything of interest to hunters, fishermen, conserva- 
tionists and people in outdoor life in New Mexico. Historic items, personality 
sketches, and how-to articles are welcomed. Stories should have a masculine 
slant. Maximum word length is 1,500 words, except for a series. Query will save 
time. No payment for articles. 

Photos: Buy photographs and art with mss and for covers. B&w submissions 
should be 8x10. Use pre-separated three-color artwork for covers. Pay $25 mini- 
mum for covers. 

Cartoons and Fillers: Occasionally use poetry, but no payment for it. Pay $3.00 
for cartoons which deal with the out-of-doors. 


NORTH DAKOTA OUTDOORS, Game and Fish Department, Bismark, N.D. 
John Hewston, Editor. Issued monthly; most material is staff-written. 
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Cartoons and Artwork: Buy occasional cartoons with a definite message of inter- 
est to sportsmen and landowners. Pay $5.00 each. Also pay $5.00 each for drawings 
of wildlife or outdoor sports. Buy complete rights. 


OUTDOOR LIFE, 355 Lexington Ave., New York 17, N. Y. William E. Rae, 
Editor. Issued monthly; 35c a copy; $4.00 a year. No fiction. 

Nonfiction: Strictly a hunting and fishing magazine. Much true adventure is used, 
along with how-to stories, new techniques in hunting and fishing, etc.; 3,000 to 
4,000 words. Also uses similar stories on woodcraft, camping, firearms, motorboats 
and tackle. Writers should develop local atmosphere of a story, describe the coun- 
try where they hunt and fish, the people and customs they may encounter. Nar- 
rative approach preferred. Story should show how another hunter or fisherman 
can enjoy a similar experience. Pays top rates, starting at $300 for a full-length 
piece, on acceptance. Query first. 

Photos: Material must be illustrated with good photographs. Also use picture 
stories of from four to six pages. Use both b&w and color photos. Color submis- 
sions must be transparencies. 


OUTDOOR NEBRASKA, State Capitol Building, Lincoln 9, Nebr. Editor, Dick 
H. Schaffer. 

Cartoons: Using three or four cartoons monthly, with payment of $5.00 on ac- 
ceptance. Slant material towards fishing, hunting, tourism, outdoor recreation, etc., 
but no big-game-in-Africa-type material. Roughs to be in pen and ink, wash or 
with ben-day. First rights only. 


OUTDOORS, 103 Guitar Bldg., Columbia, Mo. Lioyd Saulsbury, Editor. Is- 
sued monthly. Buy first rights only. 

Nonfiction: Use factual articles dealing with any aspect of the outdoors as it 
relates to the use of outboard-powered craft. Prefer articles of 1,000 words. A light 
touch sells best here, but not outright humor. Queries are essential and bring quick 
replies. Basic rate is 5c per word. 

Photos: Buy photographs with mss and sometimes with captions only. Should 
be 8x10 glossy prints of professional quality. Do not buy color. Pay $5.00 per b&w 
print. 


PACIFIC DISCOVERY, California Academy of Sciences, Golden Gate Park, 
San Francisco 18, Calif. Bruce Finson, Editor. Issued six times a year; 75c per 
copy, $4.00 per year. 

Nonfiction and Photos: Subjects include natural history of plants and animals, 
ecology, conservation, geology and relations between man and nature, primarily 
in the Pacific Basin. Occasional articles on history of natural science, exploration, 
anthropology and archaeology. No fiction or pet stories. Articles should be pleas- 
antly informative, with a slant that will make the information appealing to the 
general reader. Most articles should be from 1,000-3,000 words in length. Black and 
white photographs should accompany all manuscripts—a dozen or more with 
an article to permit selection. Photographs should have both scientific and 
aesthetic interest. Photos should be captioned and photographers credited. Photo 
stories should usually have longer captions, or a text of up to 500 words. Query 
preferred. Report on mss within sixty days. Rate of payment is 1-1%c per word, 
$5.00 per photo. Cover picture: $15. Cover pictures are selected from photos 
submitted with articles. Payment is upon publication. 


PENNYLVANIA ANGLER, Pennsylvania Fish Commission, Harrisburg, Pa. 
George W. Forrest, Editor. Issued monthly; 50% free-lance. 

Nonfiction and Photos: Use articles and photo features of 1,500 words or less. 
Should deal with fishing, boating, outdoor subjects relative to streams, lakes and 
ponds of Pennsylvania. Also angling tips, how to’s, good photographs of the above 
subjects for cover material. All material must be nontechnical (staff writes tech- 
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nical articles). B&w photos only—8x10 preferred. Query before submitting any- 
thing. Payment is up to 3c per word. 

Cartoons: Buy appropriately-slanted cartoons. Pay $5.00 each. 

Fillers: Buy short fillers relative to boating, fishing, the outdoors, streams, lakes, 
etc. 


POPULAR BOWLING, 14 W. 55th St., New York 19, N. Y. Herbert L. Nebel, 
Editor. Issued monthly, September through May; one summer issue; buy five or 
six stories per issue. Buy all rights. 

Nonfiction: Material must be about bowling, slanted for the bowler rather 
than the alley owner. Anything unusual; ‘personality stories; activities of youngsters 
and teen-agers, etc. Seek slick writing style. Query first. Pay 2c per word, on 
publication. 

Photos: Buy b&w photographs with mss and with captions only. Also seek picture 
features of from five to ten shots. Pay $2.50 per photo, on publication. 


THE RING, 307 W. 49th St., New York 19, N.Y. 
Cartoons: Editor Nat*Loubet paying $5.00 on acceptance for cartoons on boxing or 
wrestling. All rights are purchased, and Editor Loubet says that he is using around 
three cartoons monthly. Roughs to be in pen and ink. 


ROD & GUN (Forest and Outdoors), published monthly by Rod & Gun 
Publishing Co., Beaconsfield, Que., Canada. Ronald J. Cooke, Editor and Pub- 
lisher. 25c a copy; $2.00 a year, plus $1.00 for postage, U. S. and overseas orders. 
Nonfiction and Photos: Query on long lengths. Interested primarily in how-to-do- 
it features of all types pertaining to the outdoors. Interested in unusual photo- 
graphs for outdoor photo world section. Not particuarly interested in long 
lengths from overseas and continent. Rates are 1c to 2c per word, $3.00 per photo- 
graph. No cartoons, flowers, park, forestry, picnicking or other general subjects 
required. Readers are primarily male and interested in fishing, hunting, boating 
and related fields. 


THE RUDDER, 575 Lexington Ave, New York 22, N.Y. Boris Lauer-Leonardi, 
Editor. Issued monthly for yachtsmen. 

Nonfiction and Photos: Uses about five articles per month. Short, practical. 
About 2,000 words; the more pix the better. Of aid to the yachtsman on operation 
and maintenance. Cruise stories, profusely illustrated. Any stories on how tc get 
more pleasure from boating, water skiing, etc. This is a semi-technical hobby book. 
Therefore all amateur writers must be skilled on subject. Payment, about $50 per 
printed page, on acceptance. No fiction. Buy first rights. 


SALT WATER SPORTSMAN, 157 Federal St., Boston 10, Mass. Frank Woolner, 
Editor. Issued monthly; 50c a copy; $4.00 a year. No poetry, cartoons, or fillers. 
Nonfiction: Wants factual and how-to articles of about 2,500 words on salt-water 
sport fishing on the Atlantic, Pacific, and Gulf Coasts. General fishing articles are 
not desired. This is a specialized field, and the writer should have a technical 
knowledge of the sport. Upon request, a copy of the magazine and a sheet of 
editorial requirements will be sent. Pays 2c a word, on acceptance. 

Photos: Pays $3 each for black and white photos used as illustrations. Also buys 
single transparencies, 214x2'% or larger, for the cover and pays $40. 


SCHOLASTIC COACH, 50 W. 44th St., New York 36, N. Y. Herman T. Masin, 
Editor. Issued monthly except July and August; 35c a copy; $3.00 a year. Payment 
on publication. 

Nonfiction: This magazine is directed to the coaches and physical directors in high 
schools. Uses authoritative, technical articles, 1,000 to 2,000 words, on football, 
basketball, track and field, tennis, baseball, soccer, swimming, and all physical 
education activities. Pays $30 per article. 

Photos: Single photos used must have dramatic action. These pay $2 to $5 per 


photo. 
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SEA AND PACIFIC MOTOR BOAT MAGAZINE, 3501 Eagle Rock Blvd., Los 
Angeles 65, Calif. Robert E. Walters, Editor. Issued monthly; 50c a copy; $5.00 a 
year. 

Nonfiction and Photos: Illustrated articles about boating on the West Coast. Pay 
about $50 for a full length feature (3,000-3,500 words) with quality photos and 
$20 to $35 for shorter illustrated features, on publication. 


SHOOTING TIMES, War Memorial Dr., Box 1500, Peoria, Ill. David R. Wolfe, 
Editorial Director; Alex Bartime, Editor. Issued monthly; 50c per copy, $5.00 
per year. 

Nonfiction and Photos: Tries to keep well balanced content with something for 
all gun enthusiasts. Leans more toward technical articles, but wants unusual and 
original stories on antique guns, historical yarns pegged to guns, informative 
material on cartridge shooting and collecting, gun-smithing, reloading, shotguns, 
black powder shooting, etc. Hunting stories of general interest and practical 
nature accepted, but no personal accounts of a hunting trip. Articles should run 
1,000 to 2,000 words, with illustrations if possible. Payment is on acceptance, cur- 
rent rates prevailing. 


SKI incorporating Ski Life, 800 Second Ave., New York 17, N. Y. Martin Luray, 
Editor; Ronnie Guzik, Executive Editor. Issued monthly from October through 
March. No verse or poetry. Pays on acceptance and buys all rights. Reports within 
a month. 

Nonfiction: Articles generally run 1,500 to 2,000 words in easy, informal language. 
Prefers articles of general interest to skiers . . . travel, adventure, how-to, budget 
savers, technique, equipment, unusual people, places or events that the reader can 
identify with. Must be knowledgeably written and have a professional flair. Cater 
to middle to upper income brackets who are college graduates, wide travelers. 
Pays $100 to $250 for these articles. 

Fiction: Fiction is seldom used, unless it is very unusual. Pays $100 to $250 for 
stories too. 

Cartoons: Buys 2 to 3 cartoons per issue on skiing subjects, but not accidents. Pays 
$25 each. 

Photos: Buys photos submitted with manuscripts and with captions only. Good 
action shots in color for covers pay $150 to $200. Black and white photos pay $10 
each; $100 to $150 for photo stories (query first on these); color shots pay $50 
each; $100 per page. 


SKIER, 98 Main, Littleton, N. H. Successor to Eastern Ski Bulletin. Enzo 
Serafini, Editor. Issued monthly, October through March. 

Nonfiction: Anything of interest to skiers—technique, new equipment, personali- 
ties, human interest, etc. Lengths up to 1,200 words. Consult editor for anything 
longer. Want tightly written material. Query preferred. Pay lc per word. 
Photos: Buy photographs with mss and with captions only. Should be sharp b&w 
glossies, preferably 8x10. Pay $3.00 to $5.00 per picture. Color transparencies 
bought for cover use. 244x2%, 3x5 or larger. No 35mm. Pay $10 to $25 for one-time 
use. 

Fillers: Use small amount of verse. Nothing over twelve lines. Must have ski 
theme. Pay 5c per word. 


Cartoons: Use one cartoon per issue. Ski theme. Scale of 414x5 inches. Pay $5.00 
to $10 each. 


SKIING NEWS MAGAZINE, Box 15338, Denver 15, Colo. Dick Williams, 
National Editor. Issued monthly; October to March; 50c a copy; $3.50 a year. 
Queries are requested. 

Nonfiction: This magazine is in the market for any material of interest to skiers. 
Readership varies from teen-agers to businessmen, and material used must appeal 
to and please as many readers as possible. Much of the copy is staff-prepared, but 
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many articles and features pertaining to skiing are purchased free-lance, provided 
the writing is fast-paced, concise, and knowledgeable. Writer must have a good 
working knowledge of skiing. Payment is $50 per page for text and/or photos. 
Fiction: Preferable fiction length is between 1,000 and 2,500 words and should have 
the same qualities as nonfiction. Good humor pieces and satire are also needed. 
Pays $75 for fiction. 

Cartoons: Cartoons should have skiing interest and be of any size as long as they 
are square in shape. Ink is preferred. Pays $5 and up, on acceptance. Reports 
immediately and buys all rights. Joan Jensen is Cartoon Editor. 

Photos: Wants photo features on skiing and pix of general interest to those who 
ski. Wants b&w contacts rather than enlargements; color submissions should be 
transparencies, 24x24 or larger. Ordinarily purchases one-time rights. Payment is 
$7.50 per b&w shot, $100 for a color cover. Pays extra for text. Gives assignments 
on basis of both A.S.M.P. day rate and flat rate for given assignment. Pays mileage, 
room and board expenses. 


THE SKIPPER, Second St. at Spa Creek, Annapolis, Md. M. K. Rigg, Editor 
and Publisher; Victor Jorgenson, Managing Editor. Issued monthly; 65% free- 
lance. Buy one-time publication rights. 

Nonfiction: Use articles on any topic concerning the sea, sailing, nautical history, 
etc., that will appeal to those interested in the water. Prefer material on sub- 
jects that are novel or different, but do run articles on well worked-over subjects 
if approach is different and interesting. Articles run 2,500 to 3,000 words and 
should be “written up” to the reader, not “down.” Readers are all knowledgeable 
yacktsmen. Query not necessary. Payment is 3c per word and up. 

Fiction: Want short stories, of up to 5,000 words, concerning the sea. Same general 
requirements as for nonfiction. Also use short shorts on occasion. Material must be 
fresh, well-written. Same payment as for nonfiction. 

Photos: Buy photographs with mss, with captions only and for cover. For inside 
use, b&w only. These should be 8x10 glossy or semi-matte prints. Pay according 
to use, $7.50 to $25. Use color for cover; 35mm and up. Pay $100 per cover. 
Fillers: Usually short material to about 30 lines, but have run page and double- 
page spreads of narrative verse. 

Cartoons: Pay $5.00 for appropriate cartoons that are fresh, well-drawn. 


SOUTHERN ANGLER’S GUIDE, SOUTHERN HUNTER’S GUIDE, P.O. 
Box 117, Albert Pike Station, Hot Springs, Ark. Don J. Fuelsch, Editor. Issued 
annually. 

Nonfiction: Hunting, fishing, boating, camping articles. Use articles that have 
been thoroughly researched. Condensed in digest style. Complete how-to-do-it 
rundown on tricks and techniques used in taking various species of fresh and salt 
water fish and game found in the southern states. Interested in new and talented 
writers with thorough knowledge of their subject. Not interested in first person or 
“Me and Joe” pieces. Length is flexible. 750 to 1,800 words preferred, although 
may run as high as 3,000 words. Query before submitting. Payment varies. 
Photos: Buy photographs with mss and with captions only. Fishing or hunting 
subjects in southern setting. No Rocky Mountain backgrounds. B&w only—5x7 
or 8x10 glossies preferred. 

Cartoons: Fishing, hunting, related subjects. Masculine slant. Pay $2.00 to $10 


for these. 


SOUTHWESTERN SPORTSMAN, P. O. Box 1964, Tulsa 1, Okla. Dave Rohrer, 
Editor. Issued bimonthly; 50c per copy; $3.75 per year includes a copy of South- 
western Sportsman’s Annual Outdoor Guide. 

Nonfiction and Photos: All articles must be set in Arkansas, Kansas, Missouri or 
Oklahoma. Use informative and how-to-do-it articles on hunting, fishing, boating 
and camping; also, related subjects of interest to the sportsman and his family. 
Human interest appeals should be strong. Unusual incidents or unusually good or 
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unique sites in the area also considered. Most stories should be 2,500 to 3,500 
words in length. Will use about one story per issue up to 6,000 words. All articles 
must be accurate. Need all articles illustrated with photos. Need 8x10 black and 
white photos. Will use some color photos. Will occasionally use cartoons, anec- 
dotes, unusual photos. Reports within 8 days. Pays from $25 to $400 depending 
on length, subject, freshness and quality, Pays within 96 hours after acceptance. 
Prefer queries. Send unsolicited manuscripts at your risk. Assignments occasionally 
made. 


SPORT, 205 E. 42nd St., New York, N. Y. Steve Gelman, Managing Editor. Issued 
monthly. 

Nonfiction: Strictly for the red-hot sports fan, and concerned chiefly with the big 
names and events of baseball, basketball, football, boxing, golf, tennis, hockey, 
track, and some of the growing minor sports, both amateur and professional. Newsy 
copy of a controversial or revelatory nature gets top billing. Most material is staff- 
prepared or done on assignment, but all queries are given prompt, careful atten- 
tion. Payment ranges from $50 to $500, on acceptance, depending on length and 
value. Send queries on seasonal ideas three or four months in advance. 

Photos: Joe Katz, Photo Editor, likes 8x10, b&w glossies He does use color. For 
35mm slides, only kodachrome. Never use 35 mm ektachrome. On 21%4x2%4 
transparencies or larger, will use ektachrome. Prefers a query. Purchases exclusive 
rights. Rates on acceptance: $10 per single b&w to $350 for a b&w-color picture es- 
say; $25-$250 for a cover, depending on size. Gives assignments, with guarantees 
90% of the time. Pays some expenses. 

Cartoons: Berry Steinbuck buys and wants only gags on major spectator sports; 
baseball, football, basketball, boxing and tennis. Very few used. $30 on acceptance. 


THE SPORTING NEWS, 2018 Washington, St. Louis 10, Mo. J. G. Taylor Spink, 
Editor. Issued weekly; 25c a copy; $12 a year. No fillers, fiction, or verse. 
Nonfiction and Photos: Uses mainly news material that will interest baseball fans. 
Length depends upon the importance of the story. Short, offbeat material, rang- 
ing from 200 to 1,000 words, that can be used to supplement weekly letters 
from weekly correspondents, used frequently. Cartoons and sketches generally ac- 
cepted only upon request. Photos may be submitted as illustrations for a story. 
All payment is on publication, and material is reported on immediately. 


SPORTS AFIELD, 959 Eighth Ave., New York 19, N. Y. Ted Kesting, Editor; 
Tom Paugh, Managing Editor. Issued monthly; 35c a copy; $3.50 a year. No 
poetry. 

Nonfiction: Uses informative and how-to articles with good photographs on hunt- 
ing and fishing, as well as boating, camping and related subjects, such as conserva- 
tion. Length is up to 3,000 words. Pays $200 to $400 on acceptance. Reports in two 
weeks. Query first. 

Fiction: Buys an occasional 3,000-word fiction piece dramatizing the outdoors. 
Must have authentic background, provide adventure and escape. Also pays $300 
to $400 for these, on acceptance. 

Cartoons: Uses 12 to 15 cartoons on fishing and hunting, as well as boating, camp- 
ing and related subjects. Pays $50, on acceptance, for first rights. Reports within 
ten days. Address “Cartoon Editor.” 

Photos: Uses 8x10 glossies in black and white and 24x24 or larger color trans- 
parencies. Pays $20 and up for b&w; $50 and up for color, on acceptance. Buys 
first rights. No assignments. Good photos are musts as article illustrations. 
Fillers: Fillers are mostly how-to-do-it tips on the out-of-doors. All lengths. Pay- 
ment depends on length. No queries are necessary. Buys first rights and reports in 
two weeks. 


SPORTS ILLUSTRATED, Time & Life Bldg., Rockefeller Center, New York 20, 
N.Y. Andre Laguerre, Managing Editor. Mostly staff-written. 
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Nonfiction: Material falls into two general categories: regional (text that runs in 
editorial space accompanying regional advertising pages) and long text. Run a 
great deal of regional advertising and, as a result, considerable text in that section 
of the magazine. Regional text does not have a geographical connotation; it can 
be any sort of short feature (600 to 2,000 words) that has a timeless quality: 
humor, reminiscence, personality, but it must deal with some aspect of sport, 
however slight. Long text (2,000-5,000) must have the same connection, however 
tenuous, with sports and should be a major personality, or a really knowing 
look into a significant aspect of a sporting subject, but long text should be writ- 
ten for broad appeal, so that readers without special knowledge will appreciate 
the piece. Want quality writing. Pay $250 for regional pieces, $750 up for long text. 
Also interested in fast-breaking news stories that they can run in the current issue, 
stories that they are not likely to be aware of. Buy almost no fiction. Articles, out- 
lines and queries should be addressed to Jeremiah Tax, Articles Editor. 
Photos: Gerald Astor, Photo Editor, wants sports picture stories as well as general 
sports photos. If b&w work is assigned, Mr. Astor wants the unprocessed film; 
if on spec, it is helpful to have negatives as well as contacts and enlargements. 
Buys full editorial rights on assigned work—otherwise, one-time use only. Rates of 
payment: $150 for full page b&w; $250-300 for color; $400-500 for cover; on 
assignment pays day rate against space, whichever is higher. Also pays travel, 
meals, hotel expenses on assignment. 


SPORTSMAN, 655 Madison Ave., New York 21, N. Y. Noah Sarlat, Editor. 


SWIMMING WORLD (Combined with Junior Swimmer), 12168 Killion St., 
North Hollywood, Calif. Albert Schoenfield, Editor. Issued monthly. Buy exclu- 
sive rights. 

Nonfiction: Want articles of interest to competitive swimmers and divers, their 
parents and coaches. Can deal with diet, body conditioning, medicine as it applies 
to competitive swimming, nutrition, stroke and diving techniques, developments in 
pool purification. Must be authoritative, not hearsay. Query before submitting ma- 
terial. Payment varies. 

Photos: Buy photographs with mss and with captions only. 8x10 only, and they 
must be pertinent to editorial content. 

Cartoons: Pay $5.00 to $10 each for appropriately slanted cartoons. 


TOTEBOARD PUBLICATION, INC., 581 Westfield St., West Springfield, Mass. 
James G. Braica, Editor. Issued monthly. Buy all rights. 

Nonfiction: Material should be of interest to New England racing fans. Use 
articles on handicapping, systems, etc., for trotting and thoroughbred racing. 
Preferred length is 2,000 words. Pay from lc to 3c per word. Submit material to 
Edward Mietka. 

Fiction: Use short stories pertaining to horse racing. Up to 2,000 words. Line 
drawings with stories acceptable. Pay 1c per word and extra for drawings. 
Photos: Buy photographs with mss only. Can’be of any size. No color. 

Cartoons: Must pertain to horse racing. Pay $5.00 each. 

Fillers: Buy verse of from 100 to 1,000 words, and jokes. Pay Ic per word. 


THE U.S. GOLFER, P.O. Box 2102, Jackson, Miss. Paul Tiblier, Editor. Issued 
monthly for country club golfers. 

Nonfiction: Use articles on golf courses, country clubs and golfing in general. 
Query first. Payment varies. 


VIRGINIA WILDLIFE, P.O. Box 1642, Richmond 13, Va. M. R. Cutler, Edi- 
torial Consultant. Issued monthly for sportsmen, outdoor enthusiasts. Buy two or 
three articles per issue. 

Nonfiction, Photos, Cartoons, Fillers: Use factual hunting and fishing stories, 
especially in Virginia; boating and gunning with safety slant; conservation 
projects; new ways of enjoying the out-of-doors; conservation education. Slant: En- 
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joy the out-of-doors and do what you can to improve it and keep it enjoyable. 
Preferred length is 800-1,500 words. Material must be applicable to Virginia, sound 
from a scientific basis, acurate, easy to read. Pay 1%-2c per word. Uses fiction 
very rarely. Buy photographs with mss and with captions only. Should be 8x10 
glossies. Pay $35-50 each for 4x5 color transparencies for the cover. Pay $5.00 
for short verse, cartoons on outdoor subjects. Pen and ink roughs. All payment 
is on acceptance. Buy full Commission rights. 


THE WOMAN BOWLER, 1225 Dublin Rd., Columbus 12, Ohio. Norma A. Kir- 
kendall, Editor. Issued monthly. Payment on acceptance. Reports within a week. 
No nonfiction articles; they are furnished by publicity writers. No photos. 
Fiction: This magazine is looking for some new fiction in the field of bowling. 
Length should be approximately 1,000 words and payment is made by arrangement 
with the writer. 

Cartoons: Cartoons pay $5 each and must pertain to the theme of women bowlers 
and bowling. 

Fillers: Very little verse or poetry used. This too must be on the bowling theme 
only. 


WYOMING WILDLIFE, P.O. Box 378, Cheyenne, Wyo. George Padget, Editor. 
Issued monthly for sportsmen and those interested in the outdoors. Make no pay- 
ment for written material, but occasionally use a free-lance piece if it meets the 
magazine’s specific needs. Study a copy first. 

Cartoons: Mainly a cartoon market. Pay $5.00 on publication for cartoons per- 
taining to hunting, conservation, fishing, camping, boating and hiking. Pen and ink 
roughs. 


YACHTING, 205 E. 42nd St., New York 17, N. Y. Critchell Remington, Editor. 
Issued monthly; 60c a copy; $6.00 a year. Reports in three weeks. 

Nonfiction: Uses articles on all phases of recreational boating, both general and 
technical. Pays 4c a word, on publication 

Photos: Photos bought for $7.50 each. W. H. de Fontaine, Photo Editor. Wants 
pix on all phases of recreational boating, both general and technical. Prefers b&w 
submissions to be 8x10 glossies, and rarely uses color except for cover photos. 
Buys one-time rights. Payment is on acceptance and is entirely dependent on the 
nature and quality of the subject and work. Does not give assignments. 
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THE AMERICAN WEEKLY, 235 E. 45th St., New York 17, N. Y. John J. 
O'Connell, Editor. Charles H. D. Robbins, Executive Editor. Distributed every 
Sunday with leading newspapers throughout the United States. Rarely uses fiction. 
Nonfiction: Articles must be exciting in subject and in character of writing. Spe- 
cial emphasis on exclusive stories, on timely events and prominent personalities. 
Range of interests covers show business, world affairs, family relations, health, 
humor, travel, education, human interest, science, crime. Single-page articles 
(800-900 wods) pay up to $300. Two-page articles (1,500-1,800 words), pay- 
ment around $500, going higher according to merit of material and execution. 
Reports in about two weeks. Urges potential contributor to first submit a letter 
outlining the proposed story. 

Photos: Wants glossy b&w 8x10 prints; also color shots, on any type transparency 
material and of any size. Buys first rights; exclusive on all picture stories. Rates: 
$300 for b&w page; $400 for color page; $750 for double spread; $650 for 
cover. Pays on acceptance. Pays extra for text; and, when purchasing articles, 
sometimes pays extra for photos. Prefers to be queried. Gives assignments only to 
published photographers, and pays all expenses. 


ARGUS LEADER, Sunday Feature Section, Sioux Falls, S. D. Anson Yeager, 
Executive Editor. No fiction or poetry. Cartoons are purchased through syndicates. 
Nonfiction: Uses occasional feature stories on South Dakota subjects up to 1,500 
words. Payment varies and is made on the first of each month. 

Photos: Uses photo layouts related to South Dakota. 


ASIA MAGAZINE, 31 Queen’s Road, Central, Hongkong. Editor, Nigel Cam- 
eron. 

Nonfiction, Fiction, Photos; This magazine is a Sunday supplement published in 
English and distributed with newspapers in fourteen Asian countries. Literate 
middle and upper income English-speaking Asians are its audience. The Editor 
will consider picture-stories with captions and text of up to 2,000 words dealing 
with Asians or Asian subjects. It is essential that pictures be of top quality. No 
single pictures are required. The magazine aims to be nonpolitical and does not 
publish material on cold-war, political, or other disputed subjects. Authoritative 
articles by scholars in Asian affairs and Asian subjects are welcome. The accent 
is on authenticity at all times. A summary of a prospective article should be sent 
before submission. Payment is up to $100, more for really excellent and important 
material. Preference will be given to Asian writers, photographers. Buys all 
rights or Asian rights. 


THE ATLANTA JOURNAL AND CONSTITUTION MAGAZINE, Atlanta 
Journal, Atlanta, Ga. George Hatcher, Editor. 

Nonfiction: Uses articles with a strong Southern slant, up to 1,000 words. Should 
have Georgian or Southern background. Best to study magazine and query edi- 
tor, enclosing short outline of material, before submitting. Pays 2c a word and 
up; rate varies with importance of article. 


CHICAGO SUNDAY TRIBUNE MAGAZINE, 435 North Michigan Ave., Chi- 
cago 11, Illinois. Walter Simmons, Editor. No fiction. 

Nonfiction: Only a limited market offered, since most material is staff-written; 
needs only first-class articles of current interest; best to query first. Pays 5c a 
word on publication. Looks for the quality of immediacy in sense of both time 
and closeness to the readers. Reports in two weeks and buys first publication rights 


only. 
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Photos: Prefers at least 5x7 glossy b&w enlargements and at least 4x5 color photos. 
Buys one time rights. Pays $7.50 minimum for b&w photos and $100 up for a color 
cover. Pays extra for text with photos and extra for pics when submitted with 
manuscripts. No queries necessary. No assignments. 


COLOROTO MAGAZINE, New York Daily News, 220 E. 42nd St., New 
Yorkin. oy. 

Photos: Ben Handel is Magazine Editor. He likes 8x10 b&w _ glossies, and in 
color; prefers 244x214 or 4x5 Ektachrome or Anscochrome transparencies. Buys 
first-time rights. Rates on acceptance: from $10 for single shot and $100 for picture 
story. Does not purchase cover photos or articles accompanied by photos. Sel- 
dom gives assignments; does not pay expenses. 


THE COURIER-JOURNAL, Sunday Magazine Section, Louisville, Ky. Cary 
Robertson, Sunday Magazine Editor. No fiction or poetry. 

Nonfiction: Uses feature material with Kentucky or Southern Indiana tie-up only; 
2 to 7 pages of copy. Wants illustrations with articles. Pays $5 to $35, depending 
on whether illustrations are furnished, amount of work involved and readability of 
feature. 

Photos: Buys photographs to accompany feature material and occasionally feature 
picture series if local angle is there. Any size photos acceptable. Occasionally in 
market for color transparencies if on local subjects. 35mm kodachromes pre- 
ferred; regular price, $5.00. 


THE DETROIT NEWS SUNDAY PICTORIAL, The Detroit News, Detroit, 
Mich. Clayton Irwin, Sunday Editor. No fiction or feature type stories or articles 
at present. 

Photos: Can use good single photos that “tell a story” or picture sequence telling 
a pictorial story. Pays $6.00 a picture or $25 a page (sequence story), on publica- 
tion. 


DISPATCH SUNDAY MAGAZINE, Dispatch, Columbus, Ohio. Clyde C. Long, 
Editor. 

Nonfiction: Uses articles approximately 1,000 to 1,500 words in length; graphically 
illustrated. Must be by, for, or about Ohio and Ohioans. Pays a minimum of 2c 
a word, on publication. 

Photos: Buys photos for which they pay $3.00 each, on publication. 


DIXIE ROTO, The Times-Picayune Magazine, 615 North Street, New Orleans 4, 
La. Warren C. Ogden, Magazine Editor. No fiction or poetry. 

Nonfiction: Uses feature articles of particular Deep South interest susceptible to 
good illustrations. Length should be from 500 to 1,000 words. Reports in a week. 
Pays $25 for articles, on publication. 

Photos: Photos submitted with manuscripts can be either b&w or color. Pays $5 
for each black and white picture used and $15 to $25 for each color shot used. 


DURHAM MORNING HERALD, Sunday Magazine Section, Durham, N. C. 
Louis E. Hodges, Feature Editor. No fiction or poetry. 

Nonfiction: Uses articles of general interest to readers in their circulation area. In 
almost all cases, these features will be concerned with people, events, trends, and 
history in North Carolina. In matters of national or international significance, the 
local and state aspects are stressed. Reports in two weeks (no report unless return 
postage is enclosed.) Pays 15c per column inch for material used, about the 10th 
of the month following publication. 

Photos: Buys photographs with features for which they pay $3 each. 


EMPIRE MAGAZINE, The Denver Post, 650 Fifteenth St., Denver 1, Colo. H. 
Ray Baker, Editor. No fiction. Payment is made on acceptance, reports in two 
weeks. 
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Nonfiction: Feature articles should deal with a setting inside the area of Colo., 
Wyo., New Mex., the Dakotas, Utah, Idaho, Ariz., Montana, Kansas, Nebr., Okla., 
and Northern Texas. Writing should be on a high level, informal and full of good 
humor. Subject may be unusual personalities, money-making hobbies, true ad- 
venture, crime, child and domestic problems, or trends in business and industry, 
community life or agriculture. Pays 3c a word. 

Cartoons: Uses two to five cartoons weekly of general family interest with a 
western appeal. They have special editions once a year devoted to hunting, fishing, 
skiing, bowling, schools; and will buy cartoons on those subjects. H. Ray Baker 
doing the looking and pays $7.50 on acceptance for the first rights only. Roughs 
to be in wash or pen and ink. 

Photos: Picture stories of about 500 words with five to eight photos are used most- 
ly. Be sure to query first on these, and be prepared to submit illustrative black and 
white glossies or color transparencies. Pays $5 for photos (color brings more). 
Fillers: Uses poetry for fillers, up to 20 lines in length. Pays $2 for these and buys 
first rights only. No need to query. 


FAMILY WEEKLY, 60 E. 56th St., New York 22, N. Y. Ernest V. Heyn, Editor- 
in-Chief. Payment is made on acceptance. 

Nonfiction: Wants short, lively articles and picture features; emphasis upon indi- 
viduals, famous or in the news, adding depth or unknown facts with anecdotal or 
personal experience approach. Length up to 2,000 words for lead articles for which 
they pay $250 to $500. Shorter 500 to 1,000-word articles bring $150 to $200. 
Photos: John Hochmann, Photo Editor. Prefers 8x10 glossy b&w enlargements and 
21%4x2'% color photos. Looks for picture stories about ordinary people doing extra- 
ordinary things. Buys first time rights and pays $125 for photos and $200 to $350 
for covers. Does not pay extra for text and prefers to be queried. Gives assign- 
ments and pays expenses such as travel, props, models, etc. 

Cartoons: For department “Quips and Quotes,” buys general and family gags, 
paying $25 for singles and $75 for multipanels on the same theme. Epigrams 
bring $5.00, anecdotes $10. Buys all rights, returns book rights. Acceptance pay- 
ment. Circulation is over 51 million for this Sunday supplement. 


THE HERALD ADVERTISER, Huntington, W. Virginia. Bill Belanger, City Edi- 
tor. This is a Sunday newspaper, not a magazine section. 

Nonfiction and Photos: Primarily in the market for news feature stories with 
photos dealing principally with people formerly from its circulation area: Ashland, 
Catlettsburg, Russell, Jenkins, West Liberty, Ky.; Chesapeake, Proctorville,, Iron- 
ton, Ohio; Hunting, Logan, Williamson, Barboursville, Ceredo, Kenova, Ona, 
Point Pleasant, W. Va. Features may concern anyone who formerly lived in this 
area, who now has an interesting job, hobby or has done something of newsworthy 
notice. A picture of the person should be furnished. Rate of payment for story and 
photo depends upon quality of story. 


HOUSTON CHRONICLE ROTOGRAVURE MAGAZINE, “Texas,” Houston, 
Texas. Tom Emch, Editor. No fiction or poetry. 

Photos: Wants Texas material or material with strong Texas angle. Picture sets 
on Texans at work and at play; Texas lore; Texas culture; regional stories with 
social or economic significance. Prefer candids with some live action. Text blocks, 
200 words maximum. Brief cutlines. Pays $10 to $75 on space basis for pictures 
and manuscript ($25 per page). Also wants from 5 to 15 glossy 8x10 photos for 
each issue. Can use color transparencies 35mm and larger. Covers usually staff- 
produced. Photos should tell their own story without having to stand on cutlines 
for impression. 


HOUSTON NOW, The Post Sunday Magazine Section, Houston 1, Texas. Camp- 


bell Geeslin, Editor. No fiction or poetry. 
Nonfiction and Photos: Uses features in Houston area, mostly of unusual occu- 
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pations, unusual events, etc. Light style. Buys photographs as part of articles. 
Pays $15 per article usually, sometimes higher, including art when furnished. Re- 
ports in two or three weeks. Also buy seasonal spot drawings in black ink—no 
halftones. $2.50 each. 


MIDWEST MAGAZINE, Chicago Sun-Times, 401 N. Wabash, Chicago 11, IIl. 
Sidney Bulla, Editor. 

Nonfiction and Photos: A weekly newspaper magazine with full color and black 
and white reproductions, which focuses on the “you factor”—stories with a definite 
personal implication for the individual reader. Written queries from free-lance 
writers must give a brief story outline together with supporting picture possibili- 
ties. Timeliness is essential for the development of all stories. Lengths are from 
200 to 1,200 words. Rates $15 to $100. 


THE MILWAUKEE JOURNAL, 333 W. State St., Milwaukee 1, Wisc. No free- 
lance fiction. 

Nonfiction: Buy free-lance feature stories with a strong Wisconsin or Upper Mich- 
igan angle. Address mss to the State Editor. Payment is about $1.00 per inch. 
Photos: Especially interested in picture stories and good singles on Wisconsin and 
upper Michigan. Minimum black and white rate is $5. Minimum rate for color 
transparencies is $20, increasing to $50 for material for the newspaper’s rotogravure 
magazine. Payment on publication. 


MINNEAPOLIS TRIBUNE, Sunday Features Section, 425 Portland Ave., Min- 
neapolis, Minn. Wally Allen, Editor. 

Nonfiction and Photos: Uses features up to 3,000 words that can be illustrated by 
their artists. Must be of upper Midwest interest and have a current news peg. Pays 


$15 to $35. 


THE NASHVILLE TENNESSEAN MAGAZINE, 1100 Broadway, Nashville, 
Tenn. Allen Pettus, Editor. No fiction. 

Nonfiction: Uses articles about Tennesseans and Tennessee, past and present, 500 
to 2,500 words. Query first. Pays $10 to $50, on publication, depending on quality 
and effort. 


THE NEW YORK TIMES MAGAZINE, Times Square, New York 36, N. Y. 
Lester Markel, Editor. 

Nonfiction: This is a Sunday magazine that appears only in the New York Times, 
and is basically a news magazine defining news in its broadest sense. Provides back- 
ground on national and international news developments, science, sports, educa- 
tion, the arts and entertainment, the changing American scene, personalities, family 
life, social problems, humor—and virtually the whole human scope. Query first. 
Length may be from 1,500 to 3,000 words, for which $300 is paid, on acceptance. 
Shorter pieces run from 400 to 1,200 words at a rate of approximately $30 a col- 
umn, or 400 words. 

Photos: Wants photos that will suit a magazine that defines news in its broadest 
sense. Doesn’t use color, but likes b&w 8x10 enlargements on any type paper. 
Buys one-time rights. Rates on acceptance: $25 per picture, up to $250 for two- 
page layouts; $60 per cover. Query here. Gives assignments either because the idea 
has come from the photographer or because they need a man in a particular 
area. Always with guarantee, unless definitely specified to the contrary. Pays tra- 
vel and expenses. 

Cartoons: Uses cartoons pertaining to literary situations, books, titles, poetry, for 
the New York Times Book Review. Roughs are acceptable for submission. They 
should be 3 columns rectangular, horizontal (see page 2, The New York Times 
Book Review). Pays $75 per cartoon, on acceptance. Buys first publication rights 
only. Rejections within a month. Send cartoons to Mrs. Margaret Berkuist, The 
New York Times Book Review, 229 West 43rd St., New York 36, N. Y. 
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PARADE, The Sunday Newspaper Magazine, 733 Third Ave., New York 17, 
N. Y. Morton Yarmon, Associate Managing Editor. 

Nonfiction: “We want significant, high-impact, on-the-news (but not spot news) 
articles with strong family appeal. Our essential interest is people, not things, and 
immediately identifiable personalities are a plus. We want material that is inter- 
esting and exciting to our readers. I would suggest that prospective contributors 
can best familiarize themselves with the many aspects of our needs by reading 
Parade carefully.” Particularly interested in articles dealing with family finance, 
education, sports, religion, science, health and medicine, child care and family rela- 
tions. Lead articles go up to 2,500 words, but hard-hitting articles of any length 
will be considered. Payment is on acceptance, and rates are good—up to $1,000 
for lead articles of value and importance. 

Photos: Want photo features that are bright, fresh and arresting, including eye- 
stopper single shots. Color photos are mostly for cover use. Where possible, black 
and white photo stories should be offered on double weight, 8x10 glossies, and 
should have a beginning, middle and end. Caption sheets should accompany. 
Rates are good, on acceptance. 


PICTURE, Minneapolis Sunday Tribune, 425 Portland Ave., Minneapolis 15, 
Minn. Charles McFadden, Editor. 

Photos: Uses picture stories on contemporary interesting people from Minnesota, 
North and South Dakota, and western Wisconsin. Editor will consider material re- 
jected by the big magazines or even published material. Pays $5.00 and up for b&w 
shots, $25 and up for color, and up to $100 for a two-page color layout. 


PROVIDENCE SUNDAY JOURNAL, 75 Fountain St., Providence 2, Rhode Is- 
land. Garrett D. Byrnes, Magazine Editor. No fiction or poetry. 

Nonfiction and Photos: Uses feature articles with strong Rhode Island angles. His- 
torical material not usually considered. Hobby stories are used. So are general 
Rhode Island features for use in the Sunday roto magazine, The Rhode Islander. 
Buys photographs. Reports in a week to a month. Payment, which varies, is soon 
after publication. 


SALT LAKE TRIBUNE FEATURES SECTION, Salt Lake City 10, Utah. Roy 
Hudson, Editor. No fiction or cartoons. 

Nonfiction: Uses articles, 800 to 1,000 words, on subjects of special interest to 
readers in the Intermountain area. Payment is on publication, at the rate of 35c 
per column inch. Query first. 

Photos: Buys only photos to illustrate articles that are supplied by the writer. Pays 
$4 for each picture used. 


SEATTLE TIMES CHARMED LAND MAGAZINE, Seattle 11, Wash. Chester 
Gibbon, Editor. 

Nonfiction and Photos: Uses articles of 1,000 to 1,200 words with good illustra- 
tions. Wants Pacific Northwest subjects only, though this may include people from 
the Northwest who have made good in other sections. Pays $25 for a single page 
article, $35 if art is provided. Payment is on publication. 


SOUTHLAND MAGAZINE, Sunday Independent, Press-Telegram, Sixth and 
Pine, Long Beach, Calif. Fred Taylor Kraft, Editor. No fiction or poetry. 
Nonfiction: Uses illustrated articles on Southern California subjects only, 200 to 
1,200 words. Pays $5 per 15-inch column, on publication. 

Photos: Uses photos only when accompanied by articles. 


SUNDAY PICTORIAL MAGAZINE, St. Paul Pioneer Press, 55 E. Fourth St., 
St. Paul, Minn. Hubert M. Austin, Editor. 

Nonfiction and Photos: Uses illustrated articles on historical or contemporary 1n- 
teresting people, civic events, projects, etc., from Minnesota and western Wisconsin. 
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Also interesting articles about former Minnesotans, especially former St. Paulites. 
Also unusual single photographs. Pays $25 or $30 for page feature and pix. 


THE STAR WEEKLY, 80 King St., W., Toronto 1, Ont., Canada. John Clare, 
Executive Editor. 

Nonfiction: The Star Weekly has staff writers, but the great percentage of its 
editorial content is bought from free-lancers in Canada and the United States. 
Mr. Clare is looking for stories of interest to Canadians from coast to coast, net 
necessarily on Canadian subjects, but written in a lively and informative manner 
with plenty of human interest. Effective use of anecdotes quite frequently pro- 
vides this human interest; therefore, use an anecdotal approach to the subject. 
Articles submitted may cover a wide range of topics—human affairs, religion, 
science, politics, personalities, humor and sport, hobbies, cookery and fashion. 
Looking for good literary quality in nonfiction. Articles should be 2,500 words in 
length, or 1,000 words for shorter subjects. Pays up to $150 for short pieces, and 
payment for a full-length article starts at $250. Strongly recommend an outline 
letter, of two or three hundred words, staking out the extent and burden of the 
article. A green light on the basis of such an outline does not constitute a com- 
mitment, but it does mean that they are interested in getting an article on this 
topic. 

Fiction: Gwen Cowley, Fiction Editor. Buys fiction of the highest quality, with 
plenty of action and color in romance, mystery, western, intrigue, adventure, hu- 
mor, etc. Short stories should be 2,500 to 4,000 words, and are preferred 
strongly plotted, with plenty of action and color. Uses two a week. They should 
appeal to both men and women readers. Novels (one a week) should be original 
manuscripts never before published, or books that are just off the press, and have 
not been previously serialized. Novels ‘should condense to around 30,000, if pos- 
sible. Novel prices range from $600 to $1,000; short story rates vary, but are good. 


SUBURBIA TODAY, The Magazine of Pleasant Places, 60 E. 56th St., New York 
22, N. Y. Ernest V. Heyn, Editor-in-Chief. No fiction. 

Nonfiction: Wants nonfiction which relates directly or obliquely to suburban life 
or problems. The subject can be almost anything if you can inject suburban flavor. 
Lengths 1,500 to 2,000 words. Pays $100 and up. 

Cartoons: Cartoons are used. General and family type gags. $25 on acceptance. 
Photos: Picture features are used in this magazine. Wants photos relating directly 
or obliquely to suburban life, and prefers b&w contacts to enlargements. If en- 
largements are submitted, they should be 8x10 glossies. Color is used, with no 
size or type transparency restrictions. Buys first reproduction rights (6 months pro- 
tection). Does not buy covers, but for all other work pays A.S.M.P. minimums. 
Pays extra for text. Gives out assignments and pays A.S.M.P. day rate, plus all 
reasonable expenses. A query is essential here. 

Fillers: Uses featurettes of about 750 words. Query first. Buys first rights and 
reports in two weeks. 


SUNDAY, THE STAR MAGAZINE, 225 Virginia Ave., S.E., Washington 3, 
D. C. Philip H. Love, Editor. This is the local colorgravure magazine supplement 
of The Washington Star.. 

Nonfiction: Uses features from 200 to 900 words that are illustrated. Local angle 
(D. C., Md., W. Va., Va.) preferred, but subject of broad interest acceptable as 
long as the interest is universal. Features with a news peg are preferred. Rates are 
from $15 to $50 for features. Prefers queries and reports in two weeks. 

Photos: Photos should illustrate features. Also uses photo stories that are three or 
more photos with at least 200 words of text, also on local angle. There is a five- 
week deadline on b&w and six weeks on color. Pays $2.50 to $5.00 for b&w, $25 and 
up for transparencies which are returned after use. Query first. 
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THIS WEEK MAGAZINE, 485 Lexington Ave., New York 17, N. Y. William I. 
Nichols, Editor. No fiction or fillers. 

Nonfiction: Wants the “you” type article, as well as articles on entertainment, 
problems and scoops. Articles which lend themselves to dramatic pictorial treat- 
ment are especially desired, and if professional quality photos are available they 
should be submitted with the manuscript. The editors welcome outlines of articles 
in advance of finished manuscript. Preferred lengths are from 1,500 to 2,500 words. 
Top payment. Reports in two to four days. Address material to the Articles Editor. 
Always include a stamped, self-addressed envelope. 

Cartoons: Ralph Stein is Cartoon Editor. Cartoons pointed towards This Week’s 
huge family audience should be upbeat; not sour or nasty, and cartoonists should 
remember that This Week is first read “Sunday morning after breakfast.” Uses 
about 200 per year. Any size is acceptable; any medium, but no benday. Cartoons 
should stand up under considerable reduction. Pays $90 to $125 for single panels; 
$150 for two panel or more features; $275 and up for “Last Laugh.” All payment 
on acceptance and reports in two weeks. Buys all rights, but they are liberal about 
letting cartoonists resell with their permission. 

Photos: Roberta Ashley is Photo Editor. Uses b&w contacts or prints, any 
type, any size, and any type of color transparencies from 35mm to 8x10. Pays 
$500 for a cover; full page color, $400; full page b&w, $300; half page color, $200; 
half page b&w, $150. Pays a minimum guarantee on acceptance and space rates 
on publication. Buys first publication rights. Considers both completed stories and 
queries. Does give assignments to photographers whose work ‘she knows. Pays 
$100 a day shooting time and $50 a day waiting or traveling time, plus ex- 
penses, which include transportation, hotels, food, tips, and film costs. Sets a 
maximum on both time and expense at the time of assignment. 


THE TIMES-PICAYUNE MAGAZINE, 615 North St., New Orleans 40, La. War- 
ren C. Ogden, Magazine Editor. No fiction or poetry. 

Nonfiction and Photos: Uses factual articles with regional identification. Length 
should be from 500 to 1,000 words. Pays $25 for articles, on publication, and re- 
ports in a week. 


TODAY, The Philadelphia Inquirer Magazine, 400 North Broad St., Philadelphia, 
Pa. Arch C. Luther, Sunday Editor. No fiction or cartoons. 

Nonfiction and Photos: Uses factual articles, about 800 words, appealing to men 
and women, accompanied whenever possible with photographs. Articles vary in 
type from intimate glimpses into the lives of national and international celebrities 
to entertaining commentaries on aspects of life in our day; authoritative articles on 
national and international affairs; factual crime and mystery; and material of local 
and state interest. Rate varies, on publication. 

Fillers: Occasionally uses 3 or 4-line humorous quatrains. Pays $2.50 for epi- 
grams, $5.00 for verse—must be 3 or 4 lines. Overstocked now. Query necessary 
for articles. Reports within a week and buys first publication rights. 


WEEKEND MAGAZINE, 231 St. James St., W., Montreal, Que., Canada. 
Philip H. Surrey, Feature Editor. Issued weekly as a magazine section in Cana- 
dian Daily Newspapers. 

Nonfiction: Weekend Magazine is a limited market for short factual features, 
both text and photos, that will be of interest to Canadians. Payment starts at 
$250 for nonfiction. “We are a general interest magazine. This means that we 
have no preferred subject matter, though there are a number of things that we 
don’t want. We seldom buy articles on the U.S. government, armed forces, civil 
service, educational facilities or other public services. Obviously, such stories 
have to be done in this country. Most valuable quality, and hardest to get, is nar- 
rative, where true happenings can be written to form a plot with suspense, unex- 
pected twists, and a strong ending. We don’t demand any particular style, just 
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good writing that doesn’t run too long. Our maximum length is 3,500 words 
and we prefer 2,500. We don’t want to get snowed under with unsolicited manu- 
scripts. The most important thing to stress is that writers should query us before 
submission.” 

Photos: Uses pix that will be of interest to a Canadian audience. Likes b&w 8x10 
glossies and color transparencies 35mm and up in size. Prefers that a 35mm 
camera not be used for everything, but that the photographer use a camera best 
suited to his subject. Buys first-time rights. Payment is variable for inside work; 
$250 for cover work. Does give assignments with daily rate or guarantee. Prefers 
query before submission. 
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THE AMERICAN BABY, 180 Riverside Dr., New York 24, N. Y. Beulah France, 
R.N., Editor. Issued monthly; 25c a copy; $2.50 a year. No fiction, poetry or photos. 
Nonfiction: Uses interesting articles dealing with care of babies before birth until 
the end of the first year. Every issue carries an article by a licensed physician spe- 
cializing in obstetrics or pediatrics. Physicians are paid upon acceptance and 
may request as many free copies carrying their article as they can use. Up to 1,000 
words. Reports promptly. Pays Yc a word, on publication. 

Fillers: Uses helpful hints, self-tests, quizzes (right or wrong type), all suitable for 
new or expectant parents only. Not over 1,000 words. Pays Yc a word. Buys first 
rights and reports within a week. Queries not necessary. 


BABY TALK, 149 Madison Ave., New York 16, N. Y. Deidre Carr, Editor. Issued 
monthly; 35c a copy; $4.00 a year. No fiction. 

Nonfiction: Uses articles appealing to parents of babies or parents during prenatal 
period, up to about 1,500 words. Reports within the month. Pays 2c a word; more 
if expert on subject discussed, within 30 days after acceptance. 

Photos: Uses photos featured with articles. 

Fillers: Uses poetry. 


CAREER MODEL, 1111 James St., Syracuse 3, N. Y. Lee Cusack, Publisher. Issued 
quarterly; 50c a copy; $5.00 for 12 issues; $3.00 for six issues. No fiction or poetry. 
Nonfiction: Wants to see 250 to 1,000-word articles accompanied by at least one 
photo. Interested in individual model success stories, opportunities for part-time 
models; beauty contests, etc. Readers expect to find out how and what goes on 
in modeling. Pays 1c per word on publication. 

Cartoons: Pays $3 per cartoon, on publication. 

Photos: Informal shots are preferred. Pays $3 to $10 per pix. 


CHATELAINE, 481 University Ave., Toronto 2, Ont., Canada. Doris Anderson, 
Editor; Keith Knowlton, Managing Editor. Issued monthly. 

Nonfiction: Chatelaine secks articles of interest to Canadian women. In most 
demand are articles that examine aspects of the Canadian scene, or deal with 
well-known Canadian personalities. In less demand are articles on subjects out- 
side Canada—and, to be considered, they must have strong ties to the Canadian 
scene. Dramatic, true, first-person (or as-told-to) articles are needed for Chate- 
laine’s Personal Experience Story series. Such articles must have deep emotional 
impact, and recount some memorable experience of a woman, or of a woman 
and her family. Chatelaine is also interested in articles dealing with current social 
issues of national interest to women, and entertainment personalities. We also seek 
on occasion personal-opinion pieces, how-to articles and articles dealing humor- 
ously with domestic situations. Requirements in the beauty, food, fashion and 
home-decorating fields are met by staff writers, and so free-lance submissions on 
these subjects are not needed. In length, the average article runs to between 2,500 
and 3,000 words—though sometimes as few as 1,000 or as many as 4,000 words 
may be requested, depending on content and interest in the subject. This is a 
matter that is usually agreed upon at the time the assignment is made. Emphasis 
is laid on deep and accurate research. For an acceptable average-length article, 
payment begins at $250. Payment is made on acceptance. It is suggested that 
article writers first submit brief outlines, for preliminary consideration by the 
editors. First serial rights are required. All manuscripts must be accompanied by 
self-addressed, stamped envelopes (international reply coupons in lieu of Cana- 
dian stamps, if sent from a point outside Canada). 

Fiction: Stories of 3,000 to 4,000 words are most in demand. Canadian settings 
are preferred. A story’s dominant character should be a woman, involved in a 
situation which Canadian women can readily recognize and with which they can 
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feel identification. Fiction manuscripts should be submitted to the Fiction Editor, 
Miss Almeda Glassey. Also buys first rights to novels, for excerpting or condensa- 
tion. No short shorts. Payment for short stories is $400; for novels, $1,000. 
Fillers: Buys sparingly in this field, requiring only four to ten-liners, with strong 
emotional appeal for the average homemaker. Payment: $5.00 to $25, depending 
on length and quality. 


CHRISTIAN MOTHER, 850 N. Grove St., Elgin, Ill. Issued quarterly; presently 
overstocked. Buys all rights. 

Nonfiction: Uses articles of an inspirational nature, profiles of outstanding mothers 
with unusual experiences, interests or abilities. Something of the young mother’s 
faith and its application to her everyday living should be included. Also uses 
features for fathers, written from their point of view and dealing with the father’s 
responsibility in the religious training of his child. Actual case histories of activi- 
ties and accomplishments of fathers in the spiritual development of small] chil- 
dren. Include practical suggestions, ideas or inspiration. Articles concerning the 
responsibility of the grandparents and other relatives in the Christian child-train- 
ing program. Special emphasis on those who are a real part of the family, live 
under the same roof. Prefers first person. Very short humorous or inspirational 
anecdotes. Actual happenings involving small children. Articles dealing with small 
children and their church experiences; how-we-did-it articles for mothers. 
Ideas to try: Do not want theory, but workable plans which mothers of young 
children are using in their homes, or adaptations of workable procedures tried 
in nursery school, kindergarten or Sunday school. Every feature should be de- 
veloped to interest, inform, inspire or entertain the Christian mother. Simple, 
clear style. Use anecdotal approach and revealing quotes and significant facts. 
Articles should not be preachy, sentimental or textbook-style instruction. Query 
first. Payment is a minimum of 2c per word. 

Fiction: Seldom use, but requirements are same as for nonfiction. Use short 
shorts only. Material must have timeliness, genuine warmth, be Christian-home 
centered. Query on fiction too. Payment is same as for nonfiction. 

Photos: Seldom use these. Buy with mss only. No color. 

Cartoons: Sometimes buy cartoons. Pay $7.50 each and up. 

Fillers: Overstocked in poetry. Use very short children’s sayings: answers to 
prayer; “How We Handled Our Children’s...” etc. 


DOCTOR’S WIFE, 575 Lexington Ave., New York 22, N.Y. Alice C. Towsley, 
Editor. Issued bimonthly. 90% of material bought is free-lance. 

Nonfiction: All material must be specifically geared to the life of a medical 
family—mainly the doctor’s wife and children. May cover any area of their life, 
such as doctor’s wife etiquette, entertaining, service pieces, etc. Bright, light, 
anecdotal, sophisticated style. Word length, 1,000 to 1,500 words. Query first. 
Payment varies; minimum of $25 per page. 

Cartoons: Buys horizontals geared to the doctors’ wives and their family situations. 
Fillers: Poetry or verse submitted by doctors’ wives. 


EVERYWOMAN’S FAMILY CIRCLE MAGAZINE, 25 W. 45th St., New York 
36, N. Y. Robert M. Jones, Editor. Issued monthly; 10c a copy. Seldom uses fillers. 
Nonfiction: Subjects may be family relationships, children, humor, health. Most 
departmental features are staff-written, with relatively small percentage of con- 
tent purchased from free-lance sources except on assignment. Contributions wel- 
comed, but advance query is advised to determine suitability of subject. Pays 
$300 and up for material accepted. 

Cartoons: Cartoons should deal with recognizable family situations and should be 
for one column wide use. Pays $25 per cartoon, on acceptance, and reports within 
ten days. Buys first rights and these are retained until cartoon has been used in all 
editions. Harold O. Warren, Jr., Managing Editor, looks at cartoons. 

Fillers: Buys verse, but overstocked right now. 
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GLAMOUR, 420 Lexington Ave., New York 17, N. Y. Kathleen Casey, Editor; 
Mary Ellin Barrett, Literary Editor. Does not wish to encourage free-lance mater- 
ial. “My best advice to the free-lance writer who wants to take a chance on us is 
read the magazine first to see what we like—and don’t send in any travel, beauty, 
homemaking, fashion or health articles because those are staff-written.” 


GOOD HOUSEKEEPING, 57th St. at Eighth Ave., New York 19, N.Y. Wade 
H. Nichols, Editor. Issued monthly; 50c per copy. 

Nonfiction: Ray Robinson, Articles Editor; Elizabeth Pope, Features Editor; 
Benson Srere, Editor for “The Better Way.” Three categories for nonfiction: 1. 
General articles on subjects of consequence that concern readers in a meaning- 
ful way. This might be anything from a report on a current controversial prob- 
lem or medical malpractice to a dramatic personal narrative dealing with un- 
usual experiences of average families. Most writers miss the boat because of lack 
of impact, warmth and dramatic appeal with which the average housewife can 
identify. Material must be accurate, honest, bright, comprehensive. Depth report- 
ing is a must. Most articles run between 3,000 and 5,000 words. Query with an 
informal letter first. Outlines must pinpoint the idea specifically. Rates range from 
$500 for short pieces to $5,000 for important features. 2. Short features include 
small pieces on big celebrities. These miniatures never attempt to tell everything 
about anyone, but try to explore some single and interesting angle of the sub- 
ject’s life or point of view. Prefer subjects whose names are well established. Also 
interested in short humorous essay. 3. Material for “The Better Way”: This is 
the special information section of the magazine. Since it must fit a stylized format, 
they don’t buy a finished article—just ideas and depth research on a subject of 
practical interest to housewives. 

Fiction: Naome Walsh, Fiction Editor. Must portray problems which offer a 
strong element of reader identification. Characterization and thought content count 
more than plot, but also look for stories which contain practical and believable 
solutions offered in dramatic contexts. Average length is 5,000 words. Novelettes, 
book excerpts, condensations also used. Payment starts at $1,000. 

Cartoons: Submit to Betty Pope. Want cartoon situations from a woman’s angle— 
school, children, around home. Buy all rights and pay $100 for cartoons. 
Fillers: Buy epigrams, short humor, light verse; but overstocked in verse category 
now. Pay $25-50 on acceptance. 


HADASSAH MAGAZINE, 65 E. 52nd St., New York 22, N.Y. Esther Gottes- 
man, Editor; Jesse Zel Lurie, Managing Editor. Issued monthly. No fillers. 
Nonfiction: Subject matter should be nonpartisan about U. S. foreign policy, 
the United Nations, civil liberties, etc., or cultural Jewish themes. Query. Pays $50 
and up, on acceptance, for articles of 1,500 words. Buys U. S. publication rights 
and reports in two weeks. 


HAIRDO, Dell Publishing Co., 750 Third Ave., New York 17, N. Y. Dorothea 
Zack Hanle, Editor. Open for poetry and fillers. Buy all rights. 

Nonfiction: Major articles and features are staff-written. Have purchased (rarely) 
articles bylined by authorities (e.g. medical—recently ran an article by a psychia- 
trist on the emotional significance of hair styling). Subject matter must relate to 
hair fashion or care. Lengths vary. Article must be informative, practical, appeal- 
ing to mass audience. Query is essential. Payment varies. 

Photos: Buy photographs with mss and with captions only. Prefer submission of 
complete photo story in contact print form. Potential contributors should study 
magazine’s recent issues for style and content of picture stories. Use some color 
with new hair fashions subjects. 2/4x2'% up to 8x10. Payment varies. 

Cartoons: Occasionally buy some. Must relate to magazine’s subject matter. 
Prefer groups or sequences rather than singles. Payment varies. 
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HARPER’S BAZAAR, 572 Madison Ave., New York 22, N. Y. Nancy White, 
Editor; Alice Morris, Literary Editor. Issued monthly; 60c a copy; $5.00 a year. 
Nonfiction: Travel articles, reminiscence and essays are considered. Articles should 
deal with new attitudes towards living or be humorous on a high level. Length 
used is 2,000 to 3,500 words and payment is $150 to $350, depending on length. 
Queries not essential. Reports in three weeks. 

Fiction: Uses fiction of the highest literary caliber. Fiction must show distinction 
and vitality, and should be from 2,000 to 6,000 words. Buys First Serial rights, 
American and Canadian, and pays on acceptance. Rates are same as nonfiction. 
Fillers: Uses poetry of the highest literary caliber. Uses poems of any length up 
to roughly 30 lines. Pays $1 a line. Queries are not necessary. Buys first American 
and Canadian serial rights and reports within three weeks. 


LADIES’ HOME JOURNAL, Independence Square, Philadelphia 5, Pa. Cur- 
tiss Anderson, Editor. Issued ten times a year; 35c per copy, $3.50 per year. No 
poetry. 

Nonfiction: Neal Gilkyson Stuart, Articles Editor. Interested in any subject of gen- 
eral interest and appeal to the intelligent reader. Only “feminine” preference is for 
stories told through or about people or problems, expressed in human terms. Short 
articles do best, of a length under 5,000 words, with illustrations kept to a minimum. 
Occasionally a query letter is indicated. Pay best market rates. 

Fiction: Jean Todd Freeman, Fiction Editor. Short stories from 4,000 to 7,500 words, 
novels from 40,000 to 50,000. The editors want fiction of high quality, entertainment 
value; are not afraid of strong themes. Short fiction pays $1,000 for a first sale, 
$1,250 for a second sale, $1,500 for a third and so on up. Payment for book length 
depends on whether the book is used as a one-shot or serial; top rates on acceptance. 
No unnecessary violence, sensationalism, tawdriness, immorality or negative ap- 
proach to life. 

Cartoons: Address “Cartoon Editor.” Want domestic and general subject situa- 
tions. Payment starts at $75 each. 

Photos: Prefers enlargements 8x10 or larger, with matte or semi-gloss finish. 
Color transparencies are also used. Black and white photos pay $250 for a full 
page; 8x10, $150; 5x7, $100; 4x5, $75; 3x4, $50; smaller, $35. Color photos pay 
$400 for a full page; 8x10, $300; 5x7, $250; 4x5, $150; smaller, $100. A cover 
pays $1,250. Payment queries not necessary. Assignments are given on the basis of 
a fee plus all expenses paid. 


MADEMOISELLE, 420 Lexington Ave., New York 17, N.Y. Betsy Talbot 
Blackwell, Editor-in-Chief. Issued monthly. Buys First North American Serial 
Rights for features, fiction and poetry. 

Nonfiction: Primarily a fashion magazine for young women between 18 and 25, 
either in or recently graduated from college. Particular interest in articles dealing 
with such matters of interest to the intelligent young woman as the arts, education, 
careers, European travel, current sociological and political problems. Recent 
authors have included Andre Malraux, Kingsley Amis, James Baldwin; unknown 
young talent also sought and encouraged. Feature articles run from 2,000 to 3,500 
words; payment on acceptance. Eve Auchincloss is Feature Editor. 

Fiction: Use quality fiction by both name writers and unknowns. Length pref- 
erence—under 3,500 words; payment on acceptance. We are particularly inter- 
ested in encouraging young talent, and with this aim in mind, we conduct a col- 
lege fiction contest each year, open to women undergraduates. A $500 prize is 
awarded to each of the two winning stories which are published in our August 
issue. However, our encouragement of unknown talent is not limited to college 
women or youth. We are not interested in formula stories, and subject matter need 
not be confined to a specific age or theme. Have published Lawrence Durrell, 
Francois Mauriac, Ray Bradbury. Madeline Tracy Brigden is Fiction Editor. 
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Fillers: Poetry. Eve Auchincloss is Poetry Editor. Material must be of very 
high quality. Pay $25. 

Photos: Roger W. Schoening, Art Director, likes both 11x14 b&w semi-matte 
enlargements and contacts; color should be on ektachrome or kodachrome,, 214x244, 
4x5, or 8x10. Purchases exclusive rights and pays, on acceptance, average $150 
per b&w page, $200-250 per color page, and $400 for a cover. All photography 
is done on assignment; pays half rate for killed sittings, but no guarantee of pub- 
lication. Pays for travel, meals, tips, contingencies, phones, and color film pro- 
cessing. 


MAKE UP, Dell Publishing Co., 750 Third Ave., New York 17, N.Y. Dorothea 
Zack Hanle, Editor. No fiction, verse, poetry, or cartoons. 

Nonfiction: Study the magazine for the types of articles that are used. Payment 
according to length, on acceptance. Reports promptly, and buys all rights. 

Photos: Occasionally buys photos, submitted with a manuscript or with captions 
only. Prefers 8x10 glossy prints. Pays according to their use in the magazine. 


McCALL’S, 230 Park Ave., New York 17, N.Y. John Mack Carter, Editor. 
Nonfiction: A nonfiction market for articles that reach a surprising or dramatic 
conclusion, personality pieces about special people, unusual and meaningful first 
person narratives, essays of special charm and perception on any subject relating 
directly to a woman herself, and humorous articles. Preferred length, 2,500 to 
4,000 words. Advance queries suggested on articles. Service articles (food, fash- 
ion, medicine, etc.) are staff-produced. Verse and occasional cartoons also used. 
Top rates on acceptance. Address all manuscripts to Editorial Department. 
Fiction: McCail’s is in the market for short stories, 4,500 words, with well-devel- 
oped plots, convincing characterizations and good lucid writing. Subject matter 
should be cheerful and have some identification for American women. The con- 
temporary scene is preferable. No interest in themes that are grim, melancholy or 
concerned with abnormality or violence. Requirements on length are flexible; short 
shorts accepted. Originality is desirable. Humor, romantic adventure, fantasy 
and suspense are acceptable. Stories about old people and children are not actually 
solicited. Long novels are also not solicited. Good love stories are preferable. 
McCall’s pays top rates; pays on acceptance; buys all North American Serial 
rights. Query letters on fiction are a waste of time. Please enclose stamped, self- 
addressed envelope or container large enough to contain the manuscript for quick 
reporting. All manuscripts must be submitted on speculation and McCall’s ac- 
cepts no responsibilities. Address manuscripts to Manon Tingue, Fiction Editor. 
Fillers: Poetry should be sent to Virginia Maguire. She buys 6 to 10 pieces 
for each monthly issue. These should be short sonnets, lyrics, portrait poems 
and/or humorous verses. Subject matter should be of interest to women. Verse 
must be lucid and written with style; payment is high. 

Cartoons: Wholesome family type, teen-age, seasonal and current topics are 
the subjects bought for this mass circulation “woman’s monthly magazine. Dolores 
Silece does the cartoon buying, paying $100 each for those suitable. Anecdotes, 
short written humor paid for at varying rates. Around 7 a month. 


MODERN BRIDE, 1 Park Ave., New York 16, N. Y. Helen Grey, Managing 
Editor. Issued bimonthly; 60c a copy; no fiction. 

Nonfiction: Uses articles of about 2,000 words of interest to brides-to-be, such as 
wedding plans, psychological preparation for marriage, etc. “Modern Bride is di- 
vided into three sections: the first deals with wedding dresses; the second with 
home furnishings; the third with travel. We buy articles for all three; we edit 
everything, but don’t rewrite without permission. We would like to see some 
humorous material, but there don’t seem to be many humorists around. And 
when enough girls write in asking for information on a specific subject (for in- 
stance, second marriages) we run an article on it. We really have very few limita- 
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tions in subject matter.” Payment is about $150 and up, on acceptance. Query is 
advised. 


MOTHER’S HOME LIFE, 179 E. Second St., Winona, Minn. Dorothy Leicht, 
Editor. Issued monthly; 10c a copy; $1.00 a year. No photographs. Reports in 6 to 8 
weeks and pays on publication. 

Nonfiction: Uses articles of from 500 to 700 words. 

Fiction: Stories are approximately 2,500 words in length. 

Fillers: Buys a few short poems. 


MOTHER’S MANUAL, Box 12, Halesite, L.I., N.Y. Louise Lempp, Editor. 
Nonfiction and Photos: Wants artidles of broad interest to expectant and new 
mothers. Preferred length is 1,000 words. Pay 2%2-3c per word. Query first. Buy 
photographs as article illustrations. Buy all rights. 


MOTHERS-TO-BE and INFANT CARE, 750 Third Ave., New York 17, N.Y. 
Nina S. Dorrance, Editor. Issued quarterly for women having babies. 
Nonfiction, Fiction, Photos, Fillers: Want articles about pregnancy and the early 
months of baby care. Preferred lengths are 1,000 to 3,000 words. Prefer profes- 
sional byline. Effectively written personal experiences are sometimes acceptable. 
Remember that the majority of readers are having a first baby. Also use short 
fiction, emotional or humorous, of interest to readers. Buy photographs with 
mss or with captions only. Also appropriate verse. Buy all rights. 


MY BABY MAGAZINE, 302 Fifth Ave., New York 1, N. Y. Peg Rivers, Editor. 
Issued monthly. No cartoons or fiction. All payment on publication, reports in a 
month and buys first time and reprint rights—American and Canadian only. 
Nonfiction: Wants good mother-experience articles. Also articles on matters per- 
taining to pregnancy, and baby and toddler care. Articles should be from 750 to 
1,000 words in length. Payment varies with the subject and the writer’s experience; 
also the amount of rewriting necessary; usually 1c to 3c a word. 

Photos: Buys photos submitted with manuscripts and with captions only when the 
quality is exceptional. Uses 8x10 b&w glossies only. Payment varies. 

Fillers: Suitable pieces for “Mother’s Little Helpers.” Pay $2.00 each. 


NEW ENGLAND HOMESTEAD, 29 Worthington St., Springfield 3, Mass. Pay- 
ment is on publication. 

Nonfiction: Uses seasonal shorts of about 1,600 words or less. 

Fiction: Uses an occasional short short of no more than 1,500 words, not sensational 
or too sentimental, any subject, as long as the story is wholesome and interesting. 
Fillers: Uses a few short poems with rural appeal. Payment of 20c per line. 


PANDORA, 1912 Palm Dr., Hermosa Beach, Calif. Anne P. Wigger, Editor. 
Issued quarterly; $1.00 per copy, $3.00 per year. 

Nonfiction: Problems of women in a changing society (sociological, psycholo- 
gical, etc.); women in other countries; achievements of women. Also child wel- 
fare, juvenile delinquency, prison reform, etc. Length: 1,000 to 5,000 words. 
Fiction: Stories by women or primarily about women. Should have literary 
spirit. To 8,000 words. Send to Ruth K. Angness. 

Photos, Cartoons, Fillers: Poetry and cartoons relating to women’s life. Also pix with 
captions only and artwork. Low payment. Reports in six weeks or less. 


PARENTS’ MAGAZINE, 52 Vanderbilt Ave., New York 17, N. Y. Mary E. Bu- 
chanan, Editor. Issued monthly; 40c a copy; $4.00 a year. 

Nonfiction: Publishes articles which reveal insight into the mental, emotional 
and physical development of children of all ages. Needs practical baby care ma- 
terial. Can use articles on general family and marriage relationships. Articles on 
health, education and community affairs appear often. Payment is on acceptance. 
Approximately 10c a word for novices, more to experienced writers. Articles vary 
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from 1,500 to 2,500 words in length. Likes to be queried with one-page outline 
and a few opening paragraphs. Reports within 3 weeks. Prefers warm, anecdotal 
style. Humor where possible but not at expense of children. 

Fiction: Use some fiction that centers on family life or illuminates some 
aspect of child development. 

Photos: Sometimes buy photographs with mss and with captions only. No size 
limitations for b&w; accept contacts for approval. Color used on cover only. 
Must be at least 4x5. Payment varies. 


REDBOOK MAGAZINE, 230 Park Ave., New York 17, N. Y. Issued monthly; 
35c a copy; $3.00 a year. 

Nonfiction: Barbara Lawrence, Editor. Expose type articles are always wanted; 
conditions which affect the magazine’s readers, who are in the 18 to 35-year group, 
and about which they can do something. Inspirational pieces are welcome if they 
are written from the point of view of an individual or family. Also interested in 
short one-page features in lighter vein which carry identification for these readers. 
Preferred length, 4,000-5,000 words; shorts down to 2,000 words. 

Fiction: Barbara Blakemore, Editor. Uses a great variety of types of fiction, with 
stories appealing to both men and women always in demand. Short stories of 3,500 
to 5,000 words are always in demand; also shortshorts of 1,200 to 1,400 words. The 
editors want more and better complete novels of 40,000 words. Reports in a week. 
Pays top rates, on acceptance. 

Photographs: Occasionally buys photographs. 

Cartoons: Sandra Earle, Editor. Buys about 35 cartoons a year. “We are espe- 
cially interested in young family situation cartoons, although we are open to gen- 
eral humor. We avoid the stereotyped and watch for fresh, modern cartoons. 
Roughs may be in pencii and finals must be ink drawings. Both ben-day and blue 
wash are acceptable. There are no rigid size requirements, but approximately 8 by 
11 paper is most convenient. We often need vertical drawings that can be repro- 
duced in a single column. We pay $100 for cartoons on acceptance including North 
American rights. Report is made within two weeks.” 

Fillers: Address fillers to the Short Features Editor. Wants short prose features— 
funny, light, warm, factual, etc., with a strong personal appeal for young married 
readers. Humorous features should appeal to the reader in a very personal way 
and should make a person identify with the feature. Narratives are particularly 
good. Will also consider brief informative factual features that are particularly 
suited to the short self-contained form. Redbook’s short prose runs from about 600 
words for a two-column piece to about 1,300 or so for a one-pager with runover. 
Occasionally they can use slightly longer features. Pays from $250 to $400 for one- 
pagers with nominal runover; $150 to $250 for two columns; $100 to $150 for one 
column. They will, of course, pay more for longer features. Buys first and second 
serial rights and reports within three weeks. 


THIS DAY MAGAZINE, 3558 S. Jefferson “Ave., St. Louis 18, Mo. Rev. Walter 
Riess, Acting Editor. Issued monthly; 35c a copy; $4.00 a year. 

Nonfiction: Stories and articles are preferred which have good moral principles, 
a Christian family slant, and wholesome human interest. Stories should range from 
1,000 to 3,000 words; articles can be from 500 to 1,500 words in length. We pay 
on acceptance and send complimentary copies to the author when the work is 
published. All unused material is returned. Rates vary with the nature of the ma- 
terial, with a minimum of one cent per word. While all material is submitted on 
speculation and no commitments can be made in advance, contributions are wel- 
come and given due consideration. We try to give reports on submissions within 
six weeks or sooner. A stamped, self-addressed envelope must accompany every 
submission. 

Cartoons: Cartoons are desired, also illustrations, with articles. 

Photos: Photos are used. 
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Fillers: Some poems, from six to sixteen lines are used, also fillers of good humor 
or general interest. Buys first publication rights and pays $1.00 to $5.00 for these. 


U.S. LADY, 1129 Vermont Ave., N.W., Washington 5, D.C. Alvadee Adams, Editor. 
Nonfiction: This magazine for wives of members of the armed services wants ma- 
terial that gives information that will make life easier and fuller for these service 
wives. How-to’s on traveling, sewing, etc., with emphasis on stretching the 
dollar. Also personal experiences from armed forces wives under various circum- 
stances. All material must have clear service-wife or service-woman slant or inter- 
est. Will pay 1c a word, on publication, for authentic service-connected articles of 
500 to 2,000 words. 

Fiction: Pays 1c a word for stories (500 to 2,000 words) slanted for the service wife. 
Cartoons: Uses cartoons slanted towards the military wife for which they pay $1.00 
to $5.00 each. 

Photos: Buys very few photos, but it is good to send any that may help illustrate an 
article. All photos should be black and white glossies, preferably 8x10 inches. 


VOGUE, 420 Lexington Ave., New York 17, N.Y. Issued semi-monthly except 
monthly in January, June, July, December; 60c a copy; $3.50 a year. For highly 
intelligent women. Buy first rights. 

Nonfiction: Uses articles and ideas for features, 2,000 to 2,500 words. Fashion 
articles are staff-written. Material must be of high literary quality, contain good 
information. Pays $300 and up, on acceptance. Allene Talmey, Feature Editor. 
Poetry: Very rarely publishes verse. 


WOMAN’S DAY, 67 W. 44th St., New York 36, N. Y. Issued monthly; 10c a copy. 
Eileen Tighe, Editor. No photos or poetry. 

Nonfiction: Wants articles that are helpful to the homemaker: philosophy of liv- 
ing, rearing children, housekeeping, school, vacations, etc., in lengths between 1,200- 
1,800 words. Material should reflect honesty, sincerity, be of practical use to read- 
ers. Query. Send articles to Anne Stevens. 

Fiction: Needs contemporary fiction of quality, genuine human interest, romance 
and humor, in lengths between 3,000 and 3,500 words. Pays good rates, on accept- 
ance, and buys first and second U. S. and Canadian rights. Address fiction to Betty 
Finnin, Fiction Editor. 

Fillers: Want material for “What Goes On Here?” section. Should be short, 
300-600 words in length. Personal experience in homemaking, child training and 
party giving. Also need unbylined material of general interest—on the humor- 
ous or informative side. No set rate of payment. 


YOUR BABY, (a service section of Modern Romances), 750 Third Ave., New 
NOrka ly INen Ys 

Nonfiction: Uses warmly written, genuinely helpful articles of interest to mothers 
of children from birth to six years of age, dealing authoritatively with pregnancy 
problems, child health, child care and training. Medical bylines are given prefer- 
ence. Editors recommend you study this market before trying to write for it. 
. Lengths used vary from 500 to 1,500 words with payment on acceptance at flat 
rates up to $125 for exceptional material. Submissions should be addressed to Mrs. 
Eleanor Kent, Service Director, Modern Romances. 


YOUR FIGURE, see Make Up Magazine. 


YOUR NEW BABY, 52 Vanderbilt Ave., New York 17, N.Y. Mrs. Maja Bernath, 
Executive Editor. Issued monthly. Free. No fiction. 

Nonfiction: This magazine is directed to new and expectant parents, and wants 
personal experience and authoritative articles to 1,800 words on pregnancy, child- 
birth, baby care. Pays $25 to $100 for articles, on acceptance. 

Fillers: Pays $5.00, on publication, for short solutions to baby problems to 150 
words in length. Wants hints and 300 to 700-word fillers on any aspect of baby 
or young child care: $50.00 and up on acceptance. “Good Ideas from Other 
Mothers.” Short poems concerning pregnancy or babies. 
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Some 5,000 publications are produced by American companies for distribution to 
their employees or to their customers—sometimes to both. The major purposes of 
these publications may be to boost personnel relations, keep employees, customers, 
and stockholders informed of company activities, or to advertise the company product 
or service. To achieve an entertaining publication, many house publications go after 
general features containing human interest, entertainment, or wide appeal information 
with direct bearing on the company product. As these companies continue to improve 
thetr publications, more and more house editors are turning to free-lance writers to 
supply the need for better features. 


ACCO PRESS, P. O. Box 2538, Houston, Tex. Tom Mahr, Editor, Published 
monthly for cotton growers, ginners and members of allied fields. Want stories of 
successful independent cotton growers, technical production methods and improve- 


ments handled in simple writing style. Also stories of cotton products and textile 
mills. Query first. Pay $50-75 for 1,000-1,500 words. 


ACF HORIZONS, 750 Third Ave., New York 17, N. Y. Joseph F. X. Saunders, 
Editor, Issued quarterly; internal house organ; very little material bought. Inter- 
ested in articles and fillers related to the products and operations of ACF Indus- 
tries’ six divisions: Electronics, Electro-Mechanical Systems and Devices, Nuclear, 
Railroad Equipment, Automotive Fuel Systems, Motor Parts, Valves and Fittings. 
Material must have ACF tie-in. Shorter the better. Sometimes buy 5x7 or single- 
weight glossies dealing with above subjects. 


ADM ARCHER, P. O. Box 532, Minneapolis 40, Minn. Max B. Green, Editor. 
Issued monthly to company employees of Archer-Daniels-Midland Co. Inside 
knowledge of the company necessary. Uses articles concerned with processing of 
agricultural products, chemicals, resins, plastics. Interested in fiction which illus- 
trates the value of good employee-employer relationships through employee bene- 
fits program, efficient methods, good care of tools and property, etc. Buys 5-10 
cartoons per year (safety, suggestion or industry oriented) and will consider pix 
submitted with manuscripts. Rate of pay open and made upon acceptance of ma- 
terial. Reports immediately. 


ADT TRANSMITTER, ADT Company, 155 Sixth Ave., New York 13, N. Y. 
Issued bimonthly; free circulation. J. J. Caffrey, Editor. Uses brief articles be- 
tween 800 and 1,000 words on fire or burglary subjects. Material should be written 
to interest subscribers and potential subscribers to ADT services (industrial, com- 
mercial and institutional establishments, and not residences); municipal, police and 
fire department officials and personnel; insurance representatives, and other per- 
sons and groups interested in fire and burglary“protection. An outline should be sub- 
mitted before the article is prepared. Maximum payment of $50 is made either 
upon acceptance or publication. Reports within a week. Does not use fiction, fillers 
or poetry. Fire pictures, 8x10 in size, may be submitted with captions. Payment 
for these is $5.00 each. 


ALLIED PUBLICATIONS, 4110 Hillsboro Rd., Nashville 12, Tenn, Publishes 
bimonthly and monthly house organs aimed at a general audience. Margaret Har- 
old, Editor, Currently in the market for office tips and/or other material of interest 
to secretaries. Also want stories and pictures about secretaries and hairdressers to 
famous personalities. Pays 5c a word on acceptance and reports in 1-4 weeks. Also 
publishes nonfiction books. 


THE AMERICANA, American Credit Card Corporation, 3376 Peachtree Rd., N.E., 
Atlanta, Ga. Noncontroversial articles concerned with the pleasant side of life— 
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leisure activities, good food and dining, sports, travel, art, etc. Material may not 
be too extreme, novel or abstract. Articles run 1,000 to 2,000 words. Good pic- 
ture stories also considered. Use fiction. No set requirements. Pay $25 to $30 for 
articles according to length; slightly more if good photos accompany mss, slightly 
more for fiction. Also in the market for filler material and cartoons appropriate 
to the magazine’s format. 


AMERICAN ROAD BUILDER, 600 World Center Bldg., Washington 6, D.C. 
James T. Jenkins, Editor. For highway contractors and engineers. Buy one cat- 
toon for each monthly issue. Should deal with road building. Pay $5.00 on accep- 
tance. 


THE AMERICAN WAY, P. O. Box 2341, San Antonio, Tex. Mrs. Alice C. Evett, 
Editor. Internal house organ issued twice monthly. Buy cartoons with life or health 
insurance twist. Must not refer to drinking, smoking, etc., or contain curse words. 
Payment is $2.50; $5.00 in some special cases. 


AMERICAN YOUTH, 3-135 General Motors Bldg., Detroit 2, Mich. John H. 
Warner, Editor. Distributed birnonthly by Ceco Publishing Co. to a circulation of 
1,000,000. Articles slanted to 16- to 18-year olds, boys and girls; about 1,500 
words. Uses 8x10 pix submitted with manuscripts and pix with captions only; as- 
signment rate for photographers, $100 per day. 25 cartoons purchased yearly. 
Payment is 5c per word, upon acceptance. Reports in one week. Query first. 


ATLANTIC COAST LINE NEWS, 500 Water St., Jacksonville 2, Fla. F. Leon 
Joyner, Editor. Issued every other month. No fillers or poetry. Most articles and 
features are staff-written, but look at good human interest stories (and pix) 
directly connected with their railroad, its service or employees. Query first. Uses 
very few cartoons; these deal with railroads, office humor, safety angle, general 
family. Approximately 15 per year for which they pay $4.00 to $5.00 apiece. All 
payment is made on acceptance. Buys publication and reuse rights, but not ex- 
clusive as a rule. 


BAND WAGON, Frito-Lay, Inc., P. O. Box 35034, Dallas 35, Tex. Alice Milligan, 
Editor. Issued bimonthly for internal circulation. Use articles on employee benefits, 
cost control, tardiness, teamwork, telephone manners, importance of people in an 
industry or corporation. Should be of interest to those who work in the plant as 
well as top-education bracket. Also use cartoons with safety angle. 


BANDWAGON, H. & A. Selmer, Inc., Box 337, Elkhart, Ind. Harry Randall, 
Editor. Issued six times during the school year for band directors, instrumental- 
music teachers. Want historical, musicological, music education, instrumental 
material, made as entertaining as possible within the limits of sound scholarship. 
About 1,000 words. Slanted to point up variety and interest of instrumental music 
_ to audience professionally acquainted with subject. Query first. Pays $25 up, de- 
pending on research, length and quality. Buy pix with mss and with captions only; 
features on adult amateur music participation or unusual news angles on school 
bands, with some detail that serves as Selmer plug. 


BAUSCH & LOMB FOCUS, 610 Bausch St., Rochester 2, N.Y. Corrado J. Bruno, 
Editor. Issued semi-annually. For high school and college science teachers and pro- 
fessors, industrial and govermental lab personnel. Uses articles concerning new, 
novel or unusual methods of science teaching of interesting applications of scien- 
tific optical instruments. Style should be on the order of Scientific American, 
addressed to an intelligent lay audience. Preferred length is 1,500 to 2,000 words. 
Pays 3c per word minimum, but usually higher. Buys photos submitted with manu- 
script. All payment is on acceptance. Reports within two weeks, and buys world 
rights and reprint rights. 
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THE BEAVER, Hudson’s Bay House, 79 Main St., Winnipeg 1, Man., Canada. 
Malvina Bolus, Editor. Issued quarterly; 50c a copy; $2.00 a year. Uses articles, 
with an average length of 2,500 words, on the Canadian North, and the Fur Trade, 
past and present. Modern articles should be written from first-hand experiences. 
Also uses historical articles to be written on a professional historian’s level. Wants 
photographs, 8x10 preferably, submitted with manuscript, as well as pix submitted 
with captions only. Pays 4c, and up, for articles on acceptance; $2.00 and up for 
each black and white photograph. Buys first rights. 


BEE-HIVE, United Aircraft Corp., East Hartford, Conn. Paul Fisher, Editor. 
Quarterly aimed at aerospace industry, the military, commercial aviation. Almost 
entirely staff-written; not a good free-lance market. Articles run from 800-2,000 
words and are related to aerospace matters. Pays to $300 on publication. Reports 
immediately. 


BELL NEWS, Bell Telephone Co. of Canada, Montreal, Que., Canada. Robt. H. 
Spencer, Editor. Biweekly internal house organ which occasionally buys articles 
and b&w pix. On acceptance, articles bring $40-$60; pix, $10-$25. Reports within 
two weeks. 


BELL TELEPHONE NEWS & FEATURES, 195 Broadway, New York 7, N. Y. 
Tim Henney, Editor. Pays $40 for cartoons about telephone services. Try to con- 
centrate on the new services and products. Payment is on acceptance. Include re- 
turn postage. 


BETTER METHODS, Beardsley & Piper, 2424 N. Cicero Ave., Chicago, Ill. Ed 
Burch, Editor. Issued monthly for foundrymen. Want articles about foundry mech- 
anization utilizing B&P equipment. Application of new foundry processes with 
B&P equipment. Technical accuracy stressed. B&w photo illustrations necessary. 
Query first. 

BETWEEN OURSELVES, Provident Mutual Life Insurance Co., P. O. Box 7378, 
Philadelphia, Pa. June Suden, Editor. Issued bimonthly for internal readership. 
Want articles giving advice and hints on spring housecleaning, homemaking in gen- 
eral, budgets, clothes, removal of stains, etc. Also want pertinent, helpful fillers of 
interest to housewives. 


THE BLUE BELL, Bell Telephone Co. of Canada, Montreal, Que., Canada. Mag- 
azine monthly directed to employees. Requirements same as Bell News. 


BODINE MOTORGRAM, 2500 W. Bradley Pl., Chicago 18, Ill. G. H. Kuhnen, 
Editor. Issued bimonthly for design engineers. Buy cartoons only. They are built 
around some advantage or use of Bodine Motors. Pay low rates. 


THE BOHACK NEWS, 48-25 Metropolitan Ave., Brooklyn 37, N. Y. Robert J. 
Reilly, Editor. Internal house organ distributed monthly by H. C. Bohack Co., Inc. 
Sometimes uses shorts on service and courtesy or food retailing. Buys 12-24 cartoons 
annually with food supermarket humor. Pays on acceptance; no set rates. 


BORDEN’S REVIEW OF NUTRITION RESEARCH, 350 Madison Ave., New 
York 17, N. Y. Rachael Reed, Editor. Issued quarterly for physicians, nutritionists, 
dietitians, food and health researchers. Buys one pertinent, 5,000-word ms for 
each issue. Pays $500, but buys on invitation basis only. Query first. 


THE BRACH FAMILY NEWS, 4656 W. Kinzie St., Chicago 44, Ill. H. Kenneth 
Hatter, Editor. Issued monthly for internal readership. Wants timely human in- 
terest articles, suitable verse, cartoons, fillers. Query first. 


THE BROWN FORUM, P. O. Box 1080, Louisville 1, Ky. Issued monthly. Frank 
R. Dornheim, Editor. Interested in articles on subjects concerning the Brown-For- 
man Distillers Corporation, the people within it, and the industry. Also interested 
in stories involving their products’ brand names. Word length runs from 500 to 700 
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words, depending upon photographs used. Pays 1c per word, upon publication. 
B&w photographs may be submitted as illustrations with an article, or sent with 
captions only. Best size is 8x10, and payment is from $5.00 to $10 each. Does not 
want fiction, fillers or verse. A query sent before submitting material is suggested 
by the editor. Reports within two to four weeks. 


BRUCE MAGAZINE, P.O. Box 397, Memphis, Tenn. Issued quarterly. Thomas 
Griffin, Editor. Read by lumber dealers, architects, building industry. Purchases 
photographs only, and on acceptance pays $5.00 per b&w glossy print with 
caption. Photos should be of subjects such as historic homes, famous trees and 
wood oddities. In a recent issue, as an example, appeared photos of a collection 
of antique wooden weathervanes. 


THE BUILDER, 250 E. Broad St., Columbus 16, Ohio. Midland Mutual Life Ins. 
Co. Issued monthly to company sales force and employees. Accepts material re- 
lating to life, accident and sickness insurance, particularly those heavy on sales 
ideas and information. Also considers material of practical value to families. Uses 
8x10 glossies with captions. Rates vary on articles; up to $15 per photo. Also buys 
6-8 cartoons per year concerning. the insurance business; $5.00 each. All pay- 
ments on acceptance. - 


BVA BULLETIN, 3408 Wisconsin Ave., N. W., Washington 16, D.C. Issued 
bimonthly. Looking for articles of approximately 1,000 words or less on veterans’ 
affairs; and both humorous and serious aspects of blind rehabilitation. No pay- 
ment; does send complimentary copies and gives author byline. 


CALCIUM CHLORIDE INSTITUTE NEWS, 909 Ring Bldg., Washington 6, 
D. CG. William F. Reynolds, Editor. Quarterly publication for calcium chloride 
users which buys articles of 1,500 to 2,000 words and pix. On acceptance, pays 
$75-100 for articles and $5-$10 per photo, including negative. Subject matter 
should be proper and beneficial uses of calcium chloride in highways, concrete or 
winter maintenances. Reports in two weeks. 


CANADIAN FARMING, 208 Hillyard St., Hamilton, Ont., Canada. Warren Nel- 
son, Editor. Issued 5 times annually by International Harvester for Canadian farm- 
ers and the agricultural industry. “How-to” articles related to successful Canadian 
farming; 1,200-1,500 words. Must query first. Payment $40-75. Purchases 8x10 
b&w glossies, payment up to $5.00; 4x5 or larger transparencies or color prints, $25 
up. Uses 10 cartoons per year on farm subjects; payment, $5.00 up. Reports in 30 
days. 


CANADIAN MOTORIST, Ontario Motor League, 6 Adelaide St., E., Toronto 1, 
Ont., Canada. Official organ of Canadian Automobile Association and the Ontario 
Motor Truck Owners’ Association. Warren B. Hastings, Editor. Issued monthly; 
15c a copy; $1.00 a year. Query before submitting any material here. 


CASCADES, The Magazine of Pacific Northwest Bell, 1602 Exchange Bldg., 
Seattle 4, Wash. K. P. Todd, Editor. Issued six times per year for internal reader- 
ship. Use mainly historical articles about Pacific Northwest region; also some on 
regional business, topography. Query first. Pay 10c per word for not over 2,000 
words. Use some color photographs of the Pacific Northwest; payment negotiable. 
Pays $20 for telephone- slanted cartoons. Generally buys first rights. 


THE C-B MANIFOLD, The Cooper-Bessemer Corp., N. Sandusky St., Mt. Ver- 
non, Ohio. W. T. Duke, Editor. Monthly publication for corporation employees, 
limited public. Needs thoroughly-researched articles on Cooper-Bessemer equip- 
ment, some general interest material. Articles of 500-1,000 words may bring $35- 
50, depending on value. Accepts captioned pix at $7.50 per print, and buys car- 
toons on industry in general, safety, some general humor. Pays on acceptance, 
and reports within two weeks. 
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CENCO NEWS CHATS, 1700 Irving Park Rd., Chicago 13, Ill. Philip R. Dunne, 
Editor. Quarterly publication of Central Scientific Co. Read by industrial and col- 
lege scientists. Interested in free-lance articles on use of Cenco instruments. Also 
accepts 8x10 captioned pix when Cenco products are shown in use. Payment ar- 
ranged after acceptance. 


CENTRAL OF GEORGIA MAGAZINE, 227 W. Broad St., Savannah, Ga. Lonzo 
B. Mitchell, Jr., Editor. Issued monthly for employees; 15c a copy; $2.00 a year. 
Occasionally buys free-lance material which directly concerns the Central of 
Georgia. Almost all feature stories have a company background or tie-in. These 
same standards apply to photographs. Pays according to arrangement with the 
author. Reports immediately. 


THE CESSNA PENNANT, P. O. Box 1521, Wichita 2, Kans. Jerry Kell, Editor. 
Issued quarterly for stockholders, customers, dealers, distributors. Want interest- 
ing, unusual articles about people who use Cessna airplanes for business or pleas- 
ure. Story must stand on its own even with Cessna elements removed. Al- 
though product must be mentioned and included in photos, “testimonial” type 
stories not wanted. Must be nontechnical—understandable and interesting to non- 
pilots as well as pilots. Length up to 1,200 words. Mss must be illustrated with 
liberal amount of photographs; these must have merit as news or human interest 
art. No posed pix of people standing in front of their airplane. Can also use single 
color transparencies for cover. Must have vertical composition and must feature 
Cessna product in interesting or unusual setting. Pay $35 for articles, plus $7.50 
for each b&w photo used; $75 for cover. Buy original publication rights, plus right 
to furnish article and photos free to any publication which requests them after ap- 
pearing in The Pennant. 


THE CHECKERGRAPH, Ralston Purina Co., Checkerboard Square, St. Louis 2, 
Mo. R. A. Smith, Editor. Issued ten times a year for Purina Chow dealers. Want 
articles, 600-650 words, telling what has made the dealer successful; new ideas he 
used to build sales and profits; hard sell slant. 4 or 5 good b&w prints should 
accompany ms; 4x5 or 8x10 preferred. Query first. No set rate of payment. 


CHEMICALS OUTLOOK, P. O. Box 10, Montreal, Que., Canada. W. L. Hill, 
Editor. Canadian Industries issues this publication on quarterly basis and slants it 
towards the Canadian chemicals market. No fillers, cartoons or poetry. Articles 
are not technical since they are addressed largely to management levels (including 
purchasing) but are directly concerned with industrial chemicals they supply (over 
2,400 products). Consequently, writers must be familiar with industrial chemical 
production and use. Articles are prepared on assignment after briefing on specific 
subjects. Knowledge of the Canadian market is essential. Rates vary according to 
research needed. 


CHERRY CIRCLE MAGAZINE, 12 S. Michigan Ave., Chicago 3, Ill. Edwin 
Ellis, Editor. Issued monthly for members of the Chicago Athletic Association 
(private club for top executives). Purchases only cartoons. Line drawings—no 
wash. Pay minimum of $5.00. 


C-I-L OVAL, P. O. Box 10, Montreal, Que., Canada. Hugh E. P. Quetton, Editor. 
Issued bimonthly. Material should be done on assignment only. Welcomes sug- 
gestions covering benefits that advances in chemical and chemical-derived indus- 
tries bring to daily life in Canada. Average length is 1,200 words. Payment depends 
upon work involved, and is made upon acceptance. Glossy 8x10 photos may be sub- 
mitted as illustrations; rarely uses color; $3.50-10; sometimes gives assignments; 
pays extra for text if it adds something. Payment open and on acceptance. Usually 
reports within one week. 
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CILCO NEWS, City Lumber Co., 75 Third St., Bridgeport, Conn. Lester Kurtz, 
Editor. Monthly internal house organ. Articles should inform employees of the 
non-wage benefits they receive, such as life insurance, rest periods, etc. Payment on 
publication. 


THE CIRCLE A TOR, Albion Malleable Iron Co., Albion, Mich. R. W. Garst, 
Editor. Issued quarterly for employees, customers, stockholders, etc. Want objec- 
tive factual articles that have direct or indirect application and relationship to the 
company or the malleable iron industry. Only exception is “public service” ma- 
terial of interest to employees (such as social security changes). Query first. No set 
rate of payment. Sometimes buys pertinent 8x10 glossy prints with captions, and 
filler material. 


CLIPPER MAGAZINE, 450 North Syndicate, St. Paul 4, Minn. Issued bimonthly. 
Publish travel articles—offbeat places to interest seasoned travelers, or offbeat 
angles to well-known tourist places. Articles should capture the flavor of a place, 
perhaps include some of its history. A listing of things-to-do is not looked for. 
Clipper enjoys an international audience. Articles should not be slanted only to 
the North American reader. Each issue has an article on the U.S.A., but these 
keep the foreign reader in mind, with the thought of enticing him to visit this 
country. Best length is 2,000 words. Payment is $250, on acceptance; extra for 
photos. Good idea to query. Also publish feature and business articles which are 
international in scope, interestingly written. Best length for these is 1,500 words. 
Pay $200. Payment for photos alone varies according to use. B&w should be 
glossies; color, transparencies which are larger than 35mm. Pay $25 for short 
poetry and $25 for cartoons. 


CLUES MAGAZINE, 420 Lexington Ave., New York 17, N. Y. J. C. Roberts, Edi- 
tor. This publication is issued four times a year and mailed to one million Ford 
truck owners. Considers free-lance material for all departments of the magazine, 
from success stories about people who employ Ford trucks to bona fide testimonials 
from owners of Ford trucks. Articles may cover how-to-do-its in connection with 
truck operation and ownership, new products of particular value to this audience, 
truck-connected business promotion ideas, and general information of a lively na- 
ture which would concern truck operators (for example, hallucinations caused by 
driving fatigue and another piece on universal road signs have been published). 
Three cartoons used in each issue, with payment of up to $50 on publication. 
Truck cartoons should be recognizable caricatures of the Ford product. Also use 
epigrams, anecdotes, short humor and light verse. Short humor brings $15, light 
verse, $20. Buys photos: B&w submissions may be either contacts or glossies; color 
should be 4x5 or 2%x2™% or larger. Purchases exclusive rights. Pays, on publica- 
tion, $100-200 for story and picture material for a one-page feature; for a two- 
pager, from $150 to $300; single pictures, with caption material, range from $25 to 
$50. Bonus of $150 for color shot that makes the cover. This is usually selected from 
photos illustrating one of the features in a given issue. For color shots that make 
the inside front or back cover, payment is up to $100. 


THE CONNECTING LINK, John Deere Tractor Works, Waterloo, Iowa. Virgie 
Kimm, Editor. Issued monthly for internal circulation. Buys very little free-lance 
material. Use articles on quality control and basic economics; must be easy to read 
and understand, nontechnical. Query first. Also buy seasonal and holiday verse at 
usual rates. 


CONSTRUCTION PRODUCTS, 703 Curtis St., Middletown, Ohio. Howard B. 
Mattocks, Editor. For industrial customers for Armco Steel products. Staff-written. 
Buy photographs which involve or show an industrial installation of an Armco 
product. Locations of such installations may be learned from Armco district offices. 
Price depends on interest in installation and quality of shot; ranges from $10 to $50 
with release of negative. 
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CONTACT, 200 Strongs Ave., Stevens Point, Wisc. Dan Houlihan, Editor. Monthly 
internal magazine of Hardware Mutuals. Buys 10-20 cartoons yearly with insur- 
ance motif. No set rates. 


THE CONTINENTAL DIGEST, 1402 N. Capitol Ave., Indianapolis 6, Ind. 
Miss Ann Hedgcock, Editor. Continental Optical Co.’s quarterly publication di- 
rected to optical professionals. Pays $20 for general interest articles of 1,500-2,000 
words. Usually reports within two weeks, and pays on acceptance. 


THE CONTINENTAL MAGAZINE, Ford Motor Co., The American Rd., Dear- 
born, Mich. C. H. Dykeman, Publications Manager. Issued quarterly. Reaches all 
fine car owners. Is addressed to a sophisticated audience and is, therefore, a dif- 
ficult market to please. Like articles which are fresh and different, something 
new for those who have the means to travel and buy what appeals to them. For 
example, an article about the Jardin del Arte of Mexico City attracted wide- 
spread interest. Usually stay within the confines of the U.S. Always looking for 
offbeat and truly worthwhile information for fine car travelers. Write for de- 
tailed outline of requirements. 


CROSSTALK, P. O. Box 1003, Everett, Wash. Vernon L. Clark, Editor. Issued 
quarterly. Internal house organ of West Coast Telephone Company. Interested in 
8x10 glossies which can be used on covers. Payment is $10 each. These should deal 
with the telephone industry or be Pacific Northwest scenes. Pays on acceptance. 


D.A.C. NEWS, 241 Madison Ave., Detroit 26, Mich. Robert B. Johnstone, Editor. 
Issued monthly. This is the official publication of the Detroit Athletic Club. Want 
articles on sports, travel, economics /business/investment, humor, international re- 
porting, theater, the arts. Professional writing required, regardless of subject. 
Sophisticated, cosmopolitan, masculine reportorial slants. Preferred lengths are 
from 1,500 to 4,000 words. Pay $100-400 per article. Buy pix with mss, if appli- 
cable. Buy first rights only. 


THE DIAMOND STORY, 338 Union Commerce Bldg., Cleveland 14, Ohio. Harry 
P. Wiseman, Editor. Issued quarterly for Diamond Alkali Company employees, 
stockholders, customers, educators, etc. Want articles on science, chemistry, “big” 
government, government spending, fringe benefits, adult education and a wide 
range of other subject matter of interest to the above listed readership. Slant 
should be management oriented, primarily since this is an organ of Diamond Al- 
kali Company management. Length varies—usually 500 to 1,500 words. Query 
first. Payment negotiable. Buy b&w photographs with mss and dramatic color 
shots for magazine cover. B&w should be 8x10; 35mm for color. Occasionally 
buy cartoons. Only, however, when cartoon has a definite bearing on a particular 
story. Buy filler material when it can be used for one-pagers. Buy first rights. 


DODGE NEWS MAGAZINE, 5435 W. Fort St., Detroit 9, Mich. W. W. Diehl, 
Editor. An award-winning dealer publication issued monthly to Dodge owners. 
Wide-open market for photojournalists. Features strong on auto travel; also un- 
usual sports action, success stories (age 25 to 35), regional recipes, dramatic true 
experience adventures, big game hunting in U.S.A., historical points of interest, 
famous streets, national parks, know-your-cities, spectacular highways. Purchase 
first rights only. Text, 350 to 1,200 words, must be accompanied by top-quality 
photos; both color and b&w. Pay top rates on acceptance of client, which is about 
three months prior to publication. Query first. Write for detailed editorial require- 
ment sheet. 


THE DRAGON, Fafnir Bearing Co., 37 Booth St., New Britain, Conn. Issued 
quarterly. J. E. Pratt, Editor. Uses articles, features and news material featuring 
ball bearing applications. Informative feature story style and case histories are 
used. Glossy, 8x10 photographs may be sent as illustrations for the story. Standard 
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rate of payment for accepted material is made upon publication. Reports within 
thirty days. 


THE DRILLER, P.O. Box 56, South Milwaukee, Wisc., Don Crawford, Editor. 
Monthly; 25c a copy; $1.00 a year. Use articles concerning the operations of indi- 
vidual water well drillers who use at least one Bucyrus-Erie drilling machine. 
Usual length about 1,800 words. Want action photographs to illustrate scripts. De- 
tailed editorial requirements furnished on request. Pays 3c per word and $3.00 per 
picture minimum rate, on acceptance. Query first. 


EARNSHAW’S, The Magazine of Infants’, Boys’ and Girls’ Wear, 101 West 31st 
St., New York 1, N. Y. Walter Hudson, Editor. Articles should give clear, concise 
details on a particular phase of the retailing of infants,’ girls’ or boys’ wear at de- 
partment store or specialty shop level. Articles should concentrate on how a particu- 
lar problem or operation is met and handled. The “how-to” angle is extremely 
important. Length should be from 1,500 to 2,000 words. Illustrations are important 
also. Clear prints, 5x7 in size, should be used to illustrate the points of an article. A 
brief outline of an article should be submitted first, although this is not a must. All 
stories must be okayed by the retailer before being submitted to this magazine. 
Pays $30 per story, $5.00 for the first photo used and $3.00 for each additional 
photo used. Payment is made on the tenth of the month in which the article is pub- 
lished. Stories may deal with selling, personnel, store layout, location, advertising 
and promotions, and display. 


FARM BUREAU MIRROR, See page 41. 
FARM PROFIT, published by Massey-Ferguson, Inc., 749 N. 2nd St., Milwaukee 


3, Wisc. Issued 6 times a year. Issued free to farmers by Massey-Ferguson dealers. 
Of interest to commercial farmers. Uses articles that deal with practical farm suc- 
cess stories. Should show how good management has increased net profits. Be spe- 
cific in details and figures. Length, 1,000 words. Pays 10c a word. Query before sub- 
mitting here. No fiction; no fillers. Pays $15 and up for photos. 


THE FED, 33 Liberty Street, New York 45, N. Y. James M. Collier, Editor. 
Issued monthly. For employees of the Federal Reserve Bank of New York. Buys 
8x10 glossy photos submitted with captions only. Pays $10 for these, on publi- 
cation. 


FIA SENTINEL, 85 Woodland St., Hartford 2, Conn. C. G. Welton, Editor. Cir- 
culated monthly to employees of Factory Insurance Assoc. Buys 4x5 and 8x10 
glossy prints of industrial fires, explosions and windstorm damage. B&w, $7.50- 
$15.00; color, up to $75. Immediate payment, and reports within two weeks. 


THE FLYING A, Aeroquip Corporation, 300 S. East Ave., Jackson, Mich. Melvin 
D. Barger, Editor. Issued six times yearly for employees, customers and _ stock- 
holders. Most articles on assignment only; should pertain to company products. 
Company manufactures flexible hose assemblies; detachable, reusable fittings; 
self-sealing couplings, and numerous other related products for use in the air- 
craft, missiles, general manufacturing, farm, marine, and railroad industries. Need 
articles showing how company’s products have solved problems for customers and 
have resulted in cost reductions, etc. Prefer 8x10 glossy b&w photos showing prod- 
ucts in use, or being installed. When possible, like to have people in pictures also, 
rather than just miscellaneous views of machinery. Do not buy fillers, poetry, or 
free-lance cartoons. Rate of pay, $25 up per published page and $10 per pix ac- 
cepted with manuscript, including negative surrender. Reports on material within 
30 days and payment made immediately. 


F.N.B. STATEMENT, First National Bank of Oregon, P. O. Box 3457, Portland 8, 
Ore. Walter Cox, Editor. Issued bimonthly for bank employees. Use human inter- 
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est bank features; articles on government and business related to banking; unusual 
articles on state of Oregon, its economy, recreation, points of interest, etc. Query 


first. Pay $30-50. 


FORD TIMES, Ford Motor Company, The American Road, Dearborn, Michigan, 
Robert Martin Hodesh, Managing Editor. Issued monthly, distributed through 
Ford dealers. Uses articles on motor travel, sports, outdoor living, or anything that 
can be tied to the automobile. Looking for youth angles, as well as material of inter- 
est to car owners. Constantly looking for stories of unusual towns, parks, roads, or 
places, written with skill, sparkle, fun, and human interest. Literary standards are 
high. Length limited to 1,800 words, with as little as 300 for shorts. Query advis- 
able, with postcards or snapshots to indicate illustration possibilities. Reports 
usually in two weeks. Pays 10c a word and up, on acceptance. 


THE FURROW, Deere & Co., 3300 River Dr., Moline, Ill. F. E. Charles, Editor. 
Farm families provide the audience for this bimonthly publication. Frequently 
purchases ideas or makes article assignments at about 5c per word. Must query 
before submitting articles exceeding 400 words. They will pay $10-$15 for 8x10 
glossies; will accept color pix, 4x5 minimum. Occasionally publishes good poems, 
humorous jingles for about a dollar a line, but the emphasis is on occasionally, 
because it is a small magazine. Also accepts limited amount of cartoons for $10- 
$20. Reports promptly and pays on acceptance. 


THE GENERAL AGENT, 4347 Brooklyn Ave., Seattle 5, Wash. Robt. L. Sincock, 
Editor. Issued ten times yearly, this is an internal house organ of General Insur- 
ance Corp. of America. Pays about $10 for captioned 8x10 glossy prints, and from 
$5-$10 for each cartoon they use (around 24 annually). Cartoons must be slanted 
to insurance business. Immediate payment. 


GENERAL MOTORS TOPICS, William St., Oshawa, Ont., Canada. Issued 
monthly; occasional story purchased. N. M. Hall, Editor. Use nonfiction material 
on developments in the auto world—safety, highways, etc.; unusual applications 
or uses of GM products. Should run 2,000 words or less. Buy 8x10, b&w photos 
with mss and with captions only. 


GENERAL TELEPHONE LINES, 1312 E. Empire St., Bloomington, III. Issued 
monthly for customers of General Telephone Co. of Illinois. Buy cartoons with 
telephone slant. Aimed at the General System; must not carry trademarks of 
other telephone companies. Pay $5 each. 


GENERATOR, Babcox & Wilcox Co., 161 E. 42nd St., New York 17, N. Y. Robert 
B. Keane, Editor. Issued bimonthly. Want historical, informative, business-oriented 
stories on such subjects as steam, power, electrification, electronics, popular eco- 
nomics, nuclear energy, naval-maritime, steel, employee relations, better manage- 
ment; product stories with unusual, newsy angle. Must be fast-moving, factual, with 
high human interest content. Length, up to 1,000 words. Pay $100-250. Query first 
with synopsis or outline. Sometimes buys high-quality fiction, poetry. Buys all 
rights. 

GIMBELITE, 32nd and Broadway, 10th Floor, New York, N. Y. Joel Cymrot, 
Editor. Issued six times a year for internal readership. Want articles emphasizing 
the family quality of Gimbels as a motivating factor for employees doing their best 
work for the store. Slant encouraging efficiency, safety, etc. Pay 3-5c per word. Buy 
first publication rights. 


GOING PLACES, American Express Co., 65 Broadway, New York 6, N. Y. Wriston 
Hale Locklair, Editor. Issued monthly for internal readership. Use some travel 
pieces dealing with unusual places or experiences; almost always must have Ameri- 
can Express angle (company tour or something related to the company’s opera- 
tions). Clear, direct, professional writing is a must. Query first. Payment is usually 
$25, including photographs. 
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THE GOODYEAR NEWS, Goodyear Tire & Rubber Co., Akron 16, Ohio. Thomas 
G. Riley, Editor. Issued monthly for dealers. Want unusual travel articles with 
personal experience slant, subtle tie-in with Goodyear tires or Goodyear dealer. 
Preferred length, 1,000-1,500 words. Query first. No standard rate of pay. Buy 
pix with mss and with captions only. Should be 8x10 glossies. Purchase all rights. 


THE GRACE LOG, 3 Hanover Square, New York 4, N. Y. Richard L. Moore, 
Editor. Issued quarterly for stockholders, employees, teachers. Want chemical arti- 
cles in nontechnical language but including specific facts and figures; generally 
industry-wide information. Also sports articles concerning prominent athletes asso- 
ciated with Latin America or the chemicals industry; dramatic style; can be hu- 
morous. Latin American cultural subjects, specifically Peru, Chile, Equador, 
Bolivia; informal, human interest style. B&w photos required for all articles. Aver- 
age length, 1,200-1,500 words. Payment, $100-$200. Buy color transparencies with 
Latin American or chemical slant; no payment for b&w pix; $25-50 for color. 


GRASSLAND NEWS, New Holland Machine Co., New Holland, Pa. G. Richard 
Olmstead, Editor. Issued 10 times per year; $1.75 a year. Directed to dairy and 
beef farmers and others interested in grassland farming. Buy short articles and case 
histories of from 200 te 500 words on all phases of grassland farming; growing, 
harvesting, storing and feeding of hay and silage; fertilization; pasture; research; 
conservation of soil and water; management. Query first. Pay $2.00 per column 
inch and up, on publication. Buy cartoons about humorous farm situations (must 
not be cynical or touch on farmer’s problems or differences from his city cousin.) 
$5.00 each; pen and ink. Purchase photos at a minimum of $15 for 4x5 trans- 
parencies and $5.00 for 8x10 b&w glossies. Report within 2 weeks. 


HARLEY-DAVIDSON ENTHUSIAST, 3700 W. Juneau Ave., Milwaukee, Wis. 
Donald J. Erickson, Editor. This monthly publication uses travel stories featuring 
Harley-Davidson motorcycles and is for motorcyclists everywhere. Must be illus- 
trated with good quality photos of the motorcycle and traveler with scenic back- 
grounds taken on the trip. 8x10 preferred. Articles pay lc per printed word; 
photos, $3.00 each. Also buys well-captioned single photos or photo series. Reports 
in about one week, and pays on publication. No cartoons. 


HAVER LOCKHART MESSENGER, P. O. Box 676, Kansas City 41, Mo. Issued 
quarterly; free circulation. Fred Knop, Editor. Any material accepted must have 
a veterinarian directly involved. This is a primary and inflexible policy. Article 
style should be informal, with theme centering around a veterinarian’s unusual 
activities, hobbies, civic or political achievements, other honors, methods of prac- 
tice including building programs, etc. Preferred length is 1,500 words, with 2,500 
words as tops. No fiction. No fillers. No verse. Glossy 8x10 photographs may be 
submitted with the article or with captions only. Appreciates contact prints first. 
When photos are submitted with a story, payment is usually for the “package.” Al- 
most no manuscripts are accepted without pix. Top payment is $100 for out- 
standing story; usually closer to $50. Payment for pix with captions ranges from $3 
to $20. Would like picture stories. Would also like to see cartoons for which from 
$10 to $25 would be paid upon acceptance. Would appreciate an advance look at 
roughs of cartoons. All payment is upon acceptance, and reports are made within 
ten days. 


HIGHWAY, Metal Products Division, Armco Steel Corp., Middletown, Ohio. 
W. H. Spindler edits this monthly magazine aimed at users of steel construction 
products. Maximum length of articles is 1,000 words. Stories deal with current and 
historical events; humorous, connection with transportation. Payment, 5c per word. 
Uses photos with articles, but payment for these is included in package price. 8x10 
b&w captioned photos; 4x5 color transpariencies; $10-15 per photo, $100 per cover; 
buys one-time rights. Also accepts 12 cartoons yearly relating to the construction 
business; $15 each. Immediate payment. 
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HI-LINES, Illinois Power Co., 500 S. 27th St., Decatur, Ill. Issued monthly for 
internal readership. Very little free-lance material bought. Use items about em- 
ployees; features about the company’s progress, problems and out-of-the-ordinary 
uses of electricity or natural gas. Tie-in with IPC operations must be apparent. 
Also want shorts of 300-500 words that sharply illustrate economic facts, underscore 
the plus factors of a profit-motivated economy. Pay 2c per word, $5.00 to $15 for 
photo illustrations. Buy cartoons with electric or gas tie-in; payment is $5.00. 


HOBART ARC WELDING NEWS, Hobart Square, Troy, Ohio. Issued quarterly; 
free circulation. Dick Swisher, Editor. Wants industry news; general items with 
company tie-in; stories of interest to welding operators; articles describing use of 
welding in manufacturing, maintenance or repair, especially where Hobart equip- 
ment is used. Buys black and white pictures, and color cover photos of unusual 
welding operations. Where Hobart equipment is used, photos should show welding 
operator at work if possible, or shots of completed job or product. Payment is from 
$5 to $50, and sometimes more, and is made upon acceptance. Reports within two 
or three weeks. 


IDEAS FOR BETTER LIVING, Savings and Loan Publications, 1755 Northwest 
Blvd., Columbus 12, Ohio. Chester P. Mirick, Editor. Issued monthly for customers 
of banks and savings and loan associations. Staff-written. Uses photos for institu- 
tional ads and savings editorials; should be 8x10 b&w glossies; pay $10-15. Also 
buy one cartoon per month; payment, $5.00. 


ILLNOIS BELL NEWS, Room 1610, 208 W. Washington St., Chicago 6, ILI. Issued 
ten times per year; very small amount of free-lance material bought. John M. 
Campbell, Jr., Editor. Prefer articles about Illinois Bell employees, active or re- 
tired. From time to time interested in safety articles, material dealing with pub- 
lic affairs issues of the day, “image” articles on how the company appears to its 
customers, articles on telephone economics, health. Slant for employees. Query 
first. Payment varies, on acceptance; top rate, $100 per mss. Might use some fic- 
tion with tie-in with telephone people, industry, etc. Buy photographs with mss 
and with captions only; particularly interested in photo stories. B&w submis- 
sions should be 8x10 glossy prints of excellent focus and quality. Sometimes buy 
arty shots. Color used for cover. Prefer 4x5 material, but can work with even 
35mm. Payment is $50 maximum. Open to submission of telephone-slanted car- 
toons. Pay top rate of $20 each, on acceptance. Buy first rights. 


IMC WORLD, Old Orchard Rd., Skokie, Ul. Gilbert F. Martin, Editor. Issued 
quarterly for employees and stockholders of International Minerals & Chemical 
Corp. Use articles, from 500 to 2,000 words, dealing with topics of interest to those 
in agriculture. Of particular value would be popular science articles on related 
topics, those on social impact of agriculture, articles concerned with the world’s 
hunger, nutrition, profiles of past and present agricultural leaders. 2,500 words 
maximum length. Mss should be accompanied with selection of 8x10 photos suit- 
able for illustration of story. Outline of idea should be submitted first. Payment, on 
acceptance, is up to $400; subject to negotiations. 


IMPERIAL OIL FLEET NEWS, 111 St. Clair Ave., W., Toronto 7, Ontario. Is- 
sued quarterly; free circulation. G. R. McKean, Editor. Uses sea-flavored stories 
between 500 and 1,000 words, written to interest the seamen of Imperial’s tanker 
fleet. Payment is $25 per story, or $40 when illustrations are included, on. publica- 
tion. No fiction, fillers or poetry. Reports immediately. 


INDUSTRIAL CONTROL NEWS, 2753 Fourth Ave., S., Minneapolis 8, Minn. 
Ken Covington, Editor. Issued quarterly by Minneapolis-Honeywell for industrial 
engineers and technicians. Submissions must be brief, technical, and describe novel 
applications of Honeywell’s Apparatus Controls division’s devices. This is an ex- 
ternal trade magazine, tied in with a specific market. Will accept items of general 
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interest to industrial engineers if they are unusual and informative. Sometimes 
buys fillers with industrial slant. 


INSIDE WHIRLPOOL NEWS, 850 Arcade St., St. Paul 6, Minn. D. E. Brandt, 
Editor. Issued weekly for internal readership. Wants articles on labor relations, 
economics of employee benefits, and other subjects of interest to employees. Occa- 
sionally buy photos submitted with mss. Also purchase verse with safety theme. 


INTERLINE REPORTER, 2 W. 46th St., New York 36, N. Y. Eric Friedheim, 
Editor. Want nontechnical articles on airline activities; stories should be slanted to 
the sales, reservations and counter personnel. Personality stories showing how a 
job has been well done are particularly welcome. Best to query first. Payment is 
$50 for articles up to 1,200 words. Like photographic illustrations. Cartoons sub- 
mitted here should have an aviation (passenger) theme. Payment $5.00 to $10 on 
acceptance. Buy first publication rights. 


INTER-VIEW, The Vendo Company, 7400 E. 12th St., Kansas City 26, Mo. 
Quarterly internal house organ edited by Larry Goetz. Uses articles revealing new 
innovations in field of automatic merchandising and pertaining to company prod- 
ucts. Should be queried in advance. Rate of pay determined when go-ahead is 
given. 4x5, 5x7 and 8x10 glossies will bring rate of $15 and up upon acceptance. 
Uses cartoons slanted toward automatic merchandising, and makes all payments 
on publication. No poetry. Will reply immediately to queries. 


THE IRON WORKER, Lynchburg Foundry Company Division of Woodward 
Iron Company, P.O. Drawer 411, Lynchburg, Va. M. C. Elcan, Jr., edits this 
quarterly published Jan. 1, Apr. 1, July 1, Oct. 1. Readers include Foundry’s cus- 
tomers and public in general, but generally slanted to upper intellectual bracket. 
Publishes articles on Americana, usually limited to Virginia history, including 
historic shrines, personalities of the past, historic communities, Colonial life, cus- 
toms and industries, Revolutionary War, War of 1812, Civil War. Articles should be 
accompanied by pictures or suggestions as to whether illustrations can be ob- 
tained. A minimum fee of $100 is paid for a 2,500-3,000 word article. A query is 
sometimes advisable. Reports at once, and pays on acceptance for publication. 


IT’S ON THE HOUSE, 835 Fourth St., Santa Rosa, California. Mrs. Shirley 
Rush, Editor. Issued quarterly. All articles are staff-written. However, black and 
white photos are bought. 


J&L EXPLORER, c/o T. N. Palmer, 660 Madison Ave., New York 21, N. Y. 
Sidney Mihls, Editor. Issued bimonthly for stainless steel fabricators, distributors 
and product manufacturers and designers. All subject matter must be concerned 
with stainless steel, developments and interesting products using the metal or new 
ways to fabricate it. Intelligent consumer style and informal trade book style. Pre- 
ferred length, 2,500-4,000 words. Query first. No set payment. Buy pix as article 

_ illustrations; 8x10 glossies preferred. Use color on cover. Buy first time reproduc- 
tion rights. 


JUNIOR LEAGUE MAGAZINE, Waldorf Astoria Hotel, 305 Park Ave., New York 
22, N.Y. Nancy Baker, Editor. Issued bimonthly; use a very small amount of 
free-lance material. Since Junior League members are generally a well-educated, 
civic-minded group of women who train for life-long volunteer service in their 
communities and nations, articles should be fairly literate but not pedantic. They 
are usually sociological in nature, pertaining to Junior League voluntary inter- 
ests—health, welfare and recreation; education and public affairs; radio and tele- 
vision; children’s theater and puppetry and the cultural arts. A rather light, hu- 
man-interest treatment of these subjects is most desirable. Preferred length is from 
1,000 to 1,500 words. Payment is $100 per ms. Buy photographs with mss and 
with captions only. B&w for inside use, color for cover only. Buy short verse or 
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witty remarks pertaining to Junior League fields of interest. Also short, pointed 
anecdotes—emphasis on women’s subjects or interests, but general material is 
acceptable if in good taste. Use cartoons about women’s groups, family situations, 
teen-agers, etc. Must be in good taste. Pay maximum of $25 each. 


KEEPING TRACK, P. O. Box 8100, Montreal 3, Que., Canada. Michael Shaw, 
Editor. Issued ten times a year for employees of Canadian National Railways; 15c 
per copy, $1.50 per year. Want breezy, profile-type stories about individuals who 
work for Canadian National, their personalities, aspirations, skills, the work they 
do and how it contributes to the functioning of the company as a whole. Stories 
must contain quotes from subject and authoritative background material to put his 
or her work contribution in perspective. Prefer mss run no longer than 1,000 
words. Send outline first. Payment on acceptance; buy first Canadian rights. 


KENTUCKY GENERAL NEWS, P. O. Box 1650, Lexington, Ky. Issued semi- 
monthly for telephone employees. Buy cartoons only. Interested in straight humor, 
telephone work. Requirements are for situation type with employees on job or 
customer scene. Rates: $1.50 to $2.50. 


KERNS HORIZONS, 824 State St., Calumet City, Ill. Marion L. Delsing, Editor. 
Issued bimonthly. Horizons is an external publication reaching 22,000 in metal- 
working management. Use articles about sights worth seeing or pertaining to the 
industry. Must be particularly suitable for use by magazine of a company which 
manufactures specialized industrial lubricants. Material must be easy to read and 
must show technical skill. Preferred length is 200 to 400 words. Query first. Pay 
2c or more per word. Pay $5.00 for cartoons pertaining to the metalworking 
industry. Buy fillers for Sights Worth Seeing column. Pay $10 for filler, plus one 
photograph. Also buy photos with articles. 


KOPPERS NEWS, Koppers Co., Inc., Koppers Bldg., Pittsburgh 19, Pa. LeRoy 
Spruill, Editor. Issued monthly for internal readership. Want articles about influ- 
ences on the American economy, free enterprise; human interest approach rather 
than academic. Also features on grass roots political activity and on subjects of 
interest to retired persons. Preferred length, 500-1,000 words. Payment negotiable, 
minimum of $10. Sometimes buy cartoons with industrial slant, blue collar themes; 
no safety. 


LACLEDE NEWS, Laclede Gas Co., 1017 Olive, St. Louis 1, Mo. Issued monthly 
for internal readership. Wells Huff, Editor. Want articles on St. Louis, its history, 
current affairs and future; the natural gas industry, with particular emphasis 
on distribution. companies; any subject of current interest to the Laclede Gas 
Company. Feature stories must be simply and effectively written; objective news 
writing. Query before submitting material. Payment varies. Buy some cartoons 
especially tailored to their needs. 


LAWN CARE, 125 Main St., New Canaan, Conn. Issued five times a year; free 
circulation. Dr. Joseph E. Howland, Editor. Unusual lawn observations told in 100 
to 200 words are occasionally acceptable as fillers at $25 each. 8x10 b&w pictures 
submitted with captions—$25 each. 4x5 color—$100 each. No articles, fiction or 
verse. Payment is made upon acceptance, and reports are sent within ten days. 


LEE’S CARPET NEWS, Bridgeport, Pa. Issued monthly for Lee’s Retail Stores 
personnel. Wilmer D. Cressman, Editor. Buy some photos. Query first. Buy car- 
toons of interest to retail salesmen and pertaining to customer situations concern- 
ing floor coverings. Pay $15 each for these. 


LEICA PHOTOGRAPHY, E. Leitz, Inc., 468 Park Ave., S., New York 16, N. Y. 
Kenneth Poli, Editor. Issued quarterly free to qualified Leica Camera owners; 
otherwise, 40c a copy; $1.00 a year. Will buy illustrated articles on use of Leica 
camera, lenses and accessories; techniques and basic 35mm practices; one-pagers 
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on how Leica solved a specific photo problem better than other type of camera; 
and, occasionally, case histories of institutional, educational, commercial, indus- 
trial, advertising, etc., use of Leica. Also uses top quality b&w photos taken with 
Leica cameras and lenses—subject matter open but no nudes. (Releases required 
from recognizable persons in photos.) A limited number of color transparencies 
for 4-color cover also bought. Pays $15-35, depending on use, for one-time use of 
b&w and $100 for one-time use of color. Pays $50 per page for one-time use of 
copy and illustrations. Enclose stamped return envelope. All payment on accept- 
ance and reports take up to a month. 


LIFT, 1000 E. Mermaid Lane, Philadelphia 18, Pa. Monthly internal house organ 
of Globe Hoist Co. edited by Argus Leidy. Only articles in which they are in- 
terested are case histories of Globe Lift installations. Pays $50 for two photos 
(5x7 or 8x10) and 500 words of description. Immediate payment and report. In- 
sist upon a query. 


LIGHT MAGAZINE, 741 N. Vermont Ave., Los Angeles 29, Calif. Issued twice 
a year for members of the Braille Institute. Ted R. Carmack, Editor. Staff- 
written. Buy only photographs. Want scenics for cover. Landscapes or seascapes 
with persons in picture. Scene must have exceptional qualities of sunlight and 
shadow. B&w only. Pay $15 per photo. 


LINES MAGAZINE, Public Service Co. of Colorado, 550 15th St., Denver 2, Colo. 
Issued monthly for employees of this gas and electric utility company. Ernest A. 
Sabo, Editor. Staff-written. Buy safety cartoons at going rates. Also photos with 
captions. Use 4x5 color transparencies of Colorado scenes. Pay $25-35 for the few 
bought. Buy one time rights. 


LONE STAR SAFETY NEWS, P. O. Box 1718, Houston 1, Texas. J. S. Colcater, 
Editor. Monthly internal house organ of Lone Star Cement Corp.; single sheet 
letterpress. Accepts 36 cartoons yearly dealing with safety or industrial situations. 
Maximum rate, $5 each; on acceptance. 


THE LOOKOUT, 25 South Street, New York 4, N. Y. V. S. Briggs, Editor. Cir- 
culates to over 8,000 friends and benefactors of the Seamen’s Church Institute of 
New York. Would like to see articles, stories, poems or photographs dealing with 
men, ships, and/or things of the sea and/or the merchant marine. Accepts articles, 
both fiction and nonfiction, in lengths up to 800 words, and pays $15 to $25 each. 
Poetry rate is $5-10 per poem of 4-20 lines and $3.00 to $10 for photographs. 
Illustrated or easily illustratable articles are preferred. No cartoons. 


LUBRIZOL REPORTS, Box 3057, Cleveland 17, Ohio. Stephen N. Bowen, Edi- 
tor. Issued quarterly. Articles must be related to the application of lubricants. 
Prefer semitechnical, light style; must appeal to PhD.’s and processing operators. 
Looking for material that concerns automotive, aviation field with emphasis on 
problems of lubrication. Tight, concise style. Good quotes. Humorous sidelights. 
Must have wide appeal. Maximum length, 500 words. All articles not preceded by 
a query will be returned unread. Pay 5c per word and up. Buy photos with mss 
and with captions only. Query first on the latter. Should be sharp, unretouched, 
8x10 glossies. Exclusives. Very rarely buy cartoons and filler material. Purchase 
exclusive rights to technical articles. 


THE LUFKIN LINE, Lufkin Foundry & Machine Co., P. O. Box 58, Lufkin, 
Tex. Miss Virginia R. Allen edits this bimonthly aimed at oil and trucking in- 
dustry. Uses travel articles concerning U.S. locales, general information about 
places vacationers might want to visit; up to 1,000 words. Minimum rate, $25; or 
1c per word, $2.00 per photo. Also needs scenic prints for inside front cover use 
($5.00-$7.50). Payment on acceptance; reports in one month. No fillers, poetry, 
cartoons, fiction. 
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MAIN CONNECTIONS, 512 W. Cerro Gordo St., Decatur, Ill. Jim M. Milligan, 
Editor. This is a newspaper issued 8 times yearly for employees of Mueller Co. 
Articles and features on assignment only. Rates agreed upon at time of assignment. 


Uses 45-60 cartoons of all kinds each year; no fixed payment. Reports within five 
days. 


MAINE LINE NEWS, 15 Florence Ave., Houlton 4, Me. Richard W. Sprague, 
Editor. Bimonthly publication for employees and friends of Bangor & Aroostook 
Railroad. Wants articles of local interest dealing with railroad or northern Maine 
area. Payment for an article, $20; $5.00 paid for 8x10 glossies submitted with 
manuscripts. Article rates vary. Payment on acceptance; reports in one month. 


MAINLINER, United Air Lines, P.O. Box 8800, Chicago 66, Ill. Norman V. 
Richards, Managing Editor. Issued monthly for passengers. Want historical and 
humorous articles pertaining to aviation and travel; casual tone, sophisticated ap- 
proach. Preferred length, 800-1,000 words. Pay $100. Buy pix with mss. Also color 
scenics, 4x5 or 35mm. Rate varies, $25-50, according to subject matter. Buys first 
serial rights. 


THE MARION GROUNDHOG, Marion Power Shovel Co., P. O. Box 505, Mar- 
ion, Ohio. N. Keith Betler, Editor. Issued six times a year. Want job stories involv- 
ing Marion excavators. Write them for sample of magazine and full instructions. 
Article length should run between 1,000 and 3,000 words. For illustrations, 3 to 8 
negatives (preferably 4x5) should be included. Pay 3c per word, $5 to $10 each for 
photos, on acceptance. Two cartoons used in each issue; slanted to construction, 
mining, quarrying, etc.; pen and ink, wash or ben-day. Payment is $7.50 each. Buy 
all rights. No fiction, fillers, or poetry. 


MAYTAG MERCHANDISER, The Maytag Company, Newton, Iowa. Issued 
monthly; dealer circulation. James L. Ashcraft, Editor. Most interested in dealer- 
success stories, including stories on unusual promotions. Length should be between 
400 and 500 words, and payment for these is $40 each, maximum. Be sure to 
query first. Also interested in how-to stories on washing, ironing or drying 
clothes; material on wash-and-wear garments and new uses for Maytag home 
laundry appliances. Likes picture stories of field meetings, sales promotions, win- 
dow and point-of-sale displays, etc., for which $10 maximum is paid. Photo- 
graphs may also be submitted with a manuscript at same rate of payment. Pre- 
fer 8x10 glossies. No fiction, fillers or verse. Reports within two weeks. 


MERCANTILE NEWS, 721 Locust St., St. Louis 1, Mo. Mrs. Marjorie A. Longo, 
Editor. Issued monthly for employees, banks, bankers. Staff-written. Buy cartoons 
pertaining to banking. Must be high quality, no suggestive underlines or draw- 
ings. Pays $5 per finished drawing. 


MERIT NEWS, 1320 Graham Blvd., Town of Mount Royal, Quebec, Canada. 
Dick Hainsworth. Editor. Issued monthly by Industrial Acceptance Corp. Ltd., 
free circulation. This is a four-page letterpress bulletin using one article per 
issue of general-interest to businessmen on a fairly wide variety of subjects—public 
relations, sales techniques, advertising, Canadian economics, credit. Uses photo- 
graphs only if they are related to an article. Style is strictly factual, with the how-to 
type of article for the smaller businessman favored. Potential contributors are 
advised to send for copies of past issues. Pays $75 for approximately 2,500 words. 
No fiction, fillers or verse. Payment is made upon acceptance, and reports are sent 
within one to two weeks. Mostly staff-written or on assignment. Query first. 


METAL DISTRIBUTOR, The American Metal Market Co., 18 Cliff St., New 
York 38, N. Y. Archer W. P. Trench, Publisher. Distributed monthly to manage- 
ment, sales and production personnel of metal distributing firms (steel, brass and 
aluminum warehouse distributors). $5.00 per year. Articles wanted from writers 
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who are thoroughly conversant with the metal distributing industry. Payment will 
be based on merit. Manuscripts and pix should not be submitted without pre- 
liminary communication. Payment on acceptance. 


THE MILLER, P. O. Box 6089, Montreal, Que., Canada. Bimonthly employee 
publication of Ogilvie Flour Mills edited by D. R. Kennedy. Uses six cartoons per 
year relating to plant safety. $2.50 each on acceptance. Also buy an occasional 
photograph pertaining to company or its employees. 


THE MIRICAN MERCHANDISER, Canco Division, American Can Co., 100 Park 
Ave., New York 17, N. Y. William J. Tobin, Editor. Published every other month 
for executives and key buyers in supermarket chains interested in how to sell, dis- 
play, market, merchandise, pack and can carbonated beverages in metal containers 
(cans). Need short-short photo stories (2-3 pix with 100-200-300 word descrip- 
tion). Will rewrite, so need specific names, places, sales-success facts. Newspaper 
style reports. Any company, supermarket operator, research organization with a 
story about successful marketing of soft drinks in cans is an acceptable story sub- 
ject. Glossy prints, 8x10, preferred but will consider smaller. Don’t use fillers, 
cartoons, poetry. Will consider if newsworthy and about canned soft drinks. Pay- 
ment for photo stories is $20 and up. Pictures with captions only bring $10. Pay- 
ment on acceptance; report same week. 


MODERN STEEL CONSTRUCTION, American Institute of Steel Construction, 
101 Park Ave., New York 17, N. Y. William C. Brooks, Editor. Issued quarterly 
for architects and engineers. Want one and two-page articles with pictures and 
diagrams of steel framed buildings. Must show new and imaginative uses of 
structural steel for buildings and bridges; new designs, new developments. Query 
before submitting material. Payment, $25 per printed page. 


MOTOR TRAVEL MAGAZINE, 8 E. Long St,. Columbus 15, Ohio. Miss Annette 
Hoffman edits this monthly directed to AAA members. Very little free-lance ma- 
terial bought. Articles of 500-750 words on all kinds of travel and related subjects 
are used; recreation, camping, outdoor sports by car, safety and education, car 
maintenance, driving tips, packing, clothing, expenses, etc. Up-to-date photos must 
accompany text. Rates flexible and on publication. Reports within 10 days. 


M.U.B., 500 University Ave., Toronto, Ont., Canada. N. Paoulyn, Editor. Issued 
monthly. Want motivational material for insurance professional men; light, hu- 
morous articles dealing with salesmanship. Query first. Payment varies. Also buys 
some verse 


MUELLER RECORD, 512 W. Cerro Gordo St., Decatur, Ill. Monthly external 
publication of Mueller Co. Same editorial staff and material requirements as 
Main Connections. Sent to persons in waterworks and gas industries. 


MUTTERING, Mutual of Omaha and United of Omaha, Omaha, Neb. Ted Hart- 

-man, Editor. Issued monthly for insurance salesmen. Want articles about sales- 
men and how they do their jobs locally; specific sales techniques (prospecting, 
closing, referrals); How-to-do-it and why-to-do-it in the area of sales as applied 
to company products of health and accident and life business. Query before 
submission. Payment is 3c per word for articles of 1,000 words. Buy photos, 8x10 
b&w glossies, with mss; pay $5.00 each. All payment on publication. 


THE MUTUAL MAGAZINE, Room 615, 15 N. 32nd St., Philadelphia, Pa. 
William D. Gorman, Editor. Issued monthly for Pennsylvania Railroad employees; 
buy very little free-lance material. Use articles about employees, their business or 
the Pennsylvania Railroad Plant. Query first. Pay 2c per word. Buy pix with mss 
and with captions only; deal with railroading; b&w only; pay $5.00 up. Buy single 
publication rights. 
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NABISCO MAGAZINE, 425 Park Ave., New York 22, N. Y. Mary R. Hoban, Edi- 
tor. No color, but would like to see b&w, 8x10 glossies of seasonal or general nature 
that can be used for covers. Buys one-time rights. Rates on acceptance: $20-25 
per photograph. Query first. 


NEWS AND VIEWS, Campbell Soup Co., Camden 1, N. J. E. W. Hobart, Editor. 
Issued quarterly for Campbell contract vegetable growers. Very little free-lance 
material bought. Use detailed descriptions of vegetable (particularly tomato) 
growing in a remote section of the world; significant agricultural research 
under unusual conditions or in an unusual situation. Should contain information 
of potential benefit to the grower; must be accurate, scientifically valid. Query first. 
Pay good rates. Sometimes buy 8x10, b&w photos. First rights only. 


NEWS ILLUSTRATED, 14250 Plymouth Rd., Detroit 32, Mich. Peter Carey, Edi- 
tor. Issued ten times per year for Rambler owners. Want illustrated articles on 
sports, fashions; also stories featuring Rambler automobiles. Payment depends on 
type of material and photos. Also use fiction. Short shorts having to do with motor- 
ing travel. Pay $25-50 for these. Buy photos with mss and with captions only. No 
color. Use cartoons with safety, motoring angle. Fillers: Tips on Driving. Buy all 
rights. 


NOTECASTER, 200 Strongs Ave., Stevens Point, Wisc. (Same staff and require- 
ments as Contact.) 


NUGGETS, Barnes-Ross Co., 191 N. Alabama St., Indianapolis 4, Ind. Published 
monthly. Robert L. Ross, Editor. Distributed by funeral directors throughout the 
U.S. Material is staff-written except for poetry. Buys a limited amount of 16 to 
24-line poetry, for which $5.00 each is paid. Should be inspirational and must 
rhyme. Pays upon acceptance, and reports within thirty days. No love or religious 


poetry. 


THE OAK LEAF, Brown Adv. Agency, 422 Everett Bldg., Akron 8, Ohio. This 
semi-annual is edited by Stewart L.’ Brown and read by jobbers and dealers in toy 
balloons and latex and plastic crib toys and playballs. Wants pix of balloons used 
for promotions and in retail displays; will pay $5.00 to $25. Payment on acceptance. 


ONTARIO HYDRO STAFF NEWS, 620 University Ave., Toronto, Ont., Canada. 
Don Carmichael, Editor. Issued eleven times per year for employees of this 
power generation and distribution company. Use articles, 200-800 words, on sub- 
jects of particular employee interest—domestic economic problems, time-saving, 
recreational and free-time activities. Also “how-to” articles, flashbacks telling of a 
specific instance in the history of electrical development. Must have Canadian 
viewpoint. Query is necessary. Payment, $30-75. Buy one child’s Christmas story 
with Canadian theme per year; length, 1,000-1,500 words; payment, $50-100. 
Buy all rights. 


OPERATIONS HO!, Republic National Life Insurance Co., P.O. Box 6210, Dallas 
22, Tex. Barbara A. Elam, Editor. Issued monthly for internal circulation, Want 
authoritative, factual, informative articles of general interest and of particular 
interest to those in life insurance—what’s ahead for the future, job improve- 
ment, etc. Length, 800-1,000 words. Query editor first. Buy photos with mss and 
with captions only; no people or animals; 8x10 glossies preferred. Buy first rights; 
payment is on publication. 


OUTBOARD BOATING, Outboard Boating Club of America, 307 N. Michigan 
Ave., Chicago 1, Ill. Bimonthly publication; Robt. Florzak, Editor. Articles with 
illustrations on any aspect of outdoor recreation which involves outboard boating. 
No fiction, cartoons, fillers or marine dealer success stories. This is a consumer 
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publication directed mainly to boating club members on a national basis. Top 
payment is $150, including pictures and other art, on acceptance. Reports within 
three weeks of receipt. 


PACIFIC TELEPHONE MAGAZINE, 140 New Montgomery St., San Francisco 
5, Calif. R. C. Smith, Editor. Internal house organ issued ten times yearly. Only 
outside need is one cartoon per issue; $12.50 each on acceptance. 


PEN (Public Employees News), 444 Sherman St., Denver 3, Colo. G. Bruce How- 
ard, Editor. Issued monthly for external readership. Virtually no limit on nonfic- 
tion subject matter. Some emphasis on articles of particular interest to public em- 
ployees. Style should be clear and concise, with anecdotes used wherever possible. 
Human interest necessary. Preferred length, 1,200-2,000 words. Query first. Pay 
3c a word, on acceptance. Only taboos in fiction are salacious stories or those 
mocking racial or religious groups. Like “nice” stories, often with a patriotic theme, 
individual triumphing over bureaucracy, bland love interest, etc. Length to 3,000 
words. Sometimes use short shorts of 1,000 to 1,500 words. Want clarity, lack of 
artiness in writing. Payment is same as for articles. Buy photographs with mss and 
sometimes with captions only. 5x7 minimum. 35mm contact sheets are considered 
in unusual situations. No color. Pay $15 for cover, $5.00 to $10 for inside pix. Buy 
light verse and some serious commemorative poems. Maximum length is 16 lines. 
Use one to three cartoons per month. Prefer a selection of no more than 12 at a 
time. Pay $5.00 each for these. Also use fillers of a maximum length of 200 words. 
Buy first North American serial rights. 


PENNEY NEWS, J. C: Penney Co., Inc., 330 W. 34th St., New York, N. Y. 
Samuel H. Phifer, Editor. Issued monthly. Want feature articles on the art of 
salesmanship, history of retailing, self-improvement, ability to deal with people, 
building on-the-job skills, good grooming, public speaking, conducting meetings, 
etc. Should be simple, direct prose with light touch, anecdotal style; illustrations 
preferred. Length, up to 2,000 words. Articles should be informative and stimulat- 
ing without excessive moralizing. Also use light, humorous nonfiction on retail 
store activities. Query first. Payment is by arrangement. Buy pix with mss and 
with captions only; shots of babies, children, store and office situations which 
clearly make a point. Cannot use pictures with backgrounds showing other than 
J. C. Penney stores. Prefer 8x10 glossy prints. Pay up to $10. Occasionally buy 
humorous verse up to 100 words; pay $10. Need cartoons dealing with store, office 
customer and household situations. Must be in good taste; pay $10. Also short, 
timely, historica] filler items on retailing, national holidays; gags and jokes; $10 
per. Buy all rights. 


PERFECT HOME MAGAZINE, 427 6th Ave., S.E., Cedar Rapids, Iowa. Donna 
Nicholas Hahn edits this monthly for home owners. Needs articles featuring mod- 
erate cost home ideas with pictures. Particularly interested in “ideas,” either 
structural or decorative; but photos must always be well-styled and of professional 
quality. Interested in series (for example, several pictures of gates, bay windows, 
window treatment, fireplaces, etc.). Also pay $50 for celebrity editorial. Must be 
on nationally known figures, familiar to everyone; but avoid entertainment figures. 
The theme is What Home Means to Me. Query necessary first. 8x10 glossies pre- 
ferred; $5.00 and up. Payment on acceptance; reports within two days. 


PET MILK MAGAZINE, P.O. Box 392, St. Louis 66, Mo. Wilson Schroeder, 
Editor. Distributed six times annually to employees, stockholders and friends of Pet 
Milk Co. Don’t normally purchase editorial material, but will look at articles 
about food, the food business or other subjects in which readers will be interested. 
Should be illustrated by photographs. Query before submitting material. Payment 
varies. Buy one time rights. 
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PLANT FOOD REVIEW, 1700 K Street, N.W., Washington 6, D. C. Jerry B. 
Davis, Editor. Issued quarterly. Uses educational and scientific articles pertaining 
to crops, soils, and economics of farming. Payment depends on the length and 
importance and timeliness. Buys photos submitted with manuscript. Payment for 
photos varies and is worked out by agreement with the photographer. Seldom 
uses cartoons. These must tie in with soils or crops. All payment is on publica- 
tion, buys all rights, and reports on material immediately. 


PLYMOUTH TRAVELER, 1800 W. Fullerton Ave., Chicago 14, Ill. Ralph N. 
Swanson, F'litor. Issued monthly for external readership. Sponsored by Plymouth 
dealers. Uses articles and photographs in combination. Articles should be travel- 
inducing, Writing must be of the calibre used in top popular magazines. Wants 
ample caption material for each picture. Length of articles, from 700 to 750 words. 
Photographs may be black and white or color. Black and white pix should be 8x10, 
color negative at least 244x2%, preferably larger and extremely sharp and well- 
defined. All photographs should be sharp, with contrast. Buys original and one-time 
reproduction rights. Material submitted should be accompanied by stamped, self- 
addressed envelope. Rates, from $100 to $200. 


POLYSPHERE, Polymere Corp., Ltd., Sarnia, Ont., Canada. Ralph A. Fletcher, 
Editor. Issued eleven times a year for internal readership. Buy very little free- 
lance material. Use articles on the synthetic rubber industry and technical re- 
search. Preferred length is 300 words. Accuracy and the personal touch are neces- 
sary. Query before submitting material. Payment varies. Sometimes buy cartoons, 
fillers, 8x10, b&w photos. 


PORT OF HOUSTON MAGAZINE, 3005 Louisiana, Houston 6, Tex. Editor, 
Ted Sumerlin. Circulated monthly to exporters and importers. Article subject 
matter must be pertinent to Houston; length of manuscript not to exceed 1,500 
words. Can use 8x10 glossies or 4x5 transparencies. Rates by agreement, and pay- 
ment on acceptance. Reports immediately. 


POSH, CCI, 3460 Wilshire Blvd., Los Angeles 5, Calif. Ernest Beyl, Editor. Issued 
quarterly for travel agents, travelers. Want articles on offbeat travel. To see 
what constitutes the Posh quality, read recent copies of the magazine. Articles 
should not run longer than 1,500 words. Query first. Payment varies. Buy photo- 
graphs of any size, both b&w and color, with mss and with captions only. Also buy 
cartoons. Purchase first publication rights. 


PRODUCTION ROAD, 1328 Racine St., Racine, Wisc. Quarterly for design en- 
gineers edited by E. B. Falk. Wants job and case history stories of Twin Disc 
Clutch Co. products. Must be about unusual application or money- or time-saving 
one. Pix showing specific product should accompany manuscript. Variable rates of 
payment. No fillers, poetry, cartoons. Mostly staff-written. 


PROFIT SHARING TRENDS, 400 W. Madison St., Chicago 6, Ill. Charles E. 
White, Editor. Published monthly by the Council of Profit Sharing Industries for 
member companies. Want concise articles dealing with investments, general busi- 
ness economics, employee benefits, profit sharing, legislation, etc. Magazine goes to 
top industrial management, so slant for employer rather than employee. Length, 
2.500 words, but sometimes longer mss bought. Query essential. Payment by ar- 
rangement. Use cartoons which deal with profit sharing, employee benefits; should 
have positive approach; pen and ink roughs. Also top-grade filler material—person- 
al sketches of men in the industry, anecdotes, special items of interest on a profit 
sharing plan, recent benefits paid, etc. 


PROGRESS, The Grand Union Co., 100 Broadway, East Paterson, N. J. Issued 
bimonthly. Eleanor C. Sikora, Editor. Uses b&w photos for cover illustration. 
Pays $15 on acceptance. Also buys cartoons for $5.00 and up, but overstocked now. 
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PROGRESSIVE DEALER, 1453 Guildhall Bldg., Cleveland 15, Ohio. Lester J. 
Straits, Editor. Circulated 11-12 times yearly to service station dealers. Purchases 
25-50 cartoons annually for $5-$10 each. Prompt reports, and payment on accept- 
ance. Limited demand for photos showing Sohio Station or unusual animal, snow 
or Ohio travel. 


PURE DEALER PROGRESS, Pure Oil Co., 200 E. Golf Rd., Palatine, Ill. L. W. 
Bellamy, Editor. Pure service station dealers receive this publication monthly. 
Publication handles nearly all its own assignments, but a good, business-type article 
about a Pure Oil dealer would be welcome. Payment to $50. Good cartoons only, 
$15 each. 


PURE MILK NEWS, 343 S. Dearborn St., Chicago 4, Ill. Issued monthly; 50c per 
year to nonmembers. Bronte H. Leicht, Editor. Can occasionally use cartoons of 
interest to dairy farmers in Wisconsin, Illinois, Indiana and Michigan, $5 per car- 
toon. Does not want any other material. 


THE RED TRIANGLE MAGAZINE, Box 2197, Houston 1, Texas. Issued bi- 
monthly; free circulation. John H. Walker, Editor. Wants articles dealing with the 
successful application of Conoco products, “success” stories of Conoco dealers and 
distributors. Occasionally uses general travel articles within Central and South- 
west and Rocky Mountain areas, articles on interesting specific spots (such as Cen- 
tral City, Cripple Creek), news in the automotive field. Prefers several photos with 
each article but will accept original artwork. Also likes to consider color trans- 
parencies for possible use on four-color. No fiction, fillers or verse. Photographs, 
8x10 glossies, may also be sent with captions only—always interested in human 
interest shots. Payment varies, and is made upon acceptance of the material. Re- 
ports within two weeks. 


REPORTER, Allis-Chalmers Mfg. Co., Construction Machinery Division, Milwau- 
kee 1, Wisconsin. Issued quarterly for external readership. Seeking the best free- 
lancers. Free-lance participation is generally limited to stories of construction and 
logging projects where Allis-Chalmers construction machinery is featured. Com- 
pleteness, accuracy, and professional-quality supporting photographs are required 
elements. Articles should not exceed 1,000 words. Query suggested. Pays 10c a 
word; $10 for each negative. Payment is made on acceptance. Write for free-lance 
requirement outline. 


THE RESTAURANT DIGEST, 5403 W. Fargo, Skokie, Ill. Ed Brenner, Editor. 
A syndicated house organ. Issued monthly for external readership. Audience com- 
posed of personnel in restaurant, institutional and industrial feeding operations. 
Contents primarily digested from other publications, but will consider original 
articles which feature unusual and instructive information on promotion and oper- 
ation of restaurants-—500-1,000 words. Cartoons slanted toward the restaurant 
business purchased for $5.00. Word rate for original material, 1 Yc. 


REYNOLDS REVIEW, Reynolds Metals Co., 6601 W. Broad St., Richmond 18, Va. 
‘Robert H. Byler, Editor. Issued bimonthly for internal readership. Buy very little 
outside material. Use articles on new and unique uses of aluminum; activities of 
Reynolds employees. Preferred length is 100-400 words. Query first. Moderate pay- 
ment. Usually buy one b&w photo, with caption, for each issue; pay $10 to $20 for 
this. Purchase one-time publication rights. 


RICHFIELD EAGLE, 555 S. Flower St., Los Angeles 17, Calif. Mickey Bach, Edi- 
tor. Issued monthly for service station dealers. Buy some photos. Query first. Use 
cartoons, 2 columns x 4 inches. Must deal with automotive, garage, service sta- 
tion, mechanics, car care, driving. Pay $15 each for these. 


ROTOR BREEZE, P.O. Box 482, Fort Worth, Tex. Levy Joffrion, Editor. Issued 
monthly. Want articles dealing with outstanding accomplishments or unusual fea- 
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tures concerning customers or operators of Bell helicopters. Query first. Payment 
varies. Occasionally buy b&w photos with mss; usually pay $5.00 per photo. 


ROYLE FORUM, 10 Essex St., Paterson 3, N. J. External quarterly of John Royle 
& Sons edited by Richard L. Cook. Will pay $100-$150 on publication for 1,500 
to 2,000-word articles of historical and human interest. Reports within one week. 
Most articles written on assignment. 


SAFETY ON THE BOTTOM, P. O. Box 2097, Torrance, Calif. Frank E. Thomp- 
son edits this magazine, published six times yearly for executives of oil corpor- 
ations, salvage operators and public agencies. Will use factual short stories relat- 
ing to underwater diving with special reference to equipment used. Flexible rates; 
payment on acceptance. Reports in thirty days or less. 


SAMSONITE SEARCHLIGHT, 1050 S. Broadway, Denver 17, Colo. Bill Thorn, 
Editor. Issued monthly for internal readership. Want interesting, factual accounts 
involving luggage; testimonials about, or incidents involving, a Samsonite product 
(luggage, tables, chairs). Easy, flowing style for junior high school level, but no 
slang. Length, 500-700 words. Query is essential. No set scale of payment. Buy 
8x10 glossies as article illustrations and with captions only when applicable. Use 
pen and ink cartoons pertaining to luggage. Buy first North American rights. 


THE SCANNER, Libby, McNeill & Libby, 200 S. Michigan Ave., Chicago 4, III. 
N. M. Egoroff, Editor. Bimonthly publication for Libby employees. Needs articles 
of 500-2,000 words about their company, the canned and frozen food industry. 
Nonfiction on history and background of canning industry or of fruits and vege- 
tables (variety which they pack). Rates are $10-$50. Also purchases 5x7 and 8x10 
prints for $5.00-$25. Uses 10 cartoons per year based on their business or a safety 
theme; rates, $2.00-$10. Payments on publication; reports within 30 days; pur- 
chases nonexclusive, one-time world publication rights. 


SCENIC SOUTH, Standard Oil Co., P.O. Box 1446, Louisville 1, Ky. Robert B. 
Montgomery, Editor. Photographic magazine for those interested in the South. No 
editorial copy bought. Use 8x10 or larger b&w glossies for inside pages; 4x5 or 
larger color transparencies for covers. These should be of feature points of scenic 
and historic interest in Alabama, Florida, Georgia, Kentucky and Mississippi. Pay 
$75 for one use on cover with photographer’s credit line. Buy one time rights only. 


THE SENG BOOK, 1450 N. Dayton St., Chicago 22, Ill. Franklyn E. Doan, Edi- 
tor. For store owners, managers, salesmen and salesladies in retail furniture in- 
dustry who are interested in advertising, promoting, merchandising and selling 
furniture. Two special departments want submissions: “Advertising Clinic” wants 
200 to 300 words, with typical ads, showing unique or unusually effective retail 
furniture newspaper ads with author’s comments about the thinking and technique 
behind the ads. “Dollars for Dealers” wants 50 to 200-word shorts relating unusual 
promotion stunts tried by furniture dealers to build store traffic, impress local trade, 
etc. Pays $10 per submission for “Advertising Clinic,” $2 each for “Dollars for 
Dealers,” on publication. Special note: No acknowledgments or return of short 
items is made. 


THE SENTINEL, 85 Woodland St., Hartford 2, Conn. C. G. Welton, Editor. Buy 
very little outside material. Use articles of interest to those interested in industrial 
fire protection. Query before submitting material. Payment varies. Always open to 
good industrial fire photos. B&w should be 8x10 glossies, color should be 4x5 
kodachrome. Payment is $5.00 to $15 for b&w, $75-100 for color shots. 


SIGNEWS, 2600 N. Western Ave., Chicago 47, Ill. Al Henderson, Editor. Published 
monthly except August for employees of the Signode Steel Strapping Co. Buy very 
little free-lance material. Use articles dealing with uses of steel strapping. Style 
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should be light but not cute, informative but not encyclopedic, stronger on the 
who than on the what. Query before submitting mss. Payment on arrangement. 
Also buy high quality, 5x7 or larger, b&w pix as article illustrations. All rights. 


SINGER LIGHT, Singer Bldg., 149 Broadway, New York 6, N. Y. Edward Curly, 
Editor. Use picture stories with a Singer product tie-in. The connection may be 
vague, but it must be practicable. Stories should be illustrated with as many photo- 
graphs as possible. No color; b&w submissions should be contacts or 8x10 glossies. 
Normally purchases exclusive rights. Payment is from $25 to $75, depending on 
story length, number of pictures used, scope and quality. Wordage should not ex- 
ceed 2,000. Payment is on acceptance. No fiction, verse, or cartoons. 


SKELLY NEWS, Skelly Oil Co., P.O. Box 436, Kansas City 41, Mo. Staff-written. 
Issued bimonthly for petroleum LP-Gas distributors. Buy cartoons representing 
phases of retail petroleum or LP-Gas business. Pay $5.00-10 average, but can go 
higher. Buy first rights only. 


SMALL WORLD, Volkswagen of America, 818 Sylvan Ave., Englewood Cliffs, N. J. 
Herbert W. Williamson, Editor. Issued quarterly. This is a magazine devoted 
completely to Volkswagens—unusual uses made of them and unusual facets of 
the VW organization itself (production, service, distribution, parts, etc.). Want 
stories on people using Volkswagens; technical stories explaining VW features; 
useful owner modifications of the vehicles; travel pieces. Style should be light. 
Also looking for humorous nonfiction about VW’s. Query first. Payment is up to 
$100 per page for photographs and text. Use photos with captions also. B&w sub- 
missions should be 8x10 glossy prints—negatives when available. Also use color 
shots of Volkswagens and people doing things with VW’s. Prefer no smaller than 
24%4x2%, but can use good 35mm. Front and back covers only. Pay $250 for 
front cover, $200 for back cover. Pay up to $25 for cartoons which reflect the 
character of the VW or its owner. Use filler material—driving tips, hints for 
owners and those going on vacations. Buy all rights. 


SOHIO SPOTLIGHT, 1453 Guildhall Bldg., Cleveland 15, Ohio. Lester J. Straits, 
Editor. Circulated to petroleum marketing people. (Same staff and requirements 
as Progressive Dealer.) 


THE SOHIOAN, Standard Oil Co., 1550 Midland Bldg., Cleveland 15, Ohio. 
Employees, shareholders and general public read this bimonthly edited by F. M. 
Paulson. Buy on assignment only. Query. 


SOUTHWESTERN TELEPHONE NEWS, Southwestern Bell Telephone Co., 
Room 1322, 1010 Pine St., St. Louis 1, Mo. E. M. Block, Editor. Buys cartoons 
only. Must relate to telephone employees, not merely telephone usage. Payment of 
$20 on acceptance for all rights. Accepts only roughs or finished drawings. 


STEEL HORIZONS, 524 Oliver Bldg., Pittsburgh 22, Pa. Issued quarterly. Lowell 
T. Brown, Editor. Published by the Allegheny Ludlum Steel Corporation for the 
executives of companies using stainless or other special steels in their products, or 
specifying them in products they purchase. Uses new, unusual or timely applica- 
tions of stainless steel. Should be 350 words to the page, plus one or two color 
transparencies and 3 to 6 black and white photos. Case-history style used: product 
designer or builder has a problem of corrosion, strength or appearance, and finds 
best solution in stainless steel. Pays 10c a word, on acceptance. The editor writes: 
“We are in the market always for material, but we are a poor market because we 
receive so much material free from our customers. Be sure to query us first. We 
answer promptly.” 


THE SUN DIAL, General Telephone Co. of Florida, P.O. Box 110, Tampa, Fla. 
Donald W. Engel, Editor. Issued monthly. Staff-written. Buy 24 cartoons per year 
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at $5.00 each. Material should be slanted for telephone subscribers; require profes- 
sional art, good taste; inked roughs. Buy all rights. 


SWEETHEART TIMES, Linen Suppliers Adv. Corp., 71 Vanderbilt Ave., New 
York 17, N.Y. Frederick A. Schwartz, Editor. Monthly for homemakers; fea- 
turing articles of 2,000-5,000 words of general interest for this audience. Query 
before submitting. Must be light, for young homemakers and working girls. Also 
purchases photos and some cartoons. Rate of pay varies in each category; articles 
and stories bring $50 to $250. Reports in 30 days. 


TECH, 200 Strongs Ave., Stevens Point, Wisc. (Same staff and requirements as 
Contact.) 


TEXACO TEMPO, Texaco Canada Ltd., 1425 Mountain St., Montreal, Que., 
Canada. John D. Brown, Editor. Issued four times a year to employees, stockhold- 
ers, etc. They are interested exclusively in Canadian material. Wants articles related 
to oil industry or allied topics; sometimes uses material of general Canadian inter- 
est. Query first. Rate is $100 for 1,500 words with 8x10, b&w, glossy photos. 
Immediate report and payment. No fillers, poetry, cartoons. 


THINK, International Business Machines Corp., 590 Madison Ave., New York 22, 
N. Y. Dr. Dwayne Orton edits this monthly publication for business executives. 
Uses lively, informative, thought-provoking articles of 1,500-3,000 words on science, 
business management, public affairs, education and American tradition, Pays $350 
and up. Also purchases photos submitted with manuscripts. Rate of payment var- 
ies; on acceptance. 


TILE AND TILL, Eli Lilly Company, Box 618, Indianapolis, Ind. J. W. Lans- 
downe, Editor. This magazine goes to druggists all over the country, and much of 
the material is sent in by the company’s salesmen. The professional side of phar- 
macy is the field. Can use exceptional human-interest stories that have wide appeal 
and a pharmacy slant. Cover personality, salesmanship in 300-700 words (occa- 
sionally to 1,200 words) and toss in a clear picture or two and your story will rate 
a careful reading. Pay 3-4c a word, on acceptance. No fillers, poetry, cartoons. 


TMC NEWS & VIEWS, Thatcher Glass Mfg. Co., Inc., 375 Park Ave., New York, 
N. Y. Bimonthly, external house organ edited by James Fitzpatrick. Needs articles 
on glass industry, the bottle and plastic tube market. Also purchases photos, humor- 
ous verse of 12, 16 or 20 lines which deals with the glass, plastic container or cellu- 
lose industries and cartoons. Payment on acceptance; no set rates. Payment, 25-50c 
a line for verse. 


TRACTOR FARMING, International Harvester, 180 N. Michigan Ave., Chicago 
1, Ill. Tom T. Hamilton, Editor. Issued quarterly. Want new and different farm- 
ing and profit-making features, short items, picture stories. Color and b&w used; 
214x2% minimum for color, 35mm minimum for b&w. Must have color in full- 
length features. Subject (farmer) must own late model International Harvester 
equipment. Assignments given after query. Generous rate of pay. 


TRAINED MEN, International Correspondence Schools, Scranton 15, Pa. Quar- 
terly edited by George F. Carpenter and circulated to first echelon management. 
Articles should depict employee development through training, personnel problems 
and solutions, new aspects of training, current topics of industrial nature and new 
industrial improvements. Rate of payment varies from 1c to 3c per word; on 
acceptance. Reports in two weeks. No fillers. 


TUBY TALES, Ohio Seamless Tube Division of Copperweld Steel Co., W. Main St., 
Shelby, Ohio. J. W. Barnard, Jr., Editor. Published bimonthly for external reader- 
ship. Use general interest nonfiction stories of uncommon hobbies, interests. Must 
be suitable for use as “ghosted” story, to be presented as narration of Ohio Seam- 
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less Tube employee. Prefer 4x5, b&w photo illustrations; length, 500-1,500 words. 
Payment on arrangement with author. 


TUBY TALK, Ohio Seamless Tube Division of Copperweld Steel Co., W. Main St., 
Shelby, Ohio. Eileen J. Wolford, Editor. Published monthly for internal readership. 
Want general interest material tailored for industrial employees; safety, good 
housekeeping, foreign competition threat, inflation, cost-cutting, etc. Also features 
on unusual hobbies or interests. Prefer 4x5, b&w photo illustrations; length, 500- 
1,000 words. Payment on arrangement with author. Overstocked right now. 


U.S. STEEL NEWS, U.S. Steel Corp., 525 William Penn Pl., Pittsburgh, Pa. Arthur 
J. Beiler, Editor. Issued ten times a year for employees and their families. Want 
articles, 500-1,500 words, on steel, steel products, steel workers, uses of steel; un- 
derstanding basic economics; public affairs and their importance to the individual; 
foreign competition in steel. Must be accurate; easy, readable style. Payment on 
arrangement. Buy photos with mss and with captions only. Prefer 8x10 for b&w, 
35mm to 8x10 kodachrome for color. Pay $5.00-10 for b&w, $10-25 for color. 
Will consider cartoons treating serious economic subject. 


THE VENDO RED TOP, The Vendo Co., 7400 E. i2th St., Kansas City 26, Mo. 
Monthly publication for Vendo employees at Kansas City office only. (Staff and 
requirements same as Interview. ) 


VOICE OF MOTOROLA, 9401 W. Grand Ave., Franklin Park, Ill. Fred T. 
Blakemore, Editor. Issued twice a month for Motorola employees, nationwide. 
Articles and features should stress information about Motorola people or unusual 
uses of Motorola products. Query first. Rates vary, depending on the quality 
of material. Buy photos with mss and with captions only. Should be 8x10 glossies, no 
color. Pay $5.00 per photo. Cartoons submitted must be on a Motorola subject. Pay 
$5.00 to $10 per cartoon. Buy fillers—same requirements as for nonfiction. Buy 
first rights. 


THE WACHOVIA, Wachovia Bank and Trust Co., Winston-Salem, N. C. M. N. 
Hennessee and David W. Johnson, Editors. Issued quarterly for bankers, business, 
and professional people. Want 750- to 1,200-word articles on the Southeast, its 
people, resources and business, industry and agriculture; also articles on industrial 
trends in the area, with emphasis on the Carolinas and Virginia. Query first. Buy 
pix as article illustrations; 8x10 glossies preferred. Pay standard rates. 


WARE SHOALS LIFE, Ware Shoals, S. C. Miss Ellen Butler, Editor. A weekly 
aimed at industrial workers. Very low rates for articles of human interest and scien- 
tific or industrial interest. Must be 300 words or less; pays on acceptance. 


WELDWOOD NEWS, U.S. Plywood Corp., 55 W. 44th St., New York 36, N. Y. Pat 
Baker, Jr., Editor. Issued six times per year for building products manufacturing 
people (lumber dealers, architects, builders). Want stories that tie in U.S. Ply- 
wood, its sales outlets and manufacturing plants. Also interesting features about the 
uses to which Weldwood products are put. Simple style, lots of action. Length, 
1,000 words maximum. Query first. Buy 8x10 glossies as article illustrations and 
with captions only. Payment for photos and nonfiction varies. Pay $7.50 for car- 
toons with office, sales or manufacturing theme. 


THE WEPACO NOTEBOOK, Western Paper Converting Co., Inc., P.O. Box 70, 
Salem, Ore. Dudley L. McClure, Editor. Issued monthly for employees. Company 
converts rolls of paper into tablets, notebooks, typewriter paper, envelopes, etc. 
Interested mainly in articles keyed to these paper stationery products, their manu- 
facture, sale and uses. Prefer simple style; length, up to 800 words. Can use pix, 
drawings. Query first. Also buy verse and, occasionally, cartoons; requirements 
for both much the same as for nonfiction. Low rates; worked out in advance of 
acceptance. 
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WESTINGHOUSE SERVICE BEACON, 246 E. 4th St., Mansfield, Ohio. This 
monthly is edited by P. H. Hellinger and circulated to appliance service personnel 
of Westinghouse Electric Corp. All editorial material is staff-written. Buy one or 
two cartoons for each issue. Pencil or pen and ink roughs. Must be keyed to the 
work of people who service Westinghouse household appliances. No radio, TV 
or hi-fi subjects. Cartoons must not concentrate on the fault of any appliance. Rates 
are $15 per cartoon, payable on receipt of the finished work. 


WESTWARD, P. O. Box 58, Oakland, Calif. Gene Drossel, Editor. External publi- 
cation issued six times yearly by Kaiser Steel. Buys articles only on the Old West, 
preferably centered in the Pacific Coast states. Articles should be authentic, dra- 
matic, and colorful, shedding some new light or perspective on some character, 
region, town or cultural segment of the Spaniards, Californians, Mexicans, Indians 
or Americans who developed this romantic country. There should be an element 
of conflict, strong human interest, or a narrative thread to carry and distinguish 
the story. Pictures, engravings, old newspaper clippings, stock certificates, or any 
other matter to illustrate the article will help an editorial decision. Articles should 
be 1,000-1,500 words in length, with 1,200 words preferred. Payment, for first pub- 
lication rights, is a flat $75 which includes photographs or other illustrative ma- 
terial. Query first. 


WHEELABRATOR DIGEST, 400 S. Brykit St., Mishawaka, Ind. Robert E. Schal- 
liol, Editor. Issued quarterly. Want 1,000-1,500 word illustrated articles on travel, 
the circus, the Old West, sports and other topics of general interest. Fresh approach 
necessary. Query with outline before submitting material. Pay 2c per word, plus 
$5.00 for each 8x10 b&w glossy photo. Also buy pix with captions only. Buy first 
rights only as a rule. 


THE WINGFOOT CLAN, Goodyear Tire and Rubber Co., 2219 Chapin, Jackson, 
Mich. Dave Fry, Editor. Issued monthly for internal readership. Very little free- 
lance material bought. Use features dealing with economic situations that directly 
affect the average worker; social security costs and benefits, etc. Want personalized 
approach. Buy an occasional safety cartoon. 


THE WITCHING ROD, The Tait Manufacturing Co., 500 Webster St., P.O. Box 
1045, Dayton 1, Ohio. George Griffin, Editor. Issued bimonthly. Uses general 
interest feature stories on the water systems industry. Preferably not over 1,000 
words. Both fiction and nonfiction will be used, but fiction should be on the light 
side and relatively little of it is bought. The offbeat approach is what we are 
looking for. Articles should be accompanied by photos, and both can deal with 
current events, travel, sport and adventure. Payment will range from 2c a word 
and up, and $1.00 to $6.00 for photos, and will be made upon publication. Also 
uses cartoons slanted to readership of salesmen and retailers in water systems. Pays 
$4.00-$6.00 for these. All material should be sent to the editor. 


THE WOODEN BARREL, 408 Olive St., St. Louis 2, Mo. Clinton L. Baker, Editor. 
Published monthly. Want articles and features of 1,000-1,500 words describing 
new and unusual uses for new wooden barrels in various industries. Interested 
occasionally in articles dealing with related fields such as forestry. Slant should 
express superiority and versatility of the wooden barrel; should not be mentioned 
in derogatory manner. Prefer that articles be illustrated by 8x10 b&w glossies. 
Query first. Pay 1¥%-2c per word and $7.50-10 for photos. Occasionally buy car- 
toons slanted towards cooperage industry. $5.00 per cartoon. Buy exclusive rights. 
Reports in two weeks. 


WOODMEN OF THE WORLD MAGAZINE, Woodmen of the World Life Insur- 
ance Society, 1708 Farnam St., Omaha 2, Neb. A monthly edited by Leland A. 
Larson for persons in all walks of life. Wants good, practical articles on such things 
as how to shop, care for automobiles, household hints, etc. Stories on the out- 
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doors, such as hunting, fishing, boating, travel, sports of all kinds. Material with a 
historical slant, seasonal material, unusual occupations, new discoveries in science 
and material emphasizing our American way of life. Fiction should be humorous, 
with general appeal. Prefer 1,500 words or less for fiction and nonfiction, but 
might go up to 1,900 for something good. Rate for both is 1/%2c per word upon 
acceptance. 8x10 b&w glossies submitted with manuscripts will bring $5.00 each. 
6-12 cartoons used yearly; $8.00 each. Definite rejects returned in a few days. 
Possibilities sometimes held up to five weeks. Rights for use by Woodmen of the 
World Life Insurance Society bought. 


YOUR OWN COLLECTOR, 356 S. Broadway, Suite 706, Los Angeles 13, Calif. 
Jack Tobey and E. McKay, Editors. Distributed monthly to business executives and 
credit managers. Needs short 300-500 word articles relating to the credit, collection 
and executive management fields. They will pay 3c-5c per word. Also purchases 
some photos when submitted with manuscripts. Two cartoons are used each issue, 
and rate is $3 each. Immediate payment; reports within 30 days. 
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Advertising and Marketing 


ADVERTISING AND SALES PROMOTION, 200 E. Illinois St., Chicago 11, 
Ill. Robert B. Konikow, Managing Editor. Issued monthly; 50c a copy; $3.00 a year. 
Buys interesting and unusual case histories of advertising production, promotion and 
merchandising that are written from the standpoint of the advertiser. Emphasis is 
on how things were done. Also uses how-to-do-it pieces, particularly in the field of 
advertising production. Material should be slanted to fit one of the specific depart- 
ments appearing monthly in the magazine: Art & Photography; Audio & Visual 
Aids; Direct Advertising; Labeling & Packaging; Graphic Arts and Paper; Premiums, 
Prizes, and Specialties; Shows & Exhibits; Signs and Identification Materials; Win- 
dow & Store Displays. Most features run from 1,000 to 2,000 words. Pays 2!/c per 


word, plus allowance for illustrations, made on acceptance. Query before sub- 
mitting. 


DISPLAY WORLD, 407 Gilbert Ave., Cincinnati 1, Ohio. Paul T. Knapp, Editor. 
Issued monthly; 60c a copy; $6.00 a year. For professional display men and small 
retailers. Want articles (750 words) with photos (three or four) on original window 
and interior store displays preferably smaller stores. How-to-do-it articles involving 
basic decorative materials to show stores how to make seasonal and promotional props 
and fixtures. Longer articles to 1,500 words (six to eight photos) occasionally. 
Originality and clear presentation are musts. Query first. Pay 3c per word; no pay- 
ment for photos. Buy exclusive rights in the field. 


INCENTIVE, 111 Fourth Ave., New York 3, N. Y. Robert S. LaVine, Editor. 
Issued monthly for sales promotion-advertising readers. Want case histories on a 
company’s use of consumer premiums or contests, as well as salesmen contests and 
offers to retailers. Straight reportorial style preferred. Query first. Payment is 
about $50. Use 5x7 photographs with mss, but payment is included in package 
price. No color. 


INDUSTRIAL MARKETING, 200 E. Illinois St., Chicago 11, Ill. Issued monthly; 
50c a copy; $3.00 a year. Leo Anderson, Managing Editor. Accepts only feature ar- 
ticles related to advertising and selling to business and industry. Average length, 500 
to 2,500 words. Pays 2'%c a word, on acceptance, photos additional. Query first. 


INDUSTRIAL SALES/PROMOTION, 1133 Leslie St., Don Mills, Ont., Canada 
Richard Flohil, Editor. Issued ten times a year for sales and advertising management, 
advertising agencies, etc. Limited amount of material purchased. Want articles of 
the case history type, dealing with industrial sales, marketing, advertising. Must have 
a Canadian background, be accurate and brightly written. Query first. Pay 2c per 
word. Buy 8x10 glossies as article illustrations. Pay $5.00 each. 


MADISON AVENUE MAGAZINE, 575 Madison Ave., New York 22, N. Y. Carl 
E. Rogers, Editor. Issued monthly for advertising executives. Articles should deal 
with advertising, publishing or broadcasting—primarily from the professional point 
of view but, on rare occasions from the consumer perspective. Lengths from 1,200 to 
3,000 words. Writer must have inside, professional knowledge of advertising, pub- 
lishing, broadcasting. Occasionally buy cartoons. 


MEDIA AGENCIES CLIENTS, 319 S. Robertson Blvd., Beverly Hills, Calif. 
Issued twice weekly for advertising executives. Buy an unlimited amount of material. 
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Use anything related to advertising, sales promotion, marketing. Preferred length is 
500-2,000 words. Payment varies. Buy photos with mss. Use cartoons which pertain 
to advertising. Buy all rights. 


OUTDOOR ADVERTISER, 421 Seventh Ave., New York 1, N. Y. Jesse Stechel, 
Editor. Issued monthly. Aimed at advertisers and advertising agencies, at users and 
buyers of all forms of outdoor and transportation advertising. Interested in articles 
telling why and how advertisers use outdoor and transportation advertising effec- 
tively, their handling by advertising agencies, new developments in the field. Pre- 
ferred length is under 2,000 words. Payment by arrangement. Buys photos sub- 
mitted with manuscripts. Uses few cartoons related to the advertising field. Reports 
within thirty days. 


PREMIUM MERCHANDISING, 10 E. 43rd St., New York 17, N. Y. Harold M. 
Tveter, Editor. Issued monthly for users of premiums, sales incentives, etc. Very 
little free-lance material bought. Use items dealing specifically with the industry, 
case histories of promotions, etc. Rate of payment open. Sometimes buy pix with 
mss. Query before submitting material. 


PREMIUM PRACTICE, The Magazine of Incentive Merchandising, 630 Third 
Ave., New York 17, N. Y. Murray Elman, Editor. Issued monthly; 50c a copy; 
$5.00 a year. Interested in analysis of premium campaigns where the article or story 
names the product with which a premium is offered, the competitive situation that 
caused premiums to be used as the best available solution, what the premium was, 
the basis on which it was offered, samples of supporting newspaper advertising or 
display material, the number of premiums used, the effect on sales volume, and if 
the campaign was one of limited duration, and has been terminated, to what 
extent have the sales been sustained afterwards in relation to their premium-spurred 
volume. When writers come across a campaign touching this field, they should 
query the magazine first as to whether they want the story, and if they do they will 
outline how they want it handled. 


PRINTERS’ INK (A Journal for Advertisers), 635 Madison Ave., New York 22, 
N. Y. Woodrow Wirsig, Editor. Issued weekly; 25c a copy; $5 a year. Use articles 
on advertising, selling and marketing subjects, not over 2,000 words (except in 
unusual cases). Safer to query editor in advance before writing articles. Most out- 
side material comes from experts in the field of marketing. Pays a basic rate of 2c a 
word, on publication. 


THE REPORTER OF DIRECT MAIL ADVERTISING, 224 Seventh St., 
Garden City, L. I., N. Y. Henry Hoke, Editor. Issued monthly; 50c a copy; 
$6.00 a year. Uses feature stories and case histories, 500 to 3,000 words with pic- 
tures, on direct mail campaigns, unusual pieces, successful promotion programs, etc. 
Stories should cover different phases of direct mail: lists, planning, copy, mail 
order, art, printing. Also in the market for cartoons dealing with business and adver- 
tising in general, and direct mail specifically. Pay $4.00 each for these. Query first on 
feature stories. Pay 2c per word, on publication, for first acceptance, with possibility 
of higher rate on future stories. 


SOUTHERN ADVERTISING AND PUBLISHING, 75 Third Street, N. W., At- 
lanta, Ga. Garland B. Porter, Editor. Issued monthly; 25c a copy; $2.00 a year. 
Material used here is restricted to advertising news and account developments in 
the South. Query before developing features. Pays 30c a column inch; features, by 
arrangement. Few cartoons at $5.00 each. Pen and ink roughs. Reports within a few 
- days. 


SPONSOR, 555 Fifth Ave., New York 17, N. Y. Issued weekly; 40c a copy; $8.00 
a year. John E. McMillin, Exec. Editor. Wants radio and/or television articles cov- 
ering advertising aspects; articles of interest to radio/tv advertisers; interesting or 
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unusual radio/tv commercials. No restrictions on style. Payment by agreement, on 
publication. Uses humorous fillers on the same subjects. 


SOUTHWEST ADVERTISING & MARKETING, 416 Rio Grande Bldg., Dallas 
2, Tex. William E. Folsom, Editor and Publisher. Issued monthly. Edited for ad- 
vertising managers, advertising agency executives, and all media management in 
Texas, Arkansas, Louisiana, Oklahoma and New Mexico. Wants articles of 1,000 
to 2,000 words, preferably by Southwest authors, on Southwestern advertising sub- 
jects. le per word and up. Uses pix at $3.00 and up. Payment on publication. Reports 
as soon as possible. Buys first publication rights. 


WESTERN ADVERTISING, 580 Market St., San Francisco 4, Calif.; 201 South 
Central Ave., Glendale 4, Calif. Frank J. Bruguiere, Editor. Issued weekly; 25c a 
copy; $3.00 a year in thirteen western states and British Columbia; $5.00 a year 
other U.S. and Canada. Uses articles concerning advertising practices, advertising 
campaigns, marketing, merchandising, as applied to or originating in 13 Western 
states only. Buys photographs. Payment varies, and is made on publication. 


Agriculture and Farming 


AGRICHEMICAL WEST, Beeler Publishing Corp., 1280 Columbus, San Fran- 
cisco 11, Calif. Jeff Whitaker, Editor. Issued monthly. Wants success-type articles 
of up to 1,000 words with three or four pix on a specific agricultural-chemical business 
operation. Query editor for leads. Pays 2c per word, $3.00 per picture, plus payment 
for captions in picture story. Payment on acceptance. Reports within a week. Buys 
exclusive use of manuscript and pix. 


AMERICAN FRUIT GROWER, Willoughby, Ohio. R. T. Meister, Editor. Issued 
monthly; 25c a copy; $1.00 a year. Uses short articles, 200 to 400 words, about 
commercial fruit growers, commercial nut growers and berry growers and their 
practical methods of growing fruit. Subjects may cover fertilization, labor-saving 
devices, spraying, planting, thinning, harvesting, pollination, rodent control. Likes 
photographs for illustration purposes, as well as photographs that are submitted 
with captions. Rate of payment varies, and is made on acceptance of material. 


AMERICAN VEGETABLE GROWER, Willoughby, Ohio. Issued monthly; 25c a 
copy; $1.00 a year. R. T. Meister, Editor. No poetry or cartoons. Uses short articles, 
200 to 400 words, about one particular problem a vegetable grower is having and how 
he overcomes it. This may include plant growing, transplanting, fertilizing, fruit 
protection, spraying, harvesting, labor-saving ideas, packaging. Send pix with ms. Use 
fillers pertaining to commercial vegetable industry. Rates vary. 


BETTER FRUIT, 204 Graphic Arts Bldg., Portland 9, Ore. Loren H. Milli- 
man, Editor. Issued monthly; 10c a copy; $1.00 a year. For commercial orchard 
owners in the Pacific Northwest. Uses articles dealing with problems of orchard 
owners. Very rarely buys free-lance material, either pictures or articles, because prac- 
tically all of it is prepared by staff. Writer must study publication before submission, 
and query is essential. Payment is 50c per column inch, $2.50 per b&w photo. 


COMMERCIAL FERTILIZER AND PLANT FOOD INDUSTRY, 75 Third St., 
N.W., Atlanta 8, Ga. Clay W. Penick, Jr., Editor. Issued monthly; $3.00 a year. Uses 
feature stories, illustrated with photographs if possible, on construction of new com- 
mercial fertilizer manufacturing plants, or enlargement of existing facilities. Also 
features on any unusual plan of operation at these plants. Query for rates on special 
material and assignments. On other material payment is 25c an inch, and is made on 
publication. Photos should be 4x5 to 8x10 glossies; $1.00 each is paid on publication. 


CROPS AND SOILS, 2702 Monroe St., Madison, Wisc. D. W. Force, Editor. 
Issued 9 times a year: monthly, October through March; bimonthly, April through 
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September. 35c a copy; $3 a year. Interested in material dealing with new or un- 
usual field crops that promise to have wide application. Also articles concerning 
seed production methods, new cultivation practices, new harvesting methods; irri- 
gation and drainage practices, tillage, weed and insect control. These can be short 
items from paragraph size up to illustrated features 1,000 to 1,500 words. Pays 2c 
to 5c a word; up to $10 for photos; $5 for cartoons. Warning: 95-plus percent of 
articles are solicited from USDA-State agricultural workers. 


FARM CHEMICALS, 37841 Euclid Ave., Willoughby, Ohio. A trade magazine 
for the manufacturers, mixers and formulators of fertilizers and pesticides and 
allied industries. Publishes trade convention news plus articles on new plants and 
products, sales promotion ideas, new processes. Wants success stories of how to 
increase sales. Pay averages $15 per printed page. Query. 


FARM & POWER EQUIPMENT, 2340 Hampton Avenue, St. Louis 10, Mo. 
Glenn S. Hensley, Editor. Issued monthly. This magazine is the national publication 
of National Retail Farm Equipment Association, and is edited for retail dealers of 
farm and light industrial equipment. Prefers professionally illustrated (photo- 
graphically) articles about farm and industrial equipment dealers, their manage- 
ment techniques, their merchandising, their methods for boosting profit. Likes 
“how-they-do-it” pieces of 1,500 word maximum. Interested in photo essays about 
operation of top-notch dealerships. Professional style required with from 10 to 15 
photographs, captions and material for a block of text. Suggest authors query first 
to make pieces more salable. Will accept any size pic from 35mm and make prints, 
if photo acceptable. Pays minimum of 2c per word for text, $5.00 for b&w photos. 
Uses cartoons built around humorous situations in a dealership at $5.00 each for 
one-time rights. Payment on acceptance. Reports within two weeks. Usually buys 
one-time rights. Sample copies to free-lancers. 


FEED AGE, 520 N. Michigan Ave., Chicago 11, Illinois. Carl E. Swinehart, Editor. 
Issued monthly. Aimed at executives of feed manufacturing industry. No fillers, 
poetry, cartoons. Wants articles on animal nutrition, salesmanship, and marketing. 
Prefer 4 to 8 pages of manuscript with illustrations. Accepts photos only as part of 
manuscript. Pays from $40 up, negotiated on acceptance. Reports within 2 to 3 
weeks. All articles must be exclusive for one year or until publication. Query preferred. 


IMPLEMENT & TRACTOR, 1014 Wyandotte, Kansas City 5, Mo. George H. 
Serferovich, Editor. Issued twice monthly. Want dealer case histories concerned 
with the handling of one specific problem or idea, such as display merchandising, 
shop bonus plans, putting over a new product, etc.; technically-oriented articles 
written for the benefit of the nonengineer. Material must show awareness of cur- 
rent realities of the farm equipment business; imagination in depth. Preferred 
length is from four to seven double-spaced pages. Factual reporting style. Query is 
preferred but not essential. Pay an average of $50 per article, but this varies con- 
siderably. Submit queries to Bill Fogarty, Managing Editor. Buy photographs with 
mss and occasionally, with captions only. Minimum size is 5x7; should be b&w 
glossies. Photos with captions should depict an unusual application of farm machin- 
ery or of a dealer’s merchandising or shop service idea. Pay $5.00 to $10 each. 


SOIL AND WATER MAGAZINE, 310 First National Bldg., Temple, Tex. Issued 
monthly for conservationists, county agents, farmers, ranchers, professional agri- 
culturists. Bob Parker, Editor. Want articles on unusual aspects of natural resource 
conservation; results of conservation practices; outstanding personalities in the field; 
discussions of new technical developments in conservation or agriculture; hunting, 
fishing. Major circulation is in Southwest, so articles pertinent to this area most 
acceptable, though there are no definite geographical limitations. Length from 800- 
1,800 words. Don’t write down. Payment is minimum of Ic per word, mostly higher. 
Some short stories with appropriate background used occasionally. Buy pix with mss 
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and in series forming story. Prefer good quality 8x10 glossies. Also use line art. Pay 
$3-5 for photos used with story, $15-25 for cover photos. Occasionally buy cartoons; 
pay $3-5 for these, on publication. Also some poetry and filler material. Buy all rights. 


SOYBEAN DIGEST, Hudson, Iowa. George M. Strayer, Editor. Issued monthly; 
30c a copy; $3.00 a year. Bulk of editorial material is staff-written, but uses good 
articles on phases of soybean production and usage and personalities when they 
have a real message for the industry. Length should be up to 2,000 words. Rates are 
by arrangement. Uses photographs 8x10, no color. Query first. 


WESTERN FARM EQUIPMENT, 251 Kearny St., San Francisco 8, Calif. Ernest 
H. Weiner, Editor. Issued monthly. Want success story articles detailing business 
operation of Western farm equipment dealer. Usual length is 1,000-1,500 words, plus 
good photographic coverage. Query first. Pay $25 per published page, including 8x10, 
b&w photos. Submit mss to Burnett Tregoning, Managing Editor. 


Architecture, Building, and Real Estate 


AMERICAN BUILDER, 30 Church St., New York 7, N. Y. Joseph B. Mason, 
Editor. Issued monthly; $1.00 a copy; $3.50 a year. Use both practical and technical 
illustrated articles on home building and light-load-bearing commercial construction; 
photos and plans of design of merit. Use little free-lance material. Photos with ade- 
quate data used. Report promptly. Pay $10.00 per page on publication. 


AMERICAN ROOFER & BUILDING IMPROVEMENT CONTRACTOR, See 
page 286. 

ARCHITECTURAL & ENGINEERING NEWS, 452 Fifth Ave., New York 18, 
N.Y. John James Carlos, AIA, Editor. Issued monthly. Wants articles of approxi- 
mately 750 to 1,000 words on matters of professional interest to registered archi- 
tects in private practice and consulting engineers who are engaged by archi- 
tects as specialists; all areas of professional practice, aesthetics and technology. 
Payment varies from $40 to $200. Also buys 8x10 pix submitted with manuscripts, 
payment depending on photographer and contents of photos. Payment on publica- 
tion. Manuscripts acknowledged within fifteen days. Buys initial publication rights. 


ARCHITECTURAL RECORD, 119 W. 40th St., New York 18, N. Y. Emerson 
Goble, Editor. Issued monthly for architects and engineers; $2.00 per copy, $5.50 
per year. Buy very little material except by experts in the field. Material must be 
slanted directly to reading audience. Not a good market unless author is thoroughly 
oriented to architectural and/or engineering interests. Always query first, identifying 
building by location, architect and owner. No set rate of payment. Buy pix with mss 
and sometimes with captions only if they are architecturally or technically informative 
and of highest quality. Buy exclusive first publication rights. 


ARTS & ARCHITECTURE, 3305 Wilshire Boulevard, Los Angeles 5, Calif. John 
D. Entenza, Editor. Issued monthly; 50c a copy; $5.00 a year. All articles are done 
on special assignment from the editor. Most of fhese are by architects and designers 
rather than professional writers. 


BUILDING MATERIALS MERCHANDISER (formerly American Lumberman 
Magazine), 59 E. Monroe St., Chicago 3, Ill. Richard W. Douglass, Execu- 
tive Editor. Issued fortnightly for retail lumber and building material dealers. 
Wants articles on product merchandising, retail lumber dealers active in home 
fabrication, home building, employee incentive plans. Pays $15 per printed page. 
Photos submitted with manuscript should be of professional caliber, 8x10 size. They 
bring $5 each. All payment on acceptance. Buys full rights and reports within two 
weeks. 

BUILDING PRODUCTS AND BUILDING PRODUCTS DEALER, 1 First St., 
Los Altos, Calif. Joseph F. Schram, Editor. Each one issued monthly for builders, 
architects and building products dealers. Wants information on new products, ma- 
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terials, methods and equipment for use in the construction industry. Prefers 8x10 
photos. Occasionally buys cartoons. Payment for these varies. All payment on 
publication. Buys full publication rights. 


BUILDING SUPPLY DEALER, 481 University Ave., Toronto 2. Monthly. Fea- 
tures, 500-1,000 words, with four to eight photographs, on solving merchandising 
problems, successful methods used by dealers, and developments in the building- 
material trade in Canada. Payment, 3c a word with $5.00 for photos. Always include 
humans in shots. Query first. 


CANADIAN BUILDER, 146 Bates Rd., Montreal 26, Que. B. Alfred Warkontin, 
Managing Editor. Issued monthly for the building trade; 50c a copy; $4 a year. Query 
first. 


FENCE INDUSTRY, 127 N. Dearborn St., Chicago 2, Ill. P. Miller, Assistant 
Editor. Use illustrated articles on fence manufacturers, fence erectors and fence ma- 
terial suppliers. These may be personality stories, on the spot articles, etc. Length, 
1,000 words. Pays 3c a word; $5 for photos. $50 maximum on any acceptance unless 
on special assignment. 


FLORIDA CONTRACTOR AND BUILDER, 3620 NW Seventh St., Miami, Fla. 
David Shubow, Editor. Issued monthly; 50c a copy; $5.00 a year. Wants feature 
articles on construction topics in Florida, such as trends, new ideas for builders, new 
architectural designs, builder supply methods. Lengths should average 1,000 to 
1,500 words. Pays 1!4c a word on publication, and $3 per photo. 


GREAT LAKES ARCHITECTURE, 13320 Enterprise Ave., Cleveland 35, Ohio. 
Thomas D. Wurz, Editor. Issued monthly. Edited for architects, engineers, contractors 
and officials. Wants articles on office procedures, planning methods, building styles, 
etc., or any article relevant to the building and design industry. Pays $15 per 500 words 
after approval. Interested in cartoons concerning the architect. Payment on publica- 
tion. Buys rights in their publication area only. 


HOUSE & HOME, Time & Life Bldg., Rockefeller Center, New York 20, N. Y. 
P. I. Prentice, Editor. Issued monthly. Edited for residential housing industry 
which includes building and contractors, architects, manufacturers, realtors, govern- 
ment officials, mortgage and savings and loan associations, etc. Uses articles on 
various aspects of housing on assigned basis. Pays reproduction rights for pix to 
photographer on fixed fee; wants 5x7 and 8x10 b&w shots, 4x5 or larger vertical trans- 
parencies; first-time rights on assignments, one-time on all others. Rates are $25 per 
b&w photo, $50 per color, $100 for color cover. Payment on publication. 


KITCHEN BUSINESS, See page 307. 


MANUFACTURED HOMES MAGAZINE, Suite 1117, Barr Bldg., 910 17th St., 
N.W., Washington 6, D. C. Albert W. Bentz, Editor. Issued monthly. For manu- 
facturers of packaged homes, their builder-dealers, conventional builders, and real 
estate brokers. Wants articles on packaged homes, builder-dealer success stories, 
new and improved methods, features on new products and equipment of specific 
interest to home manufacturers and builder-dealers. Prefer length of 1,000-1,500 
words. Payment according to content and length. Replies within one month. Buys 
exclusive rights. 


MODERN SANITATION AND BUILDING MAINTENANCE, 855 Avenue of 
the Americas, New York 1, N. Y. Malcolm Merrit, Jr., Editor. For cleaning and 
maintenance supervisors in large industrial, commercial and institutional buildings. 
Wants features with photos on cleaning and maintenance operations in large non- 
residential buildings; must include written approval of maintenance supervisor in 
charge. Length 1,500 to 2,000 words. Also short news items of specific interest to 
readers as defined above. Also uses 8x10 pix with captions only. Pays 3c per word 
and $5.00 per photo. Also pays $5.00 for cartoons on same subjects. Payment on 
publication. Reports within two weeks. Buys all rights, including reprint rights. 
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NAHB JOURNAL OF HOMEBUILDING, 1625 L St., N.W., Washington 6, D. C. 
Albert B. Manola, Editor. Published monthly. Edited for the housing industry. 
Wants articles of 500 to 2,500 words on successful homebuilder operations, with pix 
and drawings. Pays $25 up. Also buys cover transparencies at $50 and up. Other 
pix payment varies. Buys ten or twenty cartoons a year at $5.00 to $15.00, depend- 
ing on cartoon. Payment on publication. Reports in ten days. Buys all rights. 


PLASTERING INDUSTRIES, 215 W. Harrison, Seattle 99, Wash. Charles F. 
Clay, Editor. Issued monthly; 35c a copy; $2.00 a year. Use trade news on lathing, 
plastering, and cement field, pictures of lathing and plastering jobs, personality 
features, new methods and products. Pay from 25c to $1.00 per published inch and 
$2 to $5 for usable photos, on publication. 


PRACTICAL BUILDER, 5 S. Wabash Ave., Chicago 3, Ill. Larry Drake, Editor. 
Before submitting it is a good idea to query here first because this is a specialized 
market. Practical and instructive articles that will offer useful information to the 
residential builder are wanted. They must be technically correct, and must include 
photographs and drawings which clearly show details. Average length is 400 words, 
plus illustrations. Payment is by arrangement. 


PROGRESSIVE ARCHITECTURE, 430 Park Ave., New York 22, N. Y. Thomas 
H. Creighton, Editor. Issued monthly; $1.00 a copy; $5.00 a year. Use articles of 
technical professional interest devoted to architecture and community design, illus- 
trated by photographs and architectural drawings. Also use technical articles which 
are prepared by technical authorities and would be beyond the scope of the lay 
writer. Practically all the material is professional in nature and most of it is pre- 
pared by writers who are in the field and are approached by the magazine for 
material. Jean Hatton Duffy, Photo Editor, uses both b&w and color. (These should 
be 4x5 transparencies.) Buys first time rights and exclusive rights for use in archi- 
tectural press. 


PROPERTIES MAGAZINE, 4900 Euclid Ave., Cleveland, Ohio. Jack J. Wyse, 
Editor. Issued monthly; limited amount of free-lance material bought. Want arti- 
cles of real estate and construction news value. Should be 400-500 words. Query 
first. Payment is $25 per article. Buy photographs with mss. 8x10 preferred. No. 
color. Buy appropriately-slanted cartoons. 


PROTESTANT CHURCH BUILDINGS AND EQUIPMENT, 27 E. 39th St., 
New York 16, N. Y. Dr. C. Harry Atkinson, Editor; Harry G. Sandstrom, Managing 
Editor. Issued quarterly for ministers, church architects, builders. Want articles on 
Protestant church building, equipment, management. “Nuts and bolts” approach. Top 
length, 3000 words. For articles on interesting new churches, require site and floor 
plans, elevations, sharp, professional photos, plus story from architect’s and minister’s 
angle. Ideas and designs must be presented in such a manner that they can be used 
by other churches. Query first. Pay $75-100 for articles and illustrations. Buy some 
verse at $5 per piece; pay $15 for cartoons with church building slant. Buy all rights, 
but will relinquish other than first serial. 


TILE & ARCHITECTURAL CERAMICS, 1606 N. Highland Ave., Hollywood 28, 
Calif. A. W. Urquhart, Editor. Issued monthly. Want factual, technical discussions 
of successful tile installations, new uses of tile by builders and decorators. Knowledge 
of goals and technical problems of tile manufacturers and contractors necessary. 
Query is essential. Pay 2%c per word. Mss must be accompanied by good photos. 
Also buy pix with captions only. Pay $5.00 for these. Buy exclusive rights. 


WESTERN BUILDING, 1945 Yale Pl., E., Seattle 2, Wash. Fred K. Ross, Editor. 
Issued monthly for home builders and building materials dealers. Want illustrated 
articles, 500 words and up, on new methods of construction, new merchandising 
methods used by builders or dealers, new materials, unusual designs. Must be of spe- 
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cific interest to builders or lumber dealers. Query before submitting material. Pay $25 
per printed page; extra for photos if necessary to have them made. Buy first U.S. 
rights. 


Automobile, Motorist, Transportation 


AUTO AND FLAT GLASS JOURNAL, Little Falls, N. J. Robert J. Psolka, Editor. 
Issued monthly; 90c a copy; $7.50 a year. Uses material slanted toward auto glass 
replacement shops. Query on longer material. Also uses short items about auto glass 
shops and personnel. Magazine is circulated among professional auto glass replace- 
ment dealers. Articles should be written to highlight the tools of business that suc- 
cessful auto glass men have used to their advantage. These can be direct mail, personal 
solicitations, gimmicks, etc. Readers want to know how other glass men operate. Pays 
2c a word, on acceptance; $2 each for snapshots, and $3.50-each for 4x5 pix. Reports 
in two weeks. 


AUTOBODY AND RECONDITIONED CAR, 913 First National Bank Bldg., 
Cincinnati 2, Ohio. Elmer J. Murray, Editor. Issued monthly; 20c a copy; $2.00 a 
year. Use trade stories on commercial car bodies, passenger bodies, painting, car 
appearance, reconditioning. Must be illustrated with photos or drawings. Pay 5c 
a word, on publication. 


AUTO LAUNDRY NEWS, 201 Fox Bldg., Detroit 1, Mich. William H. Coy, Editor. 
Issued monthly for car wash owner-operators. Buy one or two free-lance articles per 
issue. Subjects preferred are merchandising, articles on how to polish an automobile, 
change a muffler, etc., and other pertinent technical subjects. Preferred length is 
200-1,000 words. Please query first. Pay 4c per word. Buy pix with mss and with 
captions only if they pertain to the industry. Use color; 35mm slides preferred. Pay 
$7.00 to $20.00 for cartoons with industry tie-in. Buy all rights. 


AUTOMOTIVE CHAIN STORE, 11 S. Forge St., Akron 4, Ohio. Joseph R. 
Antenora, Managing Editor. Issued monthly; 50c a copy; $4 a year. Uses single 
photos and captions of automotive chain store merchandising activities, i.e., dis- 
plays, windows, departments, promotions, layouts, openings, remodelings, etc. Uses 
features of 500 to 1,500 words, with 3 to 6 photos (8x10 preferred) on merchandis- 
ing techniques, operational methods, special promotions, grand openings, success 
stories, on automotive chain stores. Material must be slanted toward automotive 
chain store managers, associate dealers, headquarters management and buying 
personnel of automotive chains, oil and tire companies. Uses some articles without 
illustrations on buying habits, special retailing problems. Pays 2c a word, and $4 
per photo, on acceptance. Reports in two weeks. 


AUTOMOTIVE COOLING JOURNAL, 703 Carnegie Hall Bldg., 1220 Huron 
Rd., Cleveland 15, Ohio. Robert K. Gratz, Managing Editor. Issued monthly for auto- 
motive repair men. Want third person, illustrated stories about automotive radiator 
repair shops and procedures in repair. From short articles to four pages in length. 
Pay $2-5 for photos. Also buy them with captions only. Cartoons must be concerned 
with automotive cooling or radiator repair. Use twenty or thirty per year. Pay $3-10 
each. Payment for nonfiction varies and is on publication. Reports in thirty days. 


AUTOMOTIVE INDUSTRIES, 56th & Chestnut Sts., Philadelphia 39, Pa. Hartley 
W. Barclay, Editor. Issued semimonthly; 25c a copy (except March 15th Statistic 
Issue, $2.00); $3.00 a year. For top management, operating management, designers 
intendents, purchasing executives and other technical personnel in the automotive 
intendants, purchasing executives and other technical personnel in the automotive 
industry. Much of editorial content is concentrated upon reports of engineering, 
design, production or operating methods in plants making automobiles, trucks, 
buses or other vehicles. Also similar reports about plants making machines and 
equipment in which internal combustion engines are used. Some characteristic 
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subjects are Foundry Techniques, Die-casting, Research Methods, Alloy and Stain- 
less Steel Uses, Styling and Modelmaking, Car Body Engineering, Body Upholstery. 
For complete list, write for “Letter to Contributors.” Before submission of article, 
query with 150-word outline of proposed text, stating subject, sources of informa- 
tion, illustrations and charts available, benefits developed for readers. Avoid dup- 
licating previously published subjects. Suggested article must be a new disclos- 
ure of an important example. Be brief, practical (use plenty of examples), ac- 


curate; graphic illustrations—data tables, pictures, charts, process diagrams—are 
a must. 


AUTOMOTIVE NEWS, 965 E. Jefferson, Detroit 7, Mich. Pete Wemhoff, Editor. 
Issued weekly for automobile makers and dealers. Buy very little free-lance material. 
Concerned with the auto market and the problems of new and used car dealers. 
Current and complete familiarity with the field is essential. Want accurate articles 
with emphasis on the how rather than the what; ideas that might be helpful to dealers. 
Query is essential. Write Robert M. Finlay. Pay 60c per inch, on publication. Buy 
cartoons which reflect trends in the trade. Payment is $5, with special $15 rate for 
Cartoon of the Week. 


AUTOMOTIVE RETAILER, 1687 W. Broadway, Vancouver 9, B. C., Canada. 
S.S. Dixon, Publisher. Issued monthly; 25c a copy; $3.00 a year. Uses automotive 
technical and servicing “how-to-do-it” features. Will consider suitable photos, charts, 
and diagrams to illustrate this type of feature. Reports in no less than two weeks. 
Pays 2c a word and up, and $3.00 to $5.00 for photos on acceptance. 


AUTOMOTIVE SERVICE DEALER NEWS, 1700 W. Eighth St., Los Angeles 
17, Calif. Milt Figen, Editor. Issued every other Monday. Aimed at service station 
dealers, garage dealers, and oil company people. Wants articles from thirteen West- 
ern Pacific states only, newspaper writing style, on gas price wars, unique types of 
service offered by service stations, service station success stories, successful com- 
munity relation of dealers and items of successful sales promotion of parts and 
repair services. Buys photos submitted with manuscripts. Uses cartoons dealing 
with service station operation. Pays 30c per column inch, $3 per photo and $5 per 
cartoon. Replies within one week. 


AUTOMOTIVE SERVICE DIGEST, 900 S. Wabash Ave., Chicago 5, Ill. Issued 
monthly; 40c a copy; $4.00 a year. Ben M. Ikert, Editor. This is a technical maga- 
zine for the automotive market and its requirements are very specialized. Writers 
with practical background in automotive mechanics should query the editor. Pay- 
ment is arranged. 


AUTOMOTIVE SERVICE IN CANADA (Formerly Garage Operator), 287 
MacPherson Ave., Toronto 7, Ont., Canada. Peter G. Gordon, Editor. For car dealers, 
owners or operators of automotive repair shops, body shops, service stations, spe- 
cialty shops. Wants stories of successful shops. Good business habits utilized to gain 
more profit; profitable service techniques. Subject covered must be in Ontario, south- 
ern Quebec, Nova Scotia, New Brunswick, Prince Edward Island, Newfoundland. 
Payment runs between $50 and $60 for three printed pages (usually with photos). 
Also buy cartoons with auto, service station or car salesroom background. Pay around 


$5 for these. 


AUTO TRIM NEWS, 129 Broadway, Lynbrook, N. Y. Nat W. Danas, Editor. 
Published monthly. Wants articles of interest to auto trim industry: manufacturers, 
suppliers and retailers; success stories, news releases, installation how-to, sales tech- 
niques and proper display methods. Pays $50 for a two-page spread with three to 
four photos; $25 for one page with one or two photos. Buys pix with captions if cap- 
tions describe a particular operation, or a series of photos showing a step-by-step 
description of a particular operation; payment depends on quality and quantity of 
photos. Also buys fifteen to twenty cartoons per year at $5.00 each. Pen and ink roughs; 
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should deal with work in auto trim shops; first rights bought. Payment on publication; 
reports in ten days to two weeks. Retains all rights to accepted manuscripts. Query 
preferred. 


BIG Magazine and Business on WHEELS Magazine, Prince and Co., Inc., 5435 W. 
Fort St., Detroit 9, Mich. Jack C. Thiessen, Editor. Both issued quarterly for heavy 
construction and trucking industries, respectively. Both staff-written. Buy only 
photos and cartoons. Like either contacts or enlargements; the latter should be 
8x10 or 11x14 glossies. No color. Prefers 35mm camera if photographer’s lab pro- 
cedures produce fine grain prints up to 11x14. Buys exclusive rights and pays $150 
per day plus expenses. Assignments are made directly by editor who accompanies 
photographer on story. Buy approximately twenty-five cartoons per year slanted to 
the trucking and construction industries. Payment is $40 on publication for all 
rights. 


BRAKE AND FRONT END SERVICE, 11 S. Forge St., Akron 4, Ohio. Hal Kull- 
man, Editor. Issued monthly. Use interviews with successful operators of brake 
stations, wheel alignment shops, which sell and service brakes, shock absorbers, etc. 
Pay 2c a word, $4 and up, per photo, on acceptance. 


CANADIAN AUTOMOTIVE TRADE, 481 University Ave., Toronto, Ont. 
Canada. K. W. Lines, Editor. Issued monthly for car dealers; owners, mechanics and 
salesmen in the automotive service fields. Use approximately three features per issue. 
Want fast-paced, crisp technical and semitechnical articles, case histories, pieces 
about sales. Canadian angle preferred. Length, about 1,200 words. Query first. Pay 
3c a word and up. Buy glossy, 8x10 b&w photos with mss and rarely with cap- 
tions only. No color. Pay $5 per print unless by special arrangement. Buy first 
Canadian rights. No fillers, cartoons, poetry. 


COMMERCIAL CAR JOURNAL, 56th & Chestnut Sts., Philadelphia 39, Pa. 
Charles B. Rawson, Editor. Issued monthly; 50c a copy; $3.00 a year. Use articles, 
1,500 to 3,000 words, dealing with management, maintenance and operating phases 
of truck and bus fleet operation. Pay a minimum of $50.00 an article, ranging to 
$75.00. Occasionally use photographs with captions, for which $5.00-20 each is paid. 
Payment on publication, or in advance if publication is delayed. Pays $7.50 each for 
cartoons; also uses fillers. 


GASOLINE NEWS, 214 Oak St., Columbus 15, Ohio. Mark F. Flanagan, Editor. 
Issued twice monthly for service station operators. Very little material purchased. 
Use interviews with officers of gasoline dealers’ association, at state or metropolitan 
level only; should pertain to gasoline price wars, legislative matters, trading stamp 
fights. Factual but interpretive style of writing: Length should be under 5,000 words. 
Like material that supports small business as opposed to big business; highly contro- 
versial material; trends in the industry. Editors reserve right to edit material down to 
bare essentials and to tie in usable portions of writer’s article with other sources of 
information. Send articles to R. S. Vore, Managing Editor. Pay lc per word after 
publication. 


GO—TRANSPORT TIMES OF THE WEST, 3301 S. Grand Ave., Los Angeles 
7, Calif. K. R. Casford, Publication Manager. Issued monthly; 50c a copy; $5.00 
a year. Read by truck operators in 11 Western states, Alaska and Hawaii. 


HOME AND AUTO RETAILER, 75 Station St., Southport, Conn. William 
Mortimer, Editor. Issued monthly; 50c per copy, $4.00 per year. This is a trade 
magazine going to retailers of home, recreation and auto supplies. Want stories 
on store operation, merchandising, promotion stunts, effective selling methods; 
about 500 to 1,000 words and written with a news slant. Use photos of exteriors 
and interiors of stores, windows, displays. Mss are returned immediately if not us- 
able. Pay 1c and 2c a word, on publication; $5.00 per photograph. 
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JOBBER NEWS, Wedham Publications, Ltd., 287 MacPherson Ave., Toronto 7, 
Ont., Canada. John C. Russell, Editor. Issued monthly. Specialized automotive trade 
journal, directed to parts wholesalers across Canada. Management features slanted 
to auto parts wholesaling are main interest; however, this is specialized field and much 
research is required. Must have authentic Canadian application; rewrites of American 
applications not wanted. Query first. Rate of payment negotiated with author. 


KART, 5959 Hollywood Blvd., Los Angeles 28, Calif. Dick Day, Editor. Issued 
monthly; 35c a copy; $3.50 a year. Query first. 


METROPOLITAN TRANSPORTATION, Wheaton, Ill. Larry Railing, Editor. 
Issued monthly; 50c a copy; $3.00 a year. No poetry or cartoons. Uses stories of about 
1,000 words, slanted toward executives of companies operating city, suburban and 
intercity public passenger transportation systems including railroads, buses, streetcars, 
and airlines. Sometimes uses fillers. Pays up to $25 per page (copy and pix) as made 
up for publication. Pays shortly after acceptance. 


MODERN MILK HAULER, 146 Mill St., Columbus, Wisc. Lowell Larson, Editor. 
Issued monthly. Want articles on bulk, can and transport milk hauling. Easier ways 
to do the job—special training of drivers, etc. Any special sideline businesses per- 
taining to milk equipment or supplies. Labor-saving routine, service to trucks and 
overhaul of equipment. No special word length. Like illustrations. Also buy cartoons 
about the milk hauling business. Buy first rights. 


MODERN TIRE DEALER, 630 Third Ave., New York 17, N. Y. E. H. Zielasko, 
Editor. Issued monthly. Aimed at all types of TBA dealers. Wants articles on how 
TBA dealers sell tires, batteries, and automotive accessories; emphasis is on merchan- 
dising. Length of 1,500 words is preferred. 8x10, 4x5, and 5x7 photos bought. No 
cartoons. Pays $25 per printed page, $5 per photo upon publication. Replies in two to 
three weeks. Buys outright rights. 


MOTOR, 250 W. 55th St., New York 19, N. Y. Edward Ford, Editor. Issued 
monthly; $4.00 a year. Uses merchandising, sales and management articles contain- 
ing ideas that can be adapted by car ‘dealers, garages and service stations; 1,200 
words. Wants professional quality glossy prints for illustration. Also shorts on 
similar subjects. Peter Silveri, Cartoon Editor, buys six cartoons per month; these are 
about new and used car dealers, garages and service stations; $10 for all rights. Pays 
according to value of material, and $6 each for photographs. Reports in two or 
three days. 


MOTOR AGE, 56th & Chestnut St., Philadelphia 39, Pa. Frank P. Tighe, Edi- 
tor. Issued monthly; 40c a copy; $4.00 a year. Read by the independent car dealers, 
repair shop owners, and service stations doing repair work. Fillers are used on subjects 
that would be of interest to these men. Photos with a gloss finish are used; pay from 
$7.50 to $10.00. Cartoons on the subject are acceptable at $10.00. Articles of 1,000 
to 2,000 words on merchandising activities, successful selling, new selling plans in 
the shop, etc.; $35.00 per single page article; $50.00 for a spread. Payment on ac- 
ceptance. 


MOTOR CARRIER, 705-1281 W. Georgia St., Vancouver 5, B. C. Canada. J. B. 
Tompkins, Editor. Issued monthly; 25c a copy; $3.00 a year. Uses news of truck and 
bus developments in Canada’s four western provinces and the Yukon. Buys photo- 
graphs in connection with the above. Reports in two weeks. Pays 2c a word and up and 
$3.00 to $5.00 for photos on acceptance. The magazine is a “news-magazine” and 
all articles reporting developments in connection with the western Canadian truck 
and bus industry should be hung on a “news peg” with emphasis on management 
personnel. 


MOTOR IN CANADA, 365 Bannatyne Ave., Winnipeg 2, Man., Canada. R. D. 
Bagley, Editor. Issued monthly; 50c a copy; $2.00 a year. Uses articles on automotive 
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service and merchandising subjects that deal with all phases of automobile mainte- 
nance and repair operations of the automotive service industry in Western Canada. 
Also material about new processes, products and supplies for automotive purposes. 
Likes photographs submitted with manuscripts. Pays 35c per column inch, plus credit 
for pictures used, on publication. Reports within two weeks. 


MOTOR SERVICE MAGAZINE, 549 W. Washington Blvd., Chicago 6, Ill. J. W. 
Creighton, Editor. Issued monthly; $4.00 per year. Use automotive articles having 
to do with repair shops, car dealerships, fleets, body repair shops, etc. Must con- 
tain reliable business statistics of subject, and, sharp 5x7 or 8x10 black and white 
photos. Length, approximately 1,500 words. $15 paid each for five cartoons used 
monthly which concern automotive repair and body shops. Also $3.00 for jokes on 
the same subjects. Payment on acceptance. Report period varied depending on 
quality and timeliness of subject. 


MOTOR TRUCK & COACH, 341 Church St., Toronto, Ont., Canada. Rolland 
L. Jerry, Editor. Issued monthly for truck operators, fleet operators, truck line man- 
agement, senior technical personnel. Want material on truck and coach operations, 
management, service procedures, case histories of given companies in field serviced, 
new equipment. Slant is “nut and bolt” approach to an informed readership. Material 
must have Canadian slant. Query first. Rate varies with length, amount of research. 


MOTOR WEST, Orange Savings Bldg., Orange, Calif. Briant Sando, Editor. Is- 
sued monthly; 50c a copy; $3.00 a year. Wants manuscripts of 500 to 1,500 words, 
preferably with pix, giving successful methods used by garages, repair shops, acces- 
sory stores, parts jobbers, car dealers, tire and battery stores, in handling cus- 
tomers, building more trade, etc. Circulation covers only the 13 western states, so 
material must be based on businesses in this territory. Pays lc to 2c a word; $3 to 
$5 each for pix; on publication. Reports in ten days. 


NADA MAGAZINE, 2000 K St., N.W., Washington 6, D. C. Ray A. Sullivan, 
Editor. Issued monthly; 40c a copy; $4.00 a year. This is the official publication of 
the National Automobile Dealers Assoc. It is mostly staff-written, but will consider 
articles dealing with sales, merchandising, service operations, management, etc., in 
new car and new truck dealerships. Articles must contain unusual techniques and 
should be illustrated with two or three photographs. Pays $75 for 750 to 1,000 
words, on acceptance. Fillers used in Idea of the Month Dept. These consist of a 
single method by which dealers have improved some phase of their business. Pay- 
ment is $15. 


POWER WAGON, Truck Transportation, Hitchcock Bldg., Wheaton, Ill. M. K. 
Simpkins, Editor. Issued monthly; 50c a copy; $2.00 a year. Use articles on truck fleet 
management, maintenance, and operation, particularly in over-the-road, heavy-duty 
transportation. Interviews with fleet managers in over-the-road service. Also photo- 
graphs of prominent operators in the trucking field. Pay good rates for copy and 
photos according to merit; on acceptance. 


_ SCHOOL BUS TRANSPORTATION, See page 282. 


SERVICE STATION MANAGEMENT & MERCHANDISING, 2481 Kingston 
Rd., Scarboro, Ont., Canada. Joe Holliday, Managing Editor. Issued monthly. In- 
terested only in submissions from Canadian writers. Want articles, 1,000-2,000 words, 
on service station operators in Canada only; those who are doing top merchandising 
job. Also on specific phases of service station doings: brakes, tune-up, lubrication, etc. 
Want solid business facts, figures. Like human interest angles too, but information 
must be of practical value to readers. Query first. Pay $25 for articles, $30 if used as 
lead. Buy pix with mss and with captions only; b&w only. Prefer 5x7 or 8x10 glossies. 
Very rarely buy cartoons. Some filler material related to Canadian activities in the 
field or very unusual American industry doings. Buy first Canadian rights. 
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SOUTH DAKOTA MOTOR CARRIER, 104 W. Eighth St., P.O. Box 496, 
Sioux Falls, S.D. E. R. Nelson, Editor. Issued monthly. Primarily interested in ar- 
ticles dealing with new innovations in products and equipment utilized by the 
trucking industry. 


SOUTHERN MOTOR CARGO, 1509 Madison Ave., Memphis 4, Tenn. Gary 
Pomeroy, Editor. Issued monthly; 35c a copy; $2.00 a year. Uses feature articles 
about truck operations from, or representative of, the twelve Southern states. 
Regional approach and how-to slant is primary. Read by fleet owners and man- 
agers only. At present the magazine is on the look-out for articles on laws and 
court decisions. Pays 60c per 20 pica inch; $3.50 to $5 for pix, depending on qual- 
ity. These are minimum rates. Good writers become regulars and are liberally paid. 
Reports in about one week, with payment on publication. 


SUPER SERVICE STATION, 7300 N. Cicero Ave., Lincolnwood, Chicago 46, IIL. 
Issued monthly; 40c a copy; $3.00 a year. Charles Boyd, Jr., Editor. A magazine for 
service station operators. They will consider articles on good station management, 
merchandise displays, servicing at gasoline stations. They must be practical, with 3 to 
6 photos. Rate, 2c a word; $5 for photos, on publication. Also considers short fillers 
of from 50 to 150 words on displaying and selling features. One photo with each. 
Reports within a week, usually. 


TAXICAB INDUSTRY-AUTO RENTAL NEWS, 161 W. 54th St., New York 19, 
N. Y. Al Zeff, Editor. Issued monthly; $3.00 a year. Especially interested in any 
new legislation, stories of successful operators, any events taking place or about to 
take place in the industry, items of a factual nature that will be beneficial to taxi- 
men in running their business, etc. Can also use photographs. Unable to return un- 
used material, so if contributors do not hear from the editor in about a month, they 
can take it for granted their contributions are not being used. All free-lance ma- 
terial is given special consideration. Pay 30c an inch, on publication. Payment for 
photos depends on size used. 


TIRE, BATTERY & ACCESSORY NEWS, 381 Park Ave., S., New York 16, N. Y. 
Douglas W. Clephane, Editor. Issued monthly; 50c a copy; $5.00 a year. For larger 
tire, battery and auto accessory dealers. Use 1,000 to 3,000-word feature stories, with 
photos, on how aggressive tire, battery, auto accessory dealers or filling stations have 
made a success. Query first. Pay 2c per word. 


TIRE & TBA REVIEW, 11 S. Forge St., Akron 4, Ohio. W. B. Whitney, Manag- 
ing Editor. Issued monthly; $3.00 a year. This magazine is slanted toward tire and 
battery retailers, distributors, oil jobbers, recappers, retreaders. Requests query re- 
garding article lengths and number of photos. Pays 2c a word, on acceptance; $4 
to $5 per photo. One photo and brief caption brings a minimum of $5. Reports in 
two weeks. 


TRUCKING MANAGEMENT, 30 N. LaSalle St., Chicago, Ill. Richard A. 
Wood, Editor. Issued monthly for trucking executives. No tired cliches, please. 
Looking for fresh angles. Author must know industry. Pays $5.00 minimum for car- 
toons on publication. Reports in five to ten days and buys all rights. 
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Aviation and Missiles 


AEROSPACE MANAGEMENT, Chilton Co., Chestnut & 56th Sts., Philadelphia 
39, Pa. Issued monthly; $1.00 a copy; $10 a year. W. Thomas H. MacNew, Edi- 
tor. Articles should deal with ideas relating to better technical management in re- 
search, design, development, production, and procurement for aerospace systems, 
subsystems, components, parts, and material. 


AEROSPACE SAFETY and AEROSPACE ACCIDENT AND MAINTENANCE 
REVIEW, Office of the Deputy Inspector for Safety, Norton AFB, Calif. Captain 
Thomas J. Slaybaugh, Editor AS; Major Anthony S. Cavallo, Editor MR. Issued 
monthly; 30c per copy, $3.00 per year. For USAF pilots, flight crews, all ground and 
maintenance personnel associated with aircraft, missile, ground, nuclear, munitions 
and water safety problems. Nonfiction should be written in straightforward, informal 
style, and should involve subjects of interest to USAF personnel. Preferred length, 
from 500-2,500 words. Also uses fictional material with a moral or objective concurrent 
with the safety mission of the USAF—to prevent various types of accidents in order to 
save lives, equipment, dollars, and to conserve the combat capability of the USAF. 
Drawings or photos of any kind or size are welcome; prefer glossy prints. No payment. 
Reports in two to four weeks. 


AIRCRAFT, 341 Church St., Toronto 2. R. G. Halford, Editor. Specializes in topi- 
cal articles with a strong Canadian angle. If American authors can supply material 
of this kind, the editor is interested, but authors for this market must know the 
Canadian scene. Wants articles on aeronautical subjects, military or civilian, manu- 
facturing, operations or research and development. Does not want generalized articles. 
Length about 1,200 words; payment $40 to $50. 


AIR FORCE MAGAZINE AND SPACE DIGEST, 1901 Pennsylvania Ave., N.W., 
Washington 6, D. C. John F. Loosbrock, Editor. Issued monthly; 50c a copy; $6.00 
a year. Not a good photo market, as they use government or agency photos. Articles 
wanted here must show a degree of technical competence in dealing with the subject 
of military aviation and space. Please query. Lengths are 1,500 to 3,000 words. Pays 
5c a word, on acceptance. No fillers, poetry, cartoons. 


AIRLIFT, 1001 Vermont N.W., Washington, D. C. J. S. Murphy, Editor. Issued 
monthly for air transport operators. Wants articles on specification only for which 
they pay $50 per printed page. Buys photos with captions only and pays $5 to $10 
for these. Occasionally buys cartoons. All payment on publication. Reports in one 
to two weeks. 


AVIATION WEEK AND SPACE TECHNOLOGY, 330 W. 42nd St., New York 
36, N. Y. Robert Hotz, Editor. Issued weekly; 75c a copy; $7.00 a year. Mostly staff- 
written. 


BUSINESS COMMERCIAL AVIATION, 205 E. 42nd St., New York 17, N. Y. 
Issued monthly: controlled circulation. W. G. Osmun, Editor. Articles have “ap- 
plication” slant, show ways to do more effective job for aircraft owner/operators; 
fixed base and airport owner/operators; maintenance and ATC personnel: shows 
trends, developments influencing job effectiveness. Lengths, 550-1,800 words. Query 
first. Payment upon acceptance by agreement. 


CROSS COUNTRY NEWS, Meacham Field, Ft. Worth, Texas. Issued 18 times a 
year; 25c a copy; $3.00 per year. Tony Page, Editor. Uses cartoons, staff-written 
light reading on private aviation. Payment for cartoons is $3.00. 


FLIGHT MAGAZINE, P.O. Box 750, 2700 N. Haskell Ave., Dallas 1, Tex. Tom 
Ashley, Editor. Issued monthly; 50c a copy; $3.00 a year. Use feature articles of 
aeronautical activities. Pay Yc to 5c a word and $5.00 for photographs. 
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GENERAL AVIATION NEWS, 3342 W. Olympic Blvd., Los Angeles 19, Calif. 
Edith Meyers, Managing Editor. Issued every two weeks for private business and 
aviation pilots-base operators. Buy two or three articles per issue. All articles must be 
written for pilot readers and must be technically accurate. Any material covering 
general aviation will be considered. No crash stories unless from an investigation point 
of view. News or news-feature style. Length, up to 600 words. Buys photos submitted 
with manuscript and cartoons if suitable to editorial content. Pays 3c a word and 
$5 per cartoon on acceptance. Also buys first publication rights. 


GROUND SUPPORT EQUIPMENT, 640 Washington Bldg., Washington 5, D. C. 
Richard E. Munske, Managing Editor. Issued bimonthly for management, engineers 
and scientists concerned with major systems design, development and procurement. 
This is not a generally available newsstand publication, but is slanted directly and 
specifically to men working in ground support equipment. Authors should be active 
in the field, preferably top names. Want occasional historical articles or blue-sky 
projections concerned with the general field of ground support equipment both com- 
mercial and military. Word length, 800-3,000 words, tightly written. Material must be 
above average in clarity, conciseness and thinking content; technically thorough and 
correct, but should be written in such a manner as to be both interesting and informa- 
tive to the broadest number of engineering and scientific disciplines within the general 
field. Query first. Pay is an average of $35 per printed page. Use 8x10, b&w, glossy 
photos as article illustrations. Payment is included in total for article. Pay extra for 
cover pix. Rarely buy filler material. Buy all rights. 


MISSILES AND ROCKETS, 1001 Vermont Ave., Washington 5, D. C. William 
J. Coughlin, Editor. Issued weekly for technical management and engineering person- 
nel in the missile-space industry, government and the military. Mostly staff-written; 
buys one or two outside articles a month. Use technical articles by recognized authori- 
ties in the missile-space field; 1,000-2,000 words in length; written for a technical 
audience which is expert in such fields as missile-space electronics, propulsion, ad- 
vanced materials and management. Query first. Pays $35-50 per printed page. Pay 
$5-10 each for 8x10 glossies with captions. Buy first rights. 


MISSILES & SPACE, Engineers Bldg., Manhasset, N.Y. Joan G. Payne, Copy 
Editor. Issued monthly; approximately five articles per issue bought. Magazine is 
aimed for engineers, armed services officers and business and management men in 
the field. Articles on topics of interest to these readers are acceptable if written in 
professional manner and with high technical competence. Should be accompanied 
by photographs and charts of interest. Preferred length is 1,500 to 2,000 words. 
Query first. Payment is $25 per printed page. 


SKYWAYS, 1001 Vermont Ave., N.W., Washington, D. C. Richard W. Groux, 
Editor. Issued monthly for owners and operators of business aircraft. Want “user” 
articles about aircraft operators, approximately 1,500 words; also articles about 
executive airports and other subjects of concern to business aviation. Readers are 
thoroughly versed in all aspects of aviation and, thus, articles tend to be somewhat 
technical. Stories emphasize such features as operating costs, nav/com equipment, 
types of flights, cost of aircraft compared with cost of other methods of doing the job. 
Query before submitting material. Pay about $50 per printed page. Use photos sub- 
mitted with mss and with captions only, occasionally. 8x10 glossies preferred; no 
color. Pay $10 each for cartoons which pertain to aviation. 


SPACE AGE NEWS, 160 S. Robertson Blvd., Beverly Hills, Calif. Hal Spector, 
Editor. Issued biweekly. Aimed at engineers and technical management in 
missile/aerospace/electronic and related fields. Uses short news items of companies 
active in the field, new products, and new development, top personnel changes, 
plant expansion. Payment depends on the material submitted. Buys cartoons when 
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they are pertinent to the field. No definite number used. Pays $3.50 per cartoon. 
All payment is made on acceptance, reports within five days, and buys trade journal 
publication rights. 


WESTERN AVIATION, MISSILES & SPACE MAGAZINE, 101 S. Coronado St., 
Los Angeles 57, Calif. Erwin M. Rosen, Editor. Issued monthly. For engineers and 
management of the aerospace industries from the Mississippi River west. Wants 
technical material of interest to the 21,000 readers who serve in the missile, rocket, 
aircraft and space fields, also allied industries such as electronics, ground support, 
etc. Approximately 1,000 to 5,000 word length. Query first. No standard rates as very 
little material accepted because of nature of publication. Payment on publication. 
Reports within a week. Buys first publication rights. 


Baking 


BAKERS’ JOURNAL, Bewdley, Ont., Canada. Charles Clay, Editor. Issued, bi- 
monthly. Want success stories about bake shops, baked-goods and bakery service. 
Should show how other bakers can do likewise. Preferred length is 1,000 to 1,500 
words. Ms should be accompanied by one photo. Prefer 5x7 or 8x10. Also buy per- 
tinent photographs with captions only. Query first. Right now pay $5.00 per 
short article, $3.00 per usable photo, but should go higher. Buy first Canadian rights 
only. 


BAKERS’ REVIEW, 625 Eighth Ave., New York 18, N. Y. Issued monthly; free 
controlled circulation to bakeries. Clifford W. Webster, Editor. Wants material de- 
scribing latest developments in bakery field. Is especially interested in articles based 
on interviews with bakers, and covering the following subjects: successful merchan- 
dising promotions; building and maintaining home service routes; fleet truck op- 
erations; special “gadgets” used in production, etc.; cost control; personnel hiring 
and training; advertising methods; new bakery plants; and similar subjects. Should 
not exceed 1,500 words. Pays a minimum of 1¥4c a word (printed), plus $5.00 for 
each photograph used. Minimum is $2 for short filler material. Payment is on 
publication, and reports are within two weeks. 


BAKERS WEEKLY, 71 Vanderbilt Ave., New York 17, N. Y. James R. Phelan, 
Editor. Issued weekly, 50c a copy; $5.00 a year. Use practical, technical articles on 
baking; plant write-ups; news items pertaining to baking industry. Buy photo- 
graphs. Many territories covered. Query first. Report at once. Pay 50c per inch, 
after publication. 


BAKING INDUSTRY, including Bakers’ Helper, 105 W. Adams St., Chicago 3, 
Ill. Harold E. Snyder, Editor. Issued biweekly; 50c a copy; $4.00 a year. Use arti- 
cles dealing with personnel, management, methods, automation, promotion and 
feature articles in the baking industry field. Usual length for articles is from about 
1,000 to 3,000 words. Pays 2c a word, on acceptance. Buy photographs. Pay $5.00 for 
one cartoon used in each issue. Should refer to the baking industry. No girly or cheese- 
cake. Pen and ink roughs. 


BISCUIT AND CRACKER BAKER, 520 N. Michigan Ave., Chicago 11, IIL. 
Russ Obright, Editor. Issued monthly; 50c a copy; $3.00 a year. Use articles and news 
items concerning the biscuit, cracker, cookie, pretzel, potato chip and snack foods 
industry. Also buys some fillers. Pay 50c an inch on all material accepted. No car- 
toons, poetry. 


CANADIAN BAKER, 481 University Ave., Toronto 2, Ont., Canada. F. S. Stephen, 
Editor. Issued monthly; 50c a copy; $3.00 a year. Interested in any aspect of the baking 
industry, and require that it be applicable to conditions in Canada. Like good technical 
and merchandising articles on problems of baking. Use shorts or fillers and articles up 
to 1,500 words. Pay 75c an inch for shorts and approximately 3c a word for articles, 
on acceptance. 
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NEW SOUTH BAKER, 75 Third St., N.W., Atlanta 8, Ga. Bruce Moran, Editor. 
Issued monthly; $2.00 a year. Wants unusual features about baking plants or their 
merchandising operations, or about owners or managers of these plants. Geographical 
location is confined to Delaware, Maryland, Virginia, West Virginia, North and South 
Carolina, Kentucky, Tennessee, Georgia, Florida, Alabama, Mississippi, Louisiana, 
Oklahoma and Texas. Query for rates on special material and assignments. On 
others, the rate is 25c per column inch, and is paid on publication. Buys 4x5 and 
8x10 glossies at $1 each. Reports in about thirty days. 


SOUTHWESTERN BAKER, 1602 Harold St., Houston 6, Tex. Charles N. Tun- 
nell, Editor. Issued monthly; $2.00 a year. Use news and features of the baking 
industry in Arkansas, Louisiana, Mississippi, South Carolina, Tennessee, Texas, 
Alabama, Florida, Georgia, North Carolina, Oklahoma, New. Mexico, Colorado, 
Utah, Wyoming, Arizona, Western Kansas. Report promptly. Pay 50c or better per 
inch, on publication on news items. Features, according to value. News items on owner- 
ship changes, new bakeries opening, expansions, modernizations, installations of new 
equipment, etc. Features: How-to articles on merchandising and production methods; 
fleet maintenance for wholesale operations; trainee programs for both wholesale and 
retail shops. Query before submitting photos. 


WESTERN BAKER, 500 Howard St., San Francisco, Calif. Ennis B. Gicker, Edi- 
tor. Issued monthly; 35c a copy; $3.00 a year. Wants reports, with illustrations, of 
wholesale plant and retail store operations of bakeries in the eleven western states, 
Alaska and Hawaii. Advance query preferred. Pays 2c a word, and $3 for accomp- 
anying photo, on acceptance. Reports at once. 


Banking and Business 


BANKERS MONTHLY—NATIONAL MAGAZINE OF BANKING & INVEST- 
MENTS, P. O. Box 7600, Chicago 80, Ill. J. H. Peters, Editor. Issued monthly; 50c 
a copy; $5.00 a year. Articles, reports, analyses, etc., on banking and investments 
for an audience of top bank and trust company officers. 2,500 words or less. Query 
essential. Report in a few days. Payment varies with type of article; $5 each for 
photos, on publication. 


BANKING, 12 E. 36th St., New York 16, N. Y. P. Bogie, Editor. Issued monthly; 
50c a copy; $5.00 a year. Wants short items (300-500 words) on bank advertising, 
business development, bank operations and human interest. Have to be written for 
banker-readers and should suggest an idea that can be adapted to the use of other 
banks. Query first. Buy pix with mss and with captions only. Use short humorous verse 
with a financial slant; $2.50 per verse. Cartoons with a financial slant bring $10. 


BANKING LAW JOURNAL, 89 Beach St., Boston 11, Mass. Issued monthly; 
$1.50 a copy; $15.00 a year. 


BARRON’S NATIONAL BUSINESS & FINANCIAL WEEKLY, 50 Broadway, 
New York 4, N. Y. Robert Bleiberg, Editor. Issued weekly; 35c a copy; $15.00 a 
year. Use authoritative business and financial articles of 500 to 2,500 words. Pay 
up to $200 per article, on publication. 


THE BAY STREET JOURNAL, 8 Colburne St., Toronto 1, Ont., Canada. Fred 
V. Griffin, Editor. Issued monthly for investors in stocks, bonds, industry and gen- 
eral financial circles. Want articles on stock market conditions, natural resource 
development in Canada, new industrial methods, Canadian economy, U. S. govern- 
mental changes which may affect Canada. Oil, natural gas and mining operations. 
500-2,000 words. Payment is 2c per word or by arrangement according to arti- 
cle. Reports in approximately two weeks. No photos. 
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BURROUGHS CLEARING HOUSE, 707 W. Milwaukee, Detroit 2, Mich. Harry 
V. Odle, Editor. Issued monthly for bank and financial officers. Use reports on 
what banks and other financial institutions are doing; emphasize usable ideas. Pre- 
ferred length is 1,500-1,800 words; also use shorter news items. Query on longer 
lengths. Payment varies, 5-10c per word. Additional payment for usable illustra- 
tions. These should be 8x10 glossy prints. Occasionally buy cartoons with financial 
slant; usual rate, $25. 


BUSINESS MANAGEMENT (Formerly Management Methods), 22 W. Putnam 
Ave., Greenwich, Conn. Kent McKamy, Editor. Issued monthly; 75c a copy; $5.00 
a year. For top management executives. In the market for practically any story that can 
tell a manager how to run his business more profitably. Like to show by example; 
hence, require that each managment technique mentioned in an article be backed up 
by a case history—to show that the method worked in practice. Emphasize “before 
and after.” Material must be totally practical and usable. No theory or philosophy. 
Clean, crisp, imaginative writing and logical organization are necessary. Length is 
300 to 3,000 words. Queries help. Pay about 4c per word. Photos accepted with mss. 
Submit material to Stuart Troup or Mason Buddy, Associate Editors. Also buy short 
items for “Workshop for Management” and “Better Ways to Run a Business” sec- 
tions. Study magazine before submitting here. Pay $10 to $20 per item. Rights nego- 
tiated with author. Prefer full copyright. 


CHAIN STORE AGE, See page 274. 


COMMERCE, 30 W. Monroe St., Chicago 3, Ill. Alan Sturdy, Editor. Issued 
monthly; 35c a copy; $3.50 a year. Use feature articles dealing with the interests 
and problems of business executives. Queries welcomed. Pays 4c a word. Pays $7.50 
for one cartoon per issue. Must have a business slant; pen and ink roughs. Buys all 
rights. 


COMMERCIAL WEST, 1624 Harmon Pl., Minneapolis 3, Minn. Thomas A. 
Boright, Editor. Issued weekly; 25c a copy; $7.00 a year. Interested in articles only 
from people who are thoroughly familiar with banking, finance, insurance, industry. 


CREDIT AND FINANCIAL MANAGEMENT, 44 E. 23rd St., New York 10, 
N. Y. Thomas F. Kenny, Editor. Issued monthly; 50c a copy; $5.00 a year. Articles 
welcomed on credit office practices for manufacturers and wholesalers, 1,000 to 1,500 
words. Should be specific, to the point. Query first. Buy cartoons on business sub- 
jects; particularly related to credit and finance. Also use short features on business 
subjects as fillers. Can deal with unusual enterprises, business correspondence, and 
the like. Payment varies. 


THE DAILY BOND BUYER, 67 Pearl St., New York 4, N. Y. Arthur R. Guastella, 
Editor. Issued daily for underwriters, distributors, and investors in municipal, tax-free 
bonds. Purchase suitable articles at space rates. Query first. 


DUN’S REVIEW & MODERN INDUSTRY, 99 Church St., New York, N.Y. 
Raymond J. Brady, Editor. Issued monthly; about 30% of material is free-lance. 
Want articles on marketing, production, finance, personnel and a broad range of 
other business topics. Material should be slanted to business executives and should 
run about 2,400 words in length. Clear, forceful writing, with facts presented in an 
authoritative, sophisticated way. Query is essential. Pay $200 to $250. Sometimes 
use photos with mss. Buy manuscript and reprint rights. 


EXECUTIVE, 1450 Don Mills Rd., Don Mills, Ont., Canada. John D. Harbron, 
Editor. Issued monthly for senior executives in Canada. Buy 3 to 6 pieces every month. 
Length ranges from 800 to 4,000 words. Except for the department “Management 
Abroad,” they must be about Canadian senior management and their personal and 
corporate problems. Development areas include labor relations, finance, taxation, 


Trade Journals 263 


personality reports on how a chief executive makes a sick company healthy. Always 
interested in stories on foreign and U. S. corporations. Writer must show depth of 
analysis and a professional knowledge of the subject. Query is essential. Payment 
ranges from $50 for short pieces for the “Memo” and “Comment” departments to 
$300 for major pieces. For the “Memo” column use short fillers about executive-type, 
“fun in the sun” activities—sophisticated, like East African safaris for under $5,000 
or new ski resorts in Antarctica. Buy first magazine rights only. 


THE EXPERT COLLECTOR, Franklin Publishing Co., Box 598, Roanoke 7, Va. 
Thomas J. Surface, Editor. Issued monthly. Can use short nonfiction pieces, of around 
200 words, terse and factual, on the subject of credit and collections, and articles 
dealing with general business and economic interests. All material must be based on 
sound information and not be mere ideas or opinions of the writer. The subjects 
of morals, religion, manners or politics should be avoided. Photographs may be 
submitted with articles, but are not essential. The same applies to drawings or 
illustrations. Self-addressed stamped envelope should accompany all articles. Re- 
ports in one to two weeks. Pays 2c a word and $3.00 for photos or line drawing. 
on acceptance. 


FINANCE, 20 N. Wacker Dr., Chicago 6, Ill. Thomas T. Callahan, Editor. Issued 
monthly. For bankers, investment bankers, corporate financial executives. Wants 
articles on financial officer profiles. Pays 5c per word. Replies within 30 days. Copy- 
rights issues and controls reproductions. 


FINANCIAL WORLD, 17 Battery Pl., New York 4, N. Y. Richard J. Anderson, 
Editor. Issued weekly; 50c a copy; $20.00 a year. Use discussions of economic de- 
velopments as they affect investments; analyses of industries; other investment 
topics. Report in one to three weeks. Payment, on publication, $50-100 for 1,000-1,200 
words. 


FLORIDA TREND, P. O. Box 150, Tampa 1, Fla. John J. Tippo, Managing Edi- 
tor. Issued monthly. No fillers, poetry, cartoons. Wants stories of successful people or 
ventures with emphasis on how it was done in the state of Florida only. Also items re- 
lating to personnel changes, general Florida news and financial news are acceptable. 
Length, 500-2,000 words; query always. Payment is made by arrangement, on ac- 
ceptance. 


THE INDEPENDENT BANKER, Box 267, Sauk Centre, Minn. Bill McDonald, 
Editor. Issued monthly. For bankers. Uses thirty cartoons per year on general and 
banking angle at $6.00 each. Payment on acceptance, for all rights. Pen and ink 
roughs. Also using some short, humorous verse, epigrams, anecdotes. 


INDIANA BUSINESS AND INDUSTRY MAGAZINE, Press Building, Culver, 
Ind. John A. Cleveland, Editor. Issued monthly. Aimed at those on the management 
level in business and industry. Wants cartoons dealing with business and industry 
including banking, insurance, public relations, advertising, and purchasing. Pays $2 
per cartoon upon publication. 


THE INDUSTRIAL BANKER, 813 Washington Bldg., Washington 5, D. C. Philip 
J. Mullin, Editor. Issued monthly for consumer lending, industrial and commercial 
banks. Want articles on business and economics (efficient operations), women in 
business, advertising and promotion, personnel management, historical (personal 
lending, budget, finances, etc.). Clean, crisp writing with a humorous touch is desired. 
Features generally run 2,000 to 3,000 words; news items, 500 to 1,000 words. 
Query is essential. Pay $25 per printed page. Buy pictures with captions; 8x10 b&w 
glossies preferred; should have to do with consumer lending industry. Pay $5.00 on 
acceptance for these. Also pay $5.00 each for cartoons and written humor with 
bank, loan company or office slant. Buy first rights. 


INVESTMENT DEALERS DIGEST, 150 Broadway, New York 38, N. Y. Eliot 
H. Sharp, Editor. Issued weekly; 75c a copy; $20.00 a year. Use articles on subjects 
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of interest to professional investment men—banks, brokers, investment trusts, in- 
surance companies. Use photographs. Pay about 3c a word, on publication. 


MAGAZINE OF WALL STREET AND BUSINESS ANALYST, 120 Wall St., 
New York 5, N. Y. Attention: Mrs. C. G. Wyckoff. Issued biweekly; 85c a copy; 
$20.00 a year. Consider articles on industrial developments, important inventions, 
general business, financial and investment articles, 2,000 to 2,500 words. Pays on 
publication. 


MANAGE, 333 W. First St., Dayton 2, Ohio. Eric P. McCarty, Editor. Issued 
monthly, 50c a copy; $5.00 a year. Want articles dealing with development of man- 
agement levels in business and industry. Primarily interested in supervisory level, 
middle management, and the scientific-engineering manager. Buy b&w photos of 
industrial scenes and cartoons. Length of stories, from 500 to 1,800 words. Payment 
varies. 


MARPLE’S BUSINESS ROUNDUP, 407 Bay Bldg., Seattle 1, Wash. Elliot 
Marple, Editor. This newsletter can use correspondents in Idaho, Oregon, Montana 
and eastern Washington who report for eastern business publications and are looking 
for additional outlets for business and industrial news of their own areas. Material 
wanted has to do with new plants, new payrolls, or new products. There is also an 
occasional survey. 


MICHIGAN INVESTOR, 1040 W. Fort St., Detroit 26, Mich. George A. Hard- 
ing, Editor. Issued weekly on Saturday; 30c a copy; $9.00 a year. For bankers, brokers, 
executives. Use articles dealing with new bank procedures, machines, supplies, etc. 
Also building or equipment innovations; special bank openings or service promotions. 
Query first. Buy 8x10 photographs with mss and with captions only. No color. Also 
buy cartoons. Payment for articles and cartoons varies; photos bring $5.00 each. 


MID-CONTINENT BANKER, 408 Olive St., St. Louis 2, Mo. James J. Wengert, 
Editor. Issued monthly; 50c a copy; $3.00 a year. Use articles on bank operation 
methods and business building ideas. 


THE MID-WESTERN BANKER, 757 N. Water St., Milwaukee 2, Wisc. Bernard 
A. Beggan, Jr., Editor. Issued monthly; 35c a copy; $3.00 a year. Circulates in 
Wisconsin, Illinois, Michigan and Minnesota. Most of material is staff-written. 


MONITOR, 30 Lodge St., Albany 7, N.Y. Whitman Daniels, Editor. Issued 
every other month. For management executives and top officials of government. 
Want articles giving nontechnical treatment to subjects of interest to those in busi- 
ness, industry and government. Preferred length is 2,000 to 4,000 words. Query 
first. Pay 5c per word. Buy b&w photographs with mss and with captions only. 
Pay from $7.50 to $30 each for these. Occasionally publish verse. Buy cartoons of 
interest to business executives. No cartoons about raises, water coolers and sexy 
secretaries. 


MOUNTAIN STATES BANKER, 622 Railway Exchange Bldg., Denver, Colo. 
A. P. Parker, Editor. Issued monthly; 50c a copy; $5.00 a year. Likes material covering 
bank operational procedures, credit policies, etc., that has a new or unusual twist, 
and that will appeal to-bank executives, directors, employees, insurance executives, 
etc. Pictures should be included if possible. Would appreciate query on rates. Include 
a return, stamped envelope with ms. Reports in about one month. 


NEW JERSEY BUSINESS, 16 Park Pl., Newark 2, N. J. F. Calvin Louderback, 
Director of Publishing. Issued monthly. Edited for business and industry executives 
of New Jersey. Wants general business stories of New Jersey, not specific com- 
panies, of approximately 600 to 1,000 words. Pays flat fee of $25 to $50. Occasion- 
ally uses cartoons at $10.00 each. Payment on acceptance. Reports in two weeks. 
Buys first publication rights only. 
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NORTHWESTERN BANKER, 306 15th St., Des Moines 9, Iowa. Ben Haller, Jr., 
Editor. Issued monthly; 35c a copy; $3.00 a year. Articles should concern general 
topics of banking or financial interests or should be about personalities in the banking 
business. Also articles about hobbies of bankers might be worthwhile. Pay 25c per 
column inch for material used. 


SAVINGS BANK JOURNAL, 60 E. 42nd St., New York 17, N. Y. Harold E. 
Group, Editor. Issued monthly; 50c a copy; $5.00 a year. Use operation, advertis- 
ing and promotion articles for mutual savings bank field primarily, 1,000 to 3,000 
words. Pay lc a word, on publication. 


TAXES—The Tax Magazine, 4025 W. Peterson Ave., Chicago 30, Ill. Henry P. 
Stuart, Editor. Issued monthly; 50c a copy; $6.50 a year. Use articles on federal, 
state, local and international taxing problems, 4,000 to 8,000 words. Don’t try un- 
less you are a CPA or an attorney. Report in two to four weeks. No payment. 


TENNESSEE BANKER, 315 Stahlman Bldg., Nashville, Tenn.; Robert M. Gil- 
liam, Editor, and Sylvia L. Palmer, Assistant Editor. Issued monthly; 25c a copy; 
$2.00 a year. Use articles relating to banking or finance, and of local interest pref- 
erably. 


TRUSTS AND ESTATES, 50 E. 42nd St., New York 17, N. Y. Christian C. Luh- 
now, Editor. Issued monthly; $1.00 a copy; $5.00 a year. Requirements are legal, 
investment or economic. Most material written on special assignment. 


UNITED STATES INVESTOR, 286 Congress St., Boston 10, Mass. Charles R. 
Bennett, Jr., Editor. Issued weekly; 35c a copy; $10.00 a year. Use articles on banking, 
insurance and investments. 


WESTERN BUSINESS AND INDUSTRY, 1706 W. First Ave., Vancouver 9, 
B.C., Canada. Douglas Peck, Editor. Issued monthly; 25c per copy, $3.00 per year. Use 
articles up to 1,500 words, principally about Western Canadian subjects. Also use 
achievement type of stories of Western Canadian businesses. Largely staff-written 
but averages about one story a month from free-lance writers. Preferred length is 
800 words; must be important, timely, interpretive writing. Interested in b&w in- 
dustrial photographs of Western Canada; with mss and with captions only. Report 
in thirty days. Pay 3c a word and up and $3.00 and up for photos; on publication. 
Buy first Canadian serial rights. 


Barber and Beauty Shops 


AMERICAN HAIRDRESSER, 16 W. 46th St., New York 36, N. Y. Rita Laer, 
Editor. Issued monthly. For beauty shop owners. Query first. Payment varies on 
manuscripts; no set fee on pix. Payment on publication. Reports within a week. 


Buys all rights. 


AMERICAN PERFUMER AND AROMATICS, 418 N. Austin Blvd., Oak Park, 
Ill. Stanley Allured, Editor. Issued monthly; $1.00 a copy; $5.00 a year. Use tech- 
nical articles of interest to manufacturers in the cosmetic, perfume, toiletries and 
pharmaceutical fields. Also news items about executives in the field. Buy photo- 
graphs. Report in two weeks. 2c per word and up, on publication, 


BEAUTY FASHION, 101 W. 31st St., New York 1, N.Y. Gerald C. McHale, Editor 
Issued monthly; 50c per copy; $3.00 per year. Uses articles dealing with the retailing 
of prestige perfumes and cosmetics; problems peculiar to industry with respect to 
distribution, price structure, promotions, advertising and across-the-counter selling. 
Material should be designed for retail readership—that is, store management, cos- 
metic buyers and cosmetic salesgirls. Occasionally uses an offbeat article on per- 
fume-cosmetic history, as well as features dealing with manufacture and packaging 
of beauty products. Length is 1,000 to 1,500 words. Pays $35 per article, on publi- 
cation. Occasionally purchases photographs. Reports are within two weeks. 
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JOURNEYMAN BARBER, HAIRDRESSER & COSMETOLOGIST MAGA- 
ZINE, 1141 N. Delaware St., Indianapolis 7, Ind. W. C. Birthright, Editor. Issued 
monthly; 25c a copy; $2.00 a year. Composed of organization and Labor news 
which is supplied by Field Organizers, Local Union Secretaries and clip sheets from 
the International Unions. Do not solicit manuscripts. Writers who send in manu- 
scripts should enclose stamped self-addressed envelope. 


Book Trade 


A.L.A. BULLETIN, American Library Association, 50 E. Huron St., Chicago, IIl. 
Samray Smith, Editor. Issued monthly, except bimonthly July-August; single 
copies of news issues, 25c. The official organ of the American Library Association, 
furnished with membership. All material is contributed or solicited. No payment. 


BAY STATE LIBRARIAN, c/o Simmons College Library, 300 The Fenway, Bos- 
ton 15, Mass. John N. Berry III, Editor. Issued quarterly. Want articles dealing 
with the library profession. State library activities, the future of libraries and books, 
role and functions of public libraries, literature, censorship, etc. Slanted toward the 
practicing librarian and trustee. Also dealing with criticism, reviewing media and 
selection of books and materials for libraries. Articles should be from six to 
twelve double-spaced, typewritten pages. Payment in copies of the magazine. 


BOOK PRODUCTION MAGAZINE, 404 Park Ave., S., New York 16, N. Y. 
E. A. Freund, Editor. For publishers, book manufacturers, binderies. Want semi- 
technical material on plant operations or subjects related to specific book production 
interests of publishers, manufacturers in the book industry. Should be accompanied 
by photos. Query first. Payment varies. 


CHRISTIAN BOOKSELLER, 33 S. Wacker Dr., Chicago 6, Ill. Perry O. Hedberg, 
Associate Editor. Issued monthly. Material desired is divided roughly into three cate- 
gories: 1. Article length (750-1,000 words). This includes picture stories of successful 
operations; articles on various phases of management, selling, merchandising, cost 
controls, employee relations, display, advertising, buying, etc., pertinent to the religious 
bookstore field; report of single significant event (i.e., specific store’s promotion, new 
store opening, etc.); roundup in how several stores handled a single successful “how- 
we-did-it.” Payment is $25 per article. Glossy illustrations desired, paid for at the 
rate of $3-5 per item used. Query on ideas. 2. Shorter feature (200-300 words plus one 
or two glossy illustrations). Present a single idea fast with punch. Focus on some detail 
of selling to the religious market. Payment is $15 for package. 3. Photograph and 
caption. Sharp illustration pointing up a specific successful “how-we-did-it,” with 
caption to amplify, identify and explain. Photo paid for at $3-5 rate relative to size 
and importance; caption at $1 plus editor’s appraisal. 


LIBRARY JOURNAL, 62 W. 45th St., New York 36, N. Y. Eric Moon, Editor. 
Issued semimonthly September to June; monthly in July and August; 55c a copy; 
$10 a year. For librarians, bookmen, publishers, etc. Use very little free-lance material. 
Use articles with professional slant dealing with librarianship, books, publishing. 
Literate, lively writing necessary. Want new ideas, new views. Those outside librarian- 
ship should have something to say which would be interesting to librarians as a lay- 
man’s view of their service. Preferred length, 1,500 words. Once in a while buy 
fiction related to libraries. Occasionally use humorous verse of up to 40 lines; cartoons 
with library slant. Does not pay for free-lance material. 


PUBLISHERS’ WEEKLY, 62 W. 45th St., New York 36, N. Y. Mildred C. Smith, 
Editor-in-Chief. Issued weekly; 35c a copy; $11.00 a year. Rarely use unsolicited 
manuscripts because of the highly specialized audience and their technical interests, 
but can sometimes use news items of bookstores or store promotions for books. Oc- 
casionally buy photographs. Report in several months, depending on scheduling. 
Pay 1¥2c a word. 
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Brewing, Bottling and Distilling 


AMERICAN BREWER, 33 Lyons Pl., Mt. Vernon, N. Y. Robert Schwarz, Editor, 
A. L. Castro, Managing Editor. Issued monthly; 35c a copy; $3.00 a year. Uses scien- 
tific and technical articles for the brewing trade, as well as articles on management, 
sales, promotion, personnel training, advertising, accounting. Also buys feature ma- 
terial on plant expansions, effective sales schemes, etc. Articles should be illustrated 
and may run 1,500 to 2,000 words or longer. Pays 50c a column inch for news items of 
breweries and executive personnel. Feature articles bring $35, and up, depending on 
length, photos, etc. Pays on publication. 


AMERICAN SOFT DRINK JOURNAL, 316 Peachtree St., N.E., Atlanta, Ga. 
Willis Johnson, Jr., Editor. Issued monthly; 50c a copy; $4.00.a year. Wants fea- 
ture articles, 750 words and up, concerning successful merchandising and advertis- 
ing innovations employed by soft drink bottlers to boost volume. These should have 
quotes from plant owners. How success was achieved is the important angle for the 
story. Query first. Pays 1c a word, and up, on publication. Reports in about one 
week. 


BEER DISTRIBUTOR, 80 Lincoln Ave., Stamford, Conn. William Dogan, Editor. 
Published monthly. For brewery wholesalers. Buys technical and business articles 
of interest to brewers and distributors. Pays $30 per page, including pix. Also pays 
$5.00 each for pix submitted with captions only. Payment on publication. Reports 
at once. Buys all rights. Query first. 


BEVERAGE RETAILER WEEKLY, Hotel Empire, Broadway and 63rd Sts., New 
York 23, N. Y. Issued weekly; 10c a copy; $3.00 a year. Most of material used is 
obtained on assignment. Use some informal snapshots of men in the business. 


BOTTLING INDUSTRY, 660 Madison Ave., New York 21, N. Y. Jerry Stevens, 
Editor. Want soft drink plant stories—special promotional campaigns, success stories, 
special sales efforts or marketing approach, methods of introducing new product; 
sales training, fleet management, product control, etc. Interesting head paragraph, 
then straight facts on operation are necessary in articles for this magazine. Also should 
have quotes from management executives. Query first. Pay 3c per published word. 
Buy photos with captions. 


BREWERS DIGEST, 4049 W. Peterson, Chicago 46, Ill. Issued monthly; 35c a 
copy; $3.00 a year. Use material pertaining to the production, sales and distribu- 
tion of beer, as well as management of the brewing industry. Payment on publica- 
tion. 


CALIFORNIA BEVERAGE BULLETIN & GUIDE, 8421 Wilshire Blvd., Beverly 
Hills, Calif. Issued monthly; 25c per copy; $2.50 per year. Herbert S. Granas, Edi- 
tor. Uses features on merchandising spirits, wine, beer and beverages. Payment is by 
individual agreement with author. Reports are made almost immediately, provided 
a self-addressed envelope is enclosed with manuscript. 


MID-CONTINENT BOTTLER, 912 Baltimore, Kansas City 5, Mo. Floyd E. 
Sageser, Editor. Issued monthly. For soft drink bottlers and suppliers. Wants mat- 
ter-of-fact features and articles referring to the soft drink industry. Prefers items 
referring to the 18-state area bounded by Canadian and Mexican borders, the 
western Colorado and eastern Ohio border. Maximum payment is $25 on publica- 
tion. 


MODERN BREWERY AGE, 80 Lincoln Ave., Stamford, Conn. William Dogan, 
Editor. Issued monthly. Edited for brewery executives. Wants technical and busi- 
ness articles of interest to brewers and distributors. Pays $30 per page, including 
pix. Pays $5.00 for pix with captions only. Payment on publication. Reports at 
once. Buys all rights. Query first. 
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NATIONAL BOTTLERS’ GAZETTE, 9 E. 35th St., New York 16, N. Y. Walter 
Trueman, Editor. Issued monthly; 75c a copy; $5.00 a year. Will consider articles on 
any subject pertaining to bottlers of carbonated and noncarbonated soft drinks. 
Emphasis should be on sales, distribution, merchandising, advertising and promo- 
tion. “Historical” articles are not desired; neither are shorts or fillers or rewritten 
newspaper clippings. Illustrations should be supplied where possible. Payment is 
$35 per printed page, on publication. Pays $5 each for photos. Reports in ten days. 


NORTHWEST BEVERAGE JOURNAL, MISSOURI BEVERAGE JOURNAL, 
MID-CONTINENT BEVERAGE GROUP, 1210 Glenwood Ave., Minneapolis 5, 
Minn. Frank Diamond, Editor and Publisher. Use articles and features on liquor 
wholesalers, retailers, nightclubs in Minnesota, North and South Dakota and 
Missouri. No set style or length. Not buying material at present. 


OHIO TAVERN NEWS, 714 Oak St., Columbus 15, Ohio. Mark Flanagan, Editor. 
Issued semimonthly; 15c a copy; $3.00 a year. Uses short articles on the merchan- 
dising of alcoholic beverages. Also want candid camera photos of unusual Ohio dis- 
plays, conventions, etc. Report in two weeks. Payment on publication. 


PACKAGE STORE MANAGEMENT, 6 W. 57th St., New York 19, N. Y. Dan 
Hecht, Editor. Issued monthly; 25c a copy; $2.00 a year. Uses articles on wine and 
liquor retailing businesses, particularly merchandising methods. These may run to 
2,900 words. If script is longer, a query is suggested first. Operations stories should 
cover one phase of retailer’s business. Likes photographs of window or interior dis- 
plays by package liquor stores. Pays approximately $10 per printed page. Does not 
use fillers. 


SOUTHERN BEVERAGE JOURNAL, 327 Alcazar, Coral Gables, Fla. John M. 
Hiser, Editor. Issued monthly. Stories must deal with package stores or bars in 
Florida, Georgia, South Carolina, Kentucky, Arkansas, Louisiana, Tennessee only. 
The regional, local angle is important. Like success stories about modern, up-to- 
date operations; how the retailer merchandises, how he promotes, what he does to 
attract people to his store or bar and what he does to sell once they get there. 
Stories about new or remodeled stores are welcome—particularly before and after 
shots, with the story angle being how the improvements have improved business. Try 
to include the owner or manager in most of the pictures. All stories must be ac- 
companied by photographs, the number determined by the length and nature of 
the material. No color; 8x10 glossies preferred, but smaller sizes are usable as long 
as quality is good. Always query first. Pay 1¥%c to 3c per word, depending on 
amount of editing or rewriting required. Pay $5.00 for each 8x10 photo used, 
$3.00 for each smaller size used. Occasionally buy cartoons with very special- 
ized subject matter. Must be about liquor dealers’ problems; difficult customers, 
price wars, merchandising, etc. Pay $5.00 each for these. Buy all rights. 


TAP AND TAVERN, See page 313. 


' TEXAS BEVERAGE NEWS, 404 Majestic Bldg., Fort Worth 2, Texas. Mack 
H. Williams, Editor. Issued semimonthly for alcoholic beverage industry of Texas. 
Can use coverage of spot news events affecting the industry in Texas and feature 
stories about people in the industry. In all cases writer should suggest coverage of 
event and get assignment from editor. Payment depends on coverage, length, and 
difficulty in obtaining the story. Buys photos submitted with manuscript. Payment 
depends on value of picture, but pays no less than $5. All payment on acceptance. 
Buys exclusive publication rights and reports immediately. 


WESTERN BREWING AND DISTRIBUTING, 4328 Sunset Blvd., Los Angeles 
29, Calif. Cleo Braddock, Editor. Issued monthly; 35c a copy; $3.00 a year. Use 
news and features of the brewing industry in the West. Query before submitting 
features. Payment on publication. 
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WEST VIRGINIA BEVERAGE NEWS, 214 Oak St., Columbus 15, Ohio. Issued 
monthly for alcohol beverage retail establishments. Want news regarding taverns, 
hotels, motels, etc., in West Virginia. Pay 50c per column inch, 


WINES & VINES, 690 Market, San Francisco 4, Calif. Irving H. Marcus, Editor. 
Issued monthly; 40c a copy; $4.00 a year. Use articles of technical matter or re- 
lating to general industry problems. Pay 1c to 2c a word, on acceptance. 


Clothing and Knit Goods 


THE BOBBIN, 938 Harden St., Columbia, S. C. Ronald L. Segal, Editor. Issued 
monthly for production executives in the apparel industry. Want technical articles 
on any aspect of the needle trade (apparel industry). Should be clear, with con- 
versational style. Query first. Also use short stories, short shorts, novelettes with gar- 
ment plant background. Buy pix with mss. Query first for nonfiction. Payment varies. 


CORSET AND BRASSIERE MAGAZINE, 95 Madison Ave., New York 16, N. Y. 
Milton J. Kristt, Editor. Issued monthly; 35c a copy; $3.00 a year. Use features 
about department stores’ or specialty shops’ corset departments. Query first before 
submitting manuscripts. Pay 4c a word. 


CORSET AND UNDERWEAR REVIEW, 111 Fourth Ave., New York 1, N. Y. 
Mercy Dobell, Editor. Issued monthly; 50c a copy; $3.00 a year. Use buyer news 
feature articles on merchandising and promotions for corset and brassiere depart- 
ments, good specialty shops. Pay 2c a word for news items, $25 per page for features. 
All material must be factual and written in a quick easy-to-read fashion. Only inter- 
ested in material about girdle and bra departments or shops—not in general store 
stories. Also use store-type cartoons. Payment the 15th of month following publi- 
cation date. 


EARNSHAW’S INFANTS’, CHILDREN’S AND GIRLS’ WEAR, See page 224. 


HATS, 15 E. 40th St., New York, N. Y. Charles Steinecke, Jr., Editor. Issued 
monthly; $1.00 a copy; $10.00 a year. Use merchandising and retail promotional 
articles about millinery. Photographs used. Pay 1c a word and $2.00 for photos. 


HOSIERY AND UNDERWEAR, 1 E. First St., Duluth, Minn. Ben Marsh, Editor. 
Issued monthly; most of material is free-lance. Articles are of two types. One type 
covers the retail hosiery and underwear industry. Articles on hosiery and under- 
wear departments in leading department stores or specialty shops, interviews with 
buyers or merchandising managers in these products are needed. These must include 
interesting photos and should deal with a specific retailing problem or policy. Gen- 
eral “store tours” are not wanted. The other type: Factual articles, with pictures, on 
manufacturers of hosiery and underwear. These too should be specific, not general. 
No stories wanted on suppliers to these industries. Query first. Payment is 3c per 
word, on acceptance. Photos should be 8x10 of 8x8 glossies—no negatives. No color 
used. Pay $3.00 to $5.00, on acceptance, for photos with mss and with captions 
(although do not buy many of the latter). Buy cartoons very, very rarely. Pur- 
chase complete rights. 


INFANTS’ & CHILDREN’S REVIEW, 111 Fourth Ave., New York 3, N. Y. Phyl 
Goldberg, Editor. Issued monthly; 50c a copy; $3.00 a year. Accept articles on infants’, 
children’s (boys and girls) and pre-teen wear stores or departments . . . giving ideas 
on how they build traffic, cut costs, develop new customers, increase profit, plan special 
promotions. Pay $5 for each clear glossy photo of creative and imaginative window, 
or in-store display. Pay $25 per magazine-page article. 


INTIMATE APPAREL, 480 Lexington Ave., New York 17, N. Y. Penny Baker, 
Managing Editor. Issued monthly. For retailers and buyers and merchandise man- 
agers and manufacturers of lingerie. Wants articles on merchandising, promotion, 
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display, and advertising; business statistics on lingerie operations, creative ideas 
for promotion, advertising and display; operating procedures. Sometimes uses 
8x10 black and white glossy pix with manuscripts. Payment open—minimum 3c 
a word—maximum depends on value of article. Payment on publication. Buys ex- 
clusive rights. 


KNITTING INDUSTRY WEEKLY (formerly Hosiery Industry Weekly), 44 E. 
23rd St., New York 10, N. Y. Perry Antoshak, Editor. Issued weekly; 15c a copy; 
$7.00 a year. A news magazine for the knitting industry, mostly staff- and cor- 
respondent-written, but can use occasional free-lance article on knitting mills, 
wholesalers, retailers, with newsy photographs. Query suggested. Pay 1¥4c a word 
and $5.00 per photograph. 


KNITTED OUTERWEAR TIMES, 386 Park Ave. South, New York 16, N. Y. 
Charles Reichman, Editor. Issued weekly; 35c a copy; $10.00 a year. Use interest- 
ing stories from department store buyers on sweater and bathing suits sales, sweater 
and bathing suit promotions, as well as technical and semitechnical stories on new 
knitting machinery, knitting yarns and general mill equipment developments. 


MEN’S WEAR, 7 E. 12th St., New York 3, N. Y. Issued semimonthly; $3.00 a 
year. Use news and features concerning men’s wear departments and stores. Mostly 
staff-written. Query before submitting. Payment on publication. 


NEW ENGLAND APPAREL REGISTER, 99 Chauncey St., Boston, Mass. Harold 
S. Larkin, Editor-Publisher. Magazine covers men’s, women’s and children’s apparel 
stores and departments around New England. Use any news of expansions, addi- 
tions, personnel or special promotions relating to retail apparel. Also use b&w 
photos. Pay 90c per published inch. 


READY TO WEAR SCOUT, 1055 Sixth Ave., New York 18, N. Y. Frederick L. 
Botterman, Editor. Issued semimonthly; $5.00 a year. Use any constructive article 
that will be of dollar value to the retailer. Unique advertising campaigns; distinc- 
tive window displays; outstanding merchandising ideas, such as “How I Sold 100 
Dresses in 10 Days.” Can always use a good story covering community sales cam- 
paigns—Hartford Days, for example. Material must be boiled down to essentials—no 
fancy writing. Seldom buy photographs, but are in market for good ones. Report 
in three weeks. Pay lc a word and up, on publication. 


SOUTHERN GARMENT MANUFACTURER, 75 Third St., N.W., Atlanta 8, 
Ga. Issued monthly. James W. Baker, Editor. Use articles on achieving and main- 
taining good relations within the cutting room where personnel must perform more 
than one job; how operators reach and maintain good earnings with frequent style 
changes; how to combat labor turnover in a tight labor market; good workable 
solution in keeping necessary inventory control for findings and trim in a multi- 
style operation; quality control; cost control, etc. Articles should be 1,000 to 2,500 

_words, slanted toward garment manufacturing plant operations. Southern slant 
necessary. Query first. Pay 25c per column inch; occasionally a flat fee for special 
articles of high quality. Pay $1.50 for pictures or illustrations accompanying artic- 
les. Buy filler material—news items on opening of new plants, plant expansion, 
personnel changes, etc., in garment manufacturing plants located in sixteen south- 
ern states. Same payment as for features. 


SPORTSWEAR MERCHANDISER, 230 Park Ave., New York 17, N. Y. Marylou 
Luther, Editor. Issued bimonthly; free-lance material bought only from corres- 
pondents. Use stories from retailer, in-depth interviews on specific area of sports- 
wear merchandising. How-to approach preferred. Subject matter is technical— 
coveted merchandising information. Query is essential here, because of the special- 
ized nature of the magazine. Payment is $50 to $100. 


Trade Journals 271 


STYLE, 481 University Ave., Toronto 2, Ont., Canada. Maurice Lucow, Editor. 
Issued biweekly for suppliers, manufacturers, advertisers, salesmen, retailers in 
Canadian women’s and children’s ready-to-wear industry. Main requirement is for 
news stories and short features of interest to readers, especially copy which concerns 
merchandising methods and ideas. Query for features. Pay 1c per word. Submit mss 
to Bruce Gendall, News Editor. Pay $3-5 for suitable 6x8 glossies with mss or with 
captions only. Buy first rights. 


TEXAS FASHIONS, 913 Tower Petroleum Bldg., Dallas, Tex. Mrs. M.J. Mc- 
Kee, Editor. Issued eight times a year for retail store buyers. Can use 1,200-word 
articles on how to improve selling, displays and building an image. These must be 
sound, authoritative, believable and of practical value. Use examples of successful 
operations. Pay $25 per article. Prefer illustrations. Buy exclusive rights in the field. 


WESTERN APPAREL INDUSTRY, 112 W. 9th St., Los Angeles 15, Calif. 
Denyse Selesnick, Editor. Issued monthly. For apparel manufacturers west of the 
Mississippi. Wants about 1,000-word articles telling how a western manufacturer 
of apparel cut costs or boosted efficiency in his plant. Pays 2c per word, $5.00 per 
picture accompanying manuscript. Payment on acceptance. Reports immediately. 


WOMEN’S WEAR DAILY, 7 E. 12th St., New York 3, N. Y. Issued daily except 
Saturday, Sunday and holidays. John Fairchild, Publisher. For retail executives, 
merchandise managers, buyers and employees, wholesale executives and their em- 
ployees and manufacturers. 


Coin Operated Machines 


VEND, 188 W. Randolph St., Chicago 1, IIL, G. R. Schreiber, Editor. Issued 
monthly; 50c a copy; $5.00 a year. Wants feature articles covering some phase of 
the automatic merchandising business, that is, the selling of products automatically 
through coin-operated machines. Amusements and recording devices are not in- 
cluded. Needs two types of feature stories: the how-to-do-it feature, and the news- 
feature of some significant development in the field of automatic selling. Lengths 
are from 500 to 2,000 words. Currently in the market for brief idea pieces—any phase 
of vending operation with how-to angle and not more than 200 words—with or with- 
out a photograph. $10 payment. Also want features describing, from a plant manage- 
ment or institutional management point of view, the use of vending machines in 
industrial, office, college and hospital facilities. Pays 2c a word, and up, on publica- 
tion. Buys photographs, 5x7 or 8x10 glossies, only as illustrations for feature ma- 
terial. Pays $5 for each. Reports in a week. 


COIN-OP, See page 324. 


Confectionery and Ice Cream 


CANDY INDUSTRY AND CONFECTIONERS JOURNAL, 660 Madison Ave., 
New York 21, N. Y. Don Gussow, Editor. Issued biweekly; 50c a copy; $5.00 a 
year. Needs feature articles of interest to the large scale candy manufacturers that 
deal with activities in the fields of candy production, packaging (including package 
design); merchandising; financial news (sales figures, profits, earnings) ; advertising 
campaigns in all media, and promotional methods used to increase the sale or 
distribution of candy. Length should be from 1,000 to 1,250 words. Also needs short 
news stories about the trade, and anything relating to candy. Buys good quality, 
glossy photos with complete and accurate captions, in sizes not smaller than 5x7. 
Pays 3c a word upon publication, and $5.00 each for photos. Reports in two weeks. 
Special rates on assignment. 


CHAIN STORE AGE, See page 274. 
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THE CONFECTIONER, 728 N. Jefferson St., Milwaukee 2, Wis. Gertrude B. 
Kluck, Editor. Issued monthly; 30c a copy; $3.00 a year. Use articles featuring 
sales ideas, merchandising techniques, promotions at retail level—how more candy 
is being sold. Pays 2c per word; $3.00 for each photo, on publication. 


ICE CREAM FIELD, 23 W. 47th St., New York 36, N. Y. Robert J. Krebs, Editor. 
Issued monthly; 50c a copy; $3.00 a year. Use articles and photographs pertaining 
to ice cream selling and manufacturing. Can use short articles of 300 to 500 words 
and longer articles up to about 2,000 words maximum, depending upon the impor- 
tance of the story. Editorial material should be addressed to Mr. Krebs. Pay Ic a 
word, on acceptance; for photographs by agreement. 


ICE CREAM REVIEW, 1445 N. Fifth St., Milwaukee 12, Wis. Edward Thom, 
Editor. Concerned specifically with the frozen dessert industry, including ice cream, 
ice milk, vegetable fat frozen desserts, water ice novelties—on both the retail and 
wholesale levels. Interested in articles on new plants, processing and packaging 
techniques, and various merchandising methods. Pay 2c per word, and $3.00 to 
$5.00 per photo, on publication. 


ICE CREAM TRADE JORNAL, 466 Lexington Ave., New York 17, N. Y. Vincent 
M. Rabuffo, Editor. Issued monthly; 25c a copy; $2.00 a year. Buy very little out- 
side material. Primarily interested in subjects relating to the commercial ice cream 
manufacturer. Photographs used. Pay lc a word, on acceptance, with extra pay- 
ment for photographs. 


ICE CREAM WORLD, 99 Hudson St., New York 13, N. Y. Anthony Raffo, Editor. 
Issued biweekly for wholesale ice cream manufacturers. Wants newspaper items on 
events affecting industry personnel. Subject to prior arrangement. Pays 50c per column 
inch. Query first. 


MANUFACTURING CONFECTIONER, 418 N. Austin Blvd., Oak Park, Ill. 
Stanley Allured, Editor. Issued monthly; $50c a copy; $3.00 a year. Use 1,000 to 
1,500-word articles about actual plants, new merchandising ideas, special applica- 
tions of packaging of candy. Photographs bought. Report in ten days. Pay 2c a word. 


SOFT SERV REVIEW, 24508 Chagrin Blvd., Cleveland 22, Ohio. Harry J. Kimpel, 
Editor. Issued quarterly for soft ice cream store owners, small hard ice cream manu- 
facturers, food service drive-in operators. Buy “know how” material of interest to 
reading audience. Query for more specific requirements. Pay open. Also buy some 
suitable verse, cartoons, fillers. 


WESTERN CONFECTIONER, 251 Kearney St., San Francisco 8, Calif. Claude 
M. Chaplin, Editor and Publisher. Issued monthly; 25c a copy; $2.00 a year. Use 
articles of 1,000 to 1,200 words on candy store merchandising or sales ideas; candy 
manufacturers. Thirteen Western states, including Hawaii, Alaska and Texas. Also 
articles on supermart, theater, or department store display or merchandising that 
is a “little different” or is bringing unusual results. Buy photographs. Pay 1Y2c 
a word and $3 for photos, on publication. 


Dairy Products 


AMERICAN MILK REVIEW, 850 Third Ave., New York, N. Y. Herbert Saal, 
Editor. Issued monthly for processors and marketers of milk and milk products. 
Prefer comprehensive articles written in simple style. Subjects are sales, plant main- 
tenance, engineering, legal and legislative. Lengths run from 500 to 2,000 words, 
sometimes longer. Query first. Pay $50 to $100 per article. Buy photos with mss. 
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Should be 5x7 or 8x10 glossies. No color. Pay $7.50 to $10 for these. Buy cartoons that 
are slanted to the milk business; no cows and/or milkmen. Pay $7.50 each. 


CANADIAN DAIRY AND ICE CREAM JOURNAL, 450 Alliance Ave., Toronto 
9, Ont., Canada. G. L. White, Editor. Issued monthly; $4.00 a year. Occasionally 
purchases stories of special interest on Candian dairy processing operations. Pays 
about 2c per word on publication. Buys very little free-lance material. 


DAIRYMEN’S LEAGUE NEWS, 100 Park Ave., New York 17, N. Y. Miss Carol 
Erickson, Managing Editor. Issued biweekly; $1.00 a year. Use articles that deal 
with milk, dairying, or cooperative marketing. Pay 1c a word. 


DAIRY RECORD, 391 Minnesota St., St. Paul 1, Minn. E. J. Gordon, Editor. Is- 
sued weekly; $3.00 a year. Devoted to the interests of manufacturers and distrib- 
utors of dairy products. Although each issue carries Wednesday’s date, deadline is 
Monday noon and any reports which do not deal with events of the previous week 
are unacceptable. Use no feature articles, and photos only upon order. Contri- 
butions must be confined to spot news and current events dealing with the dairy 
industry. 


HOARD’S DAIRYMAN, Fort Atkinson, Wisc. Wants dairy farm management arti- 
cles. Pays 6 to 10 cents per word on acceptance. Best to query first. Use 8x10 
black and white photos only. 


MILK DEALER, 1445 N. Fifth St., Milwaukee 12, Wis. Edward Thom, Editor. 
Interested in articles on new plants, processing and packaging techniques, advertis- 
ing, merchandising, and sales promotions by dairies. Also want articles dealing with 
milk, cottage cheese, buttermilk, sour cream, chocolate and flavored milks, yogurt, 
cream, half and half—the items found in a store’s dairy case or a routeman’s 
truck. Pay 2c per word, and $3.00 to $5.00 per photo, on publication. 


MILK PRODUCTS JOURNAL, 1145 N. Fifth St., Milwaukee 12, Wisc. Edward 
Thom, Editor. Uses material of interest to the butter, cheese, sweet cream, dry, 
evaporated and condensed milk industry. Outline your story idea in a query to the 
editor. Uses photographs which are paid for separately from the text. Rate varies 
for both. Pays 2c a word; $3 to $5 for photos, on publication. 


THE MILK SALESMAN, 806 Law & Finance Bldg., Pittsburgh 19, Pa. M. T. 
Meledin, Editor. Issued monthly; 30c a copy; $4.00 a year. All material must be 
original and written for the driver, not the owner or manager. Acceptable topics 
include safe driving; milk for health, as the driver would tell the housewife; friend- 
ship with children on the route; getting along with customers; character stories, 
which must be good; care of the truck, as the driver, not the garage mechanic, does 
it; neatness; cleanliness; politeness. Don’t be too’ elementary or too indefinite. Don’t 
make articles too technical and don’t preach or “write down.” Average words per 
article are 255. Photographs bought. Reports in a week. Pay $5.00 usually for one- 
page or two-page articles and never less; $2.50 for snapshots or photographs to go 
with article. Payment on acceptance. 


SOUTHERN DAIRY PRODUCTS JOURNAL, Duluth, Ga. Clyde H. Lamar, 
Editor. Issued monthly; 50c a copy; $3.00 a year. Use articles on dairy and ice 
cream plants of the South and Southwest, not over 1,500 words. Every phase of 
plant operation covered; prefer articles dealing with company history, personnel, 
merchandising programs, equipment arrangement, landscaping, etc. Buy photo- 
graphs. Fall and winter months best time for submission. Reports in a week. Pay 
2c a word, plus $3.50 for photographs used, depending on value. Payment on 
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WESTERN DAIRY JOURNAL, 4511 Produce Plaza, Los Angeles 58, Calif. 
Aaron Dudley, Managing Editor. Issued monthly; $2.00 a year. Written for dairy 
farmers in the Western states. The greatest need is for how-to-do-it articles on dairy 
farming. These should not run over 3,000 words. With a short article of 1,000 
words, two or three 5x7 or 8x10 glossies are preferred. Pays $35 for full-length articles, 
$25 for shorter. Reports in 30 days. 


WESTERN MILK & ICE CREAM NEWS, Suite 225, 909 S. Atlantic Blvd., Los 
Angeles 22, Calif. Ned Cantwell, Editor. Issued weekly. For dairy executives in the 
western part of the U. S. Wants news stories pertaining to distribution of milk and 
cream and manufacture and distribution of manufactured dairy products in eleven 
western states, plus Alaska and Hawaii. Also news stories pertaining to meetings, 
legal actions and other activities connected with dairy industry in this area, including 
news of people in industry—promotion, retirements, deaths, etc. Stories should be 
datelined, in newspaper style, and concise. Pays 50c per column inch. Occasionally 
uses sharp pix at maximum of $5.00. Suggests new reporter should send some stories, 
tell his facilities for getting news and how often he expects to send stories, so editor 
can report to him if he can be of service. Payment at end of month if more than 4 
inches material used. Most contributors have from 10 to 40 inches per month. Buys 
first publication rights only. 


Drugs 


AMERICAN DRUGGIST, 1790 Broadway, New York 19, N. Y. Dan Rennick, 
Editor. Issued biweekly; 35c a copy; $8.00 a year. For pharmacists, people in the 
drug field. Does not buy much free-lance material. Want articles on how a specific 
drug store increased sales. Finished mss not necessary—they prefer to rewrite from 
fully descriptive notes and pay for every word printed. Payment is 2c a word on pub- 
lication. Sometimes buys 8x10 glossies submitted with mss. Payment for these is $4 
up. Buy all rights. Query first. 


THE APOTHECARY, 375 Broadway, Boston 11, Mass. Leavitt C. Parsons, Man- 
aging Editor. Issued monthly; 25c a copy; $3.00 a year. Rarely buy articles or 
photographs. Articles used, however, pertain to drug field in New England States, 
1,000 to 1,500 words. Report in two months. Pay 4c a word. 


CALIFORNIA PHARMACY, 234 Loma Dr., Los Angeles 26, Calif. James W. 
Gentry, Editor. Issued monthly; limited market. Suggested articles and features 
must be cleared with editor prior to submission. Material deals with factual, legal 
and professional aspects of the industry. Payment is on publication and by agree- 
ment. Use photographs with mss—limited amount of color shots used. Buy exclu- 
sive rights. 


CHAIN STORE AGE, 2 Park Ave., New York 16, N. Y. Ben Gordon, Editorial 
Director. Issued monthly; $3.00 a year. Wants news about chain stores: store openings, 
sales events. Also material on merchandising methods and operational methods is 
wanted. Uses 8x10 glossies. Pays standard rates on publication for regular material. 
Pays on acceptance for seasonal material. Reports promptly. Two editions are devoted 
to the drug field. Other editions of Chain Store Age cover the grocery field, variety 
store field, fountain-restaurant field, discount stores field and shopping centers. 


DRUG MERCHANDISING, 481 University Avenue, Toronto 2, Ont., Canada. 
J. I. Smith, Editor. Issued monthly; 50c a copy. $5.00 a year in Canada. Material 
is either staff-written or contributed by a few regular contributors in several of the 
larger Canadian cities. 


DRUG PROGRESS, 222 W. Adams St., Chicago 6, Ill. Thomas J. Vratny, Editor, 
Issued monthly; 20c a copy; $1.50 a year. Use pharmaceutical articles, mainly mer- 
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chandising trends and practices of the modern successful pharmacist; development 
of new drugs, their origins and effects; interpretations of laws as they pertain to the 
pharmacist. Do not purchase free-lance material; all work is done on assignment. 


DRUG TOPICS, The National Newspaper for Retail Druggists, 155 E. 44th St., 
New York 17, N. Y. George Klinger, Managing Editor. Issued fortnightly. Address 
manuscripts to George Klinger, Managing Editor. Aimed at 55,000 retail drug 
stores plus wholesalers and manufacturers. Wants news of local, regional, state 
pharmaceutical associations, legislation affecting operation of drug stores, news of 
pharmacists in civic and professional activities, etc. Query first on drug store suc- 
cess stories which deal with displays, advertising, promotions, selling techniques. 
Pays 2c per word. Buys photos submitted with manuscripts and buys news pix with 
captions only. Pays $6 and up for these. Pays on acceptance for photos and on pub- 
lication for text. Reports immediately. 


MID-ATLANTIC APOTHECARY, 375 Broadway, Boston 11, Mass. James S. 
Talbott, Managing Editor. Same requirements as The Apothecary as they apply to 
the New York to Virginia area. 


MIDWESTERN DRUGGIST, P. O. Box 7123, Kansas City 13, Mo. J. Leo Mc- 
Mahon, Editor. Issued monthly; 30c a copy; $3.00 a year. Wants merchandising 
stories, success stories, and how-to stories. Pays 2c a word, on publication, and $4 
each for glossy photographs. Reports in a month. 


N.A.R.D. JOURNAL, 205 W. Wacker Dr., Chicago 6, Ill. Peter J. Sletterdahl, 
Editor. Issued semimonthly; 50c a copy; $5.00 a year. Use success stories about 
independent retail druggists; novel methods used in promotion of business; com- 
munity contributions of individual druggists. Length up to 1,000 words. Pays up to 
$100; $5 and up for pix, on acceptance. Report within 30 days. 


SOUTHERN PHARMACEUTICAL JOURNAL, 625 Wilson Bldg., Dallas 1, 
Texas. Walter Cousins, Jr., Editor. Issued monthly; 50c a copy; $2.00 a year. Use 
articles that play up Oklahoma, Louisiana, Arkansas, New Mexico and Texas. 
These articles should contain new merchandising ideas and must have real value 
for acceptance. Length, 700 to 1,000 words. Rate of payment according to merit. 


WESTERN PHARMACY, 1280 Columbus Ave., San Francisco 11, Calif. Frederick 
E. Colwill, Editor. Issued monthly. Use features on technical pharmaceutical subjects; 
articles covering phases of merchandising and management in retail drug stores in 
any of the thirteen western states; articles on operation of hospital pharmacies; case 
reports of successful merchandising and selling ideas actually used in drug stores or 
departments of drug stores; personality stories covering people in the drug field who 
have unusual and interesting backgrounds, hobbies, etc. Short features, 250-750 
words also used. Pay 2c per word, $3.00 per picture. 


WHOLESALE DRUG SALES, 1210 Glenwood Ave., Minneapolis 5, Minn. Frank 
Diamond, Editor and Publisher. Issued monthly; two or three articles bought each 
month. Want features on presidents of Full Line Wholesale Drug Houses throughout 
the country. No set style, but subject matter should tell about both the man and his 
company—history, type of operation, etc. Query before submitting material. Pay 
$50 for text and pictures. Submit mss to Mrs. Alva Hansen, Associate Editor. Buy 
first rights only. 


Dry Goods, Variety and Department Stores 


CHAIN STORE AGE, See page 274. 


CANADIAN VARIETY MERCHANDISING, 146 Bates Rd., Town of Mount 
Royal, Montreal, Que., Canada. Gregor Myer Belkin, Editor. Issued monthly for 
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variety and department stores. Want articles about 500 or 600 words with one or two 
pix (5x7 or 8x10). Should deal with unusual merchandising methods or promotions, 
cost-cutting devices in retail stores, outstanding advertising. Pays 2-3c per word. Writ- 
ing should be breezy, chatty. Also buy photos dealing with the same subjects, with 
specific captions. Pay $3.00 each for these. Reports in 3 to 4 weeks. 


DEPARTMENT STORE ECONOMIST, 56th & Chestnut Sts., Philadelphia 39, 
Pa. Frank X. Kiefer, Editor. Issued monthly; 75c a copy; $7.50 a year. Uses ma- 
terial on all phases of department store operation. Articles on successful merchan- 
dising and sales promotion, personnel training, stock control, both in main and branch 
stores. Buys photographs. Pays upon acceptance on pre-arranged basis. 


DEPARTMENT STORE JOURNAL, 1912 Grand Ave., Des Moines 5, Iowa. Jerold 
M. Bloom, Managing Editor. Issued monthly. National retail magazine dealing with 
department store articles on promotion, display and merchandising. Pays 2c per 
word plus $5.00 per photo. Right to edit—no bylines included unless written by in- 
dividual in retailing field. Mostly staff-written. Query first. 


DISCOUNT STORE NEWS, 2 Park Ave., New York 16, N. Y. James J. Cassidy, 
Editor. Issued weekly for discount store operators, management, merchandisers, and 
leased department operators. Want news items of store openings, chain progress, 
personne! shifts, financials, successful promotions, outstanding display and depart- 
mental merchandising. Also news of Sunday closing legislation, fair trade legislation, 
etc. Writing should be bright, newsy, tight. Query first. Pay basic $1.00 per inch on 
acceptance, plus $10 for one 8x10 glossy photo. Special rates for per diem assignments, 
for survey, for quality, for departmental assignment. Also buy news photos with cap- 
tions only. Use cartoons with discount store angle, as opposed to consumer angle. Use 
singles and six-panel spreads Rates vary, from $10 up. Also buy fillers with same 
theme. 


FABRIC AND TRAINING NEWS, 152 W. 42nd St., New York 36, N. Y. S. Sands, 
Publisher. Issued monthly. For fabric and trimming retailers. Wants features on 
fabric stores or department store fabric departments (promotion and merchandising 
ideas, etc.), window displays, news items, new products in the field, personnel, obit- 
uaries, newspaper tearsheets on good fabric/trim ads, cartoons. Buys photos sub- 
mitted with manuscripts and with captions only. No particular size preferred. Buys 
verse on home saving, or fabric/trimming merchandising. Pays 2c a word; $4.00 per 
news item; 50c per ad tearsheet; and $5 per photo on publication. Reports within 
the month. 


HANDBAGS AND ACCESSORIES, 111 Fourth Ave., New York 1, N. Y. Joan 
Atkin, Editor. Issued monthly; 50c a copy; $3.00 a year. Directed at the retailer and 
department store section handling gloves, handbags, belts and purse accessories. Use 
short items and photos about buyers, personal activities and hobbies, personnel 
changes, also to include merchandise men connected with such departments. Also 
illustrated features which stress merchandising stories and successes, side line success 
in specialty shops, outstanding method proven productive, etc. $25.00 per page; 
$5.00 per illustration; $2.50 per news item, on acceptance. 


INDUSTRIAL RETAIL STORES, 415 Southern Bldg., Washington 5, D. C. Hull 
Bronson, Editor. Issued bimonthly; 75c a copy; $3.00 a year. Use merchandising 
articles and success stories on “company” store operations. Length, 500 to 1,000 
words. Pay Yc a word, on publication. 


JUVENILE MERCHANDISING, 566 Seventh Ave., New York, N. Y. Norman 
Keifetz, Managing Editor. Issued monthly for all juvenile hard goods retailers, whether 
they are independent stores, juvenile sections of department stores, or discount houses. 
Want solid features, 1,000 to 1,500 words, about a phase of juvenile operation in any 
of the above-mentioned retail establishments. Not interested in store histories. Use 
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mss on successful displays, methods for more efficient management; also want tech- 
nical articles on stock control or credit or mail promotion—how a specific juvenile 
store uses these, why they were undertaken, what results they brought. Query first. 
Payment depends on length, quality, type of photographs accompanying. Averages 
$40-45. Pix should be 8x10, b&w prints. Pay $5-10 for cartoons about the industry; pay 
50c per column inch for fillers of interest to juvenile manufacturers or retailers. 


LINENS & DOMESTICS, 111 Fourth Ave., New York 1, N. Y. Julien Elfenbein, 
Editor. Issued monthly; 35c a copy; $3.00 a year. Query editor on proposed arti- 
cles. Use photos of store buyers, interiors:and window displays of linen and do- 
mestic departments. Pay 1¥2c a word, after publication; $2.00 for photos, unless 
ordered by the editor. $15 per page for stories or photos used full page. 


MODERN RETAILER, 99 Chauncy St., Boston, Mass. Harold S. Larkin, Editor- 
Publisher. Issued weekly. Covers the activities of the self-service-discount depart- 
ment store field. Interested in any items of news about this field, new stores, ex- 
pansions, personnel, promotions and photographs. Pay 90c per published inch of 
news. Have regular correspondents in a number of cities. Presently looking for 
items from every state and Canada and the rest of the world, if they pertain di- 
rectly to discount stores. 


NATIONAL FURNITURE REVIEW, 666 Lake Shore Dr., Chicago, Ill. Mary 
Seaman, Editorial Director. Issued monthly; 35c a copy; $3.00 a year. Uses service 
articles directed to all phases of furniture store operation, in lengths from 800 to 
1,200 words—merchandising, selling, display, advertising, promotion, inventory con- 
trol, expense control, etc. Information must be based on experiences of others in this 
field. Special articles must be queried on first. Pays 2c a word, on publication, and 
from $3 to $5 for 8x10 glossies. Reports in two weeks. 


NOTION AND NOVELTY REVIEW, 111 Fourth Ave., New York 3, N. Y. 
Howard J. Kelly, Editor. Issued monthly; 50c a copy; $3.00 a year. Use feature 
articles, biographies and case histories of successful operations at the retail level in the 
field covering notions and art needlework. Query first. Pay 2c per word for news items 
up to 125 words, with $2.50 minimum. $25 per page for feature articles; $5 for 
photographs used in the book, plus the photographer’s bill up to $5. 


PIECE GOODS MERCHANDISER, 230 Park Ave., New York 17, N. Y. Alfred 
H. Green, Editor. Issued bimonthly. For retailers of dress fabrics. Wants mer- 
chandising stories done at the retail store level (department store, chain, or fabric 
shop), dealing in detail with the sale of yard goods to the home-sewing customer, 
such as articles on fabric purchasing, advertising, display and selling. Uses photo- 
graphs. Pays $50 and up per story. Would consider cartoons on humorous aspect 
of home-sewing. Payment on acceptance. Reports within two weeks. Rights pro- 
tected under Universal, International & Pan-American Copyright Conventions. 


PLAYTHINGS, 71 W. 23rd St., New York 10, N. Y. Ted Erickson, Editor. Issued 
monthly; 50c a copy; $3.00 a year. Occasionally needs 100 to 300 word shorts on 
sales promotions with or without photos. Query on longer pieces. These should be 
written with the toy buyer, dealer and/or wholesaler in mind. Particularly wants 
professionally written articles on toy store layout and fixture problems and solu- 
tions. Also needs filler items on new toy stores. Flat rate payments, on publication. 


RACK MERCHANDISING, 32 12th St., N.E., Atlanta 9, Ga. Mrs. Dorothy Eudy, 
Editor. Issued monthly for rack jobbers and other wholesalers of non-foods as well 
as the non-foods departments of supermarkets. Want articles detailing operations of 
service merchandisers or food wholesalers handling nonfoods or display and buying 
practices of nonfoods buyers for chain food stores. Articles may outline a specific 
problem and tell how it was overcome or may deal with advertising, display or sales 
methods of specific firms. Articles should be not less than 800 or more than 1,500 
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words in length. A minimum of two or a maximum of six photographs should ac- 
company material. Also open for photographs and accompanying editorial material 
of less than 100 words describing outstandingly successful nonfoods displays in super- 
markets. Material must be of practical interest to readers. Query first. Pay 1¥2c per 
word and $3.50 to $4.00 for photographs. Payment on publication. Reports within 
ten days. 


THE RETAIL DIGEST, Retail Merchants Assn., Inc., 132 Madison Ave., New 
York 16, N.Y. Leon Grizer, Executive Director. Published bimonthly for the soft 
goods retailer. Wants articles, cartoons, or fillers dealing with retailing. Length, 500 
words. Pays 2c a word; $5 to $10 for cartoons. 


SOUTHWESTERN RETAILER, 1416 Commerce St., Room 410, Dallas 1, Texas. 
Annabel Hoyt, Managing Editor. Issued monthly; 50c a copy; $3.00 a year. Use 
articles relative to retail stores. Merchandising and sales ideas considered. Occa- 
sionally buy photographs. Pay Yc a word, the 10th of month following publication. 


STORES, 100 W. 31st St., New York 1, N. Y. Helen K. Mulhern, Editor. Issued 11 
times a year. 65c a copy; $5.00 a year. Published by The National Retail Merchants 
Association. Articles on assignment only. 


TOY & HOBBY WORLD, 32 Twelfth St., N.E., Atlanta 9, Ga. Tammy Pow- 
ledge, Managing Editor. Issued semimonthly. Want features and news items di- 
rected specifically to those concerned with the manufacture, buying and selling of 
toys, hobbies and related items. Includes technical articles for manufacturers, fea- 
tures about manufacturers, wholesalers, retailers, chains, department stores, dis- 
count houses, etc., concerned with their toy operations. Features run 1,000 to 3,000 
words; shorter for news items. Particularly in the market for technical articles for 
manufacturers and feature articles on the mass merchandisers. Overstocked on ma- 
terial for small retailers. Query first. Pay 1¥%c per word, after publication. Buy 
photographs with mss and with captions only. 8x10 preferred; must be glossy, on 
single-weight paper. No color. Pay $3.00 to $5.00, plus word rate for cap- 
tions. Pay $3.50 for cartoons which are directed specifically to reading audience. 
Buy first rights only. 


VARIETY STORE MERCHANDISER, 419 Park Ave., S., New York 16, N. Y. 
Preston J. Beil, Editor. Issued monthly; 60c a copy; $6.50 a year. Distributed to the 
general merchandise variety store field. Can use (1) Display or merchandising ideas 
with rough sketch if possible. (2) News of special store and sales promotions. May be 
merchandise promotion or participation in community activities. Must have unusual 
slant. (3) Pictures of particularly good variety store window and counter displays. 
Not interested in those promoting one product or the products of just one manu- 
facturer. Must be 8x10 or 5x7 glossy prints. Rates for material are average. 


Educational 


ADULT TEACHER, 201 Eighth Ave., S., Nashville 3, Tenn. Harold D. Minor, 
Editor. Issued monthly. Want articles on the Bible, church history (Methodist), 
theology, social issues, teaching methods, adult psychology, family life, missions, 
worship. Popular style, accurate information, Christian viewpoint. Preferred length 
is 1,500 to 1,800 words. Pay 2c per word. Some photographs with mss and with 
captions only bought. Prefer 8x10’s of people in action and in various moods. No 
color. Pay $5.00 to $10 each. Buy all rights, usually. 


AMERICAN SCHOOL BOARD JOURNAL, 400 N. Broadway, Milwaukee 1, 
Wisc. William C. Bruce, Editor. Issued monthly; 35c a copy; $4.00 a year. No fillers; 
cartoons only rarely. Use articles on problems arising out of organization and adminis- 
tration of city, town, and county school systems, with special emphasis upon adminis- 
trative work of boards of education and superintendents of schools, and problems of 
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financing and school planning. Buy 5x7 or 8x10 photographs of children and of well- 
planned new school buildings. Report in one to two weeks. Pays 34c a word, on ac- 
ceptance. 


ARTS AND ACTIVITIES, 8150 N. Central Park Ave., Skokie, Ill. A monthly, 
except July and August; 75c per copy; $6.00 per year. Editor, F. Louis Hoover. 
This monthly serves the art and classroom teachers in elementary, junior and 
senior high schools. Buys articles on creative art activities for children in these 
schools, with illustrations such as art work or photos of activity in progress. All art- 
work illustrations must be by children. No fiction or fillers bought. Payment is 
determined by length and educational value, usually reports within two weeks. 


ATHLETIC JOURNAL, 1719 Howard St., Evanston, Ill. Issued monthly except 
July and August; 35c per copy; $3.00 per year. M. M. Arns, Editor. This magazine 
is edited for high school and college coaches. Accepted articles must be technical 
in nature, and written by men actively engaged in coaching high school and college 
athletic teams. Length should be approximately 1,500 words. Photographs may be 
submitted as illustrations. Payment is $20 and $25 per accepted article, and is made 
on publication of the material. Reports are within two weeks. 


THE BUSINESS EDUCATION WORLD, 330 W. 42nd St., New York 36, N. Y. 
James Bolger, Editor. Issued monthly, September through June; 50c a copy; $4.00 
a year. Use feature articles, usually not over 2,500 words, of value to teachers of 
business subjects on high school and business college level. Very limited market; 
teachers write 99% of the content. Report without delay. Pay $10 for first pub- 
lished page of article, $5 for each succeeding page or fraction thereof, on publica- 
tion. 


CATHOLIC MANAGEMENT JOURNAL, 400 North Broadway, Milwaukee 1, 
Wisc. Quarterly. Directed toward administrators and educators of Catholic schools 
and institutions. Wants feature articles on construction and maintenance of build- 
ings; finance; food service; new products; specific administrative and educational 
policies. All material must pertain to Catholic schools or institutions. 1,500-2,500- 
word articles with two or three glossy photos. Send query, outline or complete 
manuscript. Pays $20-$30 per manuscript. Reports immediately. Lois M. Lunz, 
Associate Editor. 


THE CATHOLIC SCHOOL JOURNAL, 400 N. Broadway, Milwaukee, Wisc. 
William H. Conley, Ph.D., Editor. Issued 10 times yearly; 75c a copy; $4.00 a year. 
For teachers of Catholic grade and high schools. Use articles from 1,000 to 3,000 
words, dealing, for the most part, with special problems of the Catholic schools, 
some with general educational problems. Section on “Practical Aids for Teacher’ is 
devoted to classroom helps for grades 1 to 12. Most contributions come from sub- 
scribers teaching in Catholic schools. Use photographs. Report in two weeks. Pay 
about Yc a word, after publication. 


CHILD GUIDANCE IN CHRISTIAN LIVING, 201 Eighth Ave., S., Nashville 3, 
Tenn. Rosemary K. Roorbach, Editor. Issued monthly; $2.75 a year. Use ma- 
terial of help and inspiration to superintendents, teachers and workers in the 
elementary department of the church school. Prefer articles in the areas of human 
development, Bible, church history, teaching methods, home and church cooperation. 
Preferred length is 1,200 words. Also poetry suitable for devotional and inspirational 
purposes for teachers. Group includes all ages from the nursery to juniors, children up 
to and including the eleventh year. 


CHURCH SCHOOL BUILDER, 2923 Troost Ave., Box 527, Kansas City 10, Mo. 
Erwin G. Benson, Editor. Issued monthly; $1.50 a year. Use articles, not more than 
1,000 words, and poems along Sunday School lines; intended for pastors, super- 
visors, superintendents, teachers, and officers. Report in 30 days. Pay $6.00 for 1,000 
words and 10c a line for poetry, on acceptance. 


280 Trade Journals 


CONTINUOUS LEARNING, 113 St. George St., Toronto, Ont., Canada. Eleanor 
Graham, Editor. Issued bimonthly January through December; 60c a copy; $3.50 a 
year. Interested in receiving free-lance material in the field of professional adult edu- 
cation. Supplements published at intervals during the year, price of which is included 
in subscription to magazine. Annual index available to subscribers, on request. 
Continuous Learning does not pay for contributions. 


EARNEST WORKER, Box 1176, 8 N. 6th St., Richmond 9, Va. Holmes Rolston, 
Bernard J. Mulder, Editors-in-Chief; William B. Gaston, Editor. Issued quarterly. 
Single copy $2.00 a year; school subscriptions to one address, 40c a copy. Issued 
for Presbyterian Sunday School leaders and teachers. Use articles on church and 
Sunday School methods, class organization and activities. 


EDUCATIONAL EXECUTIVES’ OVERVIEW, 410 Park Ave., S., New York 
16, N. Y. Dr. Archibald B. Shaw, Editor. Issued monthly for educational executives. 
Buys material on assignment only. Wants 2,500-word articles on new trends and 
thinking in educational administration; elementary; secondary; college, university; 
business; industry; government; public-private; also school and college architecture 
and building. Payment averages 3c per word. Reports in 30 days or less and buys 
all rights. Query is essential. 


FORECAST FOR THE HOME ECONOMISTS, 230 Park Ave., New York 17, 
N. Y. Ruth Gaffney, Editor. Issued eight time a year for teachers and, in some special 
issues, students of home economics. Use only teaching aids and how-to-do-it articles 
written by professional home economists. Also b&w photographs. Query first. Pay 
$25 per page, on acceptance. 


GRADE TEACHER, The Educational Publishing Corp., 23 Leroy Ave., Darien, 
Conn. Monthly, except July and August; 60c per copy; $5.00 a year. Miss Toni 
Taylor, Editor. Uses general articles and units of work which have been worked out 
with elementary grades in mind, as well as stories and plays written to appeal to 
elementary age children. Length should be 1,000 words, with payment at 1c a word. 
Glossy prints may be included as illustrations, or may be sent with captions. Pay- 
ment for these is from $1.00 to $5.00, depending on size and usage. Accepts verse of 
not over 8 lines of interest to children in kindergarten through grade 8. 


INDUSTRIAL ARTS AND VOCATIONAL EDUCATION, 400 N. Broadway, 
Milwaukee 1, Wisc. Dr. John L. Feirer, Editor. Wants articles on administration, proj- 
ects and practical aids for teachers of industrial subjects. Lengths may be from 1,500 to 
2,000 words, with good photographic coverage. Also how-to-make pieces, under the 
heading of problems and projects, are in demand. Payment is based on merit. 


THE INSTRUCTOR, Dansville, N. Y. Mary E. Owen, Editor. Issued monthly; 
75c a copy; $6.00 a year. Uses primary stories, 400 to 800 words; upper-grade 
stories, 1,000 to 1,200 words; plays, not more than 2,000 words; songs. Also wants 
articles on teaching techniques and special elementary school studies. Reports in a 
_ few weeks. Payment varies. 


INTERNATIONAL JOURNAL OF RELIGIOUS EDUCATION, National 
Council of Churches, 475 Riverside Drive, New York 27, N. Y. Virgil E. Foster, 
Editor. Articles on religious education trends, developments in local churches, stu- 
dent work, adult education, administration, philosophy, curriculum. Articles up to 
1,800 words. Query advisable. Payment varies with quality. Photographs, 8x10, 
with or without articles; $7.50. More for cover. Payment is on acceptance. 


JOURNAL OF THE AMERICAN ASSOCIATION OF UNIVERSITY 
WOMEN, 2401 Virginia Ave., N.W., Washington 7, D.C. Elizabeth Phinney, Editor. 
Issued quarterly, October, January, March, May; 75c a copy; $2.00 a year to those 
not eligible to membership. Articles bearing on the Association’s educational pro- 
gram are considered, but no payments are made. 
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LITTLE RED SCHOOLHOUSE BULLETIN, Lafarge, Wisc. Issued quarterly 
for elementary teachers and art teachers; 50c per copy, $2.00 per year. Use craft 
ideas, creative art ideas, scrap craft ideas—all of those should be on a level that a 
child can accomplish. Also want art appreciation lessons, stories about artists. None 
of these should be over 2,000 words. Also hints concerning classroom manage- 
ment, arithmetic games and devices for learning. Publish short plays and pageants 
stressing seasonal topics such as Halloween, Christmas, Lincoln’s and Washington’s 
birthdays, etc. Payment is Y2c per word, on acceptance, for both fiction and nonfic- 
tion. Pay $1.00 each for photos and artists’ sketches submitted with mss. Reports 
within three weeks. 


THE NATION’S SCHOOLS, 1050 Merchandise Mart, Chicago 54, Ill. Arthur H. 
Rice, Editor. Issued monthly for education administrators. Want articles on adminis- 
tration of public school systems—business, curriculum, etc. How-to-do-it slant. Pay on 
commission only, Query first. Submit mss to James Betchkal, Managing Editor. Some- 
times buy pix with mss and with captions only. Also appropriate verse. Use very 
little fiction; then only of an extremely specialized nature. 


NEA JOURNAL, National Education Association, 1201 16th St., N.W., Washing- 
ton 6, D. C. Mildred S. Fenner, Editor. [ssued monthly, September through May; 
80c a copy; $10 a year, including NEA membership. Use short, 300-word fiction 
stories on school subjects. Also 1,500-word articles on educational topics, class- 
room helps, etc. (mostly solicited), and 100-word Idea Exchange items. Query first. 
Slant for teacher interest. Want 8x10 b&w glossies and color kodachrome trans- 
parencies that are 35mm or larger. Purchases one-time rights. Rates on accept- 
ance: $10 per b&w; $100 per color; $100 per cover. Also use cartoons pertaining to 
school situations or school-related. Payment is $10 on acceptance for the first rights 
only. Three cartoons are used monthly, with all roughs to be in pen and ink. Re- 
port in two to three weeks. 


PRACTICAL HOME ECONOMICS, Teacher Edition of Co-Ed, 33 W. 42nd St., 
New York, N. Y. Irene Parrott, Editor. Issued monthly, September through May; 
35¢ a copy; $3.00 a year. A professional magazine of home economics exclusively 
directed to teachers, home demonstration agents, school lunch managers, and home 
economists in business. Information in articles must be professionally sound. Seldom 
buy photographs or poetry. Report in two weeks. Pay Yc to 1c a word, on publication. 


THE PROGRESSIVE TEACHER, 615 Mars at West Sixth, N., Morristown, 
Tenn. M. S. Adcock, Editor. Issued September to June for educators. Wants articles 
on classroom methods found successful in teaching, and articles on school adminis- 
tration, units of work, plays and recitations suitable for special days with illustra- 
tions, etc. Uses juvenile stories with some instructive value. Buys photos submitted 
with manuscript only and pays $2 per page unless otherwise arranged, on publica- 
tion. Uses verse and poetry that can be used as recitations in school entertainments. 
Buys rights arranged with author. " 


NATIONAL PARENT TEACHER: The PTA Magazine, 700 N. Rush St., Chi- 
cago 11, Ill. Mrs. Eva H. Grant, Editor. Issued monthly, Sept. through June; 25c a 
copy; $1.50 a year. Uses authoritative articles written in a personal, conversational 
style with illustrative incidents and case histories on child guidance, youth problems, 
school education and national and international issues of significance to parents and 
teachers. Length should not be more than 1,600 words. Buys photographs of children 
at home and at school. Pays about 2c a word, on publication. Reports within six weeks. 


SCHOLASTIC TEACHER, 50 W. 44th St., New York 36, N. Y. Howard Langer, 
Editor. Issued weekly during the school year for educators. Want articles, preferably 
(but not necessarily) by teachers, covering methods in teaching. Audience is mostly 
English, social studies, elementary schoolteachers. Not looking for articles attacking 
or defending the current status of U. S. education. Looking for articles about experi- 
mental programs involving the teaching of reading, writing, history, or some very un- 
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usual slant on teacher travel. Primarily, however, interested in curriculum. Writing 
should be direct and straightforward, with articles running 1,000 words. Solid subject 
matter, well-supported with illustrations and specifics. Query is essential. Pay $25 per 
1,000 words. Very rarely publishes poetry. Prefer that photographs be submitted with 
articles. Don’t pay extra unless they specifically request that a picture be taken after 
purchase of the material. Buy all rights. 


SCHOOL AND SOCIETY, 1834 Broadway, New York 23, N. Y. Stanley Lehrer, 
Managing Editor. Issued biweekly for educators. Wants articles concerning all 
phases of college and university activities such as administration, financing, cur- 
riculum, profiles of administrators in educational field, etc. Average length is 1,000 
to 1,500 words. Payment arranged on assignment basis only. Photos or illustrative 
artwork concerning some aspect of topic covered by the article are used. They pay 
$5 and up for 8x10 glossy prints, horizontal view only. All payment on acceptance 
and buys world-wide rights. Reports in one or two weeks usually. 


SCHOOL ARTS MAGAZINE, 72 Printers Building, Worcester 8, Mass. Dr. D. 
Kenneth Winebrenner, Editor. Issued monthly except July and August; $1.00 a copy; 
$6.00 a year. Art education magazine used by art and craft teachers and supervisors 
from grade through high school; also for reference in school and public libraries. 
Use 1,000-word articles, with photos, on art and craft activities in schools. Pay no 
set rate, on publication. 


SCHOOL BUS TRANSPORTATION, Wheaton, Ill. Monthly, aimed at private 
contractors, state, county, city and parochial pupil transportation supervisors; state and 
local school boards. Want informative articles on management, operation, mainte- 
ance, safety, and new equipment developments which relate to pupil transportation 
and safety. Desire emphasis on economics; more profit to contractors or less cost to 
public officials, but always with improved safety slant. Prefer 500-1,200 words. Usually 
accept no articles without good quality illustrations—photos, charts, etc. Pay on ac- 
ceptance at $25 and up per page based on estimated layout. Query first on ideas or 
leads. Submit material to Darrell Ward, Editor. 


SCHOOL MANAGEMENT, 22 W. Putnam Ave., Greenwich, Conn. Paul Abram- 
son, Editor. Issued monthly for public school superintendents, board members. Use 
case history material only. Must be based on work done in public elementary or sec- 
ondary schools. Good, readable style necessary; stay away from “educationese.” 
Must have practical value. Query is necessary. Payment varies, average of 3-5c 
per word. Submit mss to Bernard Weiss. Occasionally buy photos. 


SCHOOL PROGRESS IN CANADA, 57 Bloor St., W., Toronto 5, Ont., Canada. 
Harry F. Coles, Editor. Issued monthly for administrators of Canadian schools. Use 
1,500 to 2,000-word articles telling what the schools are doing, why they are doing 
it and how. Material that deals with techniques in school construction, new ideas in 
curriculum and organization and fairly detailed descriptions of significant experi- 
ments or projects in education. Feature stories should be accompanied by one or two 
_ photographs. Query first. No payment. 


THE STUDENT WRITER, 2651 N. Federal Highway, Ft. Lauderdale, Fla. James 
E. Dillon, Editor. Issued eight times during the school year for high school writers 
and teachers. Use instructional material on writing or the teaching of writing, tech- 
niques for various forms, inspirational articles on the lives of famous writers. Articles 
should have simple continuity leading to factual conclusions; students must learn 
something from the article, or teachers must be able to adapt material to a class- 
room situation. Best length, 2,000-2,500 words. Query helps. Payment varies. Buy 
poetry. 

SUNDAY SCHOOL WORLD, 1816 Chestnut St., Philadelphia 3, Pa. William J. 
Jones, Editor of Publications. Issued monthly; $1.75 a year. For Sunday school 


superintendents, teachers, and workers. Especially desire articles based on actual 
experience, dealing concisely with all phases of Sunday school work, but more par- 
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ticularly in the rural districts and smaller schools. Photographs or other illustrative 
material make the articles more helpful. Accounts of new forms of Sunday school 
activity and new solutions of old problems are especially desired. The organization 
and equipment of the school, the work of the officers, methods of teaching, teacher- 
training, securing the cooperation of the pupils, the influence of the school in com- 
munity life, making the school a spiritual force—all these constantly need fresh 
treatment. Urgent need for age-group specialization articles, especially lower ages. 
Especially interested in the results of the work of a Sunday school in a community 
and in individual lives. Articles dealing with vacation Bible schools, and weekday 
Bible teaching in rural and village communities are often used. Articles should not 
be over 1,000 words, or even briefer. Seasonal verse of a high spiritual and artistic 
order is accepted on occasion. All material, whether prose or verse, must be evan- 
gelical in emphasis and tone. Also buy cover photographs (8x10 glossy). Pay on 
acceptance. 


TEACHING AID NEWS, P.O. Box 508, Saddle Brook, N.H. Sanford Pinna, Editor. 
Issued biweekly for audio-visual specialists, teachers; 50c per copy, $10 per year. Use 
how-to articles on the use of audio-visual aids in the classroom, new advances in the 
field, etc. The shorter the better. 200-1,500 words. Buy photographs with mss, for 
which payment varies. Payment is generally 1c per word, on acceptance. Reports in 
three weeks. 


TEXAS OUTLOOK, 316 W. 12th St., Austin, Tex. Traxel Stevens, Editor. Is- 
sued monthly for teachers, educators. Staff-written; buy only cartoons. Pay $5.00 
on acceptance for cartoons with educational slant. One used each month. Roughs 
may be in pen and ink or with ben-day. Must be clean. Subjects like report cards 
have been overdone. 


WILSON LIBRARY BULLETIN, 950 University Ave., New York 52, N. Y. John 
Wakeman, Editor. Issued monthly September through June; 50c a copy; $4.00 a 
year. Uses articles in varying lengths about library problems and activities of in- 
terest to librarians, trustees, and teachers. No pay. Does buy cartoons at the rate of 
$10. Reports in several weeks, if not immediately. 


Electricity 


ELECTRICAL APPARATUS SERVICE ASSOCIATION NEWS, 818 Olive St., 
St. Louis 1, Mo. Horace B. Barks, Editor. Issued monthly for independent electrical 
apparatus service firms. 50c a copy; $3.50 a year. Uses semitechnical articles and fea- 
tures on independently-operated industrial electrical apparatus service shops; used 
and new motor sales; service salesmanship—any material directly applicable to re- 
pair shop operations. Lengths from 500 to 2,000 words. Query first. Pays $25 mini- 
mum for articles plus $2.50 to $5.00 for photos, on acceptance. Likes 8x10 or 5x7 
glossies that show equipment details. Also buys cartoons; $5.00 each. Reports in 
three weeks. Important to query before submitting. Buys first publications rights. 


ELECTRIC APPLIANCE SERVICE NEWS, 505 N. LaSalle St., Chicago 4, Ill. 
J. J. Charous, Editor. Issued monthly; 25c a copy; $2.00 a year. Electric appli- 
ance repairmen of home laundry equipment, ranges, sewing machines, cleaners, 
refrigerators, and other small appliances form the readership here. Need feature 
stories on everything related to appliance repair, including success stories with 
photos; methods of business operation. News shorts may be submitted about new 
business openings, expansions, unusual experiences. Pays $25 to $50 for feature- 
length piece with photos; 2-3c a word for news; and $5.00 for photo-caption-cutline 
story. Returns only material accompanied with return stamped envelope. 


ELECTRICAL CONTRACTING AND MAINTENANCE, 1450 Don Mills Rd., 
Don Mills, Ont., Canada. Frank Watson, Editor. Issued monthly. Very little free-lance 
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material bought. For electrical contractors, maintenance superintendents and consult- 
ing engineers. Want articles on new methods and materials—particularly examples of 
notable installations utilizing them. Business methods and business promotion. Techni- 
cal slant; must show advantage to reader in time and/or money saved. Pay 2-3c per 
word. Pay $3.00-$5.00 each for pix submitted with mss. Also buy cartoons related 
to electrical contracting, maintenance or design. Pay $7.50 for these. 


ELECTRICAL MERCHANDISING WEEK, 330 W. 42nd St., New York 36, 
N. Y. Laurence Wray, Editor. Issued weekly. Uses articles and picture stories on 
the way dealers of electrical home appliances sell, conduct promotions, pay and 
train salesmen, handle trade-ins, perform accounting, meet the problems of price- 
cutting, tailor their businesses to meet market conditions, how they make profits 
from side lines or use them to build traffic, how they compete against liquefied 
petroleum gas, against plumbers, against builders; how they sell to builders, etc. 
Pays $50 to $75 per printed page, depending on quality; on acceptance. Likes 
photographs that help tell the story. Query first. 


ELECTRICAL SOUTH, 1760 Peachtree Rd., N.W., Atlanta 9, Ga. Carl W. Evans, 
Editor. Issued monthly; $1.50 a year. Wants articles and news material about elec- 
trical construction activities; technical and semitechnical articles relating to elec- 
trical equipment. Because of the highly specialized type of material used, the editor 
suggests that free-lancers write for sample copies of the magazine and instructions 
for correspondents before submitting material. Pays 1!4c a word and $4 per photo; 
often higher rates; on acceptance. Reports promptly. 


ELECTRICAL WHOLESALING, 330 W. 42nd St., New York 36, N. Y. George 
Ganzenmuller, Editor. Issued monthly; 50c a copy; $3.00 a year. Very little free-lance 
material bought. A publication for sales departments of electrical wholesalers. Want 
salesman-oriented articles about marketing methods in the electrical apparatus and 
supplies field. Preferred length is about 2,000 words. Use pix as article illustrations. 
Also buy fillers—news of the electrical industry. Pay $2.50 for these. Payment on pub- 
lication. 


ELECTRICAL WORLD, 330 W. 42nd St., New York 36, N. Y. Charles F. Hoch- 
gesang, Editor. Issued weekly; 50c a copy; $1.00 for special issues; $6.00 a year. Ac- 
ceptable material must be of high professional engineering quality. Pictures of news 
developments in the electric utility and electrical manufacturing industries wel- 
comed. Pay $25 for each of the first two pages and $15 each for the third and all 
succeeding pages published. Dale Van Horn, News Editor, buys photos. B&w 
should be contacts—no color. Buys one-time rights and pays $12.50 per print, on 
publication. Gives occasional assignments and pays legitimate travel expenses. 


ELECTRICITY IN BUILDING, 2132 Forden Ave., Madison 1, Wisc. Issued 
monthly; 35c per copy, $2.75 per year. Robert F. Crawford, Editor. Wants stories 
on residential applications of electricity, slanted to interest residential builders. 
architects, contractors. Length should run from 500 to 1,000 words. Include 8x10 
glossy photographs with the article. Payment depends on quality. Reports within 
two weeks. 


ELECTRICITY ON THE FARM, 466 Lexington Ave., New York 17, N. Y. Hugh 
Hansen, Editor. Issued 10 times yearly; 15c a copy; $1.25 a year. Use articles deal- 
ing with successful and profitable uses of electricity in rural areas, savings, earnings, 
health, new applications, technical data, experimental results, farm experiences, 
social benefits related to “high line” service. Especially like farm and home experi- 
ences backed by records showing how money has been made or saved, or farming 
improved through the practical use of electricity. Length, 600 words maximum. A 
brief statement should accompany the article, giving the author’s connection, occu- 
pation, etc. Buy photographs. Report in two weeks. Pay 2%c a word and $5.00 to 
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$7.50 for photos, on acceptance. $10 paid for one cartoon pertaining to electricity on 
the farm used in each issue. Pen and ink roughs. 


ELECTRONIC AND APPLIANCE SPECIALIST, 216 West 14th St., New York, 
N.Y. Nathan Boolhack, Editor. Issued monthly. For appliance and TV dealers and 
servicemen. Wants factual business features dealing with this field. Buys photos 
submitted with the manuscripts. Also buys cartoons reflecting some aspect of the 
industry. Pays 1c per word, $3.00 per photo on publication. 


ELECTRONICS & COMMUNICATIONS, 450 Alliance Ave., Toronto 9, Ont., 
Canada. A. E. Maine, Editor. Issued monthly; most articles commissioned. Use 
only those articles which are aimed at the engineer reader with highly technical 
treatment of new projects in electronics field. This is a difficult field for anyone 
who isn’t an expert in some particular area of the electronics industry. Query first. 
Payment varies. Buy photos with mss. Prefer 5x7 or 8x10. Use color once in a while 
on the cover. Must be able to be enlarged to 83¢x7!4 without losing important de- 
tails. Buy first rights. 


INDUSTRIAL ELECTRONIC ENGINEERING & MAINTENANCE, See page 
EYER 


LIGHTING, 1760 Peachtree Rd., N.W., Atlanta 9, Ga. Carl W. Evans, Editor. Issued 
monthly, controlled circulation. Wants articles and news material about lighting 
design and installations; also articles on lighting fixture wholesalers’ sales promo- 
tions, displays, etc. Because of the specialized nature of the publication, the editor 
suggests that free-lance writers ask for sample copies of the magazine and special 
instructions for correspondents before submitting material. Minimum rates, 2c per 
word and $5 per photo, but much higher rates paid for outstanding material; pay- 
ment on acceptance. Reports promptly. 


PUBLIC POWER, 919 Eighteenth St., N.W., Washington 6, D. C. Alex Radin, 
Editor. Issued monthly; 35c a copy; $4 a year. Uses news and feature material on 
municipal and other local publicly-owned electric systems and rural electric co-ops. 
Pays 50c a column inch, $15 per page, on publication. Pays $3 each for glossy 
prints. Report varies. 


RURAL ELECTRIFICATION MAGAZINE, 2000 Florida Ave., N. W., Wash- 
ington, D. C. William S. Roberts, Editor. Issued monthly; 25c a copy; $3.00 a year. 
Wants instructive or informative articles on efficient or new uses of electricity, par- 
ticularly on the farm. Cost experiences in farm operation using electrical equipment 
are of particular value. Likes pictures, 8x10 glossies, if they help tell the story. 
Length is 400 to 1,000 words. Pays 2c a word, on acceptance, $5 per photo. Reports 
in two weeks. 


VOLTAGE, 4236 Lindell Blvd., St. Louis 8, Mo. John A. Stormer, Editor. Issued 
monthly; 35c a copy; $4.00 a year. Needs illustrated features of about 1,200 words 
on successful electric motor repair shops, including background, factors leading to 
success, and detailed information on short cuts and equipment developed in the 
shop which have reduced costs. Will supply names of suitable subjects for profes- 
sional business writers after acceptance of first unsolicited article. Also buys 1,000 to 
1,200 words on all phases of business management of interest to owners of two-to- 
ten-employee firms. Query. Pays 2c a word minimum, on acceptance; $5.00 for each 
photo illustrating features. Likes 5x7 or larger glossies, or contact prints with negatives. 
Reports in two weeks. 

WIRE & RADIO COMMUNICATIONS, Box 50, Verona, N. J. Carl Whitford, 
Editor. Issued monthly. For communications engineers. Articles of 1,000 to 2,000 
words on telephony, telegraphy, mobile radio, microwave, facsimile, communications 
techniques, etc. Pays 1c per word. Payment on publication, Reports in thirty days. 
Buys all rights. 
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Engineering and Construction 


ACTUAL SPECIFYING ENGINEER, 1801 Prairie Ave., Chicago 16, Ill. Frank 
McElroy, Managing Editor. Issued monthly. Edited for engineers who design and 
specify mechanical and electrical equipment for commercial, industrial and institu- 
tional buildings, both new construction and major renovating. Buys little free-lance 
material because of specialized field. Manuscripts usually written on assignment 
after discussion of outline. Buys pix submitted with manuscripts, also 5x7 and 8x10 
pix with captions. Rates vary. 


AMERICAN ENGINEER, 2029 K St., N.W., Washington 6, D. C. Kenneth E. 
Trombley, Editor. Issued monthly. For professional engineers. Wants articles of 
interest to entire engineering profession. Payment varies, is made on acceptance. 
Reports in two weeks. Glenda Rhodes buys two cartoons for each issue. Must deal with 
engineering, drafting, etc.; payment is $10 on acceptance; pen and ink roughs. Buys 
all rights. 


AMERICAN ROOFER AND BUILDING IMPROVEMENT CONTRACTOR, 
180 N. Wacker Drive, Chicago 6, III. James McCawley, Editor. Issued monthly for 
contractors engaged in roofing, siding, insulation, waterproofing and building mod- 
ernization and improvements. Wants articles (600 to 1,000 words) on manufacture, 
sales, estimating, applying of asphalt shingles, asbestos-cement, roofing, and siding, 
etc. Not interested in general articles. Pays 1c a word, more for non-run-of-the-mill 
stuff. Buys photos submitted with manuscript and pays $2 each. Buys occasional 
cartoons slanted to the industry problems. All payment on publication and reports 
in ten days. Buys all rights. 


ARIZONA ENGINEER AND SCIENTIST, P. O. Box 1626, Scottsdale, Arizona. 
William L. Groene, Editor. Issued monthly. For engineers and scientists in Arizona. 
Wants feature articles concerning scientific or engineering projects in the state. 
Should be written on a semitechnical level. Desired length, not over 1,500 words, 
preferably illustrated. Buys photos of 8x10 size with manuscripts and for cover use. 
Buys a few cartoons. Has no established rates for articles or photos. Pays $3.00-$5.00 
for cartoons. Reports within a month. Buys reproduction rights. 


ARIZONA-NEW MEXICO CONTRACTOR & ENGINEER, P.O. Box 3407, 
804 North 4th St., Phoenix, Ariz. John K. Akers, Editor. Published monthly. Wants 
articles and features of 1,000 words on new methods and new equipment on engi- 
neering and construction pertinent to Arizona-New Mexico area. Also buys pix 
submitted with manuscripts and pix submitted with captions only. Pays 1¥c per 
word used and $3.00 each pic used. Occasionally buys cartoons. Payment made on 
acceptance. Reports within thirty days. Buys first publication rights only. 


ATOMICS, 308 E. James St., Barrington, Ill. Andrew W. Kramer, Editor. Issued 
quarterly (January, April, July and October) for engineers, scientists and technicians 
concerned with the development of nuclear energy. Buy only a little free-lance mate- 
rial. Use technical and semitechnical articles on all aspects of nuclear science and 
engineering, including the development of nuclear power, production and application 
of high energy radiation, production and use of radioisotopes in industry and the bio- 
logical sciences, health physics and safety, handling and transport of radioactive 
material, etc. Also articles on basic nuclear physics and the equipment involved in 
modern nuclear research. Clarity of exposition is a must. Many articles are directed to 
people who may not have had basic training in the nuclear field, hence the articles 
have to be unusually understandable. Payment based on merit, with a standard rate 
of $25 per printed page. Submit articles to Marian Heneken, News Editor. Occas- 
sionally buy pix as article illustrations; color used to a limited extent. 


AUTOMATIC CONTROL, 430 Park Ave., New York 22, N. Y. Monthly; $1.00 
per copy; $10.00 per year. This magazine is edited for engineers and industrialists 
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who use and apply automatic components and equipment. It is an applications 
magazine of Systems Engineering. Accept only material which can be understood 
by readers with basic technical or engineering background. Articles should be brief: 
750 to 1,500 words. Favor articles which describe application of basic parts in an 
automatic system. How are they being used?, What benefits accrue?, etc. Sample 
copies will be mailed to prospective authors. Pays 4c to 6c per word, depending on 
content and quality. Buys 8x10 glossy photographs, for which $5 each is paid. Re- 
ports in two weeks. 


BIG MAGAZINE and BUSINESS ON WHEELS MAGAZINE: See listing un- 
der Automobile, Motorist, Transportation. 


THE BUILDER, 205 South Fifth St., Springfield, Ill. Harry W. Moody, Editor. 
Published monthly. Edited for heavy and highway engineering and construction 
industry. Magazine is mostly staff-written. Can use short articles of 500 to 800 
words dealing with highway construction and contractors in Illinois. Pays 2c per 
word. Buys pix submitted with manuscripts and 5x7 or 8x10 pix with captions only 
at $4.00 per pic used. Payment on publication. Reports promptly. Buys all rights. 


CANADIAN ELECTRONICS ENGINEERING, 481 University Ave., Toronto 2. 
Monthly, Technical articles needed on research, development, design, manufacture 
and application of electronic components and equipment, but not a field that free- 
lancers are usually qualified for or capable of hitting. Engineers, however, should 
query, and should be sure they have a Canadian angle. Article word lengths, 1,500- 
2,000 average (but flexible). Photos: glossy, 4x5 to 8x10, or larger. Diagrams or 
charts: can be in rough form, since own art department does finished art work. 


THE CENTRAL CONSTRUCTOR, 707 Keo Way, Des Moines 9, Iowa. O. W. 
Crowley, Editor. Issued weekly; $7.50 a year. Official publication of Associated 
General Contractors of Iowa. Staff-written entirely. Occasionally buys photos of 
contracting work in Iowa by its members. Black and white photos only—5x7 or 
8x10. Rate can vary. An occasional cartoon is purchased if slanted to the highway 
construction industry in a humorous way. Pay $3.00-$5.00 for all rights, on acceptance; 
roughs in pen and ink. 


CIVIL ENGINEERING, 345 E. 47th St., New York, N. Y. Hal W. Hunt, Editor. 
Issued monthly. Almost no free-lance material bought. Use articles of descriptive or 
pictorial character, free from highly mathematical treatment, and of timely and 
widespread interest to the civil engineering profession. Civil engineers active in de- 
velopment of progressive design, construction and equipment make all contributions. 
No payment. 


CONSTRUCTION BULLETIN, 1022 Upper Midwest Bldg., Minneapolis 1, Minn. 
Forest M. Pester, Editor. Issued weekly; 40c.a copy; $13.50 a year. Most of the 
articles are staff-prepared, but occasionally buy an article if it deals with construc- 
tion or engineering projects in the north central states: Minnesota, North and South 
Dakota, and Iowa. Have news reporters in the larger cities in these states who 
report on construction activities in their localities. Pay 33c per column inch for this 
type of news. Use action photos of construction equipment. Query first. Pay about 
$10.00 per page for articles, depending on the material. 


CONSTRUCTIONEER, 6 South Orange Ave., South Orange, N. J. Mahlon R. 
Fisher, Editor. Issued biweekly for construction industry of Middle Atlantic states. 
Buys a few stories on construction projects in Middle Atlantic area only which 
feature use of equipment and supplies, materials and methods. Pays $50 per page 
with photos. Buys pix with captions at $2.50 per photo. Uses cartoons at $10 each. 
Payment on publication. Reports in week. Buys all rights on manuscripts; pays 
$5.00 for photo and negative if all rights are desired. 
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CONSTRUCTION EQUIPMENT AND MATERIALS, 205 E. 42nd St., New York 
17, N.Y. Michael A. Spronck, Editor-Publisher. Will consider articles and items of 
any length, with or without illustrations, that tell how to buy, use or maintain con- 
struction equipment and materials wisely. Ideas must be new, specific and written with 
conciseness. Payment is $15 per column, including copy, photos and white space, made 
upon acceptance. Reports are sent within one week. 


CONSTRUCTION MACHINERY DISTRIBUTION, 112 E. 19th St., New York 
3, N.Y. Richard T. Nagle, Editor. Issued monthly for management and marketing 
personnel. All articles must show how a particular construction machinery distribu- 
torship successfully performs one of the following: budgeting and financial control, 
credit and collections, advertising and promotions, parts operations, service, sales 
management and sales training. Welcome case histories of outstanding salesmen. 
Length goes up to 2,500 words. Query is essential. Pays, on publication, $25 per 
published page (copy and illustrations). Photos accompanying mss may be anything 
larger than 4x5. Buy cartoons if appropriate to the industry. Pay $4.00 each. 


CONSTRUCTION METHODS AND EQUIPMENT, 330 W. 42nd St., New York 
36, N. Y. Henry T. Perez, Editor. Issued monthly; $1.00 a copy; $3.00 a year. A 
“how-to-do-it” publication for contractors and those people in government and 
industry most concerned with the contractor function who plan, direct and super- 
vise all phases of the construction and equipping of dams, highways, bridges, 
tunnels, railroads, pipelines, airports, water supply and sewage works, buildings, 
industrial plants and other structures. Most articles are written at the scene of con- 
struction. All articles are-illustrated with action photos and many with explanatory 
diagrams. 


CONSTRUCTION NEWS, P. O. Box 2421, Little Rock, Ark. Gene Thompson, 
Editor. Issued monthly; $10.00 a year. Accepts suitable photographs and copy 
covering interesting jobs in the field of heavy construction based on the following 
area: Arkansas, Oklahoma, Western Tennessee, Louisiana and Mississippi. Pays 50c 
a column inch, with $3.00 for each 8x10 glossy, on publication. Very little material 
bought; query first. 


CONSTRUCTION WORLD, 402 W. Pender St., Vancouver, B. C., Canada. Erik 
V. Petersen, Editor. Issued monthly for contractors, engineers in heavy construction 
and roadbuilding in Western Canada. Very little free-lance material bought. Want 
shorts on new construction and roadbuilding techniques. New ways of using heavy 
equipment and special adaptations of existing heavy construction equipment. Concise 
reporting and clear, 8x10 photos are musts. Good material with Western Canadian 
tie-in is nearly always accepted. Query first. Pay minimum of 3c per word, $5.00 per 
photo. Buy first rights. 


THE CONSTRUCTOR, 1957 E St., N.W., Washington 6, D. C. Wm. G. Dooly, 
Editor and Publisher. Issued monthly; 50c a copy; $5.00 a year; July Directory Issue, 
$10. Uses short features on large or unusual construction projects, with special 
emphasis on good photographs. Project must be a current one, performed by gen- 
eral contractors, and highlight new construction techniques. Pays 3c a word, on 
publication. Buys clear 8x10 glossies of good composition of current projects. 
These must have adequate description or short story. Pays $6 per photo and $15 
for a dramatic cover shot. 


CONSULTING ENGINEER, 217 Wayne St., St. Joseph, Mich. R. G. Zilly, Editor. 
Issued monthly. Wants articles and features interesting to engineers in private practice, 
engineering history, short items dealing with consulting engineer activities and projects. 
Usually pays $25 per printed page. No photos. Payment on acceptance. Reports in 
week or ten days. Buys all publication rights. Query essential. 
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THE CONTRACTORS’ MAGAZINE, P. O. Box 943, 3170 Florida St., Baton 
Rouge, La. Tom Rhodes, Editor. Issued bimonthly; buy small amount of free-lance 
material. Use articles dealing with how to get more effciency in business man- 
agement, cost estimating, cost accounting, planning, scheduling, equipment main- 
tenance. Particularly interested in a series of 500-word articles. Pay $35-50 per 
article. Also pay $5.00 each for photos used with mss. Buy cartoons dealing with 
heavy construction machinery situations. Buy first rights. 


DAILY COMMERCIAL NEWS, 34 Patrick St., Toronto, Ont., Canada. JON: 
McLaren, Editor. Issued daily for architects, engineers, construction men, officials, etc. 
Always interested in seeing features and pictures of any new methods, new products, 
particularly outstanding accomplishments in any sector of construction field. Material 
must be legitimately concerned with these angles and must be technically accurate. 
Query before submitting material. Payment varies. Buy suitable b&w pix with cap- 
tions. Sometimes buys pertinent cartoons. Buys first Canadian rights. 


DIXIE CONTRACTOR, 110 Trinity Pl., Decatur, Ga. Bob G. Doan, Editor. 
Issued weekly; 25c a copy; $7.50 a year. Will consider articles dealing with engi- 
neering and heavy construction projects in the Southeast area. Methods used and 
equipment employed should be brought out, as well as the firms given contracts 
for work on the project and key personnel assigned to it. Query before submitting. 
Pays 40c a column inch, after publication. Buys 8x10 Speed-Graphic photos with 
complete identifying captions. Pays $3 each for these. 


ELECTRONIC DESIGN, 830 Third Ave., New York 22, N. Y. Edward E. Grazda, 
Editor. Issued biweekly. For research, design and development engineers. Accepts 
material only from engineers who tell other engineers how to design electronic 
equipment. Material must contain practical information and be of immediate 
usefulness. Pay $20-$30 per printed page. Specially commissioned articles bring 
higher rates. Average length, 1,500-2,000 words. Write for requirements guide. 


ENGINEERING NEWS-RECORD, 330 W. 42nd St., New York 36, N. Y. W. G. 
Bowman, Editor. Issued weekly; 35c a copy; $6.00 a year. Not a very open market 
to the free-lance writer, although occasional pieces are accepted on construction, 
business subjects and civil engineering developments. 


EXCAVATING ENGINEER, 2302 10th Ave., South Milwaukee, Wisc., W. E. Wil- 
liams, Editor. Issued monthly; 35c a copy; $3.50 a year. Use “methods” articles on 
open-pit coal and ore mining, road construction, quarrying, dredging, drainage and 
irrigation work, airfield and dam construction, etc. Query first. Photographs 
bought. Report in two weeks. Pay 3c and up a word and $5 per photo, on publica- 
tion. 


THE INTERNATIONAL BLUE PRINTER, 33 E. Congress Parkway, Chicago 5, 
Illinois. James C. Vebeck, Editor. Issued monthly. Edited for blue print, photocopy 
and allied reproduction firms and dealers in architects’, engineers’, and draftsmen’s 
supplies and equipment. Wants features on blue print companies that are members 
of IABPAI Association. Pays 2c per word, $5.00 per photo used with manuscript. 
Uses verse of from 4-12 lines if related to reproduction industry and usually pays 
$5.00, depending upon length and quality. Buys approximately 36 cartoons per 
year at $7.50 per cartoon. Cartoon should be about blue prints, photocopy, etc. Also 
paying $5.50 each for epigrams, anecdotes and short humor. Payment on publica- 
tion. Reports in two weeks. Buys all rights. 


IRRIGATION ENGINEERING AND MAINTENANCE, 624 Gravier St., P.O. 
Box 251, New Orleans 9, La. W. A. Sarratt, Editor. Intended for service dealers, 
distributors and engineers of irrigation equipment. The magazine is particularly 
interested in dealer success stories, photographs. Pays mmimum of 1c a word; 
$4.00 for photos. Pays on publication. Reports on receipt. 
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KANSAS CONSTRUCTION MAGAZINE, 111 West Sixth, Topeka, Kansas. Ed- 
ward Weilepp, Editor. Issued monthly. For highway and building construction 
people. Uses one cartoon per month at $5.00 per cartoon. Must be slanted to con- 
tractors, engineers, architects, equipment houses. Can get a little “salty” if desired 
—girls are not objectionable. Pen and ink roughs. Buy first rights. Pays $5.00 on 
acceptance. Reports in seven to ten days. Must be exclusive only in Kansas-Western 
Missouri. 


MATERIALS IN DESIGN ENGINEERING, 430 Park Ave., New York 22, N. Y. 
Issued monthly; 50c per copy; $3.00 per year. H. R. Clauser, Editor. This magazine 
is devoted to the application of engineering materials. Mr. Clauser wants factual 
articles on an engineering level that give: information on the properties and uses of 
a new engineering material; information that will assist the reader in making better 
use of established or new engineering materials suitable for specific end-service 
conditions; and how to choose from among them; procedures and approaches to be 
used in proper materials testing, evaluation and development generally; product 
case histories showing how intelligent materials selections have made possible a new 
product or an improved design. The manuscript should be accompanied by tables 
and graphs where required. Photographs are generally desirable, although not al- 
ways necessary. Maximum length, not including illustrative material, is about ten 
double-spaced typed pages. Articles must have been checked with sources or com- 
petent authorities to insure accuracy. Payment is at the rate of $30 to $35 per page, 
and is made immediately following publication. Reports take no longer than two 
weeks. 


MECHANICAL CONTRACTOR, Room 570, 45 Rockefeller Plaza, New York 20, 
N. Y. Gary A. Lopenzina, Editor. Published monthly. For mechanical contractors, 
architects, engineers. Wants technical and semitechnical articles of interest to those 
in air conditioning, piping, heating and ventilating fields; also on business manage- 
ment, medium and small business finance. Not over 4,000 words; illustrations, 
photographs, or graphic material a must. Pix must be 5x7 or bigger, clear, high- 
contrast, with emphasis on story-telling quality. Will also consider full picture 
stories. Payment negotiated. Reports within one week. Buys single-publication and 
reprint rights. 


MID-WEST CONTRACTOR, Box 766, 2537 Madison Ave., Kansas City 8, Mo. 
James E. Kelly, Editor. Issued biweekly; 50c a copy. Limited market for articles 
relating to large construction contracts in the Midwest only—Iowa, Nebraska, 
Kansas, and Missouri. Such articles would relate to better methods of handling 
various phases of large contracts, ranging anywhere from material distribution to 
labor relations. Also interested in stories of outstanding construction personali- 
ties in territory. Accordingly, query is definitely indicated. 


THE MILITARY ENGINEER, 808 Mills Building, Washington 6, D. C. Col. 
F. H. Kohloss, Editor. Issued bimonthly. Published by Society of American Mili- 
tary Engineers; dedicated to the National Defense. Use articles on military engi- 
neering accomplishments and activities, illustrated by maps, sketches and photo- 
graphs. Prefers length of 2,000 words. Uses photos. Send 100 to 150-word biograph- 
ical sketch of author with manuscript. Pays $10-$15 per page. 


NEW ENGLAND CONSTRUCTION, 27 Muzzey St., Box 255, Lexington, Mass. 
H. S. Swartz, Editor. Issued biweekly; 50c a copy; $10.00 a year. Occasionally uses 
a free-lance piece on unique or different construction projects. Suggest a query first. 
Payment depends on project, photos and quality. 


PACIFIC BUILDER AND ENGINEER, 1945 Yale Place East, Seattle 2, Wash. 
Roscoe E. Laing, Editor and Manager. Publishes daily, weekly and monthly con- 
struction news items, illustrated technical feature articles on heavy engineering 
construction in Northern California, Washington, Oregon, Idaho, Montana and 
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Alaska. Architectural building articles also in all 13 Western states. Occasionally 
has openings for string correspondents in major cities, buys some technical and 
method articles from free-lancers. Always query first. Space rates, 50c per inch and 
up, on arrangement. 


POWER, McGraw-Hill Bldg., 330 W. 42nd St., New York, N. Y. L. N. Rowley, 
Editor. Issued monthly; $1.00 a copy; $3.00 a year. Uses editorial material from 
men of engineering training and experience only, and writers without such experi- 
ence should not submit. Needs practical engineering articles dealing with boilers, 
turbines, large diesels, refrigerating machinery, electrical equipment, and similar 
energy systems equipment. Rates vary but run about $25 per magazine page. 


PROFESSIONAL ENGINEER, 8 S. Michigan Ave., Chicago 3, Ill. M. E. Melver, 
Editor. Issued quarterly; $1.00 a year. Use short (1,500-word) human interest 
articles about engineers, engineering projects, unusual engineering feats. Occa- 


sionally buy photographs. Report in ten days. Rate of payment depends on type 
of material. 


QUALIFIED CONTRACTOR, 610 Ring Bldg., Washington 6, D.C. George B. 
Roscoe, Editor. Issued monthly for electrical contractors. Free-lance material bought 
on assignment following query. Want installation articles showing informative ap- 
plication of new techniques and products. Length ranges from one column to four 
pages. Slant is product and method contributing to better, faster, more economi- 
cal construction process. Pay $50 per page, including photos and illustrative ma- 
terial; or 5c a word. Photos should be sharp, reproducable glossies, 5x7 and up. 
Sometimes buy cartoons, but query first. Payment negotiable. Buy first rights. 


ROCKY MOUNTAIN CONSTRUCTION, 855 Lincoln St., Denver 3, Colo. E. B. 
Tarpley, Editor. Issued every other Monday. Wants articles on construction of im- 
portant new buildings, bridges, highways and streets only in Mountain States area. 
Buys photos. Pays about 1!4c per word and $3 per action photo. 


SOUTHWEST BUILDER AND CONTRACTOR, 1660 Beverly Blvd., Los An- 
geles 26, Calif. John M. Server, Jr.; Editor. Issued weekly; 35c a copy; $16.00 a 
year. For civil engineers, architects and consulting engineers, contractors specializ- 
ing in both building and engineered construction and commercial and industrial 
organizations. Use articles on construction—highways, dams, irrigation, waterworks, 
sewers; or impressive buildings, including design features and construction methods 
and equipment. Only in Southern California, Arizona and southern Nevada. 
Technical accuracy is a must. Query first; payment is 2c per word. Also buy, for 
$3.50 each, 8x10, b&w pix with mss or with captions only. Should show construction 
equipment in operation or men in important construction or engineering positions 
in newsworthy events. 


TELEPHONE ENGINEER & MANAGEMENT, 7720 N. Sheridan Rd., Chicago 
26, Ill. John G. Reynolds, Editor. Issued 1st and 15th of each month; 50c a copy; 
$4.00 a year. Wants news of expansion projects, personnel changes and accomplish- 
ments of Bell and Independent telephone companies serving the U. S. Also wants 
articles telling how company has expanded or improved service. Query on article 
ideas. Pays 50c a published inch on news; good rates on articles; all on publication. 
Pays $5 each for photos. Reports in one week. 


WASTES ENGINEERING, 466 Lexington Ave., New York 17, N.Y. Kenneth H. 
Walker, Editor. Issued monthly; very little free-lance material bought. Use tech- 
nical articles on all phases of the design, construction, operation and maintenance 
of sewage and industrial wastes collection and treatment facilities; plus other 
articles relating to water pollution control activities. Articles usually run about 
3,000 words. Prefer that author have sound background in the field. Material 
must be technically accurate and must be of practical interest to the field covered. 
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Query first. Pay lc per word. Buy photographs with mss and, on occasion, with 
captions only. No color; 8x10, b&w’s preferred. Buy filler material—short items 
covering a new development or installation. Payment for these is based on length. 


WATER AND SEWAGE WORKS, 35 E. Wacker Dr., Chicago 1, Ill. Issued 
monthly; 50c a copy; $5.00 a year. For superintendents, managers and directors of 
water sewage systems and water departments of cities and companies. 


WELDING ENGINEER, P. O. Box 28, Morton Grove, Ill. F. T. Tancula, Editor. 
Issued monthly; 50c a copy; $3.00 a year. Uses articles dealing with the uses of 
welding and related processes in various industries showing how these processes are 
used in design, production, construction and maintenance purposes. Length should 
be 500 to 3,000 words, illustrated with photos and/or drawings. Pays $20 to $25 
per printed page, on publication. Pays $5 each for photographs of suitable subjects, 
with captions. Pays $5.00, on acceptance, for cartoons pertaining to shop situations. 


WESTERN BUILDER, 407 E. Michigan St., Milwaukee 2, Wis. John A. Keyes, 
Editor. Issued weekly; 50c a copy; $14.00 a year. For contractors specializing in 
building and heavy engineering construction, supplying equipment for construction 
as carpentry, masonry, plumbing, roofing and heating, road and bridge building, 
dams, etc. Primarily staff-written. Buys little free-lance material. 


WESTERN BUILDING, 1945 Yale Pl., E., Seattle 2, Wash. Roscoe E. Laing, 
General Manager; Fred K. Ross, Editor. Publishes monthly news items of interest 
to light residential builders and building materials dealers in the 13 Western states. 
Frequently buys articles from free-lancers on new construction methods and ma- 
terials, or new merchandising methods used by builders and dealers. Always query 
first. Space rates $25 per page. 


WESTERN CONSTRUCTION, 609 Mission St., San Francisco 5, Calif. R. L. 
Byrne, Editor. Issued monthly; 35c a copy; $4.00 a year. Use methods stories on 
street, highway, bridge, tunnel, dam construction. Engineer’s byline helps. Length, 
1,500 to 2,500 words. Pay a base rate of 2c a word, with additional for photos. 


WISCONSIN PROFESSIONAL ENGINEER, 4510 Regent St., Madison, Wisc. 
George R. Sell, Editor. Issued monthly. Want articles on matters concerning the 
engineering profession, engineering advances, ethical practices, etc. Query first. 
Use color photos on cover. All rights revert to author. 


Export and Import 


AMERICAN EXPORTER, 386 Park Ave., S., New York 16, N. Y. Burt Murphy, 
Editor. Walter S. Gray, Managing Editor. Issued monthly. Edited for overseas 
importers, dealers and distributors selling U. S. products in the following fields: 
air conditioning and refrigeration; hardware and tools; home appliances; radio, 
TV, and hi-fi; marine equipment; and vending machines. Wants articles and fea- 
tures up to 1,200 words (can be shorter) on sales and service in the above fields. 
Pays $25 per published page, including photographs, payable on publication. Re- 
ports immediately. Wants stories to be exclusive to them in their field. 


EXPORT TRADE, 20 Vesey St., New York 7, N.Y. Redington Fiske, Editor. 
Issued weekly; 20c a copy; $5.00 a year. Interested in news or articles on market- 
ing methods and market conditions in foreign countries, most of which are ob- 
tained from our regular correspondents and stringers in foreign residence, and 
from business travelers recently returned from abroad. Also technical articles on 
all phases of export, international advertising, merchandising in foreign markets, 
and techniques related to establishment and management of foreign operations of 
American firms. Seldom purchase material from unknown sources. Report fairly 
promptly and pay from lic a word upward on publication, depending on our evalu- 
ation of the material. 
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INTERNATIONAL TRADE REVIEW, 99 Church St., New York 8, N. Y. P. F. 
Greene, Editor. Issued monthly; 50c a copy; $5.00 a year. For international busi- 
nessmen. Use articles, 500 to 1,500 words, of value to American exporters; mer- 
chandising, credit, general news directly related to international (especially U. S. 


export) trade. Payment is irregular. Reports within a few days. All magazine rights 
reserved. 


FOREIGN SERVICE JOURNAL, See page 387. 


Fishing and Fish 
CANADIAN FISHERMAN, Gardenvale, Que., Canada. Issued monthly. Rates: 
Canada—$3.00 per year; British Commonwealth and U. S. A.—$10.00 per year. 
Single copy: Canada—$1.00; all other countries—$2.00. Allan T. Muir, Editor. 
Needs helpful articles about fishing boat operations that give new ideas for im- 
proving these operations. Style should be strictly factual and easy to read, in 
lengths up to 1,500 words. Uses. photographs submitted with articles, or sent 
in with captions only. Pays 2c a word, and up to $3.00 per picture. Reports within 
a month. Payment upon proof of publication. 
THE FISH BOAT, 624 Gravier St., New Orleans 12, La. M. Fox, Managing Editor. 
Issued monthly. Aimed at commercial fishermen. Wants features on new develop- 
ments in vessels, gear and methods, personality stories on commercial fishermen. 
All stories must be accompanied by pictures. Technical information (equipment, 
specifications, etc.) must be given. Buys photos with captions only if they are of 
unusual situations in commercial fishing. 8x10 glossy prints are preferred. Pays 
75c per column inch, $3.50 per photo on solicited materials. Special arrangements 
on certain features. Query first. Buys all rights and reports within two weeks. Pay- 
ment on publication. 
FISHING GAZETTE, 461 8th Ave., New York 1, N. Y. Stuart J. Meyers, Editor. 
Issued monthly. This magazine is the trade organ for the commercial fishing indus- 
try. Wants features of historical, unusual fishing operations, profile-type biographies 
of men in the field, on-board-ship reports, and personal experiences. Preferred 
length about 1,500 words. Pays $50-75 per story. Query first. Needs cartoons with 
commercial fishing motif. Pays on acceptance. Buys all N. A. rights. 


NATIONAL FISHERMAN combined with Maine Coast Fisherman, Camden, 
Maine, Russell W. Brace, Editor. Issued monthly. 25c per copy, $3.00 per year. Use 
news and articles about activities of the commercial fishing and boatbuilding indus- 
tries on the Atlantic Coast, Gulf of Mexico, Great Lakes and Pacific Coast. Features 
accepted. Buy photographs at $3.00 each. Pay lc per word. Paid on publication. 
Will buy features outright. No color in pictures. No poetry. Interesting and informa- 
tive marine features our specialty. 

PACIFIC FISHERMAN, with which is combined West Coast Fisheries, 71 Colum- 
bia St., Seattle 4, Wash. DeWitt Gilbert, Editor. Issued monthly; 50c a copy; $3.00 
a year. Occasionally use a feature of interest to the fishing industry. Mostly staff- 
written. Query editor before submitting manuscript. 


Florists, Nurserymen and Landscaping 


AMERICAN ROSE MAGAZINE, 4048 Roselea Place, Columbus 14, Ohio. Issued 
monthly. L. G. McLean, Editor of Publications. Articles on any phase of rose 
growing—from beginners’ level to forefront of scholastic experimental work—are 
desired. Style and length change with subject material. It is preferable to discuss 
the situation with the editor before writing the articles. No fiction or filler material 
used. Occasionally 8x10 photographs are purchased for covers. Some verse— 
couplets to approximately 25 lines—whose subject relates to roses or their growth 
is published. There is no payment for accepted material except photographs, and 
$5 to $10 each is paid for these. 
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THE EXCHANGE, 1199 Broadway, New York 1, N. Y. Ruth Jadwin, Feature 
Editor; Lyman Coddington, Managing Editor. Issued weekly for florists, nursery- 
men, garden center operators. Want articles on merchandising, promotion, written 
in brief, crisp style. Think pieces and analyses; no case studies. Preferred length 
is 1,000-1,200 words. Query first. Pay $25-75. Buy pix as article illustrations; no 
color. Use cartoons—line drawings depicting humorous phases of the industry; 
also filler items of interest to the industry. 


FLORISTS REVIEW, 343 S. Dearborn St., Chicago 4, Ill. John Scanlon, Managing 
Editor. Issued weekly; 50c a copy; $8.00 a year. For retail florists who have green- 
houses and outdoor plantings, wholesale flower growers, nurserymen, seedmen and 
others engaged in floriculture. 


FLORISTS’ TELEGRAPH DELIVERY NEWS, 900 W. Lafayette Blvd., Detroit 
26, Mich. H. A. Shanafield, Editor. Issued monthly to association members only. 
Uses feature articles on retail flower shop management problems, floral designing 
and photos. These should be specific rather than general. Pays 3c a word for fea- 
tures, $5.00 per photo, on acceptance. There is no pay on articles promoting par- 
ticular firms or products. Photos should be 8x10 or 5x7 glossies. Reports in four 
weeks, 


FLOWER AND GARDEN MERCHANDISER, 534 Westport Rd., Kansas City 11, 
Mo., Brick Brewer, Editor. Want quality dealer success stories, 1,000 to 1,800 
words. About garden supply dealers: garden centers, nurseries, lawn mower shops, 
etc. Explore a current or future national or regional trend or methodology. Re- 
quire at least four photos with features; 8x10 glossy preferred. Tell of different 
advertising, merchandising idea, holiday or National “Week” tie-in with 100 to 
300 words and one photo. Pay up to 2c a word; up to $5.00 for photos, on accept- 
ance. Prompt reports. Will send requirements sheet, copy of book, on request. 


HOME & GARDEN SUPPLY MERCHANDISER, Miller Publishing Co., Box 67, 
Minneapolis 40, Minn. Emmet J. Hoffman, Editor. Issued monthly; 50c a copy; 
$5.00 a year; $8.00 for 2 years; Green Book $2.00 per copy. Uses stories on new 
garden supply products; successful dealer and distributor stories’ and histories of 
their organization; store operation techniques; methods of sales and promotion of 
garden supplies; store layout and design; effective displays and advertising; indus- 
try news; servicing of power lawn and garden equipment; holiday and other sea- 
sonal promotion ideas. Pays 2c a word, $5.00 for photos, on publication. 


HORTICULTURE, See page 75. 


LANDSCAPE DESIGN AND CONSTRUCTION, 1300 W. 24th St., Los Angeles 
7, Calif. Glenn L. Black, Editor. Issued monthly. Want articles, of preferably 
1,000 words, on landscape projects—industrial, civic or home. Technical language 
acceptable and preferred. Material must be slanted for a professional audience. 
“Home gardener” approach not wanted. Query first. Generally pay 2c per word 
unless other arrangements agreed upon. Buy photographs with mss and with cap- 
tions only. 8x10 glossies preferred. No color. Pay $4.00 per photo. Do not buy 
general cartoons, but rather ones slanted specifically to the landscape industry. 
Pay $5.00 each. Buy exclusive rights. 


LAWN EQUIPMENT JOURNAL, 3339 W. Freeway, P.O. Box 1229, Fort Worth, 
Texas. Inez Campbell, Editor. Issued monthly. For lawn equipment dealers who 
service what they sell. Prefer articles on successful promotions of lawn equipment 
dealers who service what they sell—or on some single phase of operation—advertis- 
ing, shop operation, store layout. Pay $25.00 for story not to exceed 500 words 
with one photo. Will pay $12.50 per pix for pretty girls in shorts with power 
lawn mower, power edger, tiller, or anything lawn-wise. Payment on acceptance. 


LAWN/GARDEN/OUTDOOR LIVING, 1014 Wyandotte St., Kansas City 5, 
Mo. Frank A. Bartonek, Editor. Issued monthly for garden supply retailers and 
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nurseries. Want terse, news-style writing, with emphasis on advantages or benefits 
received from the merchandising idea described in the article. One idea per article 
is preferred, with two or three pictures as illustrations. Preferred length, 500 to 
700 words. Shorts of one picture with 100-200 words also accepted. Emphasis on 
timely merchandising ideas; current material only. No rewrites of previously pub- 
lished articles accepted. Necessary for acceptance is the ability to find a mer- 
chandising idea that is unique or an excellent use of manufacture display materials 
and to present it in a timely fashion. Articles are dealer success stories with definite 
news slant. Generally prefer a query. Writers with photographic experience will 
be given preference in assignments. Pays 2c a word, or $5 per pic. 


PEST CONTROL, 1900 Euclid Ave., Cleveland 15, Ohio. James A. Nelson, Editor. 
Issued monthly; 50c a copy; 1 year, $5.00; 2 years, $8.00. Gives specialized cover- 
age to urban and industrial pest control and sanitation problems that affect the 
pest control operator. Also treats termite control, weeds and turf pest control, 
municipal insect and rodent control programs, over-the-counter sales of pest control 
products, and general business, advertising and public relations information con- 
cerning the pest control industry. Pays 1c to 2c a word up to a maximum of $50 for 
articles (and photographs) of from 500 to 2,500 words. Also buys one cartoon per 
issue which reflects humorous situations in the exterminating business; pays $5.00. 


SEEDMEN’S DIGEST, 1910 W. Olmos Dr., San Antonio 1, Texas. Don Sheon, 
Editor. Issued monthly; 40c a copy; $4.00 a year. Uses articles on successful mer- 
chandising and promotion by seed, farm supply and garden supply dealers. Also 
articles on new crop varieties and methods. Prefers articles less than 1,000 words. 
Black and white glossy prints for illustration should be included if possible. Pays 
from $10 to $25 depending on interest and value of article. Pays $3 to $5 for photos 
with appropriate caption story. Send return envelope for prompt report. 


SEED TRADE NEWS, 222 W. Adams St., Chicago 6, Ill. Joseph C. Gregory, Edi- 
tor. Issued weekly. Only articles by writers with a considerable knowledge of seed 
production and merchandising are accepted. Have well-established sources for ma- 
terial and are not particularly interested in free-lance contributions. 


SOUTHEASTERN FLORIST, Suite 835, 240 Peachtree St., Atlanta 3, Ga. Har- 
old Smith, Editor. Issued. monthly; free-lance material limited. Want articles 
about successes in the florist field, good business methods, new and original de- 
signs anything that will help the retail florist to make more money and do a 
better job. Preferred lengths are 1,000 to 1,500 words, but shorter articles are 
acceptable. Style should be informative, with as little ornamentation as possible. 
Prefer finished article to query. Pay 50c per column inch. Reserve the right to cut 
and rewrite. Payment is on publication. Sometimes use photos. 


SOUTHERN FLORIST & NURSERYMAN, Box 1868, Fort Worth, Texas. Louie 
L. Hulme, Editor; James Lankford, Managing Editor. Issued weekly; $5.00 a 
year. Wants stories of good promotion, sales methods, management, etc., being 
used successfully by full-time florists and nurserymen and garden center operators, 
1,000 to 2,000 words with three or four 5x7 or 8x10 golssies. Pay 30-50c a column 
inch, $2.00-3.00 per picture. 


TELEFLORA’S SPIRIT, 6245 W. 89th St., Los Angeles 45, Calif. Leo West, 
Editor. Official monthly publication of Telegraph Delivery Service. Wants short 
articles (800-word maximum) dealing with retail flower shop improvements and 
promotions as well as specialized articles on floral developments, methods and 
techniques of floristry. Articles should have tie-in with Teleflora Delivery Service. 
Likes photos or art with articles. Limited amount of fiction, and this also has a 800- 
word maximum length. Pays 1c a word, $2.50 per 4x5 or 8x10 photographs, $3.00 per 
original drawing (includes cartoons). No pay for poetry. 
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Food Products 


THE BUTCHER WORKMAN, 2800 N. Sheridan Rd., Chicago 14, Ill. Patrick 
E. Gorman, Editor. Issued monthly; buy very little free-lance. Use nonfiction ma- 
terial about the meat trade; also human interest pieces with trade union associa- 
tion or slant. Preferred lengths are 900-1,500 words. Query first. Pay $75 per arti- 
cle. Pay $5.00 to $10 for appropriately slanted cartoons. 


CANADIAN FOOD INDUSTRIES, Gardenvale, Que., Canada. R. F. Barratt, 
Editor. Issued monthly; buy about three or four free-lance articles per issue. Inter- 
ested in new plant stories, new processing or packaging techniques; articles on 
marketing, merchandising, promotion, administration, materials handling, sanita- 
tion, etc.—naturally, with a food or beverage industry slant. Caution to American 
writers to go easy on plant stories, as they prefer most of these to be on Canadian- 
based operations. Query first. Pay 2-3c per word. Buy b&w photographs with mss. 
Like 8x10 glossies, but will use other sizes if they are the only photos available. 
Buy Canadian rights. 


COFFEE & TEA INDUSTRIES, 106 Water St., New York 5, N. Y. Rebert Wood, 
Publisher. Issued monthly; 50c a copy; $5.00 a year. Uses articles on outstand- 
ing coffee or tea promotion or merchandising efforts that will be of interest to 
coffee and tea importers, packers, distributors, and spice and flavor companies 
and vending. Also uses stories about plants if they have been checked by the com- 
pany representatives. Pays $10 per printed page, on publication. Likes two or 
three glossy photos with each story, which are paid for usually at space rates. 
Reports within four weeks. 


FOOD ENGINEERING, Chestnut and 56th Sts., Philadelphia 39, Pa. Issued 
monthly; $1.00 a copy; $2.00 a year. A writer without knowledge of food process- 
ing, packaging, marketing, or management has no chance of acceptance. Buy 
photographs, however. 


FOOD FIELD REPORTER, 14 S. Harrison St., East Orange, N. J. Kenneth 
Partch, Editor. Issued biweekly; 35c a copy; $4.00 a year. Use articles on current 
merchandising, new products, promotion, packaging news of interest to food proces- 
sors, brokers, manufacturers, wholesalers. Some retailer news. Rarely buy photo- 
graphs. Pay 2c a word on publication. 


FOOD IN CANADA, 481 University Ave., Toronto 2, Ont., Canada. P. V. Moyes, 
Editor. Issued monthly; 50c a copy; $5.00 a year. Use articles, 700 to 1,500 words, 
on food technology, food packaging, nutrition, plant sanitation, new food products 
and processes, export markets, etc. Articles describing individual food plants, pre- 
ferably Canadian. Articles on subjects of general interest to all food manufacturers, 
such as the growth of supermarkets, novel marketing methods, stories of food pro- 
cessing abroad, etc. Buy photographs. Pay 3c a word and $5.00 each for photos, 
on acceptance. 


FOOD MERCHANDISING (formerly Meat and Food Merchandising), 450 
W. Fort St., Detroit 26, Mich. Thomas D. Motton, Editor. Issued monthly; 50c 
per copy; $6.00 per year. Uses material of interest to supermarkets, superettes, 
independent food stores and chain store executives retailing meats, dairy foods, 
produce and frozen foods and groceries. Shorts should run about 200 words, pre- 
ferably with one pix—$7.50 to $10 is paid for these. Features should run from 1,000 
to 1,500 words with four to five pix—flat rate depending on quality and subject 
matter. Buys photographs as illustrations for a story, or with captions only. Pre- 
ferred size is 8x10, and payment is from $3.00 to $7.00 each. All payment is upon 
acceptance, and reports are made within ten days. 


FOOD MERCHANTS ADVOCATE, 134 Jackson St., Hempstead, L. I, N. Y. 
Frank T. Biancano, Editor. Issued monthly; 25c a copy; $2.50 a year. Wants fea- 
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ture-length merchandising stories of merchants in New York State, particularly 
with reference to self-service sales of meats and produce items; also stories on spe- 
cial promotions of such events as picnics, the home-canning season, back-to-school, 
and special holiday promotions. Likes 8x10 glossies for illustrations, and pays 
$3.00 for first one used, with $2.00 each for others in same article. Pays 75c per 
column inch published, on publication. Reports within ten days. 


FOOD TOPICS, 14 S. Harrison St., East Orange, N. J. Kenneth Partch, Editor. 
Issued monthly; 50c a copy; $5.00 a year. Uses ms on merchandising, equipment, 
meat, produce, dairy news, frozen foods, health and beauty aids, having to do with 
retail food store operations in supermarkets doing $150,000 business a year or more. 
Rates may be requested, with payment on publication. Uses 8x10 glossy photos, 
with release. Reports promptly. 


FREEZER PROVISIONING, 25 S. Bemiston Ave., St. Louis 5, Mo. Monthly; 
50c per copy; $5.00 per year. Albert Todoroff, Editor. This is a trade magazine for 
food plans, locker plants and frozen food provisioners. Will buy feature-length 
articles as well as shorter subjects pertinent to the field. Preferred length is 1,000 
words. Photos used bring $3.50 on acceptance. Also use fillers and cartoons. Pay- 
ment for articles, 1/%c per word, on acceptance. Reports in about two weeks. 


INPLANT FOOD MANAGEMENT, 71 Vanderbilt Ave., New York 17, N. Y. 
W. A. Raleigh, Jr., Editor. Issued monthly; 50c per copy, $4 per year. This 
magazine is read by executive and food managerial personnel and consultants con- 
cerned with inplant food service. It covers manufacturing plants, commercial 
offices (such as insurance companies, banks, public utility companies, and similar 
organizations with employee feeding facilities), colleges and universities, major 
military establishments, and larger hospitals. Editorial material needed on un- 
usual inplant food service programs or program-parts which include food service 
layout and equipment; purchasing; receiving and storage; menu planning; prepara- 
tion and cooking; distribution and service; sanitation, safety and maintenance; 
staff organization and management; cost control. Query before submitting ma- 
terial. Basic rates: 3Y%c per word, $5.00 to $10 for each photo; pays prior to 
publication. 


MEAT MAGAZINE, 221 N. LaSalle—Rm. 754, Chicago 11, Ill. H. L. Rothra, 
Editor. Monthly; 25c a copy; $3.00 a year. Uses news of top-level personnel 
changes, new construction, new products, etc., in meat-packing or processing estab- 
lishments. Also wants feature articles on new products, packaging, new methods, 
new equipment, etc., in packing, processing or rendering plants. Wordage should 
be length necessary to tell story in tight style. Query first on feature articles. Pays 
2c a word, and $5.00 for each 4x5 or larger glossy used, on publication. Reports 
in ten days. 


THE NATIONAL PROVISIONER, 15 W. Huron St., Chicago 10, Ill. E. R. 
Swem, Editor. Issued weekly; 30c a copy; $6.00 a year. Uses personal items about 
executives and employees in meat packing and sausage manufacturing plants. Also 
wants construction news in building or remodeling such plants, as well as plant 
activities, opening of new plants, new products, etc. Is interested in feature articles 
on various aspects of meat plant operations, merchandising, advertising, etc. Pays 
a minimum of 75c per item, with 1%c to 5c a word for longer articles. Pays a 
minimum of $5 per photo, after publication. 


PRODUCE MARKETING, 251 Kearny, San Francisco 8, Calif. Harold Rogers, 
Editor. Issued monthly. Aimed at shippers, distributors and retailers of fresh fruits 
and vegetables. Wants operations and experience stories up to 1,000 words in 
length. Buys photos submitted with manuscripts and photos with captions only of 
8x10 size. Pays $30 per published page (about 1,000 words, solid type). Rate of 
payment on photos varies. Pays on publication. Reports within a week. Buys first 


publication rights only. 
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QUICK FROZEN FOODS, 1776 Broadway, New York, N. Y. Sam Martin, Edi- 
tor. Issued monthly; 75c a copy; $7.00 a year. Uses feature articles and short 
articles on frozen food operations in processing plants, wholesalers’ warehouses, 
chain stores and supermarkets; also buys clippings. Pays 2c a word, with 50c per 
clipping, on publication. Also buys photographs for $3.00 each. Reports in thirty 
days. Will accept names for standing file of correspondents who would be given 
assignments when and if story broke in their locality. 


SUGAR, 25 W. 45th St., New York 36, N. Y. E. W. Mayo, Jr., Editor. Issued 
monthly; $1.00 a copy, $5.00 a year. Use technical articles dealing with agricul- 
tural, manufacturing and transportation aspects of world sugar industry. 


THE TEA AND COFFEE TRADE JOURNAL, 79 Wall St., New York 5, N. Y. 
J. P. Quinn, Editor. Issued monthly; 50c a copy; $4.00 a year. Use articles about 
merchandising campaigns of large tea packers and coffee roasters. Query editor. 
Buy photographs only as article illustrations. Try to give prompt reports. Pay Ic to 
1c a word, on publication. 


TENNESSEE FOOD FIELD, P.O. Drawer 6009W, Chattanooga 1, Tenn. John D. 
Stanard, Editor. Issued monthly. Interested only in Tennessee material. Buy a very 
small amount. Use newsworthy material concerning any branch of statewide food 
field. News style and written as briefly as possible. Even then everything accepted is 
usually rewritten. Not in the market for advertising disguised as news. Few items 
are more than four or five paragraphs long. Query not necessary. Payments average 
$3.00 to $5.00 per story. Buy photos with mss and sometimes with captions only if 
they are newsworthy. Must be sharp 8x10 prints with good contrast. Professional 
standards here. Payment from $5.00 to $10. Buy first publication rights. 


THE VOLUNTARY AND COOPERATIVE GROUPS MAGAZINE, 114 E. 
32nd St., New York 16, N. Y. I. M. Brace, Editor. Issued monthly; $1.00 a copy; 
$10.00 a year. Use merchandising stories built around the merchandising of a spe- 
cific product in a Voluntary or Cooperative Groups supermarket. Length, 1,000 to 
1,500 words. Also stories telling how some sponsor of a Voluntary or Cooperative 
Group has reduced his operating costs. Photographs should accompany manuscript. 
Pay 2c a word and $1.00 for each photo used, on publication. 


Funeral Directors and Cemetery 


AMERICAN FUNERAL DIRECTOR, Paramount Bldg., 1501 Broadway, New 
York 36, N. Y. Albert R. Kates, Editor. Issued monthly; 50c a copy; $4.00 a year. 
For funeral directors and embalmers, casket manufacturers, executives and salesmen. 


CASKET & SUNNYSIDE, 487 Broadway, New York 13, N. Y. H. Barnard, 
Editor. Issued monthly; 50c a copy; $4.00 a year. Use management articles of in- 
terest to funeral directors. Query editor before submitting your script. 


CONCEPT, THE JOURNAL OF CREATIVE IDEAS FOR CEMETERIES, 
Suite 713 Northwestern Bank Bldg., Minneapolis 2, Minn. Donald F. Sager, Edi- 
tor. Published monthly. For management of cemeteries. Wants feature stories re- 
lating to cemeteries, pointing to new, unusual, or exceptional performance or serv- 
ice; coping with a problem; new sales practices; photo essays. Pays $15 to $35 per 
story. Use poetry on which payment varies. Payment on publication. Reports us- 
ually within thirty days. Buys publishing and copyright rights. 


MID-CONTINENT MORTICIAN, 905-10 Upper Midwest Bldg., Minneapolis 1, 
Minn. Grant Williams, Editor. Issued monthly; 25c a copy; $3.50 a year. Interested 
in articles on professional phases of funeral work as well as business phases. Reserve 
the right to edit material. Not responsible for return of unsolicited ms. Pay Ic a 
word, 
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MONUMENTAL NEWS-REVIEW, INC., 45 Carrol St., Buffalo SN Ye ER 
Whitaker, Editor. Issued monthly; $1.00 a copy; $5.00 a year domestic. Use 
brief, illustrated articles about the architecture and construction of modern, public 
or private monuments. Photographs of new or unusual monuments are used. Rate 
of payment given on publishing of article. 


NATIONAL FUNERAL SERVICE JOURNAL, 415 N. Dearborn St., Chicago 
10, Ill. Fred L. Hadley, Editor. Issued monthly; 35c a copy; $3.50 a year. Use fac- 
tual material of direct interest and benefit to the embalmers, funeral directors, or 
funeral home owners, 2,500 words maximum. Buy photographs, but they must fit 
this field. Seldom use fiction, but will examine manuscripts up to 2,500 words suited 
to the funeral service field. Query first. Report in two or three weeks. Pay Ic to 2c 
a word, on acceptance. Also buy fillers. 


THE SOUTHERN FUNERAL DIRECTOR, P.O. Box 7381, 1070 Spring St., 
N. W., Atlanta, Ga. John W. Yopp, Editor and Publisher. Issued monthly; 35c a 
copy; $3.50 a year. Use articles on funeral merchandising, accounting, legal mat- 
ters, new funeral homes, remodeling, unusual features about individuals connected 
with funeral industry. Use photographs. Report upon receipt. Pay 1c to 2c a 
word, on publication. 


Fur 


AMERICAN FUR BREEDER, | E. First St., Duluth 2, Minn. Ben Marsh, Editor. 
Issued monthly; 35c a copy; $5.00 a year. For fur breeders and their employees, 
fur buyers, manufacturers and dealers and their employees. Use informed and 
informative articles on mink breeding practices, genetics of mink, disease causes 
and cures, mink nutrition, etc. Picture stories on outstanding new ranches, inter- 
views with leading ranchers or fur trade figures (auction company heads, for 
example—not interviews with local furriers or manufacturers of fur garments). 
Should be brief and to the point. Do not buy light or humorous articles. Pay- 
ment, 2%-3c per word; $3.00-5.00 for photos, depending not only on photo quality 
but on its pertinence to the story. Query necessary. No fiction. 


NATIONAL FUR NEWS, 200 Clayton St., Denver 6, Colo. D. O. Collins, Man- 
aging Editor. This is a specialized market which most free-lancers would not at- 
tempt to sell, but the editor will look at articles based on practical knowledge of 
domestic fur animal production, principally mink. Rates are 1c a word, with $4 
for photographs, on acceptance. 


U. S. FUR RANCHER, 1712 W. St. Paul Ave., Milwaukee 3, Wisc. Bruce W. 
Smith, Editorial Director. Intended for mink farmers. Wants articles, 1,000 to 
1,500 words, on mink-ranch operations, based on interviews with the manager. 
Occasional personality profile on mink farmers. Pays $25 upwards for articles; 
$6 for cartoons, $7 for photos without articles. Query with name, location, and 
number of mink on ranch. E 

Gas 


AMERICAN GAS JOURNAL, P. O. Box 1589, Dallas 21, Texas. Dean Hale, 
Editor. Issued monthly; $1.00 a copy; $3.00 a year. Use technical articles on distri- 
bution and utilization of natural gas, and merchandising of appliances by gas utility 
companies. Articles on design, engineering, and construction of gas distribution 
systems; maintenance problems of such systems and how problems were solved; corro- 
sion mitigation of gas distribution systems; specific articles on gas utilization equip- 
ment (installations and how they work). Length, 500 to 2,500 words, on assign- 
ment only. Queries invited. Use construction photographs of distribution systems. 
Note: not cross-country, long distance gas transmission pipelines! Rate of pay- 
ment depends on article and quality of material. 
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BUTANE-PROPANE NEWS, 198 S. Alvarado St., Los Angeles 57, Calif. William 
W. Clark, Editor. Issued monthly for LP Gas distributor dealers with bulk stor- 
age plants, LP bottled gas dealers and manufacturers of appliances and equip- 
ment. Want articles on promotional programs, operating techniques and policies, 
management problems, new, unusual or large usages of LP Gas. Completeness of 
coverage, reporting in depth, emphasis on the why and the how are all musts. 
Query is essential. Buy b&w pix with mss and with captions only. Pay 2c a word for 
‘nonfiction, $5.00 each for quality photos used. Also buy a few pertinent cartoons. 


CANADIAN GAS JOURNAL, 450 Alliance Ave., Toronto 9, Ont., Canada. N. 
Ivan Wilson, Editor. For total Canadian natural gas industry. Want articles on 
processing, producing, transportation and distribution of natural gas. New methods 
of operation and new equipment developed for the gas industry wanted. Sales 
methods for distribution companies that can be applied in Canada are timely. 
Good, crisp, concise writing required. Length of mss should be approximately 
1,500-2,000 words. Time-Life style preferred Query with story idea first. Rate of 
payment open. Use 8x10 glossies as article illustrations. 


GAS MAGAZINE, 198 S. Alvarado, Los Angeles 57, Calif. J. Fred Ebdon, Editor. 
Issued monthly for administrative and technical personnel of operating natural gas 
pipeline and distribution (utility) companies. Want articles that provide informa- 
tion of vital interest to readers; technical articles by technical writers, written in 
accordance with the clear writing technique of Gunning. 3,000 to 10,000 words is 
the preferred length. Natural gas operating or design slant. Use a lot of material 
relative to regulation of. natural gas, from both local and federal level. Mss must 
reveal techniques that will make gas system operations more efficient. Particular 
emphasis on remote control, telemetering and automation. Query first. Pays $100 
to $500 per article. Submit material to Miss Barbara Hall. Buy 8x11, b&w pix 
submitted with mss and with captions only. Should show construction, new office 
buildings, operations, etc., in the natural gas industry. Pay $10 per photo. 


GAS AGE, 48 W. 38th St., New York 18, N. Y. William J. Nickel, Editor. Issued 
on alternate Thursdays; $1.00 a copy; $5.00 a year. For gas companies, producers 
of manufactured gas, gas transmission companies, gas distributors and pipeline 
contractors, utility companies and managers, superintendents and foremen. Uses 
well-captioned pix, individually or to illustrate manuscripts. Pays 40c per inch 
minimum on publication; negotiated rates for technical material. 


GAS HEAT AND COMFORT COOLING MAGAZINE, 2 W. 45th St., New 
York 36, N. Y. A. E. Coburn, Editor. Issued monthly; 80c a copy; $3.00 a year. 
Uses very few feature articles, on assignment only, on dealer management and 
techniques of installation, service sales and merchandising of heating and aircondi- 
tioning from free-lance writers. Buys pictures and illustrations to be used with 
the articles. Pays $35 per page for text and illustration. Reports in two months. 


INDUSTRIAL GAS, 48 W. 38th St., New York 18, N. Y. H. O. Andrew, Editor. 
Issued monthly; 50c a copy; $5.00 a year. For gas company industrial engineers 
and heat utilization executives in major industrial plants. Use articles on gas 
equipment installed in manufacturing plants which results in extra efficiency and 
economy, and in increased quantity and quality of production. Photos are impor- 
tant. Query first. Pays $15 to $20 per printed page. Buy U.S.A. rights. 


LP-GAS, 48 W. 38th St., New York 18, N. Y. Walter M. Bone, Editor. Issued 
monthly; $1.00 a copy; $3.00 a year. This magazine is published for the liquefied 
petroleum dealer and distributor. Can use stories on merchandising both gas and 
appliances; articles on how the dealer or distributor runs his business—his record 
keeping, employee training, promotion and advertising, methods of delivery and 
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installation and service, etc.; articles on utilization of the gas—who uses it, espe- 
cially as tied to the dealer who provides the gas. Query before writing. Stories 
should run about 1,500 words. Shorter’ stories which give snappy accounts of novel 
promotions, advertising campaigns, etc., are welcomed. Like illustrations, usually 
photographs, with each story, and those should relate strictly to the gas or appli- 
ance. Pay 50c a column inch for features; 30c a column inch for news items. 


LPGA TIMES, 11 S. LaSalle St., Chicago 3, Ill. F. F. Eberhert, Editor. Issued 
monthly. For LP-gas dealers. Wants articles of 500 to 750 words of reports of new 
sales promotions, and new operating practices by LP-gas dealers. Uses pix with 
manuscripts. Pays $20 to $25 per page. Uses cartoons with ideas related to the 
LP-gas business. Pays $5.00 to $7.50 each. Payment on publication. Reports at 
once. Buys first publication rights. 


Gift and Art 


AMERICAN ARTIST, 111 4th Ave., New York 3, N.Y. Norman Kent, Editor. 
Issued monthly except July and August; 85c a copy; $7.00 a year. This magazine is 
aimed at both amateur and professional artists and covers both fine and commercial 
art, and occasionally features design and craft stories. Publishes stories about artists 
and their problems, preferably those that stress how the artist works. Prefer the 
writer to submit photographs or other material that would be used as illustration 
with outline of proposed story. Feature articles should not ordinarily exceed 2,500 
words. No fiction or poetry. Do not buy photographs. Report in one to four weeks, 
depending on possibilities. Rate varies with kind of material and name of author, on 
acceptance. Most editorial content is written on assignment by contributing editors. 


ART NEWS, 32 E. 57th St., New York 22, N. Y. Alfred M. Frankfurter, Editor. 
Issued monthly except July and August; $1.25 a copy; $11.50 a year. Use articles 
dealing with fine arts and related fields, 3,000 words maximum length. Report in a 
month. Pay 2c a word, on publication. 


ARTS MANAGEMENT, 38 E. 57th St., New York 22, N. Y. A. Toffler, Editor. 
Issued monthly. Use straight expository stories, from 250 to 1,000 words in length, 
explaining how different arts administrators solved—or failed to solve—problems 
in the field of publicity, fund raising and general administration. These are case 
histories with the accent on how-to. Copy must be tight, fact-filled, well-organized 
and without rhetoric. Query first. Pay 3-6c per word. Buy all rights. 


DESIGN, 337 S. High St., Columbus 15, Ohio. Gerry A. Turner, Executive Editor. 
Issued bimonthly except July and August. Subscribed to by art educators, arts and 
craft departments at schools and colleges, and serious hobbyists in the creative arts. 
This is the oldest creative art magazine in America. All material must be factual, 
how-to-do-it, well-illustrated. Seeking offbeat ideas in fine arts or handcrafts for 
use of teachers at all levels. Biggest need is for candid, attractive pictures of 
youngsters doing art and handcrafts. Pay $5.00 per published photo or arranged 
rate for multiphoto features. No correspondence without proofs for inspection. 


THE GIFT AND ART BUYER, 212 Fifth Ave., New York 10, N. Y. W. A. Klein- 
schrod, Editor. Issued monthly; 60c a copy; $5.00 a year. Publishes stories, 1,000 
to 2,500 words, of gift retailer activity which convey solid merchandising ideas. 
These include how gift shops and departments benefited from a particular promo- 
tion, remodeling project, display, or other business idea. Stories must concern better 
gift, decorative accessory, and specialty shops—not interested in souvenir or novelty 
trade. Pay up to $50 for articles; up to $25 additional for three accompanying 


photos. 


GIFT TABLEWARE REPORTER, 111 Fourth Ave., New York, N.Y. Jack Mc- 
Dermott, Editor. Issued monthly; 50c a copy; $3.00 a year. For retailers and 


302 Trade Journals 


buyers of giftware and/or tableware (china, glass) merchandise. Use articles, up 
to 300 words, on new merchandising ideas in this field, improved store arrange- 
ments, display and advertising ideas, and other material which would appeal to 
gift and tableware retailers interested in doing a better job of selling. Generally 
speaking, articles should be accompanied with pictures and other illustrative ma- 
terial. Pay $15 per published page, and $5.00 each for 7x10, b&w photos used, on 
publication. Also buy cartoons pertinent to giftware-tableware retailer. Pay $10 
each. 


PICTURE AND GIFT JOURNAL, 408 Olive St., St. Louis 2, Mo. Jim T. Elliott, 
Editor. Issued monthly; 35c a copy; $3.00 a year. Buys small amount of free-lance 
material, but when a story comes in that is right, chances of acceptance are good. 
Is interested in the successful merchandising methods of picture framers and deal- 
ers, furniture and home furnishings store owners and buyers, interior decorators, 
etc. This would include overall operation and individual phases—advertising, dis- 
play, special promotions, customer services, stock control, etc. Not interested in per- 
sonality stories. Articles may range from 500 to 1,500 words. All articles should be 
illustrated. Payment is by arrangement with author. Reports in two weeks. 


Groceries 


CANADIAN GROCER, 481 University Ave., Toronto 2. Published every other 
Saturday. Articles, 500-1,200 words long, with one to four clear pictures, well cap- 
tioned, on solving merchandising problems. Needs correspondents from some re- 
gions of Canada, so a Canadian writer should query first to learn if his region is 
covered. Primarily interested in Canadian merchandising articles. Three cents a 
word minimum for features, 75c an inch for news, $5.00 a pic. 


THE CAROLINA FOOD DEALER, 200 Providence Road, Charlotte 7, N. C. 
James B. Volger, Editor. Issued monthly; 25c a copy; $2.50 a year. Devoted to the 
retail grocery and general merchandise, the wholesale and manufacturing grocery 
trade. Only news of interest to the grocery trade in North Carolina accepted. 


CHAIN STORE AGE, See page 274. 


CO-OPERATIVE MERCHANDISER, 140 S. Dearborn St., Chicago 3, Ill. Rich- 
ard W. Mulville, Editor. Issued monthly; 50c a copy; $5.00 a year. Use good mer- 
chandising stories and interesting articles about food, 1,500 to 1,800 words. Articles 
must pertain to the Independent Grocery field (no chain stores). No success stories 
about individual grocers are used unless they are members of retailer-owned organ- 
izations affiliated with the Cooperative Food Distributors of America. Buy photo- 
graphs if they are good and come with the article. Report within two weeks; unde- 
sirable manuscripts returned at once. Pay 2c a word, $5 per photo, on acceptance. 


THE DISCOUNT MERCHANDISER, 67 W. 44th St., New York 36, N. Y. Na- 
thaniel Schwartz, Editor-in-Chief. Issued monthly; $3.00 a year. Need factual ma- 
terial on discount stores, up to 3,000 words, showing sales, size of store, perform- 
ance results of various departments, merchandising techniques, organization pro- 
cedures, promotions. Buy photographs—glossy prints, time exposures only. Pay 2c 
a word and $4.00 and up for glossy prints. 


FROZEN FOOD AGE, Room 1208, 366 Madison Ave., New York 17, N. Y. Pub- 
lished monthly and directed to an audience of supermarket employees, independ- 
ent grocers, frozen food packers, warehouses and transporters. Frozen food mer- 
chandising stories and articles on new frozen food facilities, 320-1,500 words long 
bring 2c per word. Pix submitted with articles, preferably 8x10, pay $5 each. All 
reports made as soon as possible, and payment is remitted upon publication. Query 
first. 
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THE GROCER’S SPOTLIGHT, 707 Fox Building, Detroit 1, Mich. Diane Mc- 
Lane, News Editor; E. W. Beatty, Executive Editor. Issued biweekly; 15c a 
copy; $3.00 a year. For the retail grocer and those who supply him. Want short 
news items about anything that occurs which will affect the retail grocery store, 
whether it is a large national chain or a small corner independent market— 
unusual displays or promotions developed by the retailer to increase store traffic or 
sell more of a product, honors conferred upon a food industry person, sales of 
stores and companies, personnel changes. Also want informative articles on food 
which will help the retail grocer operate more efficiently—accounting, meat handling, 
refrigeration practices—and feature items about an unusual market or the retailer 
who runs it. Pay 2c a word for news items and short features; 1c a word for longer 
feature material. Buy pix with mss and with caption only; 8x10 or 5x7 preferred, 
but on news pix, it is the clarity of the print which is important; payment is $5. 
Also buy a few cartoons pertaining to the food distribution business. Write for free 
copy. 


KENTUCKY GROCERS NEWS, 936 S. Fifth St., Louisville, Ky. William R. 
Smith, Editor. Issued monthly for retail food store owners and managers. Use 
anything of interest to food stores—engineering, layout, profit, structure, man- 
agement, personnel, promotion, merchandising, display, etc. Preferred length is 
200-300 words. Must be of practical value to readers. Submit material to J. J. Hub- 
bell. Payment varies. 


LOUISIANA GROCER, 513 Cotton Exchange Bldg., New Orleans, La. Clyde G. 
de la Houssaye, Editor. Issued monthly; 20c a copy; $2.00 a year. To members 
of New Orleans Retail Grocers Association; first-class retail grocers, wholesalers, 
brokers, food manufacturers in Louisiana and South Mississippi. 


MODERN GROCER, 370 Lexington Ave., New York 17, N. Y. Harold Kelman, 
Managing Editor. Issued weekly (each Friday). Wants original articles of no more 
than 500 words on grocery product merchandising, promotional ideas, customer 
attitudes, shopping habits (food lines only). Locations used should be in metro- 
politan New York area. Also uses 8x10 glossy pix with captions only. Payment 
open. Rarely uses cartoons. Payment on publication. 


NARGUS BULLETIN, 360 N. Michigan Ave., Chicago 1, Ill. Marie Kiefer, Edi- 
tor. Issued monthly; 50c a copy; $4.00 a year. Want two types of articles: (1) 
“How I Did Its,” 250-750 words; (2) Feature stories, 1,000 words, about inde- 
pendent retail food stores. The “How I Did Its” consist primarily of detailed re- 
ports of methods used to cut expenses, increase sales, train employees, save labor, 
solve all of the common problems usually confronted in daily grocery store opera- 
tions. Prefer to be queried on the longer 1,000-word feature stories which may be 
either first or third person style. Subject matter of feature stories ranges from 
“success” articles to such subject matter as unusual advertising, store building 
design and layout, better employee relations, parking, store location, civic cooper- 
ation, etc. All articles must be factual, tested, proven. Want any size good, clear, 
sharp photographs with good tone gradations. Pay 3c a word and up. Photo 
rates start at $6.00. Payment on acceptance. 


NEW JERSEY GROCER, 30 Journal Square, Jersey City 6, N. J. Sara Kaminows, 
Editor. Issued monthly; 25c a copy; $2.50 a year. Use articles on merchandising in 
retail food stores. Pays 2c a word when published. 


THE PROGRESSIVE GROCER, 161 Sixth Ave., New York 13, N. Y. Robert 
Mueller, Editor. Issued monthly; $1.00 a copy; $10.00 a year (controlled circula- 
tion audit magazine). Use success stories, 1,500 words, on progressive food mer- 
chants who are doing an unusually good job of merchandising for profits, and 
whose stores are modern and attractive. Should contain, if possible, figures of 
sales, gross margin, profit per cent, various operating expenses and turnover. Good 
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photographs are essential. Short articles, 100 to 500 words, on methods of man- 
aging or selling used by some grocers successfully—better clerk training, regaining 
lost customers, acquiring new ones, etc. Photographs of unusual, attractive food 
stores, displays, and original humor with grocery store slant. Report in about two 
or three days. Pay 2c to 4c a word, on acceptance, depending on value of manu- 
script. Also buy about eight cartoons a month dealing with food retailing situa- 
tions. Pay $10 for all rights; pen and ink roughs. Pay $2.00 each for epigrams and 
anecdotes on the same subject. 


SUPER MARKET MERCHANDISING, 67 W. 44th St., New York 36, N. Y. 
Nathaniel Schwartz, Editor. Issued monthly; 25c a copy; $2.00 a year. Need factual 
material, up to 2,500 words, which details how a supermarket, through layout 
idea, checkout system, promotional or advertising campaign, increased net profits. 
Concrete figures required, including size of market, volume, percentage of in- 
creased sales, size of departments and size and descriptions of fixtures. Buy photo- 
graphs—glossy prints, time exposures only. Pay 2c a word and $4.00 and up for 
glossy prints. 


THE VIRGINIA FOODSMAN, 5 S. 12th St., Richmond 19, Va., Issued monthly 
for food retailers in Virginia; not much free-lance material bought. Use articles 
reporting on developments, news, new sales techniques or other features on, or 
about, Virginia food stores. Query first. Payment varies; budget limited. Buy 
good, glossy b&w photographs with mss and with captions only. Pay $5.00 each 
for cartoons about food retailing. Buy all rights. 


THE VOLUNTARY AND COOPERATIVE GROUPS MAGAZINE, See page 
298. 


Hardware 


HARDWARE & FARM EQUIPMENT, 638 W. 39th, Kansas City 11, Mo. L. L. 
Edge, Editor. Issued monthly. Interested in 800 to 1,300-word articles on hardware 
and farm equipment business in Western Missouri and Kansas if members of 
Western Retail Implement and Hardware Assn. Payment is lc a word, $3 for 
pictures used. Reports immediately. 


HARDWARE RETAILER, 964 N. Pennsylvania St., Indianapolis 4, Ind. Robert 
E. Petit, Editor. Issued monthly; 25c a copy; $1.00 a year. Use articles on how 
independent hardware dealers merchandise, promote or display goods successfully. 
Should be interestingly written but concise; reader should be able to duplicate the 
promotion, modernization, etc., that is described. Length, 100 to 1,000 words. Use 
photos for illustration. Report as soon as possible, usually within ten days. Pay 
2c a word and up, on acceptance; $2.50-5.00 per photo accepted. 


HARDWARE TRADE, 2642 University Ave., St. Paul 14, Minn. Edward Gon- 
zales, Editor. Issued monthly; 25c a copy; $2.00 a year. Use material of interest to 
hardware dealers, such as remodeling and merchandising ideas from Nebraska, 
Colorado, Kansas, Missouri, Utah, Idaho, Wyoming, eastern Washington, Oregon, 
northern Michigan, Wisconsin, Minnesota, South Dakota, North Dakota, Iowa 
and Montana. No fiction, poetry, or cartoons. Buy photographs. Pay a maximum 
of 2c a word, $3.00 for photos on publication. 


HARDWARE TRADES, 290 Merton St., Toronto 7, Ont., Canada. Angus T. 
Firth, Managing Editor; William A. Mallatratt, Associate Editor. Issued monthly; 
buy one or two articles per issue. Want merchandising type articles slanted to- 
ward the independent retailer. Should be written in plain language, but with 
imagination. Material should suggest practical, sound application of ideas. The 
shorter the better. Query is optional. Pay about $20 per article. Occasionally 
publish verse of the light variety slanted toward retail marketing or the hard- 
ware business. Pay $5.00 each for cartoons that lampoon a hardware product or 
make fun of the way that the item is presented or sold. Do not usually buy fillers. 
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HARDWARE WORLD, 1355 Market St., San Francisco 3, Calif. Milton Albin, 
Editor. Issued monthly; 50c a copy; $5.00 a year. Uses short articles from 300 to 
1,000 words describing retail hardware operations in specific stores within the 
thirteen Western States. Articles should cover particular way in which the dealer 
met a current problem of merchandising, display, upping sales, etc. Also wants 
8x10 glossy photos with caption material of about 100 words at $5 each. Pays 2c 
a word, $3 for photos, on publication. Reports in two weeks. 


LOCKSMITH LEDGER, Little Falls, N. J. Robert J. Psolka, Editor. Issued 
monthly; 90c per copy, $7.50 per year. Use stories of successful locksmith shops, 
highlighting the business practices that have made the shops successful. Historical 
stories accepted also, and interviews with owners. Word length not to exceed 1,000 
words. Slant can be general reporting, but nothing that will offend competitors 
should be included. Query first. Pay 2c per accepted word. Buy photographs with 
mss and with captions only. Material must pertain to locksmiths or to use of keys. 
Pay $5 per b&w drawing. Also use filler material on same subjects. Reports in two 
weeks. 


SOUTHERN HARDWARE, 1760 Peachtree Rd., N.W., Atlanta 9, Ga. Ralph E. 
Kirby, Editor. Issued monthly; $1.00 a year. Wants features describing merchan- 
dising ideas and techniques used by specific hardware dealers in the 16 Southern 
and Southwest states. Material should deal with some one phase of merchan- 
dising— sales, promotion, display, advertising, etc., plus material on store opera- 
tion—sales training programs, incentive plans, modernization programs. Com- 
plete bulletin of editorial requirements is available. Pays to 2c a word or higher on 
acceptance. Illustrative photos may be included, and bring $3.00 to $5.00 each. 
Reports immediately. Buys exclusive rights. 


Home F urnishings and Interior Decorating 
BEDDING, Room 1403, Merchandise Mart, Chicago 54, Ill. John S. Mills, 


Editor. Issued monthly for mattress and dual-purpose sleep equipment manufac- 
turers. Wants articles on management, manufacturing and merchandising tech- 
uniques applicable to the bedding industry. Always have special use for good 
plant stories on bedding manufacturing plants, especially if they contain some- 
thing unique in the way of operations, manufacturing problems, etc. Should be 
slanted to aid readers in solving their everyday problems. Query before submitting 
material. Pay 1%c per word and $3.00 per published 8x10 photographic illustra- 
tion, on publication. Sometimes buys cartoons at $3.00 apiece. 


CASUAL LIVING MAGAZINE, 56 W. 45th St., New York 36, N. Y. Marvin L. 
Wilder, Editor. Issued monthly. For retailers of summer and casual furniture. 
Wants articles on selling merchandising, advertising, and promotion articles con- 
cerning patio shops and furniture and department stores selling casual furniture. 
Buys photos submitted with manuscripts and with captions only. Prefers 8x10 
size. Pays 3c per word, $5 per photo on publication. Reports within two weeks. 


CURTAIN AND DRAPERY DEPARTMENT MAGAZINE, 230 Fifth Ave., New 
York 1, N.Y. Kathleen Cope, Editor. Issued monthly; 50c a copy; $3.00 a year. 
Largely staff-written. Buy occasional special articles pertinent to curtain and 
drapery retail field. Buy photographs. Report on manuscripts when received. Pay 
2c a word for articles and $5.00 each for photographs, on publication. 


DEALERSCOPE MAGAZINE, 25 Huntington Ave., Boston, Mass. Phillip Sig- 
norin, Editor. Issued monthly for retailers of major appliances, TV, housewares. 
Want concise, tightly-written articles which reveal methods and approaches being 
used by retailers in improving their operations, profit structure and in attaining 
success through adapting business procedures to meet changing market conditions. 
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Stories should feature dealers in New England and upstate New York only. 
Preferred lengths are from 1,000 to 1,200 words. Query first. Payment is 3c per 
word. Buy b&w photographs with mss, 5x7 or 8x10 preferred. Pay $5.00 per photo 
used. (Do not submit more than two.) Buy cartoons which relate to the industry. 
Some with seasonal interest wanted. Payment is $3.00 to $5.00 per cartoon. Buy 
all rights. 


F.U.R.N. CLUB FACTS, 407-11 Tower Merchandise Mart, Denver 2, Colo. 
Carolyn S. Shubart, Editor. Issued monthly for home furnishing retailers. Use a 
small amount of short, 200 to 300-word articles which deal with topics relative to 
home furnishings and of interest to the stores that sell home furnishings. Pay 1c 
per word. Sometimes buy cartoons relevant to the industry. 


FURNITURE DESIGN AND MANUFACTURING, 608 S. Dearborn, Chicago 
5, Ill. R. A. Helmers, Editor. Issued monthly. Aimed at furniture manufacturers 
and designers. Wants technical and management articles specifically dealing with 
creating furniture of all kinds. Buys photos along with or as part of a manuscript. 
Also buys cartoons. Pays average of 3%c per word, $5 per photo on publication. 
Usually buys first two publication rights and reports in two weeks. 


FURNITURE DIGEST, 905-910 Upper Midwest Bldg., Minneapolis 1, Minn. 
Grant Williams, Editor and Publisher. Issued monthly; 30c a copy; $3.50 a year. 
Directed to retail furniture and floor covering dealers. Use stories covering merchan- 
dising, advertising, selling, inventory control, promotions, etc., in the furniture field. 
Not responsible for return of manuscripts. Reserve the right to edit material. Pay 
lc a word. 


FURNITURE MANUFACTURER, 200 Park Ave., S., New York 3, N.Y. J.J. 
Warshaw, Editor. Issued semimonthly. Want articles on production methods, 
quality control, all functions of furniture manufacturing plants (finishing, up- 
holstery, assembly, shipping, etc.). Also illustrated articles on furniture design and 
designers, accounting, inventory control, office systems and equipment, safety, 
merchandising and special promotions initiated by the manufacturer. Material 
must be of practical use to readers. Clear, concise newspaper style and accuracy 
wanted. Query before submitting materiab. Pay lc per word and up. Buy photos 
with mss. Should be 8x10 b&w. Sometimes buy appropriate cartoons. Purchase all 
rights. 


FURNITURE SOUTH, Expos. Bldg., High Point, N. Car. N. I. Bienenstock, 
Editor and Publisher. Issued monthly; 30c a copy; $2.00 a year. Prefers articles 
with a maximum length of 1,500 words. These should interest the retail furniture 
trade, mostly buyer and sales personnel. Also likes personnel items and sketches of 
important furniture promotions and the people behind these promotions. Pays 30c 
a column inch, on publication. Likes 8x10 glossies for illustration, and pays $4 
and $5 for these. Reports promptly. 


FURNITURE WORLD AND FURNITURE BUYER AND DECORATOR, 127 
FE. 31st St., New York 16, N. Y. Dick Weinberg, Associate Editor. Issued biweekly; 
25c a copy; $3.00 a year. Use articles on unusual and/or new retail and manu- 
facturing concerns in furniture in regional areas—Southeast, Grand Rapids, James- 
town, N. Y., and New England. No far West, N. W. Central or Southwest unless 
very unusual. Wants photographs. Report in two weeks. Pay Yc a word, on pub- 
lication. 


HOME AND AUTO RETAILER, 75 Station St., Southport, Conn. Bill 
Mortimer, Editor. Issued monthly for retailers and wholesalers of automotive, 
home and recreation products. Buy two stories per issue. Should be mer- 
chandising case histories of retailers and wholesalers, with slant to the industry. 
Writing must be crisp, fast-moving, tight. Also want stories on inventory control, 
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accounting for retailers and wholesalers, turnover, management. Preferred 
length is 1,000 words. Query first. Pay 2c per word; $5.00 per photo. Also 
buy photos with good, descriptive captions. Prefer 8x10 glossies of in-store display 
merchandising. Occasionally purchase verse with significance to the trade. 
Length, about 4 to 8 stanzas. Filler material: tips on business trends. Payment 
for verse and fillers is same as for articles. Pay $5.00 each for cartoons with 
retail situations. Buy exclusive rights in their field. 


HOME FURNISHINGS DAILY, 7 E. 12th St., New York 3, N. Y. Isadore Bar- 
mash, Editor. Issued daily; 10c a copy; $9.00 a year. All articles are done on as- 


signment. Have about 350 correspondents throughout the country, and are seeking 
others. 


HOUSEWARES BUYER, 7300 N. Cicero Ave., Lincolnwood, Chicago 46, IIl. 
John Shrock, Editor. Issued monthly. Readers are volume buyers of housewares, 
such as department stores, etc. Wants case history stories of successful and in- 
teresting housewares departments, special promotions, stock control systems, etc. 
Buys pix with manuscripts or pix which are identified; written caption not neces- 
sary. Payment open. Uses twelve to fifteen cartoons a year dealing with house- 
wares departments, though occasionally uses some of a general nature. $5.00 per 
cartoon. Payment on acceptance. Reports immediately. Buys complete rights. 


HOUSEWARES REVIEW (formerly House Furnishing Review), 111 Fourth Ave., 
New York 3, N. Y. Nick Garfin, Editor. Issued monthly; 50c a copy; $3.00 a 
year. Use feature articles, biographies and case histories of successful operations 
at the wholesale or retail level in the field covering housewares and home main- 
tenance products. Query first. Features, $25 per printed page; news items, $2.50; 
photos, $5.00, with caption. 


KITCHEN BUSINESS, 566 7th Ave., New York 18, N. Y. Issued monthly; $2.00 
a year. Milton Gralla, Editor. Intended for kitchen cabinet shops, kitchen plan- 
ning specialists, and kitchen depts. of lumber, plumbing and appliance businesses. 
Want factual case history articles, with illustrative photos, on effective selling or 
management methods. They should be one-idea type, 1,000 to 2,500 words, plus 
photos. Pay $25 to $30 per published page. Query first, especially from South, 
Southwest, Far West and Middle West. No fiction, fillers, lone photos or verse. 
Pay on publication. 


LAMP JOURNAL, 101 Springfield Ave., Summit, N. J. Herbert Smythe, Jr., 
Editor. Issued monthly; 50c a copy; $4.00 a year. Consider merchandising articles 
on retail lamp and residential lighting fixture selling by department and furniture 
stores, lighting shops and power companies. Photos are desirable and should be 
of department displays or windows. Payment upon publication: 2c per word, $3.50 
for picture and caption. 


MODERN FLOOR COVERINGS, 630 Third Ave., New York 17, N.Y. Irving 
Leos, Editor. Issued monthly. Uses merchandising feature material, industry 
features, descriptions of successful operations, and new stores featuring displays in 
the retail floor covering field. Routine case histories are out. Anyone inter- 
ested in writing for this magazine should have some grasp of the field. Interested 
in unusual stories on distribution, promotion, installation problems. Pay according 
to value of material. Please submit nothing before inquiring. Professional caliber 
only. Sales training, design, technical matters also of interest. $5.00 each for 
photographs on publication. Reports promptly if unsalable. 


THE SENG BOOK, See page 237. 


UPHOLSTERING INDUSTRY MAGAZINE, 230 Fifth Ave., New York 1, N. Y. 
Robert J. Doyle, Editor. Issued monthly; 50c a copy; $3.00 a year. Wants factual 
500 to 1,000 word feature stories on leading furniture manufacturers with emphasis 
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on outstanding production techniques, including factory photos (8x10 glossies) 
of production operations. Facts should include background of firm, successful 
manufacturing design and merchandising methods. Pays 2c a word and $3 per 
photo. Reports in a month. 


WALLPAPER & WALL COVERINGS, 618 Fifth Ave., S. Minneapolis 15, Minn. 
Maurice Pinover, Editor. Issued monthly; 50c a copy; $4.00 a year. Uses articles of 
up to 1,200 words, preferably based on interviews with dealers, describing good 
merchandising and promotion ideas, effective display methods, business building 
policies, etc. Photos of store interiors, window displays, persons interviewed. Pay 
2c a word for articles and $3.50 to $5.00 per photo, on acceptance. 


WESTERN FLOORS MAGAZINE, 14832 Burbank Blvd., Van Nuys, Calif. 
Howard Olansky, Editor. Issued monthly for floor covering retailers; buy very little 
outside material. Use articles on business building. Query first. Pay 3c per pub- 
lished word, $3.50 to $5.00 per photo, on acceptance. Buy 8x10 photographs with 
mss. No color. Buy all rights. Reports within ten days. 


WESTERN FURNITURE MANUFACTURING, Suite 102, 1516 Westwood 
Blvd., Los Angeles 24, Calif. Mimi K. Phillips, Editor. Issued monthly; 50c a copy; 
$8.00 a year. Wants features on furniture manufacturers in the thirteen western 
states. Also technical furniture manufacturing articles. Pays 2c a word, on publi- 
cation, with no pay for any clippings that are used. Uses photographs as a part 
of the article material. Reports in thirty days. 


Hospitals, Health, and Nursing 


ACCENT ON LIVING, 802 Reinthaler Dr., Bloomington, Illinois. Raymond C. 
Cheever, Editor. Issued quarterly for the physically handicapped. Uses stories 
telling how a severely handicapped person became successful, such as in a home 
operated business. Photos are preferred. Length up to 250 words. Payment depends 
on the story. Usually payment is $2 through $10. Buys photos submitted with 
manuscript and with captions only. Pays $2 to $5 for these. Buys cartoons if the 
artist is physically handicapped. Subject should deal with humorous aspect of 
living with a handicap. Payment is made on publication. Reports within two weeks. 


AMERICAN JOURNAL OF NURSING, 10 Columbus Circle, New York 19, 
N. Y. Barbara G. Schutt, R.N., Editor. Issued monthly for professional nurses; 
60c per copy, $5.00 per year. All material must be related to nursing. Most is 
written by practicing professional nurses or professionals from related fields. Query 
first. Payment is $20 per printed page, on publication. Buy pix with mss; some 
verse with relationship to nursing and, occasionally, nursing cartoons that are in 
good taste. Buy all rights. 


CANADIAN HOSPITAL, 25 Imperial St., Toronto 7. W. Douglas Piercey, 
M. D., Editor. “Serves the Canadian hospital field in a similar way to which the 
publication of the American Hospital Association, Hospitals, serves the American 
field.” Interested almost exclusively in Canadian authors who are engaged in some 
aspect of the health field. No payment. 


DOCTORS’ NURSE BULLETIN, 9600 Colesville Rd., Silver Spring, Md. Evelyn 
W. Bickford, Editor. Issued quarterly. Use articles of interest to the doctor’s 
nurse. Pay from $5.00 to $50, depending on length and value. Buy photographs 
with mss and with captions only. No color. Pay $5.00 for usable cartoons. 


HEALTH, 212 E. Ohio St., Chicago 11, Ill. Betty Kanameishi, Associate Editor. 
Official publication of the American Osteopathic Association. For the average lay 
reader with high school education. Want 1,000-2,500 word articles on health and 
medicine; should be factual and to the point, informational, educational. Thorough 
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research necessary. Payment is 2c per word. Buy pix with mss and for cover use; 
8x10 b&w glossies preferred; pay $15 for cover, $5.00 for inside. Buy some 
cartoons at $7.50 each. Buy first rights. 


HOSPITAL FORUM, 4747 Sunset Blvd., Los Angeles 27, Calif. Stephen W. 
Gamble, Editor. Issued monthly. For hospital administrators and department heads. 
At this time, only purchases articles which it has specifically solicited. Uses pix 
submitted with manuscripts. Payment varies. Payment on publication. Reports 
in thirty days. Buys all rights. 


HOSPITAL MANAGEMENT, 105 W. Adams St., Chicago 3, Ill. C. U. Letour- 
neau, M. D., Editorial Director. Issued monthly; 50c a copy; $4.00 a year. News 
and technical journal for hospital administration. Want useful material on man- 
agement and operation of nursing departments, food service, pharmacy, house- 
keeping, laundry, maintenance, X-ray laboratories, special departments of hos- 
pitals. Buy photographs. Pays $5.00 each for six cartoons about hospital personnel 
used monthly; pen and ink roughs. Buy all rights. Report in a few weeks. Pay Ic 
a word and $2.00 per photo, on publication. 


HOSPITAL PROGRESS, 1438 S. Grand Blvd., St. Louis 4, Mo. H. R. Bryden, 
Editor. Issued monthly for hospital administrators, paramedical personnel. Buy 
very little free-lance material. Use articles concerning management, with specific 
application to hospital problems. Also articles dealing with X-ray, public relations, 
dietary, lab, housekeeping, etc. Simple, direct writing necessary Should be well- 
researched analysis of current problems affecting hospital personnel. Preferred 
length, 1,500-3,000 words. Use one to four illustrations. Query first. Pay 50c per 
column inch or by previous arrangement. Submit nonfiction to Robert J. Stephens. 


HOSPITALS, Journal of the American Hospital Association, 840 N. Lake Shore 
Drive, Chicago 11, Ill. James E. Hague, Editor. Issued twice monthly. For ad- 
ministrators and department heads of hospitals. Wants articles or case histories on 
subjects pertinent to general and departmental administration of a hospital or its 
relations with the community it serves. Prefers six to eight double-spaced typed 
pages. Payment varies. Buys 8x10 pix submitted with manuscripts or with captions 
only at $5.00 a photo. Payment on acceptance. Reports in two to three weeks. 
Buys rights exclusive in field. 


HOSPITAL TOPICS, 30 W. Washington, Chicago 2, Ill. Marie Jett, Editor-in- 
Chief. Issued monthly, 65c per copy, $4.50 per year. Want general hospital 
articles and features pertaining to Operating Room, Central Service Department, 
QB, Pharmacy Pediatrics, Laboratory. Slanted to personnel in these departments. 
Length depends on subject matter—whether series or single feature; usually 1,500 
words or less. Usually prefer query with outline. Payment, on publication, is 
2c per word. Buy photographs with mss, if applicable. Payment is $5.00 for each 
photo used. Cartoons bought are appropriate for, and not critical of, hospital 
personnel. Pay $7.50 each. Buy first rights. 


THE MODERN HOSPITAL, 1050 Merchandise Mart., Chicago 54, Ill. R. M. 
Cunningham, Jr., Editor. Issued monthly; $1.00 a copy; $5.00 a year. Rarely use 
anything except by recognized authorities in hospital field. Pay 3c a word for free- 


lance material. Query first. 


NEW YORK STATE NURSE, 385 State St., Albany 10. N. Y. Edwin G. 
Graham, Editor. Use articles on nursing—procedures, research reports, trends. 
Formal style. Material should emphasize effect on nurses, the nursing profession 
or nursing care of patients. Preferred length is 900-1,800 words. Query first. At 
present, no payment. Occasionally use humorous poetry. Maximum length, 50 


words. 
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NURSING HOME ADMINISTRATOR, 432 Park Ave., S., New York 16, N. Y. 
Celia Saul, Editor. Issued bimonthly; 50c a copy; $3.00 a year. Uses 2,000-word 
articles, usually about the operation of nursing and convalescent homes. Prefers 
a query first. Buys 8x10 photos. Payment is 1!4c a word, on publication. 


NURSING OUTLOOK, 10 Columbus Circle, New York 19, N. Y. Mildred Gay- 
nor, Editor. Issued monthly; 50c a copy; $5.00 a year. Wants reports on projects 
which promote the program of the National League for Nursing. Also wants re- 
ports and articles on nursing education and organized nursing services. Pays $20 
per printed page, on publication. Query first. 


PROFESSIONAL NURSING HOME, 2501 Wayzata Blvd., Minneapolis, Minn. 
Ken Eymann, Editor. Issued monthly for administrators of nursing homes 
and homes for the aged. Use articles on any subject that will help an administrator 
operate his home and serve his patients better. Length from 1,500 to 2,000 words. 
Query first. Pay 3c per word and up. Buy photographs with mss and with captions 
only. May be any size as long as they are sharp b&w. Cartoons submitted must 
be in good taste. Must not make fun of old people to the point where they are 
ridiculed. Payment is $7.50 each. Buy all rights. 


RN NATIONAL MAGAZINE for Nurses, Oradell, N. J. Eleanor B. Dowling, 
Executive Editor. Issued monthly by subscription only, $3.00 a year. Wants 
clinical and nonclinical material of interest to graduate registered professional 
nurses; articles dealing with the professional side of nursing (diseases, clinical tech- 
niques, therapy, equipment, drugs, etc.), the personal side of nursing (relations with 
doctors, hospitals, the public), and the economic side of nursing (legal problems, 
insurance, taxes, income expenses, etc.). Avoid.being preachy. Like a lot of exam- 
ples (anecdotes, case histories, illustrations) so that the reader feels she is drawing 
her own conclusions from the evidence submitted. Light, simple, clear writing with 
lots of color, vivid descriptions. Should run no longer than 1,500 words. Query 
first. Pays reasonable rates. 


SOUTHERN HOSPITALS, 218 W. Morehead St., Charlotte 1, N. C. Issued 
monthly; 20c a copy; $2.00 a year. Use technical articles for hospitals; articles 
dealing with general topics of interest to administrators and department heads in 
this field. Buy photographs in certain cases when appropriate to article. Pay 50c 
per 13-em column inch, on publication. $5.00 for photos used. 


Hotels and Restaurants 
AMERICAN HOTEL JOURNAL, 77 W. Washington St., Chicago 2, Ill. Hal J. 


Hazen, Editor. Issued monthly. Use articles that show how hotels can make money 
with special plans or promotions and how money can be saved in operations. 
Articles should not run over 1,000 to 1,200 words. Photographs also wanted. Pay 
1c a word, on publication; photos are extra, according to value. 


AMERICAN MOTEL MAGAZINE, 5 S. Wabash Ave., Chicago 3, Ill. Mark L. 
Dunlop, Editor. Issued monthly; 35c a copy; $3.00 a year. Circulation is to motel 
operators. This is not a travel magazine. Likes articles that contain ideas other 
motel operators have found practical and helpful in lowering costs, saving time, 
serving the public better. Also needs short items accompanied by a photograph to 
illustrate the point. Feature lengths run from 500 to 2,000 words. Payment is lc 
to 5c per word, with $3.00 and $4.00 per photo, on acceptance. 


AMERICAN RESTAURANT MAGAZINE, 5 S. Wabash Ave., Chicago 3, II. 
Henry S. Ehle, Editor. Issued monthly; 35c a copy; $3.00 a year. Very limited 
market for major feature articles, but would like brief items—100 to 200 words 
and_ illustration—on restaurant operation ideas: saving time and labor costs, 
merchandising food service, advertising and promotion, improving service, plan- 
ning menus, etc. Pay according to worth, on acceptance. 
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BAR MANAGEMENT, 6 W. 57th St., New York 19, N.Y. Dan Hecht, Editor. 
Aimed at owners and operators of bars, taverns and cocktail lounges. Articles, 
1,500 to 2,500 words, with photos, on tavern operation. Pays for features with pix. 
Buy cartoons. 


BREW MAGAZINE, 655 Fairview Ave., N., St. Paul, Minn. Richard L. Smith, 
Editor. Published six times yearly for distribution to tavern owners, bartenders, 
waitresses. Buys outdoor and sports articles written in other than first person. Pix 
submitted with manuscripts bring $5 each; 8 x 10 preferred. Uses six cartoons per 
year about humorous tavern situations with special emphasis on beer; pen and ink 
only; $10 each. Reports within two to three weeks and pays on acceptance. 


CANADIAN FOOD JOURNAL, Seccombe House, 443 Mt. Pleasant Rd., Toronto 
7, Ont., Canada. George F. Rogers, Editor. Published monthly for professional 
dietitians and managers of restaurants, hotel dining rooms and other volume food 
establishments. Buy about six free-lance articles per issue. Want factual material 
on food personalities involved in food preparation and service, trends in res- 
taurant design and service, volume food recipes, “how-to” information in the 
field. Prefer a lively, colorful style of writing comparable to that appearing in top 
consumer magazines. Features run to 1,500 words. Query first. Pay up to 5c per 
word. Prefer photographs to be submitted with articles, but rarely pay extra for 
these. Use both b&w and color. Occasionally buy cartoons and filler material. 
Buy one-time publication rights. 


CHEF, 36 Central Park South, New York, N. Y. George Serra, Editor. Issued 
monthly for chefs and gourmets. Query editor before writing article. 600 words, 
preferred length. $30 is paid on acceptance. 


CHAIN STORE AGE, See page 274. 
DRIVE-IN RESTAURANT MAGAZINE, Box 312, Pratt, Kan. Lauren Hick- 


man, Editor. Issued monthly. For car-hop restaurants only. Wants articles on sell- 
ing and merchandising ideas. Case history type stories. 800 to 1,100 words. Pays $2 
to $4 for photos, 8x10 glossy. Payment on publication. 


DRIVE-IN MANAGEMENT, 1 E. First St., Duluth 2, Minn. Cal Morken, Editor. 
Issued monthly; 30c a copy; $3.00 a year. Use articles on operations and case his- 
tories of all phases of drive-in restaurant operation, with illustrations. Advance 
query advised. Want short short items for back-of-the-book filler material. Buy pix 
with manuscript or with captions only. Pay averages 3c per word; $5 per 8x10 
photo on acceptance. Also buy color transparencies of drive-in subjects for cover 
use, $50 average. Buys all rights. 


FAST FOOD, 630 Third Ave., New York 17, N. Y. Alan Olson, Editor. Issued 
monthly; 60c a copy; $6.00 a year. Articles must show how a restaurant (1) 
speeds preparation of food and/or (2) how it speeds service of food. 8x10 glossies 
used, but photos must illustrate key points of article. Picture stories with informa- 
tive cutlines desired. Basic copy should be kept brief, with no excess wordage since 
articles are paid for on basis of quality, not quantity. Payment $50 for average two- 
page article upon publication, but rate can hit $200 if material warrants. Query 
first. 


FOOD EXECUTIVE, 636 N. San Vincente Blvd., Los Angeles 46, Calif. Ray 
Mathews, Editor. Issued monthly; 20c a copy; $2.00 a year. Mostly staff-written; 
buy almost no material. Use material dealing with restaurant (and other dining- 
out establishments) operation and techniques, such as cost control, personnel, reci- 
pes, portion control, layout and design, decor, merchandising. Readers are 
primarily restaurant, hotel, cafeteria owners and managers. Length, 1,200-2,000 
words, Buy North American Serial Rights at 2c per word, $5.00 per picture (no 
limit) upon publication. Notification can be expected within 30 days from sub- 
mission. No fiction. Pay $5.00 per cartoon. Byline credit. 
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FOOD SERVICE MAGAZINE, 2132 Fordem Ave., Madison 1, Wisc. James R. 
Myers, Editor. Directed to owners, operators, and managers of restaurants, hos- 
pitals, hotels, drive-ins, in-plant cafeterias, and all food service establishments. In- 
creasing need for top feature articles with pix and other illustrations. Please con- 
tact editor for special instructions prior to doing articles. Pay on acceptance. Rates 
vary, with minimum of $100. 


HOTEL BULLETIN, 200 Park Ave., S., New York 3, N.Y. Morrison S. Ricker, 
Editor. Published monthly for hotel owners, managers, food executives; 50c per 
copy, $3.00 per year. Also for motel personnel. Feature length articles preferred. 
Informal news story style. Prefer material covering back of the house operating 
departments, including housekeeping, food service, maintenance, purchasing. Also 
furnishings, food and beverage control, merchandising programs. Prefer articles 
that include full facts and figures on specific operation. Must have easy-to-read 
style. Preferred lengths are 200 to 5,000 words. Pay 1c a word and up. Buy b&w 
photos with mss; 7x9 preferred, but can use 4x5. Pay $1.00 up for these. Use color 
for covers only; payment for these varies. Buy a few cartoons. Purchase exclusive 
rights. 


THE HOTEL GREETER, 1760 Ulster St., Denver 8, Colo. C. Harry Christopher, 
Editor. Issued monthly; 25c a copy; $2.00 a year. Use special articles on hotel 
functions and administration. 


THE HOTEL MONTHLY, 105 W. Adams, Chicago 3, Ill. Issued :nonthly for 
hotel and motel managers. Very little free-lance material bought and then only 
after query. Want articles on methods and techniques in the hotel field. Payment 
for nonfiction varies. Buy pix with mss and with captions only; 8x10 glossies pre- 
ferred. No color. Also buy cartoons showing the foibles of hotel guests. Pay $5.00 
each for these. Buy first publication and reprint rights. 


HSMA BULLETIN AND IDEA EXCHANGE, 1325 Boardwalk, Atlantic City, 
N. J. Adrian Phillips, Editor. For sales-minded hotel executives. Want articles on 
salesmanship, sales promotion and marketing, especially as they can be related to 
hotel and motor-hotel sales. Meaty, informative writing is a must. Query first. 


INSTITUTIONS MAGAZINE, 1801 S. Prairie Ave., Chicago 16, Ill. Frances 
Barr, Editor. Issued monthly. Uses articles slanted toward mass feeding and mass 
housing, such as hotels, schools, hospitals, restaurant, club, resorts, etc. Interested 
in construction, interior decoration and furnishings, in food service, maintenance, 
and remodeling. Prefers articles to be well-illustrated. Base rate is 80c per column 
inch, with $5.00 for each photo. Interested in seeing cartoons depicting situations 
covering building maintenance and construction, housekeeping, laundry, manage- 
ment, etc., pertaining to the mass-feeding, mass-housing industry. Payment is $10 
each, on acceptance. Pen and ink roughs; all rights bought. 


JOURNAL OF AMERICAN INNKEEPING, 2534 Oak St., Jacksonville 4, 
Fla. James Pearson, Editor. Issued monthly; $1.00 a copy; $5.00 a year. Use tech- 
nical articles only and by direct assignment only. 


PACIFIC COAST RECORD, 412 W. Sixth St., Los Angeles 14, Calif. J. D. Min- 
ster, Editor. Issued monthly. Aimed at hotel, motel, restaurant, club and allied 
industries. Wants articles on unusual establishments of the hotel, motel, etc., type 
anywhere in Western America. Pays 2c per word and $5.00 for photos on publica- 
tion. Reports within ten days. Buys no rights. 


RESORT MANAGEMENT, 1509 Madison Ave., Memphis 4, Tenn. Nelson Bry- 
ant, Editor, Issued seven times a year; 50c per copy. Wants news and person- 
ality items of interest to resort owners and operators. Also articles which tell how 
to improve a resort operation with examples of successful application. These may 
be on advertising and promotion, entertainment and recreation, operation and 
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maintenance. Pays 60c a column inch for straight news; up to 3c a word for 
articles. Likes 8x10 glossies, for which $5.00 each is paid. 


RESTAURANT EQUIPMENT DEALER, 230 Park Avenue, New York EASE A 
Hank Bernacki, Editor. Issued monthly for restaurant equipment dealers 
and their salesmen. Uses interviews with dealers and dealer installation stories. 
Buys photos submitted with manuscript and with captions only and all sizes. 
Uses very few cartoons. Pays 3c a word usually, 4c if stories are of exceptional merit 
and $5.00 per photo, on publication. Buys first American rights and reports within 
three weeks. 


RESTAURANT MANAGEMENT, 230 Park Ave., New York 17, N. Y. Issued 
monthly; 50c a copy; $6.00 a year. Thomas Endicott, Editor. Illustrated articles, 
1,500 words, of interest to managers and supervisors of medium-to-top volume 
restaurants. Pays 3c a word; $5 for photos, on acceptance. Query first. Reports 
within 3 weeks. All material must be exclusive. 


RESTAURANTS & INSTITUTIONS, 450 Alliance Ave., Toronto 9, Ont., 
Canada. John Virgin, Editorial Director. Issued monthly for the food service, 
mass feeding-housing industry. Buy very little material. All material must deal 
with service of food; cooking and other kitchen equipment; maintenance and 
sanitation; furnishings and decor; management-oriented in all cases. Query is 
essential, as all material is bought on assignment. Pay $1.50 per column inch, 
$5.00 for suitable b&w photos used. 


SOUTH FLORIDA INNKEEPER (formerly Room @ Food Service Magazine), 
4014 Chase Ave., Miami Beach, Fla. Issued monthly; 50c per copy; $3.00 per year. 
Bernard Hill, Editor. Uses “case stories,’ plus pictures, on the operational, service 
and promotional activities of individual hotels and motels in the South and the 
Caribbean Islands. Also uses news items on trends in this market, hotel-motel 
association news, items about people in the trade. No minimum or maximum 
lengths; just make it as long or short as it is interesting and helpful. Rates vary 


from 134c to 2%c per word. Photos, $3.00 to $5.00. 
TAP & TAVERN, 1430 S. Penn Square, Philadelphia, Pa. James Vargo, Editor. 


Issued biweekly. Want merchandising stories featuring promotions designed to 
build business at bars. Also pictures illustrating promotions. Stories should tell of 
promotion, how it improves business, proprietors’ and patrons’ reactions, approxi- 
mate percentage of increased volume, identity and address of bar. Query first to 
see if promotion conforms to Pennsylvania liquor laws. Pay, on publication, 70c 
per inch; $5.00 per photo. 


TOURIST COURT JOURNAL, Temple, Texas. H. D. Cochran, Editor. Issued 
monthly. Subscribers are motel owners and operators. Wants articles from 200 to 
2,500 words, preferably illustrated, on successful advertising and promotion pro- 
grams. Wants “How-to” stories and articles on business-producing ideas, all 
phases of construction, housekeeping, business organization, accounting practice, 
costs controls, architecture, interior and exterior decoration, maintenance, 
restaurant management, etc. Success stories and short news items are needed. 
Queries are appreciated. Pay 2c a word and up on acceptance. Reports within 
two weeks. 


TRUCK STOP MAGAZINE, 2000 Florida Ave., N. W., Washington 9, D.C. 
David A. White, Editor. Issued bimonthly. Want articles about individual truck 
stops, truck stop management or routine or the truck stop industry in general. 
Also material about successful individuals in the industry. Any length. Query 
preferred. Pay 2¥%c per word. Buy photographs with mss and with captions only. 
8x10’s preferred—no color. Pay $3.00 each. 


VOLUME FEEDING MANAGEMENT MAGAZINE, 205 E. 42nd St., New York 
17, N. Y. Jack A. Ghene, Editor. Issued monthly; $1.00 a copy; $10.00 a year. 
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Material accepted here must be written for restaurants, hotels, schools, hospitals, 
industrial cafeterias, and other mass feeding and housing operators. Uses feature 
stories of individual operations that have become successful because of specific 
labor-saving devices, food cost control, preventive maintenance, remodeling, per- 
sonnel training or any other specific changes for improvements. Is very interested 
in photographs, preferably 8x10 glossies. Rate of payment varies; on acceptance. 


Industrial 


THE CHICAGO PURCHASOR, 134 N. LaSalle St., Chicago 2, Ill. R. A. Doyle, 
Editor. Issued monthly; 25c a copy; $2.50 a year. Use articles on industrial, serv- 
ice, and institutional purchasing—not consumer or retail purchasing. Also eco- 
nomic, foreign purchasing and business articles related to general economic and 
purchasing matters. Occasionally buy photographs. Do not buy poetry unless re- 
lated to purchasing. Report within ten days. No set payment; query first. 


COMPRESSED AIR MAGAZINE, 942 Memorial Parkway, Phillipsburg, N. J. 
R. J. Nemmers, Sr., Editor. Issued monthly; 50c a copy; $5.00 a year. Magazine 
has a worldwide distribution to all branches of science and industry that utilize 
compressed air. Wants factual articles on operations involving the use of com- 
pressed air tools or equipment. To avoid duplication of material and to obtain 
special suggestions on developing subject matter, writers should query before sub- 
mitting. Pays 2c to 3%c a word, on publication. Likes pictures of unusual or 
especially interesting uses of compressed air power, and outstanding general in- 
dustrial views for cover usage. Pays $4-$10 for inside, $10-$15 cover, on acceptance. 
Cartoons, $7.50 to $10.00, general industrial; no “girlie;” roughs in pen and ink. 
Reports usually in two weeks. 


COMPUTERS AND AUTOMATION, 815 Washington St., Newtonville 60, Mass. 
Edmund C. Berkeley, Editor. Issued monthly. For people interested in computers 
and data processing. Interested in articles, papers, reference information, and dis- 
cussion relating to computers and automation. Particularly interested in articles 
that explore ideas in the field of computers and automation, and their construc- 
tion, applications and implications including automation. Length is from 1,000 to 
3,000 words, but suggestion for article should be submitted first. Technical papers 
on undefined technical terms, unfamiliar assumptions, mathematics, circuit 
diagrams, etc., accepted occasionally, as are articles on topics interesting probably 
to only a few people. Desires to print or reprint reference information: lists, 
rosters, abstracts, bibliographies, etc., of use to computer people. Interested in 
making arrangements for systematic publication from time to time of such informa- 
tion. Also desires to print news, brief discussions, argument, announcements, 
letters, etc., anything in fact, that is not advertising and which is likely to be of 
substantial interest to computer people. Makes small token payments, ordinarily 
Yac a word, maximum $15, both depending on length, whether article or paper, 
etc. Buys about three or four cartoons a year at $4.00 a cartoon; must be related 
to computers and their applications and implications, and, particularly, amusing 
things that computers may reasonably do in the future. Pays on publication. Re- 
ports usually in three or four days. Buys all rights. 


FACTORY, 330 W. 42nd St., New York 36, N. Y. L. R. Bittel, Editor. Published 
monthly. For plant operations management. Wants short case studies about plant 
improvements. With photos. Rarely uses pix with captions only. Pays $1.00 per 


for manuscripts, $10 per pix. Payment made on acceptance. Reports within one 
week. Buys all magazine rights. 


INDUSTRIAL BULLETIN, New York State Department of Labor, State 
Office Bldg., Albany, N.Y. Ralph Vatalaro, Jr., Assistant Managing Editor. Want 
articles pegged on New York State labor-management activities; how, by example, 
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labor-management relations can be improved. Material must be accurate and color- 
ful. Preferred length is 3,000 words. Query first. Pay $150 per article. Buy 8x10 
glossy photographs with mss, if they are applicable. Also use some color. 


INDUSTRIAL DEVELOPMENT AND MANUFACTURERS RECORD, Con- 
way Publications, Inc., 2592 Apple Valley Road, Atlanta 19, Ga. H. McKinley 
Conway, Jr., Editor. This is a limited market for articles on industrial planning 
and expansion and plant location, and broad philosophical articles on business and 
government. Query first. 


INDUSTRIAL DiSTRIBUTION (formerly Mill Supplies), 330 W. 42nd St., New 
York 36, N. Y. Walter F. Crowder, Editor. Issued monthly; $1.00 a copy; $4.00 
a year. Magazine’s editorial objective is to make industrial distributors better 
sales-creating and profit-producing business organizations. The broad editorial 
program provides a wide range of ideas, information and know-how for the 
improvement of distributors’ overall effectiveness. This program of basic 
assistance is designed to put distributor management and sales personnel in a 
stronger position to render their essential economic services on a continuing basis— 
first to ultimate users of the products they sell; second, to manufacturers who sell 
their products through distribution channels. 


INDUSTRIAL DISTRIBUTOR NEWS, Cuthbert at 36th St., Philadelphia 1, Pa. 
Issued monthly. L. M. Wasserbly, Editor. Use feature articles up to 1,500 words 
about industrial distributor problems. Should be written to interest busy manage- 
ment, sales and purchasing personnel who haven’t time for involved and formula- 
freighted treatises. Photographs, art work and fillers accepted. Inquiries welcome. 
Prompt replies. Payment on acceptance. 


INDUSTRIAL ELECTRONICS, 172 S. Broadway, White Plains, N. Y. Ronald 
K. Jurgen, Editor. Issued monthly. For industrial users of electronic products. 
Wants articles featuring unusual applications of electronic devices or systems in 
industry on a relatively nontechnical level, explaining how the device is being used 
and advantages resulting from its. use. Accepts photos along with manuscripts. 
Pays $25 per page and buys full copyrights. Reports within two weeks. 


INDUSTRIAL FINISHING, 1142 N. Meridian St., Indianapolis 4, Ind. W. H. 
Rohr, Editor. Issued monthly. Use articles that are of interest or value to industrial 
users of finishing materials, equipment, supplies in factories, 100 to 2,000 words. 
Pays up to 4c a word, on publication. 


INDUSTRIAL MAINTENANCE & PLANT OPERATION, Cuthbert at 36th 
St., Philadelphia 1, Pa. L. M. Wasserbly, Editor. Uses feature articles, 1,500 words, 
about general plant maintenance and plant engineering problems. No fillers. 
Human interest or action photos only; prefer b&w, 8x10 glossies. Pays 2c per word 


on publication. . 


INDUSTRIAL RESEARCH, Beverly Shore, Ind. Neil P. Ruzic, Editor and Pub- 
lisher; A. G. Baker, Managing Editor. Issued monthly. Edited for engineers and 
technical managers. No payment for articles. Uses twenty cartoons per year on 
industrial or technical subjects at $5.00 each. Articles wanted on aerospace, elec- 
tronics, instrumentation, chemicals, metallurgy, nuclear energy. Articles point out 
applications of scientific research in industry. “Blue-sky” articles about the future 
of science and industry, controversial on scientific and government-science sub- 


jects also used regularly. 


INDUSTRIAL WORLD, 386 Park Ave., S., New York 16, N. Y. S. W. Kann, 
Editor. Issued monthly for engineers abroad. Interested primarily in articles deal- 
ing with the application of U.S. industrial machinery and know-how abroad. 
Clear, factual data necessary. Query first. Pay $25 per printed page. 
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INTERNATIONAL TRADE REVIEW, 99 Church St., New York 8, N. Y. Peter 
F. Greene, Editor. Issued monthly for American international businessmen. Uses 
articles under 1,000 words relating to foreign commerce. Pays about $50 per 
article, and reports immediately. 


MATERIALS HANDLING IN CANADA, 481 University Ave., Toronto 2, Ont., 
Canada. Arthur R. Joy, Editor. Issued monthly. Want job application articles on 
materials handling in factories and warehouses, through distribution and _trans- 
portation. Must be about Canadian operations. Prefer the problem-type article: 
State the problem, describe the materials handling method that solved it and the 
results; how time, labor were reduced; what were the savings in cost and how pro- 
ductivity was increased. Length, 500-1,700 words. Query first. Pays 3c per word. 
Buy photos with mss. Purchase first rights. 


MECHANICAL ENGINEERING, 345 E. 47th St., New York 17, N. Y. J. J. Jak- 
litsch, Jr., Editor. Issued monthly; 75c a copy; $7.00 a year. For manufacturers, 
commercial and service industries, public utilities, professionals, contractors and 
constructors and educators. 


MIDWEST INDUSTRY MAGAZINE, 111 W. 6th St., Topeka, Kan. Karl L. 
Kennedy, Editor. Issued monthly. Edited for metalworking and plastics manufac- 
turing management, purchasing, and production management. Regional: Western 
Missouri, Kansas, Oklahoma, Colorado and Southern Nebraska. Mostly staff- 
written but occasionally buys short articles, with one or two 4x5 illustrations, about 
manufacturing methods in this area, or management and purchasing methods. 
Articles should be in case history style of 1,000 words, more or less. Payment varies. 
Query first. Managing Editor Bob Roter buys two or three cartoons a month at 
$5.00—each of general interest to top management in industry, or to purchasing 
agent or plant superintendent. Payment on acceptance. Reports in two or three 
weeks. Buys first rights in region only. 


THE MIDWEST PURCHASING AGENT, 1220 Huron Rd., Cleveland 15, Ohio. 
Donn R. Ricker, Editor. Issued monthly; free controlled circulation. Uses articles 
of interest to industrial purchasing agents, as well as business news pertaining to in- 
dustry, in lengths from 500 to 1,500 words. Pays lc to 2c a word. No photos, car- 
toons, fillers. 


MILL & FACTORY, 205 E. 42nd St., New York 17, N. Y. Carl C. Harrington, 
Editor. Issued monthly; $1.00 a copy; $10.00 a year. Wants technical articles about 
the operation of manufacturing plants, preferably by engineers or industrial exec- 
utives. Pays approximately $25 per printed page, on acceptance. Photos are used 
for illustration. Uses around six cartoons monthly about machine shops or with 
industrial plant background. Pays $10 on acceptance for first rights only. Roughs 
to be in pen and ink. Reports in two or three weeks. 


MONITOR, 30 Lodge St., Albany 7, N.Y. Whitman Daniels, Editor. Issued 
every other month; small amount of free-lance material. Want material related to 
the across-the-board interests of business and industry in New York State, as 
affected by government. Slant for management executives. Style should be simple 
and direct. Preferred length is 1,000 to 5,000 words. Prior query to editor strongly 
advised. Buy photos with mss. Also appropriate cartoons (for which $7.50 each is 
paid). 


NEW EQUIPMENT DIGEST, 726 Penton Bldg., Cleveland 13, Ohio. A. N. 
Gregg, Editor. Issued monthly. Describes briefly new industrial equipment, pro- 
cesses, materials, and applications. Reviews industrial trade literature and catalogs. 
BPA controlled circulation in excess of 80,000 copies monthly. Size is news tabloid. 
News releases are accepted from advertising agencies, manufacturers listed in Dun 
& Bradstreet, publicity agencies and news bureaus of industrial concerns. Query. 
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OCCUPATIONAL HAZARDS, 812 Huron Road, Cleveland 15, Ohio. J. Arlen 
Marsh, Editor. Issued monthly; 75c a copy; $7.00 a year. Wants articles from 500 
to 2,000 words on industrial health, safety, security, and fire protection. Specific 
facts and figures must be cited. Does not want material on farm, home or traffic 
safety. Can use articles on such subjects as “What Makes a Safety Engineer.” Illus- 
trations are preferred but not essential. Pays an average of 2c a word, on publica- 
tion. Reports in about a week. 


PACIFIC FACTORY, 709 Mission St., San Francisco, Calif. E. S. Pladwell, Edi- 
tor. Issued monthly; 50c a copy; $4.00 a year. Buy only on assignment. Uses 
1,000-word articles on manufacturing processes, including photographs, of interest 
to industry in the eleven western states. Pays up to $40 for each accepted article. 
Report time varies. Query first. 


PARTNERS, THE MAGAZINE OF LABOR AND MANAGEMENT, Box 8, 
Lake View, N.Y. E. Gay-Tifft, Editor. Issued ten times a year; buy three or 
four articles for each issue. Want articles which show the wholesome dynamics 
of free, private enterprise as opposed to socialism, Communism and_ welfare- 
statism. Articles which will arouse individuals to demonstrate“ greater personal 
initiative on their jobs. Articles which show that industrial relations are, and 
should be, first of all human relations, based on a sense of partnership in 
production rather than on Class-conscious mutual hostility. Writing should be 
simple, direct. Query on articles of over 1,000 words; not necessary for shorter 
pieces. Payment is 3c per word. Use fiction—short shorts or 1,500-word short 
stories—with shop or office milieu that point up honest problems arising out of the 
employment situation and that show the simple solutions that are possible when 
employers and employees are honest with each other. Humor acceptable. Payment 
is same as for nonfiction. Occasionally buy short verse. Use one cartoon a month. 
Should deal with employment situations. Payment is $5.00. Buy first rights. 


PLANT ADMINISTRATION & ENGINEERING, 481 University Ave., Toronto 
2, Ont., Canada. Issued monthly; $5.00 a year. Use material of interest to factory 
managers, production managers and plant engineers of medium and _ large 
industrial companies. Concentrates on management and engineering methods that 
boost efficiency and reduce costs. Check with editor about your idea for correct 
slant. Feature material: 1,000 to 1,500 words; 2 to 6. illustrations (photos, 
drawings, graphs). Payments: 5c per published word; photos—$5.00 each—or by 
special arrangement. Payment within 48 hours of acceptance. 


PLANT ENGINEERING, 308 E. James St., Barrington, Ill. Issued monthly; $1 
a copy; $10 a year. Thomas E. Hanson, Editor. Articles on distribution and use of 
electricity; illumination; mechanical power transmission; air conditioning, heating 
and ventilation; process and space heating; piping and accessories; compressors, 
pumps, etc. Photos to illustrate articles. No fillers. Pay on acceptance. 


PURCHASING, 205 E. 42nd St., New York 17, N. Y. Paul V. Farrell, Editor. 
Issued biweekly; $1.00 a copy; $15.00 a year. Use articles on industrial purchasing 
methods and policies, industrial materials and commodity markets. All material 
is factual, based on actual practices in representative purchasing departments, pre- 
ferably derived through interviews with purchasing executives. Length, 2,000 words 
limit. Most material is prepared on specific assignment. Best to query editor re- 
garding acceptability of idea first. Use photographs as illustrations for articles. Re- 
port in ten days. Pay $25 a page and up, on acceptance. 


SUPERVISION, 1 Waverly Pl., Madison, N. J. Sam T. Greene, Editor. Issued 
monthly for foremen, supervisors, department heads. Very little free-lance material 
bought. Want how-to articles dealing with manufacturing plant situations relating 
to improving production, cutting costs, hangman grievances, eliminating waste, 
building morale. Case study situations preferred, showing how a specific problem 
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was overcome and what benefits resulted. Preferred length is 1,500-2,000 words. 
Clear style wanted; article must contain practical information. Query first. Pay 
2c per word on publication. Use some fiction on same general subjects. Occa- 
sionally buy pix with mss. $5.00 paid for each b&w photo used. Pay $5.00 each 
for cartoons showing plant situations; foreman should never be shown at disad- 
vantage. Buy all rights. 

TEXAS PARADE, Drawer G-Capitol Station, Austin, Texas. William B. Alder- 
man, Editor. Issued monthly for Texans. Wants articles of, for, and about Texas 
and Texans. History, travel, culture, personality, humor, business subjects are 
needed. Preferred length is 1,500-2,000 words. Photos are requested with 
manuscripts. Pays $25 per printed page. Buys cartoons if have strong Texas angle. 
No set rate on cartoons. Pays on publication and reports within two weeks. Buys 
first serial rights. ; 

TRADE AND COMMERCE, 365 Bannatyne Ave., Winnipeg 2, Manitoba, Ca- 
nada. C. Murray Bater, Editor. Issued monthly; buy some free-lance, but most on 
assignment after query. Want articles which deal with industrial promotions, 
company expansions, new trends in business and commerce, new inventions, out- 
standing executives in business world, growth stories of firms. Any material dealing 
generally with contemporary business activity. Articles should not be too technical. 
Pay 40c per inch, $2.00 per photo used. Pix should be 8x10 glossy prints. 


Insurance 


CANADIAN INSURANCE, 539 King St., W., Toronto, Ont., Canada. R. Wilks, 
Editor. Issued monthly; very little material bought. Want articles up to 1,500 
words, dealing with insurance buying or selling or management in Canada. The 
Canadian slant is vital, as insurance laws are different from those of the U.S. 
Query first. Payment is by arrangement. Buy Canadian rights. 

CANADIAN UNDERWRITER, 1130 Bay St., Toronto 5, Ont., Canada. Kenneth 
E. MacLeod, Editor. Issued twice a month; buy little free-lance material. Inter- 
ested in how-to features which tell the general insurance agent how to produce 
more business; how to uncover more insurance prospects and how to sell them 
complete protection. Agents with modern techniques in office procedures are 
newsworthy subjects; also agents with a gimmick to attract more business. Use 
an occasion] feature on fire and automobile accident prevention. Want factual 
material, backed up by figures that will stand close scrutiny. Want original ideas 
and a fresh approach. Pay 25c per column inch. Submit articles to Gordon 
S. Findlay, Associate Editor. Buy photographs with mss and with captions only. 
Can be any size, but must be sharp. Pay $3.00 each. Buy cartoons pertaining to 
the general insurance business—the ups and downs of the agent, etc. Pay $5.00 
each, on publication. Buy first Canadian rights. 


THE HEALTH INSURANCE UNDERWRITER, 330 S. Wells, Chicago 6, Il. 
B. Gifford, Editor. Issued monthly. Wants articles of 100 to 500 words on selling; 
“how-to” slant; writing must be crisp, informative. Pays $10 to $100. Uses 8x10 
b&w, glossy photos as illustrations; payment varies. Uses twenty cartoons per year 
at $5.00 apiece. Payment on acceptance. Reports in thirty days. 


INSURANCE PROSPECTOR, 1840 Kinneloa Canyon Rd., Pasadena, Calif. P. 
Calhoun, Jr., Editor. Issued monthly. Aimed at insurance salemen. In 250 words 
or less, they want details of any kind of accident or fire that could have been 
prevented. These anecdotes should be suitable for agents to use as sales material. 
Pays $10 for these. Buys pictures with captions only and prefers the police type of 
accident pictures—the more horrible the better. Size should be 4x6 or 5x7. Pays 
$15-$25 for these, also pays on publication and reports within ten days. Buys no 
rights. 

THE INSURANCE SALESMAN, 1142 N. Meridian St., Indianapolis 6, Ind. Al- 
bert N. Beardshear, Editor. Issued monthly; 50c a copy; $3.00 a year. Use utility 
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articles on life insurance selling, 3,000 word maximum. Also insurance cartoons for 
$7.50, and photographs. No syndicated material used. Buy very little free-lance 
material. Report immediately. Rate of payment varies, on publication. 


INSURANCE NEWS, 414 Henry Bldg., Portland 4, Ore. Florence A. Terry, Asst. 
Editor and Publisher. 60c a copy; $2.00 per year. 650 to 1,000 words, covering 
phases of the insurance industry—fire, casualty, marine, surety, fidelity, life, acci- 
dent & sickness, reinsurance, adjusting. Particularly want articles from the fire, 
casualty, marine, surety, fidelity on the sale and successful merchandising ideas 
actually used; we serve the 13 Western States in our coverage. Also short features, 
250 to 750 words as above. “Personality” features covering people in the insurance 
business who are unusual and interesting. Pay 40c column inch on published ma- 
terial. 


THE LOCAL AGENT, 408 Olive St., St. Louis 2, Mo. R. C. Budlong, Editor. Is- 
sued monthly. Edited for local insurance agents (except life). Wants articles on 
selling or advertising insurance, based on actual experience of one or more insur- 
ance agents, or articles on office management or record keeping in insurance 
offices. Sometimes uses pix, but they must illustrate an idea in the business of op- 
erating a general insurance agency. Payment on manuscript, 50c per column inch, 
more if article is above average in quality. Payment on pix varies. Buys about 
thirty cartoons a year at $7.50 per cartoon. Must have insurance significance. Pay- 
ment on cartoons on acceptance, on articles on publication. Reports usually within 
a week—sometimes longer. Unless otherwise agreed, buys full rights. 


ROUGH NOTES, 1142 N. Meridian St., Indianapolis 6, Ind. Carl O. Pearson, 
Editor. Issued monthly; 50c a copy; $3.00 a year. Read principally by local agents 
of fire and casualty insurance companies. Use material designed to tell readers how 
to sell insurance and how to take care of business when they get it. Have found 
it rather difficult for one not identified with the insurance business in some capacity 
to produce copy that can be used. Use eight to ten cartoons per month pertaining 
to fire, casualty, surety, auto insurance, etc. Also office situations and management; 
$7.50 each, on acceptance. Pen and ink roughs. Report promptly. Payment depends 
on topic and how treated. 


WESTERN UNDERWRITER—NBP—FBPA, 215 Leidesdorff Lane, San Francisco 
11, Calif. Vern R. Randall, Editor. Issued monthly. Two editions—Property and 
Casualty Edition and Life Edition. For insurance industry. Might be interested in 
good feature articles of practical or technical value to the insurance industry of 
not more than 1,500 words. Pays lc per word accepted; sometime $25 if good. 
Occasionally uses cartoons on insurance selling or underwriting, general business, 
and private enterprise. Pays $5.00 for cartoons. Payment on acceptance on car- 
toons, on publication on editorial. Reports within ten days. Copyrights all editions. 


Jewelry and Optical 


AMERICAN HOROLOGIST & JEWELER, 2400 Curtis St., Denver 5, Colo. 
Orville R. Hagans, Editor. Issued monthly; 35c a copy; $3.00 a year. Want illus- 
trated, technical articles, 500 to 1,500 words, pertaining to horology and jewelry. 
Also historical material, and material concerning unusual techniques, displays, 
creations, and happenings. Payment on acceptance. 


AMERICAN JEWELRY MANUFACTURER, 207-11 Sheraton-Biltmore Hotel, 
Providence, Rhode Island. Peter G. Fradley, Editor. Issued monthly. For manu- 
facturers of jewelry, silverware and allied items. Articles should be written ex- 
pressly for and intended to assist jewelry manufacturers. Case histories have high 
priority. General industrial articles are not wanted. One thousand words maxi- 
mum. Query first. Photos with manuscripts are accepted. Varied payment, on 
publication. Buys no rights and reports within two weeks. 
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THE DISPENSING OPTICIAN 1980 Mountain Blvd., Oakland 11, Calif. In- 
terested in articles up to 1,000 words on successful operation of optical dispensing 
business. (These are not to be confused with optometrists, oculists or opthalmolo- 
gists. Dispensing opticians are the people who make and fit the glasses on opthal- 
mologists’ prescriptions.) Articles may deal with technical aspects of adjusting 
glasses, economic factors in the business, relations with prescribing doctors (how 
does the optician get to the busy opthalmologist; how does he ask for referrals) ; 
design of new dispensing establishments; design of dispensing tables to include eye- 
glass displays; design of display windows; design of reception areas; new develop- 
ments such as sun glass “bars,” eyeglass style, and fashion counseling services 
rendered to cutomers by dispensing opticians; employee relations. Also will con- 
sider articles on advertising directed to doctors and to the public. Queries on 
special articles suggested by opticians welcomed. Present rate of pay is 3c to 3¥ec 
a word and $7.50 per photo used. 


JEWELERS’ CIRCULAR-KEYSTONE, 56th and Chestnut Sts., Philadelphia, Pa. 
D. S. McNeil, Editor. Issued monthly; 35c a copy; $4.00 a year. Use factual stories 
of methods and ideas that have increased sales and profits or reduced costs in 
jewelry stores and jewelry departments in department stores. Must be ethical; 


must be illustrated; 50 to 2,400 words. Report at once. Pay varies on publication; 
$5.00 each for photos. 


JEWELERS, PRE-VIEWS, 1475 Broadway, New York 36, N.Y. V. L. McKermin, 
Publisher. Published quarterly. For retail jewelers and department stores, manufac- 
turing jewelers, wholesale jewelers, agencies and libraries. 


MID-CONTINENT JEWELER, 1211 Walnut, Kansas City 6, Mo. Hoyt Hurst, 
Editor. Issued monthly. Edited for retail jewelers and watchmakers. Wants articles 
about jewelers—specific jewelers with names and addresses in Midwest and Mid- 
south and how they have overcome certain business problems; also factual articles 
about gems and gemology. Queries invited. Payment 3c per word, $5.00 each for 
pictures minimum. Payment on acceptance. Reports in thirty days. Buys first rights. 


NATIONAL JEWELER, 6 West 57th St., New York 19, N. Y. Frank Lambie, 
Editor. Issued monthly; 35c a copy; $3.00 a year. Uses illustrated stories about 
retail jewelry store owners who increase their business by means of new and im- 
aginative selling techniques, Length, to about 2,000 words. Buy 8x10 photos with 
mss and with captions only. Sometimes use cartoons, fillers, poetry. Pays up to $60, 
more for something better than excellent if you query first. 


THE NORTHWESTERN JEWELER, 142 W. Main St., Albert Lea, Minn. John 
R. Hayek, Associate Editor. Issued monthly; 10c a copy; $1.00 a year. Use news 
stories about jewelers in the Northwest and Upper Midwest and feature news 
stories about the same group. Also buy retail jeweler “success” stories with the “how 
to do” angle played up, and occasionally a technical story on jewelry or watch- 
making. Pictures increase publication chances. Pay Yc a word for material pub- 
lished and $2.50 per picture, on publication. 


OPTICAL JOURNAL AND REVIEW OF OPTOMETRY, 56th and Chestnut 
Sts., Philadelphia 39, Pa. Maurice E. Cox, Editor. Issued semimonthly; 25c a 
copy; $3.00 a year. Use technical articles, authoritatively written, on optometry 
and optics. Records of news and activities of optometrists, opticians, and optical 
manufacturers, importers, and wholesalers. Nonfiction; payment on publication; 
60c per printed inch minimum. Cartoons used. Photographs used, glossy prints 
8x10 inches. Color not used. 


OPTOMETRIC WORLD, 3924 Sunset Blvd., Los Angeles 29, Calif. Thomas Pen- 
field, Editor. Issued monthly; 35c a copy; $3.00 a year. Mostly staff-written.Will 
buy articles from competent optometrists if space available. Pay $1.00 per column 
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inch, set 18 picas wide in 10 point solid. Pay on publication. Report in two weeks 
or less. 


PACIFIC GOLDSMITH, 657 Mission St., San Francisco 5, Calif. Robert B. Frier, 
Editor. Issued monthly; 25c a copy; $1.00 a year. Use a limited number of mer- 
chandising articles, with a “western” slant, on the successful advertising, display or 
selling of jewelry store items. Length, 1,000 to 1,500 words. Articles can feature any 
phase of successful merchandising, but should stress the “western angle’—that is, 
either show successful methods used by western retailers or methods which would 
be appealing to or easily adapted by western retailers. Self-addressed, stamped 
return envelope must be enclosed with all material submitted to insure the return 
of all unused manuscripts. Good clear photographs to illustrate the articles are 
acceptable. Pay 1c a word, on acceptance; $3 for each photo used. 


SOUTHERN JEWELER, 75 Third St., N. W., Atlanta, Ga. Charles Fram, Editor. 
Issued monthly; 25c a copy; $2.00 a year. Use feature stories on outstanding jewelry 
stores in the 14 southern states, with photographs, news items—personal and busi- 
ness. Buy photographs. Pay 25c per 13-em column inch, immediately after publi- 
cation. 


Journalism 


THE AMERICAN PRESS, Stanton, N. J. Donald Robinson, Editor. Issued month- 
ly; 35c a copy; $3.00 a year. Use articles about weekly newspapers—primarily ideas 
and plans which help other publishers to improve their product. Want photographs 
with articles. Rate of payment is indefinite and is made on acceptance. 


ARMED FORCES WRITER, 2818 Pennsylvania Ave., N.W., Washington 6, D.C. 
Lawrence E. Wheeler, Editor. Issued quarterly; all feature articles are free-lance. 
Use nonfiction on any phase of writing or other form of communication (art, 
photography, public relations, etc.). Preferred lengths are 500 to 1,500 words. 
Material must be authoritative by reason of author’s recognized professional 
achievement. Query not necessary. Payment is %c per word minimum. Better 
rate depends on quality, significance or timeliness. Buy photos with mss and, 
overstocked in cartoons. Sometimes buy humorous fillers on some phase of com- 
munication. Purchase first serial rights. 


AUTHOR & JOURNALIST, 3365 Martin Drive, Boulder, Colo. J. K. Fogelberg, 
Editor and Publisher. Issued monthly; 25c a copy; $2.50 a year. Use articles of 
interest to writers, up to 1,800 words; also suitable verse and cartoons. Most articles 
on assignment. 


THE CALIFORNIA PUBLISHER, 615 S. Flower St., Los Angeles 17, Calif. Gus 
Holmes, Managing Editor. Issued monthly; 25c a copy; $3.00 a year. Use news- 
paper and publishing angles, trade hints, etc. No photographs. No payment. 


THE CANADIAN WEEKLY EDITOR, 604 Number 3 Rd., Richmond, B.C., 
Canada. R. C. Turner, Editor. Issued monthly. Use articles of any length, depend- 
ing on significance of subject matter. All material must be of interest to weekly 
newspaper publishers and editors. Are not interested in material aimed at dailies. 
Should have Canadian subject matter, or have Canadian slant. Will use stories 
on developments in U.S. which might eventually also affect Canadian weeklies, 
but such stories should have possible significance to Canada written in. Want 
stories on new equipment techniques, ideas, unusual methods, success stories, etc. 
Query first. Pay 50c per column inch (approximately 37 words). Buy photos 
with mss and pay $1.00 for these; size not important. Cartoons bought are con- 
nected with weekly newspapers or small printing plants. Payment is from $5.00 
to $10 for one panel, $10 to $20 for multipanel. Pay $2.00 to $5.00 for material 
for the following departments: “Slips That Pass in the Type” (obviously, typo- 
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graphical errors); “Heads in the Clouds” (errors in headwriting—either typos 
or double entendre); “Blue Pencil Notes” (instances of bad writing and/or editing 
of material which has actually appeared in print). Source must be listed. Buy 
all rights. 


THE CATHOLIC JOURNALIST, 6 E. 39th St., New York 16, N. Y. Issued 
monthly for Catholic publishers, writers, advertising market. Want articles on 
methods or systems successfully used by Catholic publications; how-to, “educa- 
tional” publishing articles; inspirational articles about writing or working in 
Catholic press field. Tight, factual writing is a must. Articles should contain 
helpful ideas and suggestions. Query is necessary. Pay $1.00 per published inch. 
Submit material to James A. Doyle. Use photos as article illustrations; 5x7 or 
8x10 glossies preferred. Should be of principles of article in action—no “smiling 
groups.” Buy cartoons with a writing or publishing angle occasionally. Pay 
$5.00 each for these. Buy all rights. 


EDITOR & PUBLISHER, 850 Third Ave., New York 22, N. Y. Jerome Walker, 
Executive Editor. Issued weekly; 20c a copy; $6.50 a year. Use daily newspaper 
trade articles and news items. Pay good rates, on publication. Query first. Also uses 
photos—glossies of newspaper subjects only. 


JOURNALISM QUARTERLY, Division of Journalism, University of Minnesota, 
Minneapolis 14, Minn. Raymond B. Nixon, Editor. Issued quarterly; $1.50 a copy; 
$6.00 a year. Use articles based on research in journalism; average length is 3,500 
words, but anything meeting specifications from 300 to 10,000 words can be con- 
sidered. No payment. 


THE NATIONAL PUBLISHER, 1025 Connecticut Ave., N.W., Washington 6, 
D. C. Donald Miller, Editor. Issued monthly; 35c a copy; $3.50 a year. Use 
articles pertaining to the weekly and small daily newspapers—to all problems 
confronting such papers, and to the personalities and histories involved. Also strictly 
trade items and mechanical and technical items. No payment. 


PUBLICATION MANAGEMENT, 1114 South Ave., Plainfield, N.J. Howard P. 
Galloway. Editor. Issued monthly; amount of free-lance material bought varies. 
Want articles in the areas of advertising, circulation, editorial, finance, general 
management, manufacturing (of publications), personnel, etc. Length depends on 
importance of topic to readers; usually from 800 to 1,500 words. General style is 
how-to in nature. Query first. Payment varies. Buy photographs with mss and 
with captions only. Like 8x10’s, but can use smaller. No color. Buy first North 
American rights. 


THE PUBLISHERS’ AUXILIARY, 333 N. Michigan Ave., Chicago 1, Ill. Edwin 
G. Schwenn, Executive Editor. Issued weekly; 20c a copy, $6.00 a year. A trade 
journal for dailies, and country and suburban weeklies. Use nonfiction features, 
500-3,000 words, on newspapers and newspaper people. Sometimes buy pix with 
mss and with captions only; also editorial cartoons on newspaper subjects. No 
fiction, poetry, fillers. No payment. 


QUILL, 35 E. Wacker Dr., Chicago 1, Ill. Clarence O. Schlaver, Editor. Issued 
monthly; 50c a copy; $5.00 a year. Official publication of Sigma Delta Chi, Profes- 
sional Journalistic Society. Devoted exclusively to press and_ radio-television— 
news problems, ethics and interests. Articles must relate to varied phases of 
journalism. How-to articles on free-lancing welcomed. Usual length, 2,000 words. 
Some cartoons with journalistic slant used. All contributions are voluntary. No 
payment. 


SCHOLASTIC EDITOR, 18 Journalism Bldg., University of Minnesota, Minne- 


apolis 14, Minn. Mrs. Kathleen K. Leabo, Editor. Issued monthly, October 
through June; 45c a copy, $4.00 a year. Want material of interest to anyone con- 
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cerned with student publications—e.g., articles on writing, editing, layout, photog- 
raphy, printing, business management, etc. Also use articles on careers in journa- 
lism. Specific, how-to style is preferred. Also like straight article style and per- 
sonal experience approach. Preferred length is 500-3,000 words. Query not 
* ii Payment is five copies of the magazine. Request first publication 
rights. 


THE WRITER, 8 Arlington St., Boston 16, Mass. A. S. Burack, Editor. Issued 
monthly; 35c a copy; $4.00 a year. Use articles of instruction for writers, approxi- 
mately 2,000 words. Use very little free-lance material. Report in two weeks. Pay 
$10 and up per article, on acceptance. 


WRITER’S DIGEST, 22 E. 12th St., Cincinnati 10 Ohio. Richard K. Abbott, 
Editor. Issued monthly; average of six articles per issue bought from free-lancers. 
Articles should show how to write successfully. Liberal use of examples is essential. 
The reader must be motivated to write for that particular field being discussed. 
The how-to article should run from 1,800 to 3,000 words. Also use occasional 
humorous articles of around 1,500 words. Query is essential. Payment is lc per 
word, sometimes more for outstanding pieces. Buy photographs with mss. B&w 
only. Can be any size as long as they are clear, unmarred and otherwise reproduc- 
ible. Payment ranges from $3.00 to $15. Publish about one piece of verse per 
issue. Payment, 50c per line. Use from one to six cartoons each month. Should 
be slanted to writers, deal with writing. Pay $10 each. Payment for occasional 
fillers bought is dependent on quality. Payment is generally about $1.00 per 
column inch. Buy first magazine rights. 


WRITER’S YEARBOOK, 22 E. 12th St., Cincinnati 10,Ohio. Richard Rosenthal, 
Editor. Issued annually. All work done on assignment. 


Laundry and Dry Cleaning 


AMERICAN DRYCLEANER, 21 W. Huron Bldg., Chicago 10, Ill. Kenn Jacobs, 
Editor. Issued monthly. Sent free to over 30,000 drycleaners in the U.S. and 
Canada. Want tightly-written, well-documented features on a wide range of 
subjects. Especially interested in coin-operated drycleaning articles with unique 
angles. Can always use fresh merchandising stories. Other subjects include employee 
relations, consumer education, advertising, incentives, route controls, pricing 
methods, cost cutting, premiums, offbeat services, seasonal specialties, etc. Buy 
photographs. Pay 3c a word and up and $5.00 for photos and cartoons (three or 
four a month), on acceptance. 


AMERICAN LAUNDRY DIGEST, 21 W. Huron St., Chicago 10, Il. Walt Gal- 
lagher, Editor. Issued monthly. Interested in successful employer-employee relations 
and employee training programs. Examples: profit-sharing plans; wage incentives 
for good production; special rewards offered in contests and similar drives with a 
specific objective; other means of reducing labor turnover. Also welcome production 
stories showing how remodeling, rearranging of plant or departmental layout, etc., 
resulted in speedier flow of work through the plant, lower production cost. Can also 
use human interest stories on laundry-owners who have capitalized on their person- 
alities and civic or patriotic activities. Writers should query the editor and be sure 
they have access to all significant data pertaining to the subject on which they 
intend to write. The down-to-earth, “this is how it’s done” angle is all-important. 
Field covered: power operated laundries, diaper services, linen suppliers, institu- 
tional (hotels, hospitals, etc.) laundries, industrial laundries, laundries with dry- 
cleaning departments, coin-operated laundries and launderettes. 


THE AUTOMATIC COIN-OP LAUNDERER & CLEANER, 75 Third St., N.W., 
Atlanta 8, Ga. Walter Turrentine, Editor. Issued monthly; 30c a copy; $3.00 a 
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year. This magazine is devoted to the automatic quick-service laundry—cleaning 
plants—self-service, attendant, coin-operated and combination. Is interested in 
receiving all news items pertaining to this trade. Wants feature articles based on 
interviews, remembering that the reader is the plant operator of other automatic 
quick-service and coin-operated laundry-cleaning plants. Length: 1,000 to 2,500 
words, with a minimum of two or a maximum of four photos. Also wants articles 
about special services offered by the various plants in this industry. Photographs 
that are action pictures are particularly wanted, such as pictures of customers in 
the automatic self-service laundry. Pays $3.50 for these provided they are clear 
glossies. Payment for text is 2c a word. 


CLEANING & LAUNDRY AGE, 370 Lexington Ave., New York 17, N. Y. Stan 
Daly, Editor. Issued monthly; 50c a copy; $4.00 a year. Uses feature articles on 
plant openings, production improvements, new advertising campaigns, as well as 
news items about activities of plant owners, local associations, etc. Uses photos for 
illustration. Please do not send unique copy. Urgently request query before sub- 
mitting articles unless the writer is very familiar with current developments in this 
industry. Pays 2c a word for news items; $5.00 for each photo, after acceptance. 
Pays for features by arrangement, after publication. Reports in a week. 


CLOTHESLINE, 7452 Limekiln Pike, Philadelphia 38, Pa. Sol Memberg, Edi- 
tor. Issued monthly. For drycleaners, launderers, tailors. Want personal experience 
articles and those which offer new ideas of practical interest to above readers. 
Query first. Pay $10 for articles of 250 to 300 words. Use photographs with mss. 


COIN-OP, 200 Madison Ave., New York, N. Y. Richard I. Ziff, Editor. Issued 
monthly. For owners of Coin-Op laundry and drycleaning stores. Pays $25 per 
printed page, including pix, on publication. No “shotgun” stories. Articles must 
develop one facet of operation. Buys average of nine cartoons per year at $6.00 
per cartoon. Reports within two weeks. Buys all rights. 


DRYCLEANING WORLD, 200 Madison Ave., New York, N. Y. Issued monthly 
for drycleaning plant owners. Use articles of 1,000 words on technical subjects of 
interest to readers. Material must be clearly written and must concentrate on single 
aspect of a specific problem. Query first. Pay $25 per published page, including 
photos. Submit nonfiction to Duffy Marks, Executive Editor. Photos should be 
8x10’s. No color. Buy some cartoons on drycleaning subjects. Buy all rights. 


FABRIC CARE, American Institute of Laundering, Joliet, Ill. Richard Day, Edi- 
tor. Issued monthly; buy several features and cartoons each month. Good market 
for interesting and useful case history and feature articles about laundries or 
their owners. Also buy photo-caption tips on any phase of-laundry operation. Arti- 
cles should not be longer than 1,500 words and must be accompanied by four or 
preferably more professional quality photographs. Established writers may query 
before submitting material. Particularly like to see articles showing an insight 
into laundrymen’s problems and show how they were, or can be, solved. Pay 3c 
per word and $5.00 to $10 per photograph, depending on quality. Payment is on 

- acceptance. Photos should be 8x10 glossies, though smaller sizes are acceptable. 
Color used only occasionally for covers and special features. No prejudice against 
small transparencies. Use some humorous verse on the laundry business. Cartoons 
that do not poke fun at laundries are sought. Customers may be ridiculed within 
the limits of good taste. Cartoons may concern any phase of laundry operation, 
though delivery and sales would probably be easiest for cartoonists unfamiliar 
with the field. Payment is $10 on acceptance. Submit roughs first. Good market for 
ideas and kinks section showing improved methods and machines that a particular 
laundry is using. Must be illustrated with photo or drawing. Buy first rights in the 
laundry field. 


THE GUIDE (formerly Laundryman’s-Cleaner’s Guide), 316 Peachtree St., N. E., 
Atlanta 3, Ga. Steve R. Harman, Editor. Issued monthly; 50c a copy; $3.00 a year. 
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Covers South and Southwest. From this area need pictures and features on “how” 
laundry and cleaning plants are gaining new customers, holding their old ones, 
cutting production costs, training and hiring personnel. Emphasis is now on sales. 
Any length story. Photos to illustrate chief points of article. News pictures and 
items of the industry in South. Hungry for pictures and write-ups of good promo- 
arpa stunts. Inquiries invited. Pay 1c up a word and $3.50 up per photo on closing 
of issue. 


INSTITUTIONAL LAUNDRY & LINEN, 200 Madison Ave., New York, N. Y. 
Richard I. Ziff, Editor. Issued bimonthly. For managers of institutional laundries. 
Pays $25 per printed page, including pix. No “shotgun” stories. Treats one facet 
of plant operation in each article—for example, will refuse a story about hospi- 
tal’s laundry operation, but will take one about hospital’s linen coding system or 
press room operation. Payment on publication. Uses average of three cartoons 
per year at $6.00 per cartoon. Reports within two weeks. Buys all rights. 


LAUNDER-MATIC AGE/NATIONAL COINAMAT JOURNAL, 60 E. 42nd St., 
New York, N. Y. Nathaniel Holmes, Managing Editor. Issued monthly. For auto- 
matic and coin-operated laundry and drycleaning stores. Wants 1,500 to 2,000- 
word articles covering complete store operation or specific features thereof. 
Three to five pictures per manuscript. Pays $5.00 per photo used and 2c per word 
on acceptance. Decision within two weeks. 


LAUNDRY AND DRY CLEANING JOURNAL, 93 Railside Road, Don Mills, 
Ont., Canada. George Skov, Editor. Issued thirteen times yearly on a controlled 
basis to bona fide plant operators. Use factual stories of preferred 1,200-word 
length, dealing with commercial plant and institutional laundry and drycleaning 
operation. Directed to Canadian readers; accent is upon Canadian subjects, re- 
new methods, layouts, cost-cutting case histories, business-getting promotions, 
etc. Payment, 2c a word on acceptance. Photos, black and white only, 2 or 3 
per story, any size, at $5 each. Cartoons used on occasion. 


LAUNDRY AND DRYCLEANER ROUTEMAN, 1183 Airport Rd., Aliquippa, 
Pa. Martin De Bryn, Editor. Issued monthly; two articles bought per issue. Want 
articles dealing with ideas on building routes with actual tips from operating laun- 
dries and drycleaners. No general articles on salesmanship. Everything must be 
specific. Practicality and ease of application of ideas set forth are essential. Query 
first. Payment is 3c per word, on acceptance. 


NATIONAL CLEANER, 466 Lexington Ave., New York 17, N. Y. W. R. Palmer, 
Editor. Issued monthly; use a very small amount of free-lance material. For owners 
and operators of drycleaning plants. Articles are mostly technical, so query before 
submitting anything here. Want articles on gadgets, promotions, new ideas, etc. 
Payment is 2c to 3c per word. Buy photographs with mss and with captions only. 
8x10 glossies preferred—medium contrast. No color. Buy all rights for the field. 


PACIFIC LAUNDRY AND CLEANING JOURNAL, 500 Howard St., San Fran- 
cisco 5, Calif. Ennis B. Gicker, Editor. Issued monthly; $3.00 a year. Use news 
and features on plant operations in the laundry and dry cleaning industry of the 
11 Western states. Query first. Pay a minimum of 2c a word and $3.00 per 
picture on acceptance. 


RENTAL LAUNDRY MANAGEMENT, 200 Madison Ave., New York 16, N. Y. 
Duffy Marks, Editor. Issued every other month. For top management in linen sup- 
ply firms, diaper services, and industrial laundries. Wants articles of 1,000 to 2,000 
words with four to eight 8x10 photos on management practices in the rental laun- 
dry services. Articles should be written “up” to sophisticated, “big-business” audi- 
ence. Pays $25 per published page, including photos. Buys twelve cartoons per year 
on laundry subjects, at $6.00 a cartoon. Pays on publication. Reports immediately. 


Buys full rights. 
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TEXAS LAUNDRY & CLEANING JOURNAL, 107 W. Locust St., San Antonio 
12, Texas. James B. Brucks, Editor. Issued monthly; 25c a copy; $1.50 a year. Use 
any article of interest to laundries and dry cleaners in the Southwest section 
(Arkansas, Louisiana, Oklahoma, Texas, New Mexico), 500 to 1,000 words. Buy 
photographs. No fiction or poetry. Report in 30 days. Pay 2c a word and $2 for 
photos (more for special photos), on publication. 


Law 


WESTCHESTER LAW JOURNAL, 86 Orawaupum St., White Plains, N. Y. 
Frank Mallen, Editor and Publisher. Issued daily except Saturdays, Sundays and 
holidays; 25c a copy; $25.00 a year. Use limited number of articles, mainly of a 
legal nature. Payment is according to type of contribution. 


Leather Goods 


AMERICAN SHOEMAKING, 683 Atlantic Ave., Boston 11, Mass. James D. 
Sutton, Editor. Issued weekly; 10c a copy; $3.00 a year. Use technical articles 
dealing with shoe factory operation; construction and systems. Also will consider 
new developments which might be of interest to the shoe industry. Writers are 
asked to submit outlines of proposed articles and reports will be made promptly. 


BOOT AND SHOE RECORDER, 56th and Chestnut Sts., Philadelphia 39, Pa. 
J. J. Reilly, Editor. Issued semimonthly; 35c a copy; $3.00 a year. Use 750 to 1,500- 
word feature articles on merchandising and promotion principles; success stories; 
with illustration. In the market for new type of material which can be classified 
as Shoe Humor and Oddities. This will include jokes and also humorous or 
curious items relating to shoes, boots, feet, walking, etc. For instance, an item 
about a man who walked around the world backwards, or that spike heels have 
been banned from an Irish hospital. Should be short—one or two lines to a 
paragraph. No cartoons. Payment is $2.50 each, on publication. Pay 2c a word; 
$5.00 minimum for 8x10 photos, on publication. 


CANADIAN FOOTWEAR, 146 Bates Rd., Montreal 26, Que., Canada. Bill 
Bailey, Editor. Issued monthly. Little free-lance material bought. Articles may deal 
with any phase of the industry from tanning to retailing. Should be on Canadian 
theme unless new methods of manufacture. Direct, unfrilly approach wanted. Pre- 
ferred length is 500-1,000 words. Pay 3c per word. Buy pix with mss and with 
captions only; 8x10 glossies with good contrast preferred. Pay $3.00 per photo. 
Buy cartoons if on shoe retailing subjects. Pay $5.00 for these. Buy exclusive rights 
for footwear trade in Canada. 


LEATHER AND SHOES, 10 High St., Boston 10, Mass. Irving B. Roberts, Editor. 
Issued weekly; 30c a copy; $5.00 a year. This publication serves the shoe and 
leather manufacturing and chain store retailing industries. An open market for 
news concerning these two industries from the merchandising, executive or 
technical aspects. Use feature articles, 1,000 to 2,000 words. Use material dealing 
with new developments in equipment, products, materials, operations, ideas, all of 
which must be stressed for their practical value to the shoe and _ leather 
manufacturer. Particularly interested in features on retail shoe chain and depart- 
ment chain shoe operations. Good photos will help the article considerably. 
Articles should give a solid picture of what’s happening inside the plant or how 
something can be practicably used there. Or, stories of developments outside 
this field which can be applied to shoe and leather manufacturing. Best to 
query first on features. Report in two weeks. Pay 2c a word and up, on accept- 
ance. 


THE LEATHER CRAFTSMAN, P. O. Box 1386, Fort Worth, Texas. Uses orig- 
inal articles on techniques of leathercraft and similar handcrafts. Length up to 
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1,500 words. Photographs and drawings to illustrate, Fillers: Small projects and 
“Tips & Hints.” Payment is on publication, based on $10 per printed page and $5 
for photos used; fillers $1.00 to $5.00, depending on value to craftsmen. Send 
for sample copy. 


THE LEATHER MANUFACTURER, 683 Atlantic Ave., Boston 11, Mass. Fred 
M. Moynihan, Editor. Issued monthly; 15c a copy; $1.00 a year. Use articles per- 
taining only to tanning and finishing of leathers. Also leather research (technical) 
tannery engineering and related equipment. 


LUGGAGE AND LEATHER GOODS, 111 Fourth Ave., New York 3, N. Y. 
Howard J. Kelly, Editor. Issued monthly; 50c a copy; $3.00 a year. Use feature 
articles, biographies and case histories of successful operations at the wholesale or 
retail level in the field covering luggage, trunks, personal leather goods, and leather 
novelties. Query first. Pay $25 per published page for feature articles; $2.50 for 
news items, and for those over 100 words, 2%2c a word; $5 per published photo- 
graph. 


THE MASTER SHOE REBUILDER, 60 South St., Boston 11, Mass. W. C. Hatch, 
Editor. Issued monthly; 10c a copy; $1.00 a year. Use constructive articles, 1,200 
to 1,500 words, on modern deluxe shoe repair establishments. Buy photographs. 
Report in two to four weeks. Pay Ic a word, on acceptance. 


SHOE SERVICE MAGAZINE, 222 W. Adams St., Chicago 6, Ill. Glen Johnson, 
Editor. Issued monthly. Edited for shoe repair shop owners and employed repair- 
men. Will consider technical articles, with pix, showing repairmen how to repair 
shoes. Each submission negotiated directly with author. Buys gag cartoons dealing 
with situations in a repair shop, also cartoons on humorous points on how to make 
money in shop. Pays $4.00 per cartoon. Payment on acceptance. Reports within a 
week. Usually buys complete rights. 


> 


Lumber and Woodworking 


AMERICAN FORESTS, 919 17th St., N. W., Washington 6, D. C. James B. Craig, 
Editor. Issued monthly; 50c a copy; $6.00 a year. Uses material on natural re- 
sources and conservation of forests, wildlife, water, in lengths around 2,500 words. 
Also wants material on outdoor recreation, Pays 3c a word, and up, depending on 
quality of material. Pays $3.00, and up, for each photo used inside; $10, and up, 
for cover pictures. 


THE BRITISH COLUMBIA LUMBERMAN, Box 6000, Vancouver 3, B.C., 
Canada. Ron Ruttan, Editor. Issued monthly for forest industry (logging, saw- 
milling) management. Buy two or three articles per issue. Want stories of new 
developments, theories, practical applications, new methods, etc., in the industry. 
Must be especially applicable to forestry in British Columbia. Depth of reporting 
combined with brevity is important. Buy pix with mss and with captions 
only; 8x10 b&w glossies preferred, but 4x5 is acceptable. Pay 3c a word and 
$3.00 for original pix. Sometimes buy pertinent cartoons. 


BUILDING MATERIALS MERCHANDISER, See page 249. 
CANADA LUMBERMAN, 1450 Don Mills Rd., Don Mills, Ont., Canada. W.S. 


Barford, Editor and Manager. Issued monthly. Use articles concerning industry 
topics, especially how-to stories that help businessmen in the forest industries. 
Query first. Pay 2-3c per word. Submit articles to Jack Fell, Managing Editor. 
All stories should take the form of detailed reports of new methods, techniques 
and cost cutting practices that are being successfully used anywhere in Canada, 
together with descriptions of new machinery and equipment that is improving 
efficiency and utilization of wood. It is very important that accurate descriptions 


328 Trade Journals 


of machinery (make, model, etc.) be always included and any details of costs, etc., 
in actual dollars and cents can make the difference between a below-average 
story and an exceptional one. Buy photographs with mss and sometimes with 
captions only. Should be 8x10, b&w glossies or negatives. Buy cartoons which are 
directly keyed to industry subjects. Rights bought vary. 


CHAIN SAW AGE, Dekum Building, Portland 4, Oregon. Norman Warren Raies, 
Editor. Issued monthly. For chain saw dealers and distributors. Pays 2c per 
word for 600 to 1,000-word articles dealing with anything related to chain saws 
or their component parts. $5.00 for 4x5 or 35mm pix submitted with manu- 
scripts or with captions only. Payment on publication. Reports in ten days. Buys 
varied rights. 


CHAIN SAW INDUSTRY, 307 Milam St., Box 1703, Shreveport, La. Dave Land, 
Editor. Published bimonthly. For chain saw dealers. Wants articles on chain saw 
dealers who are successful in their field, explaining factors which make them so. 
Human interest material necessary. Also articles on chain saw loggers—farmers, 
professional loggers—and how they make money with their saw. Pays 1c a word. 
Buys one or two pix submitted with manuscripts or pix submitted with captions 
only. Pays $5.00 per pix used. Buys about twelve cartoons a year. Payment on pub- 
lication. Reports immediately. Buys first printing rights only. 


THE COMMERCIAL BULLETIN (Curtis Guild & Co., Publishers, Inc.), 177 
Milk St. Boston 10, Mass. A. C. MacHardy, Publisher. Issued weekly with special 
monthly supplement, The Lumber and Building Materials Dealer; directed to 
wholesalers and, to a lesser extent, retailers. For industry executive readership and 
are interested in copy pertaining only to the following: (1) Lumber and Build- 
ing Materials (coverage of Northeastern U. S., Pacific Northwest and Canada). 
Specifically interested in trade copy for knowledgeable readership with emphasis 
on technical data, production, etc. (2) Wool Textiles (international coverage of all 
markets, with heavy emphasis on raw materials and semimanufacturers, wool 
raising, processing, etc. Technical pieces on industry economics in either primary 
markets (wool raising) or mill production of value. Two supplements yearly in 
February and September. (3) Waste Materials (U. S. and British markets with 
emphasis on Northeastern U. S.). All textile wastes and paper wastes, pulp lumber. 
Same restrictions as above. (4) Fuels. Coal and oil coverage of U. S. with emphasis 
on Northeastern U. S. Same restrictions as above. Wants articles no more than 
1,000 words, preferably about 750. Writing style: almost anything but humor, 
although occasional light touches desirable. Writers may presume considerable 
knowledge of industries covered and general economics on part of readership. 
Specifically wants pieces on the successful businessman, or firm who has hit on new 
marketing idea, developed new machinery, equipment, etc., or otherwise overcome 
a problem of the industry. Sometimes uses pix accompanying manuscripts, depend- 
ing on piece. Usually pays $20 to $50 per piece, on publication. Reports within 
thirty days. Query first. Ordinarily buys only first rights, occasionally all. 


FURNITURE PRODUCTION, 804 Church St., Nashville 3, Tenn. J. H. Whaley, 
Jr., Editor. Issued monthly. Uses stories about furniture manufacturing processes, 
woodworking developments, people in these industries, etc., of a technical or semi- 
technical nature. Is not interested in material having to do with retail furniture 
stores or their operations. Pays 50c to $1.10 a column inch, after publication. Likes 
photographs for illustration. Reports in about two weeks. 


HIBALLER MAGAZINE, 1137 W. Hastings St., Vancouver, B.C., Canada. 
Cy Young, Editor. Issued monthly. Use nonfiction of interest to those in the 
forest industry (logging, sawmilling, etc.). Brevity is essential. Payment is 3c per 
word. Also buy cartoons with a forest industry slant. Payment is $5.00 each, on 
publication. Query before submitting material. 
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INDUSTRJAL WOODWORKING, 1 River Rd., Gos Cobb, Conn. Mathew J. 
Bruccoli, Editor. Issued monthly for fabricators of wood products. Interested in 
how-to-do-it material on an industrial or production level only. Text should be 
brief—less than 1,500 words—but supported by captioned glossies illustrating 
machinery set-ups, successful production innovations, etc. Do not use much mate- 
rial on structural wood utilization. Largest audience includes furniture, millwork 
and similar wood product manufacturers. Material must be authentic, crisply 
written, of interest to busy craftsmen. Rarely pay more than $50. Sometimes buy 
appropriate cartoons, but overstocked right now. Buy exclusive rights. 


MISSISSIPPI VALLEY LUMBERMAN, 1011 Lumber Exchange, Minneapolis 1, 
Minn. Robert W. Benson, News Editor. Issued biweekly; 10c a copy; $3.50 a year. 
Use news only of the lumber milling, building materials industries on the Pacific 
Coast, mainly Washington and Oregon—industry news, business changes, sketches 
of executives, etc. No photos, fiction, or poetry. Pay 15c per inch, after publication. 


NATIONAL HARDWOOD MAGAZINE, 2065 Union Ave., Memphis, Tenn. 
Owen L. Miller, Editor. Issued monthly; 50c a copy; $5.00 a year. Devoted ex- 
clusively to the production, distribution, and consumption of hardwoods and hard- 
wood products. Use articles on manufacturing furniture, caskets, musical instru- 
ments, ships, vehicles, etc., in which hardwood lumber, veneer or plywood is used. 
Length, 500 to 2,000 words. Prefer articles of “how-to-do-it” slant, helpful to users 
of hardwoods. Prefer photographs and/or drawings with all articles, but not neces- 
sary. Pay 2c a word, on acceptance; $3.50 per illustration. Best to query first. 


RETAIL LUMBERMAN, 928 Grand Ave., Kansas City 6, Mo. Allan C. Wardrip, 
Managing Editor. Issued monthly; 25c a copy; $2.00 a year. Use nonfiction stories 
about merchandising, selling, and advertising ideas or campaigns retail lumber 
dealers have used successfully. Primarily staff-written; will not be responsible for 
unsolicited manuscripts, so query first before submitting material. 


SOUTHERN LUMBER JOURNAL, Box 488, Jacksonville 1, Fla. R. B. Wand, 
Editor. Issued monthly; 35c a copy;'$3.00 a year. Use 600-800-word feature stories 
dealing with retail lumber yards in the South—merchandising, advertising, per- 
sonality, success stories. Also interested in articles on new lumber manufacturing 
plants, forestry, etc. Payment on publication. 


SOUTHERN LUMBERMAN, 2916 Sidco Drive, Nashville 4, Tenn. S. F. Horn, 
Editor. Issued semimonthly; 25c a copy; $5.00 a year. Use articles dealing with 
production or marketing of lumber, new developments in use of wood, news of 
industry, etc. Any length. Buy photographs. Report in a week. Pay 50c an inch, on 
publication. 


THE TIMBERMAN, 731 S.W. Oak St., Portland 5, Oregon. Albert Arnst, Editor. 
Issued monthly; 50c a copy; $4.00 a year. Nearly all material is staff-written, but 
they occasionally use bylined articles by authorities on logging, log hauling, tree 
farming, land management, etc. Such material should be tightly written, and con- 
tain full mechanical details when necessary. Length, 1,000 to 1,500 words; and 
illustrating photos are a must. Pay $15 to $35, pix included, on acceptance. Photos: 
8x10 preferred; 4x5 prints OK if quality is good; no color. No poetry. A very few 
cartoons. No fillers. Report within a week. 


WESTERN TIMBER INDUSTRY, 414 Alderway Bldg., Portland, Ore. Vernon 
S. White, Editor. Issued monthly for logging and sawmill operators. Buy very 
little free-lance material. Use articles on developments in logging and manufactur- 
ing of woods products in the western states and western Canada only. Straight 
news style. Length depends on importance of subject. Economic-political news 
affecting the timber industry is also used. Query first. Pay Yc per word. Buy 
photographs with mss and with captions only. Glossy prints wanted—no mattes. 
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WOOD & WOOD PRODUCTS, 59 E. Monroe St., Chicago 3, Ill. J. F. Koellisch, 
Editor and Publisher. Issued monthly; 50c a copy; $5 a year. Wants new produc- 
tion methods, time saving and cost saving methods in effect in specific wood-using 
plants; also modernization features. Length should be 1,000 to 1,800 words. Pay 
3c to 5c a word, on publication. Operating photographs necessary, for which $3.00 
to $5.00 each is paid. Reports in two weeks. Query, and editors will try to point 
out angles, possible photos. Cartoons related to the field bring $5.00 each on 
publication. Buys all wood industry rights and reports within 30 days. 


WOOD CONSTRUCTION AND BUILDING MATERIALIST, Kinsey Rd., 
P. O. Box 196, Xenia, Ohio. Findley M. Torrence, Editor. Issued monthly; 20c a 
copy; $2.00 a year. Use 1,200-word articles, with illustrations, on merchandising, 
advertising, and promotional activities of lumber and building material dealers— 
based on actual interviews with dealers. To carry dealer’s byline. Buy photographs. 
Report in a month. Pay 16c per column inch. Also special assignments at better 
rates, if queried first. Inspirational case histories of successful promotion of new 
homes and modernization sales. 


WOOD PRESERVING NEWS, 111 W. Washington St., Chicago 2, Ill. C. Miles 
Burpee, Editor. Issued monthly; buy a very small amount of free-lance material. 
Want articles on the uses of pressure-preserved timber products in any type of 
construction, including farm, marine and foundation. Aim at architects, engineers 
and government officials who use and specify such materials. Not to exceed 
1,500 words. Must include appropriate photographs of action. Straight reportorial 
style, rather than breezy puff. Query first. Pay usual trade rate. Submit queries to 
Robert E. Lacey, Managing Editor. 


WOOD WORKING DIGEST, Gary and Geneva Rd., Wheaton, Ill. Issued 
monthly. Wants 500 to 2,000-word in-plant articles pointing up methods, processes, 
techniques and short cuts which improve production efficiency or economize on 
costs. Slant on the “why” of subject discussed. Like to probe into management 
thinking behind the obvious story. Also like to include some human interest to 
avoid pedantic style in technical discussion. Prefer well-illustrated pieces, including 
photos and drawings. Do not want “walk-thru” or plant tour type articles. Will be 
happy to establish regional correspondence with promising free-lancers. Pays $25 
per printed page, including photos; sometimes higher on flat rate basis, depending 


on quality and significance of article. Reports promptly. Pays on publication. 
Prefer queries first. 


WORLD WOOD, 731 S.W. Oak St., Portland 5, Ore. Harold H. Keil, Editor. 
Issued quarterly. Need operating stories about logging operations, mills, etc. 
Should be on-the-spot, technical material including full details of production and 
equipment. Need all trade names and equipment specifications. Should be effi- 
cient operations, possibly showing new production ideas. Author need not be an 
expert but must have expert sources of material. Use very few of the general for- 
est resource type stories. Want details of specific operations. Query first. Pay 
minimum of $20 per published page (including pix), with occasional higher 
rates for outstanding material. Photos should be 8x10 glossies; no color used. 
Buy exclusive rights for one year in the field. 


Machinery and Metal Trade 


AMERICAN MACHINIST/METALWORKING MANUFACTURING, 330 W. 
42nd St., New York 36, N.Y. Burnham Finney, Editor. Issued biweekly; 75c a 
copy; $3.00 a year. Appeals to employers and managers of metalworking plants. 
Use short articles, preferably in letter form, describing unusual or exceptionally 
efficient tools, devices, kinks, fixtures, etc. Normal length is half a printed page. 
Photographs used. Pay $25 per printed page, on acceptance. 
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ASSEMBLY & FASTENER ENGINEERING, Hitchcock Publishing Co., Wheaton, 
Ill. Monthly, aimed at design, engineering and production personnel concerned 
with assembly problems in manufacturing plants. Want features on design, engi- 
neering and production practices for the assembly of manufactured products. 
Prefer articles dealing with principles and concepts of general nature, rather than 
those of the case-history or application-study type. Subject areas include selec- 
tion, specification, and application of fasteners, mounting hardware, electrical 
connectors, wiring, hydraulic and pneumatic fittings, seals and gaskets, adhesives, 
joining methods (soldering, welding, brazing, etc.); and assembly equipment; 
specification of fits and tolerances; joint design; design and shop assembly 
standards; time and motion study (assembly line); quality control in assembly; 
layout and balancing of assembly lines; assembly tool and jig design; program- 
ming assembly line operations; working conditions, incentives, labor costs, and 
union relations as they relate to assembly line operators; hiring and training of 
assembly line personnel; supervisory practices for the assembly line. Require 
good quality photos or sketches, usually close-ups of specific details. Pay on pub- 
lication, $30 per published page. Query first on leads or ideas. Submit to Leo F. 
Spector, Editor. Occasionally, material will be of interest to other editors and 
will be directed accordingly. Extra payment is made if article is used more 
than once. 


AUTOMATIC MACHINING, 65 Broad St., Rochester 14, N. Y. Donald E. Wood, 
Editor. Issued monthly for specialized machine shops. Wants articles any length 
but this is a highly technical field. Wants how-to articles on work in screw ma- 
chine shops with art or sketches. Authors must know the field. It is not for the 
average free-lancer. Pays on publication. Uses one cartoon monthly dealing with 
screw machines and cold heading machines and/or related operations. $4 on ac- 
ceptance for pen and ink roughs. Reports at once and buys all rights unless ar- 
ranged otherwise with the author. 


CANADIAN MACHINERY AND METALWORKING, 481 University Ave., 
Toronto 2, Ont., Canada. R. E. Crawford, Editor. Want technical and semi- 
technical articles dealing with metalworking operations in Canada. Accuracy and 
service appeal to readers is a must. Query first. Pay 3c per word. Buy pix with mss 
and with captions only. No color. Buy a few cartoons with machine shop theme. 
Pay $7.50 to $10 for these. 


CANADIAN METALWORKING, 1450 Don Mills Rd., Don Mills, Ont., Canada. 
W. W. Craig. Editor. Articles of 600 to 1,500 words with illustrations on machine 
production and practical shop ideas in Canada. Canadian Metalworking publishes 
submitted material of lengths ranging from 50 words up at the rate of 2c to 5c a 
word, depending on quality. Magazine readership covers production, engineering 
and purchasing functions of all industry wherever any metal is worked. Submission 
should detail a manufacturing process involving metal, report on metallurgical dis- 
coveries having a manufacturing application or explain some function of manu- 
facturing management relative to production. Editorial color is used. Cartoons 
with industrial theme are used at $5 each. Query before submitting. Buy first pub- 
lication rights. 


COMBUSTION, 305 Madison Ave., New York 17, N.Y. Joseph C. McCabe, 
Editor. Issued monthly; about 25% of material is free-lance. Want application 
stories on steam-using equipment, presented in fairly solid technical language, em- 
ploying the terms of the industry. No length restriction. Material must be of prac- 
tical value to engineers in operation or design. Query first. Payment is $20 to $30 
per printed page. 

COPPER & BRASS BULLETIN, 420 Lexington Ave., New York 17, N. Y. 


Robert C. Carmody, Editor. Issued quarterly; very little free-lance material bought. 
Articles, up to 500 words in length, must deal with any of the copper metals 
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produced by brass mills (wrought products) and used in any commercial way 
(plumbing, hardware, sculpture, sheathing, electronics, etc.), written clearly in 
layman’s terms. Must point out the advantages and virtues of the copper metals 
and the process (extrusion, forgings, etc.) which formed the mill product from 
which the article is made. Only American products considered. Pay 10c per word. 
Buy photographs with mss only. Pay $5.00 per b&w glossy, 82x10. 


CUTTING TOOL ENGINEERING, Hitchcock Publishing Co., Wheaton, IIl. 
Monthly, aimed at responsible tool and methods engineering production and tool- 
room personnel. Principally concerned with metal cutting with tools of all mate- 
rials: high speed steel, carbide, ceramic, etc. Interested in design of cutting tools 
and related products. Pay on aceptance at $25 and up per page, based on esti- 
mated layout. Bonus payment after publication if article merits more space. Pho- 
tos, charts and other illustrations considered part of package. Query first on ideas 
or leads. Submit to David H. Joyce, Editor. Material suited to other magazines in 
house will be so directed—extra payment if used second time. 


DAILY METAL REPORTER, 425 W. 25th St., New York 1, N. Y. Dr. Joseph 
Zimmerman, Editor-in-Chief. Issued daily except Sundays and Mondays; 10c a 
copy; $18.00 a year. 


ELECTROMECHANICAL DESIGN, 167 Corey Rd., Brookline 46, Mass. Har- 
old Buchbinder, Publisher. Want design stories about electromechanical equipment 
that embody improvements in the state-of-the-art, based upon refinements or ex- 
tensions in the theory and analysis traditionally applied to that type of equipment; 
monographs and nomographs that provide a simplified mathematical or graphical 
method of solving specific design problems; survey articles (called Components Di- 
gests) on a clearly definable class of components or subsystems. Purpose of all these 
is to help the designer bridge the gap between textbook theory and rule of thumb 
principles that are fundamental to good engineering design. Most Components 
Digests are staff-written. Conversational style; slant to practical application by 
other engineers. Illustrative photos should be 8x10 glossy halftones; also want 
graphs, charts. Query first. Pay $20-50 per page, depending on the amount of illus- 
trations. Sometimes buys engineering cartoons; pays $10-15. Reports within five 
days. 


FOUNDRY MAGAZINE, Penton Bldg., Cleveland 13, Ohio. W. G. Gude, Editor. 
Issued monthly; $1.00 a copy; $10.00 a year. Uses articles describing operating 
practice in foundries written to interest companies producing metal castings. Maxi- 
mum length is 3,000 words. Pays $30 per printed page. Uses illustrative 8x10 
photographs with article. Pays $10 each for two or three cartoons in each issue; 
pencil or pen and ink roughs. Should point up industry’s particular idiosyncracies. 
Reports in two weeks. 


GRINDING & FINISHING, Hitchcock Publishing Co., Wheaton, III. Monthly, 
aimed at management, engineers, technicians and all personnel authorized to direct 
or recommend processing. M. M. Patterson, Editor. Features wanted on abrasives, 
equipment and accessories used in grinding, honing, deburring, buffing and_pol- 
ishing. Require applications with complete details of how, why, and economics. 
Primarily concerned with metalworking, but occasionally covers ceramics and 
other materials. Pay on acceptance at $25 and up per page, based on estimated lay- 
out. Bonus payment after publication if article merits more space. Photos, charts 
and other illustrations considered part of the package. Query first on ideas or leads. 
Material suited to other magazines in house will be so directed—extra payment if 
used second time. 


IRON AGE, Chestnut and 56th St., Philadelphia 39, Pa. E. C. Beaudet, Editor. 
Issued weekly; 50c a copy; $2.00 a year (Metalworking), $15 (others). Use arti- 
cles on technical aspects of metalworking, both ferrous and nonferrous. Also 
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photographs ‘of interesting metal producing and fabricating operations. News of 
metalworking industry also used. Buy two cartoons per month, with payment of 
$7.50 on acceptance for management and business material; pen and ink roughs 
with ben-day; first rights bought. 


JOURNAL OF METALS, 345 E. 47th St., New York 17, N. Y. F. Weston Star- 
ratt, Editor-in-Chief. Issued monthly; $1.50 a copy; $10.00 a year. Technical mag- 
azine to the metal industry. Rarely buy manuscripts, and only occasionally a 
photograph of the metal producing or metal application type. 


LEAD, Lead Industries Association, Inc., 292 Madison Ave., New York 17, N. Y. 
Bruce Fader, Editor. Issued quarterly for architects, builders, contractors, design 
engineers, manufacturers of electrical utilities, etc. Rarely buy free-lance material; 
query first. Use 600-word mss with pictures on new uses of lead which will be 
interesting to readers. Treatment is reasonably light, but essential facts and theory 
_must be given. Payment by arrangement. 


LIGHT METAL AGE, 709 Mission St., San Francisco 3, Calif. Roy Fellom, Jr., 
Editor. Issued bimonthly; $3.00 a year. Use 3,500 to 4,000-word articles, with 
photos, on any phase of fabrication of aluminum, magnesium alloys (welding, form- 
ing, forging, surface treatment, inspection, assembly design, etc.). Pay $40 and up 
per article on acceptance. 


MACHINE & TOOL BLUE BOOK, Hitchcock Publishing Co., Wheaton, III. 
Edgar Altholz, Editor. Monthly, digest size format, aimed at management, engi- 
neers, technicians. Want factual material on use of machine tools in metalworking 
plants, novel ways of handling machining jobs, interesting and profitable machine 
setups, unique jigs, dies and fixtures, Pay on acceptance at $15 and up per page 
based on estimated layout. Bonus payment after publication if article merits more 
space. Photos, charts and other illustrations considered part of the package. Query 
first on major features. Material suited to other magazines in house will be so 
directed—extra payment if used second time. 


MACHINE DESIGN, Penton Bldg., Cleveland 13, Ohio. Colin Carmichael, Edi- 
tor. Issued biweekly; $1.00 a copy; $10.00 a year. All articles are of a technical 
nature and are assigned to engineers responsible for the design of machines or the 
application of parts, materials, finishes, etc. One or two cartoons slanted toward 
drafting-room or engineering situations are used weekly; $15 each, on acceptance; 
pen and ink roughs; buys all rights. 


MACHINERY, 93 Worth St., New York 13, N. Y. Charles O. Herb, Editor. Is- 
sued monthly; $1.00 a copy; $10.00 a year. Use articles on machine shop engineer- 
ing and production methods. Length of article depends on the subject dealt with. 
Most articles are prepared by staff, since very little of the contributed material 
meets the requirements of the journal. Always glad to consider well-written free- 
lance work, however, slanted toward the magazine. Use photographs pertaining to 
engineering descriptions. Report within 3 or 4 days. Pay on acceptance. 


MATERIALS IN DESIGN ENGINEERING, See page 290. 


THE METAL FABICATOR, 104 Shaw Ave., Edgewood, R.I. D. R. Frost, 
Editor. Issued bimonthly; 85c per copy; $5 a year. For electronics, metalworking, 
plating departments. Use articles pertaining to the metals industry, especially 
metal finishing; electronics, metallurgy, new features, methods, etc. Nonfiction 
must-be concise, direct and interesting. Length, about two pages. Payment is 1c per 
word. Like photos to be submitted with mss and with captions only. These should 
be one column by three inches or smaller. Query before submitting material. 


METAL FINISHING, 381 Broadway, Westwood, N. J. Palmer H. Langdon, Edi- 
tor. Issued monthly; 65c a copy; $5.00 a year. Articles submitted must be on sub- 


334 Trade Journals 


jects related to electroplating, cleaning and pickling, polishing and buffing, or 
other decorative metal surface processes. Stories on unusual plating plants are also 
acceptable. Duplicate copies, typewritten and double-spaced. 


METAL PROGRESS, Metals Park, Novelty, Ohio. A. G. Gray, Editor. Issued 
monthly; $1.50 a copy; $9.00 per year, U.S. and Canada, $15.00 foreign. All arti- 
cles written on assignment. Will accept high-class pictures of metal manufacturing 
processes, new metal products. Only enough words to identify the picture are 
wanted. 


METAL TREATING, 900 N. Federal Highway, Pompano Beach, Florida. C. E. 
Herington, Editor. Issued bimonthly. For the entire heat treating industry as well 
as manufacturers of heat treating equipment, etc. For the type of articles and stories 
wanted, write for sample copy. Buys photos submitted with manuscript. Uses 
about 6 cartoons per year. Reports within a month. Makes payment on acceptance 
and publication. 


MODERN MACHINE SHOP, 431 Main St., Cincinnati 2, Ohio. Fred W. Vogel, 
Editor. Issued monthly. Use 1,500 to 2,000-word articles dealing with all phases 
of metal manufacturing and machine shop work, with photographs. Report within 
ten days. Pay 2c to 2'%4c a word, on acceptance (within 30 days). Query before 
submitting material. 


ORNAMENTAL METAL FABRICATOR, Suite 1212, 615 Peachtree St., N.E., 
Atlanta, Ga. George Barton Middleton, Editor. Issued bimonthly. Want articles 
on new product information; technical articles of interest to those in the field; 
feature articles about personalities in the field. Keep length to about 10-12 column 
inches and send art where appropriate. Material must be newsworthy and of some 
value professionally to readers. Pay 75c per column inch. $2.50 per 5x7 photo. 


PLATING MANAGEMENT, 11 Park St., Montclair, N. J. P. Peter Kovatis, Edi- 
tor. Issued monthly. Wants management how-to articles, 750 words in length. 
Payment worked out with the individual author. Buys cartoons, price arranged with 
the artist. All payment on publication and buys author’s rights. 


PRECISION METAL MOLDING, 812 Huron Road, Cleveland 15, Ohio. Philip 
R. Kalischer, Editor. Issued monthly; 75c a copy; $7.00 a year. Use articles about 
the design and industrial applications of die castings, investment (or lost wax) 
casting, powder metallurgy parts, plaster mold castings, permanent mold castings, 
extrusions, and shell mold castings. Also the machining and surface finishing of 
parts made by these processes. Length in accordance with the value and interest 
of the story. Pay about $25 a printed page, including illustrative material. 


PRODUCT ENGINEERING, 330 W. 42nd St., New York 36, N. Y. E. J. Tanger- 
man, Editor. Issued biweekly; 50c a copy; $3.00 a year. Buy exclusive photos with 
short descriptions, relating to product planning design, engineering and final de- 
velopment of manufactured products. Rarely buy news items unless exclusive, and 
most of the features are assigned or staff-written. Query with outline or abstract 
before submitting feature manuscript. 


PRODUCTION, Box 1, Birmingham, Mich. Jerome S. Wilford, Editor. Issued 
monthly; $2.00 a copy. Uses technical articles on new metalworking processes and 
techniques. Also stories on new machines, presses and other equipment, materials 
handling and new materials. Pays 2c a word, on acceptance. Buys photographs for 
illustration purposes and pays $2.50 each; pays $25 cach when acceptable for cover 
use. Reports in two weeks. 


PRODUCTS FINISHING, 431 Main St., Cincinnati 2, Ohio. Ezra A. Blount, Edi- 
tor. Issued monthly. Use material devoted to the finishing of metal products. This 
includes the cleaning, plating, polishing, and painting of metal products of all 
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kinds. Articles tan be technical and must be practical. Technical articles should be 
of processes and methods. Want photographs dealing with metal finishing methods 
or processes. Report within a week after receipt. Payment within thirty days after 
acceptance. 


STEEL MAGAZINE, 1213 W. Third St., Cleveland 13, Ohio. Walter J. Campbell, 
Editor. Issued weekly; 50c a copy; $10.00 a year. Uses original technical 
articles on metalworking processes. Pays $25 base rate per page for each 
article. Photographs for illustration are accepted with article. Reports immediately. 


SURPLUS RECORD, 20 N. Wacker Drive, Chicago 6, Ill. Thomas P. Scanlon, 
Editor and Publisher. Issued monthly; 35c a copy; $4.00 a year. Use articles, 1,000 
to 2,000 words, with suitable illustrative material whenever possible, dealing with 
the following subjects: Work with used machinery, buying, selling, rebuilding, in- 
stallation, etc. Articles are not wanted about surplus machine tools or equipment 
that has reached the “scrap” or “junk” stage. Stories on used equipment dealers 
are not wanted unless assigned and the name of the dealer is first approved. Also 
not interested in makeshift arrangements that serve in many plants as substitutes 
for new or used standard machine tools. Stick to stories of used or rebuilt in- 
dustrial equipment. Pay $20 for the first page as it appears in the magazine, in- 
cluding pictures supplied by the contributor, and $10 for each additional page. 


TOOLING AND PRODUCTION, 13601 Euclid Ave., Cleveland 12, Ohio. Pub- 
lished by Huebner Publications, Inc. Issued monthly; $1.00 a copy; $6.50 a year. 
Most of the editorial material is staff-written or solicited from men in industry 
who are authorities in their particular field. Will consider free-lance material per- 
taining to tooling and production. 


WELDING DESIGN & FABRICATION, 812 Huron Rd., Cleveland 15; Ohio. 
Charles P. Berks, Editor. Issued monthly. This magazine devotes itself to the uses 
of welding, application in new fields, development of processes which are an im- 
provement over old methods. Articles must be concise, practical and factual. 


THE WELDING DISTRIBUTOR AND SAFETY SUPPLIER, Box 28, Mor- 
ton Grove, Ill. F. T. Tancula, Editor. Issued bimonthly for wholesale and retail 
distributors of welding equipment and safety supplies and their sales staffs. Arti- 
cles are staff-written, but wants cartoons depicting sales situations in the office 
or shop, especially if tied in with welding or allied safety equipment. Pays $5.00 
on acceptance for cartoons; buys all rights. 


WELDING ENGINEER, See page 292. 


WESTERN MACHINERY & STEEL WORLD, 681 Market St., San Francisco, 
Calif. J. D. Harrell, Editor. Issued monthly; 50c a copy; $4.00 a year. Use how-to- 
do machinery and metalworking articles—illustrations (photos or drawings) ac- 
cepted—up to six-pages, for appeal to owners, superintendents, tool engineers of 
western plants working with metal. Also uses one-page “tooling applications,” pre- 
ferably in western U. S. Pays $25 a printed page, on publication. Reports in two 
weeks. 


WESTERN METALWORKING, 2035 Miramar St., Los Angeles 57, Calif. N. 
Wood, Editor. Issued monthly; $1.00 a copy; $8.00 a year. Uses feature articles, 
1,500 to 2,500 words, relative to metals production, metalworking, research and 
development, transportation, metallurgy, instruments, electronics, manufacturing 
processes, design engineering, welding, fabrication, machine tool applications to 
production, metal furniture, electrical equipment. Stories must concern plant activi- 
ties in 13 western states including Alaska and Hawaii. Features should be on a 
how-to-do-it-better angle, showing benefits, cost or time savings, etc. Pays $25.00 
per page, including photos at $5 per original 8x10 photo, on publication. Reports 


immediately. 
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Maintenance and Safety 


CATHOLIC BUILDING AND MAINTENANCE, 53 Park Pl., New York 7, N. Y. 
John F. Wagner, Editor. Issued bimonthly. Edited for Catholic pastors and in- 
stitution administrators. Wants nontechnical articles on topics in the maintenance, 
construction, materials or equipment fields; also general administration as pertains 
to this audience. Average article length—2,000 words. Pays $35 per average arti- 
cle. Pays on publication. Reports immediately. Buys copyright and reprint rights. 


MAINTENANCE SUPPLIES, 254 W. 31st St., New York 1, N. Y. Edward Bloch, 
Editor. Issued monthly for jobbers and distributors of maintenance equipment and 
sanitary supplies. Wants profile type stories on jobbers and distributors in main- 
tenance equipment and sanitary supply field, articles on how to increase sales, 
hiring and training of salesmen, warehousing, inventory control, merchandising. 
Buys photos with manuscripts and with captions only. Prefers 8x10 inch size. 
Buys cartoons that have a selling slant in jobber field. Pays 3c a word, $6.00 
per photo used, and $10 per cartoon, on publication. Reports as soon as possible 
and buys exclusive rights. 


NATIONAL SAFETY NEWS, 425 N. Michigan Ave., Chicago 11, Ill. James D. 
Saul, Editor. For industrial safety directors. Want articles on new safety techniques 
and equipment, semitechnical in nature. Preferred length, 1,500 words. Should 
give information of value to a plant safety manager or responsible safety officer 
in any occupation. Mss must be easy to read, useful to reader who is a middle- 
aged, semitechnical management man. Query first. Buy color cover photos three 
times a year. Payment depends on quality. Also cartoons about the safety di- 
rector’s (not the worker’s) problems. Pays $5.00 for one-time use. 


PARK MAINTENANCGE, P. O. Box 409, Appleton, Wisc. Erik L. Madison, Editor. 
Issued monthly; 50c a copy; $3.50 a year. Uses how-to, technical or scientific arti- 
cles dealing with maintenance of turf and facilities in parks, etc. These may be 
new or unique ideas adopted by park systems for greater use or more efficient and 
economical operation. Also methods of dealing with administrative, financial, per- 
sonnel and other problems; new phases of landscape architecture and building 
design. Pays a minimum of Ic a word, on publication. Likes 8x10 black and white 
glossy photographs if applicable to article material, and pays a minimum of $2 
each, with $5 for front cover. Reports in thirty days. 


SAFETY MAINTENANCE and SAFETY ENGINEERING, 75 Fulton St., New 
York 38, N. Y. Harry Armand, Editor. Issued monthly for safety engineers, safety 
directors, industrial hygienists, fire engineers, and sanitation personnel. Wants fac- 
tual and how-to articles on industrial accident prevention, maintenance, fire protec- 
tion, and industrial health conservation. Also on setting up general safety pro- 
grams and specific ones also; safety techniques; and new safety devices and equip- 
ment. No payment for articles, but does pay $7.50 for 8x10 photos. Cartoons on 
industrial accident prevention pay $7.50. Payment on acceptance. Reports in two 
weeks. Buy exclusive rights in the field. 


Marine and Shipbuilding 


CANADIAN SHIPPING AND MARINE ENGINEERING NEWS, 481 Univer- 
sity Ave., Toronto 2. Interested in all phases of shipbuilding and shipping, includ- 
ing controversial matters if someone in the field can offer constructive ideas and 
is willing to be quoted. Preferred lengths are up to 2,000 words. Study copies of the 
magazine, and submit an outline or query before going ahead. Pays 3c a word 


and up. 


GREAT LAKES, INLAND WATERWAYS & SEAWAY JOURNAL, 52 E. 
Bridge St., Berea, Ohio. Cliff Miller, Editor. Published monthly. Edited for In- 


Trade Journals 337 


land Marine Industry. Wants articles on marine transportation, new developments, 
shipping pertaining to Great Lakes and commercial river transportation. Especially 
interested in dramatic marine transportation photographs, and pays $5.00 each. 
Payment varies on manuscripts. Payment made on_ publication. 


MARINA, INCORPORATING MARINE DEALER, 75 Station St., Southport, 
Conn. CG. E. Pellissier, Editor. Issued bimonthly for the pleasure marine trade. 
Buy one or two articles per issue. Want illustrated mss on business operations of 
successful marinas, boat yards, marine dealers, etc. Must be factual and show 
outstanding business developments. Query before submitting material. Payment 
follows publication. 


MARINE ENGINEERING/LOG, 30 Church St., New York 7, N.Y. Robert Ware, 
Executive Editor. Issued monthly except June when publication is semimonthly. 
For shipbuilding and ship repair companies; ship operating companies, owners, 
agents and brokers; naval architects and marine engineers; admiralty lawyers and 
marine insurance companies; Navy officers; and some other readers associated 
with the marine field. Wants articles of a technical or semitechnical nature on all 
aspects of shipbuilding and ship operation. Length may vary from 500 to 6,000 
words, depending on the subject. Pays 2c per published word. Buys 8x10 glossy 
pix with manuscripts at $3.00 per published illustration. Payment on publication. 
Reports immediately. Buys exclusive rights, unless specific arrangements are 
made to the contrary. 


MIDWEST PORTS, 22 W. Monroe St., Chicago 3, Ill. Walter E. Miller, Editor. 
Issued monthly for shippers, port authorities, importers and exporters in the Great 
Lakes area. Want profiles of individuals now living who have been, or now are, 
active in promotion of port activities in the Great Lakes area; and overseas trade 
from and to Great Lakes ports. These should run 300 to 600 words, with photo- 
graph of subject. Would consider a short piece each month from Cleveland, 
Toledo, Milwaukee, Detroit, Duluth: port and shipping news and personnel items. 
Also use articles dealing with unusual successes in the export field, about com- 
panies and products in the Great Lakes area. Query is advisable but not necessary. 
Payment is by arrangement. 


PACIFIC WORK BOAT, P.O. Box 72, Mill Valley, Calif. Donald E. Oman, 
Editor and Publisher. Issued Jan., Mar., May, July, Sept., Nov., Dec.; 50c a 
copy, $3.00 a year. Use brief, illustrated features on Pacific Coast commercial 
work boat design, construction and operation when advance query results in special 
assignment. Pay 3c a word, on publication. 


SEAFARER and FLORIDA JOURNAL OF COMMERCE, 6 W. Bay St., 
Jacksonville 2, Fla. David A. Howard, Editor; James C. Warters, Associate Edi- 
tor. Issued monthly for business executives in the transportation and marine in- 
dustries. Want stories on new products, industry advances, success stories, legisla- 
tion affecting industry, personnel changes, etc. Styled to answer any question 
professional men might ask. Preferred length, up to 2,000 words. Both maga- 
zines specialize in pictorial layouts, telling the story with pictures and a few words. 
Query first. Pay $1.00 per column inch. 


SHIPPING NEWS & MARITIME REVIEW, 95 Broad St., New York 4, N.Y. 
Captain Walter N. Larkin, Editor. Published monthly. Edited for Maritime in- 
dustry. Articles on research pertaining to marine and maritime industry. On order 
only. Uses 5x7 pix with captions only. Buys cartoons on order only on marine news 
supplies ideas. Pays on publication. Reports immediately. Buys all rights. 


UNDERSEA TECHNOLOGY, 640 Washington Bldg., Washington 5, D.C. Rich- 
ard E. Munske, Managing Editor. Issued bimonthly. Buy historical and blue- 
sky projections concerned with general field of undersea technology, both military 
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and commercial. Minimum emphasis on scuba diving as a sport, though more on 
this activity as a commercial and military operation. Word length, 800-3,000 
words, tightly written. Authors should preferably be top names in the field. Mss 
should be above average in clarity, conciseness and thinking content. Material 
must be technically thorough and correct, but should be written in such a manner 
as to be both interesting and informative to the broadest number of engineering and 
scientific disciplines within the general field. Query with outline. Payment is an 
average of $35 per printed page. Buy pix with mss and with captions only; 8x10, 
b&w glossies preferred, Rarely buy filler material. Buy all rights, unless negotiated 
to the contrary. 


THE WATERWAYS JOURNAL, 619 Chemical Bldg., St. Louis 1, Mo. Capt. 
Donald T. Wright, Editor. Issued weekly, on Saturday. This publication deals with 
commercial navigation on inland waterways. This is a news-type business paper. 
Mostly staff-written. Articles submitted should be comparatively brief and non- 
technical and deal with improvements in navigation methods, engines, electronic 
aids, etc., or with projects along the waterways, i.e., locks. Occasionally uses 8x10 
glossy pix at $5.00 per picture. Payment on articles varies. Payment on publica- 
tion. Reports within a few days. Buys exclusive rights in the inland and commercial 
navigation field. 


THE WORK BOAT, 624 Gravier St., New Orleans 12, La. Arthur R. Hirsch, 
Editor. Issued 13 times per year; 40c a copy; $4.00 a year. Occasionally buys arti- 
cles on waterways, river terminals, barge line operations, work boat construction 
and design, barges, dredges, tugs, trends. Buy photographs with stories only, as a 
general rule, 8x10. No color photos, cartoons, fiction, poetry. Pay $10.00 per 
page minimum, on publication unless by other agreement. Length: 800-1,000 
words. This market is semitechnical and rather exacting. Few free-lance writers 
can turn out material suited for it. 


Medical and Dental 


A.M.A. JOURNAL OF DISEASES OF CHILDREN, 535 N. Dearborn St., Chi- 
cago 10, Ill. Warren E. Wheeler, M.D., Chief Editor. Children’s Hosp., Columbus 
5, Ohio. Issued monthly; $1.25 a copy; $8.00 a year. Material must meet the fol- 
lowing requirements to be accepted: 1. Newness of the material; 2. Conclusive in 
character; 3. Scientific articles on pediatrics and pediatric practice only. Do not 
pay for any articles. 


THE A.M.A. NEWS, 535 N. Dearborn, Chicago 10, Ill. Robert W. Riley, Editor. 
Issued semimonthly; very little free-lance material bought. Want articles on prac- 
tice management, medical economics. Newspaper feature style preferred. The 
shorter the better. Query first. Payment varies. Send queries to Marvin L. Row-: 
lands, Jr., Managing Editor. Occasionally buy b&w glossy photographs with mss 
_ or with captions only. Payment varies. Use cartoons which stress office situations 

or doctor relationships (not doctor-to-patient). Should be drawn for vertical 
format. Pay $15 on acceptance. Buy exclusive rights. 


THE AMERICAN HEART JOURNAL, 1430 Tulane Ave., New Orleans 12, La. 
Dr. G. E. Burch, Editor. Issued monthly; $2.00 a copy; $14.00 a year. Have no re- 
quirements at the present time, as manuscripts come through special channels and 
the supply is abundant. 


AMERICAN JOURNAL OF CLINICAL PATHOLOGY, Mt. Royal & Guil- 
ford Avenues, Baltimore 2, Md. Dr. Parker R. Beamer, Editor. Issued monthly; 
$1.00 a copy; $10.00 per volume. Do not pay for articles. 


AMERICAN JOURNAL OF THE MEDICAL SCIENCES, 600 S. Washington 
Square, Philadelphia 6, Pa. Dr. Richard A. Kern, Editor. Issued monthly; $1.00 a 
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copy; $10.00 a year. Accept only original articles by recognized authorities in the 
field of medicine. No payment; 100 reprints furnished gratis. 


AMERICAN JOURNAL OF OBSTETRICS AND GYNECOLOGY, 3207 Wash- 
ington Blvd., St. Louis 3, Mo. Dr. George W. Kosmak, Editor. Issued monthly; 
$2.50 a copy; $15.00 a year. 


AMERICAN JOURNAL OF ORTHODONTICS, 3207 Washington Blvd., St. 
Louis 3, Mo. Dr. H. C. Pollock, Editor. Issued monthly; $1.75 a copy; $10.00 a 
year. Only articles on orthodontics and oral surgery are accepted. No payment. 


AMERICAN JOURNAL OF TROPICAL MEDICINE AND HYGIENE, Mt. 
Royal & Guilford Avenues, Baltimore 2, Md. Dr. L. W. Hackett, Editor. Issued 
bimonthly; $1.75 a copy; $10.00 a year. All material for this periodical is furn- 
ished without payment to the contributor. 


AMERICAN REVIEW OF RESPIRATORY DISEASES, 1790 Broadway, New 
York 19, N. Y. Dr. Walsh McDermott, Editor. Issued monthly; $2.00 a copy; 
$15.00 a year. Obtain all material directly from the authors and do not pay for 
articles published. 


AUDECIBEL, Journal of the Society of Hearing Aid Audiologists, 260 Southfield 
Rd., Detroit 29, Mich. Anthony DiRocco, Editor. Issued monthly. Purpose of the 
magazine is to bring to the otologist, the clinical audiologist, the hearing aid audi- 
ologist and others interested in the field authoritative articles and data concerned 
with research, techniques, education and new developments. Send for “Fact Sheet 
for Writers.” Payment is on acceptance and is dependent on material. No responsi- 
bility assumed for return of unsolicited materials, so query first. Sometimes buys 
photos as article illustrations. 


BULLETIN OF MATERNAL AND INFANT HEALTH, 116 S. Michigan Ave., 
Chicago 3, Ill. M. Edward Davis, M. D., Editor. Issued quarterly. Aimed at pro- 
fessional audience. Wants articles and features on medical subjects pertaining to 
maternal and infant health, and parent education. Interested in pix submitted 
with captions only, and medical cartoons. Payment on acceptance. Reports in 
two months. Buys copyrights. 


CANADIAN DOCTOR, Gardenvale, Que., Canada. Alfred P. Darcel, Editor; 
E. Louis Chicanot, Associate Editor. Issued monthly. Canadian Doctor is an inde- 
dependent journal published as a service to all registered doctors of medicine in 
private, group, industrial, hospital and institutional practice in Canada. Articles 
concern doctors’ business procedures, facilities for practicing (office planning and 
design, financing, equipment, etc.) medical economics, ethics, legal matters, and 
similar strictly nonclinical material connoted by the slogan “Business Journal for 
the Medical Profession.” Predominantly interested in Canadian viewpoint. Articles 
wanted that are not characterized by journalistic flippancy; that are filled with 
good reporting. A very high standard of writing is demanded. Study back issues 
before submitting material. Pay up to 5c per word. Buy photographs with mss 
and, very seldom, with captions only. 8x10’s preferred. Pay $3.00 to $5.00 per 
photo when price not included in rate for article. Buy first rights only. 


THE CHIROPRACTOR, 1010 Brady St., Davenport, Iowa. Ralph Evans, Editor. 
Issued monthly; 25c a copy; $2.50 a year. Do not pay for articles. 


DELAWARE MEDICAL JOURNAL, 1925 Lovering Ave., Wilmington, Dela- 
ware. Dr. A. H. Clagett, Jr., Editor. Issued monthly. Articles should be on timely 
medical subjects, written in acceptable English, should not exploit proprietary 
medicines, and should not be longer than 10 or 12 pages, 8¥x11 typewritten 
double-spaced. Editor reserves the right to refuse manuscripts without returning 
them, unless return postage accompanies them. No payment for material. 
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DENTAL DIGEST, 1005 Liberty Ave., Pittsburgh 22, Pa. Dr. Edward J. Ryan, 
Editor, 708 Church St., Evanston, Ill. Issued monthly; $8 a year; two years $12; 
three years, $15. Scientific and technical dental magazine. Illustrated contributions 
considered. Drawings or photographs, 5x7, preferred. Reports promptly. 


DENTAL MANAGEMENT, Ridgeway Center Bldg., Stamford, Conn. M. J. 
Goldberg, Editor. Issued monthly for practicing dentists. Buy two or three articles 
per issue. No clinical or scientific material. Magazine is directed toward the busi- 
ness side of dentistry-management, collections, patient relations, fees, personal in- 
vestments and life insurance. Writing should be clear, simple, direct. Like lots of 
anecdotes, facts and direct conclusions. Query first. Pay 5-7c per word, depending 
on quality and research. Buy pix with mss. Also cartoons (at $10 each) and hu- 
morous anecdotes involving the dental office. Buy all rights. 


THE DENTAL STUDENTS’ MAGAZINE, 874 Green Bay Rd., Winnetka, III. 
Issued monthly except July, August, and September. Use articles written by dental 
students and graduates only. Pay $10, on acceptance, for cartoons; four used in 
each issue; must be on dental practice or dental school subjects; pen and ink or with 
ben-day. Buy all rights. 


GP, 215 Volker Blvd., Kansas City 12, Mo. Issued monthly for physicians in the 
general practice of medicine and surgery. Free-lance articles are almost always 
on an assignment basis. Use 1,500 to 3,500-word features on socio-economic sub- 
jects of interest to readers. Accurate, concise writing is a must. Query first. Pay 
$75-150 per article. Submit query to Walter H. Kemp, Managing Editor. Buy 
cartoons with medical slant. Pay $15 each. Buy first publication rights. 


THE HEARING DEALER, 1 E. First St., Duluth 2, Minn. Ben Marsh, Editor. 
Issued monthly; $2.50 a year. Use stories about successful hearing aid dealers, plus 
a selection of photos illustrating the story. Most articles on current industry 
problems are of technical nature and must be staff-written or contributed by ex- 
perts. Buy a limited number of personal interviews with leading dealers from 
coast to coast, outlining specific ways in which they sell or service aids, or their 
ideas or current industry problems. No humor or consumer-interest material 
wanted. Articles should be brief, to the point and completely objective. Query 
first. Pay 2'%-3c per word, depending on quality and from $3.00 to $7.00 
per 8x10 glossy photo used, depending on its relevance to article. Buy first pub- 
lication rights. Interested writers should contact the editor before actually starting 
the story. 


INDUSTRIAL MEDICINE AND SURGERY, P.O. Box 306, Tamiami Station, 
Miami 44, Fla. Carey P. McCord, M.D., Editor. Issued monthly. Edited for 
physicians, nurses and others in Occupational Health field. Wants reports on 
medical research; news of activities, procedures of industrial medical departments; 
news of medical and psychological problems in industry. No payment. Uses pix 
if submitted, no payment. Reports wkhin two weeks. All material copyrighted by 
journal as published. - 


INTERNATIONAL REVIEW OF CHIROPRACTIC, 741 Brady St., Davenport, 
Iowa. Thomas D. Widmar, Editor. Issued monthly. Want material which points 
up the scientific basis of chiropractic, articles showing progress of chiropractic 
profession. Material must be understandable to the general public. Fresh approach, 
thought-provoking style. Arrangements for payment are made with author. 


JOURNAL OF THE AMERICAN MEDICAL ASSOCIATION, 535 N. Dear- 
born St., Chicago 10, Ill. John H. Talbott, M.D., Editor. Issued each week. For 
physicians, science writers, and pharmaceutical industry. Wants brief articles on 
scientific contributions in medicine. Uses a few cartoons. No payment. 


JOURNAL OF THE AMERICAN PODIATRY ASSOCIATION, 3301 Sixteenth 
St., N.W., Washington 10, D. C. A. Rubin, D.S.C, Editor. Issued monthly. For 
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medical, podiatrists-chiropodists (foot specialists). Wants medical articles relating 
to foot ailments. According to policy set by Constitution and Bylaws, Associa- 
tion may not pay for articles submitted, and papers are contributed to publica- 
tion. Uses approximately twelve to fifteen cartoons per year—no payment. 


JOURNAL OF THE AMERICAN MEDICAL WOMEN’S ASSOCIATION, 
1790 Broadway, New York, N. Y. Frieda Baumann, M. D., Editor. Issued 
monthly. Uses 1,500 to 3,000-word scientific articles, also opportunities for medical 
women, Association news, books, current publications, news of women in medicine. 
Offers no payment. 


MEDICAL ECONOMICS, Oradell, N. J. R. Cragin Lewis, Editor. Issued fort- 
nightly for physicians. Subject matter should help, inform and entertain the phy- 
sician by showing him how to handle his practice—office, records, fees, assistants, 
manage his money, insurance, investments, taxes, handle out-of-office matters. Buys 
gags and cartoons that appeal to physicians; do not slant to patient. Skip the 
one where rubber gloves are missing after the operation. Pays $10 each for gags; 
cartoons start at $30 each. Also buy anecdotal, humorous or human interest 
fillers; $25-40 each for these. Will consider feature articles of around 1,500 words 
and short items of 150-600 words from free-lancers. Should be first or second- 
person articles packed with meaningful facts and spelling out how they apply to 
doctors; must have lots of examples. Payment for features: 10-15c per word; for 
short items: $25-75 each, both according to editorial evaluation. Payment on 
acceptance; query first. Don’t mail any material until you have studied a copy of 
the magazine on the newsstands. You can get it and the hints by writing to Jane 
Blood, Assignments Editor. Reports in thirty days. 


THE MEDICAL MISSIONARY, 8400 Pine Rd., Philadelphia 11, Pa. Sister 
M. Angelica, SC.M.M, Editor. Issued bimonthly. Want popular, nontechnical, 
timely, factual and human-interest-concerned articles about needs and health 
problems of peoples in India, Pakistan, Vietnam, Africa and Venezuela. Articles 
can run from 800 to 1,500 words. Should be written for college level, professional, 
medical and nursing professions, and’ for Catholic religious leaders. Query is neces- 
sary. Payment varies. Pay standard rates for photos with mss and with captions 
only. Also use color (kodachrome). Buy all rights. 


MEDICAL WORLD NEWS, 30 Rockefeller Plaza West, New York 20, N. Y. 
Morris Fishbein, M.D., Editor. Issued biweekly for the medical profession. Wants 
news of new medical advances and of the political and economic facets of medi- 
cal practice. Suggest interested writers ask for copies of the magazine for both 
style and content. Wants three general lengths: full page, 750; spreads and features, 
about 1,500 to 2,000. Also uses “service” items under several categories, running 
up to 250 words. Pays $100 per page, $15 to $50 for service shorts. Buys photos 
submitted with manuscripts and for cover. Wants b&w contacts and 35mm to 4x5 
color transparencies. Buys first rights; $100 pér shooting day on assignments, $200 
per cover. Query before submitting photos. Send to Edwin Zittell, Executive Edi- 
tor. All payment on publication. Reports in two weeks. 


MODERN MEDICINE, 84 S. 10th St., Minneapolis 3, Minn. Irvine H. Page, 
M.D., Editor. Issued biweekly for physicians. All articles are on assignment. Un- 
solicited manuscripts not considered. Buys cartoons for which they pay $10 each. 
These should be good-humored gags with a medical slant. Want drawings that 
will reproduce in line and that will look well when reduced to small size. Buys 


all-_rights. 


THE NEW PHYSICIAN, 430 N. Michigan Ave., Chicago 11, Ill. Edward R. 
Pinckney, M.D., Editor. Issued monthly for medical students, interns, residents and 
first year practitioners. Uses articles on medical subjects and business side of set- 
ting up medical practice, estate planning for future physicians, etc. Usually no 
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payment. Rarely publishes verse or poetry on medical subjects. Uses cartoons on 
medical subjects, but please, no pretty nurse being chased by old patient, etc. 
Pays up to $10 per cartoon, on acceptance; buys 10 per month, slanted from 
doctor’s point of view, not the patient’s. Pen and ink roughs. Send to Duane H. 
Siers, Cartoon Editor. Buys exclusive copyrights and reports in one to one and 
a half months. 


NEW YORK STATE JOURNAL OF MEDICINE, 750 Third Ave., New York 
17, N. Y. William Hammond, M.D., Editor. Issued semimonthly for physicians. 
Does not purchase any articles, but does buy cartoons on medical subjects, for 
which they pay from $10 to $25 each. 


ORAL HYGIENE, 708 Church St., Evanston, Ill. Edward J. Ryan, D.D.S., Editor. 
Issued monthly; 50c a copy; $5.00 a year. Uses human interest stories about dent- 
ists who have interesting hobbies outside dentistry, and articles on practice man- 
agement, and on treatment of patients. Word limit is 1,500. Pays 5c a word, on 
publication. Pays $5.00 each for illustrative photos. Reports in one week. 


PHYSICIAN’S MANAGEMENT, 1604 Chicago Ave., Evanston, Ill. Marc Davis, 
Editor. Issued monthly for physicians. Wants articles about improving efficiency 
of physician’s practice, dealing with patients, professional relations, participating 
in community relations, etc. No limit on length. Payment on _ publication. 


PROOFS, the Dental Trade Journal, 1005 Liberty Ave., Pittsburgh 22, Pa. R. C. 
Ketterer, Editor and Publisher. Issued monthly. Uses short articles, chiefly on 
selling to dentists. Query first. Sample copy of magazine sent free on request. Pays 
about $20 for single-page articles, on acceptance. Reports in a week. 


RESIDENT PHYSICIAN, 1447 Northern Blvd., Manhasset, N. Y. Perrin H. Long, 
M.D., Editor. Issued monthly for young doctors of medicine. Wants bright articles 
on private practice of medicine—accounting, law, business practice, insurance, in- 
vestment, tax, etc. Can be authored by young specialists or developed as result of 
interviews with physicians in medical and surgical specialties. Pays $5 to $10 for 
photos submitted with manuscripts and $7.50 to $10 for medical-slanted cartoons, 
on acceptance. Buys North American rights and reports within 4 to 10 days. 
Query first. 


RISS, 550 Kindermack Rd., Oradell, N. J. Mrs. Lois Hoffman, Executive Editor. 
Issued monthly for residents, interns, senior medical students. Want helpful, 
specific, fast-moving articles giving authoritative advice on such topics as buying 
a house, buying insurance, budgeting and other practical aspects of a young doc- 
tor’s life and education. No clinical material wanted. Length, up to 200 words. 
Material must be slanted specifically for this magazine’s readers, with facts, figures 
and anecdotes. Unsupported generalizations not wanted. Query first. Pay 7-10c 
per word, more in exceptional cases. Buy photographs with mss only. Should be 
8x10, b&w glossies—no grain. Pay $25 each. Send photos to Theodore Kessler. 
Payment is $10 for gag idea, $25 for spot, $35 for cartoon. Prefer line work 
only and require roughs for approval. Pay $25 for humorous, true anecdotes 
about young doctors or hospital life. Buy all rights. 


ROCKY MOUNTAIN VETERINARIAN, 531 Guaranty Bank Bldg., Denver 
2, Colo. Editorial board: Harry W. Johnson, D.V.M., James F. Munn, D.V.M., J. 
Richard Naylor, D.V.M. Want articles on practicing veterinarians in Colorado, 
Wyoming, New Mexico, Montana, Idaho, Utah, Nebraska, Arizona and Nevada. 
Also new or different practice ideas and techniques of value. Length depends on 
material. Articles should be brief and concise, but complete. Query first. Sometimes 
buy photos with mss. 


SURGICAL BUSINESS, 432 Park Ave., New York 16, N.Y. Celia Saul, Editor. 
Issued monthly; 40c a copy; $4.00 a year. Uses merchandising stories of interest 
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to firms which. operate retail establishments listed in the phone book as surgical, 
physician, orthopedic appliance stores. Length is usually about 1,500 words. Pays 
1c a word, on publication. Accepts 8x10 photos. 


TIC MAGAZINE, P. O. Box 350, Albany 1, N. Y. Joseph Strack, Editor. A maga- 
zine for dentists, dental assistants, and oral hygienists. Prefer a simple, almost 
popular style. Use articles, 800 to 3,200 words (with illustrations, if possible) as 
follows: 1. Lead Feature: Dealing with major developments in dentistry of direct, 
vital interest to all dentists; 2. How-to-do-it pieces: Ways and means of building 
dental practices, improving professional techniques, managing patients, increasing 
office efficiency, etc.; 3. Special articles: Ways and means of improving dentist- 
laboratory relations for mutual advantage, of developing auxiliary dental personnel 
into an efficient office team, of helping the individual dentist to play a more effec- 
tive role in alleviating the burden of dental needs in the nation and in his com- 
munity, etc.; General articles: Concerning any phase of dentistry or dentistry-re- 
lated subjects of high interest to the average dentist. Also use following material: 
Photo stories: Four to ten pictures of interesting developments and novel ideas in 
dentistry. Black-and-whites only: Of unusual developments in the dental field 
rather than news pictures as such; good pictures of unusually well set up and 
equipped dental offices; also photo stories of four to ten pictures. Cartoons: 
Humorous ideas cleverly developed with dental background and pertinence; no 
drill, pain or other work themes; pay $10 each, on acceptance, for first rights. 
Verse: light, humorous, with point and substance, short pieces preferred (up to 
32 lines). Pay fair rates reached through individual negotiations with the con- 
tributor. Payment on acceptance. 


VETERINARY ECONOMICS MAGAZINE, 4900 Euclid Ave., Cleveland 3, 
Ohio. John D. Velardo, Editor. Issued monthly for all practicing veterinarians in 
the U. S. Uses case histories telling about good business practices on the part of 
veterinarians. Also, articles about financial problems, investments, insurance and 
similar subjects of particular interest to professional men. Pays $15 to $25 per 
printed page depending on worth. Buys photos submitted with manuscripts, for 
which they pay $7.50 per photo. Uses cartoons relating to veterinary practice, 
particularly the business side; pays $7.50 for these. Pays on publication and reports 
as soon as possible. Buys exclusive rights in the field. 


Milling, Feed and Grain 


CANADIAN MILLING AND FEED, 146 Bates Rd., Montreal 26, Que., Canada. 
A. J. Patterson, Editor. Issued monthly; 50c a copy; $5.00 a year. Use articles de- 
voted to millers, feed dealers, feed manufacturers, and seed processors, and to firms 
that handle grain. All articles must be “know how”—improved methods of plant 
administration and factory management, and technical articles especially of inter- 
est to millers. Can use success stories, provided they tell the reason for the success. 
Demand high standard and use only Canadian items. Buy photographs if they 
illustrate the article, and after the material is accepted. Try to report in ten days. 
Pay 2c a word and $5.00 for pictures according to quality and value, on acceptance. 


EASTERN FEED MERCHANT, Sea Isle City, N. J. Austin W. Carpenter, Edi- 
tor. Circulation in 21 eastern states. Interested in obtaining the services of cor- 
respondents who will send them news items about feed stores and mills. 


THE FEED BAG, 1712 W. St. Paul Ave., Milwaukee 3, Wis. Bruce W. Smith, 
Editorial Director. Issued monthly; 25c a copy; $2.00 a year. Wants profile articles 
on progressive feed manufacturing, mixing, and retailing operations, including data 
on plant layout and equipment, sales methods, and personnel. Length is 1,000 to 
2,000 words, with several photos. Detailed fact and instruction sheet is supplied on 
request. This is a market for factual reporters, not creative writers. Pays $15 to 
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$50 per article, after acceptance. Buys cover photos only at $7 each from top agri- 
cultural photographers. Reports promptly. 


FEEDSTUFFS, Box 67, Minneapolis 40, Minn. Geo. L. Gates, Editor. Issued week- 
ly; 50c a copy; $5.00 a year. Wants news of developments in or affecting feed in- 
dustry; also articles on feed merchandising and utilization. Prefers these to be brief, 
but may run up to 3,000 words. Pays 1¥%c a word, minimum, on acceptance. Uses 
newsworthy photographs alone or for illustrations, and pays $3 and up for each 
one accepted. Reports promptly. 


GRAIN AGE, 1712 W. St. Paul Ave., Milwaukee 3, Wisc. Bruce W. Smith, Edi- 
tor. Issued monthly for large grain warehousemen and merchandisers. Want tech- 
nical articles on storage, drying, treating, handling, selling and shipping of major 
grain crops, such as corn, wheat, grain sorghums, rice; also soybeans. Preferred 
length is 1,000-2,000 words. Technical accuracy is important. Query is essential. 
Pay $30 and up for nonfiction. Photos must accompany all articles or must be 
readily available; need not be blowups—in many cases, contacts are preferred. 
Photo payment is included in package with text. Buy all rights. 


GRAIN & FEED JOURNALS CONSOLIDATED, 141 W. Jackson Blvd., Chi- 
cago 4, Ill. Dean Clark, Editor. Issued semimonthly; 50c a copy; $5.00 a year. 
Like article material that is unusual or novel and which relates to wholesale grain, 
feed, and field seeds merchants. Use photographs. Pay $3 and up per thousand 
words, after publication. 


GRAIN & FEED REVIEW, 112 Grain Exchange Bldg., Minneapolis 15, Minn. 
W. D. Flemming, Editor. Issued monthly; 25c a copy; $2.00 a year. Uses success 
stories and how-to-do-it articles slanted toward operators of country elevators and 
country feed mills in Ohio, Michigan, Illinois, Indiana, Wisconsin, Minnesota, 
Iowa, Missouri, the Dakotas, Nebraska, Kansas and Oklahoma. Pays $25.00 each, 
on acceptance, with $5 for each photo used. Reports within ten days. 


THE NORTHWESTERN MILLER, 2501 Wayzata Blvd., Minneapolis 2, Minn. 
George E. Swarbreck, Editor. Issued biweekly; 20c a copy; $4.00 a year. Need 
technical articles on problems and developments of operative milling and cereal 
chemistry, inspirational articles on the sale of flour and feed, and illustrated 
articles of general interest closely related to the subject of the world’s bread- 
stuffs. Study the paper to get the proper slant and type of material used; 
sample copy sent on request. Pay a minimum of lc a word, with extra for photo- 
graphs at standard rates, following acceptance. 


SOUTHWESTERN MILLER, 860 Board of Trade Building, Kansas City 5, Mo. 
David N. Sosland, Editor. Issued weekly; 10c a copy; $2.00 a year. Publishes only 
current market and trade news of the industry and is not interested in feature 
material of any kind. 


WESTERN FEED & SEED, Beeler Publishing Corp., 1280 Columbus, San Fran- 
cisco 11, Calif. C. L. Manning, Editor. Issued monthly. Wants success-type fea- 
tures on specific business operations in thirteen Western States, Query edi- 
tors for leads. Up to 1,000 words with three or four pix. Pays 2c per word, $3.00 per 
picture, plus payment for captions in picture story. Payment on acceptance. Re- 
ports within a week. Buys exclusive use of manuscript and pix. 


THE WHEAT SCOOP, 109 Professional Bldg., 510 First Ave., N., Great Falls, 
Mont. Ray W. Fenton, Editor. Issued monthly; very little free-lance material pur- 
chased. Use articles on grain research, freight rates, fertilizers, domestic markets 
and foreign markets as they pertain to Montana. Prefer word length kept to mini- 
mum; clarity and precision necessary. Authenticity, definite Montana tie-in are 
musts. Query first. Payment negotiated. Buy pix with mss and with captions only. 
Do not generally buy cartoons. 
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Mining and Minerals 


BLACK DIAMOND, 431 S. Dearborn St., Chicago 5, Ill. A. T. Murphy, Editor. 
Issued biweekly; 20c a copy; $5.00 a year. Use articles on practical methods in the 
coal industry. Prefer articles not to exceed 1,500 words. The compensation is $15 
per page, plus $2.00 for each photograph. There are approximately 1,600 words 
on a printed page. Featured articles of coal-fired boiler plants would be welcome. 
Description of retail coal yards could also be submitted, providing the yard 
under consideration has not already been covered in previous issues of our publi- 
cation. Payment on publication. 


GEMS & MINERALS, P. O. Box 687, Mentone, Calif. Don MacLachlan, Editor. 
Monthly. A general magazine for the amateur gem cutter, jewelry maker, mineral 
collector and all facets of earth science hobbies (rockhounds). Material must have 
how-to-do slant. No personality stories. Field trips to mineral or gem collecting 
localities used; must be accurate and: give details so they can be found. One to 
three cents per word on publication. Pictures according to value to magazine. Any 
size from 2%x2™% inch up. Can use color slides to make black and white if good. 
Report in two weeks. 


MECHANIZATION—THE MAGAZINE OF MODERN COAL, 1120 Munsey 
Building, Washington 4, D. C. Raymond Coombes, Publisher. Issued monthly; con- 
trolled circulation. This is strictly a technical publication—all articles dealing with 
modern, efficient, safe methods of producing coal. Also use articles on the ma- 
chines used to produce coal. Brief, to the point, not over 1,500 to 2,000 words. Buy 
photographs, charts, tables and diagrams. Report in two to four weeks. Pay 2 to 5c 
a word, on acceptance by the Editor. 


THE MINERALOGIST, P. O. Box 808, Mentone, Calif. Don MacLachlan, 
Editor. Bimonthly. A semitechnical magazine for mineral collectors and others 
interested in earth sciences, fossils, geology, etc. Material must be scientifically 
accurate but written so amateurs can understand it. Photos, maps used. Most ma- 
terial staff-prepared. Pay one to three cents a word on publication, depending on 
value of material. Report in two weeks. 


MINING CONGRESS JOURNAL, Ring Bldg., Washington 6, D. C. R. W. Van 
Evera, Editor. Issued monthly; 75c a copy; $3.00 a year. Likes “how-to” articles 
from 2,500 to 3,000 words on topics of interest to the coal, metal or industrial 
mineral mining industries. This includes the cement manufacturing industry also; 
should be related to the production of coal, metals and industrial minerals. Photo- 
graphs and other illustrative material should accompany the manuscript. Pays $25 
per published page, on publication, when author supplies illustration; otherwise, 
pays 1 2/3c a published word. Prefers 8x10 glossies strictly on mining or milling 
subjects. Pays up to $5 each for these. Reports within three weeks. 


MINING ENGINEERING, 29 W. 39th St., New York 18, N. Y. Rixford A. Beals, 
Editorial Director. Issued monthly; 75c a copy; $8.00 a year. Uses factual, tech- 
nical, 3,000-word articles, covering the various phases of the Mineral industry, 
including geology, geophysics, mining, minerals beneficiation, industrial minerals, 
and coal. No payment for text, but occasionally buys, at prevailing rates, 8x10 glossies 
of appropriate subject matter. 


THE MINING RECORD, 1950 Curtis St., Denver 2, Colo. Herchal C. Helm, 
Editor. Issued weekly. Use news on mining, oils, gas and related fields, from alk 
areas. No specified length. Material must contain accurate statistics. Pay lc per 
word. Pay $5.00 each for cartoons that are original and related to mining. 


MINING WORLD, with which is combined World Mining, 500 Howard St., San 
Francisco 5, Calif. George Argall, Jr., Editor. Issued monthly. Use both news and 
features on metal mining and mining of nonmetallics handled by methods similar 
to those used in metal mining. 
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Motor Boats and Yachts 


BOAT & MOTOR DEALER, 8150 N. Central Park, Skokie, Ill. Laurence 
Teeman, Editor. Issued monthly. Editorially, Boat and Motor Dealer is a trade 
magazine devoted exclusively to building sales by helping dealers sell marine 
equipment profitably, efficiently. Heavy emphasis is put on sales training, mer- 
chandising, on sales promotion and on advertising—on all phases of building 
sales. B&MD features case histories of marine dealers of all sizes, from coast to 
coast. In addition, B&MD attempts to spotlight introduction of new products 
with stories on how the dealers can utilize them to augment the marine lines. 
B&MD’s editorial pages are given over to sales training features, merchandising 
tips and details on how to be a successful dealer. It is designed to be a monthly 
‘sales training manual for dealers. We do not attempt to tell dealers how to be 
mechanics, how to repair or build boats or motors. Rather we attempt to tell 
them how to sell all types of marine equipment—boats, motors, accessories, etc., 
through proven merchandising methods. One of our major problems with free- 
lance material submitted on speculation is that most writers prefer doing the case 
history type stories. These are the easy ones and take/a minimum amount of ef- 
fort. Most case histories in B&MD are staff-written-and therefore we reject more 
than 95 per cent of all material of this type submitted to us. But in-depth stories, 
analysing merchandising methods of several dealerships in an area are desired. A 
major subject like advertising, sales promotion, displays, etc., should be the 
theme of stories for B&MD and in showing how to do it successfully, the writer 
should point to several dealers who have been interviewed. To facilitate matters, 
we prefer queries first so that we can evaluate the suggestion and perhaps help 
the writer by pointing out ways that he might pursue his subject in order to 
make it acceptable to B&MD. Payment is $100-150 per ms. 


THE BOATING INDUSTRY, 205 E. 42nd St., New York 17, N. Y. Charles A. 
Jones, Editor. Issued monthly. This is the leading trade magazine in the pleasure 
boating field. Needs 1,000 to 1,500-word articles on successful dealers, merchandis- 
ing and promotion programs, accompanied by pictures. Query first. Pays 5c to 7c 
a word, $5.00 each for photos. 


BOATING PROGRESS, P.O. Box 4246, Jacksonville, Fla. Thomas C. Hardman, 
Editor; Thomas B. Logue, Executive Editor. Issued ten times a year; buy two or 
three articles per issue. Want articles on merchandising in the marine industry. 
Articles may be about a particular dealer and his successful ideas in sales, service, 
public relations, organization, display or other phases of retail merchandising; or 
about general trends in an area. Major brands of merchandise should be men- 
tioned. Preferred length is about 1,500 words. Payment is average of $70-75. Four 
or five 8x10 glossy photographs should be submitted for illustration. Clear writing 
is essential; story must give valuable information or ideas. Query is helpful. Pay- 
ment varies. Also buy cartoons about the pleasure boating business; Use a 
limited number of fillers about marine dealers—move to new location, expansion, 
promotional activities, safe boating courses—anything a dealer may do in con- 
nection with business. 100-200 words; payment is $5.00-7.50 depending on 
whether or not a usable picture is included. Buy first North American rights. 


POPULAR BOATING, 1 Park Ave., New York 16, N. Y. Issued monthly; 50c a 
copy; $5 a year. Robert W. Carrick, Editor. Feature articles on assignment only. 
Occasionally buy short, how-to photo features on boat maintenance. Use color 
transparencies of power and sail boats, Pay by arrangement before publication. 
Rates from $75 to $200. Query first. 


RIVERS & HARBORS, 80 Lincoln Ave., Stamford, Conn. Phil Reavis, Editor. 
Issued monthly; 25c a copy; $2.00 a year. Use news items on tugs, towboats, barges, 
etc. Also short articles on marine Diesel performance. Pay $20.00 per published 
page, on publication. 
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THE RUDDER, 575 Lexington Ave., New York 22, N. Y. Boris Lauer-Leonardi, 
Editor. Issued monthly; 50c a copy; $4.00 a year. Wants practical articles on all 
phases of boating. These should be illustrated, and should be under 2,000 words in 
length. Payment is $50 per printed page, upon acceptance. Pays around $5.00 to 
$15 for each photograph, on publication. Color (4x6 or larger) used for covers. 
Report in three weeks. 


SEA AND PACIFIC MOTOR BOAT MAGAZINE, 3501 Eagle Rock Blvd., Los 
Angeles 65, Calif. Issued monthly; 50c a copy; $5 a year. Dale Budlong, Editor. 
Illustrated articles about boating on the West Coast. Pay 50c a column inch. No 
fillers. Photos, 8x10, with captions, $3.50 each, on publication. 


THE SKIPPER, Second St. at Spa Creek, Annapolis, Md. H. K. Rigg, Editor. 
This magazine is read by sailing boat enthusiasts, owners of larger power boats, 
general readers, marine designers, manufacturers, dealers, etc. Wants human inter- 
est material, 2,500-3,000 words, photographic stories and fiction, 5,000 words, de- 
signed to appeal to readers interested in boats, ships and the sea. Pay on publication 
or on acceptance by special arrangement. 8x10 glossy or semi-matte photographs, 
$7.50 to $25, depending on use. Color covers, $100. Rates, 3c a word and up. 


Municipal 


THE AMERICAN CITY, 470 Park Ave., South, New York 16, N. Y. William S. 
Foster, Editor. Issued monthly; 50c a copy; $4.00 a year. Not a market for “crime, 
corruption and controversy” stories in the conventional sense. The editors believe in 
local government as the “kitchen of democracy” as they believe in democracy it- 
self. It is a market for the story telling how a city, small or large, is able to 
perform some operation or service in a more efficient manner within the frame- 
work of a free society. Pay is approximately 3c a word and $5.00 per photo, if 
sharp, for black-and-white. Higher pay for color transparencies suitable for 
front-cover illustrations. Query. 


CIVIC ADMINISTRATION, 481 University Ave., Toronto, Ont., Canada. James 
Purdie, Editor. Issued monthly for elected and appointed municipal administrators 
in Canada. Use up to 35 free-lance articles per issue. Articles are seldom longer 
than 750 words. Canadian angle essential. From Canadian writers, look for case 
histories illustrating a new idea or approach to a specific municipal problem. 
Subject matter can range from administration to the construction of services, fi- 
nancing and the whole range of the physical administration of municipalities. 
American writers should slant material for Canadian municipal administrators; 
trends and changing attitudes south of the border are usually felt in Canadian 
municipal offices one to five years later. Would rather have an idea than a fact 
as a lead. Practical info—the hows and whys of new approaches to problems 
faced by all local governments. Most features use idea as lead, back it up with 
facts on how it was successfully applied elsewhere. Query before submitting 
material. Pay 3c and up according to value of the idea. Buy 8x10, b&w glossies 
as illustrations for articles. Pay $5.00-10 for these, with bonuses for special 
treatment. Occasionally buy cartoons at $10 each. Buy first North American 
rights. 


COLORADO MUNICIPALITIES, 2300 Broadway, Boulder, Colo. Jay T. Bell, 
Editor. Issued monthly for municipal officials. Uses features on accomplishments 
and innovations in city and town governmental activities. Word length is 500 to 
3,000 words. Use photos to illustrate articles. Will consider payment if material 
merits exception. Please query first. 


COMPOST SCIENCE, Emmaus, Pennsylvania. Jerome Olds, Editor. Issued quar- 
terly for mayors, city managers, and sanitary engineers. Wants descriptions of in- 
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stallations where organic waste materials are processed for return to the soil. Pays 
$35 for these articles on acceptance. Buys first rights and reports in ten days. 


THE COUNTY OFFICER MAGAZINE, 1001 Connecticut Ave., N.W., Washing- 
ton 6, D. C. Address queries and manuscripts to Philip Warren, Jr., Managing 
Editor. Issued monthly for elected and appointed county officials at policy level. 
Wants 1,000 to 2,000-word articles on any subject dealing with philosophies, tech- 
niques or accomplishments within county government, county governing bodies, 
and through elected or appointed public officials. Buys photos submitted with 
manuscripts. Would consider editorial cartoons appropriate to their subject matter. 
Pays 3c a word and $5 for photos. Reports immediately and buys first magazine 
rights. 


FIRE ENGINEERING, 466 Lexington Ave., New York 17, N. Y. Donald M. 
O’Brien, Editor. Issued monthly; 40c a copy; $3.50 a year. Directed to Fire Chiefs. 
Wants action photos, news items and news features on new ideas in fighting fires, 
rescue work, and firemen’s compensation and pension schemes. Pay on publication. 
lc per word, plus $3 per photo or illustration. Keep within 1,500-2,000 words 
and please, no rehash of manufacturers’ publicity releases. Fillers of interest 
used, with minimum payment of $1.00. Pays $10 per cartoon; pen and ink roughs. 
Query. 


FIREMEN, 60 Batterymarch St., Boston 10, Mass. Paul R. Lyons, Editor. Issued 
monthly. Wants photographs of fire ground action, particularly of fires involving 
loss of life or financial loss exceeding $250,000. Also, technically accurate articles 
from two to six typewritten pages on fire departments and fire fighting. Uses car- 
_toons relating to these operations. Many items are supplied by members of National 
Fire Protection Association. Payment usually $25 per page for articles on publica- 
tion. Cartoons average $5.00. 


FIRE STATION DIGEST, P.O. Box 1641, Seattle 55, Wash. E. Hoefer, Editor. 
Issued bimonthly. Mainly for fire chiefs, then their firemen to read. Use scientific 
articles pertaining to general hazards faced by firemen and the public they are re- 
sponsible for. From first-aid, rescue, firefighting technique, angles. Methods of 
curtailing false alarms. Training industrial, personnel, farmers and residents what 
fire safety is. Preplanning for catastrophes and disastrous fires, even plane fires, 
forest and fire fighting in general. Four inch-wide clear pix with manuscripts. 
North American circulation. Pay in accordance with exclusiveness and educational 
value, on publication. 


HEALTH OFFICERS NEWS DIGEST, 250 Park Ave., New York 17, N.Y. 
Staff-written; buys only cartoons. Pays a fast $9.00 on acceptance for three car- 
toons monthly pertaining to sanitation aspects of eating and drinking situations in 
restaurants, bars, taverns, amusement spots and other public places, industrial and 
institutional feeding, including school lunchrooms, clubs, nursing homes, churches, 
vending machines, and in the home. Editor Howard E. Hough does not want car- 
toons showing that paper cups or containers may be reused; obvious slams at the 
restaurant industry; situations involving deserts with or without mirages, canni- 
bals, fortune tellers with or without crystal balls, wine pressing, tiny islands with 
shipwrecked people, St. Bernard dogs in Alpine scenes, food service workers wear- 
ing masks and gloves and kids selling lemonade. In other words, he wants clean, 
FRESH material! All rights are purchased and roughs may be presented in any 
medium. 


LAW AND ORDER, 72 West 45th St., New York 36, N. Y. Monthly; 35c a copy; 
$3.00 a year. Lee E. Lawder, Editor. For Chiefs of Police, State Police adminis- 
trators, etc. Illustrated articles, 1,200 to 1,500 words, are mostly staff-written. Use 
“how-to” articles for the law enforcement officer. Pays 2c a word, extra for pho- 
tos, as agreed. 
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MAYOR AND MANAGER, 72 W. 45th St., New York 36, N. Y. Frank Mac- 
Aloon, Editor. Issued monthly; 50c a copy, $5.00 a year. For city managers, etc. 
Want articles on finance, taxation, civil defense, intermunicipal cooperation, pub- 
lic relations, public works and utilities, urban renewal, traffic control, accounting 
and office equipment, police, fire, planning and zoning. Should be new approaches 
to municipal problem solution through improved economic attitudes, personnel 
management. Length, 1,500 words or less. Query first; payment is 2c per word, 
plus $5.00 for pictures used. Also buy pertinent cartoons at $5.00. 


METROPOLITAN TRANSPORTATION, Wheaton, Ill. Larry Railing, Editor. 
Published monthly. Edited to promote careful planning and to encourage develop- 
ment of coordinated transportation facilities for metropolitan areas. Articles deal- 
ing with city, intercity and metropolitan bus and rapid transit transportation, 
city and area planning relating to transportation problems, of 1,000 to 2,000 
words, illustrated. Pays $25 per page, upon publication. Cartoons not presently 
used. Because of selective nature of material accepted, query is necessary. Pix 
must relate to specific story subject. 


MILITARY MARKET & GOVERNMENT BUYING, 2020 M St., N. W., Wash- 
ington 6, D.C. LaMonte F. Davis, Editor. Issued monthly. Retail trade magazine 
for officers and key civilians. Exchange Retail Edition goes to men who buy for 
and operate military retail stores similar to suburban civilian department stores. 
Food Service & Commissary Edition goes to men who buy for and operate mili- 
tary food stores, similar to commercial supermarkets, snack bars, restaurants, etc. 
Want how-to articles covering military exchanges, food stores and food service 
outlets. How officer and civilian personnel can do a better management job, train 
employees, buy merchandise, display and sell. Preferred length is 1,000 to 2,500 
words, Query first. Pays 3c per word. Buy photos with mss and as photo stories; 
prefer 8x10, b&w glossies. Pay $5.00-10 per photo. 


THE MUNICIPALITY, 30 E. Johnson St., Madison 3, Wisc. Ed Johnson, Editor. 
Issued monthly; 25c a copy; $2.50 a year. Use material relating to municipal 
government and administration, preferably under 2,000 words. No payment. 


THE MUNICIPAL SOUTH, 218 W. Morehead St., P.O. Box 1225, Charlotte 1, 
N. C. Marjorie Dumbell, Editor. Issued monthly. Want stories on various phases 
of municipal government operation, urban renewal, water works, stories and pic- 
tures pertaining to the management of a city’s affairs. Must be accurate, clear. 
Pay 50c per 13-em column inch and $3.00 per photo used; $1.00 per 20-em 
column inch and $2.00 per photo. 


PASSENGER TRANSPORT, 355 Lexington Ave., New York 17, N. Y. Robert G. 
Skinner, Editor. Issued weekly for those in urban public mass transportation; 
very little material bought. Use short, concise articles on urban mass transporta- 
tion. Latest news only. No airline, steamship, intercity railroad news. 300 words 
is maximum length. Pay 1c per published word, $1.00 minimum. Query first. 
Sometimes buy photographs with mss and with captions only, but standards 
are high. 8x10’s preferred. No color. 


PUBLIC MANAGEMENT, 1313 E. 60th St., Chicago 37, Ill. Orin F. Nolting, Edi- 
tor. Issued monthly; 50c a copy; $4.00 a year. Use news items on different phases 
of city and county administration and management, about 300 words. No pay. 


PUBLIC SERVICE MAGAZINE, 2520 Rand Tower, Minneapolis 2, Minn. M. L. 
Reader, Publisher. Issued monthly; 35c a copy; $4.00 a year. Consider articles 
dealing with general subjects relating to the electric light and power industry, such 
as rates, services, outstanding accomplishments of individuals and companies, fac- 
tual and narrative reports of municipal electric properties and government projects; 
between 1,000 and 2,500 words. Use photographs suitable for front cover only. Pay 
$15 per photo, two cents a word, after publication. 
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PUBLIC UTILITIES FORTNIGHTLY, 332 Pennsylvania Bldg., Washington 4, 
D. C. Francis X. Welch, Editor. Issued fortnightly; $1.00 a copy; $15.00 a year. 
Use articles, 2,500 to 3,500 words, on state and federal regulation of public utilities 
and allied subjects, public ownership, etc. Report in two weeks. Pay 3c a word, on 
acceptance. 


PUBLIC WORKS, 200 S. Broad St., Ridgewood, N. J. W. A. Hardenbergh, Editor. 
Issued monthly; 50c a copy; $5.00 a year. Use illustrated articles on street, high- 
way,. airport, and road construction, water works, sewerage problems, etc. Payment 
on publication. 


PUBLIC WORKS IN CANADA, 1706 W. ist Ave., Vancouver 9, B. C., Canada. 
Norman Gotro, Editor. Issued monthly; 25c a copy; $3.00 a year. This publication 
has a highly important readership in that it is circulated chiefly among govern- 
ment officials throughout the Canadian provinces and at the federal Ottawa lev- 
el; municipal officials; professional engineers in all forms of public works con- 
struction and research; and government and community planners. While stress 
in the past has been mainly a major monthly feature with a variety of smaller 
items surrounding the main theme, with the new editorship a change of pace 
was established, in which the major feature of the month takes its place in line 
with other material by classification. The major theme is handled through ac- 
credited correspondents across Canada. However, the book is wide open for 
queries on reports of 500 words accompanied by pictures of a technical and 
semitechnical nature dealing with major current public construction projects and 
problems, such as new public buildings, bridges, dams, waterworks, sewerage high- 
ways and so forth. Emphasis must be on problems and solutions rather than “slick 
journalese” and semitechnical material is favored over “color” yarns. Photos should 
be submitted with manuscripts but should show technical points told in the story 
and should be captioned, size 8x10 glossy. At least one good engineering diagram 
should accompany every technical article and discussion of technical problems 
should contain quotes by qualified engineers or public officials. Needless to say, 
material should be about Canadian problems. Pays up to 3c a word, with $5.00 
for original photos and $2.00 for “handout” photos. Reports within two weeks 
and payment is on publication. 


TRAFFIC SAFETY, 425 N. Michigan Ave., Chicago, Ill. Angela Maher, Editor. 
Issued monthly; 60c a copy; $4.50 a year. Use articles on prevention of traffic 
accidents, etc., 600 to 1,200 words. Also photographs. No payment. 


VIRGINIA MUNICIPAL REVIEW, P. O. Box 100, Richmond 1, Va., or 9th 
Floor, Travelers Bldg., Richmond 19, Va. Ralph L. Dombrower, Editor. Issued 
monthly for governmental officials. Wants articles on subjects affecting public 
administration. Rate of payment negotiated before publication. Payment for the 
article is on acceptance. Reports in one week. 


THE WASHINGTON WATER NEWS SERVICE, 500 Walker Bldg., Washing- 
ton 5, D.C. Stanley E. Degler, Editor. Issued weekly. Want nonfiction which is 
compact, brief, directed toward business opportunities in relationship to water 
resources and waste treatment. Material must be accurate, timely. Query not 
necessary. Pay 5c per word minimum, more for quality. Buy filler material— 
same requirements as for features. Buy first publication rights. 


Music 


HIGH FIDELITY TRADE NEWS, 7 West 44th St., New York 36, N.Y. Ted 
Henke, Editor. Issued monthly; controlled circulation. Use features on how a spe- 
cific dealer in high fidelity components and tape recorders has solved a merchan- 
dising problem; how to sell more equipment, etc. News stories on dealer’s reaction 
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to current problems. Pay $20 per feature (about 800 words); $25 if illustrated. 
No poetry or fillers. 


MUSIC TRADES, 111 W. 57th St., New York 19, N.Y. John F. Majeski, Jr., 
Editor. Issued monthly; 50c a copy; $3.00 a year. Use news and features on the 
musical instrument business. Payment on publication. 


MUSICAL AMERICA, Steinway Building, 111 W. 57th St., New York 19, N. Y. 
Dr. Everett Helm, Editor. Issued monthly; 60c a copy; $7.00 a year. Articles are 
generally prepared by acknowledged writers and authorities in the field, but do use 
free-lance material. Use new b&w photographs of musical personalities (serious, 
not popular music). Payment by arrangement. 


THE MUSIC MAGAZINE/MUSICAL COURIER, 1834 Ridge Ave., Evanston, 
Ill. Peter P. Jacobi, Editor. Issued monthly. Want feature stories on composers, 
performers, outstanding musical events. Informative but not highly technical. 
Interest of subject, brightness of style are both necessary. Query before submitting 
material. Pay $5 to $150, depending on particular article. Buy photos for cover 
only. Pay $25 for really humorous cartoons. Buy first publication rights. 


MUSICAL QUARTERLY, 609 Fifth Ave., New York 17, N. Y. Paul Henry Lang, 
Editor. Issued quarterly. Use articles of the highest character which deal with 
musical history, musical criticism, musical aesthetics, etc., 4,000 words. Payment on 
publication. 


MUSIC JOURNAL, 157 W. 57th St., New York 19, N. Y. Sigmund Spaeth, Ph.D., 
Editor. Issued 8 times a year, November and December combined, for teachers, 
students and music lovers in general. Uses general discussions of music of all kinds, 
serious and popular, from the standpoint of education and honest enjoyment. Space 
usually limited to 1,000 words or less. Buys photos submitted with manuscript. 
Pays $25 top per article, $5 per photo and $5 each for cartoons, on publication. 
Reports in a week and buys first magazine rights only. 


P. T. M. MAGAZINE, 415 N. Dearborn St., Chicago 100, Ill. Martin A. Johnson, 
Editor. Issued monthly; 20c a copy; $2.00 a year. Staff-written. Query editor for 
special assignments. 


Office Equipment and Methods 


ADMINISTRATIVE MANAGEMENT, 212 Fifth Ave., New York 10, N.Y. 
Walter A. Kleinschrod, Editor. Issued monthly; 45c a copy; $4.00 a year. 
For officials in charge of institutions, government agencies and other public and 
private organizations, administrative management executives, and other key office 
personnel. Subject matter falls into five categories: automation in the office, 
personnel, systems, office layout and furnishings and office equipment. Articles 
rarely exceed 2,000 words. Reports within two,weeks, and payment is on accept- 
ance. Standard rate is $50 for an article, $25 for photos if quality warrants. 
Does not accept any fiction or cartoons. Query first. 


ADVANCED MANAGEMENT—OFFICE EXECUTIVE, Willow Grove, Pa. 
Dickson Ash, Managing Editor. Issued monthly; 50c a copy; $5.00 a year for 
members of the Society for Advancement of Management and National Office 
Management Association. Uses articles pertaining to the field of administrative 
management; that is, personnel policies, supervisory techniques, work simplifica- 
tion, office production, human relations, etc. Length should be from four to twelve 
double-spaced pages. No pay for text, but does pay up to $10 for each photo- 
graph used as illustration. Reports in one month. No poetry, no cartoons. 


BUSINESS AUTOMATION, 288 Park Ave., W., Elmhurst, Ill. Arnold E. Keller, 
Editor. Issued monthly for 30,000 top industry, business and government execu- 
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tives. Wants new ideas, developments, applications, results and the human im- 
pact of business automation in commerce, industry, and government. Uses a 
clean terse style avoiding the use of catch phrases such as “electronic brain” and 
“robots.” Preferred length is 1,750 words. Accepts 8x10 and 5x7 photos submitted 
with manuscripts. Uses cartoons specifically related to business automation and 
not science fiction. After staff consideration, reports in one week. All rights re- 
served. 


THE CANADIAN OFFICE, Seccombe House, 443 Mt. Pleasant Rd., Toronto 7, 
Ont., Canada. Michael J. Sunter, Editor. Issued monthly. Want articles dealing 
with office management, methods, equipment, personnel, systems, etc. Maximum 
length is 2,000 words; minimum, 200 words. Copy should be factual, succinct. 
Query first. Pay from $25 up, depending on length, quality and amount of re- 
search involved. Use an occasional piece of fiction if it is thought-provoking and 
humorously apropos of the office scene. Same payment as for articles. Buy color 
and b&w photographs with mss and with captions only. No size restrictions. Very 
occasionally buy verse and cartoons. 


CANADIAN STATIONER & OFFICE EQUIPMENT DEALER, 481 Univer- 
sity Ave., Toronto 2, Ont., Canada. H.F. Spearing, Editor. Issued monthly. Want, 
from Canadian authors, articles on store modernizations, dealer experiences, 
authoritative how-to-sell, how to improve management, inventory controls, etc. 
From U.S. authors, articles on improved sales, management, inventory control 
techniques only. Material must be tightly written, sound, of constructive interest. 
Must query first. Payment varies. Buy photographs with mss and with captions 
only. Must be glossy prints of outstanding quality. Cartoons bought must have a 
definite trade connection. Pay $5.00 each, on acceptance. Buy first rights in spe- 
cific area served. 


DATA PROCESSING MAGAZINE, 2200 Book Tower, Detroit 26, Mich. Mrs. 
Edith H. Goodman, Managing Editor. Issued monthly for businessmen interested 
in data processing. Want articles on punch card, computing, data processing and 
business problems related therein. Photos are usually related to the installation 
when necessary, and are obtainable from the company or vendor. Our art depart- 
ment does illustrations. Would like to see some light nonsense in the data pro- 
cessing or computing field, but writers have to know the field in order to spoof 
it. We use cartoons, for which $10-15 is paid on publication. Our articles run 
1,500-2,500 words; a flat honorarium of $25 is paid for articles. Reports within 
two-three weeks. Either finished piece or query is all right. 


GEYER’S TOPICS, 212 Fifth Ave., New York 10, N.Y. Tom O’Hara, Asso- 
ciate Editor. Issued monthly; 35c a copy; $3.00 a year. This publication is for 
individual office equipment and stationery dealers, and buyers of department 
store departments handling stationery and office equipment. Want articles on 
dealer activities. Please query on all features before submitting them. Preferred 
length is 1,500 to 2,000 words. Rate on articles and photographs varies with indi- 
vidual assignment and is stipulated when agreement is made on coverage or 
feature. 


MODERN OFFICE PROCEDURES, 812 Huron Rd., Cleveland 15, Ohio. Issued 
monthly; 75c a copy; $7.00 a year. Harrison R. Johnson, Editor. Wants articles 
from 500 to 700 words in length describing money-saving office procedures and 
systems in use. Payment is 2¥2c per published word; and $5 for first photograph, 
with $3 for each additional one accepted. Reports are usually within a month. 


MODERN STATIONER, | East First St., Duluth 2, Minn. Gene Grubbs, Man- 
aging Editor. Issued monthly; 30c a copy; $3.00 one year, Canada and foreign, 
$5.00. Uses business articles describing specific aspects of an office equipment 
dealer’s operation—inventory, accounting, credit and collection, sales training 
methods—which will be of value to other dealers. Like a clean, crisp style. Not 
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generally interested in a great deal of background or human interest. Do like 
case histories. Pay $5.00 to $7.00 for appropriate cartoons; also use fillers— 
“feature shorts” which generally reveal some aspect of a dealer operation which 
can be described in a few words. Buy first publication rights. Desired length is 
200-1,500 words. 8x10 glossy photographs used; pay $5.00. Pay 2c or 3c a word. 


NATIONAL SHORTHAND REPORTER, Oskaloosa, Iowa. Roy E. Voelker, 
Editor. Issued monthly except Aug. and Sept.; 35c a copy; $3.00 a year to students, 
libraries and schools. Otherwise subscription by membership only. Official journal 
of National Shorthand Reporters Assn. Use items dealing with the work of the 
shorthand reporter, general, or official court stenographer. Pay $10 on acceptance 
for cartoons pertaining to humor in the courtroom; buy three a month. Pen and 
ink roughs. 


OFFICE APPLIANCES, 288 Park Ave., W., Elmhurst, Ill. Robert E. Russell, 
Editor. Issued monthly; 50c a copy; $3.00 a year. For retailers of office sup- 
plies, business machines, office furniture, and office equipment. Want feature 
articles of 800 to 3,000 words, dealing with improvements of selling techniques, 
store facilities, and promotional techniques. They will provide a special writers’ 
guide on request. Also use straight news material, with or without pix. Pay $25 per 
printed page for features, on acceptance; 60c per column inch plus $4 per photo 
for news material, on publication. Advance query advised. Reports within 5-10 
days and buys original publishing and reprint rights. 


THE OFFICE ECONOMIST, Art Metal, Inc., Avenal, N. J. Herbert H. Kiehn, 
Editor. Issued quarterly. House magazine distributed to executives and office 
people nationally. Use articles on subjects relating to any phase of office operation; 
improving general efficiency; office planning; time-savers in office production; a 
better way of handling some detail of operation in office work; matters relating 
particularly to office personnel. Preferred length, 1,000-1,500 words, higher if 
subject warrants. Sometimes buy appropriate photographs, fillers. Pay $12.50 each 
for cartoons with office situations. Report in two weeks. Pay 3c a word on ac- 
ceptance. 


THE OFFICE, 232 Madison Ave., New York 16, N. Y. James Gorman, Editor. 
Issued monthly for business administrators. Good free-lance market. Want arti- 
cles, case histories, on any branch of management with emphasis on the paper- 
work and other forms of record-keeping involved (magnetic tape, etc.); articles 
on the theory of management as applicable to the white collar and clerical 
population also welcome. No limit on length, but must be tightly written. Must 
have documented facts, mentioning names and locations of companies or persons 
doing whatever article describes. Photos, sketches and diagrams should accom- 
pany ms. Query first. Pay $50 up. Buy pix with captions only. Can be any size; 
new office interiors or before and after pix. Pay $7.50 each for pen-and-ink 
business cartoons. Also buy humorous business anecdotes as fillers. Pay $25 for 
these. Buy all rights. 


PACIFIC STATIONER AND OFFICE OUTFITTER, 657 Mission St., San 
Francisco 5, Calif. Robert B. Frier, Editor. Issued monthly; 25c a copy; $1.00 a 
year. Use a limited number of merchandising articles, with a “western” slant, on 
the successful advertising, display, or selling of stationery, office supplies, office 
furniture, and greeting cards, and gift and art goods. Length, 750 to 1,250 words. 
Articles can feature any phase of successful merchandising but should stress the 
“western” angle—that is either show successful methods used by western retailers 
or methods which would be appealing to or easily adapted by western retailers. 
Good clear photographs to illustrate the articles are acceptable. Self-addressed, 
stamped envelope must accompany all material submitted. Pay Ic a word, on 
acceptance; $3 for each photograph used. 
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SOUTHERN STATIONER AND OFFICE OUTFITTER, 75 Third St., N.W., 
Atlanta, Ga. Marjorie Stanfiel, Editor. Issued monthly; 20c a copy; $1.50 a year. 
Use articles about definite dealers with definite facts. Illustrations are wanted: 
photos of dealers discussed in the articles, of the store if it is really unusual in 
appearance, samples of advertising, window displays, counter displays. News of 
dealers in large and small southern towns is especially needed. Southern slant is 
essential for all material. Pay 20c per column inch for articles, after publication; 
$1.00 for photographs. 


TODAY’S SECRETARY, 330 W. 42nd St., New York 36, N. Y. Mary Jollon, 
Editor. Issued ten times a year; 35c a copy; $3.00 a year. Directed to secretaries, 
office workers, and secretarial students. Want interview type articles on secretaries 
of celebrities or secretaries with unusual jobs. Also use articles on how to improve 
office techniques or attitudes. Pay $15 to $70 per article, $5.00 each for pix. 
Barbara Wiest, Fiction Editor, wants short stories of 800 to 1,200 words dealing 
with office situations, preferably humorous. Pay for these is $25 to $35. Payment 
is on acceptance, and reports are within 8 weeks. 


Packing, Canning and Packaging 


CANADIAN PACKAGING, 481 University Ave., Toronto, Ont., Canada. John 
N. Nickell, Editor. Issued monthly; $1.00 a copy; $5.00 a year. Uses articles deal- 
ing with consumer, merchandising, marketing, technical and scientific aspects of 
packages and packaging that are applicable to the Canadian or in use in the Ca- 
nadian market. These should be journalistic and newsy, with short sentences 
and a reporting style, and not more than 1,200 words. Also fillers not more 
than 400 words on same subjects, payment for which varies between $16 and 
$24. Uses photographs with feature articles, of standard size, and well done. 
Pays $35 to $75 for each article. Reports within two weeks. 


CANNER/PACKER, 500 E. Howard St., San Francisco 5, Calif. (for features) 
and 59 E. Monroe St., Chicago 3, Ill. (for news) Elverton B. Stark, Editor, San 
Francisco; Miss Anne K. Chalmers, Chicago News Editor. Issued monthly; 50c a 
copy, $5.00 a year. Use about two articles per issue, on assignment. Articles are 
almost entirely case histories on food processing companies. Aim is to take 
readers on a tour of the plant in question, describing and picturing operations. 
How-it-is-done aspects stressed; history and personnel played down. Average 
story runs 1,000 words, and mss must be accompanied by four or five in-plant 
action pictures. Query is essential. Photos should be 8x10 glossies, although can use 
5x7. $5.00 per picture used. 


THE GLASS PACKER, 466 Lexington Ave., New York 17, N.Y. Emil Kli- 
mack, Editor. Issued monthly; 60c per copy, $5.00 per year. Very little free-lance 
material bought because of specialized nature of the magazine. Use case studies of 
the use of the glass package to help sell the product; case studies of outstanding 
machinery installations; outstanding glass package designs, production methods. 
Also articles on designing and using the package as a merchandising aid, technical 
material on packaging materials and machinery, new products packaged in glass, 
changing from one type of package to a glass package for a specific product; mar- 
ket research pertaining to packaging. Articles should show how a specific problem 
was solved, in whole or in part, through use of glass packaging. The what, why 
and how are most important. Query is essential. Generally pay $20-30 per pub- 
lished page. Photos bought with mss are included as part of the page in payment. 
Buy first publication rights. 


MODERN PACKAGING, 770 Lexington Ave., New York 21, N. Y. Lloyd Stouf- 
fer, Editor. Issued monthly; 75c per copy, $7.00 per year. Very little free-lance 
material bought; mostly on assignment. Want exclusive material about significant 
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new packaging developments. Can involve materials, design, testing, production, 
merchandising and/or display. Query is essential. Pay $30 per printed page, gen- 
erally upon publication. Submit nonfiction to Thomas M. Jones, Managing Editor. 
i photos for inside and cover use. Color on cover only. Payment varies. Buy all 
rights. 


PACKING & SHIPPING, 437 E. Fifth St., Plainfield, N. J. C. M. Bonnell, Jr., 
Editor. Issued 9 times per year; $1.00 a copy; $7.50 a year. Can use material on 
packing, material handling and physical distribution procedure as related to large 
company operations. Preferred length, 1,000 words. Readers of this magazine are 
packaging engineers, traffic managers, shipping managers and all others interested 
in industrial packaging and shipping. Pays Yc to 1c a word, on publication. Uses 
photographs with the text, and pays 50c to $1.00 each for size 5x7. Query before 
submitting material. 


SHIPPING MANAGEMENT, See page 379. 
THE WOODEN BARREL, See page 241. 


Paint and Varnish 


AMERICAN PAINT & WALLPAPER DEALER, 2911 Washington Ave., St. 
Louis 3, Mo. John Rogers, Editor. Issued monthly; 50c a copy; $3.00 a year. Inter- 
ested in articles that tell how paint and wallpaper, hardware, lumber and build- 
ing supply dealers have built their decorating products businesses or have sold 
specific classes of merchandise such as: paints, alkyd finishes, latex paints, masonry 
and asbestos paints, enamels, wood finishes; wallpaper and fabrics, scenics, photo- 
murals, metallic papers; rental equipment such as floor sanders and edgers, steam- 
ers; window shades and venetian blinds; spray guns and equipment; artists’ ma- 
terials, toys, ladders, floor tile, linoleum, unfinished furniture and window glass. 
Also wants articles about remodeled or new stores, advertising and promotional 
programs, window displays, etc. Pictures are a necessity. Pays 1%2-2c a word for 
text, $3.00-5.00 each for photos, on publication. Reports in three weeks. 


AMERICAN PAINTER & DECORATOR, 2911 Washington Ave., St. Louis 3, 
Mo. Erwin L. Below, Editor. Issued monthly; 35c a copy; $3.00 a year. Use 
accurate, technical and semitechnical “how” articles on professional commercial, in- 
dustrial and home decorating jobs. Also industrial maintenance painting applications, 
theory and technique. No “do-it-yourself.” Material should not run more than 2,000 
words. Include photos. Query before submitting. Pay a minimum of 1c a word, on 
publication. 


AMERICAN PAINT JOURNAL, 2911 Washington Ave., St. Louis 3, Mo. G. O. 
Stephenson, Editor. Issued weekly; 20c a copy; $4.00 a year. Use news, features, 
etc., covering the paint, varnish and lacquer industry. 


CANADIAN PAINT AND VARNISH MAGAZINE, 481 University Ave., To- 
ronto 2, Ont., Canada. E. V. Cook, Editor. Issued monthly; 50c a copy; $5.00 a 
year. Uses technical articles on paint formulations, etc., and semitechnical articles 
' based on case histories of finishing departments in manufacturing plants. These 
should be approximately 1,200 words, and be accompanied by 5x7 glossies. Pay- 
ment is 3c a word, and $4.00 per picture. Reports immediately. 


PAINT INDUSTRY MAGAZINE 2728 Euclid Ave., Cleveland 15, Ohio. 
Jerome Peskin, Publisher. Issued monthly; 50c per copy; $3.00 a year. Use articles 
on production and marketing of paint, varnish, lacquer, shellac, and kindred 
coating, 1,000 to 2,000 words. Only articles on manufacturer’s level. No retail 
store copy. Buy photographs if tied in with articles. 


PAINT, OIL AND CHEMICAL REVIEW, 332 Harrison St., Oak Park, Ill. A. S. 
Hedstrom, Publisher. Issued alternate weeks; 35c a copy; $3.00 a year. For paint, 
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varnish and lacquer manufacturers, suppliers of material and equipment to in- 
dustry, government agencies, schools and colleges, research laboratories, dealers 
and distributors. 


WESTERN PAINT REVIEW, 1872 W. 54th St., Los Angeles 62, Calif. Stephen 
D. Urette, Editor. Issued monthly; 35c a copy; $3.00 a year. Wants feature inter- 
view type articles, with photos, from 1,000 to 1,800 words on painting and 
decorating contractors and paint dealers. Should show new and unique ways to 
improve business by new and better merchandising, display, selling, estimating, 
etc., written in a way to interest Western painting and decorating contractors 
and dealers. Also wants 500-word articles on these same subjects written to 
interest readers in the 13 Western states, and accompanied by 5x7 or 8x10 
glossies. Send request for copy of magazine. Pays 2c a word, $3.00 per photo, on 
publication. Reports in four weeks. 


Paper and Paper Products 


AMERICAN PAPER MERCHANT, 200 S. Prospect Ave., Park Ridge, Ill. L. Q. 
Yowell, Editor. Issued monthly for the paper wholesaling industry. Wants case his- 
tories of successful sales by paper wholesalers and case histories of efficient and 
cost-reduction operations by paper wholesalers. Query first. Articles should be from 
1,000 to 2,000 words in length, for which they pay 2c a word. Buys photos sub- 
mitted with manuscript for $3.50 apiece. Pays on publication and buys exclusive 
rights for the wholesaling paper industry. Reports within a month. 


CANADIAN PULP & PAPER INDUSTRY, P.O. Box 6000, Vancouver 3, B.C. 
Canada. James Fitzsimmons, Editor. Issued monthly for technical people in the 
paper industry. Want articles which are directly associated with pulp and paper 
making, pulp wood harvesting, or paper converting (paper boxes, bags, etc.). 
Should be slanted to technical audience and the value to that audience is the most 
important single criterion of acceptance. Preferred length is 500-1,000 words. 
Buys 8x10, b&w photos with captions as well with mss. Must have Canadian slant. 
Query first. Pay 3c per word and $3.00 per diagram or picture. 


DAILY MILL STOCK REPORTER, 156 Fifth Ave., New York 10, N. Y. Dudley 
Buck Taylor, Editor. Issued daily except Sundays and Mondays. Do not make a 
practice of buying articles. Have own correspondents in necessary sections to cover 
trade news. 


MODERN CONVERTER, | E. First St., Duluth, Minn. Don Gruening, Editor. 
Issued semimonthly for converters of paper, film, foil products. Want articles on 
new plants, production line techniques, use of revamped machinery, what makes a 
company grow. Must be in news feature style. No length limit. Query first. Pay 3c 
per word. Submit mss to Jerry Paterson, News Editor. Buys 8x10 prints with 
mss and with captions only. Pay $5.00-7.00 for these. 


PAPER AND PAPER PRODUCTS, 466 Kinderkamack Rd., Oradell, N. J. James 
F. Burns, Jr., Editor. Issued semimonthly for wholesale paper merchants. Wants 
factual, terse, management and sales “how to” type articles. Limit is 2,000 words 
with 2-3 photos. Also buys photos with captions only. Pays $50 to $60 for the 
above, depending on length and number of pix used. Pays $15 per photo if it is 
your own shot, $2 for pick-up photo used. Seldom uses cartoons and if used, they 
must be of trade significance. Pays on publication and buys all rights. 


PAPER AND TWINE JOURNAL, 1860 Broadway, New York 23, N. Y. Sylvain 
Ginsbourger, Publisher. Issued monthly; 35c a copy; $3.00 a year. No free-lance 
material solicited. On account of technical nature of this publication, articles must 
be specially prepared. 
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PAPER, FILM AND FOIL CONVERTER, 200 Prospect, Park Ridge, Ill. Vernon 
A. Prescott, Editor. Issued monthly; 50c a copy; $4.50 a year. Uses 1,000-word fea- 
tures covering production phases and management areas in the converting of 
paper and paper products, films and foil used in packaging and combined pro- 
ducts of one or more of these materials. Buy 8x10 b&w glossies as illustrations 
for text. Pay 7c per published line, on publication, and $3.50 each for photos. 
Query before submitting material. 


THE PAPER INDUSTRY, 431 S. Dearborn St., Chicago 5, Ill. A. W. J. Dyck, 
Ph.D., Editorial Director. Issued monthly; 50c a copy; $3.00 a year. Interested in 
illustrated news stories featuring new projects of modernization programs in pulp 
and paper mills. Use articles dealing with practical or technical subjects related 
to the manufacture of pulp and paper, but this type of material must be written 
for men who are scientifically trained; facts must be accurate. Query before send- 
ing articles. Payment depends upon value of material. 


PAPER SALES, 1 E. First St., Duluth 2, Minn. Dean Myhran, Editor. Issued 
monthly; 30c a copy; $3.00 a year. Uses two general types of articles from free- 
lancers: on management methods of paper wholesale houses which may include 
money-saving, time-saving or efficiency increasing systems used in sales manage- 
ment, office procedure or warehousing; and on sales methods used to good ad- 
vantage by individual salesmen. May be written in first or third person. Often best 
to query first. No specific word length is required. Pays 2c to 3c a word, on ac- 
ceptance. Likes articles to be accompanied by photographs, for which $3.00 to 
$7.00 each is paid. Reports usually in two weeks. 


PAPER TRADE JOURNAL, 49 W. 45th St., New York 36, N. Y. John Evans, 
Editor. Issued weekly; 25c a copy; $5.00 a year. Particularly likes news items about 
pulp and paper mill personnel and plants. Due to the technical nature of this field, 
feature articles are done on assignment only. Pays lc to 2c a word for news items. 
Reports once a month. 


SOUTHERN PULP & PAPER MANUFACTURER, 75 Third St., N.W., Atlanta 
8, Ga. Vincent F. Waters, Editor. Issued monthly; 50c a copy; $2.00 a year. Uses 
production, new methods, processing stories written to interest pulp and paper 
manufacturers’ engineers, chemists, officers, managers and superintendents. Maxi- 
mum length is 2,000 words. Pays 35c per column inch, and $2 for each accepted 
photo, after publication. Reports in one week. 


Petroleum and Oil 


DRILLING INTERNATIONAL, P.O. Box 6701, Dallas 19, Texas. Robert O. 
Frederick, Editor; Ted W. Mayborn, Editorial Director. Issued monthly; very little 
free-lance material bought. Magazine is devoted exclusively to the reader interest 
and welfare of the drilling, completing and servicing industry. Informative arti- 
cles by industry leaders, both in operational and mechanical groups, are coupled 
with symposiums of opinion among various reader classifications and with editorial 
surveys that determine the editorial content which most interests readers. No news- 
paper clippings or cartoons. Query before submitting material. Buy photos of any 
size if of drilling equipment or personalities. No color. Pay 3c per word, $10 for 
first photo used, $5.00 for all others. Buy first rights only. 


FUEL OIL NEWS, 1217 Hudson Blvd., Bayonne, N. J. T. Byrley, Editor. Issued 
monthly; 25c a copy; $2.00 a year. Uses how-to-do dealer write-ups on outstanding 
dealerships in fuel oil and oil heating equipment, accompanied by photos. Pays 
$25 a page for articles with photos. Query is essential. 


HYDROCARBON PROCESSING AND PETROLEUM REFINER, P.O. Box 
2608, Houston 1, Tex. George B. Gibbs, Editor; Silas B. Ragsdale, Editorial 
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Director. Issued monthly for personnel in the oil, gas, petrochemical processing 
or hydrocarbon processing industries, including engineering, operation, manage- 
ment phases; $1.00 per copy. Wants technical manuscripts on engineering and 
operations in the industry which will be of help to personnel. Also nontechnical 
articles on management, safety and industrial relations that will help technical 
men become managers. Pays about $25 per printed page. Buys photos as part of 
nonfiction package; and infrequently, with captions only. Prefers 8x10 but can use 5x7 
or even smaller if extremely sharp. Sometimes buys filler material—technical hints 
for readers. Buys all rights. 


INDEPENDENT PETROLEUM MONTHLY, P. O. Box 1019, Tulsa 1, Okla. 
Young O. Mitchell, Editor. Issued monthly for independent crude oil and natural 
gas producers, drilling contractors, and service and supply companies. Wants arti- 
cles on trends, outlook, unusual developments, etc., in exploration, drilling and de- 
velopment field. Length up to 2,500 words. Pays 2-3c a word and $5.00 per 
photo submitted with manuscript. Uses cartoons related to the oil industry at $7.50 
each; pen and ink roughs. All payment on acceptance. Buys First American rights 
and reports immediately. 


KANSAS-OKLAHOMA OIL REPORTER, Box 5525, Wichita, Kan. Loren C. 
King, Editor. Issued monthly for midcontinent area oil men. Articles must be non- 
technical, on personalities and oil and gas operations in area covered. Oil explora- 
tion, production, drilling, well servicing, pipelining. Preferred length, 400 to 700 
words; those with art can be somewhat longer. Buys photos submitted with manu- 
script. Pays 85c per column inch and up to $5.00 a photo, on publication. Query 
first. Reports within ten days and buys first publication rights only. 


NATIONAL PETROLEUM NEWS, 330 W. 42nd St., New York 36, N. Y. Issued 
monthly; $1 a copy; $5 a year. Frank Breese, Editor. All feature articles done on 
assignment. Use one to two-page articles on (1) developments, trends, issues 
and problems in petroleum marketing; (2) how-to-do-it articles on merchandis- 
ing, transportation, distribution, storage and management. Pay $40 a printed page. 
Photographs for illustrations ordered on assignment. Pay on acceptance for assigned 
stories; on publication for unsolicited material. 


OIL AND GAS EQUIPMENT, Box 1260, Tulsa 1, Okla. Earl Seaton, Editor. 
Issued monthly for petroleum industry engineers and supervisory personnel. Want 
articles on equipment principles, functioning, applications, sizing and selection. 
Engineering level. Preferred length is 2,000 words or more. Must be highly techni- 
cal with emphasis on engineering principles; query is essential. Pay 2-3¥%c per word. 


THE OIL AND GAS JOURNAL, 211 S. Cheyenne, Tulsa, Okla. George Weber, 
Editor. Issued weekly; 50c a copy; $4.00 a year. Uses only spot oil and gas 
industry news, plus technical engineering-operating articles covering specific oil 
exploration, drilling, production, refining, pipelines, petrochemical operations. Rate 
of payment varies. 


PACIFIC OIL MARKETER, 1700 W. 8th St., Los Angeles 17, Calif. Don Mc- 
Anally, Editor. Issued monthly for petroleum marketing management in Western 
states only. Wants one and two-page stories dealing with new marketing develop- 
ments and techniques in Western petroleum, with pictures. A 7x10 page pays $30. 
Photos submitted with manuscripts are part of the page rate. If they are used sep- 
arately they bring $3 a piece, on acceptance. Buys single use rights only with possi- 
bility of reprint order. Reports within a week. 


PETROLEUM AND CHEMICAL TRANSPORTER, 7424 Wisconsin Ave., 
Washington 14, D. C. Don Sutherland, Editor. Issued monthly; 35c a copy; $3.00 
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a year. Wants articles from 2,000 to 4,000 words, with two to five photos, covering 
the tank truck industry. Also uses stories concerning a successful for-hire tank 
truck company, or stories about the use of tank trucks for unusual commodities. 
They are now especially seeking articles on the successful operation of tank trucks 
by oil jobbers or other so-called “private carriers” who transport their own prod- 
ucts. Pays a minimum of 2c a word, and $3.00 for each accepted 8x10 glossy print, 
on acceptance. Uses one cartoon per issue. Should be slanted towards petroleum 
and chemicals and their transportation. Pays $5.00 for first rights. 


THE PETROLEUM ENGINEER PUBLISHING COMPANY, 800 Davis Bldg., 
Dallas 21, Texas. J. E. Kastrop, Editorial Director. Issued monthly. Published in 
specialized editions: Petroleum Engineer, Petro/Chem Engineer, The Pipeline En- 
gineer, Petroleum Management. Also publish the American Gas Journal, a gas dis- 
tribution publication. Use material of interest to the man in the field. Technical 
and semitechnical articles about the petroleum industry, but not about the mar- 
keting of oil. Must concern methods in drilling, production, refining, and pipeline 
construction and operation. Knowledge of the oil industry is essential. Pictures and 
illustrations help. Pay around $15 a page. 


PETROLEUM EQUIPMENT, P.O. Box 6701, Dallas 19, Texas. C. R. Graham, 
Editor. Issued bimonthly for those who select, operate and maintain petroleum 
equipment. Length of articles should be two magazine pages. The word length is 
variable because of photos. Subject matter is limited to stories of equipment de- 
velopments, adaptations, maintenance, and application—slanted to engineer, sup- 
erintendent, foreman group in oil well servicing, drilling, production, pipelining, 
refining, natural gasoline, and petrochem. Photos are purchased as part of the 
story. Pays $15 per printed page for unsolicited, accepted manuscripts, on publica- 
tion. Buys exclusive rights and reports in ten days. 


PETROLEUM TODAY, 1271 Avenue of the Americas, New York 20, N. Y. Rob- 
ert W. Stock, Editor. Issued quarterly by the American Petroleum Institute. Con- 
trolled national circulation among civic, educational, business, farm, etc., leaders. 
Uses general interest articles on ali phases of petroleum and related activities: oil 
products, personalities, operations, autos, travel, sports, unusual industries, etc. 
Avoids highly technical and promotional material. Story must stand on its own 
merits. Length should be 1,000 to 2,000 words. No fiction. Literary standards high. 
Buys black-and-white and color picture stories. Prefers query or outline. Reports 
usually within two weeks. Rates vary from $200 up. Pays on acceptance. 


PETRO PROCESS ENGINEERING, 1450 Don Mills Rd., Don Mills, Ont., Can- 
ada. Thomas E. Buck, Editor. Issued every other month for oil company manage- 
ment and engineers. Buy four articles per issue. Material is very technical—must 
be about oil refining operations, petrochemical production operations, natural gas 
processing, petroleum products marketing. Use how-to pieces, slanted to Canadian 
operators. Do not want U.S. statistics in articles. Writer must have thorough en- 
gineering know-how. Query first. Pay $20-30 per page for 1,000-2,000 words. Pay- 
ment for pix is included in total price. Buy, infrequently, cartoons pertaining to 
the industry. Buy first North American rights. 


PIPELINE CONSTRUCTION, P. O. Box 22267, Houston 27, Tex. William R. 
Quarles, Associate Publisher. Issued monthly. Want articles, with how-to-do-it or 
how-we-did-it slants, on any phase of a pipeline contractor’s operation. Not inter- 
ested in general construction features, Must deal with steel pipe, not cast iron or 
concrete. Also any article of specific interest to officials of pipeline owning-operat- 
ing companies. Articles must provide specific aid in solving some problem common 
to all contractors; unusually or particularly difficult jobs and how they were done, 
new ideas which cut money from tax bills, equipment maintenance, easier payroll 
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workings, etc. Query first. Pay $25 per printed page, on publication. Submit material 
to H. M. Stemmer or Raymond Lewis. Payment for photos or original art work or 
graphs to illustrate articles is included in package rate. Photos should be 8x10, 
b&w glossies. Pay $7.50 on acceptance for cartoons with pipeline construction slant. 
Buy full rights. 


PIPE LINE NEWS, P.O. Box 22267, Houston 27, Texas. William R. Quarles, 
Mgr. Issued monthly; 50c a copy; $3.00 a year. Wants articles describing any phase 
of design, operation or maintenance of pipelines. Should run under 3,500 words 
and be accompanied by necessary 8x10 glossies, sketches or tables. Pays $25.00 per 
printed page, and up. Photos figured in page space. Reports promptly. Also buys 
cartoons related to pipeline construction and operation. Pays $7.50 and up, on ac- 
ceptance. 


ROCKY MOUNTAIN OIL REPORTER, P. O. Box 1469, Denver, Colo. Henry 
W. Hough, Editor. Subject matter here is confined to Rocky Mountain oil drilling 
and related topics, and only a small amount of free-lance is purchased. Pays Ic a 
word for accepted material, but it is best to query first. Buys some pictures of oil 
drilling and pipeline operations in this same area, and pays $3 to $5 per picture. 


WORLD OIL (formerly The Oil Weekly), P. O. Box 2608, Houston 1, Texas. Don- 
ald E. Kliewer, Editorial Director. Issued monthly; 50c a copy; $2.00 a year. Use 
only technical and semitechnical matter of interest to men in exploration, drilling 
and producing branches. Articles may run from 1,000 to 5,000 words. These articles 
must be of a how-to-do descriptive nature and should be based on actual examples 
found in the oil fields. Also use short, illustrated “hints” on short-cuts or better 
methods. Photographs used must be new and original. Pay up to 2¥%4c a word; 
$10 flat rate for short, illustrated hints. Query first. 


WORLD PETROLEUM, 25 W. 45th St., New York 36, N.Y. J. C. Chatfield, 
Editor. Issued monthly; $1.00 a copy; $10.00 a year. Deals with international oil in- 
dustry from management point of view. Use articles dealing with broad economic, 
legislative or technical aspects of the petroleum industry, particularly those affect- 
ing the industry internationally. Articles on U. S. oil industry are acceptable but 
should not deal with purely local developments. Buy photographs. Report in two 
weeks. Pay $10 to $20 per thousand words, on publication, except in unusual 
circumstances; that is, delay of two or more months in publication of an ac- 
cepted article. 


Pets 


ALL-PETS MAGAZINE, P. O. Box 151, Fond du Lac, Wisc. S. C. Henchel, Edi- 
tor. Issued monthly for breeders, fanciers, and pet shop proprietors. Wants articles 
on exotic pets such as ocelots, margays, coatimundis, kinkajous; in other words, 
the unusual pet. Articles should be factual and run about 750 words; be supple- 
mented by five to seven glossy prints. Pays about $27 for articles and pictures. 
Prefers photo size about 8x10 but will also use 5x7. Pays $2.50 to $5.00 a photo de- 
pending on quality. All payment on publication. Reports in two to four weeks and 
buys all rights. 


PET SHOP MANAGEMENT, 70 Darling Place, Fond du Lac, Wisc. Issued monthly 
for pet shop retailers, wholesalers, and manufacturers. Uses promotional fea- 
tures outlining methods, projects, how-to-do-it aspects of pet shop retailing. Arti- 
cles should not exceed 700 to 800 words and should be aimed at helping retailers 
improve their business. Style should be crisp, cleas, and to the point. Uses photos 
submitted with manuscripts and with captions only, 8x10 glossy prints. Pays $5.00 
to $30 for short pieces, $3.00 to $5.00 for photos on publication. Buys reproduc- 
tion rights and reports in two weeks to a month. 
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Photography 


BUSINESS SCREEN, 7064 Sheridan Rd., Chicago 26, Ill. O. H. Coelln, Jr., Edi- 
tor. Eight times a year. For sponsors, producers and users of business, commercial 
advertising and industrial motion pictures, slidefilms and related audio-visual 
media. Pays up to 10c a word for short articles on successful application of these 
“tools” in industry and commerce but only when approved by submission of ad- 
vance query to publisher’s office. Technical articles on film production techniques, 
with or without illustrations, science film data and interesting featurettes about 
application or utilization of films in community, industry, etc., also welcomed. 


INDUSTRIAL PHOTOGRAPHY, 200 Madison Ave., New York 16, N. Y. Mitchell 
M. Badler, Editor. Issued monthly. Buy very little free-lance material. Query 
first. Articles are written for managers and personnel of photographic, industrial 
motion picture and audio visual departments; engineering reproduction, in-com- 
pany graphic arts sections; photo-instrumentation and research departments and 
other areas of functional photography. Use articles of interest and practical use 
to these readers. Pay 3c per word, on publication. 


NATIONAL PROFESSIONAL PHOTOGRAPHER, 152 W. Wisconsin Ave., Mil- 
waukee 3, Wisc. Frederick Quellmalz, Editor. Issued monthly for professional 
photographers. Wants 500 to 2,000-word articles on business and sale methods for 
professional photographic studios. Photos are accepted. Depending on the article, 
they will pay $15-$75 on acceptance of material. Reports in a week and buys one- 
time rights. Query first. 


PHOTO DEALER, 33 W. 60th St., New York, N. Y. Mel Hosansky, Editor. Is- 
sued monthly for photo retailers, finishers, and manufacturers of photo equipment. 
Wants stories of unusual dealer promotions, store openings and closings, good win- 
dow displays and unusual ads. Picture and name of dealer must be included. Uses 
mainly merchandising articles. Also controversial articles. Length, between 250 
and 750 words. Write as simply as possible. Buys photos submitted with manu- 
script or with caption only. They will use any size as long as it can be reproduced. 
Pays 2c a word, $5.00 for photos and $10 for pictures of windows, on acceptance. 
Buys single publication rights and reports within two to four weeks. 


PHOTO DEVELOPMENTS, 104 E. Michigan Ave., Jackson, Mich. M. L. Green, 
Editor. Issued monthly; $3.00 a year. Wants case studies of successful camera shops 
and successful photofinishing plants. Articles must be illustrated with good photo- 
graphs and must be previewed and approved (via signature) by owner. Pays 2c 
per word, plus $5 per photograph, on acceptance. Photos should show some special 
or attractive feature of a camera shop or photo finishing plant. Also buy cartoons 
referring to retail camera dealers and their customers; pays $5.00 each for three 
used monthly. 


PHOTOGRAPHIC TRADE NEWS, 200-Madison Ave., New York 16, N.Y. Al- 
fred Feuer, Editor. Issued weekly for photographic retailers and manufacturers. 
Wants case history articles of successful retail photographic operation, accounts of 
camera store openings in a newsy style. Length should be from 6 to 16 inches. Photos 
are required with stories. Pays $25 and up per article and $5.00 for each photo and 
caption. Also buys cartoons at $6.00 each. All payment on publication. 


PMI—Photo Methods for Industry, 33 W. 60th St., New York 23, N. Y. Issued 
monthly; 50c a copy; $5.00 a year. Wallace Hanson, Editor. Uses articles telling of 
new applications of photography in solving industrial and business problems; new 
photographic techniques and technical articles on still, motion picture, industrial 
radiography, graphic arts and reproduction. Length, 200 to 2,000 words. Prefer 
query for longer articles (500 or more words). Payment is $20 per printed page; 
$5.00 for photos. 
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THE RANGEFINDER MAGAZINE, 1306 N. Wilton Pl., Hollywood 28, Calif. 
Miss Janet Marshall, Editor. Issued monthly for professional photographers. Na- 
tionally distributed. Uses case histories, technical material or personal items on 
professionals. Pays 1c a word. Buys cartoons pertaining to professional photog- 
raphy, at the rate of $5.00 each on acceptance. Articles are paid for on publication. 


Plastics 


MODERN PLASTICS, 770 Lexington Ave., New York 21, N.Y. Joel Frados, Edi- 
tor. Issued monthly; 75c a copy; $6.00 a year. Requirements are quite specialized 
and writers need to have a certain amount of information about plastics materials. 
Type of material that is used, the name of the person producing the plastics parts, 
the name of the distributor and facts on the reasons for the use of plastics must 
be given. Pay up to $30.00 a page, including pix, as published. 


PLASTICS DESIGN & PROCESSING, Box 270, 311 East Park Ave., Liberty- 
ville, Ill. Issued monthly for plastics molders, extruders, laminators, formulators, 
fabricators, etc. Also for companies which process and use plastics. Wants 1,200 
to 1,500-word feature articles on plastics processing, design, manufacturing equip- 
ment and systems, etc. Cover technical details in full. Pays up to $100 for an 
article, depending upon subject, quality and quantity of information, quality of 
writing and number of illustrations. Payment on acceptance. Buys exclusive publi- 
cation rights and reports within two weeks. 


PLASTICS INDUSTRY, 342 Madison Ave., New York 17, N. Y. Issued monthly; 
$1.00 a copy; $5.00 a year. Interested in articles, with pictures, on plastics produc- 
tion. Pays upon publication lc a word, plus photos. 


PLASTICS TECHNOLOGY, 386 4th Ave., New York 16, N. Y. Monthly. Lawrence 
Sandek, Editor. For industrial end-users and processors of plastics including mold- 
ers, extruders, casters and imbedders, coaters and laminators. Wants timely articles 
on new developments and applications of plastic materials, the plastics industry. 
Articles which explain basis of plastics technology. Pays on publication. 


PLASTICS WORLD, | River Rd., Cos Cob, Conn. George W. Rhine, Editorial 
Director. Issued monthly; $1.00 a copy; $8.00 a year. Purchases photo and edi- 
torial features on unusual plastics applications, processing methods and technical 


processes. Welcomes publicity releases on new materials and equipment for plastic 
field. 


PROGRESSIVE PLASTICS MAGAZINE, 481 University Ave., Toronto 2, Ont., 
Canada. Robert Huggan, Editor. Issued monthly; usually buy two features per 
issue. Magazine specifically directed to manufacturers of plastics products, con- 
sumer and industrial, and buyers of plastics components. Want stories from free- 
lancers on some new plastics product being manufactured somewhere in Canada. 
Should run 600 to 800 words. Require at least one sharp b&w glossy (8x10 pre- 
ferred) per story. Photographs should show phases or stages of product manu- 
facture rather than company people. Where free-lancers cannot obtain photos, 
would require sample of the product for photographing. Story must include name 
of manufacturer, name of customer if the product is being custom molded, brand 
name of the resin being used, name of process (injection, compression, etc.), and 
name of mold-maker if obtainable. Like crisp, factual reporting, avoidance of 
padding. Query preferred in borderline cases or if length will be more than 800 
words. Payment is 5c per published word, $5.00 per photo used. Submit articles 
to John Gilbride, Associate Editor. 


RUBBER AGE, 101 W. 31st St., New York 1, N.Y. B. J. Kotsher, Editor. Is- 
sued monthly; small amount of free-lance material bought. Use articles on the 
technology, compounding and_ processing of rubber and_ rubberlike _ plastics. 
Query first. Pay $10 per printed page. Buy 8x10, b&w photographs with mss only. 
Pay $10 each for cartoons with applicability to rubber industry. 
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Plumbing, Heating, Air Conditioning 
and Refrigeration 


AIR CONDITIONING, HEATING & REFRIGERATION NEWS, 450 W. Fort 
St., Detroit 26, Mich. George F. Taubeneck, Editor. Issued weekly; 20c a copy; 
$5.00 a year. Use articles, 250 to 2,500 words, on new uses for refrigeration and 
air conditioning; how present installations are kept in operation by clever service 
men despite difficulties in securing parts, new equipment, and labor. Buy photo- 
graphs. Report in about a month. Pay 6c a line (about 1c a word) and $5.00 each 
for illustrations used. Query first. 


AIR ENGINEERING, 450 W. Fort St., Detroit 26, Mich. Eugene A. Sloane, Edi- 
tor. Issued monthly. This publication is aimed at the technically trained reader. 
Wants articles on large-scale air conditioning, air cleaning, air pollution control, 
air sanitation that will interest ventilation engineers, plant engineers, air pollu- 
tion control engineers and air pollution research workers. Preferred length is six 
to ten typewritten pages. Rate of payment varies depending upon article. Pay- 
ment on publication; reports within two or three weeks. 


AMERICAN ARTISAN, 6 N. Michigan Ave., Chicago 2, Ill. James D. Wilder, 
Editor. Issued monthly; 60c a copy; $3.00 a year. Use business and management 
articles relating to the warm air heating, residential air conditioning and sheet 
metal fields. Also, technical material on warm air heating and sheet metal contract- 
ing, 2,000 to 6,000 words. Diagrams and pictures are essential. Suggest that author 
submit a 50-word outline of scope and important features of proposed article for 
consideration. Report within two weeks. Payment is by printed page and averages 
about 2c a word. Buy all rights. 


AUTOMATIC HEATING/PLUMBING/AIR CONDITIONING, 450 Alliance 
Ave., Toronto, Ont., Canada. Donald E. McClure, Editor. Issued monthly. Buy 
from one to three articles per issue. Want articles of direct interest to particular 
market. Canadian angle is a must. Query first. Rate of payment is open. Also buy 
pix as article illustrations and cartoons; for the latter pay $5.00 each, on pub- 
lication. 


CALIFORNIA PLUMBING CONTRACTOR, 785 Market St., Suite 1404, San 
Francisco 3, Calif. J. D. Mack, Editor. Issued monthly. Want articles on merchan- 
dising, advertising, business procedures—anything pertinent to the plumbing con- 
tracting business in California. Articles should run under 400 words. Pays 2c 
per word. Contact F. Loomis, Production Editor. Pay $4.00 each for photographs 
with mss and for cartoons. Buy exclusive rights. 


THE CONTRACTOR, 230 W. 41st St., New York 36, N. Y. Seth Shepard, Edi- 
tor. Issued bimonthly. Article subject matter is divided between management, 
merchandising, technical distribution, service features and organized promotions 
in the fields of plumbing, heating, appliances, air conditioning and general interest. 
Newspaper clippings and original news stories are wanted which involve these 
fields in the realm of labor, law, legislation, industry associations, advertising ideas, 
wholesaler news. Material should be full of facts, quotes and give local background. 
Pays no less than 3c a word, on publication. 


DOMESTIC ENGINEERING, 1801 S. Prairie Ave., Chicago 16, Ill. James E. 
Purnell, Editor. Issued monthly. Articles should cover plumbing, heating, air con- 
ditioning or appliances. The how-to-do-it article concerning business management 
and merchandising methods used by outstanding contractors is particularly wanted. 
Step-by-step studies of unusual and outstanding installations in homes, factories 
and institutional buildings are good. Length, 1,000-2,000 words. All the chief points 
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in the articles must be well-illustrated. Pays 2c to 6c a word, on acceptance, with 
$5.00-$12 for photos. Verda Kampe, Cartoon Editor, pays $10 each for the two 
cartoons used in each issue. Must be slanted to interests of plumbing, heating and 
air conditioning contractors; also to wholesalers and manufacturers in the indus- 
try. Pen and ink roughs. Buy all rights. 


ELECTRIC HEATING JOURNAL, 2132 Fordem Ave., Madison 1, Wisc. Robert 
F. Crawford, Editor. Issued monthly. Interested in articles showing cost com- 
parisons between electric heating systems and gas or oil systems in residential, 
commercial, institutional or industrial buildings. Articles about unusual electric 
heating systems designs, factual articles about electric heating experimental proj- 
ects, articles about electrical contractors or heating contractors with strong, in- 
telligent sales programs and articles about new developments in electric heating 
are all considered. Readers are architects, engineers, electrical and heating con- 
tractors, builders and their allies. Payment ranges between $50 and $150, depend- 
ing on length and significance of article. Likes charts, graphs and tables as well as 
photos for illustrations. Pay $5.00-15 for properly slanted cartoons. Reports within 
ten days. Please query. 


FLORIDA FORUM, P.O. Box 1044, Lakeland, Fla. Charles C. Dockery, Managing 
Editor. Issued monthly; very small amount of free-lance material bought. Use 
management articles slanted toward the roofing, sheet metal and air-conditioning 
contractor. Will consider humorous articles with Florida slant. Word length should 
not exceed 800. Query not necessary. Payment is 2-5c per word. Cartoons sub- 
mitted should be slanted toward construction industry or general business situa- 
tions. Pay is $2.50 each, on acceptance. 


FREEZER PROVISIONING, 25 S. Bemiston Ave., St. Louis 5, Mo. Albert Lo- 
doroff, Editor. Issued monthly for locker plant operators and food plant operators. 
Wants articles about operations in the industry. Buys photos submitted with man- 
uscripts and cartoons at the rate of $5 apiece. Pays on acceptance of material and 
buys complete rights. 


FUELOIL AND OIL HEAT, 2 W. 45th St., New York 36, N. Y. Robert Gray, 
Editor. Issued monthly; $1.00 a copy; $3.00 a year. Use not more than 2,500 
words on management of dealerships selling fuel oil or oil burners; must be spe- 
cific on some angle of operation. Cannot use stories of installations. Report in 15 
days. Pay 3c a word; illustrations at space rates. Mostly staff-written. 


GAS APPLIANCE MERCHANDISING MAGAZINE, 48 W. 38th St., New York 
18, N.Y. Charles Harrington, Editor. Use articles and features of interest to gas 
appliance dealers, plumbers, contractors, heating and air-conditioning dealers. 
Appeal to small appliance dealers as well as to the large. Nontechnical style. Pre- 
ferred length, 300-1,200 words. Pays $15 (sometimes more) per printed page; 
photos for illustrations, $5.00 on publication. Query preferred. 


HEATING, PIPING & AIR CONDITIONING, 6 N. Michigan Ave., Chicago 2, 
‘Ill. Donald R. Bahnfleth, Editor. Issued monthly; $1.00 a copy; $5.00 a year. Use 
engineering and technical articles covering design, installation, operation, mainten- 
ance, etc., of heating, piping and air-conditioning systems in industrial plants and 
large buildings. Material should not run over 2,000 words. Sometimes buy photo- 
graphs. Query first. Pay $20 to $25 per printed page, on publication. 


ILLINOIS MASTER PLUMBER, 140 S. Dearbern St., Chicago, Ill. J. E. Fitz- 
gerald, Jr., Editor. Issued monthly for plumbing, heating and air conditioning con- 
tractors. Uses subjects of interest to readers in the trade, 1,000 to 1,200 words in 
length; articles on tax problems, accounting, service; humorous articles. Pays 
$1.00 per 100 words. Buys cartoons of trade interest. Negotiates payment. Pay- 
ment on publication. Reports in 30 days. Query first. 
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JOURNAL OF PLUMBING, HEATING AND AIR CONDITIONING, 92 
Martling Ave., Tarrytown, N.Y. Gerald L. Hoberman, Editor. Issued monthly for 
licensed plumbing and hydronic heating contractors. Wants merchandising stories 
on plumbing and heating contractors, particularly on private water-systems busi- 
ness. Down-to-earth technical articles on plumbing and heating; general business 
articles that apply directly to plumbing and heating contractors are also needed. 
Length desired is 750 to 1,500 words with three or more photos or other illustra- 
tions. Wants 5x7 photos at a minimum with ample margins for cropping. Buys 
photos with captions only if they are developed into a picture story. Pays $20 per 
printed page including photos and $5.00 for cartoons on publication of material. 
Buys exclusive rights in the field and reports within one week. 


PLUMBING-HEATING-COOLING BUSINESS, 144 E. 44th St., New York 17, 
N. Y. Issued monthly; 50c a copy; $5.00 a year. Wants mainly idea stories on 
business, job and merchandising practices of plumbing-heating-cooling contractors. 
Each story should deal with just one phase of contracting business, or one idea 
or slant, fully developed. Length may vary from 500 to 2,000 words, plus good pic- 
tures illustrating points of story. Pay $25 per printed page; $10 for photos, on 
publication. 


REEVES PLUMBING & HEATING JOURNAL, 3665 S. Vermont Ave., Los 
Angeles 7, Calif. Edward E. Howard, Editor. Issued monthly; 25c a copy; $3.00 a 
year. Uses business articles on advertising, merchandising, etc., that will aid the 
plumbing and heating contractor to become successful in his business. Articles 
should be slanted toward the needs of the smaller concerns. Material must show a 
knowledge of the trade, its practices, etc. Can also use a limited quantity of the 
success type story, provided it deals with the smaller contractor and can be of value 
to others. Length is up to 1,200 words. Pays 2c a word on acceptance. Wants 5x7 
or 8x10 glossy photographs for which $3.50, and up, is paid. Reports before 10th 
of each month and buys first publication rights only. 


REFRIGERATION, 1070 Spring St., N.W., Atlanta, Ga. J. W. Yopp, Editor. Is- 
sued biweekly; 15c a copy; $2.00 a year. Largely staff-written. Use a few articles 
on sales, safety, ice and cold storage plants, cold storage locker plants. A few 
photos are used. Scripts are returned within five days. Payment is at discretion of 
editor—approximately $4.00 per column. 


THE REFRIGERATION & AIR-CONDITIONING BUSINESS, 812 Huron 
Rd., Cleveland 15, Ohio. Jim McCallum, Editor. Issued monthly; 75c a copy; 
$7.00 a year. Buys practically no free-lance material, so query first. Uses feature 
articles of interest to dealers, distributors and contractors who sell, install, and 
service all types of air conditioning equipment and commercial or industrial re- 
frigeration equipment. Emphasis should be on merchandising and operation, rather 
than technical aspects. Length is approximately 1,000 to 1,500 words. Likes some 
illustrative material with each article, if possible. Pays 1c to 2c a word, on publi- 
cation; and $3.00 to $5.00 each for photos, which preferably should be 8x10 
glossies. Reports within two weeks. 


REFRIGERATION SERVICE AND CONTRACTING, 433 N. Waller Ave., Chi- 
cago 44, Ill. H. T. McDermott, Editor. Issued monthly; 35c a copy; $3.00 a year. 
Especially interested in articles pertaining to the servicing and maintenance of 
commercial and domestic refrigeration equipment. Length depends on import- 
ance of subject—can run up to 3,000 words. Must have some educational value 
for refrigeration service and installation men. Pay Yc a word for general articles; 
higher rate for special articles. 


SNIPS MAGAZINE, 5707 W. Lake St., Chicago 44, Ill. Nick Carter, Editor. Issued 
monthly for sheet metal, warm air heating, ventilating and air conditioning con- 
tractors. Prefer stories to run less than 1,000 words unless on special assignment. 
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Material should deal with information about contractors who do sheet metal, warm 
air heating, air conditioning, ventilation and roofing work; also about successful 
advertising campaigns conducted by these contractors and the results. Rates of 
payment: 2c each for first 500 words, 1c each for additional word, $2.00 each for 
small snapshot pictures, $4.00 each for usable 8x10 pictures. Write for detailed 
list of requirements. 


SOUTHERN PLUMBING, HEATING & AIR CONDITIONING, Dixie Bldg., 
Greensboro, N. C. Emmet Atkins, Jr., Publisher and Editor. Issued monthly. 
Wants features about individual plumbing and heating contractors in the 14 
Southern States, who are doing a good job along such lines as merchandising, ad- 
vertising, modernization, etc. Prefer around 1,000 words in length. Rates are 2c a 
word; $2.50 for photos. Please query. 


Pottery, Glass and Enamel 
AMERICAN GLASS REVIEW, 23 E. 26th St., New York 10, N. Y. Donald Doc- 


torow, Editor. Issued monthly. For manufacturers, fabricators and distributors of 
glass and glass products. Wants articles on uses of glass, application in new build- 
ings, new container uses, products using fiberglass, glass factory operation, etc. 
Pays $20 a printed page on publication. Reports in three to four weeks. 


BRICK AND CLAY RECORD, 5 S. Wabash Ave., Chicago 3, Ill. Neal F. Mohler, 
Managing Editor. Issued monthly; 80c a copy; $5.00 a year. Serves the heavy clay 
products industry and considers news concerning personnel changes within com- 
panies; news concerning new plants for manufacture of brick, clay pipe, refrac- 
tories, drain tile, face brick, glazed tile, lightweight clay aggregate products and 
abrasives; news of new products, expansion, new building, fire or disaster. Clip- 
pings are paid for at the rate of $3.00 per published two or three-line brief item; at 
$3.00 or up for full-length published news item, depending on value of item and 
editor’s discretion. Payment is on publication only for items as published in mag- 
azine. Photos paid for only when initially requested by editor. No items sent in 
can be returned. Items should concern only news of brick, clay pipe, refractory or 
clay lightweight aggregate plant operations. If news of personnel, should be only 
of top-level plant personnel. We are not interested in items such as patio, motel or 
home construction using brick; of weddings or engagements of clay products 
people, unless major executives; obituaries, unless of major personnel; items con- 
cerning floor or wall tile (only structural tile); of plastics, metal, concrete, bakelite 
or similar products; items concerning people not directly involved in clay plant 
operation. Query first. Pays a base rate of 8c a published line. Reports within 15 
days. 


CERAMIC AGE, 2728 Euclid Ave., Cleveland 15, Ohio. M. Saul Hoffman, Editor. 
Issued monthly; 50c a copy; $4.00 a year. For production and engineering manage- 
ment. Use technical material only, which is usually staff-written or arranged by as- 
signment. Use technical articles concerning ceramic manufacturing operations and 
processing. Must tell how processing affects cost savings. Pays $25 per page on 
publication. Query first. 


CERAMIC INDUSTRY, 5 S. Wabash Ave., Chicago 3, Ill. George L. Vincent, 
Managing Editor. Issued monthly; 80c a copy; $5.00 a year. Wants technical or 
semitechnical articles on production, materials handling, kiln and furnace opera- 
tion, automation, process control; and shop kinks—as related to the glass, white 
ware, electronic ceramics and porcelain enameling industries. Also wants new 
material about personnel, plant, business and other general news of the industries 
and suppliers. Features run from 2,000 to 2,500 words, less if well-illustrated; 
shorts are from 300 to 500 words. All subject matter should deal directly with the 
industry. Authors should write describing material to be submitted and give a list 


Trade Journals 367 


of illustrations available. Payment varies depending on material, and is made on 
publication. Likes 8x10 glossy prints, for which payment also varies. Reports 
usually within ten days. Include return envelope and postage. 


CHINA GLASS & TABLEWARES, 23 E. 26th St., New York 10, N. Y. Donald 
Doctorow, Editor. Issued monthly; 50c a copy; $3.00 a year. Interested in articles 
on merchandising ideas, special promotion display techniques, advertising pro- 
grams and retail activities in this field. Photographs with suitable captions should 
accompany articles, Length runs from 1,000 to 2,000 words. Pays $20.00 a pub- 
lished page. Reports within four weeks. Query first. 


GLASS DIGEST, 15 E. 40th St., New York 16, N.Y. Oscar S. Glasberg, Editor. 
Issued monthly; 40c a copy; $4.00 a year. Wants items about firms in glass dis- 
tribution, personnel, plants, etc. Also stories about outstanding jobs accomplished 
—volume of flat glass, storefronts, curtainwalls, auto glass, mirrors, windows 
(metal), glass doors, special uses and values, who installed it. Wants stories about 
successful glass wholesalers, jobbers and dealers—their methods, promotion work 
done, advertising, results. Pays 2c a word and $3.00 for usable photos, on publi- 
cation. Reports as soon as possible. 


THE GLASS INDUSTRY, 466 Lexington Ave., New York 17, N. Y. Frank S. Child, 
Editor. Issued monthly; 60c a copy; $5.00 a year. Use technical articles on glass 
manufacture; plant stories—glass plant layout and equipment, fiberglass manu- 
facture and applications. Also new uses of glass; glass in architecture; optical 
glass; glass in space; auto glass, other interesting applications. Technical articles 
are written by scientists, technicians in their particular fields. Articles should 
discuss authoritatively interesting applications of glass in semitechnical fashion 
so that jobber, fabricators will benefit. Length: about 1,000 words. 


NONMETALLIC MINERALS PROCESSING, 2728 Euclid Ave., Cleveland 15, 
Ohio. Sidney Levine, Editor. Issued monthly; $1.00 a copy; $10.00 a year. Use 
technical material only, which is usually staff-written or arranged by assignment. 
Covers manufacturing plants and process using pyro-processing operations (cal- 
cining, roasting, and sintering) in the treatment of nonmetallic minerals and 
inorganic solids. Articles can deal with design of a specific type of equipment, 
discussion of a heat-conversion operation, surveys on processing and handling of 
raw materials and products within the plant, and comprehensive descriptions of 
plants and processes. Process furnaces used in these heat-treatment operations in- 
clude rotary kilns, vertical shaft kilns, multiple hearth furnaces, etc. Stories on 
management techniques, operation procedures, and solutions of maintenance prob- 
lems are wanted. These can be general surveys or can be confined to a single 
plant, process, or operation. Query first. Pays $25 per printed page, on publication. 


Poultry 


BROILER BUSINESS, Mount Morris, Ill. J. H. Florer, Editorial Director. For 
producers who turn out 30,000 broilers, average, each year. Serves the meat-chicken 
industry. Nearly all material staff-written or on assignment. Query first. 


CANADA POULTRYMAN, 6065 Buckingham Ave., Burnaby 1, Vancouver, B. C., 
Canada. Fred W. Beeson, Editor. Issued monthly. Want articles on broilers, tur- 
keys, eggs—articles on managment, automation, marketing practices. Pay 2c per 
word. Address mss to the Editorial Department. Buy 4x5 or 5x7 b&w photographs 
with mss and with captions only. Pay $2.00 each for those used. 


EVERYBODY’S POULTRY MAGAZINE, Exchange Pl., Hanover 4, Pa. Wilbur 
E. Clark, Editor. Issued monthly; 20c a copy; 50c a year. Buys material dealing 
with the commercial poultry industry in Pennsylvania and nearby. No newspaper 
clippings or poetry. Feature articles run 800-1,000 words with a query preferred 
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first; shorts run 200 to 500 words; illustrations wanted with these. Photos must be 
4x5, 5x7 or 8x10 glossies. Pays 3c a word and up, on acceptance. Extra for good 
pix. Reports usually in 10 days. 


FEED & FARM SUPPLIER, Mt. Morris, Ill. Ray Bates, Editor. Issued monthly. 
Uses stories of sales and merchandising achievements by feed and farm supply 
stores, hatcheries, and sales and service men, and anything else promoting the im- 
proved distribution of farm supplies between the manufacturer and the farmer- 
user. Feature articles run 1,000 to 1,400 words; with at least three to four original 
8x10 glossies, bring from $25 to $50 each. Payment for short articles, or pictures 
with captions, is from $5 to $15. Payment on acceptance. Reports within two 
weeks. Query first. 


GOBBLES, 2200 University Ave., St. Paul 14, Minn. Emile Deputat, Editor. Issued 
monthly. This magazine is for turkey growers, processors, hatcherymen., Uses a 
limited amount of technical articles on turkey raising. No set rate of payment. 
A query is recommended. Also buy cartoons which are appropriately slanted. 
Payment for these is $5.00. 


NORBEST TURKEY NEWS, c/o Clay Robinson, Evans & Associates, 110 Social 
Hall Ave., Salt Lake City, Utah. Issued quarterly. Uses occasional short articles 
of a semitechnical nature that are helpful to turkey raisers. Most feature articles 
must pertain to turkey growers who are members of an affiliated Norbest co- 
operative producer organization. Photographs of action type are desirable when 
accompanied by such feature articles. Payment is usually $5 to $15, depending 
on length of article. 


PACIFIC POULTRYMAN, Box 950, Redlands, Calif. Roland C. Hartman, Editor. 
Issued monthly. Buys very little free-lance material. Buys practical articles slanted 
toward poultrymen in the eleven Far Western States. These may be labor-saving 
ideas or good management methods, in about 1,200 words, with pictures. Best 
to query first. Also likes shorter material, particularly illustrated shorts. Pays 2c 
a word, and up, after acceptance. 


POULTRY AND EGGS WEEKLY, 201 Delaware St., Kansas City 5, Mo. B. L. 
Fiser, Editor. Issued weekly for the commercial poultry, turkey and egg industry 
—processors, packers, shippers, wholesalers, retailers, brokers, and growers. Wants 
articles on individual firm operations in any of the above occupational categories. 
Buys photos submitted with manuscripts and with captions only, up to 8x10 inches 
in size. Pays 25c per column inch and $3 per photo on publication. Reports as 
soon as possible, but reserves time to check with field representatives on accuracy 
and desirability of use. 


POULTRY PROCESSING & MARKETING (formerly U. S. Egg @ Poultry 
Magazine), Mount Morris, Ill. Mahlon C. Sweet, Editor. Issued monthly; 20c a 
copy; $2.00 a year. Use clear, concise, simply-written factual articles beamed 
at the poultry and egg processing plant operator; management slant. Length, 
1,200 to 2,000 words. Use photographs. Use three or four cartoons for each issue; 
should be about poultry, egg processing and marketing—not production. Pay $5.00 
each, for all rights. Pen and ink roughs. 


POULTRY TRIBUNE, Watt Publishing Co., Mt. Morris, Ill. Milton R. Dunk, 
Editor. Issued monthly; 20c a copy; 50c a year. Uses articles of interest to egg pro- 
ducers and egg industry; should deal with production management, marketing, 
economic business management. Length, 1,000 to 2,000 words; payment, $65. 
Photographs 8x10, as illustrations or with captions; payment $10 to $15 each, 
on acceptance. Use two or three cartoons per month slanted to egg production and 
marketing. Pay $8.00 each, for all rights; pen and ink roughs. 
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TURKEY WORLD, Mount Morris, Ill. Walter Patterson, Editor. Issued monthly; 
20c a copy; $1.00 a year. Uses articles dealing with any phase of the turkey industry. 
Should be of a helpful and interesting nature, and should deal preferably with one 
specific subject rather than try to cover everything. Length is from 1,000 to 
1,200 words, and article should be accompanied by five or six 8x10 glossy photos. 
Pays $35 to $45 an article. Reports in a week. 


Power and Power Plants 


CANADIAN POWER ENGINEER, 287 MacPherson Ave., Toronto 7, Ont., 
Canada. W. J. Longeway, Editor-in-Chief. Issued monthly; official publication of 
the Institute of Power Engineers, Canada. Buy material only on the basis of 
comprehensive query. For Canadian power engineers, consulting engineers, plant 
superintendents. Want stories of 1,200-1,500 words, featuring Canadian power 
engineers—their skills and understanding of the entire power field. Buy stories 
from Canada’s far east and west only. Extensive query will tell free-lancers what 
qualities to build in to any particular article. Also want high-quality b&w 
photos with appropriate cutlines, to accompany and illustrate articles. Payment is 
on publication and depends on particular article. Submit nonfiction to S. Katz, 
Managing Editor. 


DIESEL EQUIPMENT SUPERINTENDENT, 80 Lincoln Ave., Stamford, Conn. 
Brian P. Emerson, Editor. Issued monthly; 75c a copy; $4.00 a year. Use articles 
on economics, maintenance, and operation of diesel, truck fleets, construction-type 
machinery and industrial applications. Material should run around 1,500 to 2,000 
words. Photographs used. Pay $35 per published page, on publication. 


NATIONAL ENGINEER, 176 W. Adams St., Chicago 3, Ill. William T. Maslowe, 
Editor. Issued monthly; 35c a copy; $2.00 a year. Much of the material is sup- 
plied by members of the National Association of Power Engineers, of which group 
this magazine is the Official Organ. However, they buy a limited number of tech- 
nical articles devoted to the construction, operation and maintenance of power 
plant equipment, and related branches. Preferred length, 6-8 typewritten pages. 


POWER, See page 241. 


POWER ENGINEERING, 308 James St., Barrington, Ill. R. F. McCaw, Editor. 
Issued monthly; $1.00 a copy; $10.00 a year. Use articles on power field design, con- 
struction and operation. Material may run between 500 and 1,500 words. Payment 
on publication; $25 to $35 per page. Buy 8x10 glossies with mss only. Buy first 
rights. 


SOUTHERN POWER & INDUSTRY, 1760 Peachtree Rd., N.W., Atlanta 8, Ga. 
Francis C. Smith, Editor. Issued monthly; $1.50 a year. Use illustrated engineering 
and operating articles on power and industrial problems of South and Southwest; 
installation, maintenance, operation. Author should write the editor before pre- 
paring material. Report in two weeks. Rate of payment varies, depending upon 
quality and effort; usually 1¥%c to 2c a word, on publication. 


Printing 


AMERICAN INK MAKER, 254 W. 3i1st St., New York 1, N. Y. John Vollmuth, 
Editor. Issued monthly; 25c a copy; $3.00 a year. For those in managerial and 
technical positions in the ink industry. Use articles on new products for printing 
ink and pigment producers, and articles on companies in these fields. Length, 
1,200-2,000 words. Query first. Payment is 2c a word, $3.00 per b&w photo, 
unless on assignment, in which case payment is negotiated. Also buy some fillers 
relating to the industry. 
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THE AMERICAN PRESSMAN, Pressmen’s Home, Tenn. Fred Roblin, Editor. 
Issued monthly; 25c a copy; $2.50 a year. Use technical articles on pressroom 
operation. Seldom purchase material. 


CANADIAN PRINTER AND PUBLISHER, 481 University Ave., Toronto 2. 
Wm. B. Forbes, Editor. Monthly. Interested in features on printing processes, 
publishing operations, typesetting, engraving, and bookbinding, covering daily, 
weekly, periodical, and book publishing fields, up to 1,200 words. These should be 
articles for men in the field, not for outsiders who might be interested. Prefer query. 
Interested mostly in Canadian material. Payment minimum of 3c a word. Good 
8x10, b&w photos wanted. No fillers, cartoons or poetry. 


GRAPHIC ARTS BUYER, 1025 Race St., Philadelphia 7, Pa. D. Kim King, Edi- 
tor. Issued nine times a year for buyers and specifiers of artwork, typography, 
paper, printing and related graphic arts materials and services for advertising ,and 
sales promotion purposes. Wants articles and features on printing procedures; 
planning the production of printed pieces; graphic arts materials; buyer-seller re- 
lationship in graphic arts, etc. No maximum length, but articles over 5,000 words 
will be serialized. Rates negotiated. No verse, fiction, cartoons. Buys all rights, 
pays on publication and reports within a week. 


GRAPHIC ARTS MONTHLY, 608 S. Dearborn St., Chicago 5, Ill. D. B. Eisen- 
berg, Editor. Issued monthly; 75c a copy; $6.00 a year. Uses articles of interest to 
management and production executives in printing and allied plants. Length should 
not exceed 2,000 words. Pays 2c a word upon acceptance. Photographs used are 
those that have a tie-in with the article, although very occasionally a single photo 
will be purchased at $5 each. Does not buy newspaper clippings. Pays $10 for car- 
toons slanted towards the graphic arts industry. Reports in thirty days. 


GRAVURE, 61 Hilton Ave., Garden City, L.I., N.Y. Robert P. Long, Editor. Is- 
sued monthly for commercial printing and packaging plants using gravure process. 
Very little free-lance material bought. Want nonfiction dealing with timely plant 
expansions, new equipment installations, etc. Length up to 1,500 words. 5x7 or 
8x10 b&w glossies should accompany mss. Timeliness, accuracy and as much 
technical information as possible are important. Query first. Pay 2c per word, 
$3.00 to $4.00 per photo used. Also buy cartoons which pertain specifically to the 
field. Pay $10 each for these. 


THE INLAND PRINTER/AMERICAN LITHOGRAPHER, 79 W. Monroe St., 
Chicago 3, Ill. Wayne V. Harsha, Editor. Issued monthly for commercial printers 
and lithographers. Uses articles on management, technical subjects of about 1,500 
to 3,000 words with illustrations. Must have direct bearing on graphic arts in- 
dustry. Pays 2c a word; rates may vary depending on subject matter and author. 
8x10 news shots of graphic arts occurrences bring $5 to $10 apiece. Also buys car- 
toons. All payment on publication. Reports usually within 30 days. Buys all rights 
unless otherwise provided for at time of purchase. 


IN-PLANT OFFSET PRINTER, 10 E. 40th St., New York, N. Y. Mitchell M. 
Badler, Editor. Issued bimonthly. Purchase very little free-lance material. Want 
articles giving information pertaining to the problems of in-plant printing depart- 
ments. Query absolutely essential. Pay 3c per word, on publication. Pay $5.00 each 
for photos submitted with mss. 


LITHOGRAPHERS JOURNAL, 233 W. 49th St., New York 19, N. Y. Kenneth 
J. Brown, Editor. Issued monthly, 35c a copy; $3.50 a year. Material used must be 
of technical or news nature about lithography and the graphic arts, or it may be of 
social nature to interest Union members. All material is prepared by editorial staff 
or by special arrangement. 
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NATIONAL LITHOGRAPHER, 211 N. Eighth St., Kenilworth, N. J. Maurice J. 
Earle, Managing Editor. Issued monthly; 50c a copy; $4.00 a year. Buy very little 
from outside the industry. Query first. Pay $15 per published page. Use technical 
articles and photographs pertaining to the offset printing industry. 


PRINTING IMPRESSIONS, 134 N. 13th St., Philadelphia 7, Pa. I. J. Borowsky, 
Editor; Lee Aaron, Associate Editor. Issued monthly. Want articles with manage- 
ment slant regarding all aspects of printing, graphic arts equipment, sales, taxes, 
management techniques. Also news stories, features about graphic arts people and 
firms; financial news of interest to printers, typesetters, paper merchants, etc. 
Articles should not run longer than 1,000-1,200 words. Material must be direct, 
concise, help executives run their firms more profitably and efficiently. No puff 
pieces. Newspaper style features preferred. News items must be current and 
accurate. Prefer query on features; not necessary on news items. Payment is 2-4c 
per word, on publication. Also flat rate for special features. Buy photographs 
with mss and with captions only, but query first. B&w only—any size. Payment 
is $3.00 each. Buy occasional cartoons relating to printers, sales. Send roughs first. 
Payment is on acceptance of finished art; $5.00 to $10 each. Buy first publication 
rights for graphic arts industry. 


PRINTING MAGAZINE, 466 Kinderkamack Road, Oradell, N. J. Ernest 
F. Trotter, Editor. Issued monthly for commercial printing plant executives. Uses 
articles dealing with management aspects of printing plants: methods of operation; 
production techniques; production control systems; marketing ideas; and plant 
layouts. Preferred length is 1,500 to 2,000 words. Buys photos submitted with 
manuscript and with captions only. Prefer 8x10 glossy prints, but will accept 5x7. 
Uses cartoons that relate to some aspect of printing plant operations. Pays 70c per 
column inch for text, including headings and space occupied by photographs. Pays 
$3 for photographs, plus space occupied by photographs taken by author. Portrait 
photographs and photographs picked up from company pay $1.00 plus space. Pay- 
ment for cartoons on acceptance and on publication for articles. Buys publishing 
rights and magazine contents are copyrighted on publication. Reports within a 
month. 


PRINTING MONTHLY, 432 Mechanic, Sixth Floor, Detroit 26, Mich. Frank G. 
Wood, Editor. Issued monthly for printers and allied crafts. Wants 750 to 1,000- 
word articles on technical how-to-do-its in the printing industry. Buys photos sub- 
mitted with manuscripts and with captions only, of any size. Wants printing gags 
only. Pays 1c to 1¥%c a word for articles and $3 to $5 for photos on acceptance. 
Buys first rights only and reports in one week. 


PRINTING PRODUCTION MAGAZINE, 1276 W. Third St., Cleveland 13, 
Ohio. Edward H. Owen, Editor. Issued monthly. This is strictly a technical maga- 
zine published for production management exécutives in the printing business who 
function as company owners, general managers, vice-presidents, plarit managers, 
production managers, superintendents and mechanical department foremen in com- 
mercial, magazine, private plant and newspaper plants, including engraving and 
electrotype plants. Articles must be technical. Usual length is around 1,500 words, 
although it varies depending on value of subject. A query is appreciated before 
submission. Pays 2c a word, and up, depending on material and work involved. 
Likes 8x10 glossy black and white photos, for which $5.00 each is paid. Reports 
usually within a week. 


RM, 33 W. 60th St., New York 23, N.Y. Ramon Rustia, Editor. Issued monthly 
for in-plant reproduction departments. Want technical, accurate, newsworthy arti- 
cles on all phases of printing, duplication and photography. Query first. Pay mini- 
mum of $50 per printed page. Buy photos with mss. First rights. 
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SCREEN PROCESS, P.O. Box 1171, Cincinnati 1, Ohio. R. O. Fossett, Editor. 
Issued monthly for screen printers, suppliers, ad agencies, industry allied with 
screen printing in any way. Subject matter desired may vary with trend of indus- 
try. Generally, technical articles are required; but prior discussion is necessary with 
prospective writers. Ordinarily, work is done on assignment. Concise, factual re- 
porting is essential—leave out padding. Payment varies, depending on timeliness 
and overall industry value. Photos used to illustrate feature articles are paid for 
along with article at lump sum rate. Minimum of $35. Cartoons submitted must be 
applicable specifically to screenprinting, in ink, on white bond paper or bristol. 
Must be in good taste. Payment is $5.00 each, on publication. 


SOUTHERN PRINTER & LITHOGRAPHER, 75 Third St., N.W., Atlanta 8, Ga. 
Charles Fram, Editor. Issued monthly; 25c a copy; $2.00 a year. Use articles, with 
illustrations, on printing in the 14 southern states. Articles should be of interest to 
printing plants. Personal news, features, and photographs can be used. Clippings 
should only pertain to above in southern states. Pay 25c per inch. 


WESTERN PRINTER AND LITHOGRAPHER, 1605 N. Cahuenga Blvd., Los 
Angeles 28, Calif. Issued monthly. Very little free-lance material bought. Use case 
histories telling how a western commercial printer encountered and solved a busi- 
ness or production problem in his firm. Prefer rapid-fire, news writing style. 
Length, 750 to 1,500 words. Material must show an understanding of the attitudes 
and needs of commercial printers and lithographers. Query is essential. Pay 2c a 
word base rate, but higher if material is exceptional. Buy photographs with mss and 
sometimes with captions only. 8x10 glossies preferred. No color. Pay $3.00 up. Buy 
first North American rights. 


Radio, Television and Electronics 


AUDIO MAGAZINE, P.O. Box 629, Mineola, N. Y. D. Saslaw, Editor, C.G. 
McProud, Publisher. Issued monthly; 50c a copy; $4.00 a year. Interested in 
engineering and technical treatment on subjects pertaining to audio and high fi- 
delity: length, about 3,000 words. Desirable to contact editor before submitting 
finished articles to determine suitability of projected subjects. Payment on publi- 
cation, $28 per published page. Articles should be adequately illustrated, black 
and white only. Photos should be 8x10, glossy. Agreeable to full rights or first maga- 
zine rights only. 


BROADCAST ENGINEERING, 1014 Wyandotte St., Kansas City 5, Mo. John 
Battison, Technical Editor. Issued monthly for broadcast engineers and man- 
agement. Wants technical articles dealing with broadcast equipment, installation, 
new construction, and experimental projects in AM, FM and television stations. 
Preferred length is 1,500 to 2,000 words. Buys photos submitted with manu- 
scripts or with captions only, 8x10 size preferred. Pays $50 per article and $5.00 
per photo on acceptance. Payment on acceptance. Buys complete rights. 


BROADCASTING, The Businessweekly of Radio and Television, 1735 De Sales 
St., N.W., Washington, D. C. Sol Taishoff, Editor and Publisher. Issued weekly; 
35c a copy; $7.00 a year in U. S.; $8.00 a year, Canadian and Foreign. Journal of 
radio-TV and broadcast advertising industries. Use article material on special 
assignment only, usually written by staff and bureau members. 


CQ, 300 W. 43rd St., New York 36, N. Y. Arnold Trossman, Editor. Issued month- 
ly; 50c a copy; $5.00 a year. Use articles of interest to radio amateurs and potential 
radio amateurs only; state-of-the-art electronic material—transmitters, receivers, 
antennas, gadgets, theory. Originality is a must. No fixed length limit. 8x10 glossies 
with captions bought. Report in approximately 2 to 3 weeks. Payment $20 to $40 
per magazine page. Also buys cartoons; $5.00 each for unsolicited, $10 for 
solicited. 
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ELECTRONIC DISTRIBUTING MAGAZINE, including Jobber News, 2775 S. 
Moreland Blvd., Cleveland 20, Ohio. Howard Markt, Editor. Issued monthly; 
controlled circulation. Use personals regarding additions or removals of salesmen 
to electronic parts wholesalers; news of expansions or new locations; methods of 
display; unusual merchandising or sales promotion ideas used by distributors; also 
credit control and inventory control systems in use by radio and electronic parts 
distributors. Short items, 50 to 200 words; longer items, up to 1,500 words. Buy 
photographs of wholesalers or radio parts or personnel. Pay 1%c per word min- 
imum. Query first. 


ELECTRONICS, 330 W. 42nd St., New York 36, N. Y. W. W. MacDonald, Edi- 
tor. Issued weekly; $6.00 a year. Uses copy about research, development, design 
and production of electronic devices, and management of electronic manufacturing - 
firms. Pays on acceptance. 


ELECTRONIC TECHNICIAN, 1 E. First St., Duluth 2, Minn. Albert J. Forman, 
Editor. Issued monthly; $5.00 a year. Uses practical and technical articles on 
service of TV, color TV, radio, antennas, UHF, test equipment, audio 
and hi-fi, mobile communications, related electronics. Some theory is acceptable, 
but emphasis is on practical bench procedures, repairing and troubleshooting tech- 
niques. Preferred length is 1,000 to 1,800 words, plus two to five suitable illustra- 
tions. Payment varies hetween $30 and $75, depending on length and quality; 
cartoons, $7.50; difficult servicing jobs or “tough” days, $10; made before publica- 
tion. Reports in four weeks. 


ELECTRONIC WORLD, 1 Park Ave., New York 16, N. Y. William Stocklin, 
Editor. Issued monthly; 50c a copy; $5.00 a year. All material is technical and 
semitechnical and the magazine serves the radio-electronic field, including radio, 
TV, and industrial service technicians, amateurs, engineers, hi-fi enthusiasts and 
other technically-minded readers. Manuscripts should not exceed 3,000 words, and 
should include illustrative material. Pay 3c to 5c a word minimum, including 
photographs and diagrams. Payment is made for all rights on acceptance. 


INDUSTRIAL ELECTRONIC ENGINEERING & MAINTENANCE, 1 E. First 
St., Duluth 2, Minn. Albert J. Forman, Editor. Issued monthly; $5.00 a year. Uses 
practical and technical articles on the use of electronics in industry and communi- 
cations. Some theory acceptable, but emphasis is on practical plant engineering, 
application, operation, and maintenance of industrial electronic equipment. Pre- 
ferred length is 1,800 words plus three to five suitable illustrations. Payment varies 
between $30 and $75, depending on length and quality; cartoons, $7.50; made 
before publication. Reports in four weeks. 


MART MAGAZINE, 470 Park Ave., S., New York 16, N. Y. Jack Adams, Editor. 
Issued monthly for retailers, distributors and manufacturers of home appliances 
and home electronic items; $5.00 per year. Buy very little free-lance material. Use 
case histories of successful promotions or programs conducted by retailers of home 
appliances and TV sets. About 750 words with 5x7 or 8x10 photos. 2/4x2/%4 or 4x5 
color shots also used. Query first. Buy pertinent cartoons; should be finished pen 
and ink drawings. Buy exclusive rights in the field. Payment varies. 


NARDA NEWS, 1141 Merchandise Mart, Chicago 54, Ill. Jerry A. Vavra, Editor. 
Issued monthly by the National Appliance and Radio-TV Dealers’ Association. 
Magazine’s policy is to convey to the individual dealer better and more economical 
ways of managing his store; provide hints and advise him on how to provide 
better service; provide him with better means of increasing sales. Use material 
which applies to radio, TV, major appliances such as deep freezers, refrigerators, 
stoves, as well as small (traffic) appliances such as toasters, mixers, etc. Readers 
are interested in anything run by electricity or gas. In addition, any articles, 
features or leads on retailing, inventory control, advertising, cost accounting for 


374 Trade Journals 


the retailer, credit, etc. Also interested in any lobbying for or against laws or 
regulations on both a Federal and state basis that affects retailers. Use in-depth, 
technical articles and lighter material. Copy deadline is the 10th of the month 
preceding issue. Rates are 2c per word, $5.00 per photo used. Payment is on 
acceptance. 


NEDA JOURNAL, 343 S. Dearborn St., Chicago 4, Ill. Joe Powers, Editorial 
Director. Issued monthly for electronic parts distributors, covering both members 
and nonmembers of National Electronic Distributors Association. Wants highly 
readable articles on how to sell electronic products to service-dealers and to in- 
dustrial users. Also needs good business articles with charts, graphs, drawings, to 
help electronic distributors operate more efficiently. Article length: 2,500 to 3,000 
words. Rate of payment is good, but varies with the article. Buys photos with 
manuscript and pays $5.00 to $10 each. Payment on acceptance and buys rights 
for this particular industry. Reports immediately. 


PF REPORTER, Including Electronic Servicing, 2201 E. 46th St., Indianapolis 6, 
Ind. Verne M. Ray, Editor. Issued monthly; 35c a copy; $4.00 a year. Want 2,000 
to 3,000-word “how-to” articles for the electronic service industry, including TV 
and radio servicing. Like pix submitted with manuscripts, in sizes 3x4 or larger. 
Also want book mss on all phases of electronics theory, operation and maintenance. 
Queries for these should be accompanied by outline, estimated length and idea 
of intended audience. Pay on acceptance up to $50 per printed page, depending 
on quality and value of subject, and report within 2 weeks. Buy all rights. 


QST, 38 LaSalle Road, West Hartford 7, Conn. John Hantoon, Editor. Issued 
monthly; 50c a copy; $5.00 a year. Material in this magazine is devoted entirely 
to amateur radio communication, and is published by a nonprofit membership 
association. Uses 2,000-word articles relating to amateur radio activity; also tech- 
nical articles on design and construction of radio equipment. Occasionally buys 
photographs. Preliminary report is sent immediately. This is a magazine serving 
those who support it, and for that reason articles are not paid for but are regarded 
as contributions from the author to the international art of radio. 


RADIO AND TELEVISION WEEKLY, 99 Hudson St., New York 13, N. Y. Cy 
Kneller, Editor. Issued weekly; 25c a copy; $6.00 a year. For electronic parts 
distributors and retailers. Want newspaper items which affect readers. Subject to 
prior arrangement. Pay 50c per column inch. 


RADIO-ELECTRONICS MAGAZINE, 154 W. 14th St., New York 11, N. Y. 
Hugo Gernsback, Editor. Issued monthly; 50c a copy; $5.00 a year. Wants interest- 
ing technical stories on electronics, television and radio, written from the viewpoint 
of the TV service technician or person with technical interests. Emphasis should be 
on how it works and why it works that way. Articles may be illustrated with sche- 
matic diagram and photos. Preferred length is 1,500-2,000 words, though occa- 
sionally longer. Payment is according to value of material, and is made on ac- 
“ceptance. Occasionally uses photographs (8x10-inch b&w glossies) alone, but more 
often wants them to accompany articles; accent on electronic interest rather than 
human interest. Pays $5.00 each and up. 


RECORD AND SOUND RETAILING, 520 Madison Ave., New York 22, N. Y. 
Arnold Farber, Editor. Issued monthly; 40c a copy; $4.50 a year. Wants stories on 
phases of the record and sound industry such as: record merchandising, that is, 
promotion stunts or ideas about the sale of various types of records; equipment 
merchandising—how retailers have handled this aspect of their business; radio 
merchandising; tape recorder merchandising; phonograph merchandising; accessory 
merchandising—promotion ideas and basic sales stories are wanted about these 
departments; store operation—stories dealing with store design and arrangement, 
lighting and display, control of pilferage, sales by telephone, advertising and pro- 
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motion. Major features should run about 1,000 words with two good pictures. 
Secondary features run about 500 words with one picture. Each picture must ef- 
fectively illustrate a point made in the article. Each story must include brand 
names of products sold by the dealer. A complete guide for writers in this field may 
be obtained from the editor. Rate of payment is variable. Reports in two weeks. 


SOUND MERCHANDISING, 299 Madison Ave., New York 17, N. Y. J. J. 
Brookman, Editor. Issued monthly for the private communications industry. Seeks 
articles on sales management and sales training in the specialty product industry. 
Their readership sells private intercom systems, public address systems, closed 
circuit TV networks, etc. Articles must be ‘based on fact, and style must be simple 
and technically accurate. Pays on acceptance $35 for 2,000-word article. Buys 
photos submitted with manuscript at $5 each. Buys first and reprint rights and 
reports within ten days. 


TELEVISION AGE, 1270 Sixth Ave., New York 20, N. Y. Richard Donnelly, 
Editor. Issued semimonthly for advertising and TV station personnel. Buy little 
free-lance material. Want television success stories—not fan magazine pieces on 
programs or stars, but business-side articles, ad agency profiles, TV trend pieces, 
FCC interests. General trade magazine slant. Some humor used. Query first. Pay- 
ment varies, $100 or more for 5,000 words. 


TRADE BUILDER, Fullerton Publishing Co., Ltd., 93 Railside Rd., Don Mills, 
Ont., Canada. Bruce Proctor, Editor. Issued monthly for radio, TV, stereo hi-fi and 
appliance dealers. Buy three to five articles per issue. Want down to earth, how-to 
merchandising articles with or without photos. No longer than 500 words. Query 
first. Pay 2c per word and $4.00 per b&w glossy photo used. Buy exclusive rights. 


Railroad 


INTERNATIONAL RAILWAY JOURNAL, 30 Church St., New York 7, N. Y. 
Gordon Huffines, Editor. Issued monthly; about 40% of material is free-lance. Use 
technically accurate articles on railroad operations; emphasis on new equipment 
descriptions—especially equipment built in one country and used in another. Query 
first. Payment is $35 per page. Submit queries to Luther Miller, Executive Editor. 
Buy photos with mss. Should be 5x7 or 8x10. Per-page payment includes photos. 
Buy first rights and reprint privileges. 


MODERN RAILROADS, 201 N. Wells St., Chicago 6, Ill. Tom Shedd, Jr., Edi- 
tor. Issued monthly. Interested only in technical articles about new developments 
in railroading for the readership of railroad officials. Space rates for industrial 
publications are paid. Almost entirely staff-written. 


RAILWAY AGE, 30 Church St., New York 7, N. Y. James G. Lyne, Editor. Issued 
weekly; 60c a copy; $6.00 a year. Use only articles from authorities in field and 
for that reason do not want free-lance material. Use a limited amount of unusual 
railroad photographs for which they pay $10, on publication. 


RAILWAY LOCOMOTIVES AND CARS (formerly Railway Mechanical @ 
Electrical Engineer), 30 Church St., New York 7, N. Y. C. L. Combes, Editor. 
Issued monthly; 75c a copy; $4.00 a year. Use technical articles from specialists 
and, therefore, are not interested in free-lance articles. Use a limited amount of 


unusual photographs. 


RAILWAY PURCHASES AND STORES, 79 W. Monroe St., Chicago 3, IIl. 
Issued monthly; 75c a copy; $3 a year. Bert Enos, Editor. For railway purchasing 
agents, buyers, storekeepers and general executive management. Use 400 to 1,200- 
word articles of general interest in inventory control, purchasing practices and pro- 
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cedures. Authoritative business forecast-type articles: specific purchasing and in- 
ventory operations limited to railroad companies. No fiction; no fillers. Query is 
essential. 


RAILWAY SIGNALING & COMMUNICATIONS, 30 Church St., New York 7, 
N.Y. Robert W. McKnight, Editor. Issued monthly. Use small amount of free- 
lance material. Want articles about installations of signaling and/or communica- 
tions on railroads—factual descriptions with technical details; engineering ap- 
proach. Also technical material of general interest to engineers working in this 
field. Preferred length is 500 words and up. Query first. Pay 50c per column inch. 
Sometimes buy 5x7 or larger b&w glossies as article illustrations. Pay $5.00 each 
for cartoons with railway signaling slant. 


THE SIGNALMAN’S JOURNAL, 2247 W. Lawrence Ave., Chicago 25, Ill. E. L. 
Abbott, Editor. Issued monthly; 25c a copy; $2.00 a year. Can use articles on new 
installations of railroad signal systems, but they must be technically correct and 
include drawings and photos. Most desirable length is 3,000 to 4,000 words, plus 
illustrations. Query before sending manuscripts. Payment is $10 per printed page, 
and up, and is made on acceptance. Pays $5.00 each, on acceptance, for photo- 
graphs dealing with railroad signaling. Pays $2.00 each, on acceptance, for three 
cartoons used monthly. Must be slanted toward railroading, especially signalmen 
humor or union subjects; buys first rights. Reports within three weeks. 


Roads and Highways 


HIGHWAY BUILDER, 600 N. Third St., Harrisburg, Pa. W. Guy Gunn, Editor. 
Issued monthly; 35c a copy; $3.00 a year. This publication serves the interests of 
highway and heavy construction industry. Needs stories about highway and bridge 
construction jobs and projects going on in Pennsylvania and surrounding states. 
Length should not be more than 1,000 words. Pays standard rates upon acceptance, 
and $3 to $5 each for 8x10 glossy prints. 


PACIFIC ROAD BUILDER AND ENGINEERING REVIEW, 709 Mission St., 
San Francisco 3, Calif. Harold Shaw, Editor. Issued monthly; $1.00 a copy; $10 
a year. Need correspondents in the 11 western states to send, from time to time, 
illustrated articles on large or important angles of construction work on roads, 
streets, bridges, dams, flood control projects and general engineering work. New 
equipment used, new methods, difficult climatic conditions or conditions of terrain, 
new materials used, time and labor-saving devices are among angles covered. Also 
list the items of equipment used on each job and the company which manufactures 
them. Query first. Pay $30 for an acceptable article of 1,000 words, accompanied 
by three glossy photos of equipment in action. Payment on publication. 


- ROADS & ENGINEERING CONSTRUCTION, 341 Church St., Toronto, Ont., 
Canada. Eric Lebourdais, Editor. Issued monthly; buy occasional free-lance piece. 
Use short articles dealing with construction methods and equipment adaptations 
that would enable Canadian contractors to overcome job problems and do their 
work more efficiently. Cost control, field management and job efficiency are main 
story subjects. Material must be concise and brightly written. Deal largely with 
new ideas—general descriptive material is not needed. Query is essential. Payment, 
on acceptance, is $25 per printed page. Buy photographs with mss and with cap- 
tions only. Prefer 8x10 glossies. On large jobs like to see contacts. Use frequent 
color covers. Prefer 244x2% but will use anything if good enough. Must show 
equipment in action. Payment depends on quality—rates good. Cartoons sub- 
mitted must be tailored to heavy construction. Payment averages $10 but can go 
higher for exceptional work. Buy first rights only. 
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Selling and Merchandisin g 


THE AMERICAN SALESMAN, 51 E. 42nd St., New York 17, N.Y. Velma A. 
Adams, Managing Editor. Issued monthly; 50% free-lance. Articles should show— 
not tell—salesmen how a specific technique was used, how it worked and why. The 
stories should be true accounts of actual incidents, giving names of people, com- 
panies and products. Incidents should be complete, relating how a sales idea origi- 
nated, a specific instance in which it was applied, how it was received and the 
final results. Accounts of failures or lost sales are useful if they show clearly why 
an idea did not work and what lesson was learned from the failure. The American 
Salesman is edited from the viewpoint that its readers are experienced salesmen 
with a thorough knowledge of their profession, who are interested in the factual 
experiences of other salesmen. Articles should avoid platitudes, sweeping moraliza- 
tions, exhortations of the “work-hard” or “be neat” variety. Query first. Pay $10 
for short, “Ideas That Work” pieces, $25 for one-page anecdotes or how-tos, $125 
to $300 for longer features. Buy photographs with mss. No color. Pay $20 each 
for cartoons about salesmen. 


BRUSHWARE, 407 E. Michigan St., Milwaukee, Wisc. J. Pomrening, Editor. 
Issued monthly; 35c a copy; $2.00 a year. Uses news stories covering brush manu- 
facturers or their operations, as well as anything connected with the jobbing or 
merchandising of brushes, etc., in lengths from 1,500 to 2,000 words. Pays 1%c a 
word; $2.50 to $5 per photo, on publication. Reports in two weeks. 


THE COLLEGE STORE JOURNAL, 55 East College St., Oberlin, Ohio. Max L. 
Williamson, Managing Editor. Buys articles in limited numbers on all phases of 
operation and merchandising in the College Store field, emphasizing the technical. 
Query is essential. Pay approximately $35 per article. Supporting photographic 
evidence is desired. Pay $5.00 for each photo used. 


CRAFT, MODEL & HOBBY INDUSTRY, Hobby Publications, Inc., 30 E. 29th St., 
New York 16, N.Y. Jack Wax, Editor. Uses success stories describing the merchan- 
dising methods used by hobby shop proprietors to increase sales. All stories must 
be written from the trade point of view. Readers are hobby store owners, and all 
material must be pointed toward them. The theme of the magazine is “how to be 
a better merchant,” and the corollary to this theme, “how to stay in business de- 
spite price cutters and discount houses.” All stories must have a sales idea which 
other hobby retailers can try for themselves: classes, advertising, display, direct 
mail, etc. Do not publish stories which describe the origin of a store, tell what kits 
it stocks, what kinds of ads are used, and close with a quote—these all come from 
correspondents. Photos should accompany mss. Should show the outside of the 
store, the inside (layout, fixtures) and should round out the story. Can use lengths 
up to 1,000 words. Pay, on publication, 2c per word, $3.00 per photo. 


FERTILIZER SOLUTIONS MAGAZINE, 901 Jefferson Bldg., Peoria, Ili. W. 
Harold Schelm, Editor. Issued bimonthly. Very little material purchased. Want 
articles on how to sell by using direct mail advertising, public relations for the 
fertilizer dealer, modern office machines and techniques and the labor-saving 
results of their use—any such business articles slanted to the fertilizer dealer 
located in small towns. Pay $20-50 per article, dependent on length and number 
of illustrations. Sometimes interested in cartoons slanted specifically to the ferti- 
lizer industry. 


MODERN GARDEN CENTER, P. O. Box 115, Costa Mesa, Calif. Jeanine Stewart, 
Editorial Assistant. Issued monthly for owners and managers of stores and depart- 
ments selling gardening and outdoor living supplies; power equipment and servic- 
ing. Wants photo stories, photo-and-caption and clippings about the operation 
of these outlets. Their biggest field is merchandising—displays, advertisements, 
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gimmicks, stunts, signs—anything that increases sales, profits or public acceptance. 
There is also a market for management pieces and for how-to-do-its. No success 
stories about firms but they do want individual pieces on the same firm’s success- 
ful merchandising or management ideas. In all articles use quotes and examples 
wherever possible. Dollars and cents, percentages, before-and-after are all im- 
portant ingredients.. Nothing over 750 words, and they'll buy quickest in the 
200 to 600-word range. Photojournalism style with closeups whenever possible. Try 
them with photo stories if the material lends itself. If they do only modest editing, 
they pay 3c per word; extensive editing, 2c a word. Photos with articles, $5.00 
each. Photos with captions, $10 to $20 depending on idea and photo. Payment ison 
acceptance unless rewriting is required. 


POST EXCHANGE AND COMMISSARY, 43 W. Front St., Red Bank, N. J. 
J. H. Miller, Editor. Issued monthly for officers, managers and buyers of post ex- 
changes!and commissaries. Wants 750-word articles for which they pay 1¥ac a 
word and $5 for photos which are taken at no cost by post photographer. Buys 
cartoons at $5.00 each and pays on acceptance and publication. Buys magazine 
rights and reports immediately. 


PREMIUM PRACTICE, See page 246. 
RACK MERCHANDISING, See page 277. 


RETAILER’S REVIEW MAGAZINE, 2132 Fordem Ave., Madison 1, Wisc. Mar- 
garet Hoff, Editor. Bimonthly; 35c per copy; $2.00 per year. Directed to retail 
store owners and operators. Wants articles on lighting, packaging, salesmanship, 
personnel administration, management techniques, modernization projects within 
the community. Length, 1,000 words maximum. Factual, reporter style. Good, 
sharp 8x10 black and white photos should accompany articles. Pays $25 per 
article on acceptance. Reports within 3 weeks. 


SALES MANAGEMENT MAGAZINE, 630 Third Ave., New York 17, N. Y. 
Philip Salisbury, Editor. Issued semimonthly; 50c a copy; $10 a year. Issued for 
sales executives in manufacturing or service concerns. Purchases only feature ma- 
terial from outside writers. Query first. Reports within a week. 


SALES MEETINGS, 1212 Chestnut St., Philadelphia 7, Pa. Robert Letwin, Editor. 
Issued bimonthly; $3.00 a year. Uses feature articles on meeting and exhibits 
techniques; 1,000 to 2,000 words. Articles must be on professional level as readers 
are sales executives and association executives and well versed on meeting and 
exhibit planning. Pay by arrangement, on publication. Query is essential. 


SALESMAN’S OPPORTUNITY MAGAZINE, 850 N. Dearborn St., Chicago 10, 
Ill. Thaddeus Hoinko, Managing Editor. Issued monthly; 35c a copy; $3.50 a year. 
Read by independent salesmen, agents, jobbers, distributors, sales managers, route 
salesmen, wagon jobbers, and men and women seeking an opportunity to make 
money full or part-time. Want articles about men and women who have suc- 
ceeded in direct selling, telling how they operate, what they sell, where they find 
customers, the sales methods they use, why they like direct selling. Also use ma- 
terial on products and companies which offer opportunities for direct sales- 
people. No fiction or poetry. Payment varies, on publication. Report within 2 
weeks. 


THE SAMPLE CASE, 632 N. Park St., Columbus 8, Ohio. M. D. Grieve, Editor. 
Issued monthly; 25c a copy; $2.00 a year. Use sales and business articles, preferably 
800 to 1,000 words. Pays 1c a word. Seldom uses fiction, poetry or photos. Query. 


SCHOOL SUPPLIES AND COLLEGE STORE, 32 Twelfth St., N.E., Atlanta 9, 
Ga. Dorothy Endy, Editor. Issued monthly for wholesalers of school supplies and 
college bookstores. Wants articles on all types of merchandising, personnel, display, 
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inventory, etc. Also articles on the wholesaler of school supplies. Preferred lengths, 
900-2,000 words. Pays lc to 1¥c per word and $2.50 to $3.50 for photos of any size 
submitted with a manuscript and with captions only. The latter should be b&w 
glossies of displays of school supplies, interiors of college stores and wholesalers’ 
warehouses and showrooms. All payment on publication and reports in ten days. 
Query first. 


SMALL WORLD, 101 W. 31st St., New York, N. Y. Thomas Hudson, Editor. 
Issued monthly; 25c per copy; $2.00 per year. This magazine is edited for the 
nursery furniture and nursery wheel goods trade. Stories wanted are on specific 
operations of very successful nursery furniture specialty shops, departments within 
department and discount stores, such as running a sale on play-yards—giving 
every phase of the sale including advertising and so on. The main thing is specific 
examples of what good retailers do—just general success stories are not wanted. 
Writer’s guide issued on request. Payment depends on article, but is usually $25. 
Payment for photographs is usually $5.00 for a single, $10 for three, after publi- 
cation. 


SOUTHERN FARM EQUIPMENT, 32 Twelfth St., N. E., Atlanta 9, Ga. Ralph 
E. Kirby, Editor. Issued monthly. Wants features describing sales ideas and pro- 
cedures, and service operations of specific farm equipment dealers in the 18 south- 
ern and southwestern states. Material should deal with one phase of sales and 
service programs. Preferred length is 800 to 1,500 words. Complete bulletin 
of editorial requirements available. 1%c to 2c a word, on acceptance. IIlustra- 
tive photos must be included, and bring $3.00 to $5.00 each. Reports immediately. 


Query first. 


SPECIALTY SALESMAN, 307 N. Michigan Ave., Chicago 1, Ill. Gene Adams, 
Editor. Issued monthly. Wants articles about people involved in direct selling. 
Articles should be between 1,000 and 1,300 words in length. Subject matter may 
fall into these two categories: stories of successful direct salesmen; advice by men 
and women who have sold successfully. Fuller Brush, Avon, Stanley are some of the 
better known companies. Magazine features a woman’s page every month describ- 
ing successful saleswomen. Like good photos to illustrate the stories, and pay $5 
each. Articles bring 2c to 3c a word. 


THE TOY & HOBBY RETAILER, 32 12th St., N.W., Atlanta 9, Ga. Tammy 
Powledge, Editor. Issued monthly for retailers. Wants merchandising articles on 
dealers in first person. 500 to 2,000 words is length preferred. Pays lc to 1¥c per 
word. Buys photos submitted with manuscript or with captions only; of any size. 
Pays $3.00 to $3.50 for these. Query first. All payment on publication and reports 
within ten days. 


TOYS & NOVELTIES, 111 Fourth Ave., New York 3, N. Y. Gene Bennett, Editor. 
Issued monthly; 50c per copy; $3.00 per year. Uses material of interest to whole- 
salers, retailers of toys in all types of outlets. Wants queries first, and will then 
forward specific instructions to the writer. Pays $25 per published page, within 60 
days of acceptance. Likes photographs submitted as illustrations with a manuscript. 
These may be from contact size to 8x10 black-and-white. Reports in ten days. 


Shipping 
DISTRIBUTION AGE, 56th and Chestnut Sts., Philadelphia 39, Pa. A. W. 
Greene, Editor. Issued monthly; 50c a copy; $5.00 a year. Read by industrial, 
traffic, and other distribution executives. Use semitechnical material dealing with 
methods of distribution in all of its phases (including freight handling, industrial 
packaging, public warehousing, and all forms of freight transportation), which 
should be factual, if possible including case histories and comparative data. Articles 
should be supported by practical examples, with dollar measurements given for 
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improved operations. Length about 1,500 words. 8x10 glossy photographs used for 
illustration purposes. Pay $7.50 for cartoons with strong physical distribution 
angle. Pay a minimum of $25 per published page; $3.00 each for photos. Query. 


HANDLING & SHIPPING, 812 Huron Rd., Cleveland 15, Ohio. Albert M. Joseph, 
Editor. Issued monthly. Designed to reach 75,000 operating executives with physi- 
cal distribution responsibilities in transportation, material handling, warehousing, 
packaging, and shipping. Features case histories and articles on theory. Contributed 
articles accepted. (Formerly Material Handling Illustrated.) 


SHIPPING MANAGEMENT—NATIONAL HI-WAY SHIPPER, 425 Fourth 
Ave., New York 16, N. Y. Harvey J. Berman, Editor. Issued monthly. “How-to” 
publication of industrial distribution. Read by top traffic, transportation executives 
in all kinds of industrial companies. Needs articles on traffic department operations, 
material handling, packing, warehousing, air freights, and motor freight transpor- 
tation. Preferred length is 1,000 words or less plus 3 to 6 photos, and/or sketch. 
Payment, $50 on publication or by arrangement. Particularly needs traffic transpor- 
tation puzzles; quizzes and filler material. Also runs story a month on vastly im- 
proved methods of transportation via air, freight, motor, ship or a combination of 
these methods. Payment for these are also $50 on publication or by arrangement. 
Query first. Does not want completed manuscripts until outline is okayed. 


STORAGE & DISTRIBUTION, 1104 Hombys St., Vancouver, B. C., Canada. 
Bruce Young, Editor. Issued monthly for movers and warehousemen. Seldom buy 
free-lance material. Interested in short illustrated articles and features on Cana- 
dian moving and warehousing operations. Pay 2Y2c per word, $3.00 per photo. 


TRAFFIC & DISTRIBUTION MANAGEMENT, Wallace Publishing Co., Ltd., 
146 Bates Rd., Montreal 26, Quebec, Canada. C. R. Cornell, Editor. Want fact- 
filled articles of interest to traffic and distribution executives in Canada; good busi- 
ness writing knowledge essential. Query is essential. Pays 5c per word. Buy pix 
submitted with mss; 8x10 glossy prints preferred. Also use cartoons if they fit in 
with editorial content; pay $7.50-10 for these. Buy first rights only. 


TRAFFIC MANAGEMENT, 201 N. Wells St., Chicago 6, Ill. Murray Harding, 
Editor. Issued monthly. Want articles of 1,000-3,000 words, on any and every 
element of freight transportation and distribution. Recurring pieces are on how 
individual companies organize and perform traffic and distribution work, what the 
problems are, why they utilize a particular mode of operation, etc., with enough 
background on the companies’ overall structure, goals, position to relate distribu- 
tion to the whole. Also want material on carrier problems and developments, 
packaging, claims, handling, data processing applications. Want news feature style 
—no florid, watered-down writing. Underiying thorough research necessary. 


Show People and Amusements 


AMUSEMENT BUSINESS, 188 W. Randolph St., Chicago 1, Ill. James McHugh, 
Editor. Use limited number of how-to-do-it features on improving food and drink 
services, promotions, administrative and personnel practices, maintenance and sani- 
tation at permanently located commercial amusement facilities; fairs and exposi- 
tions; arenas, auditoriums and stadiums; circuses and carnivals. 1,000-1,500 words 


with glossy photos, pay on acceptance 4c a word. Must query editor first. No fiction, 
cartoons, verse. 


BETTER THEATERS, 1270 Sixth Ave., New York 20, N.Y. Martin Quigley, 
Editor. Published monthly as a bound-in section of the weekly, Motion Picture 
Herald. All material prepared by staff or purchased under special assignment upon 
query. 
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THE BILLBOARD, 1564 Broadway, New York 36, N. Y. Issued weekly; 50c a 
copy; $15 a year in U. S.; $30 foreign. Sam Chase, Editor-in-Chief, Paul Acker- 
man, Music Editor, and Aaron Sternfield, Coin Machine Editor, all are located in 
New York. Correspondents are appointed to send in spot amusement news cov- 
ering phonograph record programming by broadcasters and music machine 
operators; record merchandising by retail dealer, and the music-games coin-op- 
erated machine industry. Pay 25c to $1.00 per published inch. 


BOXOFFICE MAGAZINE, 825 Van Brunt Blvd., Kansas City 24, Mo. Ben 
Shlyen, Publisher; Nathan Cohen, Executive Editor. Weekly trade publication for 
the motion picture industry. Uses news stories, features, articles, photographs, 
mostly provided by staff members and correspondents. The Modern Theatre sec- 
tion, published monthly, deals with design and construction of theatres, re- 
modelings, theatre concessions. Publication seeks articles to 1,500 words on con- 
cessions management, merchandising in particular, new theatre foods, etc. Prefer 
8x10 photos. No color. Pay space rates, on publication. 


THE FILM DAILY, 1501 Broadway, New York 35, N.Y. Charles A. Alicoate, 
Editor; William Specht, Associate Editor. Use articles of regional, national or inter- 
national importance as related to the motion picture industry. Largely  staff- 
written. No photographs. Report immediately. Pay 35c per inch. 


GREATER AMUSEMENTS, 1645 Hennepin Ave., Minneapolis 3, Minn. Frank 
W. Cooley, Jr., Editor. Issued every other Friday; 25c a copy; $3.00 a year. Use 
motion picture trade news. 


THE MAGNET, P.O. Box 2127, Birmingham 1, Ala. Thom Hendricks, Editor. 
Issued bimonthly for magicians, clowns, jugglers, ventriloquists, playing card 
collectors. Use short short articles on playing card collecting or special interest 
magic collecting. News style. Preferred length is 100-150 words. Also use clippings. 
Pay 25c for clippings, $1.00 for articles. In conjunction with Thom Hendricks 
Associates, The Magnet publishes 50 to 100-page booklets on magic, clowning, 
etc. Pay outright or on royalty. 


MOTION PICTURE EXHIBITOR, 317 N. Broad St., Philadelphia, Pa. Al Erlick, 
Editor. Issued weekly. Motion picture trade journal. Occasionally in the market 
for special articles or featurettes, of 500 to several thousand words, pertaining to 
the business side of the motion picture industry; handled on assignment, the price 
arranged when ordered. Also occasionally in the market for correspondents in 
certain areas. When photographs are used, glossy prints 8x10 are needed; price to 
be decided. Regular correspondents are paid at space rates. Query before sub- 
mitting material. 


SHOW BUSINESS NEWS, 136 West 44th St., New York, N. Y. Leo Shull, Editor. 
Issued weekly. For entertainment professional workers, actors, directors, producers, 
television packagers, investors and newspapermen. Wants features on new adven- 
tures in producing plays, stage shows, films and new techniques. Also trade news 
only that other artists and technicians can use. Pays $5.00 an article. Sometimes 
uses cartoons. Payment on publication. Reports in one week. 


Sport Trade 


AMERICAN BICYCLIST & MOTORCYCLIST, 461 Eighth Ave., New York 1, 
N. Y. Barton Hickman, Editor. Issued monthly; 50c a copy; $3 a year. All articles 
are from free-lance writers, submitted on speculation. Heavy on photos, quality 
book, enamel stock. Sharp b&w prints 8x10 or 5x7 acceptable, no transparencies. 
Stories without photos or some form of illustration will not be considered. Length, 
500-800 words. Trade magazine, no fiction, no consumer material. Slant to repair 
shops and dealers in bicycles, motor scooters, motor karts and hobby items. Typical 
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story tells unique traffic builder or merchandising idea used with success by some 
actual dealer. Also short items under 100 words on shop hints for workbench page. 
Simple, poster-like pin-ups also invited within strict limits; photo must include bike 
of American make, girl must be really pretty, should look like teen-ager despite 
costume and/or pose designed to appeal to bike mechanic, should convey asso- 
ciation of bicycles with appeal and fresh looks of American youth with reader- 
stopping impact. 


THE BICYCLE JOURNAL, 339 W. Freeway, Fort Worth, Tex. Bill Quinn, Editor. 
Issued monthly; $3.00 a year. Wants reports from bicycle dealers. Emphasis should 
be on clean shops, improving business, and feature dealers who are pushing Ameri- 
can-made products. Also wants success stories of dealers, manufacturers and dis- 
tributors of bicycles. Pays 4c a word for stories not to exceed 500 words. Likes 
photographs to illustrate articles, and pays $7.50 for first photo, $5.00 for second 
photo if used. Also uses bicycle leg art. Pays $12.50 for one photo, but can use two 
photos of a single model for $25.00 for the three. Reports promptly. Pays on ac- 
ceptance. 


THE BOWLING PROPRIETOR, Executive Plaza, Park Ridge, Ill. Dick Becker, 
Editor. Issued monthly except July for bowling proprietors. Uses how-to-do-it type 
articles along with promotion ideas, management subjects specifically in the bowl- 
ing field. From 700 to 1,200 words. Pays $35 per article upon publication. Only 
rarely uses fiction and then to illustrate a specific point or instance in the field. 
These also pay $35. Buys photos with manuscripts. Pays $5.00 for these. Uses 
cartoons that represent the proprietor’s outlook on bowling. Rate is $7. All pay- 
ment on publication and reports within 30 days. Buys first North American rights, 
reprint rights and exclusive rights in the bowling and bowling proprietor field. 


GOLFDOM, 407 S. Dearborn St., Chicago 5, Ill. Herb Graffis, Editor. Issued 10 
times a year, from Jan.-Oct. For the golf club “pro,” greenskeeper, greens chairman, 
manager, and president. Use articles on business operation of golf clubs, new equip- 
ment, operation methods, new golf courses and clubhouses, etc. Mainly interested 
in articles that show a club how to operate more efficiently—merchandising ideas 
for pros who can’t use high pressure methods in selling—how to maintain a course 
effectively and economically. Length, 1,000 to 1,500 words. Use photographs of 
scenes on golf courses—greens, fairways. Players should appear in photos, which 
should be shot from aloft rather than ground level. Pays 2c a word and $3.00 each 
for 8x10 glossy photos, on publication. 


SHOOTING GOODS RETAILER, 8150 N. Central Park Blvd., Skokie, Ill. E. B. 
Mann, Editor. Six issues per year. Want articles that tell “secrets of my success” 
based on experience of individual gun dealers; articles of advice to help dealers 
sell more guns and shooting equipment. Photos generally essential. Pay $25 to 
$100 per ms. 


THE SHOOTING INDUSTRY, 8150 N. Central Park Blvd., Skokie, Ill. E. B. 
Mann. Issued six times yearly. The aim of this magazine is to help shooting goods 
dealers promote shooting sports, sell more guns. Material submitted must contain in- 
formation of practical value to gun dealers. Query preferred, but not essential. 
Pay up to $100 for major article. This includes photographs, which should be 
8x10, b&w glossies. No color. Buy all rights. 


THE SPORTING GOODS DEALER, 2018 Washington Ave., St. Louis 66, Mo. 
Hugo G. Autz, Editor. Issued monthly; 50c a copy; $4.00 a year. Use 250 to 300- 
word articles featuring news about sporting goods stores and their merchandising 
policies. Also like personality sketches and anything else of interest to the sporting 
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goods field. Buy sports photos for $3.00 to $5.00. Pay 1c a word and up, on pub- 


lication. Newspaper clippings also accepted. Query not necessary except on longer 
features. 


SPORTING GOODS PRODUCTS, 2491 Lee Blvd., Cleveland Hts. 18, Ohio. 
Norman L. Hersey, Editor. Issued monthly for sporting goods retailers. Want 
articles on how-to or when-to merchandise sporting goods, either general mer- 
chandise or specific items such as fishing tackle, athletic equipment, etc. Also ar- 
ticles on promotion ideas, advertising, etc; tax-saving articles, inventory handling, 
etc. Must be brief, factual, slanted to the dealer. Must be fresh in approach with 
new ideas not yet in common use. Query before submitting material. Pay 1c per 
word or $10-20 per article, depending on merit. Buy photos of any size up to 
10x10 with articles. No color. Pay $1.00-5.00 per photograph. Buy a few cartoons 
slanted to the sporting goods retailer. Pay about $5.00 each on publication. 


Stone and Quarry Products 


ASBESTOS, 807 Western Saving Fund Building, Philadelphia 7, Pa. E. E. Cox, 
Editor. Issued monthly; 35c a copy; $3.00 a year. Use articles concerning new or 
odd uses of asbestos or asbestos products; also stories of the withstanding of the 
elements, such as fire, flood, etc., by asbestos products; and installation stories— 
that is, concerning the installation or use of insulation, asbestos-cement shingles, 
siding, etc., in large quantity or on some prominent or extraordinary project or 
building. Occasionally buy photographs; $1.00 apiece. Report in a week. Pay Ic a 
word on acceptance. Query before submission. 


CONCRETE CONSTRUCTION MAGAZINE, P. O. Box 444, Elmhurst, II. 
Wm. M. Avery, Editor. Issued monthly. Read by building contractors, engineers 
and architects. Wants relatively short, well-illustrated items on improved methods 
and equipment for handling, forming, reinforcing, curing and finishing concrete on 
the job. Any item that tells the user of job-placed concrete how to do his job 
better, or easier, or at less cost is wanted. Pays 4c per printed word; $5 for photos, 
on acceptance, 


CONCRETE PRODUCTS, 79 W. Monroe St., Chicago, Ill. Richard S. Huhta, 
Editor. Issued monthly for manufacturers in the industry. Material must pertain 
to concrete industry. Want articles that tell readers about new concrete products, 
new promotion techniques used to sell concrete and concrete products and ways 
they can better manufacture their products. Interested in plant production of 
concrete, not in job-site construction work. Buy pix submitted with mss and with 
captions only; 8x10’s preferred. No color. Buy cartoons which pertain to the 
industry. Buy first publication and reprint rights. 


PIT AND QUARRY, 431 S. Dearborn St., Chicago 5, Ill. Walter E. Trauffer, 
Editor. Issued monthly; 50c a copy; $3.00 a year. Use technical descriptions of 
processes and equipment in plants which produce any kind of nonmetallic min- 
eral except fuels, clays, mineral waters and precious stones; also outstanding news 
developments. Any length. Use photographs. Report on receipt of script. Pay- 
ment after publication. 


ROCK PRODUCTS, 79 W. Monroe St., Chicago 3, Ill. George C. Lindsay, Edi- 
tor. Issued monthly; 50c a copy; $3.00 a year. For nonmetallic minerals mining 
producers. Use operating and practical application articles on plants or mines in 
cement, crushed stone, sand and gravel, lime, gypsum and lightweight aggregates 
industries. Accurate, bright style. 1,500 words maximum. Good illustrations are a 
must. Query first. Payment is 3c per published word and $5.00 for each photo and 
drawing. Also buy cartoons at $7.50 each, and applicable filler material. 
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Textile 


AMERICAN DYESTUFF REPORTER, 44 E. 23rd St., New York 10, N. Y. Nor- 
man A. Johnson, Editor. Issued biweekly; 50c a copy; $7.50 a year. Use highly 
technical articles on textile chemistry, dyeing, bleaching, finishing. 


AMERICA’S TEXTILE REPORTER, 410 S. C. National Bank Bldg., Greenville, 
S. C. E. Howard Bennett, Editor. Issued weekly for textile mill management. 
Buy very little free-lance material. Want nontechnical or semitechnical articles of 
prime interest to administrative personnel in spinning, weaving and knitting in- 
dustry. Articles of interest to management, covering finance, history, in-plant proc- 
esses, etc. Factual style of writing. Length dependent on subject. Query first. Pay- 
ment varies. Buy photos as part of feature only. 


CANVAS PRODUCTS REVIEW, 224 Endicott Bldg., St. Paul 1, Minn. Yustin 
Wallrapp, Editor. Issued monthly; 75c a copy; $4.00 a year. Uses news 
and feature articles which are concerned with events and techniques in the canvas 
products and industrial fabric industry. Cost and production analysis for small 
businessman solicited. Feature length, 2,000 words. Pays 2c to 3c a word, $3.00 
to $5.00 for photos, on acceptance. Query before submission. 


THE COTTON DIGEST, Cotton Exchange Bldg., Houston 2, Texas. C. H. Burr, 
Editor and Publisher. Issued weekly; 15c a copy; $5.00 a year. Use stories on 
market, world cotton growing, mill situation, weekly news stories on the trade 
and men in the trade. Use photographs pertaining to above articles. Payment 
for articles by agreement; $3 for photos. 


COTTON TRADE JOURNAL, Hickman Bldg., Memphis 3, Tenn. Francis G. 
Hickman, Editor and Publisher. Issued weekly; 10c a copy; $5.00 a year. Use tech- 
nical and human interest news features up to 1,000 words on raw cotton, marketing 
and processing. Pay 25c per column inch. 


DAILY NEWS RECORD, 7 E. 12th St., New York 3, N. Y. Stephen S. Marks, 
Editor. Issued daily except Saturdays, Sundays, and holidays; 10c a copy; $20.00 
a year. Use daily news of textile markets and men’s apparel manufacturing. 


FIBRE AND FABRIC, 80 Commonwealth Ave., West Concord, Mass. Vincent A. 
Paradis, Editor. Issued monthly; 50c a copy; $5.00 per year. Uses articles on tex- 
tile manufacturing slanted to the production or management executive. Also first- 
person accounts of practical solutions to production problems in the card, spin, 
weave, dye, and finish rooms of textile manufacturers. Word lengths—1,500 to 
3,000. Up to 2c a word for acceptable material. Reports in 10 days and pay is on 
acceptance. A query saves time. 


THE KNITTER, 218 W. Morehead St., Charlotte 1, N. C. Jack Kissiah, Editor. 
Issued monthly. Use technical articles for knitting mills; articles dealing with 
general topics of interest to executives in this field. Buy photographs in certain 
cases when appropriate to article. Pay $20 per printed page, on publication. 


LINENS AND DOMESTICS, See page 277. 


TEXTILE BULLETIN, 218 W. Morehead St., Charlotte 1, N. C. Jack Kissiah, 
Editor. Issued monthly; 25c a copy; $1.50 a year. Use technical articles for textile 
mills; articles dealing with general topics of interest to executives in this field. Buy 
photographs in certain cases when appropriate to article. Material not returned 
unless accompanied by self-addressed stamped envelope. Pay approximately $20.00 
per printed page, on publication. 


TEXTILE INDUSTRIES, 1760 Peachtree Rd., N.W., Atlanta 9, Ga. George H. 
Dockray, Editor. Issued monthly; $2.00 a year. Manufacturing and management 
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journal for the textile mills. Use technical articles showing cost-cutting methods, 
management and engineering subjects. Necessary for free-lancers to know the field. 
Query is necessary. Pays $1.00 per 13-pica-column inch. Buys photographs with 
mss and with captions only. 8x10 glossies preferred. Subject must be textile. Buys 
all rights. 


TEXTILE WORLD, 330 W. 42nd St., New York 36, N. Y. Walter A. Stanbury, 
Chief Editor. Issued monthly; $1.00 a copy; $2.00 a year. Use articles covering 
textile management methods, manufacturing techniques, new equipment, details 
about new and modernized mills, etc., but avoid elementary, historical or generally 
well-known material. Buy photographs and news items. Pay on acceptance. 


TEXTILES, NOTIONS, AND TRIMMINGS, 56 W. 45th St., New York 36, N. Y. 
Betty Johnson, Editor. Biweekly newspaper that covers the entire home sewing 
industry, including fashion fabrics, sewing notions and trimmings, home deco- 
rating fabrics and fixtures, and store equipment and fixtures. Uses features’ on 
good store promotions, advertising tear sheets, photos of good window displays, 
industry news, new products, etc. Query first. 


Tobacco 


THE RETAIL TOBACCONIST, 1860 Broadway, New York 23, N.Y. Timothy 
Wohlforth, Associate Editor. Issued semimonthly; 25c a copy; $2.00 a year. 
Interested in “merchandising” stories in which the operation of a particular store 
or stand is described to illustrate factors of operation which help volume and 
profit. May include personality of retailer, store layout and construction, display 
methods and choice of lines carried (tobacco, toys, sundries). Stories may con- 
centrate on a specific phase of operation or describe a store in full. Stories may in- 
clude tobacconists, pipe shops, stands cigar counters in drug stores and restau- 
rants. Writers should query with brief description before submitting material. 
Buy photographs on assignment. Report in two weeks. Pay lc a word on as- 
signed stories, on publication. 


TOBACCO JOBBER, 1860 Broadway, New York 23, N.Y. W. W. Small, Editor. 
Issued monthly; 35c a copy; $4.00 a year. Use how-to merchandising articles about 
bona fide wholesale tobacco and candy houses, up to 500 words. Glad to receive 
queries from writers prior to their submitting finished material. Photographs used, 
usually one. Pay lc a word and $2.50 each for photos. 


UNITED STATES TOBACCO JOURNAL, 99 Hudson St., New York 13, N. Y. 
Issued weekly; 25c a copy; $6.00 a year. Irving Mates, Editor. Wants newspaper 
items of interest to tobacco wholesalers. Pays 50c per column inch. 


WESTERN TOBACCO JOURNAL, 424 Commercial Square, Cincinnati 2, Ohio. 
James J. Uhl, Editor. International monthly for tobacco growers, processors, ware- 
housemen, exporters, importers, manufacturers of cigars, cigarettes and tobacco 
products. Wants articles on the development of processes in the tobacco industry 
such as handling raw tobacco, including trucking, packing, transporting, tobacco 
machinery, descriptions of machinery, its use and development to the present day, 
development of supplies in the industry such as flavors, boxes, hogsheads, packag- 
ing, etc. Pays Ic per word, higher for superior material. Buys photos submitted 
with manuscript for $3.00 each. They are seeking permanent correspondents in the 
Connecticut and Wisconsin tobacco areas to report news in the industry, such as 
crop reports, market reports, news about people in their areas. Copy submitted 
pays the rate of 1c per word used. Correspondents are given instructions about the 
kind of copy used. The material may be rewrites of copy appearing in local papers. 
They will consider buying cartoons with definite connection to industry and timely 
in content. All payment on acceptance. Reports in three weeks. 
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WESTERN TOBACCONIST, 251 Kearny St., San Francisco 8, Calif. Claude M. 
Chaplin, Editor and Publisher. Issued monthly; 25c a copy; $2.00 a year. Use news 
of tobacco dealers, wholesalers, manufacturers. Want name and address of dealer 
or shop about which material is written. Pay Yc a word and up, on publication. 


Trailers 
MOBILE HOME DEALER, 6229 Northwest Highway, Chicago 31, Ill. James J. 


Kennedy, Editor. Issued semimonthly for manufacturers of mobile homes and 
travel trailers, their key personnel and dealers handling these products, also sup- 
pliers. Uses articles on successful mobile home and travel trailer dealer operations 
with reasons for success in business. Use a straight writing slant. 1,000 to 1,500 
words. Buys photos submitted with a manuscript and with captions only, of any 
size. Buys cartoons. Pays 98c per column inch, $3 per photo and $7.50 per car- 
toon, on publication. Reports following publication and buys all rights. 


MOBILE HOMES MERCHANDISER, 118 W. First St., Hinsdale, Ill. Ralph 
E. Cunningham, Editor. Issued monthly for mobile home and travel trailer dealers. 
Also for manufacturing personnel in the field. Features should contain material of 
interest to lot salesmen of mobile homes and/or trailers. The material can be about 
successful merchandising experiences, sales techniques, promotion ideas. The new, 
unusual and effective is what is needed. Articles must give readers ideas for im- 
proving effectiveness and increasing profit. Preferred length is 1,000 to 2,000 
words. Pictures should accompany mss; 8x10 glossies preferred. Query first. Pay 
3c per word, plus about $2.00 per usable picture. Buy all rights. 


TRAIL-R-NEWS, Box 1551, Glendale 4, Calif. Art Griffin, Editor-Publisher. 
Issued monthly; 35c a copy; $3.00 a year. Use travel and mobile home park arti- 
cles from 1,000 to 3,000 words, with at least four glossy photos. These must be 
specific, giving exact data, where to go, where to park, what to see, expenses, etc., 
and written from the trailerist’s angle. Human-interest material centering around 
trailerists is very much needed. Pays up to $75 for articles and photos. Reports in 
two weeks. Very few fillers are used. However, short humor pieces would be very 
welcome. No poetry or gags. Other fillers would be tips for trailerists of 100 
words in length. Pays up to $10 for 100 words. Buys all rights and reports im- 
mediately. 


TRAILER LIFE, 10148'% Riverside Dr., Toluca Lake, North Hollywood, Calif. 
Arthur J. Rouse, Editor and Publisher. Published monthly; 35c a copy; $3.00 a 
year. Illustrated articles, 500 to 2,000 words, on any phase of trailer travel or mo- 
bile home living including route data, trailer and parking facilities, road infor- 
mation, etc. Write for information first. Rates from $15 to $35 and up paid on 
publication. Buy one cartoon per month. Should deal with mobile home living or 
trailer travel; payment is $10 each. Buys first rights only. Also uses b&w, 8x10 
photos as article illustrations, for covers and in picture stories. Pay $5.00 each. 


TRAILER TOPICS MAGAZINE, 28 E. Jackson Blvd., Chicago 4, Ill. Philip W. 
Ward, Editor. Issued monthly; 35c a copy; $3.00 per year. No fiction, verse or 
fillers. This magazine is edited for people who live in mobile homes. Features used 
may be about people who live in permanent mobile homes, or about traveling in 
trailers. Material should be factual, but cover any aspect of mobile home living or 
trailering. Plans for stories will be discussed. Lengths may vary from 1,000 to 6,000 
words—most popular length is 2,000 words. Manuscripts accompanied by pix are 
preferred. Pays lc per word, on publication. Write for detailed card titled “Edi- 
torial Rates and Requirements.” Preferred pictures are 8x10 glossies, and these 
may be submitted with captions only, as well as with manuscript. Pays $1.00 each 
for pictures used with manuscripts; $5.00 for cover photographs by arrangement, 
on publication. 
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Miscellaneous 


AMERICAN PHILATELIST, 5932 N. 14th Pl., Phoenix, Ariz. James M. Chemi, 
Editor. Issued monthly; 75c a copy; $7.00 a year. This is the journal of the world’s 
largest group of stamp collectors, the American Philatelic Society, and is devoted 
to articles on stamps and postal history, in addition to the affairs of the organiza- 
tion. Any material sent here must be involved entirely with stamp collection. Pays 
$2.50 a printed page to members only. 


ATOM INDUSTRY, 150 Fifth Ave., New York 11, N. Y. Edward J. Breen, Editor. 
Issued monthly. For personnel working in atomic energy development and appli- 
cation. Wants articles on any subject of atomic energy, including its use in missiles, 
rockets, and outer space; as a power source; and in industry and medicine. Style 
should be “plain language” and pay is 5c a word for verse and $5 for cartoons, 
their length being 2 col. x 5.” Reports within two to three weeks. Pays on publica- 
tion of material and buys one-time use rights only. 


CANADIAN NUCLEAR TECHNOLOGY, 481 University Ave., Toronto, Ont., 
Canada. H. A. Stevenson, Editor. Issued quarterly for scientists, engineers, educators 
and management personnel in industry, government, medical and educational insti- 
tutions. Wants technical articles and/or features on the ever-increasing applications 
of nuclear energy in medicine, industry and agriculture; and on materials, com- - 
ponents, services and supplies used in the field of nuclear technology. Each issue 
contains articles in the areas of fundamentals, applications, health and safety, eco- 
nomics, administration. Rate of pay is open. 


CHEMICAL PROCESSING, Putman Publishing Co., 111 E. Delaware Pl., Chi- 
cago 11, Ill. Dana B. Berg, Executive Editor. Issued biweekly for operating-man- 
agement men in the industry. Purchases two or three monographs per month. In- 
terested in articles about new trends in applied technology; new ideas in manage- 
ment methods and techniques; how legislative and economic changes are affecting 
operations in the industry; and other trends and influences that are start- 
ing to affect procedures and the thinking of these operating managers. No basic 
roundups or rehash of well-known information. Length should be 2,000 to 3,000 
words. No heavy engineering theory except where absolutely necessary; technical 
accuracy is a must. Query preferred. Pay up to $250. Buy 8x10, b&w prints with 
mss. Use cartoons which pertain to the chemical processing industry. Should be 
finished, ready to reproduce. Pay $10 on acceptance. Buy twelve or more cartoons 
every month. Purchase first North American serial rights. 


FOREIGN SERVICE JOURNAL, 1742 G St., N.W., Washington 6, D. C. Gwen 
Barrows, Editor. Uses featurettes of 250 to 500 words in length. Pays lc a word, 
queries are not necessary, and reports in two months. Buys photos with mss. Should 
have art or foreign subjects or background; should be 8x10 glossies. Payment is 
$2.00-10 per photo. Also pays $4.00-7.50 for cartoon. Study magazine before 
submitting anything. 


GLEANINGS IN BEE CULTURE, Medina, Ohio. M. J. Deyell, Editor; Jack 
Happ, Managing Editor. Issued monthly; $2.50 per year. Desire long or short arti- 
cles pertaining to bees and bee culture experiences. Maximum, 2,500 words. 
$10.00 per page (780-800 words). 4x5 to 8x10 sharp black and white glossy 
prints of bees or related subjects, $3.00 to $5.00. Cover pictures, $10.00. Pay on 
publication, first of following month. 


MARKING INDUSTRY, 407 S. Dearborn St., Chicago, Ill. A. W. Hachmceister, 
Editor. Issued monthly for dealers and manufacturers of marking devices—rubber 
stamps, stencils, badges, numbering machines, etc. Articles should be of interest to 
the marking industry or small business in general. Approximately 500 words in 
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length. Also buys 8x10 photos submitted with manuscripts. Payment varies. Buys 
very few cartoons and only those that can be adapted to the marking industry. 
All payment on acceptance; reports as quickly as possible. 


PUMP DIGEST, Box 681, Santa Anna, Calif. D. M. West, Editor. Issued quarterly. 
Buy small amount of free-lance material. Use technical articles on new develop- 
ments, patents in the pump field; new applications for pumps. Material must be 
accurate. Query first. Pay $3.00 per double-spaced page. Buy line drawings as 
illustrations. Purchase exclusive rights. 


RENTAL EQUIPMENT REGISTER, 1300 W. 24th St., Los Angeles 7, Calif. 
John T. Hagens, Editor. Issued monthly for owners of rental stores of do-it- 
yourself supplies and equipment. Want manuscripts, of 1,000 words, concerning the 
method of operation (case histories), advertising and sales gimmicks of rental oper- 
ations. Prefer that writer query first for story o.k. and instructions as to method or 
angle for story. Data must be accurate. Pay 2c per word. Buy photographs with 
mss and with captions only. Prefer 8x10 glossies. No color. Pay $4.00 per photo 
used. Buy cartoons with rental angle. Pay $5.00 each for these. Pay 2c per word for 
fillers dealing with new stores opening or any human interest connected with the 
industry. Buy exclusive rights. 


RENTAL SERVICE FORECASTER (formerly Chair Rental Forecaster), P. O. 
Box 206, Boynton Beach, Fla. Alice Gaskill, Editor. Issued monthly. For rental 
store owners and managers. Wants articles of 250 to 500 words on rental store 
operations (not tool rental). Prefers stories about R.S.A. members’ operations— 
contact Editor for members in your area. Pays 50c an inch (2%-inch col. width). 
Also pays $5.00 for original photos, $1.00 for other prints accompanying manu- 
scripts. Payment on acceptance. Reports within two weeks. Buys no rights except 
publication rights in field. 


RUBBER AGE, 101 W. 31st St., New York 1, N. Y. B. J. Kotsher, Editor. Issued 
monthly; 75c a copy; $5.00 a year. Wants technical material covering the com- 
pounding and processing of rubber and the manufacture of all types of rubber 
goods in general. Pays $10 per printed page, including photographs, after publi- 
cation. Reports within ten days. 


RUBBER WORLD, 630 Third Ave., New York 17, N. Y. Richard S. Walker, Edi- 
tor. Issued monthly; very little free-lance material used. Articles are specifically 
slanted at, or about, the rubber industry—can deal with materials, processes, 
equipment, etc. Mostly technical material. No length restrictions. Must be ac- 
curate and have practical application. Query first. Pay $25 per 1,000 words. Buy 
photographs with mss and with captions only. Take glossy prints of any size, 
although 5x7’s are preferred. Do not normally use color. Payment is by ar- 
rangement. 


SOUTHEASTERN PEST CONTROL JOURNAL, Suite 1212, 615 Peachtree 
St., N.E., Atlanta, Ga. George Barton Middleton, Editor. Issued bimonthly. Want 
articles on new product information; technical articles of interest to those in the 
field; feature articles about personalities in the field. Keep length to about 10-12 
column inches and send art where appropriate. Material must be newsworthy 
and of some value professionally to readers. Pay 75c per column inch, $2.50 
per 5x7 photo. 


THE STAMP WHOLESALER, P.O. Box 529, Burlington, Vt. Lucius Jackson, 
Editor. Issued 21 times per year. Buy two or three articles per issue. Should deal 
with merchandising of postage stamps. Article must show that writer is really 
familiar with stamp merchandising for collections. Query is essential. Preferred 
lengths are 1,000 to 3,000 words. Pay minimum of Ic per word. Buy photographs 
with mss and with captions only; any size as long as they are good, clear prints. 
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Buy cartoons which are directed to stamp dealers. Pay $5.00 up for these. Buy 
all rights. 


SWIMMING POOL AGE, 425 Park Ave., S., New York 16, N. Y. R. L. Lortz, 
Editor. Issued monthly; 50c a copy; $5.00 a year. Most of the articles are written 
on assignment, but they are concerned with pool operation and management, de- 
ne, construction, sanitation, swimming, programming, etc. Uses photos. Pays 2c a 
word. 


THE TRAVEL AGENT, 2 W. 46th St., New York 36, N. Y. Eric Friedheim, Editor. 
Use trade features slanted to travel agents and executives of transportation com- 
panies such as airlines, ship lines, etc. No travelogues such as those appearing in 
newspapers and consumer publications. Articles should show how agent and 
carriers can sell more travel to the public. Length, up to 2,000 words. Photos if 
possible. Best to query before submitting. Payment, on acceptance, is between $50 
and $100. Buy cartoons with travel agency slant. Payment is $5.00 to $10 each. 
Buy first publication rights. 


TRAVEL WEEKLY, 424 Madison Ave., New York 17, N. Y. Irwin Robinson, 
Editor. Issued weekly; relatively small amount of free-lance material bought. 
Seek short local news items regarding developments at travel agencies, tour 
operators, carriers, government tourist offices, car rental firms, hotels, etc. In- 
terested in new appointments, new tours, new services, hotel expansions, etc. 
Must be slanted to the travel agent. Concise news style preferred. Also seek anec- 
dotes regarding agents, others in industry, births, deaths, marriages, etc. Please 
query before embarking on lengthy features. Also use trade photos with groups 
of no more than six people, new offices, etc. Buy these with mss and with captions 
only. 8x10 glossies preferred. Payment is $1.00 per inch for copy and photos. 
Send material to Martin Deutsch, Managing Editor. 


WATER CONDITIONING SALES, 618 Fifth Ave., So., Minneapolis 15, Minn. 
Jerome R. Peterson, Editor. Issued monthly for water conditioning dealers. Wants 
success stories, effective use of advertising, sales, sales promotion, display, etc., from 
1,200 to 1,500 words. The article should be written in detail. Pays 2c to 4c per 
word, depending on quality. Accepts 8x10, b&w, glossy photos with captions only, 
for which they pay $5.00 and better on publication. Reports immediately and 
buys all rights. 


WATER WELL JOURNAL, P. O. Box 222, Urbana, Ill. Robert R. Storm, Editor. 
Issued monthly; 50c a copy; $4.50 a year. Wants articles of special interest to 
water well drilling contractors; wide range of subject matter including business, 
legal angles: may be humorous experiences. Lengths are to 3,000 words. Also wants 
news items of national or regional interest to water well drilling contractors; manu- 
facturers, suppliers, geologists, and technical people in water well field. Uses fea- 
turettes of human interest type about drilling activities. Likes pictures and/or 
drawings when appropriate. Pays 2c a word, on acceptance; $5 per single photo, 
and $3 for each additional photo in set. Reports in three weeks. 


WIRE AND WIRE PRODUCTS, 299 Main St., Stamford, Conn. Edmund D. 
Sickels, Editor. Issued monthly for wire mill operating executives and engineers. 
Articles should cover production, management, and processing matters relating to 
wire rod, bar, wire, wire products and electric wire and cable. Length should be 
about 3,000 words. Technical writing only and exclusive articles only. Pays $25 
per page of space occupied in the magazine. The articles are copyrighted and 
become their property. Reports-upon receipt of manuscripts. 
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SELLING THE BOOK LENGTH 39: 
MANUSCRIPT TO A PUBLISHER 


What are the special angles a writer should watch in submitting his fin- 
ished book length to a publisher? 

Keep a carbon: If your manuscript is lost, regardless of whether you sent 
it registered mail, the publisher will not bear the cost of retyping. Therefore, 
always retain a carbon. Do not bind or staple a ms. 

Estimate wordage: With great care, count the number of words on ten 
full pages, and from that get the average wordage per page. Then mul- 
tiply by the total number of pages. Give the estimated wordage on the 
title page (which also includes your name and address). 


If your name appears in only one place on the manuscript, namely the 
title page, and that one page is lost, you’re in for trouble. Give your name 
and address on the title page and each succeeding page, and in a brief 
covering letter. 

What you have to say belongs in the book. Any matter enclosed in a 
covéring letter that is not specifically important cannot help you, and 
might hurt. In a covering letter belongs a list of your previously published 
works only if of some importance, and issued by a respected publisher, as 
well as information regarding documentary evidence to support any facts 
in the book that might be questioned. Sometimes previously published works 
are listed on the title page instead of in a covering letter. 

How long does a publisher take to report on a ms? The best you 
can expect is three weeks from the time you mail the ms. If you get a de- 
cision within a month after mailing, you are lucky. Seven weeks is average. 
Two months is not unusual. After that length of time, send a brief query, 
enclosing a stamped, self-addressed envelope. 

What rights? Since you are selling a book, the logical thing to offer is 
“book rights only.” If you are a beginner, you are in a tough bargaining posi- 
tion regarding movie, syndicate, pocket edition and book club rights. Try 
to hold on to as many of these rights as possible. 

As for copyright, the publishers listed here are reliable, and will execute 
their contracts as signed. This will include reassigning to you the copy- 
right privileges on your book that have not been granted to the pub- 
lisher. You cannot copyright a book ms until it is actually printed. 

Who makes money on a first novel?, Nobody. Once in a while light- 
ning will strike and a first novel will sell 50,000 copies. Once in five years a 
first novel sells 100,000 copies, exclusive of book club sales. 

Is it worth it? Yes, and double yes. A novel teaches you a great deal. 
It builds up a profitable audience for your later books. It gives you pres- 
tige if you get good reviews. 

Are royalty statements honest? Yes. Book publishers must be good busi- 
nessmen to survive, and they fulfill the letter of their contracts. A fake 
royalty statement on the part ‘of the publishers listed here is unheard of. 

What are the market steps to follow when the novel is completed and is 
ready to be submitted to a book publisher? 

The easiest way to dispense with all thought and trouble of marketing 
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is to ship the novel off to an agent. But asking an agent to handle a first 
novel without the payment of any fee is rather presumptuous. A first novel 
generally sells from 500 to 2,000 copies and if the author receives a 
royalty of 10% of the retail price of $2.50, he will receive a gross of up 
to $500. This means the agent gets a gross of $50. That’s not bad for the 
agent. All he has to do is call up the publisher, send over the novel, col- 
lect $500, and send the author $450. Would that it were so! 

First, the agent must, in fact, read the novel to determine the pub- 
lishers to whom he should send it. This requires perhaps an hour or 
even two. Second, if it is a first novel the agent may find passages that can 
be cut, chapters that can be improved and dialogue that can be shortened. 
This often necessitates returning the novel to the author and dictating sev- 
eral pages of comment. 

After the agent sends the novel to the publisher, he makes a note on 
his calendar to follow the publisher up in thirty days. He must also keep 
his eyes open for some sort of sales channels which will particularly justify 
the publisher’s purchase of the book. If the first, second and third publishers 
don’t buy the book, the agent then must proceed to send it to the fourth, 
fifth and sixth publishers. 


That’s why an agent is not too anxious to handle a first novel on a 10% 
commission basis without an advance fee. Further, even with the fee for 
handling, a first novel is not a profitable proposition. The only excuse for 
an agent being willing to handle it is that he feels, along with the pub- 
lisher who buys it, that the author will be able to produce subsequent novels 
which will find an increasingly larger market. 


Because many authors feel that, to some extent at least, they are im- 
posing on an agent when they ask him to market a first novel, and be- 
cause they feel without the payment of a substantial fee, such an impo- 
sition is likely to result in something less than a perfect job of selling, the 
author may want to market his first novel himself. How? 


The traditional way is to bundle the novel off to some publisher who in- 
cludes in his current catalog a book or books somewhat similar in their sales 
appeal to your own. Certainly, you would not send a first novel in the 
detective field to a publisher who issues only juveniles; and you wouldn’t 
send a juvenile novel to a publisher who issues only Bibles. This is funda- 
mental, but unhappily, not all authors examine the current catalogs of pub- 
lishers before sending the novel off. You can examine the publisher’s cur- 
rent catalog at any large book store, at your local library, or by simply 

writing the publisher and asking for his current catalog. 


The value of sending your novel direct to the publisher in one lump 
package is obvious. Your work is completed, the publisher has the novel, 
and the job is now up to him. The disadvantage of this procedure is not 
so obvious, but it shows up in practice. First, the publisher gets a pack- 
age about which he knows nothing, and if he is busy he puts it aside. If he 
reads it and gives a report on it within five weeks, you are very, very lucky. 
A three-month report is most likely to be the rule except in cases of very 
good or very bad novels. People who are not used to getting packages are 
always delightfully surprised to have the mailman bring in a bundle. Pub- 
lishers who have a lot dumped in their lap every day in the week aren’t so 
surprised; therefore, a somewhat different procedure from the foregoing is 
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followed by a good many professionals. This procedure is less expensive from 
the point of view of postage, and also will speed up results. 


Type a synopsis of your novel in one or two pages. Attach with 
this synopsis the first two or three chapters of your book, and, in addi- 
tion, one other chapter which you believe to be well-written, dramatic, 
and with some sort of a sales hook that a copy writer can use when he 
writes the ads on your book to go to the consumer and trade press. This 
package containing, at the most, four chapters and a brief synopsis of the 
novel, should go to the editor of the publishing house which you believe is 
now in the field in which your book is located—that is, juvenile, western, 
detective, light love, etc. Enclose a letter stating as briefly as possible that 
you are working on a book and here is a sample of what you have, and would 
the publisher like to see more? If he expresses interest, send him the works; 
if he doesn’t you get your material back in perhaps three weeks. You are able 
to circularize ten publishers in ten months, whereas if you send your entire 
book, you would be lucky to reach four publishers in ten months. In addition, 
your novel will not get shopworn. 

Book publishers are willing to gamble over and over again on first 
novels with the almost certain expectation that they will make nothing 
out of the book, because the “names” of today were the unknown first 
novelists of five and ten and fifteen years ago. Every once in a while a 
first novel will sell 100,000 or 200,000 copies. If the publisher gets one 
book like that a year, he can afford to take a beating on half of the books on 
his list and do quite well. It is this lurking bonanza that makes the publisher 
fire the editor who fails to accord serious editorial attention to every free- 
lance script delivered at his door. 
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The listings of those firms who publish 


paperback books are marked with an asterisk. 


ABELARD-SCHUMAN, LTD., 6 W. 57th St., New York 19, N.Y. L. Schwartz, 
President. As a rule, interest is higher for nonfiction than for fiction. Adult de- 
partment has interest in bringing out hardcovers of solid content and worth in all 
categories. Also publish juveniles in all categories. Generally best to query first, 
sending synopsis or outline. Publish Life of Science series (adult and juvenile), 
Raven Books (mystery), Ram’s Horn Books (nonfiction and fiction of Jewish 
interest), Abelard Poets Series (only one’ or two small volumes of highly selected 
poetry each year). Address correspondence to Mrs. Frances Schwartz, Editor. 


ABINGDON PRESS, 201 Eighth Ave. S., Nashville, Tenn.; 150 Fifth Ave., New 
York 11, N. Y. Emory S. Bucke, Editor; Robert R. Wright, Assistant Editor (New 
York); Pierce S. Ellis, Jr., College Editor; Paul M. Pettit, Editor of Religious 
Books; Katherine Fite, Juvenile Editor, Nashville; Dorothy Spence, Assistant Juve- 
nile Editor, New York. Publishes religious, children’s and general books (bio- 
graphy, philosophy, art, music, religion) and college texts. Publishing is generally 
on a royalty basis, and manuscripts are reported on within one month. Query first. 


ACADEMIC PRESS INC., 111 Fifth Ave., New York 3, N. Y. Kurt Jacoby, 


Editor. Specializes in scientific works. 


ACADEMY GUILD PRESS, 1317 Van Ness Ave., Fresno 15, Calif. Donald 
Demarest, Editor-in-Chief. Miss Marion Woods, Associate Editor. Publishes Cath- 
olic fiction and nonfiction; books on California, books about horses, bullfighting, 
transportation, and Mexico. Preferred length is 60,000 to 100,000 words for fic- 
tion; 70,000 to 125,000 for nonfiction. Prefers queries from unagented writers. 
Pays 10% to 5,000; 12124% to 7,500; 15% thereafter. Reports in 3 to 8 weeks. 


ACADEMY PRESS, Box 187, University, Miss. S. Gale Denley, Editor. Especially 
concerned with scholarly papers such as M.A. theses, but will consider plays, poetry 
collections, research reports, study guides, histories of local institutions, specialized 
cookbooks. Length 10,000 to 50,000 words. Pays on a royalty basis. 


*ACE BOOKS, 23 W. 47th St., New York 36, N.Y. Donald Wollheim, Editor. 
This company is always on the lookout for good action-paced Westerns, sharply 
realistic modern novels, and exciting science fiction for the Ace Double-Novels. 
Lengths wanted are around 55,000 words, although some 40,000 lengths have been 
accepted. In Westerns the old West is wanted with a touch of historical treatment. 
Female-slanted romances of nurses or the medical profession. Stories of historical 
adventure and war or sea novels, with romance not essential. Fast decisions here. 


ADDISON-WESLEY PUBLISHING, INC., Reading, Mass. Publishes technical 
books on the college and graduate level only. Reports in one to four months. Pay- 
ment is on royalty basis. 


AMERICAN BOOK COMPANY, 55 Fifth Ave., New York 3, N.Y. Edward W. 
Smith, Administrative Editor, Elementary and High School Publications; Dr. James 
U. Rundle, Manager, College Publications; Leroy L. Bruggeman, Manager, Inter- 
national Publications. Publishes classroom textbooks for all widely taught subjects 
at elementary school, high school, college and university levels. Manuscripts are 
usually written and submitted after preliminary agreement. Royalty payment to 
authors; outright payment to illustrators. 
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AMERICAN HERITAGE PUBLISHING CO., INC., 551 Fifth Ave., New York 
17, N. Y. J. J. Thorndike, Jr., Editorial Director. Publishes American Heritage and 
Horizon magazines, American Heritage Junior Library Books, history for children, 
Horizon Caravel Books, world culture for children, one major historical work 
per year, one book about the arts per year. 


AMERICAN LIBRARY ASSOCIATION, 50 E. Huron Street, Chicago 11, Ill. 
Mrs. Pauline J. Love, Director of Publishing Department. Publishes books and 
pamphlets on library science and related fields of education, including biblio- 
graphies, reference guides, handbooks and indexes. 


AMERICAN RESEARCH COUNCIL, INC., 2 East Ave., Larchmont, N.Y. 
Address mss to B. L. Mazel. Publish books on taxes, business, economics, invest- 
ment, practical self-help and improvement. Preferred length is 30,000 words. Books 
for $1 Fortune Building Library must be concise and easy to read. Author must 
have impressive background in field under discussion. 


ANGEL ISLAND PUBLICATIONS, INC., Box 775, Sausalito, Calif. Editors are: 
Norman Disher, Poetry; Evan Connell, Fiction; William Ryan, Nonfiction. Pub- 
lishes Contact (literary monthly—11,000 circulation.) Has no requirements other 
than high quality. Like humorous material, satire, political issues, etc. Pays stand- 
ard publishers’ royalty rates. Reports in four weeks. 


A > 
ANTIOCH PRESS, Yellow Springs, Ohio. Scholarly nonfiction is published, 
but no hard-and-fast categories. Query before sending manuscript. Reports within 
six weeks. Pays usually on a straight royalty basis. 


APPLETON-CENTURY-CROFTS, INC., 60 E. 42nd St, New York 17, N.Y. 
Theodore M. Purdy, Editor. Puslishes fiction, biography, and other general non- 
fiction from 70,000 to 150,000 words. Particularly interested in general nonfiction 
and fiction of stature; history, biography, science, philosophy, the Arts, religion, 
social and political studies, travel books. No mysteries, run-of-the-mill westerns, 
poetry. Pays in advance, on signing contract, against royalties ranging from 10% 
to 15% of book’s list price. Reports in three weeks. (An affiliate of Meredith Press.) 


ARCADIA HOUSE, 419 Park Avenue South, New York 16, N. Y. Alice Sachs, 
Editor. Publishes sweet romances, old-time western yarns. Also buy teen-age, light 
romances, with central character someone who is of high school age. Prefers 
55,000 to 60,000-word lengths. Pays $150 for westerns and mysteries, $250 for 
romances. Reports in six weeks. 


ARCHER HOUSE, INC., 1044 Madison Ave., New York 21, N.Y. Richard C. 
MacKenzie, Editor. 


ARCHITECTURAL BOOK PUBLISHING CO., INC., 151 E. 50th St., New 
York 22, N. Y. Walter W. Frese, Editor. Publishes architecture, decoration, and 
reference books on city planning and industrial arts. 


ARCO PUBLISHING CO., INC., 480 Lexington Ave., New York 17, N.Y. 
David Turner, Publisher; Fred Honig, Editor. Publish general nonfiction books on 
all subjects—history, biography, science, philosophy, the Arts (with emphasis on 
the do-it-yourself approach, instruction, etc.), religion, etc. Also publish high 
school and college textbooks, general exam books, civil service books, etc. Lengths 
run from 40,000 to 100,000 words. Send query letter with outline. Payment on 
royalty basis. 


ARGONAUT BOOKS, INC., 2 East Ave., Larchmont, N.Y. Submit mss to 
Bernard L. Mazel. Publish books on history, biography, science, music, drama, 
painting, self-help, politics, psychiatry, etc. Query first. 


ARKHAM HOUSE: PUBLISHERS, Sauk City, Wisconsin. August Derleth, Ed- 
itor and Publisher. Publishes only books dealing with the macabre, fantasy, 
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science fiction, etc. Also novels and short story collections and some poetry in 
the genre. Prefers length 35,000-100,000 words. Query first. Pays standard royal- 
ties and reports immediately. 


ARTS, INC., 667 Madison Ave., New York, N. Y. Sanford M. Herman, Managing 
Editor. Publishes general nonfiction and art. No limitations as to word length. 
Prefers queries, outlines, and sample chapters before manuscripts are submitted. 
Has standard royalty schedule and reports in 60 days. 


ASIA PUBLISHING HOUSE, 119 W. 57th St., New York 19, N.Y. Samuel 
Israel, Editor. 


ASSOCIATED BOOKSELLERS, 1582 E. State St., Westport, Conn. Address 
mss to Alex M. Yudkin. Publishes books on psychiatry, sociology, mythology, 
foreign language dictionaries, self-help, physical culture, music, nonfiction, pic- 
torial, and some of the sciences, if writer has name in the field. Social science con- 
ssidered; art, hypnotism, yoga. Some short novels. Pays standard royalty rates ot 
outright. Prefer outlines. 


*ASSOCIATION PRESS, 291 Broadway, New York 7, N.Y. James Rietmulder, 
Editor. Publishes nonfiction in the fields of religious education, youth leadership, 
youth problems, recreation, social work and human relations. The word length is a 
function of the subject matter and market of each book; ranges from 15,000 to 
30,000 words. Prefers queries with an outline first. Pays standard or better book 
royalty schedules. Reports usually within one week. Hardbound and paperback. 


ATHENEUM PUBLISHERS, 162 E. 38th St., New York 16, N.Y. All free- 
lance submissions, with the exception of juveniles, should be addressed to the Edi- 
tors. No word-length requirements, except that submission should be of book 
length. Prefer query, outline or sample chapter. Juveniles should be submitted to 
Miss Jean Karl, Editor, Children’s Books. No word length requirement and mss 
are accepted for all age levels. Special emphasis on the 8 to 12 readers. No inter- 
est in series books. Send full mss rather than query. 


ATLANTIC MONTHLY PRESS, 8 Arlington St., Boston 16, Mass. Seymour 
Lawrence, Director; Peter H. Davison, Executive Editor; Emilie McLeod, Juvenile 
Editor. Publishes fiction, general nonfiction, juveniles, biography, autobiography, 
science, philosophy, the Arts, belles lettres, history, world affairs- and poetry. 
Lengths run from 60,000-150,000 words. Query letters welcomed. Mss preferred, 
but outlines and sample chapters are acceptable. 


AUGSBURG PUBLISHING HOUSE, 426 S. Fifth St., Minneapolis 15, Minn. 
William H. Gentz, Book Editor. Publishes primarily religious books. Also non- 
fiction and fiction, juveniles, and some poetry. Specializes in Christmas literature 
since they are publishers of Christmas, an American Annual of Christmas Litera- 
ture and Art. Requirements as to word length are varied. Juveniles are usually 
short. Prefers queries, outlines and sample chapters before manuscript is sent. Buys 
royalties on longer books and purchases shorter works outright. Reports in one 
month. 


AUGUSTANA BOOK CONCERN, 639 38th St., Rock Island, Illinois. Dr. Victor 
E. Beck, Secretary of Literature and Book Editor. Publishes devotional and edu- 
cational books. Manuscripts of nearly all types are received for examination; fic- 
tion (limited), juvenile (limited), biography, art, music, drama, etc. No pre- 
scribed length. The nature of the manuscript will determine the length. Queries 
are answered, but prefers that entire manuscript be submitted. Ten percent royalty 
or flat payment. Usually reports within a month or less. 


*AVON BOOK DIVISION OF THE HEARST CORPORATION, 572 
Madison Avenue, New York 22, N.Y. Michael J. De Forrest, Editor-in-Chief. 
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Literary merit and topicality are of great importance in the selecting of materials 
for publication. This includes modern novels, mysteries and westerns, running in 
length from 40,000 to 80,000 words. Always query before submitting. 


BAKER BOOK HOUSE, 1019 Wealthy St., S. E., Grand Rapids 6, Mich. Cor- 
nelius Zylstra, Editor. Publishers of Protestant religious books; aids to Bible study, 
sermonic literature. 30,000-word minimum. Query in advance, with tentative 
table of contents, outlines, etc. 


*BALLENTINE BOOKS, INC., 101 Fifth Ave., New York 3, N.Y. Publishes orig- 
inal material only in two simultaneous editions, hardbound and paperbound. Is 
interested in serious fiction of the first quality, both contemporary and historical; 
science fiction novels which can be presented on the same list with Ray Bradbury, 
Theo. Sturgeon and Arthur C. Clarke; Western novels of highest quality. Non- 
fiction needs are limited as yet and difficult to define, so send a query. Lengths run 
between 60,000 and 80,000 words. Royalty of 10% is paid on hardbound edition 
and 4% and 6% on paperbound edition. There is a standard advance on signing, 
and sometimes additional guarantees. Reports within four weeks. 


BANKS UPSHAW AND COMPANY, Division National Textbook Corp., 4761 
W. Tonky Ave., Lincolnwood 46, Ill. W. A. Stigler, Editor. Publishes books for 
school use as well as other teaching material, especially in the fields of Spanish, 
French, and English. Reports in two to twelve weeks. Payment is on royalty basis. 
Send queries to Don Steinbeigle. 


*BANTAM BOOKS, 271 Madison Ave., New York, N.Y. Richard Roberts, Man- 
aging Editor. Marc H. Jaffe, Editorial Director. Principally reprint, “But we will 
consider, in special cases, manuscripts, both fiction and nonfiction, which are 
aimed specifically at our market.” 


A.S. BARNES & CO., INC., 11 E. 36th St. New York, N.Y. Publish adult fiction, 
juveniles, books on history, biography, science, philosophy, the Arts, religion. 
Word length open. Query first. 


*BARNES & NOBLE, INC., 105 Fifth Ave., New York 3, N.Y. Samuel Smith, 
Editor. Publishes educational books and scholarly works, as well as nonfiction 
how-to-do-it books. College Outline Series, Everyday Handbooks, University Pap- 
erbacks American Authors and Critics Series, U Books, Barnes & Noble Art 
Series. 


BARRON’S EDUCATIONAL SERIES, INC., 343 Great Neck Road, Great Neck, 
N.Y. Dr. Vincent F. Hopper, General Editor. Publishes high school and college 
educational books; history, biography, science, etc. Also preparatory review books, 
careers, guidance; new editions of literary classics; literary criticism. No min- 
imum word length required. Prefers outlines and sample chapters before finished 
manuscript is submitted. Royalty schedule is subject to the manuscript. Re- 
ports within 9 days. 


M. BARROWS & COMPANY, INC., 425 Park Ave. South, New York 16, N. Y. 
Miss Narcisse Chamberlain, Editor. Publishes books on cooking and homemaking, 
gardening, horticulture and flower arranging, antiques. Trade, not text, books. Mss 
should not be less than 30,000 words. 


*BARTHOLOMEW HOUSE, INC., 205 E. 42nd St., New York 16, N.Y. Doug- 
las L. Lockhart, Editor. Publishes nonfiction, clothbound books, and something 
new: paperbacks devoted exclusively to sports subjects. Preferred length: paper- 
backs, 60,000 words; clothbounds, no definite word requirement. Prefers that out- 
lines plus sample chapters be sent before the completed manuscript is submitted. 
Royalty schedule: clothbound editions, 10% for the first 5,000 copies sold; 1214% 
on copies sold between 5,000 and 10,000; 15% on copies sold over 10,000. Paper- 


Book Publishers 399 


backs: $1,000 advance against royalties of 4% of retail price (50c at present). 
Reports in two weeks. Division of Macfadden-Bartell Corp. 


BASIC BOOKS PUBLISHING CO., INC., 404 Park Ave., S., New York 16, N.Y. 
Arthur J. Rosenthal, President. Publishes psychology, psychiatry, social science, 
physical science, belles lettres. 


*BEACON PRESS, 25 Beacon St., Boston 8, Mass. Mr. Gobin Stair, Director. 
Publishes world affairs, ethics, liberal religion, history, social science. Hardbound 
and paperback. general nonfiction. In last category, concerned specifically with 
psychology, anthropology, sociology, literary criticism, economics, Near-and Far- 
Eastern studies. Beacon is the publishing wing of the Unitarian-Universalist 
Association. Mss should run 150 typewritten, double-spaced pages. Query. 


*BELLMAN PUBLISHING CO., P.O. Box 172, Cambridge 38, Mass. Publishes 
educational and vocational guide books. Prefers word length of 15,000 to 20,000 
words. Query first. 


*BELMONT BOOKS, 66 Leonard St., New York 13, N.Y. Samuel H. Post, Vice- 
President and Editor-in-Chief. Publishes paperback reprints and some originals. 
Fiction and nonfiction. Prefers queries. Royalty schedule is the standard 4% of 
the retail price for the first 150,000 copies, 6% thereafter. 


BENEFIC PRESS, a division of Beckley-Cardy Co., 1900 N. Narragansett, Chi- 
cago 39, Ill. Louis M. Johnston, Editor-in-Chief. Publishes basic texts and supple- 
mentary books for schools and libraries. Length: 1200 to 20,000 words on materials 
ranging from first grade to junior high in difficulty. Query first, outline and sample 
chapter if requested. Reports on mss within three weeks. Royalty agreements are 
based on author’s contribution. 


CHAS. A. BENNETT CO., INC., 237 N. Monroe Street, Peoria, Ill. Paul Van 
Winkle, Editor. Particularly interested in high school textbook mss on industrial 
education and home economics. Reports in two months. Payment is on royalty 
basis. 


W. S. BENSON AND COMPANY, P. O. Box 1077, Austin 66, Texas. Publishes 
textbooks. Word length depends on the grade level. Prefers queries first and pays 
the standard textbook rates. 


ROBERT BENTLEY, INC., 993 Massachusetts Ave., Cambridge 38, Mass. Robert 
Bentley, President. Publish imported general books, sports car and motor books 
and juveniles. 


BENZIGER BROTHERS, INC., 7 E. 5ist St., New York 22, N.Y. W. C. Smith, 
Editor. Publishes religious books, school books, fiction, Catholic theology, phi- 
losophy, and other sciences for Catholic clergy, nuns, and laity. Reports in one or 
two months. 


*BERKLEY PUBLISHING CORP., 15 East 26th St., New York 10, N. Y. 
Thomas A. Dardis, Editor-in-Chief. Publishes paperbound books in all cate- 
gories—westerns, suspense-thrillers, modern novels, mysteries, science fiction, etc., 
both original and reprints. No restriction in word length, but prefer under 
80,000 words. Also prefer finished manuscripts but will consider partial. Royalty 
rate usual 4% and 6% paperback royalties. Reports in one month. 


BERLITZ PUBLICATIONS, 630 Fifth Ave., New York 20, N. Y. C. F. Berlitz, 
Editor. Publishes language textbooks, dictionaries, record courses, self-teachers, 
travel books and language books for children. 


THE BETHANY PRESS, Beaumont and Pine Blvd., Box 179, St. Louis 66, Mo. 
Publishes religious books and supplies. Darrell K. Wolfe, Director. Mrs. Jessie 
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Carlson, Children’s Books. Publish juveniles, religious history, biographies of sig- 
nificant personalities in fields other than religion and also those who have some 
important religious understanding; the Arts, recreation, general religion. No first 
person. Prefer outlines and two sample chapters. Standard royalty 10% of retail 
selling price. Report in sixty days or less. Word length varies with subject; mini- 
mum of 28,000 words. No fiction in trade department. 


BINFORDS & MORT, 2505 S.E. 11th Ave., Portland 2, Ore. Thomas Binford, 
President; Laura K. Phillips, Editor. Publishes books pertaining to the Pacific 
Northwest; prefers nonfiction, historical fiction, plus books of the sea and re- 
gional juveniles. Reports in two to six months. Payment on royalty basis. 


BLAISDELL PUBLISHING CO., 501 Madison Ave., New York 22, N.Y. War- 
ren Blaisdell, President. Joseph E. Byrne, Editor-in-Chief. Publishes science text 
and reference books at college and university level. Prefers sample chapters and 
outlines be submitted before the entire manuscript be sent. Pays standard royalty 
rates. A division of Random House. 


THE BLAKISTON DIVISION, McGraw-Hill Book Co., Inc., 330 W. 42nd St., 
New York 36, N. Y. William F. Keller, Editor-in-Chief; Paul K. Schneider, Nurs- 
ing Editor; John M. de Carriville, Dentistry and Pharmacy Editor; Robert E. 
Baensch, Medical Editor. Publishes only textbooks and monographs in the fields 
of medicine, dentistry, pharmacy and nursing. Pays on royalty basis and reports in 
eight weeks. 


BLOCH PUBLISHING COMPANY, 31 W. 31st Street, New York, N. Y. Solo- 
mon Kerstein, Editor. Publishes books of Jewish interest, textbooks, music, history, 
fiction, etc. 


*THE BOBBS-MERRILL CO., INC., 4300 W. 62nd St., Indianapolis 6, Ind. and 
3 W. 57th St., New York 19, N.Y. (Send manuscripts to New York.) William 
Raney, Managing Editor. Publishes a general trade list of fiction, nonfiction and 
juveniles. Publish *Charter Books, paperback line with literary merit and wide 
general appeal. 


THE BOND WHEELWRIGHT CO., Porter’s Landing, Freeport, Maine. Pub- 
lishes general nonfiction. Preferred word length varies with the subject. Send 
finished manuscripts, queries not necessary. Pays 10% royalty and reports in 3 to 
6 weeks. 


BOOKMAN ASSOCIATES, INC., 31 Union Square West, New York, N. Y. 
Jacob Steinberg, Editor. Publishes scholarly works and specialized studies. Query 
first. 


THOMAS BOUREGY & CO., 22 E. 60th St., New York 22, N. Y. James M. 
Daly, Editor. Publishes fiction, nonfiction and juveniles. Min. length, fiction: 
55,000 words. Outlines and sample chapters first. 


R. R. BOWKER CO., 62 W. 45th St., New York 36, N. Y. Mrs. Anne J. Richter, 
Book Editorial Department. Publishes books for the book trade, library directories 
and reference books and bibliographies. 


THE BOXWOOD PRESS, P. O. Box 7171, Pittsburgh 13, Pa. Prefers original 
scholarly works, especially for use in colleges; 50,000 words or less. Send queries, 
outlines, and sample chapters, before submitting the finished manuscript. Pays 
standard royalty schedule and reports in 4 weeks. 


CHARLES T. BRANFORD CO., 69 Union St., Newton Centre 59, Mass. Mrs. 
Leo L. Jacobs, Editor. Publishes general nonfiction and books on arts, crafts. 
Query before submitting. Reports in 45 days. Pays on royalty basis. 
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THE BOOK SOCIETY OF CANADA, LTD., 4386 Sheppard Ave., E., Agincourt 
(Metropolitan Toronto), Canada. Sybil Hutchinson, M.A., J. C. W. Irwin, B.A., 
Editors. Publishes primary textbooks. Preferred length and royalty schedule varies. 
Query first. Reports in three weeks. 


GEORGE BRAZILLER, INC., 215 Park Ave. South, New York 3, N. Y. Edwin 
Seaver, Editor. Publishes fiction and nonfiction: literature, art, philosophy, history, 
science. 


BRITISH BOOK SERVICE (Canada) LTD., 1068 Broadview Ave., Toronto 6, 
Ontario, Canada. Miss Carol Fordyce, Editor. Publishes a limited number 
of specifically Canadian titles. Represents 40 British publishers in Canada. Oc- 
casionally does cooperative publishing with these British firms. Novels should run 
between 60,000 and 90,000 words, preferably about 70,000. Query first. Pays 10% 
of retail price of books sold. Reports in 3 to 5 months. 


BROADMAN PRESS, 127 Ninth Ave., N., Nashville 3, Tenn. Joseph F. Green, 
Jr., General Books Editor; Mrs. Lillian M. Rice, Children’s Book Editor; Publish 
adult fiction with Christian viewpoint and religious nonfiction which is inspira- 
tional, sermonic, expository, with primary appeal to Protestant readers. Mini- 
mum length for fiction is 60,000 words; for nonfiction, 20,000 words. Maximum of 
100,000. Submit query or synopsis with sample chapters. Also publish fiction for 
age levels 2-12. Should have Christian viewpoint or character building emphasis. 
Picture books run 100-500 words; biographies, 40,000 maximum; fiction, 40,000 
maximum. 


WILLIAM C. BROWN CO., PUBLISHERS, 135 So. Locust St., Dubuque, Iowa. 
Publishes laboratory manuals, college textbooks and workbooks. 


THE BRUCE PUBLISHING CO., 400 N. Broadway, Milwaukee 1, Wisc. 
W. C. Bruce, Editor. Publish adult fiction (60,000 to 80,00 words), juvenile Cath- 
olic fiction for young adults (20,000 to 40,000 words), Catholic history (about 
70,000 words), biographies of Catholic figures, saints (6,000 to 70,000 words), 
philosophic works on the Thomistic revival, contemporary movements, the 
question of a Christian philosophy and its relevance for men of our times 
(65,000 to 80,000 words), religious works for Catholic lay readers, works of haute 
vulgarisation on the Biblical renaissance, modern developments in theology, in- 
formative appraisals from a Catholic point of view of trends in psychology, 
psychoanalysis, technology, etc. (70,000 words). For all these, send sample chap- 
ter and outline. 


*BUDLONG PRESS, 5428 N. Virginia Ave., Chicago 25, Ill. H. T. Milgrom, 
Editor. The company publishes medically related paperback books that are distri- 
buted by physicians to their patients. The main purpose of these books is to 
simplify the doctors’ problems by having enlightened patients. Each book covers 
a specific field (examples: Teen-age Problems, Menopause, Marital Guide and 
High Blood Pressure). Authors with medical degrees preferred, but will con- 
sider manuscripts co-authored with a physician. Lengths wanted are around 30,000 
words. Always query before submitting. Since many copies are distributed free, 
flat fee paid for accepted manuscript. Will report in thirty days. 


BUTTERWORTH & COMPANY (Canada) LIMITED, 1367 Danforth Avenuc, 
Toronto 6, Ontario, Canada. M. I. Mail, Secretary and Manager. Publishes legal, 
medical and scientific books. 
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CALLAGHAN & COMPANY, 6141 N. Cicero Ave., Chicago 46, Ill. Rae Smith, 
V.P. Publishes law books for lawyers, and text and case books for law students. 
Reports in 3 to 4 weeks. 


CATECHETICAL GUILD, 260 Summit Ave., St. Paul 2, Minn. Reverend Louis 
A. Gales, President. 


THE CAXTON PRINTERS, LTD., P.O. Box 531, Caldwell, Idaho. Publish books 
for adults and children. All manuscripts should be sent to J. H. Gipson, Sr., Presi- 
dent. Word length is 15,000 words for juveniles, minimum of 40,000 for all 
other manuscripts. Write before submitting mss. Do not pass upon excerpts or 
synopsis. 


CENTURY HOUSE, INC., Old Village Museum, Watkins Glen, N.Y. Dr. G. L. 
Freeman, Editor. No fiction. Publishes Americana and collector books exclusively; 
history, historical biography, American Arts, books on antiques and other collector 
subjects; hobby handbooks. Pictorial preferred. Payment is on royalty basis. Very 
occasionally print at author’s expense and try to market for him. 


CHALLENGE PRESS, 16 Chauncey St., Boston, Mass. Neil Doherty, Managing 
Editor. Publish fiction and nonfiction. Word length depends on subject. Royalty 
schedule arranged with author. Prefer outlines, sample chapters, etc. Reports in 
three or four weeks. 


CHANNEL PRESS, INC., 400 Community Dr., Manhasset, N.Y. Send query to 
L. W. Harris, Editor, before any submission here. Unsolicited mss will not be 
read. Buy juvenile, history, biography, religious books of interest to the Protestant 
ministry, books on the arts, particularly those which are concerned with the 
fields of communication. 


CHANTICLEER PRESS, INC., 424 Madison Ave., New York 17, N. Y. Milton 
Rugoff, Editor. Publishes elaborately illustrated books, all of which are commis- 
sioned. They do not solicit manuscripts. 


CHELSEA PUBLISHING CO., 50 East Fordham Rd., New York 68, N. Y. Aaron 


Galuten, Editor. Publishes books on science and mathematics. 


CHEMICAL PUBLISHING COMPANY, INC., 212 Fifth Ave., New York 10, 
N.Y. Florence E. Wall, Editorial Director. Publishes technical and scientific books. 


CHICAGO NATURAL HISTORY MUSEUM, Roosevelt Rd. & Lake Shore Dr., 
Chicago 5, Ill. Miss Lillian A. Ross, Associate Editor, Scientific Publications; Mrs. 
Helen A. MacMinn, Associate Editor, Miscellaneous Publications. Publishes scien- 
tific and popular publications in anthropology, botany, geology, and zoology, 
written by Museum staff or based on Museum collections. 


*CHICAGO PAPERBACK HOUSE, INC., 121 E. Oak St., Chicago 11, Ill. 
Tom Anthony, Editor-Publisher. Looking for book-length mss, 60,000 to 80,000 
words, for mass and quality markets. No restrictions on subject matter. Material 
must be presented in a readable way. Royalty payment—advance against roy- 
alties on acceptance. 


CHILDREN’S PRESS, INC., Jackson Blvd. and Racine Ave., Chicago 7, Margaret 
Friskey publishes children’s books that are of some value in the school market. 
Use more nonfiction than fiction. Welcome queries. 


CHILMARK PRESS, 941 Park Ave., New York 28, N.Y. Send mss to Louis G. 
Cowan. Key word is quality, whether the work is fiction, nonfiction or poetry. 
Must make an important contribution to American literature. 


CHILTON COMPANY—BOOK DIVISION, 525 Locust St., Philadelphia 6, 
Pennsylvania. General nonfiction, fiction (teen-age), arts and crafts, photography, 
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science (popular, nontechnical), nonacademic history, biography, music, boating. 
Query letters and outlines. Elliott W. McDowell, Executive Editor; Miss Elizabeth 
Morton, teen-age; Ivan Sanderson, popular science. Standard book publishing 
royalty scale. 3-4 weeks. No specific word length. Prefer query letters. 


*CITADEL PRESS, 222 Park Ave. South, New York 3, N.Y. Philip S. Foner, Edi- 
tor. Publishes general fiction, nonfiction, and reprints. In nonfiction contracts are 
offered to writers on the basis of queries, a suggested outline and a sample chapter. 
No specific word length. Contracts on royalty basis. 


CLARKE & WAY, INC., 35 W. 21st St., New York 10, N. Y. Emphasis on nonfiction 
works dealing with art, photography. Also publish poetry. 


CLIFF’S NOTES, INC., Bethany Station, Lincoln, Nebr. Publish a series of college 
and high school outlines in the literature field. Request that a new author submit 
a small portion before completing an outline. Brevity is highly desirable. 


*COLLIER BOOKS (paperback) and CROWELL-COLLIER PRESS (hard 
covers) 111 Fourth Avenue, New York 3, Editor-in-Chief, Richard Cecil; 
Executive Editor, Bruno Fischer; Senior Editors, Bram Cavin, Robin Myers, 
Jerome Ozer, Edwin Reddoch, Eugenio Villicana. 600 titles a year, selling for 
95c, $1.50 and up, with public domain classics at 65c. New Markets. In the be- 
ginning more reprints, but balance will gradually swing to a predominance of 
originals. Original fiction for juvenile dept. All kinds for children of all ages. 
No technical books of interest only to specialists. Scholarly books of broad gen- 
eral appeal (history, art literature, science for the layman, etc.) are a good 
possibility. Juveniles’ cookbooks, how-to-books and other standbys of this type 
will be considered. Author must be an authority on the subject. No completed 
manuscripts. Submit outline and sample chapters. 


COMSTOCK PUBLISHING ASSOCIATES, 124 Roberts PI., Ithaca, N. Y. This 
is a division of Cornell University Press, publishing manuscripts on biological 
science subjects. Wants scientific, accurate treatment, not popularizaton. Length 
should be governed by material and sales possibilities. Pays standard royalty 
rates. 


CONCORDIA PUBLISHING HOUSE, 3558 So. Jefferson Ave., St. Louis 18, 
Mo. Dr. O. A. Dorn, General Mgr. Publish Protestant, general religious, theolog- 
ical, music works, juvenile picture and beginner books (complete ms) and works 
of fiction. 


*CORINTH BOOKS, INC., 32 West 8th St., New York 11, N. Y. Publishes paper- 


bound reprints and originals. 


CORNELL MARITIME PRESS, INC., Cambridge, Md. Felix M. Cornell, Pub- 
lisher. Publishes nonfiction relating to marine subjects, highly technical; manuals; 
how-to-do and popular books on any maritime subject. Send queries first, ac- 
companied by writing samples and outlines “of book ideas. Reports within two 
weeks. Payment is on regular trade publishers’ royalty basis. Tidewater Publishers 
is a subsidiary of Cornell Maritime Press and publishes nonfiction relating to the 
Delmarva Peninsula (Maryland, Delaware, and Virginia). Has the same terms as 
the parent company. 


R. D. CORTINA, INC., 136 West 52nd St., New York 19, N. Y. Dr. George 
Pappageotes and Robert Livesy, General Editors. Publishes language teaching 
textbooks, for schools and self-study. Preferred word length varies. Do not send 
unsolicited manuscripts without prior authorization. Pays on a fee and a royalty 
basis. Reports in two months or less. 


COWARD-McCANN, INC., 200 Madison Ave., New York 16, N.Y. John J. 
Goeghegan, Editor. Publishes good full-length novels, including mysteries (no 
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westerns or light or salacious love stories); outstanding nonfiction of all kinds; 
juveniles, but no novelty, toy, fantasy or stunt books; also publish religious books. 
Reports in two or three weeks. Payment is on royalty basis. 


*CREATIVE PRESS, Box 89, Claremont, Calif. Publish inspirational paperbacks. 
Submit mss to Mrs. Dorothy Banker Turner. 


CRITERION BOOKS, INC., 6 W. 57th St., New York 19, N. Y. Sidney Phillips, 
Editor. Publishes nonfiction and juveniles. Prefers query letter, followed by full ms. 


ARTHUR G. CROFT PUBLICATIONS, 100 Garfield Ave., New London, Conn. 
Editor-in-Chief, Ben Brodinsky. Publishes books for teachers, school administra- 
tors, and school boards. The quality of the manuscript and the specific audience 
determines the length. Royalty schedule by arrangement. Also buy copy at 6c a 
printed word for our newsletters. Manuscripts must not be over 500 words in 
length and must deal with successful and tested teaching practices, administra- 
tive practices in public schools and school boards actions. Reports within four 
weeks. 


THOMAS Y. CROWELL CO., 201 Park Ave., S., New York 3, N.Y. Martin 
Mann,, Editor of science and general informational books; Gordon Carruth, Editor 
of reference and nature books; Miss Elizabeth Riley, Editor, children’s books. 
Publisher also interested in the arts, history, philosophy, and Greek and Roman 
civilization. Standard royalty contract. Reports in three or four weeks. 


CROWN PUBLISHERS, 419 Park Ave., S., New York 16, N. Y. Herbert Michel- 
man, Editor-in-Chief; Arthur Fields, Fiction Editor. Publishes general fiction and 
nonfiction books, Prefer query letters. Contacts offered on basis of stature of the 
writer, the outline, the subject and the sample material. Most contracts awarded 
on a royalty basis. Reports in 2 to 6 weeks. 


CUPPLES & LEON CO., 200 Fifth Ave., New York 10, N.Y. An affiliate of 
Platt & Munk. David B. Dreiman, Pres. and Editor-in-Chief. Mrs. Phyllis Brann, 
Editor. 


THE DARTNELL CORP., 4660 N. Ravenswood Ave., Chicago 40, Ill. Leslie L. 
Lewis, Editorial Director; Charles F. Johnson, Editor, Sales Publications; Edward 
M. Ryan, Editor, Management Publications; Groves Killbourn, Research Editor; 
Marilyn French, Editor, Women’s Publications. Publishes business and industrial 
books and booklets of 5,000 words and up (communications, office administration, 
personnel administration, sales management, selling, supervision, women’s busi- 
ness interests). Prefers queries, outlines, or sample chapters. Pays the standard roy- 
alty schedule and reports in 10 to 30 days. 


DAUGHTERS OF ST. PAUL, 50 St. Paul’s Ave., Jamaica Plain, Boston 30, Mass. 


F. A. DAVIS COMPANY, 1914-16 Cherry Street, Philadelphia 3, Pa. Publishes 
medical and nursing and college textbooks only. 


THE DAVIS PUBLICATIONS, INC., Publishers, Printers Building, Worcester 8, 
Mass. Publishes art and craft books. 


THE JOHN DAY CO., 62 W. 45th St., New York 36, N. Y. Richard J. Walsh, 
Jr., President and Editor. Publish juveniles, history, biography, science, general 
nonfiction on military, marine, nature, sports subjects. Also general instruction and 
serious how-to books. Send outline and one or two sample chapters. 


DEERFIELD BOOKS, INC., 118 E. 28th St., New York 16, N.Y. Specialize in 
books about antiques and related subjects. President and Editor, Nedda Anders. 


T. S. DENISON & CO., INC., 321 Fifth Ave., South Minneapolis 15, Minn. 
L. M. Brings, Editor. Publish juveniles (2,000 words maximum) suitable for pri- 
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mary grades, teen-slanted biographies of living Americans for Men of Achieve- 
ment series, science material suitable for classroom use, art project books for 
teacher use, inspirational religion. 


DENLINGER’S, Middleburg, Va. Mrs. R. Annabel Rathman, Editor-in-Chief. 
Publishes fiction, nonfiction, general publications, books about animals. Query 
letter preferred. Royalty varies, depending upon type of manuscript. Prompt re- 
ports given—maximum 90 days. Word length varies, depending upon type of 
publication. Specific information given upon receipt of query indicating type of 
projected manuscript. 


J. M. DENT AND SONS, (Canada) LTD., 100 Scarsdale Rd., Don Mills, On- 
tario, Canada. John Campsie, Editor. Publishes chiefly school textbooks for Cana- 
dian schools and some general books of interest to North American readers. Word 
length is usually commissioned. Query first. Pays 6% up to 12% of the net price. 
Reports within a month. 


JOHN DESGRANGES, 325-327 Mont-Royal Est., Montreal, Quebec, Canada. 
Publishes all types of books. Pays 10% royalty. 


THE DEVIN-ADAIR CO., 23 E. 26th St., New York 1, N.Y. Buy occasional 
history, biography if definitive and filling a need in the existing literature; philo- 
sophy, religion and science rarely. Main interest is in books which explain and 
support Conservative political theories; distinguished natural history; western 
Americana; health and conservation. Address mss to the Editor. Query letter 
preferred first. Mss should be of average book length. 


DE VORSE AND CO., 516 W. Ninth St., Los Angeles 15, Calif. Mrs. Elizabeth 
Henderson, Editor. Publishes metaphysical books of 40,000 words, minimum length. 
Query first before sending finished manuscript. Royalty schedule is 10% of retail 
cost of published book; royalties are paid quarterly. Reports in approximately one 
month. 


THE DIAL PRESS, INC., 461 Park Avenue South, New York 16, N. Y. James 
H. Silberman, Editor-in-Chief; Mrs. Jeanne Vestal, Juvenile Editor. Publishes 
50,000-word novels of fiction, but no light fiction. Also publishes nonfiction in 
which queries should include an outline and as many chapters as possible. Send 
mss dealing with the Arts to Robert Mabry. Query first. No definite rule governing 
types of material published. Payment is on royalty basis. 


THE DIETZ PRESS, INC., 109 E. Cary St., Richmond 19, Va. August Dietz, ITI, 
Editor. Publishes book-length manuscripts: biography, books of an historical na- 
ture, Americana, unusual cook and hostess books, humor, gift books. No poetry. 
Requires preliminary letter stating the subject and briefly outlining the material. 


*FRANK E. DITTRICH, All Pets Book, Inc., Fond du Lac, Wisc. S. C. Henschel, 
Editor. Publishes pet books: cats, birds, all pets, of 10,000 to 50,000 words depend- 
ing upon subject and book-size plans. Query first. Writers are selected not on their 
ability to write, but on their authoritativeness on a particular subject. All titles are 
slanted towards the selective consumer, and are educational in nature. Pays out- 
right on some titles; on others, royalty depends upon the sale of the book. Reports 
in one to three months. Paperback and hardbound. 


DODD, MEAD AND CO., 432 Park Avenue South, New York 16, N. Y. Raymond 
T. Bond, Editor-in-Chief; Miss Dorothy M. Bryan, Juveniles; William M. Oman, 
College. Publishes book-length manuscripts, 70,000 to 100,000 words: fiction and 
nonfiction of high quality, biography, popular science, travel, yachting and music. 
Very rarely buys photographs or poetry. A contract for nonfiction books is offered 
on the basis of a query, a suggested outline and a sample chapter only if the author 
is well-known. Payment is on a royalty basis, twice a year. 
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M. A. DONOHUE & CO., 711 S. Dearborn St., Chicago 5, Ill. Marcus A. Dono- 
hue, Editor. Publishes juvenile fiction and nonfiction; reprints; gift books. Query 
first before sending script. 


*DOUBLEDAY & CO., INC., 575 Madison Ave., New York 22, N.Y. Ken 
McCormick, Editor-in-Chief. Interested in adult fiction, juvenile, history, biography, 
science, philosophy, religion, general nonfiction, cookbooks, westerns, science 
fiction and mysteries for the Crime Club series. Lengths vary for juveniles; for 
adult material, usually 75,000 words and up. All material goes to the Editorial 
Department, except for science (to the Science Editor), Catholic religious 
(to Catholic Image Books), cookbooks (to the Cookbook department) and 
juveniles (to the Books for Young Readers department). Query first with letter, 
outline, sample chapters. Also publish *Anchor Books, quality paperbacks. Pyke 
Johnson, Jr., Editor-in-Chief. Publishing division in collaboration with the Amer- 
ican Museum of Natural History: *Natural History Press. Publish series deal- 
ing with all aspects of natural history, for juveniles and adults. Roy A. Gallant, 
Editor-in-Chief. Payment is on royalty basis. 


*DOVER PUBLICATIONS, INC., 180 Varick St., New York 14, N.Y. Hayward 
Cirker, Editor. Publishes trade and scientific, hardbound and paperbound—his- 
tory, biography, science, philosophy, the Arts. Dover Publications does not want 
unsolicited manuscripts, but attention will be given to letters describing and out- 
lining manuscripts. Such letters should be directed to the attention of Mr. Hay- 
ward Cirker. 


R. C. DRESSER & CO., INC., 176 Newbury St., Boston, Mass. Richard C. 
Dresser, President. Publishes general nonfiction, travel, “how-to-do” items, hobby 
and self-help books. 


DUELL, SLOAN & PEARCE, INC., 124 East 30th St., New York 16, N. Y. 
An affiliate of Meredith Press. Charles A. Pearce, Editor. Publishes good fiction; 
biographies and memoirs; photographic, travel, regional, historic, humor, art 
books; junior books, etc. 


*E. P. DUTTON & CO., INC., 201 Park Ave. South, New York 3, N.Y. Scott 
Bartlett, Editor-in-Chief; Juvenile Department, Catherine O’Dea; *Dutton 
Paperback, Cyril Nelson. Publishes novels of permanent literary value; mystery, 
nonfiction, religious, travel, fine arts, biography, memoirs, belles lettres, history, 
science, psychology, translations, juveniles and quality paperbacks. No poetry. 
Queries welcomed for nonfiction of high quality on almost any subject for the 
general reader. Payment is by royalties. 


DUQUESNE UNIVERSITY PRESS, Pittsburgh 19, Pa. Henry J. Koren, Philoso- 
phy and Theology; Herbert H. Petit, Philology; Adrian L. Van Kaam, Psychol- 
ogy. Publishes books on philosophy and philology and psychology. Send full manu- 
scripts. 40,000 words minimum. Royalty schedule is 10% and reports in 3 months 
or less. 


WILLIAM B. EERDMANS PUBLISHING CO., 255 Jefferson, S. E., Grand 
Rapids, Mich. Calvin Bulthuis, Editor. Publishes adult and juvenile religious books 
in the Protestant field. Also textbooks, Biblical studies, adult and juvenile fiction, 
and regional literature having to do with the general area of the Great Lakes. 
The preferred length in these areas is 30,000 words and up. Prefers queries. Re- 
ports within three weeks. 


ELDRIDGE PUBLISHING CO., Franklin, Ohio. Kay Myerly, Editor. Publishes 


plays, operettas, reading collections, entertainment and game books. 


JOSEPH ELSTEIN, INC., 537 West 50th St., New York 19, N. Y. Publishes gen- 
eral books. Query before submitting any manuscripts. 
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PAUL S. ERIKSSON, INC., 119 W. 57th St., New York 19, N.Y Paul 
Eriksson, Publisher and Editor. Publishes trade nonfiction, fiction and juveniles. 
Query first. Reports within one month. 


FABIAN BOOKS, LTD., 2919 E. Belmont Ave., Fresno 3, Calif. Sanford Aday, 
Editor. Publishes general fiction, 40,000 to 50,000 words. Insist that complete ms 
be sent. Pays $500 and up in advance upon acceptance, with royalties 1c to 
1¥c per copy sold, up to 150,000, depending on assumed sale potential. Advances 
are against first royalty payment. Reports three to six weeks. 


FARRAR, STRAUS AND CUDAHY, INC., 19 Union Square W., New York 3, 
N.Y. Robert Giroux, Editor-in-Chief. Publishes general fiction,, nonfiction, with 
special interest in the new writer; juveniles. Publish *Ariel Books (general juve- 
niles; H. D. Vursell, Editor-in-Chief), Covenant Books (Jewish juveniles; John 
Farrar, Editor), Vision Books (Catholic juveniles; Sheila Cudahy, Editor). 


*FAWCETT PUBLICATIONS, INC., 67 W. 44th St., New York 36, N. Y. 
Publish these paperback lines: 

Crest Books, William C. Lengel, Editor-in-Chief. Fred Kerner, Executive Editor. 
Leona Nevler, Managing Editor. Publishes reprints, both fiction and nonfiction. 
Fawcett Books, Larry Eisinger, Editor. Publishes 24 different books per year, each 
selling for 75c. Subjects covered include hot-rods, photography, boatbuilding, 
home repairs, sports, using tools, etc. Pays $2,000 advance royalty on a first print- 
ing of 100,000 copies (minimum); 3c a copy on all subsequent printings. 
Gold Medal Books, Knox Burger, Editor. Wants good solid novels and fresh non- 
fiction ideas. Lengths for novels, 60,000 words and up. Minimum advance royalty 
is $2,000, made upon acceptance. Pays standard royalties based on print orders 
rather than sales. Reports in 2-5 weeks. 

Premier Books, William C. Lengel, Editor-in-Chief, Fred Kerner, Executive Edi- 
tor, and Leona Nevler, Managing Editor. Nonfiction in the popular educational 
areas, classics in various ideas. Largely reprints, but originals considered. Pre- 
ferred word length should be minimum of 60,000 words, maximum of 100,000 
words. Prefer query with outline first. Royalty schedule is 4% on the first 200,000 
copies, 6% on copies thereafter. Royalty payment on copies printed, not on copies 
sold. Reports in four to six weeks. 


FREDERICK FELL, INC., 386 Fourth Ave., New York 16, N.Y. Frederick V. Fell, 
Editor. Interested in adult fiction only in the case of something exceptional with 
a high sales potential. Word length flexible. Juveniles should be well-written, ex- 
citing; for all age groups. Not especially interested in historical books. Want 
biographies of famous men and women whose lives have been sufficiently fam- 
ous or notorious to interest a large reading audience. Word length optional. Pub- 
lish books on philosophy and the Arts. Religious works should be inspirational, on 
how to live with less tension, how to have inner security and peace of mind—any 
phase of spiritual development and enlightenment that will be helpful in a 
troubled age. Want how-to books for the Fell’s Guide Series. Please query before 
sending ms or send outline and sample chapter. Royalty basis; reports in two to 
four weeks. 


THE FIDELER CO., 310 Ottawa Ave., N.W., Grand Rapids, Mich. Peg Fisher, 
Carol Kvande, Jane Vander Veer, Marion Smith, Editors. Publishes geography 
textbooks. Send sample chapters before submitting finished manuscripts. 


FLEET PUBLISHING CORP., 230 Park Ave., New York 17, N.Y. Osian Collier, 
Managing Editor. Publishes general trade, including fiction and biography. Send 
completed manuscripts; no need to query first. Royalty schedule depends on 
circumstance; a generous advance is always given. Reports in two to four weeks. 


FOLLETT PUBLISHING CO., 1010 W. Washington, Chicago 7, Ill. Mrs. Esther 
K. Meeks, Children’s Book Editor. Publishes books for children of all ages. Special 
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interest in stories primary children can read by themselves, quality picture-book 
mss and fiction for middle grades and biographies. Write for information about 
annual Charles W. Follett Award and annual Beginning-to-Read Award. Royalty 
basis. Also want these adult-slanted works; solid reference, language, biography 
of national interest, travel, political science, religion, etc. Adult Trade Division at 
15 E. 26th St., New York 10, N.Y. Louis Zara, Editor-in-Chief. 


FOUNDATION PRESS, INC. 268 Flatbush Avenue Ext., Brooklyn, N. Y. Pub- 


lishes law and business books. 


FOUNTAINHEAD PUBLISHERS, INC., 475 Fifth Ave., New York 17, N. Y. 
Rose P. Portugal, Executive Vice-President. Publish general nonfiction, history, 
biography, religion. Preferred length is 100,000 words and up. Submit biography of 
author, outline, sample chapters. 


FRANCISCAN HERALD PRESS, 1434 W. 5lst St., Chicago 9, Ill. Rev. Mark 
Hegener, O.F.M., Editor. Lengths run from 5,000 to 60,000 words. Publish juve- 
nile stories with Catholic background: lives of great Catholic leaders, saints, 
history, church history in fiction form for young readers. Also interested in adult- 
slanted history dealing with the Franciscan Order or personages of the Francis- 
can Order; good texts on cosmology. Publish wide variety of religious works, 
particularly anything with a Franciscan background. Prefer query first. 


THE FREE PRESS OF GLENCOE, a Division of the Macmillan Company, 60 
Fifth Ave., New York 11, N.Y. Director, Ned Polsky; Managing Editor, Emanuel 
Geltman; Editors, Martin Kessler, Robert Clark, Thomas Simpson. Publishes non- 
fiction. Send sample chapter, outline and query letter before submitting manu- 
scripts. Royalty schedule varies. Reports within 2 weeks. 


THE FRONTIER PRESS CO., Lafayette Bldg., Buffalo 3, N. Y. Dept. Editors are 
specialists in different branches of knowledge. Publishes a compact encyclopedia. 
No unsolicited articles. Material is staff-written or furnished by contributors to 
whom work has been assigned. 


WILFRED FUNK, INC., 360 Lexington Ave., New York 17, N. Y. Arnold 
Andersen, Editor. Publishes general nonfiction, how-to books, outdoor and sports 
books. Minimum wordage is 60,000. Standard royalty contracts. Reporting time 
varies. 


FUNK & WAGNALLS CO., 360 Lexington Ave., New York 17, N. Y. Arnold 
Andersen, Editor. Publishes fiction, general nonfiction, reference books and teen- 
age juveniles. Contracts awarded for nonfiction on basis of query, outline and a 
few sample chapters. Do not send manuscripts without request from editor. 
Reporting time varies. Standard royalty contracts. Rita Forenbach, Juvenile Editor. 


GARRARD PUBLISHING CO., 1607 N. Market St., Champaign, Ill. Miss Mar- 
garet E. Braxton, Juvenile Editor. Publishes children’s books for ages 6 to 15 and 
professional books for teachers in reading and related fields. Word length depends 
on book: some are 64 pages, 80, 96, etc. Query first, then Garrard suggests the 
pattern to follow. Pays 10% of net selling price and reports within a month. 


BERNARD GEIS ASSOCIATES, 130 E. 56th St., New York 22, N. Y. Arline 
Liss, Assistant Editor. Publishes a limited number of fiction and nonfiction titles. 
Preferred length is 60,000 to 100,000 words. Send queries, outlines or sample 
chapters before submitting finished manuscript. Reports in two weeks. 


*GERNSBACK LIBRARY, INC., 154 W. 14th St., New York, N. Y. Martin Clif- 
ford, Editor. Publishes books on electronics and related fields (radio control, radio 
and television repair, audio, high-fidelity, basic electronic theory, mathematics, 
ctc.). Preferred length is 40,000 to 60,000 words. Always send outline plus sample 
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chapters first. The royalty schedule varies, depending on the author, his back- 
ground, experience, knowledge of the subject, and his reputation. Reports in four 
weeks. 


GINN & COMPANY, Statler Office Building, Boston 17, Mass. Elementary Edi- 
tor-in-Chief, Henry M. Halvorson; High School Editor-in-Chief, Max R. Good- 
son; College Editor-in-Chief, James T. Edmondson. Publishes textbooks for schools 
and colleges. 


THE GNOME PRESS, INC., P. O. Box 161, Hicksville, N. Y. Martin Greenberg, 
Editor. Specializes in hard-bound science fiction, both adult and juvenile. Novels 
run 50,000 to 60,000 words, and advances vary on a standard Authors’ League con- 
tract. Reports within three months. Write first. 


GOLDEN BELL PRESS, 2400 Curtis St., Denver 5, Colo: Thurston Moore. 


GOLDEN PRESS, INC., 850 Third Ave., New York 22, N. Y. Publish juveniles. 
Except for Little Golden Book mss, which should not run more than 1,000 words, 
there is no specific length requirement. Prefer completed mss, but will consider 
outline with sample chapter. 


GOODHEART-WILLCOX CO., INC., 1322 S. Wabash Ave., Chicago 5, Ill. Floyd 
Mix, Pres. Publishes mechanical and how-to books of 200 to 400 pages in length. 
Query first. Pays 10% royalties and reports in two weeks. 


GORDON AND BREACH, 150 Fifth Ave., New York 11, N. Y. Martin Gordon, 
Editor-in-Chief; Robert Breach, President. Specialized list, dealing mainly with 
monographs and advanced research scientific books, translations of significant books 
and monographs from the Russian, Chinese, German and French. Also translations 
of Russian scientific journals. Query here and set forth your qualifications in 
your particular field. 


GRAIL PUBLICATIONS, St. Meinrad, Ind. St. Meinrad Archabbey, Publisher. 
Pamphlet mss on all aspects of family life from a Christian (Catholic) viewpoint. 


*GROSSET & DUNLAP INC., 1107 Broadway, New York 10, N.Y.C. Gibson 
Schaeffer, Chief Editor, Adult Book Division. Buy juveniles, history, biography, 
science, cultural, religious, and general nonfiction. In the last category, special 
interest in popular history, historical figures and their times, archaeology; 60,000 to 
90,000 words. Also biographies of people of popular interest, especially if related 
to great events, discoveries, science, etc. Same length requirements. Also buy prac- 
tical handbooks (how-to and informational books on any subject of wide popular 
interest); self-help, hobbies, games; cookbooks; reference books of all kinds; illus- 
trated gift books. These run from 30,000 to 90,000 words. Norman Hoss edits 
books dealing with science for the layman; 60,000 to 90,000 words, Reference 
books, surveys, picture books dealing with the arts; 40,000 to 90,000 words. Also 
religious books of 30,000 to 80,000 words—inspiration, books of readings, Bible 
history and interpretation. Doris Duenewald edits picture books, stories and infor- 
mational books for children. Length from a few hundred words to several thou- 
sand. Teen-age fiction, especially books in series. Biography, historical events, 
informational books, science; 30,000 to 50,000 words; Alice Thorne, Juvenile 
Editor. Publishes Universal Library, reprints of quality literature. No limit on 
length. Always query first. Universal Library welcomes ideas for original books 
which would find good use in universities in the quality paperback format. An- 
thologies and new translations will be given close consideration. Reports in one 
month. 

GROSSMAN, PUBLISHERS, 125-A E. 19th St., New York, N.Y. No interest in 
mysteries, westerns, science fiction, juveniles. Want quality fiction and nonfiction— 
history, biography, political and social sciences, graphic arts, contemporary af- 
fairs. Address queries to Jill Kneerim. 
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*GROVE PRESS, INC., 64 University Place, New York 3, N. Y. Barney Rosset, 
Editor-in-Chief; Richard Seaver, Managing Editor. Publishes fiction of high liter- 
ary quality, drama, psychology, sociology, history, poetry, etc. No special limita- 
tions in word length. No queries necessary. Royalty schedule is 6-7% for paper- 
backs, depending on contract for cloth. Reports as soon as possible, usually within 
six to eight weeks. Publishes Black Cat Books and Evergreen .Books. 


GUILD PRESS, INC, North Rd., Poughkeepsie, N.Y. Publish Catholic reli- 
gious books. 


HAFNER PUBLISHING CO., INC., 31 E. 10th St., New York 3, N. Y. Otto H. 
Hafner, President. Publishes science, technology, philosophy, medicine, mathe- 
matics, statistics, philology, and college texts. 


E. M. HALE & CO., 1201 S. Hastings Way, Eau Claire, Wisc. Jean Hale, 
Editor. Publishes library books and material suitable for use in elementary 
schools, particularly for classroom use. 


C. S. HAMMOND AND CO., 515 Valley St., Maplewood, N. J. Elizabeth P. 
Nichols, Trade Editor. Publishes nonfiction for junior-senior high school age. 
Travel and geography emphasis desirable, but not required. No word limit. Send 
outline and sample chapters before submitting finished manuscript. Royalty sched- 
ule varies. Reports in three months. 


HAMPTON PUBLISHING CO., 711 S. Dearborn St., Chicago 5, Ill. Marcus A. 
Donohue. Washable cloth, linen and pre-school activity books. Inquire before 
sending ms. 


HARCOURT, BRACE & WORLD, INC., 750 Third Ave., New York 17, N.Y. 
After late spring, 1963, 757 Third Ave. Department Editors: Adult—Julian P. 
Muller, Dan Wickenden, Jeannette Hopkins, Margaret Marshall, Gertrude Buck- 
man. Juvenile—Margaret McElderry. Publishes novels, nonfiction, biography, his- 
tory, general literature, poetry books and textbooks for colleges and high schools. 


HARIAN PUBLICATIONS, 1000 Prince St., Greenlawn, N. Y. Frederic Tyarks, 
Editor. Publishes books on travel, geographical subjects, related fields. Retirement, 
real estate and investments. 


*HARPER & ROW PUBLISHERS, INC., 49 E. 33rd St., New York 16, N.Y., 
and 2500 Crawford Ave., Evanston, Ill. Publishes books between 40,000 and 200,000 
words in the following departments: Children’s Books, College, Elementary and 
High School, Mail Order, Medical, Nature & Outdoor, Religious, Social & Eco- 
nomic, and Trade. Trade books can cover any subject of general interest, fiction 
or nonfiction. Harper & Row also publishes Harper's Magazine, Bibles, and 
*Torchbooks and *Colophon (paperback lines). Report in three to five weeks. 
Ursula Nordstrom, Juvenile Editor. Also an El-Hi Division, 2500 Crawford Ave., 
Evanston, Ill. Walter Brackman, Editor; Verne Powers, Director, Division of 
Drama. Publishes elementary and high school and college textbooks, and plays 
suitable for use in school and community. 


THE HARRISON CO., P. O. Box 4214, Atlanta 2, Ga. Wiley H. Davis, Editor- 
in-Chief; Henry H. Blake, Managing Editor. Publishes law books, usually legal 
texts, either national in scope or relating to law and practice in one of the South- 
eastern states; 200,000 words, minimum. Will also consider articles of shorter 
length for legal encyclopedias, Georgia and Florida. Query first. Royalties are 
paid 90 days after publication; semiannually thereafter. Usually reports within 30 
days. 


HART PUBLISHING CO., 74 Fifth Ave., New York 11, N. Y. David Feldman, 
Juvenile Editor. Publishes juveniles and adult nonfiction. Reports in 2 weeks. 
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HARVARD UNIVERSITY PRESS, 79 Garden St., Cambridge 38, Mass. Thomas 
J. Wilson, Director. Publishes books of scholarly research and serious nonfiction 
for the general public. 


HARVEY HOUSE, INC., Irvington-on-Hudson, N.Y. Zola E. Harvey, Pres. 
Science juveniles, toy books, adult nonfiction, the Arts. Send mss to Miss Morrell 
Gipson, 156 Fifth Ave., New York, N.Y. 


HASTINGS HOUSE PUBLISHERS, INC., 151 E. 50th St., New York 22, N. Y. 
Walter Frese, Editor, Mrs. Jean Poindexter Colby, Juvenile Editor. Publishes gen- 
eral nonfiction. Buys photographs. Reports within four weeks. Payment is on 
royalty basis. 


HAWTHORN BOOKS, INC., 70 Fifth Ave., New York 11, N.Y. Julian Gloag, 
Managing Editor. Publishes general nonfiction and Catholic and Protestant reli- 
gious books for trade, mail order and subscription sale. Does not read unsolicited 
manuscripts but welcomes submission of book ideas and outlines; suggests con- 


sulting catalogue before making any submission. Payment is on a royalty basis. 
(Subsidiary of Prentice-Hall.) 


HEARTHSIDE PRESS, 118 E. 28th St., New York 16, N. Y. Nedda Casson An- 
ders, Editor. Interested in home and garden books; how-to-do-it books for all ages. 


D. C. HEATH & COMPANY, 285 Columbus Avenue, Boston, Mass. Wallace S. 
Murray, Editor-in-Chief. Publishes school and college textbooks; nonfiction. 


HEBREW PUBLISHING COMPANY, 77 Delancey Street, New York, N. Y. 
B. H. Marks, Editor. Publishers of Judaica, Hebrew and English. Also juveniles. 
Bibles, Hebrew-English, English only. Also prayer books, Hebrew with English 


translation. 


HELICON PRESS, INC., 5517 Selma Ave., Baltimore 27, Md. Joseph L. Caul- 
field, Editor-in-Chief. Publishes fiction, juveniles, history, biography, theology, 
philosophy, music, and Catholic nonfiction. Royalty is 10% up to 10,000 sales; 
12'4% over 10,000. Reports in 4 to 5 weeks. 


HERALD HOUSE, P. O. Box 477, Independence, Mo. Roger Yarrington, Editor. 
Publishes religious books for adults and children. Fiction, poetry, doctrinal texts, 
history, etc., almost exclusively written by church member authors. All books must 
be relevant to the Reorganized Church of Jesus Christ of Latter Day Saints. Query 
first. Reports in two months. 


HERDER AND HERDER, 232 Madison Ave., New York 16. N.Y. George 
Lawler, Editor. Publishes philosophical, theological, religious, Catholic, art, and 
social science books. Send outlines and sample chapters before submitting the fin- 
ished manuscript. Reports in one to two months. 


HERMAN & STEPHENS, INC., 1776 Broadway, New York 19, N. Y. Michael G. 
MacKenzie, Editor. Publishes nonfiction, high fidelity, history, juveniles, pets, pho- 
tography, technical, theater. 


HERZL PRESS, 515 Park Ave., New York 22, N.Y. Dr. Raphael Patai, Editor. 
Publishes studies on Zionism, Israel, and related subjects of lengths from 4,000 to 
100,000 words. Prefers queries, outlines, or sample chapters before a finished manu- 
script is submitted. Pays 10% of list price and reports in four weeks. 


HESPERIAN HOUSE BOOK PUBLISHERS, INC., 722 Montgomery St., San 
Francisco 11, Calif. Dennis A. Rooksby, Editor-in-Chief. Publishes general trade 
books including western Americana, cookbooks, anthologies, fiction and juveniles. 
Word lengths: novels, 80,000; general trade books, 80,000 to 100,000; cookbooks, 
flexible. Prefers juveniles for the 4th and 5th grade reader and also the 4-8 age 
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group. Reports within one month. Pays 10% royalty on retail price of book, rising 
to 15% after 10,000 copies are sold. 


*HILL & WANG, INC., 141 Fifth Ave., New York 10, N.Y. Arthur W. Wang, 
Editor. No mysteries, westerns, romances, juveniles for those under 12. Publish a 
small amount of fiction each year; also some books for young adults and teen-agers. 
Nonfiction line is a general one—science, history, psychology, etc. Query with (in 
the case of nonfiction) outline. 


HOLIDAY HOUSE, 8 W. 13th St., New York 11, N.Y. Vernon Ives, Editor. Pub- 
lish juveniles—adventure stories for boys and girls, easy reading stories, nonfiction 
for grades one through twelve. 


HOLLOWAY HOUSE PUBLISHING CO., 8762 Holloway Dr., Los Angeles 
69, Calif. Leo Guild, Executive Editor. Publish a sparse amount of adult fiction, 
history, biography (if exploitable). Interested in material on entertainment. Want 
live, exciting general nonfiction on subjects which have not been overdone. 
Length depends on subject requirements. Prefer query letter first, then sample 
chapter and outline. 


A. J. HOLMAN CO., 1222-1226 Arch St., Philadelphia 7, Pa. Publishes Bibles and 
testaments, some religious titles. Word length preferred varies with content. Query 
first. Pays standard royalty schedule and reports as soon as possible. 


HOLT, RINEHART AND WINSTON, INC., 383 Madison Ave., New York 17, 
N. Y. Attention: Trade Editor. Publishes outstandirfg fiction and distinctive non- 
fiction. Americana biography and history and music are particularly wanted. This 
company is interested in young writers of talent and promise. Lengths are from 
60,000 to 100,000 for fiction, 70,000 to 125,000 for nonfiction. Royalty basis plus 
advance is paid. Reports in three weeks. 


HOME LIBRARY NEWS, 43 W. 61st St., New York 23, N. Y. Bradford Cham- 
bers, Editor. 


HORIZON PRESS, 156 Fifth Avenue, New York 10, N. Y. Ben Raeburn, Editor. 
Publishes nonfiction of the following types: literary, biographical, autobiographi- 
cal, scientific, philosophical, religious, historical, art and architecture, works of 
humor. Fiction published must be of very high literary quality. Regular roy- 
alty contract used. Reports in about a month. 


THE HORN BOOK, INC., 585 Boylston St., Boston 16, Mass. Mrs. Ruth Hill 
Vigueis, Editor. Publishes books related to the material in The Horn Book Magazine 
—on children’s books and reading. No book-length manuscripts are solicited. Pre- 
ferred length 1,500 to 2,000 words for magazine articles. Submit outlines for arti- 
cles before sending finished manuscript. Pays 1c a word on publication and reports 
within two weeks. 


*HOUGHTON MIFFLIN CO., 2 Park St., Boston 7, Mass. Publishes general litera- 
ture, fiction, biography, autobiography, history, in lengths no less than 25,000 
words; poetry, juveniles; also elementary, secondary and college textbooks. Queries 
welcomed; on basis of outline and sample chapters. Pays by royalty contract. 
Publish *Sentry Editions, titles from their back list. 


HOWELL-NORTH BOOKS, 1050 Parker St., Berkeley 10, Calif. Publishes rail- 
roadiana, works on transportation, steamboating, mining, Californiana, histories, 
Americana, and especially influence of the West. Word length is variable. Prefers 
queries, outlines, or sample chapters before finished manuscript is submitted. Pays 
10% of retail sales price and reports as soon as possible. Address mss to Mrs. 
Morgan North. 


INTERNATIONAL TEXTBOOK COMPANY, Scranton 15, Pa. Publishes col- 
lege textbooks, and specialized trade books. John A. Wargo, Editor. 


Book Publishers 413 


THE INTERSTATE PRINTERS AND PUBLISHERS, INC., 19-26 N. Jackson 
St., Danville, Ill. Paul A. Sims, Editor. Publishes textbooks primarily, in agricul- 
ture, industrial arts, home economics, athletics, and special education. Preferred 
word length varies according to content covered. Prefers queries, outlines, or sam- 
ple chapters before finished manuscript is submitted. Royalty schedule varies; how- 
ever, it is usually 10% of wholesale price. Prompt acknowledgment; decision usu- 
ally within 30 days. 


IOWA STATE UNIVERSITY PRESS, Press Building, Ames, Iowa. Marshall 
Townsend, Manager. Publishes books of science, agriculture, engineering, home 
economics, veterinary medicine—authoritative professional and textbooks of mod- 
ern appeal, mostly college level. Some nonfiction, regional history. Prefer outline 
or full table of contents with query letter. Reports in 30 to 60 days. Payment is on 
royalty basis. 


RICHARD D. IRWIN, INC., 1818 Ridge Rd., Homewood, Ill. William D. Craw- 
ford, Executive Editor. Publishes college textbooks, exclusively in the fields of eco- 
nomics, business administration, and industrial engineering and management, of 
100,000 words and over. Prefers queries, outlines, and sample chapters, before the 
finished manuscript is submitted. Minimum payment is 10% of net; maximum is 
15% of list. Usually reports within a month. 


THE JEWISH PUBLICATION SOCIETY OF AMERICA, 222 N. 15th Street, 
Philadelphia 2, Pa. Solomon Grayzel, Editor. Publish scholarly history, scholarly 
biography, Jewish philosophy, material of Jewish interest on the Arts, religion, gen- 
eral essays and translations of foreign works. Also publish biographies of juvenile 
interest, about Jewish heroes of all times. These should run 40,000 words. Subjects 
to be chosen in consultation. Reports in three months. Payment is on royalty basis. 


THE JOHNS HOPKINS PRESS, Baltimore 18, Md. John H. Kyle, Editor. Pub- 
lishes scholarly books and books for the intelligent reader. Payment varies. Mss 
must be over 40,000 words. Prefer finished ms to query letter. 


JONATHAN DAVID PUBLISHERS, 131 E. 23rd St., New York 10, N. Y. Alfred 
J. Kolatch, Chief Editor. Publishes Judaica for adults and children. Send com- 
pleted manuscripts. Pays standard royalty schedule and reports in a month. 


MARSHALL JONES COMPANY, Francestown, N. H. Clarence E. Farrar, Editor. 
Publishes nonfiction, worthy of publication, written to interest either a general or 
a specific market. Also progressive school, junior college and college textbooks. 


JUDY PUBLISHING COMPANY, Box 5270, Main Post Office, Chicago 80, 
Ill. Will Judy, Editor. Publishes general, education, “how to” books. Specialty: 
books on dogs. Prefers to be queried. 


KEN PUBLISHING CO., INC., Time-Life Bldg., New York 20, N.Y. David 
Hecht, Editor. Publishes educational and+ reference books and manuals in all 
fields. Length 35,000 to 65,000 words, depending on the book or the series for 
which the book is done; interested in science, art, music, drama, other academic 
subjects. Send queries first, then an outline and a sample chapter. Pays straight 
fee. Reports within ten days. 


P. J. KENEDY & SONS, 12 Barclay Street, New York 8, N. Y. Thomas Kenedy, 
Publisher; Julie Kernan, Editor. Publishes trade books of Catholic interest as well 
as Prayer Books, Missals, Meditation, Spiritual Readings; fiction, biography, his- 
tory, philosophy, juvenile. The Official Catholic Directory. Juveniles should be 
30,000-35,000 words. All others, 60,000-80,000. Send sample chapters, outline, 
author biography. 


ALFRED A. KNOPF, INC., 501 Madison Ave., New York 22, N. Y. Harold 
Strauss, Editor-in-chief; Virginia Fowler, Juvenile Editor; Joseph Sutton, College 
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Editor. Publishes book-length fiction of literary merit by known or unknown writ- 
ers, juvenile books and book-length nonfiction, including books of scholarly merit 
on special subjects. Contracts offered for nonfiction on basis of outline and sample 
chapters. A good nonfiction writer should be able to follow the latest scholarship 
in any field of human knowledge, and fill in the abstractions of scholarship for the 
benefit of the general reader by means of good, concrete, sensory reporting. Pay- 
ment is on royalty basis. Reports in two to four weeks. 


*JOHN KNOX PRESS, 8 North Sixth St., Richmond 19, Va. Dwight M. Chalmers, 
Book Editor. Publishes religious books. Brevity is appreciated. Length is related to 
subject and method of treatment. Prefers queries and outlines. Royalty schedule is 
similar to other members of the Cooperative Publishers Association. Reports in 30 
to 60 days. 


KREGEL PUBLICATIONS, 525 Eastern Ave., S.E., Grand Rapids 6, Mich. Robt. 
L. Kregel, Owner and Manager. Publishes reprints of religious and theological 
books. Very few original manuscripts are considered. 


KTAV PUBLISHING HOUSE, INC., 47 Canal St., New York 2, N.Y. Publish 


books of Jewish interest, juveniles, textbooks. 


*LANCER BOOKS, INC., 26 W. 47th St., New York 36, N.Y. Irwin Stein and 
Walter Zacharius, Publishers; Jack Hoffman, Executive Editor. Completed mss 
from writers of established reputation only; otherwise, a full query. Publish both 
reprints and originals. No westerns, juveniles, except nonfiction for teen-agers. 
Like exciting mystery and suspense and general novels; also works for their 
Science Fiction Library. 


LANE BOOK CO., Willow and Middlefield Rds., Menlo Park, Calif. Paul C. 
Johnson, Editor. Publish nonfiction for fourth and fifth grades to supplement basic 
textbooks. Social sciences; e.g., transportation, biography, industry, history. 
Natural sciences: marine life, tidepools, insects, mammals, birds, weather. West- 
ern content only. Submit outline and sample copy. If relationship of content to 
school curriculum known, it should be specified. Possibility that teaching aids may 
also be required to go with mss. Interested in adult material on homecrafts— 
jewelry, weaving, enameling, silkscreening. Wordage up to 50,000. Submit photo- 
graphs of completed projects along with outline and sample copy. Possible interest 
in gardening subjects. Preference in all instances for query letter, plus outline and 
sample chapter. 


LANTERN PRESS, INC., 257 Fourth Ave., New York 10, N. Y. J. A. L. Furman, 
Juvenile Editor. Publishes nonfiction, self-help, mail-order books, and especially 
juveniles for all ages. No manuscripts should be sent unless authorized. Reports in 
three months. Payment is on royalty basis, or outright, if preferred. 


LEA AND FEBIGER, 600 S. Washington Square, Philadelphia 6, Pa. John F. 
Spahr, Editorial Advisor. Publishes medical, dental, veterinarian and allied sciences; 
including basic science books of 100,000 words and up. Send sample chapters be- 
fore submitting the finished manuscript. Royalty schedule varies. 


LERNER PUBLICATIONS, 940 Upper Midwest Bldg., Minneapolis 1, Minn. 
Juvenile Editor: Mrs. Judith Fryer. Publishes educational books for children. 
Elementary grade level preferred. Subjects must have a medical or musical 
theme. Length: 2,000 to 6,000 words. Query first. Reports in three weeks. 


*THE LIBERAL ARTS PRESS, INC., 153 W. 72nd St., New York 23, N.Y. 
Corinne Jacker, Editor. Publishes scholarly studies in the liberal arts, paperbound 
editions of the classics, philosophy, political science, and the other humanities. Also, 
social sciences. Does not publish trade books, fiction or poetry. Word length de- 
pends on the depth and quality of the work. Requests a short query or outline 
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before any submission. Royalty schedule depends on the individual manuscript. 
Reports within two months on a query, longer on a manuscript. 


LIBRAIRIE DUSSAULT LIMITEE, 1315 Lafontaine St., Montreal 24, Canada. 
Publishes children’s books in French. 


J. B. LIPPINCOTT CO., E. Washington Square, Philadelphia 5, Pa., and 521 
Fifth Ave., New York 17, N. Y. Publishes all types of fiction, preferably the serious 
modern novel, 75,000 to 100,000 words; and juveniles whose length varies accord- 
ing to age groups. Also interested in full book-length general literature, such as 
works on the current scene, biography, autobiography. Reports in two or three 
weeks. Payment is on royalty basis twice a year. 


*LITTLE, BROWN & CO., 34 Beacon St., Boston 6, Mass. Ned Bradford, Editor- 
in-Chief. Hardcover and paperbound. Publishes fiction and nonfiction book-length 
manuscripts. Nonfiction: biography, history, current affairs, social studies, litera- 
ture, and law and cookbooks and reference books. Also juveniles, all ages. Helen 
L. Jones, Editor of Children’s Books. Not publishing poetry at present. Contracts 
for nonfiction offered on basis of an outline and three or four sample chapters. 
Payment is on royalty basis. Publish Library of American Biography series. 


LIVERIGHT PUBLISHING CORP., 386 Park Ave. South, New York 16, N. Y. 
Arthur Pell, Editor. Publishes good nonfiction and fiction over 60,000 words. Sug- 
gests a synopsis and brief biographical sketch be sent before sending manuscript. 
Contracts offered for good nonfiction material on the basis of a query, an outline 
and several sample chapters. Reports in four weeks. Payment is on royalty basis. 


LONGMANS CANADA, LTD., 137 Bond St., Toronto 2, Ont., Canada. Helen 
O’Reilly, Chief Editor. Publish adult fiction, juveniles (at the teen-age level), 
history (Canadian preferred), biography (lives of Canadians preferred), science, 
general nonfiction. Query on general nonfiction and science. Completed ms prefer- 
red in all other categories. Fiction mss should run 90,000 words or more; juve- 
niles, 50,000 words or more. Also publish textbooks on all levels. 


LOOKING GLASS LIBRARY (Epstein & Carroll, Inc., imprint), 457 Madison 
Ave., New York 22, N.Y. Managing Editor: Mrs. Clelia Carroll. Publishes juve- 
niles. 


LOTHROP, LEE & SHEPARD CO., INC., 419 Park Ave. South, New York 
16, N.Y. Beatrice Creighton. Publishes picture books that are fresh or new in 
subject matter or treatment. Very interested in getting fiction for older girls and 
boys. 


LCUISIANA STATE UNIVERSITY PRESS, Baton Rouge 3, La. Scholarly non- 
fiction, all fields, particularly history, political science, literary criticism, natural 
science. Strong regional emphasis. Prefer query letters. Editor: D. R. Ellegood. 
Royalty paid; prompt reports. Preferred length: 75 to 100,000 words. 


ROBERT M. McBRIDE CO., INC., 235 Park Ave., South, New York 3, N. Y. 
Marshall Reid, Editor. 


McCLELLAND AND STEWART, LTD., 25 Hollinger Road, Toronto 16, Canada. 
Claire Pratt, Editor. Interested in Canadian writing of outstanding quality only. 
Publishes book-length manuscripts: fiction, biography, travel, juvenile, and verse. 
Canadian locale is of particular interest. Payment is on royalty basis. 


McGRAW-HILL BOOK COMPANY, INC. (Trade Division), 330 West 42nd St., 
New York 36, N. Y. Edward Kuhn, Jr., Robert Cousins, John Starr, Robert Gut- 
willig, Barbara L. Collins, Leon Wilson, and David Scott, Department Editors. 
Publishes fiction, history, biography, how-to, travel, popular reference, inspirational. 
Has separate departments for children’s books, art books, and religious books. Pre- 
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fers length to be 50,000 to 125,000 words. Royalty schedule is 10% to 5,000, 
1214% to 10,000, 15% thereafter. Reports in 6 to 8 weeks for unsolicited manu- 
scripts, 4 to 6 weeks for solicited manuscripts, 3 to 4 weeks for agented 
manuscripts. 


DAVID McKAY CO., INC., 119 W. 40th St., New York 18, N.Y. Edi- 
tors: John L. B. Williams, Trade; Bertha L. Guntherman, Junior Books; Gordon S. 
Hill, college; Marion Overachie, plays. Publishes fiction, general nonfiction for 
juniors or young people (no picture books or short stories); length, 25,000 to 
50,000 words; also plays, religious, Protestant and Catholic, technical and college 
textbooks. On a royalty basis. 


McKNIGHT & McKNIGHT PUBLISHING CO., U. S. 66 at Towanda Avenue, 
Bloomington, Ill. Wesley D. Stephens and Raymond L. Cornwall, Editors. Publishes 
guidance, industrial arts, and technical books. No length requirements. Prefer 
extensive query first, stating purpose of text and author’s background and experi- 
ence. 


*THE MACMILLAN CO., 60 Fifth Ave., New York 11, N. Y. Publishes fiction of 
all types, and is particularly interested in the work of new American authors. Also 
publishes nonfiction of all types: biography, public affairs, economics, science, 
travel, religion, belles lettres, outdoor books. Hardbound and _ paperback. 


MACMILLAN CO. OF CANADA, LTD., St. Martin’s House, 70 Bond St., Tor- 
onto 2, Ontario, Canada. James W. Bacque, Trade and Juvenile Editor; Gladys 
Neale, Educational; R. H. Strachan, College. Publishes Canadian books of all 
kinds. Send complete manuscript, not necessary to query first. Juvenile word 
length, 10,000-32,500 words. Payment by arrangement. Reports in five weeks. 


MACRAE SMITH CO., 225 S. 15th St., Philadelphia 2, Pa. Publishes juveniles 
from ages 8 up. Adult fiction and nonfiction; some language, travel and biography, 
history, science, music, art, drama, painting, archaeology, anthropology, etc. Pay- 
ment is on a royalty basis according to publisher’s contract. 


THE GEORGE MACY COMPANIES, INC., 595 Madison Ave., New York 22, 
N. Y. Mrs. George Macy, President. 


MANN PUBLISHERS, 100 Bowers St., Jersey City 7, N. J. Publishes religion, 
fiction, brief verse suitable for framing. Word length varies. Is not in the market 
for material at the moment. 


MARZANI & MUNSELL, 100 West 23rd St., New York 11, N. Y. President, Carl 


Marzani. Publishes general fiction and nonfiction. 


MAXTON PUBLISHING CORP., 1012 W. Washington Blvd., Chicago 7, Ill. 
Miss Betsy Cullen, Children’s Editor. Publishes material—fiction and nonfiction— 
on subjects of interest to 4-12 year-olds; nonfiction includes history, biography, 
science, arts. Prefer completed ms. Length varies with age level and subject. 


MELMONT PUBLISHERS, INC., 310 S. Racine Ave., Chicago 7, Ill. Ted 
Winter, Editor. Publish easy-to-read nonfiction for early grades. 


CHARLES E. MERRILL BOOKS, INC., 1300 Alum Creek Drive, Columbus 16, 
Ohio. Executive Division—Campbell Hughes; College Division—Ross Sackett. 
Education Division publishes texts for elementary and high schools (no juvenile 
stories or novels). The College Division publishes texts in all college areas, special- 
izing in education, sociology and psychology. Prefers to see brief outline and a 
sample chapter. Reports in two to three weeks. Payment is on acceptance or on a 
royalty basis. 

JULIAN MESSNER, INC., 8 West 40th St., New York 18, N. Y. Kathryn G. 
Messner, Managing Editor; Mrs. Lora Orrmont, Editor. Publishes fiction, non- 
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fiction, and juveniles. Miss Gertrude Blumenthal, Editor, Books for Young People, 
considers mss of 53,000-55,000 words for novels, biographies, nonfiction, and books 
on careers. Length for adult books is 55,000 words or more. Query first with out- 
line, etc. 


M. S. MILL COMPANY, INC., 425 Park Avenue South, New York LOS INI Y., 
John C. Willey, Editor. Publishes mysteries, general adult fiction and nonfiction. 
Reports in two to four weeks. Payment is on royalty basis, with advance against 
royalty on acceptance. 


MINERVA BOOKS, LTD., 440 Park Ave., S., New York 16, N. Y. All material in 
Spanish. Need is for Spanish language trade, technical and textbooks of all kinds. 
Send queries to Felipe Rodriguez. 


MODERN LIBRARY, 457 Madison Avenue, New York, N. Y. Reprints of the 


classics and standard modern books, new collections and anthologies. 


*MONARCH BOOKS, INC., 529 Fifth Ave., New York 17, N. Y. Charles N. 
Heckelmann, President and Editor-in-Chief. Publishes contemporary fiction, 
suspense, westerns, and special category nonfiction. Word length should be 45,000 
to 50,000 words. Prefers query. Royalty schedule is the standard scale paid by 
paperback publishers for 35c and 50c books. Reports from four to six weeks. In 
fittion, books emphasize strong dramatic complication, well motivated emotional 
conflicts, characterizations in depth and a solid story line. For the most part, they 
are not in the market for unsolicited nonfiction books, since these are usually 
specially assigned to writers. 


MONTHLY REVIEW PRESS, 333 Sixth Ave., New York 14, N.Y. Leo Huber- 
man and Paul M. Sweezy, co-editors and publishers. Publishes political and econ- 
omics books of 40,000 to 90,000 words. Send finished manuscript; no need to 
query or send sample chapters first. Reports within a month. 


*MOODY PRESS, 820 North LaSalle St., Chicago 10, Ill. P. E. Cole, Editor. 
Publishes books that are definitely Christian in content, Bible study, devotional, 
biography, church history, Christian education, Christian living, doctrinal theol- 
ogy, missions and missionary, pastor’s helps. Also fiction, adult and juvenile. 
Mostly Billy Graham position on Bible. Word length preferred for paper binding 
is short, long for cloth binding. Royalty schedule is usually 10% of the retail. 
Reports within a month. 


MOREHOUSE-BARLOW COMPANY, 14 East 41st Street, New York 17, N.Y. 
Clifford P. Morehouse, Editor. Publishes Episcopal Church books and Sunday 
School texts. 


MORGAN AND MORGAN, INC., PUBLISHERS, 101 Park Ave., New York 17, 
N. Y. Willard D. Morgan, Editor. Publishes books on photography, both technical 
and how-to-do-its. Word length depends on. whatever it takes to tell the story and 
explain the subject in concise, to the point terms. Query first before submitting 
finished manuscripts. Royalty schedule varies with the production. Reports in 2 to 4 
weeks. 


WILLIAM MORROW & CO., 425 Park Ave., South, New York 16, N. Y. John C. 
Willey, Editor; Connie C. Epstein, Juvenile Editor. Publishes fiction, nonfiction, 
junior books. Payment is on royalty basis. 


MUHLENBERG PRESS, 2900 Queen Lane, Philadelphia 29, Pa. G. Elson Ruff, 
Editor-in-Chief. Publisher of biography, religion for general readers, Christian 
lay people, pastors and divinity students and fiction for Christian family readers. 
Prefers queries, outlines or sample chapters before submitting finished manuscript. 
Religious material runs from 15,000 words up; other, about 50,000 words. Pays 
10% royalty and reports in one month. 
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NATIONAL PLANNING ASSOCIATION, 1606 New Hampshire Ave., N.W., 
Washington 9, D. C. Eugene H. Bland, Editor. Publishes pamphlets and reports on 
national and international economics; also publishes a monthly newsletter, Looking 
Ahead, 10 issues a year. As a rule reports and articles are staff-written, but occa- 
sionally an unsolicited manuscript for a pamphlet or report is accepted. 


THE NAYLOR COMPANY, 1015 Culebra Ave., San Antonio, Tex. Mrs. Joe 
O. Naylor, Publisher; Ellen Schultz, Editor. Specializes in Southwestern items— 
history, philosophy, the Arts, religion, legend, cookbooks, specialty items, poetry, 
school books and supplementary school books. Send completed ms—double- 
spaced, typewritten. Royalty and other contracts. 


THOMAS NELSON & SONS, 18 E. 41st St., New York 17, N.Y. Mrs. Elizabeth 
Tompkins, Juvenile Editor. Publishes fiction for boys and girls of 7 to 12 (10,000 
to 20,000 words) and fiction and nonfiction for teen-agers (60,000 to 70,000 
words). Query on juveniles; describe ms, length, subject matter, age group. Re- 
ports in six to eight weeks. Payment is on royalty basis. Walter Campbell, Trade 
Book Editor. Diversified nonfiction for adults. 


THOMAS NELSON & SONS, (Canada) LTD., 91 Wellington St., W., Toronto, 
Ont., Canada. Mrs. O. Smith, Mathematics and French Language Texts; Miss E. 
Thibaudeau, Language Arts Textbooks; Mr. J. Fulton, Secondary School Texts. 
Textbooks for Canadian market only. 


NELSON-HALL COMPANY, 325 W. Jackson Blvd., Chicago 6, Ill. V. Peter 
Ferrara, Editor. Publishes nonfiction books for adults: practical psychology, health, 
vocational, business, practical self-help and inspirational, occult, etc. Reports in 
three weeks. Payment is on royalty basis. 


*NEW AMERICAN LIBRARY OF WORLD LITERATURE, INC., 501 Madi- 
son Ave., New York 22, N.Y. Truman M. Talley, Editorial Vice President. Signet 
Books: Modern novels, short stories and plays, popular nonfiction, including ref- 
erence books and the new Signet Science Library; the best in mysteries, Westerns 
and science fiction. Signet Classics: World masterpieces of fiction, autobiography, 
poetry, and essays. Signet Key Books: Interesting, easy-to-read guides to many 
fields of knowledge, from history and science to hobbies, health, and personal 
improvement. Mentor Books: Distinguished nonfiction by outstanding authorities, 
in such fields as archaeology, anthropology, psychology, economics, religion, philoso- 
phy, history, science, and the arts. Originals generally commissioned; best to 
query before submitting. 


*NEW DIRECTIONS, 333 Sixth Ave., New York 14, N. Y. James Laughlin, 
Robert M. MacGregor, Editors. Publishes poetry, belles lettres, fiction, criticism, 
foreign literature in translation. Query first. Pays royalty once per year in most 
cases. Report time varies greatly. 


*THE NEWMAN PRESS, Westminster, Maryland. John J. McHale, Editor. Pub- 
lishes Catholic nonfiction of 50,000 to 75,000 words; history, biography, philosophy, 
religion. Query first. Royalty schedule is 10% on 7,500 copies, 1212% thereafter. 
Reports in five weeks. 


*NEWSSTAND LIBRARY, INC., 6135 W. Belmont Ave., Chicago 34, Ill. Publish 
paperback line, *Silver Dollar Books. Specific standards: plausible plot, good 
characterization, smooth dialogue, strong man-woman relationship as dominant 
theme. 80,000-word minimum. Pay in advance against royalties. 


NEW YORK GRAPHIC SOCIETY, 95 E. Putnam Ave., Greenwich, Conn. 
and 10 W. 33rd St., New York, N.Y. Dudley Frasier, Executive Editor, Trade 
Department; Miss Mary Louise Stallard, Juvenile Editor. Publish art books, 
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adult fiction and nonfiction and juveniles. Adult mss should be on the literary 
rather than on the popular side. No interest in detective, mystery, suspense or 
westerns. Juvenile fiction and nonfiction should be slanted for boys and girls from 
10 to 15. No queries. Prefer to see completed ms. Royalty schedule and preferred 
word length varies. Prompt reports. 


W. W. NORTON & COMPANY, INC., 55 Fifth Ave., New York 3, N. Y. Eric P. 
Swenson, Executive Editor. Publishes adult and juvenile book-length fiction and 
nonfiction. Nonfiction subjects of interest: history, biography, science, philos- 
ophy, the Arts, religion, etc. Send adult books to Miss Carol Houck, juveniles 
to William McMorris. " 


NOURSE PUBLISHING CO., Box 398, San Carlos, Calif. James I. Nourse and 
Floyd L. Nourse, Editors. Publishes books on Western America, cookbooks, travel 
and guide books. Send outlines and sample chapters before submitting finished 
manuscript. Preferred word length varies with the book. Royalty schedule is 10% 
up to 5,000 copies, 121% thereafter. Reports in one month. 


NOVEL BOOKS, INC., 2715 N. Pulaski Rd., Chicago 39, Ill. Paul G. Neimark, 
Executive Editor. Publish fourteen original novels a month, for which advance 
from $200 to $1,000 against royalties. Quality writing. 


*IVAN OBOLENSKY, INC., 341 E. 62nd St., New York 21, N.Y. William Raney, 
Editor-in-Chief; Fabio Coen, Editor—Children’s Books. Publishes serious fiction, 
nonfiction, poetry, quality paperbacks, short stories, and juveniles (Astor Books). 
Send outlines and sample chapters before submitting a completed manuscript. 


OCEANA PUBLICATIONS, INC., Dobbs Ferry, N.Y. Philip F. Cohen, Pres., 
Edwin Newman, Exec. Editor, Julius Marks, “Docket Series” Editor. Publishes 
nonfiction with an emphasis on law, world affairs, and other selected political 
and semilegal matters for the layman. Prefers queries, outlines, and sample 
chapters, in this order, before sending a completed manuscript. Royalty schedule is 
individually arranged. Reports in 30 days. Also publishes some fiction, but query 
on this. 


ODYSSEY PRESS, INC., 55 Fifth Ave., New York 3, N. Y. Russell G. Booth, 
Editor. Publishes high school and college textbooks: English, French, Spanish, Ger- 
man, Philosophy, Education, Psychology, Religion and Geography. No trade books. 
Outlines and sample chapters preferred, but not essential in initial stages. No prior 
stipulation to word length. Royalty schedule is variable according to format and 
the category of the book. Reports vary with the complexity of the text and amount 
of reviewing required. 


OPEN COURT PUBLISHING COMPANY, 1307 Seventh St., La Salle, Illinois. 
Editorial Office: Box 268, Wilmette, Illinois. Dr. Eugene Freeman, Editor-in-Chief. 
Publishes scholarly books in the fields of philosophy, religion, mathematics, science 
and education, of 75,000 to 150,000 words. Queries are not necessary. The royalty 
schedule is 10% of net. Reports in 30 to 60 days. Also publish The Monist, a 
scholarly journal. 


ORANGE JUDD PUBLISHING COMPANY, 15 E. 26th Street, New York, N. Y. 
George E. Eiermann, Editor. Publishes books on farm, garden, and allied subjects; 
also dogs and pet books. 

OTTENHEIMER PUBLISHERS, INC., 4805 Nelson Ave., Baltimore, Maryland. 


Publishes dictionaries, language, juveniles and self-help books. Preferred word 
length varies. Royalty schedule is negotiable. Reports within one week. 


F. A. OWEN PUBLISHING CO., Dansville, N. Y. Elizabeth F. Noon, Editor, . 
Publishes educational books and teaching aids for elementary schools. 
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OXFORD BOOK CO., INC., 71 Fifth Ave., New York 3, N. Y. Milton Elson, 
Editor. Publishes concise texts in all high school subjects, review books, work- 
books, social science and guidance pamphlets. Prefers sample chapters to be 
submitted before the finished manuscript. Pays 8% royalty. Keystone Education 
Press, Inc., is a division of Oxford Book Co., Inc., and has the same require- 
ments as are listed above. 


OXFORD UNIVERSITY PRESS, 480 University Avenue, Toronto, Ontario, Can- 
ada. I. M. Owen, Chief Editor. Publishes serious books on Canadiana, juveniles, 
school and college texts. Word length varies. Royalty schedule and the time of 
report also varies. 


*OXFORD UNIVERSITY PRESS, INC., 417 Fifth Avenue, New York 16, N. Y. 
Whitney Blake and SKeldon Myer, Trade Dept.; Wilbur D. Ruggles, Religious 
Dept.; James W. Zarbock, College and Medical Depts.; Mrs. P. E. B. Schrader, 
Galaxy Paperbacks. Publishes nonfiction, Bibles, college textbooks, medicals, tech- 
nicals and paperbacks. 


PACIFIC BOOKS, PUBLISHERS, P. O. Box 558, Palo Alto, Calif. Stanley M. 
Croonquist, Editor. Publishes text and reference books, high school and college. 
Also trade books of especially Western Americana. Prefers medium to small word 
length and queries with outline before accepting a completed manuscript. Royalty 
schedule varies with book. Reports promptly. 


*PACIFIC COAST PUBLISHERS, Campbell Avenue, at Scott Drive, Menlo 
Park, Calif. Monroe Heath, Editor. Publishes The Great American Series (paper- 
backs; 84x11, 32 to 64 pages each); Missions of California; Instructional Tele- 
vision Review. Limited publication program. 


L. C. PAGE & CO., INC., (subsidiary of Farrar, Straus & Cudahy), 19 Union 
Square West, New York 3, N. Y. Publishes general list of fiction and nonfiction. 
Editor, John Farrar. Payment on royalty basis. Reports in about three weeks. Word 
length, generally 60,000 or more. 


*P&B PUBLISHING CO., 1710 N. LaBrea, Suite 212, Hollywood 28, Calif. 
Mavis Russell, Editor. Accepting full-length novels for paperback publication. 
Stories should be 60,000 to 80,000 words in length. Any well-written subject is wel- 
come. Standard rates apply. Query not necessary. 


PANTHEON BOOKS, INC., 333 Sixth Ave., New York 14, N. Y. Mr. Fabio 
Coen, Juvenile Editor. Gerald Cosgrove, Managing Editor. Publishes fiction, non- 
fiction, history, philosophy, art, juveniles. Send outline, sample chapters. 


*PAPERBACK LIBRARY, INC., 260 Park Ave., S., New York 10, N.Y. Mass 
market soft-cover line publishing six titles per month priced at 35c, 50c and 75c. 
Publishers: Morris S. Latzen, president of Sterling Group, Inc., and Hy Steir- 
man, president and publisher of Bluebook Magazine and Inside Sports. Editorial 
director: Don Preston. Reprints and a limited number of originals on assign- 
ment. Not open to general submissions at this point. 


PEGGY CLOTH-BOOKS, INC., 200 Fifth Ave., New York 10, N.Y. Miss Do- 
lores M. Maken, Editor. Washable cloth books. Prefers to see illustrated ms. 
Interested in illustrated story line only. 


*PENDLE HILL PAMPHLETS, Wallingford, Pennsylvania. Eleanor Zelliott, Edi- 
tor. Publishes a yearly series of six pamphlets, usually relating to a religious or 
social theme, often growing out of a Quaker concern. Word length should be 9,000 
to 12,000 words. Query first, then send total manuscript. No royalties. Reports in 
two to three months. 


PENGUIN BOOKS, INC., 3300 Clipper Mill Rd., Baltimore 11, Md. H. F. 


Paroissien, Vice-president. Publication of originals by commission only. Also pub- 
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lish Penguin Books (for 13 to 16-year-olds), Peregrine Books (literary and art 
criticism. 


PENNINGTON PRESS, 2165 Lakeside Ave., N.E., Cleveland 14, Ohio. R. B. Pen- 
nington, Jr., President and Publisher. 


PHILOSOPHICAL LIBRARY, INC., 15 E. 40th St., New York 16, N. Y. D. D. 


Runes, President and Editor. Publishes general nonfiction and reference books. 


PLATT & MUNK, 200 Fifth Ave., New York 10, N.Y. David B. Dreiman, Edi- 
tor-in-Chief; Mrs. Phyllis Braun, Editor. Publish juveniles—good teen-age mys- 
tery and adventure, good biographical stories around a central theme, picture 
book stories. Most material for 8 to 12-year-old. 


*POPULAR LIBRARY, INC., 355 Lexington Ave., New York, N.Y. Frank P. 
Lualdi, Publisher. James A. Bryans, Editor-in-Chief. Publishes all varieties of gen- 
eral interest fiction and nonfiction. Preferred word length is 50,000 to 70,000. Query 
first. Standard royalty schedule. Reports within the normal time. 


POPULAR MECHANICS PRESS, 200 E. Ontario St., Chicago 11, Ill. John A. 
Linkletter, Editor, Book Division; Publishes do-it-yourself books in all fields that 
Popular Mechanics Magazine covers; science books written for general readers; 
science career books and hobby books for young people; any subjects for mechan- 
ically inclined readers. Books range in length from 20,000 to 30,000 words and all 
are well-illustrated. Query first. Pays up to 10% of publisher’s selling price. Reports 
in two weeks. 


POPULAR SCIENCE—OUTDOOR LIFE BOOK CO., Division of Popular 
Science Publishing Co., Inc., 355 Lexington Ave., New York 17, N.Y. William B. 
Sill, Editor. Publish books on layman’s science, home repair and workshop how- 
to, automobile how-to, hunting, fishing, camping how-to. 90,000 to 150,000 
words, depending on type of book. Want outlines, sample chapters, author in- 
formation. Pay advance on royalties. Report in two weeks. 


CLARKSON N. POTTER, INC.,.56 E. 66th St., New York 21, N Y. Publishes 
general trade books, fiction and nonfiction, especially Americana, science, art, con- 
temporary scene. Query first. Royalty schedule varies with each book. 


PRENTICE-HALL, INC., Englewood Cliffs, N. J., and 70 Fifth Ave., New 
York 11, N. Y. Stuart L. Daniels, Editor-in-Chief, Trade Book Division. Pub- 
lishes nonfiction of all types and a limited amount of fiction. Wants practical self- 
help, inspirational, topical, historical, biographical, sports, and juvenile books. No 
poetry, mysteries or westerns. Payment is on royalty basis. 


THE PRESS OF WESTERN RESERVE UNIVERSITY, 2029 Adelbert Rd., 
Cleveland 6, Ohio. Willis Thornton, Editor. Publishes work resulting from scholarly 
research only; not a general free-lance market. Query first. Royalty schedule by ar- 
rangement. Reports promptly. 


PUBLIC AFFAIRS PRESS, 419 New Jersey Avenue, S. E., Washington 3, D. C. 
M. B. Schnapper, Executive Director. Interested in authoritative pamphlet and 
book material in the fields of economics, political science, foreign affairs, and 


sociology. 


*G. P. PUTNAM’S SONS, 200 Madison Ave., New York 16, N. Y. Howard Cady, 
President and Editor. Publishes novels, 60,000 words and up, of all types. Non- 
fiction in travel, science, biography, exploration, etc. College textbooks. Also 
juvenile fiction and nonfiction. Well-known authors may submit outline and a 
sample chapter. Lesser known authors should submit at least half the book for in- 
spection. Payment is on royalty basis. Edmund L. Epstein is Editor of the Capri- 


corn Books Dept. 
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*PYRAMID BOOKS, 444 Madison Ave., New York 22, N. Y. Donald R. Bensen, 
Editor. Uses both originals and reprints, 60,000 to 70,000 words. Fiction and non- 
fiction are both needed, and payment is on a royalty-advance basis (standard paper- 
back terms). Subjects can be anything that makes good reading, but inventory of 
mysteries, westerns, “category” books is usually full, except for science fiction 
novels, which are in demand. Query before submitting. Reports in 4-8 weeks. Pre- 
fers agented mss. 


QUADRANGLE BOOKS, INC., 119 W. Lake St., Chicago 1, Ill. Ivan R. Dee, 
Managing Editor. Publish material dealing with history (especially American his- 
tory), biological science, political science, general nonfiction of excellence. No word 
length requirement. Prefer query letters, followed by outline with sample 
chapters. 


RAND McNALLY, P. O Box 7600, Chicago 80, Ill. and 405 Park Ave., New 
York 22, N.Y. Mrs. Lillian McClintock, Editor, Children’s Books. (She is at the 
New York office.) Publishes school books and trade books; picture and _ story 
books for children. Like to receive queries on the subject of Americana, biography, 
natural history, personal adventure, exploration and travel, history and related 
topics, all for the general reader. Address nonfiction mss to Ray Porter (Chicago). 
Contracts on nonfiction sometimes offered on basis of an outline and sample 
chapters. Reports in about three or four weeks. Payment on royalty basis. No 
fiction. 


*RANDOM HOUSE, INC, 457 Madison Avenue, New York 22, N. Y. Bennett 
Cerf, President. Senior Editors include Albert Erskine, Jason Epstein, Robert 
Loomis, Harry Maule, Joseph Fox. Publishes fiction and nonfiction of the highest 
standards. Not interested in circulating library material. Publishes occasional 
poetry volumes. Reports in three to five weeks. Payment as per contracts. Publish 
a paperback line, *Vintage Books. Jason Epstein, Morris Philipson, Editors. 
Paperback reprints and originals in all trade books with many college adaptions. 
There are Vintage Books, and a subdivision, The Vintage Russian Library. Prefer- 
red word length is 300 pages. Send complete manuscript. The royalty sched- 
ule is 712% of the retail price. Reports within one month. Publish Beginner Books: 
Phyllis Cerf, Editor. “We are interested in books written with a first grader’s vocab- 
ulary. To be considered, a manuscript must be no longer than 1,500 words. Due 
to the fact that Beginner Books are subtle combinations of words and pictures, all 
manuscripts must be presented broken down into 61 pages similar to the layout 
of The Cat In The Hat. The author must describe the picture he wishes to accom- 
pany each page of his text or indicate these pictures with rudimentary drawings.” 


*REGENCY BOOKS, Box 1247, Evanston, Ill. A. J. Budrys, Editor-in-Chief. 
Publish both fiction and nonfiction, anything that believably portrays people and 
situations of interest to intelligent people. No text or reference books. Essence of 
their books is not so much excitement as it is immediacy. Author must know his 
subject intimately. Controversy welcomed. Preferred lengths are 60,000 to 70,000 
‘words. Appreciate queries, outlines and sample chapters. Advance against 6% 
royalty. 


REGENTS PUBLISHING CO., INC., 200 Park Ave., S., New York 3, N. Y. Edi- 
tors: Mrs. Fay Lebou, English; Robert J. Dixson, Foreign Languages; Lewis I. 
Dublin, Science and Mathematics; Herbert Fox, Program Teaching Materials; 
William Mlawer, Industry and Commerce. Publishes foreign languages texts, high 
school review books, and English books for the foreign-born. Prefers queries, out- 
lines, sample. chapters. Pays 10 to 15% royalty based on net sales. Reports in 3 to 4 
weeks. 


HENRY REGNERY CO., 14 E. Jackson Blvd., Chicago 4, Ill. Editors of different 
departments: Trade, Henry Regnery; Juvenile, Mrs. Maxine Rieckhoff; Catholic, 
College and High School, John T. Bettin; Gateways, Henry Regnery. Publishes 
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general nonfiction, fiction, religious, biography, cookbooks, college and highschool 
textbooks. Interested in nonfiction that concerns the human situation today—man 
in relation to his fellow men, in relation to his government or to his God. Prefer to 


begin with an outline and a sample chapter rather than an entire book, Payment is 
on royalty basis. 


REILLY & LEE CO., 14 E. Jackson Blvd., Chicago 4, Ill. General Editor: Hen- 
ry Regnery; Juvenile Editor: Mrs. Maxine Rieckhoff. Publish book manuscripts 
of popular fiction and nonfiction for adults and juveniles. Fantasy and books of 
educational aspect for children, cookbooks, sport books for adults. Reports in two 
weeks. Payment is on royalty basis. 


REINHOLD PUBLISHING CORP., 430 Park Ave., New York 22, N. Y. G. G. 
Hawley, Executive Editor; Art and Architectural Editor, John Koefoed. Publishes 
technical and scientific books in chemical and allied fields; art and architectural 
books; college textbooks (Editor, J. B. Ross). Contracts are offered on the basis of 
an outline and a sample chapter. Payment is by royalty. 


FLEMING H. REVELL COMPANY, Westwood, New Jersey. Dr. Frank S. Mead, 
Editor-in-Chief. Publishers of inspirational and devotional religious books. Also 
books related to Sunday school and church work. Occasional biography and more 
general books that might appeal to the religious market. No verse or fiction. Length 
usually 40,000 to 90,000 words. Reports made promptly. Payment on royalty basis. 


REYNAL AND CO., INC., 221 E. 49th St., New York 17, N. Y. Eugene Reynal, 
Editor. Publishes quality fiction and nonfiction. Annual list is small, about ten or 
twelve titles. No juveniles or poetry. Queries not necessary. Royalty schedule varies 
and reports in 3 to 4 weeks. 


JOHN F. RIDER PUBLISHER, INC., 116 W. 14th St., New York 11, N. Y. 
Jerome Kass, V. P. and Editorial Director. Publishes books on electricity, elec- 
tronics, computers, space technology, and the physical sciences. Preferred length is 
approximately 25,000 words. Send outlines and, if possible, sample chapters 
first. Reports within two weeks. 


RICHARDS ROSEN PRESS, 29 E. 21st St., New York 10, N. Y. Richard Harris, 
Editor. Publishes vocational and other guidance books for young people. Preferred 
length is 40,000 words. Reports within three weeks. 


THE WARD RITCHIE PRESS, 1932 Hyperion Ave., Los Angeles 27, Calif. Ward 
Ritchie and Richard Lewis, Editors. Publishes cookbooks, Western Americana and 
educational juveniles for 9 to 14-year level. Query first. 10% royalties and re- 
ports in one month. 


THE RONALD PRESS COMPANY, 15 E. 26th Street, New York 10, N. Y. Gen- 
eral nonfiction, professional reference, and college texts: The humanities, social 
sciences, education, fine arts; health, physical education, recreation and sports; 
sciences; business, accounting and law; engineering and technology. Also The 
Chronica Botanica Series and The Barnes Sports Library. 


ROY PUBLISHERS, 30 East 74th St., New York 21, N. Y. Mrs. Hanna Kister, 
Editor. Publishes general fiction and nonfiction, juveniles; standard book length. 
Reports in six weeks. Payment is subject to contractual negotiation. 


THE REYERSON PRESS, 299 Queen St., W., Toronto 2b, Ont., Canada. Dr. 
John Webster Grant, Editor. Publish adult fiction (preferably 75,000 to 90,000 
words; mss only; Canadian subjects preferred), poetry, juveniles (preferably 50 to 
50,000 words; for ages 10 and up only), history (full-length mss on Canadian sub- 
jects), biography (45,000 words and up on Canadian subjects), science (popu- 
lar slant or books for school use only; length varies), the arts, travel, religion 
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(45,000 to 90,000 words), books on political and other controversial Canadian 
topics for Encounter Series (25,000 words and up), books on adventure, Canadian 
topics (length varies). Prefer query letters. Reports in approximately six weeks. 
Payment is on royalty basis. 


SAALFIELD PUBLISHING CO., Saalfield Square, Akron 1, Ohio. H. R. Saal- 
field, President. Publishes juveniles, science books. 


ST. ANTHONY’S GUILD PRESS, 508 Marshall St., Paterson 3, N. J. Rev. Ger- 
ald Dolan, O.F.M., Editor. Publish religious, Catholic, Bible, liturgy, biography, 
juveniles. Official publishers for the Confraternity of Christian Doctrine. 


ST. MARTIN’S PRESS, 175 Fifth Ave., New York 10, N. Y. F. Sherman Baker, 
Editor-in-Chief. Publishes general American fiction and nonfiction, adult and juve- 
nile. Also history, political science, popular science, biography, travel, archaeol- 
ogy, gardening, boats and boating fiction, college textbooks, scholarly, technical ref- 
erences, etc. St. Martin’s list is primarily American. We are interested in young 
American writers who have something worthwhile to say. The list, though small, 
covers a great many subjects and encompasses the facilities of Macmillan, Ltd., 
London, Canada, Australia, and India—as well as the scientific list of Edward 
Arnold & Co., Ltd. There is emphasis in this house on selecting books carefully and 
giving each one personal attention. 


HOWARD W. SAMS AND CO., INC., 2201 E. 46th St., Indianapolis 6, Ind. 
Verne M. Ray, Editor-in-Chief. Publishes technical books for the electronics indus- 
try. Their audience is comprised of students, technicians, engineers, hobbyists, experi- 
menters, teachers, manufacturers, etc. (send for latest catalog). Word length depends 
on subject. Prefers queries, outlines, and sample chapters, in this order. Royalty de- 
pends on author, subject, etc. Usually reports within 30 days. Also publish PF Re- 
porter, magazine for independent electronic service technicians; Broadcast Engineer- 
ing, for communications engineers, technicians, station personnel. 


THE SANDPIPER PRESS, 850 Third Ave., New York 22, N. Y. 


W. B. SAUNDERS COMPANY, West Washington Square, Philadelphia 5, Pa. 
John L. Dusseau, Editor. Publishes books in the fields of medicine, surgery, den- 
tistry, nursing, and college texts in the fields of biology, chemistry, and physical 
education. 


S. J. REGINALD SAUNDERS & COMPANY, LTD., 266 King St., West, Tor- 
onto 2B, Ont., Canada. Publishes original manuscripts, preferably 75,000 to 125,- 
000 words. These may be on any subject of wide general interest. Payment is on a 
royalty basis to start at 10 per cent of retail price, and to be agreed upon, in the 
case of each book, between the publisher and the author. 


SCARECROW PRESS, INC. 257 Park Ave., South, New York 10, N. Y. Dr. 
Ralph R. Shaw, Editor. Publishes scholarly books, reference tools, scholarly re- 
prints, textile literature. Send outlines before submitting finished manuscripts. 
Pays 10% up to 1,000 copies, 15% after. Reports in 30 days. 


SCHOCKEN BOOKS, INC., 67 Park Ave., New York 16, N. Y. Nahum N. 
Glatzer and Philip Rieff, Editors. Publishes history, religious thought, Judaism, 
and literature. Prefers 100,000 words. Send outlines and sample chapter. Reports 
in 60 days. 

*SCIENCE EDITIONS, 440 Park Ave., S., New York 16, N. Y. Publish paperback 


reprints in the physical and social sciences. No original works. 


WILLIAM R. SCOTT, INC., 8 W. 13th St., New York 11, N. Y. Publishes 10-12 
picture books a year for ages 4-9. Major faults in material submitted and rejected 
are experiences beyond child’s range. 
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SCOTT, FORESMAN & COMPANY, 433 E. Erie St., Chicago 11, Ill. Wm. E. 
Gobble, General Editor, College Dept.; Clarence E. Clifford, General Editor, High 
School Dept.; John W. Weston, General Editor, Elementary Dept. Publishes text- 
books only in basic subject fields. 


*CHARLES SCRIBNER’S SONS, 597 Fifth Ave., New York 17, N. Y. Trade De- 
partment: Burroughs Mitchell, L. H. Brague, Jr., Elinor Parker (Miss), Wayne 
Andrews, Donald Hutter, Thomas J. B. Walsh. Religious Department: William L. 
Savage, Erik A. Langkjaer. Juvenile Department: Nancy Quint (Miss). College 
Department: Director, Guy Jones. Publishes fiction, poetry, general nonfiction, 
scientific; elementary, secondary and college textbooks; juvenile, religious, garden, 
subscription sets. Publish *Scribner First Editions, hardcover and paperback, ex- 
ceptional new writing in uncommercial fields. Prefer whole mss, but will consider 
queries, outlines and sample chapters. Reports in two to three weeks. 


THE SEABURY PRESS, INC., 1 Fawcett Pl., Greenwich, Conn. Publishes reli- 
gious books, the primary market for which is the Episcopal Church. 


THE SEAHORSE PRESS, INC., Pelham, N. Y. Miss Frances W. Keene, Editor. 
Publish juveniles. 


SENTINEL BOOKS PUBLISHERS, INC., 112 East 19th St., New York 3, N. Y. 
L. Sackman, Director. Publishes hobby, science and sports books of about 18,000 
words. 


SETI PUBLISHERS, LTD., 176 E. 75th St., New York 21, N. Y. David D. 
Polon, President. Emphasis is on reference books in all sciences. Specializes in books 
on engineering. Query first. Prefer outlines with index. 


SHEED & WARD, INC., 64 University Place, New York 3, N. Y. Philip Scharper, 
Editor; Miss Marigold Hunt, Juvenile Editor. Publishes all types of nonfiction 
from Catholic viewpoint; biography, philosophy, religion. Some fiction and poetry. 
Length, 60,000-200,000 words. Query with outline and sample chapter. Work 
must be of religious relevance. 


SHENGOLD PUBLISHERS, INC., 45 W. 45th St., New York 36, N. Y. Moshe 
Sheinbaum, President. Publish books of Jewish interest, juveniles, art books. 


THE SHOE STRING PRESS, INC., 965 Dixwell Ave., Hamden 14, Conn. Mrs. 
Frances T. Ottemiller, Editor. Publishes scholarly books in limited editions, cloth- 
bound, etc.; history, biography, science, philosophy, religion, general scholarly non- 
fiction. Preferred length is 50,000 to 100,000 words, though there is no set limit. 
Query first. Pays 10% of net proceeds and reports in 4 weeks. 


SILVER BURDETT CO., Park Ave. and Columbia Rd., Morristown, N. J. 
Charles S. Ross, Editor-in-Chief. Publishes elementary, secondary and college text- 
books, and supplementary books. . 


*SITIMON AND SCHUSTER, INC., Rockefeller Center, 630 Fifth Ave., New 
York 20, N.Y. All manuscripts submitted for consideration should be marked to the 
attention of the editorial department. Mystery novels should be so labeled, in order 
that they may be sent to the proper editors without delay. It usually takes at 
least three weeks for the author to be notified of their decision—often longer. Suf- 
ficient postage for return by first-class registered mail, or instructions for return 
by express collect, in case of rejection, should be included. Manuscripts must be 
typewritten, double-spaced, on one side of the sheet only. We suggest margins of 
about one inch all around and the standard 8%-by-11-inch typewriter paper. If 
we accept a book for publication, business arrangements are worked out with the 
author or his agent and a contract is drawn up. The specific terms vary according 
to the type of book and other considerations. Royalty rates are more or less 
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standard among publishers. Special arrangements are made for anthologies, trans- 
lations, and projects involving editorial research services. Publish adult fiction, history, 
biography, science, philosophy, the Arts, religion. 50,000 words or more. Our pro- 
gram does not include school textbooks, extremely technical or highly specialized 
works, or, as a general rule, juveniles, plays or poetry. Exceptions have been made, 
of course, for extraordinary manuscripts of great distinction or significance. 


THE L. W. SINGER CO., INC., L. W. Singer Bldg., 249 W. Erie Blvd., Syracuse 
2, N. Y. Trevor K. Serviss, Editor. Publishes elementary and secondary textbooks. 
A division of Random House. 


WILLIAM SLOANE ASSOCIATES, 425 Park Ave., South, New York 16, N. Y. 
John C. Willey, Editor. Fiction and general nonfiction. No formula Westerns. No 
juveniles. Reports in two to four weeks. 


PETER SMITH, 20 Railroad Ave., Gloucester, Mass. Peter Smith, Editor. Re- 
prints out-of-print books, primarily used in college and university libraries; also for 
public libraries. No origina! works. 


SOCCER ASSOCIATES, P. O. Box 634, New Rochelle, N. Y. Jeff Miller, Editor. 
Publishes sports, recreation, and hobby books. Most of their titles are foreign al- 
though they do have a special service for authors who publish their own books and 
desire national and international distribution, promotion, and publicity. 


SOUTHERN METHODIST UNIVERSITY PRESS, Dallas 22, Texas. Allen 
Maxwell, Director. Publishes regional and scholary nonfiction. Payment is on 
royalty basis. 


*THE SPENSERIAN PRESS, Box 316, San Francisco, Calif. Melvin Walker La 
Follette, Editor. Publishes the *Spenserian Poets series, a quality paperback series. 
Plans to expand to other areas soon. Publishes book length collections of poems. 
Interested in the highest quality writing with no restrictions as to theme or form. 
Query before submitting. Cash payment upon publication of advance against roy- 
alties. Reports within a month. 


THE STACKPOLE COMPANY, The Telegraph Press Building, Harrisburg, Pa. 
Clyde P. Peters, Director of Sales; J. B. Sweet, Senior Editor. Publishes books for 
the military services, the outdoors (hunting, fishing, camping, guns). Can be of 
book length and range of variation in length may be wide. Reports usually within 
a few days. In some instances, royalties may be paid. 


STANFORD UNIVERSITY PRESS, Stanford, Calif. J. G. Bell, Editor. Pub- 
lishes scholarly nonfiction and biography, graduate-level textbooks and reference 
books. Minimum length of 35,000 words. Query letter and outline preferred. 


THE STECK CO., Box 16, Austin 61, Texas. Publishes school books, educational 
material, limited list of juveniles. H. F. Teague, Editor, Picture books suitable for 
‘easy reading for beginners—maximum about 1,000 words. Prefer complete manu- 
scripts and sample illustration and dummy (if prepared by an author-artist team). 


STEIN & DAY, INC., 145 E. 49th St., New York 17, N.Y. Publishes general trade 
books. Particularly interested in those which offer good possibilities in the way of 
subsidiary exploitation—book clubs, movies, TV, etc. Don’t send category books, such 
as westerns, mysteries, science fiction. Tastes in fiction are highbrow. Nonfiction: 
business books, cookbooks, contemporary affairs, sociology, etc. Also publish juveniles. 


STEPHEN DAYE PRESS, Frederick Ungar Publishing Co., 131 E. 23rd St., New 
York.J0ON. Y. 


STERLING PUBLISHING CO., INC., 419 Fourth Ave., New York 16, N. Y. 
David A. Boehn, Editor. Publish science books on the elementary and general 
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interest levels, books on painting, drawing, etc. (how-to and appreciation), crafts 
and manual activities; also on esoteric (astrology, palmistry, card divination, 
etc.) subjects written on a popular level, hobbies, sports, gardening subjects. 
Science books run 20,000 words and up; others, 30,000 words and up. Please query 
first, sending sample chapter or outline. 


LYLE STUART, 239 Park Ave., S., New York 3, N. Y. Eileen Brand, Editor. 
Publishes mostly nonfiction adult trade books. Emphasis on offbeat, controversial 
themes. Must query first. Reports in one month. 


*ALAN SWALLOW, PUBLISHER, 2679 S. York, Denver 10, Colorado. Alan Swal- 
low, Editor. Specializes in literary and regional books. In the literary line is poetry, 
literary criticism, literary biography, and extemely little fiction. Books about the 
American West are published under a subsidiary imprint, Sage Books. Material wanted 
here is nonfiction work of permanence and value about the West: historical, contem- 
porary, scientific and travel. Also has a third imprint, Swallow Paperbooks, for quality 
reprints. Regular royalty contract. 


*SYRACUSE UNIVERSITY PRESS, Box 87, University Station, Syracuse 10, 
N.Y. Richard G. Underwood, Director. Publishes nonfiction, scholarly books, in- 
cluding biography, and regional, technical, and educational books. Approximate 
minimum word length should be 50,000. Query first. The royalty schedule varies, 
but generally a royalty is paid on every title. If the manuscript is not rejected 
outright, a report may be expected in two to three months. 


TEACHERS PUBLISHING CORP., 23 Leroy Ave., Darien, Conn. A division of 
Crowell-Collier. Publishes Grade Teacher magazine and elementary school work 
books. Seeking quality manuscripts written by seasoned teachers and supervisors that 
deal with experience-based materials and reflect the concept of the “master teaching 
the apprentice.” Manuscripts, generally 80-100 pp., are designed to guide teachers and 
teachers-in-training toward the development of successful teaching techniques. The 
length depends on the subject. Prefers to see outlines, sample chapters or complete 
manuscripts. Reports in two weeks. 


CHARLES C. THOMAS, PUBLISHER, 301-327 E. Lawrence Avenue, Spring- 
field, Ill. Payne E. L. Thomas, Editor. Publishes medical, business, police, agricul- 
tural, and biographical books. Reports in six weeks. Payment is on royalty basis. 


*THOR PUBLISHING COMPANY, P. O. Box 27608, Hollywood 27, Calif. 
Alice McGrath, Bruce Tegner, Editors. At the present, four manuscripts by Bruce 
Tegner are being prepared for the press. No further material is needed at this time. 


TIME INC. BOOK DIVISION, Time and Life Building, New York 20, New 
York. Norman P. Ross, Editor. Publishes picture-and-text books in all general infor- 
mation areas. Books by assignment only and desired word length as specified in the 
assignment. Send suggested outlines for picture-book and other ideas. Pays flat 
fee only and answers letter promptly. . 


*TUDOR PUBLISHING COMPANY, 221 Park Ave., S., New York 3, N. Y. 
Sidney Feldman, President, Norman Blaustein, Exec. Editor, and George May- 
berry, Editorial Assoc. Publishes general nonfiction, art, philosophy, reprints. No 
specific word length. Query first. Open royalty schedule. Reports in two weeks. 


CHARLES E. TUTTLE CO., INC., 28-30 S. Main St., Rutland, Vt., also 15 
Edogawa-cho, Bunkyo-ku, Tokyo, Japan. Meredith Weatherby, Managing Edi- 
tor. Publishes Japanese and Oriental art and culture books, also Americana. Prefers 
normal book length. Send outlines and sample chapters first. Pays $250 against 
10% and reports within 3 or 4 weeks. 


TUPPER AND LOVE, INC., 3030 Peachtree Rd., N.W., Atlanta 5, Ga. Publishes 
staple books which should sell in good quantities over a period of years. Also fiction 
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and nonfiction, including regional material; history, biography, the Arts, religion. 
No particular length requirements, but material must be first rate and truly pub- 
lishable. Any manuscript of good quality will be carefully considered. There is no 
length requirement, and no other requirement, except that the completed book will 
be one that both the writer and Tupper and Love can be proud of. 


TWAYNE PUBLISHERS, INC., 31 Union Sq., New York 3, N. Y. Jacob Stein- 
berg, Editor. Publishes general books. Reports in two weeks. Payment is on 
royalty basis. Query first. 


*FREDERICK UNGAR PUBLISHING CO., INC., 131 E. 23rd St., New York 10, 
N. Y. Specialized requirements, mainly in scholarly field or European literature. Pub- 
lish * Atlantic Paperbacks. 


UNION OF AMERICAN HEBREW CONGREGATIONS, 838 Fifth Ave., New 
York 21, N. Y. Rabbi Eugene B. Borowitz, Editor. Publishes religious education 
textbooks. Word length depends upon the age the book is written for and the sub- 
ject matter. Send outlines and sample chapters before submitting the completed 
manuscript. Pays 10% of retail price. Reports in six months. 


UNIVERSE BOOKS, INC., 381 Park Ave. S., New York 16, N. Y. Peter E. 
Field, President. Publishes art, photography, design, architecture and juveniles. 
Prefers to see outlines. Reports within 30 days. 


UNIVERSITY BOOKS, INC., New Hyde Park, N. Y. Publish adult nonfiction 
of all kinds. Standard royalty contracts. Please query first. 


*UNIVERSAL SYNDICATE, 110 Midland Ave., Montclair, N. J. Dr. M. S. Sta- 
noyevich, Editor. Publishes mostly business books of 50,000 to 100,000 words in 
length. Query first. This company publishes the Salary Directory of the principal 
American executives in amusements, banking, commerce, industry, insurance, rail- 
roads, utilities, and professions. Publication issued periodically and in book form. 
Also interested in publications of marketing, mail order, trade, directories, diction- 
aries, and reference books. Contracts offered on the basis of queries. Reports within 
two weeks. 


*UNIVERSITY OF CALIFORNIA PRESS, Berkeley 4, California. Lucie E. N. 
Dobbie, Executive Editor. Publishes scholarly books including art, literary studies, 
social sciences, natural sciences and some high level popularizations. Publishes no 
fiction and poetry only in translation. Usually in bilingual editions. No textbooks. 
Has a very active paperback program, including many originals. No length prefer- 
ences. Queries are always advisable, accompanied by outlines or sample material. 
On books likely to more than return their costs, a standard royalty contract begin- 
ning at 10% is paid; on paperbacks it is less. Reports vary, depending on the subject. 


*UNIVERSITY OF CHICAGO PRESS, 5750 Ellis Avenue, Chicago 37, Ill. Pub- 
lishes serious nonfiction in all fields; special medical, textbook, and religious depart- 
ments; scholarly journals. Publish *Phoenix Books. 


UNIVERSITY OF GEORGIA PRESS, Athens, Ga. Ralph Stephens, Director. 
Publishes nonfiction—regional, scholarly, academic, and literary material. 


UNIVERSITY OF KANSAS PRESS, Lawrence, Kansas. Clyde K. Hyder, Editor. 
Publishes scholarly material—nonfiction books which are a contribution to knowl- 
edge, in such fields as biography, history, science, literary criticism, etc. Manu- 
scripts are of book length and range of variation in length may be wide. Reports 
usually within a few days. In some instances, royalties may be paid. 


*UNIVERSITY OF MICHIGAN PRESS, 615 E. University, Ann Arbor, Mich. 
John Dimoff, Editor. Publishes general nonfiction and textbooks. Interested in 
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history, biography, science, philosophy, art, music, drama, religion, etc. Royalty 
varies with the market potential. Reports quickly. 


UNIVERSITY OF MISSOURI PRESS, Columbia, Mo. All manuscripts or 
queries should be sent to Robert L. Morris, Director. Publishes scholarly and 
regional nonfiction books and serious books for the general reader; history, biog- 
raphy, science, philosophy, religion. Considers publishing an occasional book of 
quality poetry or fiction. Reports in one to three months. Royalties may be paid. 


UNIVERSITY OF NEW MEXICO PRESS, Albuquerque, N. M. Roland Dickey, 
Director. Publishes books and monographs contributing to scholarship and the un- 
derstanding of regional culture. Prefers query and outline. 


UNIVERSITY OF NOTRE DAME PRESS, Notre Dame, Ind. Publish books on 
history, 50,000 to 150,000 words. Prefer query, outline, sample chapter. Also philos- 
ophy, political science, etc. Are a Catholic publishing house, but also a scholarly 
market. Hence, would like to combine these two aspects in any manuscript submissions. 
Religious submissions should be new insights into ecumenism, Biblical and dogmatic 
theology, etc. 


UNIVERSITY OF OKLAHOMA PRESS, Norman, Okla. Savoie Lottinville, Di- 
rector; Mary Stith, Editor. Publishes nonfiction books from 40,000 to 125,000 
words in such fields as history, folklore, the American Indian, Western Americana, 
exploration and travel, farming, ranching, archaeology, anthropology, American 
literature; in fact, all of the fields of permanent interest which an American 
University Press should cultivate. Reports in a month. Payment is on royalty 
basis. 


UNIVERSITY OF PENNSYLVANIA PRESS, 3436 Walnut Street, Philadelphia 
4, Pa. Thomas Yoseloff, Director. Publishes scholarly books and general nonfiction. 


UNIVERSITY OF PITTSBURGH PRESS, 3309 Cathedral of Learning, Pitts- 
burgh 13, Pa. Mrs. Agnes L. Starrett, Director and Editor. Interested in scholarly 
writing generally overlooked by commercial publishers. Considers book-lengths in 
history, philosophy, education, psychology, and nature study. Quality standards 
must be met. Reports in a month. Payment is on royalty basis or contract arrange- 
ment. 


UNIVERSITY OF WASHINGTON PRESS, Seattle 5, Wash. Dr. W. M. Read, 
Director. Publishes scholarly and research items of book length and with popular 
appeal. Payment is on royalty basis, subject to agreement. 


UNIVERSITY OF WISCONSIN PRESS, 430 Sterling Ct., Madison 6, Wis. 
Thompson Webb, Jr., Director; Joan M. Krager, Editor. Publishes general serious 
nonfiction book-length manuscripts. Reports in 60 to 90 days. Payment is on royalty 
basis. 


THE UNIVERSITY PUBLISHING COMPANY, 1126 Q Street, Lincoln 1, 
Nebr. Magdelene C. Radke, Editor. Publishes textbooks, particularly elementary 
texts. Reports in four weeks. Payment is on royalty basis. 


*U. S. NAVAL INSTITUTE, Annapolis, Maryland. Asst. Editor, Books: Arn- 
old Lott; Asst. Managing Editor, Roger C. Taylor. Publishes texts on professional 
and technical naval subjects. Works on naval history and biographies of naval 
heroes. No limitations on word length. Prefers outline and sample chapters on the 
complete manuscript. The royalty schedule is 10% of the retail price on first 7,500 
copies sold, 12%% on the next 7,500 copies sold, and 15% on all copies in excess 
of 15,000. Acknowledges manuscripts immediately. Decision on whether or not to 
publish is made three to four months after receipt of manuscript. 
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VANGUARD PRESS, INC., 424 Madison Ave., New York 17, N. Y. Miss Evelyn 
Shrifte, Juvenile Editor. 


*D. VAN NOSTRAND COMPANY, INC., 120 Alexander St., Princeton, N. J. 
Edward M. Crane, President. Publishes scientific, educational, reference, and trade 
books. No fiction. Theodore Saros, Executive Editor, College Department; Wil- 
liam R. Minrath, Vice President; Norman Hood, Senior Trade Editor. Publish *Anvil 
Books, *Insight Books, *Searchlight Books. 


*VERLAN BOOKS, INC., 915 Broadway, New York 10, N. Y. Lester Kaplan, Edi- 
tor. Publishes technical books on electronics, radio, hi-fi and tape recording, 
electrical repairs, computers. Books in soft and hard cover for hobbyist, amateur 
and scholarly fields. Also books on photography: how to take various kinds of 
pictures (closeups, color, sports, animal, portraiture, etc.). Emphasis on tech- 
nique, materials and equipment. Should run about 25,000 words, plus illustration, 
sketches or photos. Query first, sending outlines and sample chapters. Royalty 
schedule negotiated with prospective author. Reports within 30 days. 


*THE VIKING PRESS, INC., 625 Madison Ave., New York 22, N. Y. Publishes 
popular book-length novels of good quality, and fiction of literary distinction. Also 
publishes nonfiction: science, economics, adventure, criticism, biography, as well as 
high-quality children’s books. Mrs. Annis Duff, Exec. Editor, Juvenile Dept. Pay- 
ment is on royalty basis. Reports in two to four weeks. Publish *Vzsta Books, *Explorer 
Books, *Compass Books. 


VOCATIONAL GUIDANCE MANUALS, INC., 212-22 48th Avenue, Bayside 
64, N.Y. Murray Shelby, Editor. Publishes books on careers: career monographs, 
novels, and briefs. Monographs should be from 30,000 to 35,000 words; novels up 
to 50,000 words. Queries, outlines, and sample chapters should be submitted be- 
fore a completed manuscript is sent. Pays 10% royalty commission and reports in 
3 weeks. 


HENRY Z. WALCK, INC., 101 Fifth Ave., New York 3, N. Y. Mrs. Patricia C. 
Lord, Editor. Publish juveniles. 


WALKER AND CO., 10 W. 56th St., New York 19, N.Y. John Kirk, Editor; 
Nancy Faulkner, Juvenile Editor. Publish adult fiction, all mystery categories 
(puzzle, chase, crime, espionage), history, biography, science, the Arts, interna- 
tional affairs, military history, anthropology, archaeology, etc. Lengths: 50,000- 
word minimum for fiction, no word length requirements for juveniles, 70,000-word 
minimum for all other categories. Send complete draft or outline and sample 
chapters. Publish Companion Books for ages 10-14. 


*WALKER-de BERRY, INC., Box 77, Cambridge 38, Mass. Joseph de Berry, 
Editor. Walter Cowen, Editor. Formed in October 1959 for the purpose of publish- 
“ing a select line of paperback reprints (as well as worthy original works) of such 
scholarly and literary material as are in demand in both basic and advanced edu- 
cational programs in the humanities and the sciences throughout the English- 
speaking countries, as well as material of general interest to the educated reading 
public. They started by selecting titles they found to be much in demand as sup- 
plementary reading in English courses in many important colleges, but out of print 
and almost unobtainable to the average interested student. Their intention is to 
continue this policy of discovering what people want, but cannot get, and market- 
ing these works at a price within reach of all. With a minimum overhead, and a 
direct-mail distribution system, they have every reason to believe they shall succeed, 
both in terms of quality publishing and financial success. Word length should be 
250 to 350 pages. Send sample chapters and sample synopses. Reprint royalties 
from 7% to 10%, and reports within thirty days. 
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FREDERICK WARNE & CO., INC., 210 Fifth Ave., New York 10, N. Y. Rich- 
ard Billington, President. 


IVES WASHBURN, INC., 119 W. 40th St., New York 18, N.Y. Publishes novels, 
nonfiction, personal experience accounts for adults; fiction and nonfiction for children 
from 8 up. Payment is on royalty basis. 


FRANKLIN WATTS, INC., 575 Lexington Ave., New York 22, N. Y. Alice 
Dickinson, Juvenile Editor; David Knight, Science Editor. Publishes a wide variety 
of quality juveniles—from the young, to, and including teen-agers. Especially inter- 
ested in mysteries and other fiction with a contemporary background. Also infor- 
mational adult titles. Prefers queries on nonfiction and complete book on fiction. 
Reports within two weeks. 


*WAYNE STATE UNIVERSITY PRESS, Detroit 2, Mich. Dr. Harold A. Basi- 
lius, Director. Publishes scholarly and nonfiction books. No maximum word length. 
Minimum is approximately 40,000 words. Prefers the completed manuscript. The 
royalty schedule is negotiated with each book. Reports within one to six months. 


WEBB BOOKS, 140 Mt. Auburn St., Cambridge 38, Mass. Dwight Webb, 
President and Editor. Specializes in art and European history. Also publish some 
biography and there is a possible market for religious books. No poetry or fiction. 
Lengths up to 150,000 words. Prefer queries. 


WEBSTER PUBLISHING CO., INC., 1154 Reco Ave., St. Louis 26, Mo. Evalyn 
Kinkead, Managing Editor. Publishes school books for elementary and secondary 
schools. 


*WESLEYAN UNIVERSITY PRESS, Box 360, Middletown, Conn. Publishes 
scholarly nonfiction, regional books and poetry. Royalty schedule and the time of 
report varies. Prefer query. 


WESTERN PRINTING & LITHOGRAPHING CO., 1200 Mound Ave., Racine, 
Wisc., H. E. Johnson, Pres. 


WESTERNLORE PRESS, 5040 Eagle Rock Blvd., Los Angeles 41, Calif. Paul D. 
Bailey, Editor. Publishes Western Americana exclusively. Republication of rare 
and out-of-print books. Scholarly studies of the great West. No fiction, verse, or 
juveniles. Length from 25,000 to 65,000 words. Query first. Pays standard royal- 
ties except in special cases. Reports in two or three months. 


WESTMINSTER PRESS, 331 Witherspoon Bldg., Philadelphia 7, Pa. Mary 
Pfeiffer, Editor. Publishes mostly fiction for teen-agers and young adults—50,000 
to 60,000 words—with a few stories in the 8 to 11 and 9 to 12 age groups. (These 
should be 30,000-40,000 words in length.) Query editor before submission. Con- 
tracts offered on basis of completed manuscripts. Payment is on royalty basis. 


WHITESIDE, INC., 425 Park Avenue South, New York 16, N. Y. Books in social 


welfare field: group works, recreation, casework, family-life education, etc. 


WHITMAN PUBLISHING CO., 1220 Mound Ave., Racine, Wisc. Mr. Horace 
M. Benstead, Jr., Editor. Story and picture books, novelty books for children. 


ALBERT WHITMAN & CO., 560 W. Lake St., Chicago 6, Ill. Mrs. Caroline 
Phelps, Editor. Publishes picture books as well as other juveniles. Especially 
interested in books that could be used as supplementary science reading for ele- 
mentary grades. Buys texts without the pictures. Most books are 32 printed pages. 


WHITTLESEY HOUSE, 330 W. 42nd St., New York 36, N. Y. Mrs. Helene C. 
Frye, Editor. Publish juveniles. No pamphlets, poetry or plays. 


W. A. WILDE CO., 10 Huron Dr., Natick, Mass. Publishes adult nonfiction, 
semi-educational, inspirational, religious, gift books, 40,000 to 50,000 words. Also 
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juvenile fiction for young people from 10 to 20 years of age. Payment is on royalty 
basis. Reports in four to six weeks. 


JOHN WILEY & SONS, INC., 440 Park Avenue South, New York 16, N. Y. 
Publishes technical, scientific and business books. Also college textbooks. 


THE WILLIAMS & WILKINS COMPANY, 428 E. Preston St., Baltimore 2, 
Md. Dick Hoover, Editor. Publishes professional books for the medical student, 
physician, and surgeon; and some books in closely allied fields. Reports in a week 
to sixty days. Payment is on royalty basis. 


*WILSHIRE BOOK COMPANY, 8721 Sunset Blvd., Hollywood 46, Calif. Mel- 
vin Powers, Editor. Publishes psychological self-help books of all types. Word length 
is 30,000 to 50,000. Prefers an outline to be sent first. Royalty schedule is 5 to 10 per 
cent. Reports immediately. 


THE H. W. WILSON CO., 950 University Ave., New York 52, N. Y. Charles 
Moritz, Editor. Publishes a biographical dictionary about people in the news, 
called Current Biography. It appears in eleven monthly issues and as a yearbook. 
Preferred length is 1,500 words or 150 lines to each biographical sketch. Queries 
not necessary. Uses trial sketches with new writers. Writers are paid for each arti- 
cle. There is no royalty schedule. Assignments are made to writers. 


WONDER BOOKS, INC., 1107 Broadway, New York 10, N.Y. Doris Duene- 
wald, Executive Editor. Inexpensive children’s picture books. Also publish Treas- 
ure Books. 


*THE WORLD PUBLISHING CO., 119 W. 57th St., New York 19, N.Y. (Also 
2231 W. 110th St., Cleveland 2, Ohio.) William Targ, Editor-in-Chief. Senior 
Editor, Donald Friede. Juvenile Editor, Velma V. Varner. Publishes Bibles, dic- 
tionaries, reference books, juveniles and adult fiction. Also considers nonfiction manu- 
scripts with particular emphasis in the following fields: arts and crafts, popular medi- 
cine, reference and informational works, travel, biography, religion, belles lettres. Also 
publishes The Rainbow Classics for children, World Junior Library, a series of popular 
modern novel-length stories for junior adults; also adult fiction and nonfiction in all 
categories, as well as religious and reference works. World publishes a series of old and 
modern classics, The Living Library, for adults. Publishes *Meridian Books, Inc., high 
quality paperbound nonfiction, originals and reprints. Also, high quality fiction re- 
prints. No preference as to word length. Send queries, outlines and sample chapters 
before submitting unsolicited manuscripts. Reports within two weeks. 


A. A. WYN, INC., 23 W. 47th Street, New York 36, N. Y. A. A. Wyn, President 
and Editor-in-Chief. Publishes general fiction and nonfiction book-length manu- 
scripts. No juveniles. Payment is on royalty basis. 


THOMAS YOSELOFF, INC., 11 E. 36th St., New York 16, N. Y. Thomas Yose- 
loff, Editor. Publishes fiction and nonfiction. 


YOUNG PUBLICATIONS, Carter Bldg., Dryden, Va. Lincoln B. Young, Editor. 
Publish three poetry anthologies per year. Subject matter depends on the type of 
book currently in progress. Query first. Each anthology in the future will be con- 
cerned with poems on specific subjects such as love, religion, narrative subjects, 
etc. No payment. Writers retain all rights. Would also like to see some mss 
in the how-to field, autobiographies, reference books and directories. Pay 10% 
royalty. Advance against royalties on arrangement. 


ZONDERVAN PUBLISHING HOUSE, 1415 Lake Dr., S.E., Grand Rapids 6, 
Mich. T. Alton Bryant, Editor-in-Chief. Publishes religious books, fiction and non- 
fiction for all ages. Fiction: short novels and full-length novels for adults and 
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young people. Nonfiction: Bible Inst. and college textbooks, picture books for 
children, sermons, sermon helps (outlines, etc.), commentaries, Sunday school 
training books. Minimum 10,000 words; maximum, 100,000 words. Generally, for 
children, tend toward minimum; for adults, 50,000 to maximum. Prefers synopsis 
and sample chapters or complete ms. Author receives 10% net wholesale royalty 
on first book, 10% of retail on subsequent books. Reports from one week to eight 


weeks, depending on interest in ms. 
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CARTOONISTS WANTING GAGS as 


JOHN F. ALBANO, 506 Second Ave., New York 16, N.Y. “I’m getting solid 
gags from two writers now and could use several more good writers. I’d like to see 
more captionless gags, for cover cartoons—I’ve done many magazine covers on as- 
signment, at rates starting at $40. I pay 25%, but will give more to writers who hit 
me regularly with stuff I can use.” Albano has rung up numerous major sales, in- 
cluding a fat handful to the Sat. Eve. Post. 


BOB ARENTS, 193 Park Avenue, Park Ridge, N. J. A good minor-market 
man who has graduated to the middle markets: “I can use mild girly and general 
stuff—but it must be good enough for at least the $25 markets before I’ll draw it 
up. I pay 25%.” 


JIM ARMSTRONG, 1640 Lincoln St., Burbank, Calif. Has been in business for 
thirty years. Would like to see gags from pros that are of the not too blatant 
girly variety and also the unusual, screwball adventure kind. Wants nothing too 
rough, yet not pantywaist stuff. Will pay 25% of sales. 


LARRY BARTH, 1551 Unionport Rd., New York 62, N. Y. Works mostly in male 
and general markets and has been selling cartoons for the past eight years. Would 
like to see batches containing 12 gags each. No girly or illustrated gags wanted. Mr. 
Barth pays a commission of 25%. Please, only competent gagwriters should submit 
gagslips to Mr. Barth in order to give his ulcers a chance to heal. 


NICHOLAS F. BOHN, c/o 57 Barkelow Ave., Freehold, N. J. Illustrates gags for 
writers at the rate of $1.00 per full (8%x11) page cartoon, and puts the 
writer's name on the drawing. The drawings are done in pen and ink and on 
20 lb. bond paper. At the present Mr. Bohn is working with five writers on the 
above basis. He would like to see batches containing 6 to 12 gags of the girly, ad- 
venture type. Also some on skindiving and South Pacific Islands, and gags 
suitable for a gag-a-day comic strip, but no kid or family types. Pays 35% 
commission. 


BILL BOYNANSKY, 235 West 75th St., New York 23, N. Y., has been doing car- 
toons for all markets for over 18 years. Would like to see batches containing 15 to 
20 good gaglines. Especially interested in seeing family, or general type gags. Pays 
25% commission. Mr. Boynansky says: “I prefer to work with gag writers who can 
supply my exact needs—also, I am interested in any good ideas for syndication pos- 
sibilities, and writers of humorous articles.” 


BO BROWN, 218 Wyncote Road, Jenkintown, Pa. You can’t pick up a scrap of 
paper from the sidewalk without finding a Bo Brown cartoon on the back of it. 
He states: “Your Yearbook gagwriting article is right on the nose. I’m not in the 
market for gags at present. I use just about any kind of gag, except too-rough girly 
stuff, and I usually report on batches the day I receive them. Due to the com- 
plexities of bookkeeping, which you cover in your article, I pay my writers once a 
month, and I pay 20%. I enclose last month’s check when returning a batch of gags, 
and therefore infrequent contributors may delay their payment a bit. But I clear my 
books periodically to take care of the infrequent contributors and those who no 
longer contribute. I’ve sold, and paid writers for gags 15 years after they were sent 
to me and the authors had long since forgotten me.” 


DAN Q. BROWN, P. O. Box 1069, Sandusky, Ohio, is no longer in the market fot 
gags, but is interested in ideas for a cartoon feature for newspaper syndication. 
Payment for a salable idea would be arranged with the writer. 
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FRANCIS H. BRUMMER, Box 191, Missouri Valley, Iowa, has not sold to the 
major markets yet, but is trying. Would like to see batches of not over 30 gags. 
Try all types of trade gags, insurance, food processing, chemicals, manufacturing, 
farm, auto, engineering, construction, etc. When keying gags, use numbers or 
numbers and letters combined. Letters only will not be acceptable for the 
confusion they cause in filing. Pays 25% on gags accepted, 30% on special assign- 
ment gags. Also 50/50 plan. Gag writer sells the gag and I draw up and send to 
Editor for 50%. 


JOE E. BURESCH, 145 Thompsonville Rd., Canonsburg, Pa., has sold to This 
Week, American Legion, King Features, NEA Service, Christian Science Monitor, 
McCall’s since 1939. He will look over small batches up to 10 gags from gag- 
writers who have been selling. Especially interested in home and kid gags 
based on every day situations; offbeat gags are out. Pays 25% to gagwriters. 
Joe Buresch is the creator of the syndicated “Dinah Mite” panel, and is a big 
seller in the markets. 


JACK BURSON, R. D. 4, Washington, Pa. “I pay 25%, with increases for con- 
sistent sellers, and want domestic, general and girly gags. I like gags that are 
simple in scene. I am not afflicted with latent idiocy (despite some existing 
opinion to the contrary) and do not need to have the scene described on the 
gag slip in minutest detail. I feel that if it’s funny, it doesn’t need lots of 
description and if it isn’t, no amount of excess verbiage will make it so. I am 
fortunate in that I am now on the mailing list of three of the counry’s top 
gag-writers so material submitted to me will have to be of a quality that will 
stand comparison with theirs. I would like to be able to help each and every 
beginning gag-writer who submits material to me by pointing out their basic 
mistakes (using 3”x5” slips of paper—one gag only to a slip, not 8%"x11” sheets 
with four or five gags per sheet, etc.), but I simply don’t have the time; so, 
please, learn the basic rules of your “trade” and comply with them.” 


FORD BUTTON, 3398 Chili Ave., Rochester 24, N. Y., has sold to Post, Farm 
Journal, Legion, Rough Notes, Best Insurance News, Insurance Salesman, Medi- 
cal Economics, For Men Only, Stag, Male, Rogue, and Man’s Magazine. 
Would like to see batches containing two dozen gags of a timely or current theme 
on any subject except the girly type. Mr. Button’s pet peeves include illustrated 
jokes, desert island, water cooler, mother-in-law, women drivers, and psychiatrist 
couch gags, so don’t send him any on these subjects. He will pay 30% commission. 


A. CRAMER, 1909 Quentin Rd., Brooklyn 29, N. Y. Has been selling to the major 
markets for the last 20 years. Does not want conversational gags and will pay 25% 
for funny situation gags. 


CRESTWOOD PUBLISHING COMPANY, INC., 32 West 22nd Street, New 
. York 10, N. Y. Editor Sam Bierman speaking: “No typewritten cartoon ideas 
or gags. I do use short prose-humor that runs no more than two pages, 
300 words to the page. In other words, limit would be about 600 words. Also use 
two-line epigrams.” 


HAROLD R. CURRIER, P. O. Box 3051, Bridgeport 5, Conn. A solid pro whose 
works have appeared in the major markets for the past 10 years. Wants family and 
kid stuff gaglines. Pays 25% when sold and fast returns are guaranteed. 


HERC FICKLEN, Dallas News, Dallas, Texas. His major markets have been syn- 
dicates and magazines for the past 30 years. Would like to see batches of 10 general 
gags. Mr. Ficklen attempts to mail back rejects the same day received as time is 
important. Pays 25% commission. Will consider ideas for humor panels and 
comic strips with view to syndication. 
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IRV HAGGLUND, RFD 2, Box 25, Hendersonville, N. C. Has sold over 5,000 
cartoons to over 600 markets. Uses any type of gag. 25% pay. 


HARRY G. HARLEY, 185 James Street, St. Catherines, Ontario, Canada. “I’ve 
been a professional cartoonist for some ten years now, and am one of the few 
‘minor’ cartoonists who can truthfully say that he earns his entire living from car- 
tooning. . .entirely to business publications and I write all my own material!” 


GENE HERNDON, 3625 E. Washington, Indianapolis 1, Ind. Has sold to Saturday 
Evening Post, Look, etc., for the past three years. Would like to see batches of 
10 to 20 gags of the general nature. . .some male interest and mild girly. 
Don’t send unprofessional material. Outside of this, Mr. Herndon will look 
at anything. Pays 25% commission. 


HARRY JONES, P.O. Box 747, Corinth, Miss. Selling cartoons for 20 years. 
He will look at batches of not more than ten or twelve gags containing family, 
business and office type gags. Will pay 25% commission on sales. Male slant, 
medical, anything funny. 


ABDENOOR KANDER, 2146 W. Imperial Highway, Los Angeles 47, Calif. Has 
sold to the AAA for 10 years. Looks at batches containing no more than ten 
gags of the girly, sports, adventure variety. Pays 25% commission. 


HARLEY KARNES, 2325 Polk Way, Stockton, Calif. “Have sold countless cartoons 
for the past ten years to the general magazines and specialized markets. From the 
Saturday Evening Post to the Feed Bag. Receive requests from specialized markets 
from time to time. Will look at gags on any subject and pay 25% and 35% to good 
writers. My pet peeve is so-called writers floating thousands of lousy gags around. 
Am always looking.” 


LARRY KATZMAN, 11 Riverside Dr., Apt. 1-M West, New York 23, N. Y., has 
been selling cartoons for 13 years. Uses gagwriters extensively and encourages sub- 
missions. Any amount per batch. Mr. Katzman wants only medical, nurse, hospital, 
drug store, and drug gags. Mild sex is okay in a medical category. He uses hun- 
dreds of these type gags per year for his regular Nellie Nifty, R. N. feature and 
other medical and drug features. He pays standard 25% commission plus bonus 
when gags are re-used in his Dell paperback collections. 


JEFF KEATE, 79 Hillandale Rd., Westport, Conn., says, “Regarding my buying 
gags for my cartoons: On my magazine cartoons I have a select list of gag 
writers that I use and don’t wish to encourage new gag writers. 

“On my newspaper panel, Time Out, I am in the market for sports gags and 
welcome any writer that wishes to submit for this. I find that I can take a writer’s 
idea and make it acceptable for use in this case, although, here again, I receive a 
great amount of bad material. My rates for the sports gags are paid on a sliding 
scale with the best rates going to the most consistent writers and the ones who put 
out the best effort for me. Time Out is a sports gag a day as the feature is used on 
the sports pages of some 200-odd papers throughout the U. S. and Canada.” 


REAMER KELLER, Atlantic Highlands, N. J., has been selling to the major mar- 
kets for 22 years. Especially wants to see family, sports, adventure and kid type 
gags. Pays 25% commission. 


MILO KINN, 1413 S. W. Cambridge St., Seattle 6, Washington, has sold over 200 
publications in all types of markets. He sells a lot of trade journals, farm, medical, 
office and general cartoons. Also. interested in male-slant and family gags. 
Wants anything that is funny and will look at batches of 10 gags. He will 


pay 25% for these. 
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ED LeCOCQ, Box 12, Pella, Iowa: “I'll look at gags—I’m always curious. I pay 
25% and want solid general gags, 12 per batch, mainly.” LeCocq is a good car- 
toonist, has sold good markets in the recent past. 


LO LINKERT, 4866 Cambridge St., Burnaby 2, Vancouver, B. C., Canada, has 
sold to over 150 magazines in U.S.A., Canada, England and Germany. Would 
like to see batches of 10 to 15 gags each. He is interested in the clean, general 
male. No girly stuff, please. Pays 50% if the joke sells in the first year and after 
one year pays 25%. 


JACK LOHR, 777 Boulevard St., Akron 11, Ohio. Active as a cartoonist appearing 
regularly in middle market magazines and occasionally in a major market 
since 1940. Uses very little outside material simply because the material 
submitted hasn’t been suitable. Is willing to look at gags as long as they 
are submitted in the accepted standard style on 3x5 gagslips properly numbered 
with stamped return envelope. Postcard queries will not be answered. Send the 
gags. Speedy report promised. Returns are in the mail the same day they are re- 
ceived. Payment is the standard 25% of sale price and a bonus is paid after five 
sales of gags by any one writer. Likes gags with a strong plot and situations that 
are familiar without being trite. Concentrates on gags that are suitable for pub- 
lication in magazines such as Adam, Escapade and Gent. Scenes set in the office, 
nightclub, theater, even the supermarket; any place that people meet, work and 
play. Gags with a well drawn sexy gal as the leading character. Action in the 
situation at all times, no two gals talking type of thing. Dislikes feeble switches on 
old gags, no multi-panel gags or talking animals or cute kids. No family 
stuff, as he is no longer working the general magazines. 


CECIL E. LOWEN, 673 St. Mark’s Avenue, Brooklyn 16, N. Y., has been selling 
to trade journals but is working toward men’s magazines like Escapade, Playboy and 
Rogue. Will look at batches of 5 to 10 gags per batch. His pet peeve is family and 
sport jokes, so don’t send him any of these. Cautions gagmen to explain locale and 
situation clearly enough and not leave it up to imagination of cartoonist. Will pay 
25% commission, but will give 30% for good telephone gags for A. T. T. 


MORRIS R. MADDEN, 9998 Longacre, Detroit 27, Mich., has been selling to 
mostly automotive magazines and special assignments for the last seven years. 
Will look at batches of six gags each. Pays on commission at the rate of 25%. 


DRURY MARSH, Route No. 1, Box 44B, Del Mar, Calif. Tries all the major 
markets. Would like to see batches of 10 to 15 satire or general gags. Pays 25% 
commission. 


WAYNE MARSTON, 18740 Rock, Roseville, Mich., has been selling male and 
girlie and some general cartoons for five years. Will look at all types of 
gags in batches of 10 each. For these he will pay a 25% commission. 


DON OREHEK, 191-29 Hillside Ave., Hollis 23, N. Y., has sold to the Saturday 
Evening Post, True, Argosy, Cavalier, etc., for the past ten years. Would like to sce 
batches of 10 to 15 girly and all other types of gags. He has no special pet peeve 
and pays 25% on all gags sold. 


IRVING PHILLIPS, c/o Hall Syndicate, 342 Madison Ave., New York, N. Y., has 
a syndicated feature entitled The Strange World of Mr. Mum. He has been selling 
cartoons for the past 26 years and will look at batches of 10 to 15 each, of an off- 
beat pantomime only. Mr. Phillips is in the market for way out jokes. Definitely do 
not send sex gags. Usually he has always written his own material, but never passes 
up a really good idea. He pays a flat fee of $10 and up per panel, daily or Sunday. 


ED REED, Register & Tribune Syndicate, Des Moines, Iowa: “No sex gags for me, 
only general stuff such as is used by the Saturday Evening Post. I read and 
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return each week, and must have a stamped, self-addressed envelope with all 
submissions.” Wants no typed gags; sketched gags only. Pays $10 for these. 


ORRIN M. ROSE II, 276 Beverly Pl., Worthington, Ohio. He tries to hit just 
about everything . . . and does, but mostly trade journals and minor general mar- 
kets. Would like to see batches of 10 to 15 gags per batch. Will look at all types 
except rough girly and very technical trade journal gags. Usually pays 25% com- 
mission, but under certain conditions will pay up to 40%. 


RUST CRAFT PUBLISHERS, Rust Craft Park, Dedham, Massachusetts; humor- 
ous verse editor, Ada Bassett, studio verse éditor, David Cox: “We don’t want car- 
toon gags as such but we do consider both verses and gags that are slanted toward 
the greeting card market. Writers should study the market carefully before trying 
us. We have a sheet of instructions which we'll gladly mail to those interested, on 
request. Our rates run from $5.00 to $25.00 and up.” 


JOSEPH SERRANO, P.O. Box 53, Rockport, Mass. Has sold to most major and 
middle markets for the past 15 years. Would like to see small batches of 
sophisticated gags. No raw sex, please. Pays 25% commission. 


CAIRO STURGILL, Rt. 1, Derby, Virginia, has sold to farm, medical, banking 
and office magazines for the past 15 years. Would like to see batches of 10 
gags pertaining to each subject. Wants family and sport. Girly gags are strictly 
out. Mr. Sturgill would like to hear from a writer who can write for comic strips. 
He will pay 25% and up. 


ROBERT TEANEY, P. O. Box 61, Bay Ridge Station, Brooklyn 20, N. Y., has sold 
mostly girly magazines, but also some general. He has been selling cartoons mainly 
in the minor and middle markets with scattered sales to a few majors. Thus far he 
has been writing his own gags, but would like to see gags from any able writer. Mr. 
Teaney would like to broaden the number and type of markets he submits to, so he 
would be glad to see almost any kind of gag: girly, general, sports, TV, crime, 
books and authors, etc. Also trade journal gags such as medical, banking, business, 
and automotive. He will pay 25% commission. 


GUY A. TEMPLE, Box 386, Lexington, Nebr. Has been selling to the middle 
markets since 1924 and would like to see batches of 10 to 12 each. He is especially 
interested in the office, medical, insurance, and farm type gag. Does not want 
sex gags and will pay 25% commission. 


BOB THAVES, P. O. Box 67, Manhattan Beach, Calif. Has been selling to the 
middle and minor markets—Goodman Publications, Crestwood, and Dell—for 
the past 7 to 8 years. Will look at batches containing any number of gags, dealing 
with anything except raw sex. Please include a stamped, self-addressed cnvelope 
with all submissions. Mr. Thaves pays 25% commission. 


LEONARD TODD, 424 Monmouth Place, West End, N. J. Sells to trade journals 
and men’s magazines. Would like to see all types of gags, 10 to 15 per batch. Will 
pay 25% to 30% commission if the sale is over $25. Mr. Todd, however, writes 
95% of his own stuff. 


MARVIN TOWNSEND, 631 West 88th St., Kansas City 14, Missouri. Sells to 
trade magazines of all types, and has done this for the past 20 years. Would like to 
see batches of a dozen gags each, mostly with a trade journal slant. “Remember, 
amusing situations do not make cartoons that sell. Gags must have a punch.” Pays 


25% commission. 
G. C. TROOP, 916 South Washington, Tacoma, Wash. Has been submitting to 


general magazines for 10 years and wants good family gags in batches of 15 or so. 
Has no pet peeves and pays 25% commission. 
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MORRIE TURNER, P. O Box 2004, South Berkeley Stn., Berkeley, California. 
Presently supplies regularly, but always willing to look. “Suggest writer contact 
me first regarding slant.” 


DON ULSH, Editor, N. Y. Cartoon News, 3161 N.E. 17th Ave., Ft. Lauderdale, Fla. 
“T’ll pay 25% for good girly gags and generals, but you’d better have a good 
knowledge of what today’s girly-mag editors are buying, or we can’t do business 
together.” Sample copy of The News free to writers. 


BOB WEBER, Box 801, Norwalk, Conn. Has sold to Post, True, Argosy, Cavalier, 
Parade, and King Features Syndicate. Will look at batches of 12 gags each 
having to do with family, sports, adventure, and clever sex, along with funny 
situations. Will pay 25% of sale. 


JOSEPH F. WHITAKER, 155 So. Boulevard, East Patchogue, N. Y. His 
major markets are men’s books, sports, and trade journals. Will look at a few 
batches of 8 gags per batch having to do with all types of situations. He will pay 
25% commission. 


GREETING CARD VERSE «: 
PUBLISHERS 


AMERICAN GREETINGS CORPORATION, 1300 W. 78th St., Cleveland 2, 
Ohio. George Burditt, Editorial Director. Buys humorous and studio ideas for all 
occasions. Pays top rates upon acceptance. Buys very little conventional verse. 
Prompt replies. 


BARKER GREETING CARD COMPANY, Barker Building, P. O. Box 2177, 
Cincinnati 1, Ohio. Josephine Skilken, Editor. Interested only in unusual, humor- 
ous, clever, and novelty ideas for all occasions; 4 lines or less preferred, with 
rough illustrations. Reports within two weeks. Pays highest premium price 
for ideas accepted. 


BOX CARDS, INC., P. O. Box 48552, Los Angeles 48, Calif. This company markets 
only studio cards and cannot use verse, rhyme or poems. Their prime concern 
is new and original humor that can be sent as a greeting for General or 
Relative Birthdays, Get Well, Friendship, Travel, Anniversary, etc. Since they 
are the largest exclusive studio card company, they are interested only in 
work submitted by professional writers and cartoonists, for which work they 
will pay the top fees in the field. They are not interested in obscure, bad 
taste or off-color humor. Of primary concern are charm, wit, a sense of 
the dramatic, the contemporary and above all, originality. Be sure to think 
graphically. The gag has to be sketchable. Address material to The Bill Box. 


BUZZA-CARDOZO, 8650 Beverly Blvd., Los Angeles 48, Calif. Helen Fairies, Edi- 
tor. Publishes all kinds of cards for which they pay 50c a line. Varied prices for 
studio verses and ideas. Needs Easter cards in October and in November and 
December, Mothers’ and Fathers’ Day cards. Reports from two weeks to a month. 


CHARMCRAFT PUBLISHERS, INC., 33 35th St., Brooklyn, N. Y. Doris Quinn, 
Verse Editor, George Kapitan, Humor and Studio Art Director. Publishes 
all types of cards for which they pay 90c per line and up to $50 for humorous ideas. 
Purchases all rights. Returns all unusable material at once. 


COUNTRY COUSIN GREETING CARDS, Lake Placid, New York. Buys draw- 
ings or greeting card ideas from free-lancers for which $15 to $25 each is paid. 


FAIRFIELD PUBLISHING COMPANY, 9555 W. Soreng Ave., Schiller Park, IIL. 
Interested in the following categories of greeting card verse: general birthday, 
juvenile birthday, family birthday, convalescent, cheer, birth congratulations, 
wedding and anniversary congratulations, friendship and sympathy. Also in 
gift enclosures, juvenile and adult invitations, and thank-you notes. We use 
no seasonal or holiday material. For this market, general verse should be 
conversational, sincere and easy to read. Except in captions such as Wife 
Birthday, Husband Birthday, Special Friend, etc., the use of “I” and “we” 
should be avoided. Both 4- and 8-line verse is acceptable. Payment is 75c a 
line. Also interested in new cut-humorous material—clever verse, genuinely 
funny “gags” and fresh “gimmicks”. (No “studio” or “slam” humor.) Payment 
is per idea, and according to merit. Contributions should be addressed to Flor- 


ence Thompson, Editorial Dept. 


FORER & COMPANY, INC., 17 W. 17th St., New York 11, N. Y. Send material 
to Mrs. David Forer. Uses sophisticated humor, visual ideas, everyday and Christ- 
mas ideas. Payment is $10.00 for ideas. No conventional poetry or verse wanted. 
Just ideas that can be humorously illustrated. 
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FRAVESSI-LAMONT, 11 Edison Place, Springfield, New Jersey. A few humorous 


and sentimental verses bought for Everydays. Rates are open. 


GANELES HEBREW CARDS, 862 Kent Ave., Brooklyn 5, N. Y. Publishes greet- 
ing cards for the following occasions: Jewish New Year, Chanukah, Passover Holi- 
days, as well as Bar Mitzvah and Confirmation cards for everyday. Prefers four- 
line verses that are not too gushy but are in good taste. In the holiday cards, verse 
especially written for father or mother or other relative is wanted, as well as gen- 
eral verses. 


GENERAL CARD CO., 1300 W. Jackson Blvd., Chicago 17, Ill. Attention, Mr. 
Robert E. South, Jr. Uses verses and designs for Christmas cards only. 


GIBSON GREETING CARDS, INC., 2100 Section Rd., Cincinnati 37, Ohio. 
Address the editor. Top prices and thorough consideration. Open market for 
outstanding studio, humorous, and mechanical card ideas. Requirements and 
present needs furnished upon request. Limited general verse market (staff- 
written). 


GOSPEL TRUMPET CO., Fifth at Chestnut St., Anderson, Indiana. Interested in 
greeting card verses of a religious nature with preferably 4 to 6 lines in each verse. 
Pays 50c per line. Schedule for reading is as follows: Everyday Sentiments 
(Friendship, Birthday, Get-Well, Sympathy, Baby Birth, Congratulations, etc.) 
November first. Send Christmas Sentiments February first. 


GREETINGS, INC., 8 Richards Street, Joliet, Il]. Marjorie Grinton, Editor. Espe- 
cially interested in conventional family sentiments for all occasions, both everyday 
and seasonal. Prefers 4-line verses, simple in wording, with a sincere “me to you” 
conversational quality. Special attention given humorous and cute idea dummies. 


HAWTHORNE-SOMMERFIELD, INC., 100 Imlay St., Brooklyn 31, N. Y. Miss 
D. Wiener, Editor. 


HUMMELWORK SALES, INC., 251 Fourth Ave., New York 10, N. Y. Uses greet- 
ing card text for all occasions, with special need for Christmas, Valentine, 
Religious and Birthdays. Material should be in good taste leaning toward 
sophisticated prose, though good verse acceptable. Buys sketches suitable for 
greeting cards. Pays above average rate for unusual material, on acceptance. 


KEEP ’N TOUCH, P. O. Box 212, Framingham, Mass. Needs punch lines for 
sophisticated, humorous contemporary greeting cards with or without art work. All 
cards are clean humor. No off-color. Does not use any slam cards. They aim for 
the sophisticated, offbeat, and the unusual card that says something nice in a 


humorous vein. Pays up to $10 for idea if it is outstanding, but averages around 
$5 an idea. 


METROPOLITAN LITHOGRAPH AND PUBLISHING CO., 167 Bow St., 
Everett, Mass. Always on the lookout for really funny comics of the everyday and 
studio variety. Also major holiday and everyday verses. Address queries to verse 
editor. Query before submitting gencral verse. 


NOVO CARD PUBLISHERS, INC., 3855 Lincoln Ave., Chicago 13, Ill. Art Snook, 
Editor. Wants ideas for everyday line, such as Birthday, Get Well, Wedding 
Congratulations, etc., in addition to ideas for Christmas and Valentine lines. All 
ideas must be comic, with touch of “spice” preferred, and should be in the form of 
a rough sketch adaptable to a French Fold on studio type greeting card. 
Stamped, self-addressed envelope should accompany all ideas. Pays $7.50 for 
each idea accepted. 


THE PARAMOUNT LINE, INC., Box 678, Pawtucket, R. I. Dorothy M. Nelson, 


Editor. Particularly interested in humorous ideas or rough dummies for comic 
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and studio cards. Buy 4 and 8-line verses for both Everyday and all seasonal oc- 
casions, favoring conversational material that is casual rather than sentimental. 
Family captions are especially welcome. Careful consideration given to all ma- 
terial submitted. Reports as promptly as possible. 


JULIUS POLLACK & SONS, INC., 425 Underhill Blvd., Syosset, L.I., N.Y. 
Frances Stinmel, Editor. 


RUST CRAFT PUBLISHERS, INC., Rust Craft Park, Dedham, Mass. Carl 
Goeller, Editor-in-Chief. Top rates for fresh, original material for studio, hu- 
orous, juvenile, religious and general ‘lines. Publishes a monthly market letter 
which outlines current needs—one for studio-humorous, one for general, juvenile; 
and sent to writers requesting them. 


SANGAMON COMPANY, Taylorville, Ill. Attention, Miss Stella Bright. Buys 


outstanding material for conventional, humorous and studio cards for all seasons. 
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AFM—Anmerican Federation of Musicians. 570 Lexington Ave., New York 22, N.Y. 
AGAC—American Guild of Authors and Composers. 158 W.55th St., New York, N.Y. 
AGMA—American Guild of Musical Artists. 247 W. 46th St., New York 36, N.Y. 
AGV A—American Guild of Variety Artists. 1697 Broadway, New York 19, N.Y. 
BMI—Broadcast Music, Inc., 589 Fifth Ave., New York, N.Y. 

CMA—College Music Association. Williams College, Williamstown, Mass. 
MCA—Music Council of America. 3633 S. Racine Ave., Chicago 9, Ill. 
MPA—Music Publishers Association. 47 W. 63rd St., New York 23, N.Y. 


NAMM—National Association of Music Merchants. 25 E. Jackson Blvd., Chicago 
4, Ill. 


SCA—Screen Composers Association. 8782 Sunset Blvd., Los Angeles, Calif. 


ACCADIA MUSIC CO. (ASCAP, AGAC), 992614 Robbins Dr., Beverly Hills, 
Calif. Specializes in popular and semi-popular, all types. Will accept just lyrics if 
unusual. Rate of payment is regular rate, one-half of the usual writer’s royalties. 
Buys full publishing rights and reports semi-annually. 


AGENDA SONGS (ASCAP), Fred W. Thompson, Pres., 1944 Michigan Ave., 
Miami Beach 39, Fla. Specializes in popular and semi-classical songs and 
looks over lyrics as a possibility. 


AIRLOK MUSIC CO. (BMI), 13522 Clinton St., Garden Grove, Calif. Specializes 
in popular and novelty songs. Will accept just lyrics. Payment, percentage of roy- 
alty. Buys masters for recording company, plus other rights depending on situation. 
Reports quarterly. 


ALLSTAR MUSIC PUBLISHERS (CMA) 1110 Washington St., South Houston, 
Texas. Specializes in country and popular tunes. Does not accept just lyrics. 


AMATEUR SONGWRITERS ASSOCIATION, 1075 Boylston St., Boston, Mass. 
Specializes in all commercial type songs. Will accept just lyrics. Royalty payment. 
Buys publishing rights, and reports upon receipt of material. 


ASA MUSIC COMPANY (ASCAP), 6920 Sunset Blvd., Los Angeles. 28, Calif. 
Specializes in all types. Does not accept just lead sheets or lyrics. Must submit 
demonstration record. Payment is percentage royalty. Buys all rights to the 
musical composition including copyright or right to obtain copyright. Reports 
45 days after end of each calendar quarter. 


ATONE MUSIC PUBLISHERS (ASCAP), 6 Carter Place, Woburn, Mass. Spe- 
cializes in popular, country and western, rhythm and blues, rock and rolJ, all types. 
Does not accept just lyrics. Payment is standard rate of royalty percentage. Buys 
standard rights (copyrights and publishing rights). Reports every six months, Au- 
gust and February. 
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AVALON MUSIC, 965 Somera Road, Los Angeles 24, Calif. Specializes in all 
popular types, and will accept just lyrics. Payment one-half of standard royalty. 
Reports semi-annually. 


WILLIAM H. BAUER, INC. (ASCAP), 121 Green Way, Albertson, L. L, N. Y. 
Specializes in jazz and educational music textbooks. Will accept just lyrics. Pay- 
ment, percentage of royalty. Buys mechanical and printed matter. Reports every 
year on November 14. 


BLASCO MUSIC, INC. (ASCAP) 11240 North Oak St., Trafficway, Kansas City, 
Mo. Specializes in popular ballads, novelty, country, western, etc. Will not 
accept just lyrics. Buys no rights. Send postage with material. 


BLUE RIBBON MUSIC CO., Drawer 30, c/o Chaw-Mank, Staunton, Ill. Spe- 
cializes in country, popular, sacred, blues, swing, rock and roll. Will accept just 
lyrics. Payment percentage royalty. Reports in 2 to 6 weeks. Has Blue Rib- 
bon record label, and “Blu J” record label. 


BOARDWALK RECORDS, JAY-BEE MUSIC & BEAL RADIO & TV AGENCY 
(ASCAP, AGAC), 114 So. Ocean Ave., Atlantic City, N. J. Specializes in 
popular songs and commercial jingles, and novelty as well as public service 
offerings. Anxious also for musicians who can adapt tunes to new and fresh 
lyrics or jingles. Payment is percentage on retail sales except PR compositions. 
Upon publication they take over all rights. Joint copyrights on all accepted 
offerings. Report February 15 and August 15 each year. 


BOOSEY & HAWKES, INC. (MPA), 30 West 57th St, New York 19, N. Y. 
Specialize in songs of the type suitable for recital, teaching and educational work. 
Do not accept just lyrics. Payment on percentage. Buy all rights on royalty basis, 
and report annually. 


BRIARCLIFF MUSIC, INC., (BMI), 6365 Selma Ave., Hollywood 28, Calif. Spe- 
cializes in country, pop, rock and roll. Does not accept just lyrics. Contracts for a 
song. Payment, royalty. Reports May 15 and Nov. 15. 


BRIGHTON MUSIC CO., INC. (ASCAP), 225 W. 57th St., Suite 404, New 
York, N. Y. Specializes in popular songs. Does not accept just lyrics. Payment on 
royalty basis, and reports quarterly. 


BRODT MUSIC COMPANY (ASCAP, NAMM, MCA, etc.), Box 1207, Charlotte 
1, N. C. Specializes in sacred octavo music, sacred choral music, organ music and 
band music. Does not accept just lyrics. Rate of payment varies, depending 
on work. Royalty paid on reprints. 


BUMARACK MUSIC (BMI), 1023 N. 67th St., Philadelphia 51, Pa. Specializes 
in all types of songs. Will not accept just lyrics. Pays AGAC standard rates. Buys 
publishing rights, and reports at AGAC standard times. 


JOE BURKE MUSIC CO. (ASCAP), 635 Drexel Ave., Drexel Hill, Pa. Special- 
izes in songs of the late Joe Burke. Buys rights to Joe Burke music only, and 
reports on December 31. 


CAL-LEE MUSIC (BMI), 3839 Sawtelle Blvd., Los Angeles 66, Calif. Specializes 
in all kinds of songs. Will accept lyrics and music and Demo recordings. Rate of 
payment on royalty basis. Buys publishers rights and recording rights, and reports 
45 days after each 6 month period. 


CANDELL MUSIC PUBLISHERS INC. (ASCAP), 2030 Broadway, Suite 204, 
Oakland 12, Calif. Specializes in popular, classical, educational material. Will 
not accept just lyrics. Rate of payment, percentage royalty. Buys complete 
rights, and reports quarterly. 
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CASEY MUSIC, INC. (BMI), P.O. Box 205, Nashua, Mo. See Blasco Music. 


“C. G.” MUSIC DIVISION, “C.G.” RECORDING CORPORATION, 9808 Wil- 
shire Blvd., Beverly Hills, Calif. Specializes in standard pop, folk songs. Will not 
accept just lyrics. Buys publishing and recording rights, and reports semi-annually. 


CHANNEL MUSIC CO. (ASCAP), 1926 North St., Andrews Pl., Hollywood 28, 
Calif. Specializes in popular songs. Will not accept just lyrics. Reports quarterly. 


CLAIBORNE MUSIC (BMI), 4000 Montpelier Rd., Rockville, Md. and.930 F. St., 
N. W., Washington 4, D.C. Specializes in rhythm and blues and pop, some 
country hillbilly and rock and roll. Payment is on percentage basis. Gives 
the regular contract for song writers—50%. Reports every 6 months, August 
15 and February 15. 


CLEARVIEW MUSIC CORP. (ASCAP), 1023 N. 67th St., Philadelphia 51, Pa. 
See Bumarack Music. 


COLUMBUS MUSIC (ASCAP), 1023 N. 67th St., Philadelphia 51, Pa. See Buma- 
rack Music. 


CONGRESSIONAL MUSIC PUBLICATIONS (ASCAP), 474 Ena Road, Hono- 
lulu 15, Hawaii. Specializes in pop, Hawaiian, western. Will accept just lyrics. 
Payment on royalty basis. Buys all publishing rights, and reports August 15 
and February 15. 


CORDIAL MUSIC (BMI), 1926 North St., Andrews Place, Hollywood 28, Calif. 
See Channel Music Co. 


CORNERSTONE PUBLISHING COMPANY (BMI), 6920 Sunset Blvd., Los 
Angeles 28, Calif. See Asa Music Co. 


CROSSROADS MUSIC CO. (CMA, BMI, ASCAP), 56 Ferry St., Newark, N. J. 
Specialize in pop, rock and roll, religious (negro), rhythm and blues, and all types 
of novelties. At times accept just lyrics. Buy no rights, and report semi-annually. 
They state they do not have any song shark activities. 


CULVER MUSIC, See Cal-Lee Music. 


DEAN PUBLISHERS (ASCAP, BMI), 14 Yale St., Nutley, N. J. Specializes in 
rock and roll, and ballads. Will not accept just lyrics. Payment, 3c on piano 
copies and 50% of record royalties. Buys publishing rights, and reports every 
three months. 


DEY-WAY PUBLISHING CO. (ASCAP, BMI), 8029 Limerick, Canoga Park, 
Calif. Specializes in popular. Will not accept just lyrics. Buys no rights. They 
have their own staff. 


DISCMAKER’S PUBLISHING CO. (ASCAP, DG), 550 Fifth Ave., New York, 
N. Y. See Alan Hartwell Music Co. 


DOLLY BEE MUSIC CO. (BMI), 1951 Holmby Ave., Los Angeles 25, Calif. 
Specializes in popular and rock and roll. Will not accept just lyrics. Payment, 
royalty. Buys all rights, and reports every six months. 


ECAROH MUSIC INC. (ASCAP, MCPS of England, Nordisk Copyright Bureau 
of Denmark), 400 Central Park West (Suite 14L), New York, 25, N. Y. Spe- 
cializes in popular and jazz, both lyric and instrumental. Sometimes accepts 
just lyrics. Payment, percentage royalty. Buys rights to publish and _ license, 
and reports quarterly. 


ENSEMBLE MUSIC PRESS (ASCAP), Box 35, Summit, N. J. Specializes in 


woodwind solos and ensemble materials. Sole selling agent is Carl Fischer, Inc. 
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ERICA MUSIC (ASCAP), 35 W. 53rd St., New York 19, N. Y. Specializes in 
instrumental, popular and standard. Will not accept just lyrics. Payment, percent- 
age royalty. Reports biannually. 


FAIRLANE MUSIC CORP. (ASCAP), 1608 North Argyle Ave., Hollywood 28, 
Calif. Specializes in popular. Will not accept just lyrics. Payment, 50% of me- 
chanicals, 4c sheet music. Buys publishing rights and reports quarterly. 


J. FISCHER & BRO., Harristown, Rd., Glen Rock, N. J. Specializes in Catholic 
and other church music—educational, piano teaching, organ, general choral, can- 
tatas, etc. Will not accept just lyrics. 


FRED FISHER MUSIC COMPANY, INC., 1619 Broadway, New York 19, N. Y. 
Specializes in popular. Will not accept songs submitted by mail. Will not ac- 
cept just lyrics. Buys publishing rights, and reports semi-annually. 


GLOBAL MUSIC, INC. (ASCAP), 211 W. 58th St., New York 19, N. Y. Spe- 
cializes in children’s, folk and good pop. Will not accept just lyrics. Payment, 
standard royalty. Buys standard rights, and reports every six months. 


GUILD PUBLICATIONS OF CALIFORNIA, INC. (ASCAP), 3929 Fredonia 
Dr., Hollywood 28, Calif. Specialize only in songs to be used in motion picture 
and television productions. Are not interested in any send-in material. Are serious 
music publishers having a big catalog used as background music material. Buy 
motion pictures, television, recording rights. Report in half year. 


HAP MUSIC INC. (ASCAP, MCPA, AGAC), Suite 1501, 200 West 57th St., 
New York 19, N. Y. Specializes primarily in quality songs of “standard” enduring 
appeal . . . songs of faith and poetic content; especially popular songs promoting 
the idea of the oneness of the family of a man. However, do have rock and roll 
record releases, but never lyrics degrading of youth. Please send resume first, as 
no mail containing unsolicited manuscripts is considered without their card first, 
based on resume sent. Needs are limited in a limited market, and wish to find only 
professionally oriented writers of songs or singing commercials. Where a bona 
fide record need exists, advance against royalties from $50 to $150 is given 
on acceptance. Buys publishing rights only to music or lyrics accepted. Are 
more interested in lyrics than in music, having music writer on staff. Do not 
issue formal financial reports except to preferred stockholders. 


HAR-BOCK MUSIC (SPA), 8715 West Third St., Los Angeles 48, Calif. Will not 


accept just lyrics. Payment 1’%4c. Buys worldwide rights and reports quarterly. 


HARMONY HOUSE OF SAN FRANCISCO (ASCAP), Box 339, Mill Valley, 
Calif. Specializes in new copyrights and re-copyrights only of John Milton Ha- 
gen (ASCAP), Sterling Sherwin (ASCAP), Menlo Mayfield. 


ALAN HARTWELL MUSIC PUBLISHERS (BMI, DG), 550 Fifth Ave., New 
York, N.Y. Specializes in pop, jazz, rock and roll. No country or western. Will 
not accept just lyrics. Standard payment. Buys standard rights and_ reports 
quarterly. 


HARVARD MUSIC, INC. (BMI), 1619 Broadway, New York, N. Y. Specializes 
in popular. Will not accept just lyrics. Buys complete songs. Reports every six 
months. 


HAWAIIAN RECORDING AND PUBLISHING CO., INC. (ASCAP, AGAC), 
P. O. Box 2061, Honolulu, Hawaii. Specializes in popular songs. Will not accept 
just lyrics. Payment, standard AGAC contracts (Royalty). Buys standard AGAC 
contract rights. Reports Dec. 31, June 30. However, presently accepting no further 
material by mail. 
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HODON MUSIC CO. (ASCAP), 1619 Broadway, Room 814, New York, N:Y. 
Specializes in all kinds of songs. Accepts both music and lyrics. Payment, percent- 
age royalty. Buys foreign, American, Canadian rights, and reports semi-annually. 


JAY-BEE MUSIC (ASCAP), 114 South Ocean Ave., Atlantic City, N. J. See 
Boardwalk Records and Beal Radio & TV Agency. 


JUDITH MUSIC (ASCAP), 1023 N. 67th St., Philadelphia 51, Pa. See Bumarack 
Music. 


KALAKAUA PUBLISHERS (ASCAP), P. O. Box 2457, Honolulu 4, Hawaii. 
Specializes in Hawaiian, or tropical style. Will not accept just lyrics. Payment, 
50% of net receipts on records and sheets. Buys no rights, and reports quarterly. 


KANDY MUSIC PUBLISHERS (ASCAP, AFM), 203 N. Wabash, Chicago 1, 
Ill. Specializes in pop music. Will not accept just lyrics. Payment, royalty. Buys 
publishing rights, and reports quarterly and semi-annually. 


KANES MUSIC PUBLISHERS (ASCAP), 80 Riverside Drive, New York, N. Y. 
Specializes in popular songs. Will not accept just lyrics. Payment, 3c per copy sold 
and paid for. Buys no rights, unless full rights, and reports quarterly. 


KEEPSAKE SERENADES, 5880 Hollywood Blvd., Hollywood 28, Calif. Specializes 
in compact-size sheet music. Pay 2¥c royalty per copy. See Wanderlust Songs. 


KOFF MUSIC CO., INC. (ASCAP), P.O. Box 25287, Los Angeles 25, Calif. 
Specializes in educational music, band, orchestra, radio, television, motion picture 
scores. Will not accept just lyrics. Payment, Song Writer’s Protective Association 
Contracts. Buys music rights, and reports annually. 


LANSDALE MUSIC CORP. (BMI), 1023 N. 67th St., Philadelphia 51, Pa. See 
Bumarack Music. 


LESLIE PRODUCTIONS (ASCAP), 57 W. 58th St., New York 19, N. Y. 
Publishes more serious music than pop, but in either case no specialized type. Does 
not publish lyrics. 


LIVINGSTON & EVANS, INC. (ASCAP) AGAC), Suite 307, 6515 Sunset Blvd., 
Hollywood, 28, Calif. Specializes in pop, show, TV. Does not accept just lyrics. 
Payment, percentage of royalty. Buys small publishing rights. Reports 6-month 
periods. 


LORENZ PUBLISHING COMPANY (MPA, CSMPA), 501 E. Third St., Day- 
ton 1, Ohio. Specializes in religious anthems. Accepts lyrics and music. Pay- 
ment, flat fee usually. Royalty in some instances. Buys all rights, and reports 
within approximately one month. » 


LURISTAN MUSIC INC. (ASCAP), 723 Seventh Ave., New York, N. Y. Spe- 
cializes in pop, French and Persian. Will not accept just lyrics. No payment, and 
reports semi-annually. 


MEDALLION SONGS, INC. (CMA, BMI, ASCAP), 56 Ferr St., Newark, N. J. 
See Crossroads Music Co. 


METRIC MUSIC (BM1), 6920 Sunset Blvd., Los Angeles 28, Cal. See Asa Music 
Co. 


MILLS MUSIC, INC. (MPA, MIC, NAMM), 1619 Broadway, New York, N. Y. 
Specializes in standard songs. Will not accept just lyrics. Payment, standard 
royalty. Buys all rights, and reports semi-annually, 


450 Music Publishers 


MITCHELL MUSIC CORP. (ASCAP, AGAC), 345 W. 55th St., New York, N. Y. 
Specializes in popular songs. Will not accept just lyrics. Buys publishing rights, and 
reports twice a year. 


IVAN MOGULL MUSIC LTD., 1619 Broadway, New York, N. Y. Specializes in 


acquiring American “hit” songs for exploitation throughout the world. 


MOPIC RECORDS (ASCAP), Woodstown, N. J. Specializes in country, western, 
also popular. Will not accept just lyrics; interested in completed music, sheet, 
tape or record. Payment has to be agreed upon between both parties. To date 
have bought no rights. Reports in September. 


MOTION PICTURE PRODUCTIONS CORP. (ASCAP), Woodstown, N. J. See 
Mopic Records. 


MUSIC WORLD CORP. (BMI, AGAC, NARAS, CCC), 6087 Sunset Blvd., 
Suite 409, Hollywood 28, Calif. Specializes in popular, novelty, and ballads. Will 
accept just lyrics on novelties. Payment, standard royalty. Buys world rights, 
and reports every six months. 


MUSICLAND PUBLISHING COMPANY (ASCAP, SPA), Suite 530, 9441 Wil- 
shire Blvd., Beverly Hills, Calif. Specializes in all types. 


MYERS MUSIC, INC. (ASCAP), 1920 Chestnut St., Philadelphia 3, Pa. Specializes 
in pop, country and western, hymns, standard. Will not accept just lyrics. 
Payment, percentage royalty. Buys publication rights, and reports June and 
December. 


NATIONAL MUSIC CO. (CMA, BMI, ASCAP), 56 Ferry St., Newark, N. J. 
See Crossroads Music Co. 


NATSON MUSIC CORP. (ASCAP): See Tannen Music, Inc. 


AL J. NEIBURG MUSIC PUBLISHER (ASCAP, AGAC), 321 West 78th St., 
New York 24, N. Y. Specializes in popular songs. Will not accept just lyrics. Pay- 
ment, AGAC royalty agreement. 


NICHOLAS MUSIC (BMI), 1023 N. 67th St., Philadelphia 31, Pa. See Bumarack 
Music. 


NORTHRIDGE MUSIC, INC. (ASCAP, AGAC), 11567 Sunshine Terr., Studio 
City, Calif. See Livingston & Evans, Inc. 


NU-DEY PUBLISHING CO. (ASCAP, BMI), 17823 Collins, Encino, Calif. See 
Dey-Way Publishing Co. 


PARADISE (ASCAP, AGAC), Box 332, Laguna Beach, Calif. (Music Publishing 
and Record Producers, Paul Page, President). Specializes in Hawaiian songs and 
accepts both music and lyrics. Payment, royalty, and reports annually. Records 
under Paradise, Astrology, and North Star labels. 


PERFECTION MUSIC PUBLICATIONS (BMI), 1429 Hawthorne St., Pitts- 
burgh 1, Pa. Specializes in westerns, ballads, rock and roll. Will not accept just 
lyrics. Payment according to standard songwriters contract. Buy no rights. 


PLANEMAR MUSIC CO., (CMA, BMI, ASCAP), 56 Ferry St., Newark, N. J. 
See Crossroads Music Co. 


PLEASANT MUSIC PUBLISHING CORP. (ASCAP), 64 Mechanic St., New 
Rochelle, N. Y. Specializes in foreign, instrumentals, popular, and any song 
they can use. No works accepted without return postage. Payment on percentage 
basis. Buys publishing rights, and reports Jan. 1 and July 1. 
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POPS ‘MUSIC PUBLISHING CO., 94-30—59th Ave., Elmhurst 73, N. Y. 
Specializes in ballads. Will not accept just lyrics. Payment, royalty. 


REGAL MUSIC PUBLICATIONS (ASCAP), 1429 Hawthorne St., Pittsburgh 1, 
Pa. See Perfection Music Publications. 


REVOLVO RECORDS (AGAC), 1432 N. Wilcox Ave., Hollywood 28, Cal. Sce 
Cal-Lee Music. 


G. RICORDI & CO., INC. (MPA), 16 West 61 St., New York 23, N. Y. Special- 
ize in operatic, symphonic, instrumental and educational. Will not accept just 
lyrics. Payment, percentage royalty. Buys musical and dramatic rights, and reports 
semi-annually. 


RIDGE MUSIC CORP. (BMI), See Tannen Music, Inc. 


ROSSDON MUSIC CO., INC. (ASCAP), 6047 Hollywood Blvd., Hollywood 28, 
Calif. Specializes in standards and pop. Will not accept just lyrics. Payment 
percentage. Buys United States and Canadian rights, and reports quarterly. 


ROUND TABLE MUSIC (ASCAP, AGAC), 7720 Sunset Blvd., Los Angeles 46, 
Calif. Specialize in educational music. Publish some popular, but only instrumen- 
tals in this category. Their main effort is audio teaching tools in which they project 
learning devices in song, such as their “Musical Multiplication.” Rarely accept 
just lyrics, and then only if educational material geared to actual curriculum 
needs. Payment, percentage on per unit royalty exceeding AGAC minimum. Buy 
all rights, and report semi-annually. They state the odds are heavily against their 
accepting unsolicited material from lyricists. They produce only those items for 
which there appears to be an existing need. Unlike regular consumer music, their 
catalog must fit into the classroom. 


R. D. ROW MUSIC COMPANY (ASCAP), 353 Newbury St., Boston 15, Mass. 
Publishes all types of classical, educational, sacred and secular music. (Solos 
and choral music). All types piano material, organ material, music for record- 
ers as well as other instrumental combinations. Contracts on royalty basis or 
outright purchase. Royalties paid as soon as possible after January Ist of each 
year. Not responsible for any unsolicited manuscripts. If you wish to submit 
manuscripts, contact publisher by letter, first, stating in detail type of music, 
etc., you wish to submit. 


RYLAN MUSIC CORP. (ASCAP), 545 Fifth Ave., New York, N. Y. Specializes 
in popular songs. Will not accept just lyrics. Buy no rights. 


ST. GEORGE MUSIC (ASCAP), 1023 N. 67th St., Philadelphia 31, Pa. See 
Bumarack Music. 


SALVATORI MUSIC CO. (ASCAP), 2327 - 3rd Ave., Riverside, Ill. Specializes 
in popular songs. Will not accept just lyrics. Payment, royalty. Buys publishing 
rights. 

SAVOY MUSIC CO. (CMA, BMI, ASCAP), 56 Ferry St., Newark, N. J. See 
Crossroads Music Co. 


SHAWNEE PRESS, INC. (MPA, MPPA, MIC, ASCAP), Delaware Water Gap, 
Pa. Specializes in Protestant church anthems, educational music for school use, 
some pop. Lyrics when needed for specific purposes; assignment is made by their 
editorial department. Payment, flat fee for collection or folio use, percentage for 
separate publication. Buys all rights. Royalties are payable semi-annually, on or 
before Feb. 15 and Aug. 15. 


LARRY SHAYNE MUSIC, INC., See Livingston & Evans, Inc. 
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SIMON-JACKSON, INC. (BMI), 6920 Sunset Blvd., Los Angeles 28, Calif. See 
Asa Music Co. 


SOUTHDALE MUSIC CORP., See Livingston & Evans, Inc. 


STASNY MUSIC CORPORATION (ASCAP), 1619 Broadway, New York 19, 
N. Y. Specializes in ballads, folk, semi-religious and novelty songs. Will not ac- 
cept just lyrics. Regular writer’s royalty 3c sheet music, orchestrations 50%, 
mechanicals and other rights payable under contract. 


SUMMY-BIRCHARD COMPANY, (ATPI), 1834 Ridge Ave., Evanston, IIL, 
and 31 W. 57th St., New York, N.Y. Publish educational music materials in 
all categories and music textbooks. Payment varies. Buys all rights. Publishes 
Musical Courier/Music Magazine and Piano Teacher Magazine. Concert Divi- 
sion: Civic Concert Service and National Concert and Artists Corporation. 


TANNEN MUSIC, INC. (CMA), 101 West 55th St., New York 19, N. Y. Special- 
izes in country and sacred songs and popular music. Does not accept just 
lyrics. Does not buy rights. Pays on royalty basis and reports Feb. 15 and Aug. 15. 


TANRIDGE MUSIC, INC. (BMI). See Tannen Music, Inc. 


TUK MUSIC CO. (ASCAP), 13522 Clinton St., Garden Grove, Calif. See Airlok 
Music Co. 


VADO MUSIC COMPANY (ASCAP), 2226 McDonald Ave., Brooklyn 23, N. Y. 
Specializes in popular songs. Will not accept just lyrics. Buys master rights, and 
reports every 6 months. 


VERNA MUSIC (ASCAP), 930 F St., N.W., Washington 4, D.C., and 4000 Mont- 
pelier Rd., Manor Club, Rockville, Md. See Claiborne Music. 


VOLUNTEER MUSIC CO. (CMA, BMI, ASCAP), 56 Ferry St., Newark, N. J. 
See Crossroads Music Co. 


HARRY VON TILZER MUSIC PUBLISHING CO. (ASCAP, MPPA, AGAC), 
2444 Wilshire Blvd., Santa Monica, Calif. Specializes in all type of popular 
songs. Does not accept just lyrics. Pays a royalty on all songs. Buys music 
rights, and reports semi-annually. 


WANDERLUST SONGS (DIV. OF WANDERLUST RECORDS CORP.) 
(ASCAP), 8635 Wonderland Ave., Hollywood 46, Calif. Specializes in popular 
and religious songs. Will not accept just lyrics. Payment, 5% of retail selling 
price of sheet music. Buys publishing and recording rights, and reports semi- 
annually in January and July. 


WEST COAST MUSIC PUBLISHERS (SPA), 8715 West Third St. Los 
Angeles 48, Calif. See Har-Bock Music. 


WHARTON MUSIC CO. (ASCAP), 1023 N. 67th St., Philadelphia 51, Pa. See 


Bumarack Music. 


WYNNFIELD MUSIC CO. (ASCAP, AGAC), 9926% Robbins Dr., Beverly 
Hills, Calif. Specializes in popular and semi-popular, all types. Will accept just 
lyrics, if unusual. Payment, regular rates as prescribed by AGAC, one-half of the 
usual writer’s share. Buys full publishing rights, and reports semi-annually. 


ZUMA MUSIC (ASCAP), c/o Melzer, 200 W. 54th St., New York 19, N. Y. Spe- 
cializes in popular. Must send demo record with lead sheet. Will not accept just 
lyrics. Payment 50%. Buys publishing and mechanical rights, and reports quarterly. 


CALENDAR PUBLISHERS 4: 


Generally speaking, most calendar publishers are interested in clear, sharp, 
black-and-white and color photos. Subjects range from children, animals, 
historic buildings, mothers and babies, rural scenes, and outdoor life pictures 
to bathing beauties and nudes. Photos should have a posterish quality, and 
be taken in horizontal proportions. Most calendar publishers will not con- 
sider color transparencies smaller than 4x5. Payment is very good for full 
rights, less for calendar rights only. . 


GEIGER BROS., 155 Washington, Newark, N. J. 
HALVIN CO., 170 Fifth Ave., New York, N. Y. 
THOMAS D. MURPHY COMPANY, Red Oak, Iowa. Send for brochure outlin- 


ing full requirements before submitting photos. 


OSBORNE-KEMPER THOMAS, INC., Calendar Hill, Cincinnati, Ohio. Contact 
art director as to types of photos wanted. Accepts color only. 


OVAL & KOSTER, INC., 700 W. Washington St., Indianapolis 4, Ind. 


PARKSTONE PRESS, INC., 103 E. 125th St., New York 35, N. Y. Wants four 
color photos preferably 6x8 and 8x10. Pays up to $50 per photo but does not 
purchase special or exclusive rights. 


CLIPPING BUREAUS 


Clippings are a handy, inexpensive method of keeping a record of the 
effectiveness of publicity campaigns and are valuable to authors and pub- 
lishers in measuring activity of books. 


AMERICAN TRADE PRESS CLIPPING BUREAU, 15 East 26th Street, New 
York, N. Y., telephone LExington 2-5968. 


R. H. BACON & COMPANY, 14 E. Jackson, Chicago 4, Ill. 

BURELLE’S PRESS CLIPPING BUREAU, 165 Church St., New York 7, N. Y. 
CAPITAL CITY NEWS BUREAU, ING., 175 Lancaster, Albany, N. Y. 

E. E. GENTRY NEWS SERVICE, Marthaville, La. 

LITERARY CLIPPING SERVICE, 45 W. 18th St., New York 11, N. Y. 
LOREE DEW PRESS INTELLIGENCE, INC., 743 Fifth Ave., New York 22, N.Y. 
LUCE PRESS CLIPPING BUREAU, French Bldg., Topeka, Kans. 

NEW ENGLAND NEWSCLIP AGENCY, INC., 27 School St., Boston 6, Mass. 
REVIEWS ON FILE, Walton, N. Y. 

ROMEIKE PRESS CLIPPING BUREAU, 330 Tompkins Ave., Staten Island 4, N.Y. 
ST. LOUIS AREA NEWS CLIPPINGS, 4242 W. Pine Blvd., St. Louis 8, Mo. 


44 A SAMPLE MODEL’S RELEASE 


In consideration for value received, receipt 
whereof is acknowledged, I hereby give (name of firm 
or publication) the absolute right and permission to 
copyright and/or publish, and/or resell photographic 
portraits or pictures of me, or in which I may be 
included in whole or in part, for art, advertising, 
trade or any other lawful purpose whatsoever. 

I hereby waive any right that I may have 
to inspect and/or approve the finished product or the 
advertising copy that may be used in connection 
therewith, or the use to which it may be applied. 

I hereby release, discharge and agree to 
save (name of firm or publication) from any liability 
by virtue of any blurring, distortion, alteration, 
optical illusion or use in composite form, whether 
intentional or otherwise, that may occur or be 
produced in the taking of said pictures, or in any 
processing tending towards the completion of the 
finished product. 


Date Model 


Address 


Witness 
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ALPHA PHOTO ASSOCIATES, 200 West 57th St., New York 19, N. Y. Judy 
George, Editor. General agency. Wants scenics, story telling pics, action and human 
interest, and pic stories, b&w/color. Spot commercial assignments everywhere. 


AUDUBON SOCIETY, Photo-Film Dept., Robert J. Woodward, Director, 1130 
Fifth Ave., New York 28, N. Y. Acts as a photo agency for over 300 nature pho- 
tographers. They place their photographic material in our files and we in turn sell 
reproduction rights to same. Our files contain over 500,000 black and white, 8x10, 
glossy photos and 25,000 color transparencies. The subject matter covers every 
phase of nature and conservation and wildlife. Rates begin at $15 per b&w print, 
one-time reproduction. 


AUTHENTICATED NEWS INTERNATIONAL, 170 Fifth Ave., New York, N. Y. 
Jesse J. Seigel, Editor. Picture features and picture stories. Especially wants 8x10 
photos that are well captioned. Purchase on a royalty basis. 


BETTMANN ARCHIVE, INC., 136 East 57th St., New York 22, N. Y. Otto Bett- 
mann, Director. Old photographs and prints on any subject—science, medicine, 
sports, events: ancient times to 1920’s. 


BIPS: See page 460. 


BLACK STAR, 305 East 47th St., New York 17, N. Y. Kurt Kornfeld, Editor. Pic- 
ture Agency Council member. Mostly staff-supplied, but will look at good picture 
stories. 


CAMERA CLIX, 19 W. 44th St., New York, N. Y. Stock photos in color. Looking 
primarily for U.S.A. scenics, hunting and fishing themes. Pays outright or on a 
consignment basis. 


COMBINE PHOTOS, Room 514, 50 E. 42nd St., New York 17, N. Y. Mike Dray- 
son, Editor. Member Picture Agency Council. 


A. DEVANEY, INC., 227 East 47th St., New York 17, N. Y. A. Devaney, Editor. 
Member Picture Agency Council. Buys negatives and all rights of stock pictures. 


EWING GALLOWAY (Stock Photos), 420 Lexington Ave., New York 17, N. Y. 
Thomas McGeough, Editor. All types of photos except news and personalities are 
wanted. Special attention given to clean, clear and typical scenes, not offbeat 
types of photography. Either buys negatives or handles on royalty basis. 


FOTO/FIND PICTURE AGENCY, Engineers Bldg., Cleveland 14, Ohio. Wm. 
C. Baughman, M.Sc., Editor. Interested in top professional quality 4x5 or 
larger color transparencies and black and white 8x10 photographs. These photo- 
graphs are sold to publishers and advertising agencies. Usual picture agency com- 
mission arrangements. Send stamped addressed envelope for Photographic Require- 
ments Sheet. Queries welcomed from expert photographers in various fields of 
specialization: News and Magazine, Picture Story, Covers, Aerial, Industrial, Archi- 
tectural, Travel, Exploration, Repetitive Flash, Illustration, Nature and Wildlife, 
Scientific, Agricultural, Underwater, others. Assignment arrangements available 
to qualified professionals, upon examination of samples—for advertising, maga- 
zine, and general publishing photographic work. FOTO/FIND does researching to 
locate hard-to-find photographs and specialized photographic talent. Only superior 
quality photographic technique is acceptable. Registration of photographers and 
equipment is invited for assignment and photo source consideration. (File card 
blank form supplied upon request. ) 
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FREE-LANCE PHOTOGRAPHERS GUILD, 110 W. 32nd St., New York 1, N.Y. 
Arthur Brackman, President. World’s largest agency for color photographers. 


GLOBE PHOTOS, INC., 67 West 44th St., New York 36, N.Y. Elliott Stern, 
Editor. Interested in photojournalistic features of 10 to 30 pictures in color or 
black and white. Professional photography is essential. Payment is 50-50 on black 
and white, 60-40 on color, month following sale. 


KEYSTONE PRESS AGENCY, INC., 170 Fifth Ave., New York 10, N. Y. Leslie 
J. Jekely, Editor. Member Picture Agency Council. Own offices around the Free 
World. Picture library and stock pictures. International newspicture and feature 
service. Worldwide assignments. Agents for meritorious photographers. 


FREDERIC LEWIS, 370 Seventh Ave., New York 1, N.Y. Wants all types of 
photos except news. No assignments given. Collections must number a minimum of 
2,000 photos on a variety of subjects. Purchased on consignment or commission. 


MAGNUM PHOTOS, INC., 15 West 47th St., New York, N.Y. Gedeon de 
Margitay, New York Bureau Chief. Member Picture Agency Council. Owned and 
operated by members of a photographers’ co-op group. 


MONKMEYER PRESS PHOTO SERVICE, 15 East 48th St., New York, N. Y. 
Hilde Monkmeyer. Member Picture Agency Council of America. Looking for top 
color pictures and b&w’s in the educational geographical and nature field. 


NANCY PALMER PHOTO AGENCY, 130 E. 37th St., New York 16, N. Y. In- 


terested in photojournalism and editorial advertising. 


PHOTO RESEARCHERS, INC., 17 East 57th St., New York 22, N. Y. Jane Segaitz 
Kinne, Special Nature, Wildlife, Science Editor. All efforts in color and black and 
white. Travel, abstract, and specialized fields. All sizes are looked at. In travel 
photographs, pictures showing activities such as agriculture, industry, festivals, 
and people doing things that are typical of the area are especially needed. The 
photographer maintains ownership of his photographs. This company sells only 
the reproduction rights in both black and white prints and original color trans- 
parencies. 


PICTURE AGENCY COUNCIL OF AMERICA, 520 Fifth Ave., New York 36, 


N. Y. This is a trade association concerned with fair industry practices. 


P. I. P. PHOTOS, (Photographs—International Publicity), 507 Fifth Ave., New 
York 17, N. Y. Tomas D. W. Friedmann, Editor. Interested in exciting, enter- 
taining and emotion-evoking picture stories. Send for their booklet describing 
their needs (25c to cover handling). 


PIX INCORPORATED, 236 E. 46th St., New York 17, N. Y. Leon Daniels, Editor. 
Specializes in handling photo features, both in black-and-white as well as color. 
Sets should be taken with a journalistic feeling, suitable for publication in 
national magazines. Color in all sizes accepted. Landscapes and scenics, prefer- 
ably in 4x5 size. Most editors and art directors accept 24%4x21%4, and 35mm size, 
especially for action shots. In many cases 35mm preferred to 244x2%. Every pic- 
ture to be well captioned. Prints in black-and-white should be preferably 8x10 or 
11x14 in size and in glossy or semi-matte finish. Reports promptly. Payment is on 
50-50 basis for black-and-white photographs and 60-40 for color transparencies, 
60% of all amounts received going to the photographer. 


RAPHO-GUILLUMETTE, ING., 59 East 54th St., New York 22, N. Y. Charles 
Rado, Editor. Member Picture Agency Council. 
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THREE LIONS, 545 Fifth Ave., New York, N. Y. Mr. Lowen, Editor. Picture 


Agency Council member. Wants color transparencies of a professional quality only, 
4x5 or larger preferred. 


UNDERWOOD & UNDERWOOD NEWS PHOTOS, 3 W. 46th St., New York 
36, N.Y. Black & white and color of scenics, agriculture, industry and science, 
home exteriors, building and highway construction, personalities, human interest, 


children, babies and animals. Model releases required. 50% royalty. Query before 
submitting. 
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Syndicates sell editorial copy to publishers on a commission basis, with the 
author receiving 40 to 60 per cent of the gross proceeds. Some syndicates, 
however, pay the writer a salary or a minimum guarantee. Writers of top 
syndicated columns may earn $50,000 or more per year. 

The aspiring syndicate writer must first make sure his work won’t be competing 
in an already flooded field. Second, he must select a syndicate which will 
properly promote his material. It’s best to query the editor first, enclosing 

a stamped addressed envelope. 


ADCOX ASSOCIATES, INC., 821 Market St., San Francisco 3, Calif. Glenn Ad- 
cox, Editor. Syndicates columns, comics, and special material. Pays 50% royalty. 
Buys worldwide rights. 


ALLIED FEATURE SYNDICATE, 317 Citizens Bldg., Cleveland 14, Ohio. Je- 
rome Langell, Editor. Syndicates cartoons, columns and other features for daily 
and Sunday newspapers. Pay 50% royalty. 


AMERICAN FEATURE SYNDICATE, P. O. Box 3122, M.S.S., Tallahassee, Fla. 
Chester Palm, Editor. Uses continuing articles and filler-type features which are 
principally staff-written. Fees vary upon negotiation. Buys First North American 
publication rights. 


AP NEWSFEATURES, 50 Rockefeller Plaza, New York 20, N. Y. M. J. Wing, 
General Editor. 


ARCADIA FEATURE SYNDICATE, P. O. Box 5263, Chicago 80, Ul. Ronald 
Anders, Editor. Syndicates weekly columns for all types (300-400 words). Pay 50% 
royalty. Buy all rights. 


ALEX S. ARNOTT SYNDICATE, 133 Gamble Ave., Toronto 6, Ont. Canada. 
Alex S. Arnott, Editor. Uses newspaper columns, not more than 1,000 words each 
issue. Pays 50% royalties. Also uses stories, not more than 2,000 words, 10% com- 
mission on sales. Reading fee on all submissions $1.00 each 1,000 words. Send 
twelve issues of columns with return postage. 


ASSOCIATED ARCHITECTS, 606 Plainfield St., Providence 9, R. I. James 
McEleney, Editor. Syndicates fragments, filler material, illustrated plan booklets, 
illustrated homes. Pay flat fees. At present, buy no rights. 


ASSOCIATED NEWSPAPER SYNDICATE, see The Bell Syndicate. 


AUTO NEWS SYNDICATE, P. O. Box 895, 1103 Mortgage Guarantee Building, 
Atlanta 1, Ga. Don O’Reilly, Editor, Syndicates articles, photos, cartoons on auto- 
motive subjects. Pays 50% royalty. No flat fees. 


THE BELL SYNDICATE, ASSOCIATED NEWSPAPERS, CONSOLIDATED 
NEWS FEATURES, INC., McCLURE NEWSPAPER SYNDICATE, 230 West 
41st Street, New York 36, N. Y. Elmer Roessner, Editor. This syndicate handles only 
regular, long term features, daily, three times a week, weekly and at other regular 
intervals. These features include comic strips, comic pages, columns and other 
types of general newspaper features. Payment is on percentage of income, arrived 
at by negotiation. These syndicates do not handle single articles or short-term fea- 
tures. They prefer dealing with professionals, as they find amateurs and tyros rarely 
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come up with successfully salable features. Buys occasional news features, largely 
from practicing reporters and correspondents. Prices range up to $25 an article; 
more by special arrangement. 


BIPS—Bernsen’s International Press Service Ltd., 15 E. 40th St., New York 16, N.Y. 
Theo C. Bernsen, Editor; Jim MacFarlane, Asst. Editor; Ad. Van Tassel, Euro- 
pean Editor (Antwerp-Belgium office). Specialize.in photo-features, both b&w and 
color. Want human interest, oddity, gimmicky, popular mechanical, scientific, 
medical, etc., material suitable for syndication through own branches (London 
Paris, Hamburg, Milan, Stockholm, Antwerp, Amsterdam, Sydney) in many 
countries. Give full information, well researched. Willing to syndicate, but pre- 
fer to assign free-lancers either on BIPS’ ideas or photographer’s ideas. Buy 
material outright and pay on acceptance. Query with picture story ideas. 


AL BLOCK, 2224 W. Farwell Ave., Chicago 45, Ill. Al Block, Managing Editor. 


BOATING FEATURES SYNDICATE, 110 W. 47th St., New York 36, N. Y. J. 
Kenneth Whitteker, Editor. Buys boating features. Author should submit work on a 
continuous basis, otherwise for 13 or 26 weeks. 


CARR SYNDICATE FEATURE GROUP, L 213 Matteson, Villa Grove, Illinois. 
Patrick Carr, Editor. Reviews of mass media items such as toys, books, records, 
series for juveniles. Pays 50% royalty. Buys U. S. and foreign rights. 


CENTRAL PRESS, 1013 Rockwell Ave., Cleveland, Ohio. Courtland Smith, Edi- 
tor. Syndicates feature stories, photos. Pay flat fees. Buy first rights. 


CHICAGO TRIBUNE-NEW YORK NEWS SYNDICATE, INC., 220 East 42nd 
St., New York 17, N. Y. Maurice T. Reilly, Executive Vice-President. Uses 
comic strips and columns. Pays 50% royalty and buys newspaper syndicate rights 


for U.S. and Canada. 
CHRISTIAN PICTURE-STORY PRODUCTIONS, 5726 Case Ave., No. Holly- 


wood, Calif. Vernon Rieck, Editor. Uses “comic-strips”; however, needs mostly 
story material. Pays flat fees and buys comic-strip rights only. 


CHURCH NEWS SERVICE, Suite 889, National Press Bidg., Washington 4, D. C. 
Larston D. Farrar, Editor. Buys features on religion that are of continuing interest 
and photographs and high-type one shots. The series should include several sam- 
ples. Pays 50% of gross and buys syndicate rights here and abroad. 


CLASSIFIED KITTY SYNDICATE, 1700 Fishinger Rd., Columbus 21, Ohio. 
T. H. Mitchell, General Manager. Syndicates art work for weekly newspapers. 
Pays 40% royalties. 


CONSOLIDATED NEWS FEATURES, INC. See the Bell Syndicate. 


COPLEY NEWS SERVICE, 940 Third Ave., San Diego 12, Calif. Rembert James, 
. Editor. 


COUNTRY GOURMET, Taconic Road, Salisbury, Conn., Claire B. Ackerman, 
Editor. Syndicates cookery columns, Broadway gossip column. Pays 50% royalty. 


CRAFT PATTERNS, North Ave. and Route 83, Elmhurst, Ill. Mrs. Ruth Hall 
Smith, Editor. Robert James Smith, Publisher. 


CRISWELL PREDICTS, TV-Building—One, 6620 Selma Ave., Hollywood 28, 
Calif. Jeron King Criswell, Editor. Uses articles on predictions and phophecies 
for which he pays a flat fee. 


CRUX NEWS SERVICE, Shickshinny, Pa. Thourot Pichel, Editor. Considers the 
“Unknown” in Political History. Usual rate of payment. 
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SUN-TIMES DAILY NEWS SYNDICATE, 401 N. Wabash Ave., Chicago 11, Il. 
W. M. Thompson, Editor. No fiction, photographs or single articles. Only con- 
tinuing daily or Sunday strips, panels, columns or features. Reports in two weeks. 
Pays on standard syndicate royalty basis, prorated on newspaper payments. 


DONEN HUMOR SERVICE, 2065 Creston Ave., Bronx 53, N. Y. Harry 8. 
Donen, Editor. Syndicates humorous fillers, anecdotes. Is always looking for the 
unusual in humor. Pays according to the material accepted. Buys all rights. 


DOUBLEDAY SYNDICATE, 575 Madison Ave., New York 22, N. Y. John R. 
Mong, Manager. 


DOUGLAS WHITING, LTD., 1411 Crescent St., Montreal 25, Quebec, Canada. 
D. P. Whiting, Editor. Uses science panels, comic strips, contest promotions and 
puzzle features. Pays royalties of up to 40% and flat fees according to the feature. 
Buys exclusive rights. 


FARRAR’S NEWS FEATURES, Suite 889, National Press Bldg., Washington 4, 
D. C. Larston D. Farrar, Editor. Services of all kinds of publications from daily 
newspapers to house organs in the U. S. and abroad. Seeking continuing features. 
No one shots or serials. Want snappy short features that we can sell once and serve 
to a client for a long time. Pays 50% of gross, as a rule. Has tie-in with syndicates 
in other countries. Reports promptly. 


FINE ART FEATURES, 3001 Carson Ave., Indianapolis 27, Ind. Hubert J. Mertz, 
President and General Manager. 


GATES FEATURES, INC., 149 Madison Ave., New York, N. Y. Art Gates, Editor. 
Syndicates cartoons and any salable newspaper features. Sometimes pay flat fees; 
royalty payments by arrangement. Usually buy all rights. 


GENERAL FEATURES CORPORATION, 250 Park Avenue, New York 17, N. Y. 
S. George Little, President. Not interested in spot releases. Uses only comic strips, 
panels, columns, columnists, etc., for daily and Sunday newspapers on a long-range 
syndicate basis. 


GILMARK FEATURES SYNDICATE, 525 Lexington Ave., New York 17, N. Y. 
Lou Shainmark, Editor. 


GLANZER NEWS SERVICE, 223 Coldstream Ave., Toronto 12, Ont., Canada. 
Phil Glanzer, Editor. While they are actually editorial correspondents and repre- 
sentatives in Canada for a number of American weekly and monthly publications, 
they also take care of the editorial requirements of a number of Canadian publica- 
tions as well. They do not accept much free-lance material. Can use some articles 
on credit and collections; also on the Small Claims Court. 


GLOBE SYNDICATE, 2207 Prospect Ave., Spring Lake, N. J. Monte F. Bourjaily, 
Editor. 


GOODWAY PRINTING CO., 80 Worth St., New York, N.Y. Celia Fiddler, Editor. 
Buy about six articles per month for various clients. Can deal with health, medi- 
cine, safety, international affairs, social sciences, economics. Material must be 
authoritative. Query first. Preferred length is 4,000 to 6,000 words. Payment varies, 
minimum of $800. Will buy photos submitted with articles and are open to re- 
print articles that fall into the above classifications. 


W. L. GORDON FEATURES, 37 W. Seventh St., Cincinnati 2, Ohio. A. C. Gor- 
don, Editor and Manager. Educational features—women’s pages, editorial page, 
puzzles, “do-it-yourself,” verse, cartoon panels. Fees arranged with wriers. 


HALL SYNDICATE, INC., 30 E. 42nd St., New York 17, N. Y. Robert Walton, 
Editor. Syndicate columns and comics on 50-50 basis. Rights bought vary. 
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HAMPTON PRESS, FEATURES SYNDICATE, 5 Dick St., Henley, N.S.W., 
Australia. L. Brilliant, Manager. Syndicate photo features and photo stories pos- 
sessing universal appeal, pin-ups, romance fiction (2,000 to 4,000 words), pock- 
etbook novels of all types, including westerns and detective stories (printed copies 
only). Cannot place offbeat material, children’s stories, poetry or religious 
stories. Where possible, like to have at least four or five copies of each story 
or feature. No objection to tearsheets. All material must be accompanied by 
two or more International Reply Coupons and a self-addressed envelope. 


HOBBY TIMES, 62 Princeton Rd., Parlin, N. J. Frank Del-Witt, Editor. 


HOLLYWOOD PRESS SYNDICATE, 6605 Hollywood Boulevard, Hollywood 28, 
Calif. Joseph B. Polonsky, Editor. Handles foreign rights to any fiction or feature 
material and books already published in this country. Buys black and white photos 
showing places and things; odd, original; baby and animal photos. Also pictures in 
color. Reports in four months. Payment is on 50-50 basis, on publication. 


L. AND W. HUBBARD, 3701 Connecticut Ave., N.W., Washington 8, D.C. Walter 
W. Hubbard, Editor. Buy first newspaper or magazine rights only. At present time 
not taking on any new material. 


INTERNATIONAL RELIGIOUS NEWS SERVICE, 1111 Elizabeth St., Pasa- 
dena 6, Calif. D. Carl Yoder, Director Emeritus. Dorothy L. Yoder, Managing 
Editor. 


JEWISH TELEGRAPHIC AGENCY, 600 First Ave., New York, N. Y. Boris 


Smolar, Editor. Syndicate articles on Jewish subjects. Pay 1c per word. 


KEISTER ADVERTISING SERVICE, King Street, Strasburg, Va. Wm. E. 
Keister, Editor. Uses religious articles for which they pay flat fees. Buys exclusive 
rights. 


KEYSTONE NEWSPICTURE SYNDICATE, 170 Fifth Ave., New York 10, N. Y. 
Leslie J. Jekely, Managing Editor. Interested in free-lance photographs in the news 
field and human interest category. Buys photos for their regular services and acts 
as agent for any meritorious photo material. 


KING FEATURES SYNDICATE, 235 E. 45th St., New York 17, N. Y. E. B. 


Thompson, Editor. Syndicate columns and comic strips. Buy world rights. 


JEROME LEE SYNDICATE, 218 W. 47th St., New York 36, N. Y. Jerome Lee, 
Editor. Syndicate travel, theater, movies, radio, TV material (articles and photos). 
Pay flat fees or 10% royalty. 


McCLURE NEWSPAPER SYNDICATE. See The Bell Syndicate. 


McNAUGHT SYNDICATE, INC., 60 East 42nd Street, New York 17, N. Y. 
Mildred M. Bellah, Editor. Buys cartoons and comic strips and wants at least three 
weeks inked in and synopsis. 


MARLEY PRESS SERVICE, R.R. 2, Nokomis, Ill. C. F. Marley, Editor. Agri- 
cultural press service. Deal in pictures and articles relating to modern family 
farming, both as to the technical and human interest aspects. Query if you have 
outstanding photo or fact material. 


NATIONAL NEWSPAPER SYNDICATE, 20 N. Wacker Dr., Chicago 6, Ill. 
John G. Stefanski, Feature Editor. 


NATIONAL WEEKLY NEWSPAPER SERVICE, 100 E. Main St., Frankfort, Ky. 
Farnham F. Dudgeon, Editor. 


NC FEATURE AND PICTURE SERVICES, National Catholic Welfare Confer- 
ence, 1312 Massachusetts Ave., N.W., Washington 5, D. C. Virginia Sobotka, Fea- 
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ture Editor; Robert L. Johnston, Picture Editor. Uses articles, short stories, 
poetry, and pictures for special Easter, Christmas, and School Supplements. Sub- 
ject must be appropriate to season and of interest to readers of Catholic diocesan 
newspapers. Maximum length for nonfiction, 1,500 words; for fiction, 2,000 
words. Pays on acceptance. The picture service uses pictures of current Catholic 
news events or subjects of general Catholic interest. Action pictures preferred 
and pictures that canbe synchronized with the news. Payment varies according to 
type and quality of material accepted. 


N. C. W. C. FEATURE SERVICE, 1312 Massachusetts Ave., N. W., Washington 
5, D. C. Virginia Sobotka, Editor. Buy articles, short stories for children and adults, 
poems, fillers, photos, drawings. All material must be of interest to Catholic readers. 
Buy a good deal of seasonal material. Pay flat rates. 


NEWSPAPER ENTERPRISE ASSOCIATION, 1200 W. Third St., Cleveland 13, 
Ohio, and 461 Eighth Ave., New York 1, N. Y. Boyd Lewis, Executive Editor. Uses 
novel-length adult fiction for serials, also short shorts (fact and fiction, 800-word 
maximum) for juvenile readers. As a rule, buys second rights on serial fiction. Also 
uses short news features, 300-800 words, with pictures. Send fiction and juveniles to 
Cleveland office, and features to New York office. 


NEW YORK HERALD TRIBUNE SYNDICATE NEWS SERVICE, 230 W. 
41st St., New York 36, N. Y. Lloyd D. Hagan, Director. Syndicates Herald 
Tribune features; buys occasionally from free-lancers. Columns, comics, features. 
Justin L. Faherty, News Service Editor, buys free-lance news coverage and news 
features. 


NORTH AMERICAN NEWSPAPER ALLIANCE, 229 W. 43rd St., New York 
36, N. Y. Sid Goldberg, Editor. Daily file to leading U. S. and Canadian news- 
papers, also to South America, Europe, Asia and Africa. Uses no fiction. In the 
market for first-class nonfiction suitable for feature and editorial pages of the best 
newspapers. Only the highest quality material considered, and this only where there 
is distinct news value in the story, with feature development. The story must be 
slanted for newspapers, must be self-explanatory, factual and well condensed. It 
must add measurably to the public’s information or understanding of the subject, 
or be genuinely entertaining. Broad general interest is the key to success here. Uses 
many news stories in series form. Where opinions are given, the author should ad- 
vise, for publication, his qualifications to comment on specialized subjects. Article 
should keep within 800 words if possible. The news must be exclusive to be con- 
sidered at all. Reports usually within a week. Rate varies considerably in keeping 
with the merit, is fair but not high; $25 per article is a good average, but material 
valuable enough to command higher price is most in demand. Payment is made 
on distribution to their papers. Publishes world rights. 


NORTH JERSEY PRESS BUREAU, 16 Lynne Ave., Hawthorne, N. J. Harold 
Lateham, Editor. Primarily interested in photos of celebrities, architecture, 
scenery, science discoveries, good cheesecake, TV and movie personalities in in- 
formal, candid poses and family gathering. Also photos of folklore Ameri- 
cana. Glossy 8x10 for distribution in Europe on speculation only. 


PAGE ONE SYNDICATE, 415 Lexington Ave., New York 17, N. Y. H. R. Wishen- 
grad, Editor. Syndicate columns, comics, book serializations. Pay 50% royalties. 
Buy second serial rights. 

PRESS ALLIANCE, INC., 225 Broadway, New York 7, N. Y. Uses feature articles, 
cartoons, news features, fiction and nonfiction for continental Europe, Scandina- 
vian countries, and Middle East. 


PUBLISHERS SYNDICATE, 30 N. LaSalle St., Chicago 2, Ill. Harold H. Ander- 
son, Editor. 
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REGISTER AND TRIBUNE SYNDICATE, 715 Locust St., Des Moines 4, Iowa. 
Bruce Horton, Gen. Mgr. Uses newspaper fiction, 36 installments. No articles or 
photographs. Uses newspaper panels, strips, columns. Reports in two to four weeks. 
Payment depends on contract. 


CHARLES REICHBLUM SYNDICATE, First Floor, Penn-Sheraton Hotel, Pitts- 
burgh 30, Pa. Charles Reichblum, Editor. Syndicate columns, art, serials. Payment 
by arrangement; also rights bought. 


RELIGIOUS NEWS SERVICE, 43 W. 57th St., New York 19, N. Y. Lillian R. 
Block, Managing Editor. Daily news stories and weekly features. Nonsectarian. 
News must have national value. Correspondents are needed in some areas of the 
country. Also in the market for good glossy pictures of religious interest, and 
scenics, inspirational photos, etc. Pays 2c a word and $5 for each accepted photo- 
graph. Weekly radio script prepared by staff. 


ROBERTS NEWS SERVICE, 21 Webb Rd., Westpoint, Conn. Robert Espen- 
scheid, Editor. Syndicate cartoons, material dealing with human behavior. Pay 50% 
net royalties. Buy no rights. 


SCIENCE SERVICE, 1719 N St., N. W., Washington, D.C. Watson Davis, Editor. 
Uses science news, usually 300 words; but very little is purchased except from regu- 
lar correspondents. Must be authenticated by authorities. Buys science photographs. 
Reports in a week. Payment depends upon material. 


SEVEN ARTS FEATURE SYNDICATE, 660 First Ave., New York 16, N. Y. 
Nathan Ziprin, Editor. 


B. P. SINGER FEATURES, Kurt Singer, 521 Lido Pl., Fullerton, Calif. P. O. Box 
3668. Uses 8 features every week and they are distributed to publications in 30 
countries. Our current needs for foreign reprint rights (no originals) are the fol- 
lowing: a) Profiles of famous people—1-3 parts; b) Men’s fiction; c) Women’s fic- 
tion (high standards only); d) Adventure features (which are not blood-dripping 
nor over-sexed); e) Color transparencies; f) Westerns—short stories and books; 
g) Books published in the USA by publishers who can ship their books through the 
U.S. mail. We accept only previously published material. In the feature field 
they buy outright or on a 50-50 basis, but are only in the market for printed 
material for which they like foreign reprint rights. Also interested in interviews 
with famous people or profiles of famous people. 


SMALL HOUSE PLANNING BUREAU, 1001 First St., So., St. Cloud, Minn. 
W. A. Nierengarten, Editor. Uses mostly two column mats with descriptive copy for 
weekly small house design. 


SUPERIOR FEATURES SYNDICATE, INC., 160 Plandome Rd., Manhasset, N.Y. 
Andre F. L’Eveque, President. Columns, cartoon strips, puzzles, special: series. 50% 
net sales. Buys newspaper publication rights. 


TORONTO TELEGRAM NEWS SERVICE, 233 Bay St., Toronto, Ontario, 
Canada. Raymond Argyle, Editor. Topical series, with pictures, dealing with sub- 
jects in the news, travel, adventure, politics, science. Pays 50% and occasionally 
pays flat fees. Buys first time newspaper and magazine rights. 


TRANSAMERICAN FEATURES COMPANY, P. O. Box 112, Brooklyn 9, N. Y. 
Everett R. Harvey, Managing Editor. Sustaining, rather than one-shot features, are 
needed in several areas, and free-lancers are free to submit either finished 
material, or ideas in the rough, without a letter of query. No photographs or 
cartoons at present. Fresh, sparkling, inspirational stories of a sustaining nature 
in 500-750 word units are sought in the children’s field, and the teen-ager’s. Light, 
romantic fiction for the housewife; good detective fiction for the suburban father, 
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in the same word lengths, are welcomed. Feature ideas, and they must be sustain- 
ing, should have national interest and appeal. Humor is also urgently needed, in 
almost any form. No financial features are needed, however. Reports in two weeks. 
Payment is based upon a 60-40 basis, with the writer receiving, monthly, sixty 
per cent of the gross income from his feature. 


TRANSAMERICAN NEWS SERVICE COMPANY (same as above) needs quali- 
fied native writer overseas for features behind-the-news in troubled areas; how cur- 
rent events are affecting the everyday lives of femilies, i.e., living in Cuba, Africa, 
the near-East. A sustaining feature on one typical family in particular, how they 
live, their thoughts and hopes in human: interest style. Pro-Western aspect only. 
Scripts must be in English, accompanied by return postage. Payment by special ar- 
rangement. Reports as promptly as mail permits. 


TRAY PRODUCTIONS, INC., P. O. Box 804, South Bend 24, Indiana. Porter B. 
Williamson, Editor. Wants articles, feature material, special subjects. Payment sub- 
ject to negotiation. Buys newspaper and magazine publication rights only. 


U-B NEWSPAPER SYNDICATE, 15155 Saticoy St., Van Nuys, Calif. Steve 
Ellingson, Editor. Syndicate articles, photos and do-it-yourself ideas. Pay flat rates, 
which vary with each release. Buy all rights. 


UNITED FEATURE SYNDICATE, 220 E. 42nd St., New York 17, N. Y. James 
L. Freeman, Editor. Uses articles and comics. Payment varies. Buys serialization 
rights. Concentrates on comics, sustaining columns, special features, occasional 
special series. 


UNITED OVERSEAS PRESS, 505 Fifth Ave., New York 17, N. Y. Rudolph 
Brent, Editor. Syndicating short stories, westerns, love stories, features with pictures 
from the entertainment field for use in foreign countries only. 


UNITED PRESS INTERNATIONAL, 220 E. 42nd St., New York 17, N. Y. Roy 


Mehlman, Director. Uses news and features. 


WASHINGTON NEWS FEATURES, Albee Building, Washington 5, Q. C. U. V. 
Wilcox, Editor. Specializes in finance. Buys outright. 


WIDE WORLD, 50 Rockefeller Plaza, New York 20, N. Y. Max Desfor, Editor. 


Interested in news and features. 


WOMEN’S NEWS SERVICE, 230 W. 41st St., New York, N. Y. Elmer Roessner, 
Editor. Buys occasional news features, 350-600 words, from practicing reporters 
and correspondents. Pays $25 per feature; more by special arrangement. 


WORLD UNION PRESS, 507 Fifth Ave., New York City, N. Y. (N.Y.C. Bureau), 
(Headquarters, Israel). New York Editor, David Horowitz. Israeli Editor, Moshe 
Ben Shachar. Full UN coverage, general news items, features, books, theater, etc. 
Pays flat fees. ‘ 


WORLDWIDE PRESS SERVICE, 333 E. 46th St., New York 17, N. Y. Arthur 


Fletcher, Exec. Editor. Interpretive news and features from overseas. 
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BROADWAY PLAY PRODUCERS 47 


What is the function of a producer? He is the chief of all combined operations. 
Compare him to a builder. A builder gets an architect’s design (script) that 
appeals to him. Then he sets out to turn it into a show. He negotiates the 
financing. He hires a general construction man (director), and sub-contractors: 
the scenic designer, the costume designer, press agent, company manager, 

stage manager, and so on. The producer governs and supervises them all, until 
the finished product meets his approval. Then he calls in the public. 


ROSE-ADAIR THEATRICAL ENTERPRISES, 250 W. 57th St., New York 
19, N. Y. Specializes in the variety field at present. 


AMERICAN NATIONAL THEATRE AND ACADEMY, 1545 Broadway, N.Y.C. 
Is a theatrical service organization, dedicated to extending the living theater beyond 
its present limitations by bringing the best in the theater to every stage in the 
Union. 


MILTON BARON PRODUCER, 333 W. 57th St., N.Y.C. General Manager for 
other producers. Looks at original plays. 


CHARLES BOWDEN, 137 W. 48th St., New York 36, N. Y. Past productions have 
included both dramas, such as Caligula and Tennessee Williams’ Twenty-Seven 
Wagons Full Of Cotton; one woman performances, such as Ruth Draper and 
Ethel Waters; and light comedies such as Fallen Angels and Hotel Paradise. 
Thus, the firm does not specialize in any one type of production. The firm 
looks at original plays that have the requirements of intelligent writing, and 
development of fresh and original subject, which can sustain an audience’s 
interest through the medium of the actors and the director. He has also produced 
three national companies of Auntie Mame. 


ROBERT BREEN, 139 W. 44th St., N.Y.C. Talented producer and director. He 
produced and toured Porgy and Bess all over the world. Then recently, Free & Easy. 
Breen was also the activator and initial Executive Director of ANTA (American 
National Theatre & Academy). It was during his tenure that the EXPERI- 
MENTAL THEATRE and the ANTA PLAY SERIES functioned. He specializes 
in unusual poetic plays of a daring nature and will look at originals only. Also very 
interested in filtn scripts. 


CITY CENTER OF MUSIC AND DRAMA, 130 W. 56th St., N.Y.C. They pro- 
duce revivals only, mostly recent Broadway hits. 


FRED COE, 234 W. 44th St., N.Y.C. Mr. Coe was a television producer. Then he 
came to Broadway with Two for the Seesaw and Miracle Workers. 


DAVID COGAN, 350 Fifth Ave., N.Y.C. A young man with original ideas, 
began as a theatre investor, then tried producing. His first show with a co-producer 
was A Raisin In The Sun. He is the owner of Biltmore Theatre and specializes in 
serious comedies and musicals. Mr. Cogan will look at original plays which have 
the special qualities of good characterization, warmth and the element of comedy. 


CHARLES CONAWAY, | E. 53rd St., N.Y.C. He last produced the revue Ziegfeld 
Follies, for which he raised a third of a million dollars. Mr. Conaway will look at 


original plays. 
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CHERYL CRAWFORD, 45 W. 45th St., N.Y.C. Has been on the Broadway scene 
for 30 years and presents prestige plays. Recently named Executive Producer of 
new Actors Studio Producing Company. Miss Crawford will look at original 
plays, including musicals. 


JEAN DALRYMPLE, 110 E. 55th St., N.Y.C. Clever lady and wonderful one, too. 
She produces stage and television shows, sometimes three or four a year. She is the 
producer at New York’s City Center. 


EDDIE DOWLING, 130 W. 44th St., New York 12, N. Y. Will look at original 
plays of an unusual nature. He first introduced Tennessee Williams, Paul Carroll 
William Gibson and William Saroyan. He would welcome a good musical. Mr. 
Dowling has produced such all-time greats as The Time of Your Life, The Glass 
Menagerie, The Iceman Cometh, and Sidewalks of New York. Charming man. 
Writers should include return envelope, stamped and addressed. 


MICHAEL ELLIS, Bucks County Playhouse, New Hope, Pa. He runs a summer 
theatre and produces many new shows among many interesting revivals. We are 
very fond of this handsome young man. 


LAURENCE FELDMAN, 295 Madison Ave., New York, N. Y. He is a producer 
and a lawyer. Producer at Westport Playhouse, Paper Mill Playhouse and the new 
Mineola Playhouse, which are suburban theaters, the latter two operating all 
year round, as well as the largest packager of stock plays in the country. Produces 
new scripts to be tried out in stock and then to be played on Broadway if 
promising. Looks at well-written original plays. Is President of the Laurence 
Henry Company, which can give a play 40 weeks on the road before going to 
Broadway. 


CY FEUER AND ERNEST MARTIN, 205 W. 46th St., New York 26, N. Y. 
Wonderful producers. Musicals are their forte. Their current success is How To 
Succeed In Business Without Really Trying. Others include Guys and Dolls, 
The Boy Friend and Can Can. They do not look at original scripts. 


GENE FRANKEL, 115 Macdougal St., N.Y.C. Producer-director who also directs 
a professional training school for actors, playwrights and directors. He produces 
off-Broadway and Broadway shows. Forthcoming productions are End Of Day 
and Puntila. Mr. Frankel’s most recent successes are Brecht On Brecht and The 
Blacks. He looks at original plays often. 


ROBERT FRYER AND LAWRENCE CARR, 234 W. 44th St., N.Y.C. Mr. Fryer 
produced Auntie Mame, Redhead, Advise and Consent and many big-time musi- 
cals. Does first-rate shows. 


STANLEY GILKEY, 1270 Sixth Ave., N.Y.C. A charming man—a gentleman. He 
produces infrequently. Send any play of quality to him. 


MANNING GURIAN, 415 E. 50th St., N.Y.C. He is the husband of actress Julie 
Harris. A competent and excellent producer. 


T. EDWARD HAMBLETON, c/o Phoenix Theatre, 334 East 74th St., New York 
21. This theater produces five shows a year at its new, small, but well-attended 
house uptown. They do shows with unusual themes and originality, shows that 
for one reason or another would work better in an off-Broadway, limited-run 
house. The Phoenix is in its tenth year and is searching for new playwrights and 
new plays, not necessarily absurd. 


STELLA HOLT, 158 W. 13th St., N.Y.C. She does off-Broadway shows, and ex- 
cellently. She has been a pioneer in introducing new authors and original themes, 
but is completely scheduled for the current season. Her most current success is Red 


Roses For Me. 
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ALEXANDER SANDOR INCE, 234 W. 44th St., New York 36, N. Y. Will look 


at original straight plays that are well written in “theatre” language. 


BERT JASLOW AND ANNETTE SCHERN, 234 W. 44th St., New York 36, 
N. Y. They are looking for original plays that deliver a real punch. Good musicals 
are in order, too. 


JAY JULIEN, 331 Madison Ave., New York 17, N. Y. A young producer. Does 
productions with professional skill. Looking for original plays that are a step ahead 
anything done before. 


THOMAS KILPATRICK, 305 W. 45th St., New York 36, N.Y. He produces 
infrequently, but is searching for a good manuscript that has quality along with 
popular appeal. Specializes in comedies, dramas, and suspense. 


GEORGE KONDOLF, c/o Theatre Guild, 27 W. 53rd St. His last big success was 
The Fifth Season. Also executive producer for U. S. Steel Hour. He says he is al- 
ways looking for new and original writing on this program. 


HOWARD LANIN, Megt., Inc., 111 W. 57th St., New York 19, N. Y. Specializes in 


industrial shows, and does not look at original plays. 


OSCAR LERMAN, 1472 Broadway, New York, N. Y. He produces musical 
comedies. Takes 3 years of painstaking effort to put on a show. He is looking for 
mystery-comedy plays only. 


MAX LIEBMAN, 130 W. 56th St., N.Y.C. A fine producer of TV and stage 
shows. He initiated the first big TV spectacular, Show of Shows. He is presently 
working on the adaptation of a book. Good director too. 


LUCILLE LORTEL, 111 W. 57th St., N.Y.C. She owns and produces abcut a 
dozen off-Broadway shows a year. Her White Barn Theatre is an experimental 
theatre that does “readings,” foreign imports, one-act playlets of experimental nature 
that can be done later for the ANTA matinee scenes in New York, or for off-Broad- 
way productions (for example, Ionesco’s The Chairs, Sean O’Casey’s Red Roses For 
Me, and Langston Hughes’ Shakespeare In Harlem, all made their American pre- 
mieres at the White Barn). 


MR. LEE MAGID, 408 W. 57th St., New York 19, N. Y. Specializes in musicals 
only. Will look at original plays that have the qualities of good comedy and out- 
standing songs. 


CARROLL AND HARRIS MASTERSON, 1 W. 72nd St., New York 23, N. Y. 
There are no restrictions as to the type of plays they are interested in but they look 
for sound characterization and fresh ideas. In looking at original plays, they prefer 
dealing with agents. 


ALBERT MORITZ, Gateway Playhouse, Somers Point, N. J. Looking for good 
plays of all kinds. 


PATRICIA NEWHALL, 322 W. 55th St., New York, N. Y. She produces off- 
Broadway shows that have something to say about human life and have the objec- 
tive of achieving greater understanding. Looks at original plays that have vital 
characters, logical psychological plot development, original locale, unusual mood, 
and perceptive observations on human nature. Miss Newhall’s most recent successes 
include La Ronde and King of the Dark Chamber.. 


JOSEPH ORNATO, 2248 Broadway, New York 24, N. Y. Specializes in small cast 
dramatic and comedy plays. He will look at original plays of high entertainment 
value. In recent years Mr. Ornato has produced only off-Broadway and try-outs 
including summer stock. 
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ANTHONY PARELLA, 230 W. 54th St., New York, N. Y. Mr. Parella is inter- 
ested in original plays, specifically modern dramas and comedies, as well as screen- 
plays and novels which deal with modern subject matters. 


OTTO PREMINGER, 711 Fifth Ave., New York 22, N. Y. A triple threat man. 
He produces and directs stage plays and films. His brother is the author’s agent, 
Ingo Preminger. 


JOSE QUINTERO, Circle in the Square, 159 Bleecker St., N.Y.C. Director and 
Producer: Long Day’s Journey Into Night, Summer and Smoke, Girl on the Via 
Flaminia, Our Town, The Balcony, etc. 


JOHN ROEBURT, 101 West 42nd St., New York 18, N. Y. Does comedy and 
drama plays that make a contemporary comment, as a straight drama or through 
the device of comedy. Will look at original plays that have dimensional character- 
ization and maturity of viewpoint. Mr. Roeburt has co-produced and has held ad- 
visory positions up to now, but at the present time he has organized a set-up for 
legit ventures in the upcoming seasons. 


ST. SUBBER, 35 W. 53rd St., New York, N. Y. An interesting and capable pro- 
ducer that will look at original scripts. The Dark at the Top of the Stairs and a 
Loss of Roses, both by William Inge, have been previous hits. A quality producer. 


EDWARD SPECTER, 1501 Broadway, N.Y.C. A careful and competent producer; 
somewhat new on the scene. He came to New York five years ago with a half- 
million dollars he had raised from 160 individuals in amounts ranging from $2,500 
to $25,000. Does look at original plays. He co-produced the big success, Look 
Homeward, Angel, with Kermit Bloomgarden. 


IRVING TILSON PRODUCTIONS, 435 West 119th St., New York 27, N. Y., 
and Shamokin, Pa. Considers original plays and stories adaptable for musical 
comedy. These should be intriguing yet not complicated, action-packed yet light, 
suspenseful yet humorous. 


SHEPARD TRAUBE, 2 W. 67th St., N.Y.C. An able producer and director. Has 
produced musicals, comedies and dramas. One of his early shows was Angel Street. 


ROBERT WEINER, 100 W. 55th St., New York 19, N. Y. A young man in his 
twenties whose first Broadway production, Tall Story, was sold immediately to films. 
Likes anything good but prefers comedies with substance and dramas. Insists on 
good theatre writing. Plans a spring 1963 production, Happy, Happy, Happy, to 
be co-produced with Arthur Canfor. 


HENRY WEINSTEIN, c/o Laurence Feldman, 295 Madison Ave., N.Y.C. He 
started as a playreader with the Theatre Guild, became an associate producer, then 
took over two summer theatres where he created instant success. Was producer of 
Play of the Week for NTA, and now is a producer for Twentieth-Century-Fox. 


JULES ZIEGLER, 545 Fifth Ave., New York, N. Y. Wants plays of up-to-date 
interest for people in general. Original plays must have a plot that is easily under- 
standable and of simple construction. 


MOTION PICTURE COMPANIES 7: 


CALIFORNIA STUDIOS, 650 N. Bronson, Los Angeles, Calif. 


COLUMBIA PICTURES CORP., 1438 N. Gower, Hollywood, Calif. Looks at 
original scripts only if submitted by agents. 


DISNEY, WALT, CORP., 500 So. Buena Vista, Burbank, Calif. Looks at original 
scripts only if submitted by an accredited agent. 


GENERAL SERVICE STUDIOS, 1040 N. Las Palmas, Hollywood, Calif. 


LEVEY, JULES, PRODUCTIONS, 1270 Sixth Ave., N. Y. Will look at original 
scripts. 


M-G-M STUDIO, 10202 Washington Blvd., Culver City, Calif. Story: Marjorie 
Thorson. Will look at original scripts if they are submitted through recognized 
agents. 


MGM, 1540 Broadway, New York, N.Y. Story Editor: Olin H. Clark. 

RKO RADIO PICTURES, 1440 Broadway, New York 18, N. Y. 

UNIVERSAL PICTURES COMPANY, INC., 445 Park Ave., New York 22, N. Y. 
WARNER BROTHERS, 666 Fifth Ave., New York, N. Y. 


MOTION PICTURE PRODUCERS 


ANCHOR PRODUCTIONS, INC., 1546 North Argyle, Hollywood 28, Calif. 
They are looking for low and medium budget type stories. No periods or westerns 
wanted, but prefers sea stories taking place in any part of the world. Published 
works are preferred, but original material will be read provided it has been previ- 
ously registered. Buys all theatrical rights as required for motion pictures or TV. 
Will report in about 30 days. 


BERNFIELD FILMS, 1000 Cahuenga Blvd., Hollywood, Calif. Will accept screen 
plays or produced plays only through agents. Buys all rights. 


COLUMBIA PICTURES CORP., 1438 N. Gower St., Hollywood, Calif. Looking 
for novels, novellas, screenplays, original screen treatments, and plays. Will look at 
material in any form; however, submissions are accepted only through recognized 
agents. Rates are variable and motion picture and allied rights are purchased. 
Usually reports within a month. 


FILM ASSOCIATES OF CALIFORNIA, 11014 Santa Monica Blvd., Los Angeles 
25, Calif. Looking for educational motion picture scripts that are submitted in 
manuscript form. Will buy all rights. 


G. M. PRODUCTIONS, INC., 205 S. Beverly Dr., No. 202, Beverly Hills, Calif. 


Buys no material from free-lancers. 


HERSCHENSOHN MOTION PICTURE PRODUCTION, 7166 Melrose Ave., 
Hollywood 46, Calif. Looking for industrial and educational material with the 
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script submitted patterned to a client we already represent. Buys complete rights 
and pays standard SWG rates. However, the pay per job varies. 


LAYTON FILM PRODUCTIONS, INC., 9118 Sunset Blvd., Los Angeles 49, 
Calif. Want low budget theatricals in the form of a story line with a small synopsis 
listing the players. Buys theatre and TV rights. 


QUARTET FILMS, INC., 5631 Hollywood Blvd., Hollywood 28, Calif. Looking 
for stories and featurettes acceptable to motion picture animation submitted in the 
form of any original manuscript or a first draft. The rate of payment varies; how- 
ever, the company buys all rights with deferments or participation, as the case 
may be. 


F. K. ROCKETT PRODUCTIONS, 6063 Sunset Blvd., Hollywood 28, Calif. Look- 
ing for material suitable for industrial and theatrical films. Submit material in the 
form of an outline synopsis, treatments or script. Negotiates rates and buys all film 
rights. Reports within 15 days. 


JOSEPH M. SCHENCK ENTERPRISES, INC., 190 North Canon Dr., Beverly 
Hills, Calif. Looking for motion picture and television properties. Payment accord- 
ing to the material submitted. Usually buys television and/or motion picture rights. 


UNIVERSAL PICTURES COMPANY, INC., 445 Park Ave., New York 22, N. Y. 


PLAY PUBLISHERS 


BAKER’S PLAYS, 100 Summer Street, Boston, Mass. Edna M. Cahill, Editor. 
Reads play scripts and any special type of books about phases of the theater. Editor 
suggests that you get a group of would-be Barrymores together and act out your 
play first, then polish; plays will be read without this required performance; how- 
ever, farces, comedies, mysteries always considered first. Has wide market for 
religious plays, too. 


COACH HOUSE PRESS, INC., 53 W. Jackson Blvd., Chicago 4, Ill. O. M. For- 
kert, Publisher. Publishes plays for children’s theater, books on theater techniques. 


THE DRAMATIC PUBLISHING CO., 179 North Michigan Ave., Chicago 1, Il. 
S. L. Sergel, Editor. Uses one and three act plays for church groups, high schools, 
and community theatre groups, comedy, drama, or musicals. Plays with predomi- 
nating female parts tend to be the most popular. Nonprofessional rights. Re- 
ports in two weeks. Payment on royalty contract. 


DRAMATISTS PLAY SERVICE, INC., 14 East 38th St., New York 16, N. Y. 
Miss Margaret Sherman, Director. Publishes plays, but does not encourage unso- 
licited manuscripts. 


ELDRIDGE PUBLISHING COMPANY, Franklin, Ohio. Kay Myerly, Editor. 
Wants good three-and one-act plays. Special day, church, and school entertain- 
ments for all ages and all occasions. Cash payment on acceptance. 


SAMUEL FRENCH, 25 W. 45th Street, New York 36, N. Y. Willing at all times 
to read manuscripts of books concerning the theatre as well as manuscripts of plays. 
No reading fee. All manuscripts must be typewritten (in English) on one side of 
the sheet only. All manuscripts are read, as a rule, within four weeks of receipt. In 
addition to publishing plays, they also act as agents in the placement of plays for 
Broadway production, and of program series for television production. 


HARPER & ROW PLAYS, 2500 Crawford Ave., Evanston, Ill. V. E. Powers, 
Editorial Director. Especially interested in one-act and full-length plays, of 
either a serious or humorous theme and intent, for secondary school, college, 
church, and community production. Occasionally publishes pageants, choralogues, 
and similar dramatic material. No plays for children at elementary level. Stresses 
originality, playability, and audience insight. Endeavors to report in two weeks. 
Pays prevalent rates. 


THE HEUER PUBLISHING COMPANY, Drawer 551, Cedar Rapids, Iowa. Ed- 
ward I. Heuer, Editor. Wants l-act and 3-act farce, comedy, and mystery plays 
suitable for high school production. One simple set. Authors should write for free 
leaflet, Type of Plays Required for the Amiateur Stage. Prompt reports. Payment 
in cash, on acceptance. 


DAVID McKAY CO., INC., Play Department, 119 West 40th St., New York 18, 
N.Y. Uses clean, one-set plays. More women than men are desirable in cast. Prefers 
outright purchases. Price varies. Fifty-fifty on royalty purchase. 


PIONEER DRAMA SERVICE, Cody, Wyo. Shubert Fendrich, Editor. Use one- 
act plays mainly for high school market. Majority of plays accepted for publica- 
tion have been performed and thus have kinks worked out in advance. Will con- 
sider new plays, however. Special quality needed; comedy and drama. Broadway 
quality in short form. Prefer balanced cast or more women than men. The con- 
tract will offer a royalty on all copies sold, plus 50% of all re-sale rights (TV, soft- 
cover, etc.). Reports in one month. 
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PLAYS, The Drama Magazine for Young People, 8 Arlington Street, Boston 16, 
Mass. A. S. Burack, Editor. Issued monthly, October through May; 75c a copy; 
$6.00 a year. Uses 1-act plays suitable for production by school children from pri- 
mary grades through high school. Magazine is divided into three sections: Primary 
Plays, Intermediate Plays, Plays for Junior and Senior High School. Uses patriotic 
subjects, historical, holiday, comedies, etc. Settings and costumes should be simple 
and scenes limited to as few as possible. Reports in two or three weeks. Pays 
good rates on acceptance. 


STANDARD PUBLISHING COMPANY, 8100 Hamilton Ave., Cincinnati 31, 
Ohio. Uses short dramatic sketches, children’s recitations, readings, drills, acrostics, 
pageants, tableaux, etc., for use in observance of special days in Sunday School, 
such as Easter, Mother’s Day, Father's Day, Children’s Day, Temperance Day, 
Rally Day, Thanksgiving Day, Christmas, etc. 


WETMORE DECLAMATION BUREAU, Box 2595, Sioux City 6, Iowa. Miss Rae 
Wetmore, Editor. Plays and readings. 
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AMERICAN CREATIVE THEATRE, 15 W. 67th St., New York 2, N. Y. 
Eleanor Cody Gould, Executive Director. All plays generally read by at least 
three board members; those scripts indicating real merit receive further reading. 
Plays written for, or easily adaptable to, a three-quarter arena stage, are par- 
ticularly desirable. Highly elaborate or multiple setting plays are unlikely here; 
full-length preferred, but outstanding, truly unique shorter plays will be consid- 
ered. All types have a chance—from naturalistic to avant-garde. 


THE BLUE MASQUE, Contemporary Series, Catawba College, Salisbury, N. C. 
Welcomes all originals, full-length or one-act; but only full-length plays will re- 
ceive major productions. Plays should present man in moral or ethical crisis. 


CORNELL UNIVERSITY THEATRE, 108 Lincoln Hall, Ithaca, N. Y. George 
McCalmon, Director. Always looking for new and untried plays. Do not like 
scripts that demand heavy representational scenery znd effects. 


JUNIOR LEAGUES OF AMERICA, INC., The Waldorf-Astoria, New York 22, 
N. Y. Uses short plays, to run between forty and fifty minutes; preferably one set, 
not more than two; small cast (five to seven characters). Plays handled on 
royalty basis. All plays should be suitable for an adult cast to act and be aimed 
at an audience of from six to twelve years. Particularly interested in plays that 
are illustrative of the democratic attitude toward life. Doesn’t mean any flag- 
waving material, but rather historical material which demonstrates characters 
developing in a democracy, etc. Address Association of Junior Leagues of Amer- 


ica, Inc., Waldorf-Astoria, New York 22, N.Y. 


MARLIQUIN THEATRE, 1610 Elberon Ave., Cleveland, Ohio. Evelyn Martin, 
Play Editor. Want plays of all types—drama, comedy, fantasy, poetic drama and 
musicals. Three-act plays are especially wanted, but one-act plays will be con- 
sidered. Payment on percentage basis. 


MUMMERS THEATRE, 1108 W. Main St., Oklahoma City, Okla. Mack Scism, 
Director. Have produced six original plays since 1953. Interested mostly in full- 
length, but will consider one-acts. Royalty payments. 


THE ORIGINAL CAST, 5615 N. Glenwood Ave., Chicago 40, Ill. J. Neil Boyd, 
Director. No music or revue material used, and stage settings have to be kept at 
a minimum. Only type of play not produced is a crude one. Need good scripts, 
comedies especially. 


PASADENA PLAYHOUSE, 39 S. El Molino Avenue, Pasadena, Calif. Produces 
well-written plays of all types. A 1-set play is not required here. Productions are 
excellent. 3-act plays are also used. Address scripts to Playreading Committee. Re- 
ports in three months. 


THE POETS’ THEATRE, 1286 Massachusetts Ave., Cambridge 38, Mass. Alan 
Fox, Manager. 


UNIVERSITY OF ARKANSAS THEATRE, University of Arkansas, Fayetteville, 
Ark. Virgil L. Baker, Director. In constant search for new plays of every type 
except musicals. Characterization must be stressed more than spectacle. 
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There are two theatres on Broadway, the professional one on and 
around Broadway, and that other one which is experimental, a “tryout” 
theatre performed in side streets or settlement houses, where bright young 
hopefuls try new formulas, or badly mangle the old ones. 

In the summer of each year, this second type of theatre undergoes a 
curious metamorphosis—it changes from caterpillar to butterfly. It de- 
camps to a hundred summer resorts, “‘barn Theatres,” camps, what news- 
papermen cali the “straw-hat” circuit. 

Usually these summer stock companies are resort locations and cater 
to beach or camp clientele. For a long time they were half vacational and 
half cultural, but then businessmen in the theatre began to see great op- 
portunities in these summer theatres. They brought in stars, business ad- 
ministration, and even entered into profitable tryout deals with Broad- 
way producers, notably the Shuberts. Thus if a producer found a tempt- 
ing script, he would go to a summer-theatre manager or director and say: 
“T want you to run this play for a week. Cast it with your resident com- 
pany except for the lead girl and juvenile. I'll bring them in from New 
York. I'l] pay you $300 plus another $200 for ads in the papers. Tell your 
cast to do their best. I’m bringing in agents, talent scouts, and producers 
to look at the show, and if their acting is good, they’ll get something out 
of it, too.” 

Thus a $50,000 production would be “tested,” for only $500. The 
producer might get other producers to buy in on the show. Angels would 
be invited to come, see, and invest. 

The Theatre Guild has been operating this kind of a test house for 
years. Sometimes a group of good actors would get together, form a co- 
operative company, rent a theatre and do a season of plays, sharing the 
profits, and participating in the cultural policy making. 

To interest the summer-theatre director in your play, you will have 
to use ingenuity. It may help if you send a one-page synopsis, enclosing 
an air-mail return address envelope. Most of the directors are young hope- 
fuls themselves, suffering the same lack of opportunities: disinterest and 
callousness of Broadway. This is an opportunity they have been seeking 
for years. They want to make good and finish the season with acclaim. 

The following list is assembled alphabetically, by states. These theatres 
usually open in June and close Labor Day. 
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California 


MUSIC CIRCUS, 1419 H. St. Sacramento, Calif. Producers: Russell Lewis, 
Howard Young, 457 N. Canon Dr., Beverly Hills, Calif. 


PLAYERS RING THEATRE, INC., PLAYERS RING GALLERY, 8325 Santa 
Monica Blvd., Players Ring Theatre, 8351 Santa Monica Blvd. Producers: Paul 
Levitt and Ted Thorpe. c/o Theatre. 


TUSTIN PLAYBOX, P. O. Box 245, Tustin, Calif. Producer, Sherwood Price. 


Colorado 


CENTRAL CITY OPERA HOUSE, Central City, Colo. Producer: Central City 
Opera Assoc., 1440 Court Place, Denver, Colo. Producers of operas and plays. 


Connecticut 


AMERICAN DANCE FESTIVAL, Connecticut College, New London, Conn. Pro- 
ducer: Above. Chairman: Rosemary Park. General Manager: Jeanette Schlott- 
mann. Affiliated with Connecticut College School of Dance. 


OAKDALE MUSICAL THEATRE, Wallingford, Conn. (Near New Haven). 
Producers: Ben Segal and Bob Hall. Old Turnpike Rd., Wallingford, Conn., 
COlony 9-8721. 


THE OVAL, Farmington Ave., Farmington, Conn. Producer: Connecticut Theatre, 
Inc. Managing-Director: William Condon, 42 Andrew St., East Hartford, Conn 
Nonequity company. 

WESTPORT COUNTRY PLAYHOUSE, Westport, Conn. Producers: Henry 'T. 
Weinstein, Laurence Feldman, and James B. McKenzie of The Laurence Henry 
Company, 1545 Broadway, New York City. Equity. 


WHITE BARN THEATRE, Westport, Conn. Producer: Lucille Lortel, 111 W. 
57th St., New York City. Directors: Eve Le Gallienne and Ralph Aswang. Use 
new and experimental plays that can be used for the ANTA off-Broadway series. 
No payment. 


Illinois 


CORN STOCK THEATRE, Box 412, Bradley Park, Peoria, Ill. Theatre Manager: 
Eugene W. Holmes. 


DRURY LANE THEATRE, Evergreen Park, Illinois. Producer: Carl Stohn, Jr., 
2500 W. 94th Place, Chicago 42, Illinois. Uses tried Broadway plays and originals, 
plus children’s plays. 


EDGEWATER BEACH PLAYHOUSE, 5300 North Sheridan Rd., Chicago, III. 
Ex. Director: Arthur Morse, 33 N. LaSalle, Chicago, Il. 


SHADY LANE PLAYHOUSE, Box 102, Marengo, Illinois. Producer: Ray Cur- 
now. Use comedies. Will pay standard contract royalty rate and will report three 
weeks after production. 


UNIVERSITY OF ILLINOIS THEATRE, University of Illinois, Urbana, III. 
Webster Smalley, Chairman of the New Play Committee. Prefer the offbeat to 
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the usual rejected-by-Broadway script. Plays for the summer are usually chosen 
in May, and the playwright is paid up to $500 to bring him to Illinois for final re- 
hearsals and production. 


Indiana 


DUNES SUMMER THEATRE, Box 384, Michigan City, Indiana. Producer: 
Dunes Art Foundation, Box 384, Michigan City, Indiana. 


STARLIGHT MUSICALS, Hilton U. Brown Theatron, Butler Bowl, Indianapolis, 
Indiana. General Manager: Melvin T. Ross. 


Kentucky 


PIONEER PLAYHOUSE OF KENTUCKY, Danville, Kentucky. Producer: Col. 
Eben C. Henson. Uses all types of plays. 


Maine 


LAKEWOOD THEATRE, Lakewood, P. O. Box 220, Skowhegan, Maine. Pro- 
ducer: Grant Mills. Equity company. Resident company plus packages and 
musicals. 


Maryland 


OLNEY THEATRE, Olney, Md. Producer: University Players. Executive Producer: 
William H. Graham. Equity. 


Massachusetts 


CAPE COD MELODY TENT, Hyannis, Mass. Manager-Director: David M. 
Holtzmann. 36 W. 44th St., New York, N.Y. Equity company. 


LAKE WHALOM PLAYHOUSE, Fitchburg, Mass. Producer: Guy Palmerton, 
210 W. 55th St., New York, N. Y. Equity company. Always looking for a good 
NEW comedy—farce or high, and right now looking for a new musical comedy 
book—non-political—one purely for entertainment reasons—no message—and no 
method acting required—just pure honest writing—situations that are hilarious— 
for good troupers—to be tried out out next summer prior to New York. Mark all 
mail personal. 


NORTH SHORE MUSIC THEATER, Box 62, Beverly, Mass. Managing Direc- 
tor: Stephen Slane. 


OBERLIN COLLEGE, GILBERT AND SULLIVAN PLAYERS, Highfield, Fal- 
mouth, Mass. Producer: W. Hayden Boyers. 


PROVINCETOWN PLAYHOUSE, On-The-Wharf, Provincetown, Cape Cod, 
Mass. Co-Managers: Virginia Thoms and Catharine Huntington and Edward 
Thommen, Director. Interested in new plays of New England life with originality 
and literary value. Strong, vivid characterization is imperative. Plays should be 
suitable for a small stage and a small company, and an art theatre. $50 royalty paid 
for a week’s production and the author is invited to the opening. 


TED SHAWN THEATRE, P. O. Box 87, Lee, Mass. Director: Ted Shawn. 


WILLIAMSTOWN SUMMER THEATRE, Williamstown, Mass. Adams Mem- 
orial Theatre. Producer: Williamstown Theatre Foundation, Inc. Director: Nikos 
Psacharopoulos. Resident equity company. 
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Michigan 
PETOSKEY PLAYHOUSE, Petoskey, Mich. Producer-Director: Bentley Lenhoff. 


VANGUARD PLAYHOUSE, 58 E. Columbia, Detroit 1, Mich. Dr. W. A. Gregory, 
Managing Director, produces one or two new shows each year. Royalties nego- 
tiable. All types. 


Minnesota 


PAUL BUNYAN PLAYHOUSE, Birchmont Lodge, Bemidji, Minnesota. Director: 
Lee Adey, University of Minn., Minneapolis. Nonequity company. 


OLD LOG THEATRE, Excelsior, Minn. Producer: Don Stolz, 4615 Moorland 
Ave. S. Minneapolis, Minn. Equity company. 


UNIVERSITY THEATER, University of Minnesota, Minneapolis 14, Minn. Di- 
rector: Frank M. Whiting, 2036 Seabury, Minneapolis, Minn. Nonequity company. 


Missouri 


STARLIGHT THEATRE, Kansas City, Mo., (Swope Park). Production Director: 
Richard Berger. 


UNIVERSITY THEATRE, University of Missouri, Columbia, Mo. Producer: 
Donovan Rhynsberger. Wants three-act plays, chiefly comedies that are suitable 
for family entertainment. House seats 288. Completely air-conditioned. Plays 
given full stage presentation. Eight performances during the month of July. 


Montana 


PIONEER PLAYHOUSE SUMMER THEATRE, Billings, Montana. Producer- 
Director: Frederick K. Miller. Wants nothing too heavy for summer fare. 


New Hampshire 


CHASE BARN PLAYHOUSE, Whitefield, N. H. Producer: Lucy Chase Sparks, 
Chase Farm Colony, Whitefield, N. H. Resident equity company. 8 weeks, July and 
August. Apprentices accepted. Folder on request. 24th season. 


EASTERN SLOPE PLAYHOUSE, North Conway, N. H., Bryan E. Clark, Produc- 
er, 6 Berry Lane, Centereach, L. I., New York. Wants mostly comedy; uses one or 
two serious dramas per season. Looks for the qualities of charm, sensitivity and 
humor. Season schedule is set about May 15th’ for the coming summer. Open pay- 
ment. 


LAKES REGION PLAYHOUSE, Gilford-Laconia, N. H. Producer: Alton Wilkes, 


P. O. Box 138, East Lyme, Conn. No special types of plays sought, but all sub- 
mitted must have quality and substance. 


LAKE SUNAPEE PLAYHOUSE, Georges Mills, N. H. Producers: George and 
Monna Maclellan with Dorothy Day, Bronxville, N.Y. 


NEW LONDON PLAYERS, New London, N. H. Producers: Norman Leger and 
Deed Meyer, New Ieondon, N. H. Nonequity. 


POTASH BOWL, Swanzey Players, Swanzey, New Hampshire. President: Douglas 
Navish, P. O. Box 168, Keene, New Hampshire. July 13-15. 
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New Jersey 


CAMDEN COUNTY MUSIC FAIR, Brace and Caldwell Rds., Haddonfield, 
New Jersey. Producers: Lee Guber, Frank Ford and Shelly Gross, 124 S. 18th St., 
Philadeiphia 3, Penn. 


CAPE MAY PLAYHOUSE, Cape May, New Jersey. Producers: Thomas H. White, 
Jr. and Reid Perry, 159 E. 49th St., New York 17, N. Y. 


FOOTHILL PLAY HOUSE, INC., Beechwood Avenue, Middlesex, N. J. Pro- 
ducers: Charlotte Grauert Klein, and Stanley F. Klein, 359 Beechwood Ave., Mid- 
dlesex, N. J. Wants dramas and comedies for small casts and one set. Dwell on 
pleasant subjects. Reports as soon as the plays are read. Optional payment. 


PAPER MILL PLAYHOUSE, Brookside Drive, Millburn, N. J. Producers: Frank 
Carrington, Henry T. Weinstein, Laurence Feldman. Equity.. Send all scripts to 
Laurence Henry Company, 1545 Broadway, New York, N. Y. The Laurence Henry 
Company also producers Westport County Playhouse, Westport, Conn. and 
Mineola Playhouse, Mineola, N.Y. 


ST. JOHN TERRELL’S MUSIC CIRCUS, Lambertville, N.J. Producer: St. John 
Terrell. Equity company. Specializing both in the revival of adaptions and also 
original plays and musicals. They are especially looking for mysteries and farce 
comedies, preferably one-act plays. The Music Circus in Lambertville specializes 
in musicals, revivals and recent Broadway hits. 


New Mexico 


ENMU SUMMER THEATRE, Eastern New Mexico University, Portales, New 
Mexico. Director: Dr. R. Lyle Hagan. 


New York 


CECILWOOD SUMMER PLAYHOUSE, DUTCHESS PLAYERS, Cecilwood 
Theatre, Rt. 52, Fishkill, N. Y. Producers: Curt Conway, Lonny Chapman, I. T. 
Rodale. Uses provocative adult plays with a sharp, laugh-minded point of view 
toward life. Purchase usual rights. Standard payment. 


CORNING SUMMER THEATRE, Corning Glass Center, Corning, N. Y. Pro- 
ducers: Dorothy Chernuck, Omar Lerman, Corning Glass Center, Corning, N. Y. 
Equity company. Will do new script only if exceptional. Looks for good char- 
acter development, strong thematic content, fluidity of dialogue and action. Plays 
will be optioned according to standard Dramatists Guild contract or on direct 
negotiations with author or agent. 


JOHN DREW THEATRE, Guild Hall, Box GGGG, East Hampton, L. I. Execu- 
tive Director: Enez Whipple. 


EMPIRE STATE MUSICAL FESTIVAL, INC., Anthony Wayne Recreational 
Area, Bear Mountain, N. Y. Office address: 501 Fifth Ave., New York 17, N. Y. 
Uses operas, ballets and symphonies. 


GATEWAY ENTERPRISES (Equity), 43 West 54th St., New York, N. Y. Theatre 
plant, Bellport, Long Island. Uses dramas and musicals with strong plots and good 
character development. No payment, but the play is given full production. Does 
purchase Broadway and film rights. Playwrights must inquire before submitting 
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scripts, mentioning the subject matter, setting, and the characters involved. Con- 
tact David Shedon, Director. Gateway Playhouse produces mostly current Broadway 
plays and occasional originals. Some stars. Gateway also operates a showcase theatre 
for actors, directors and writers. New material and talent is tested for stage and film 
purposes. Summer only. 


MELODY FAIR, Box 75, Wurlitzer Park, North Tonawanda, N. Y. Producer: 
Lewis T. Fisher. General Manager: Kenneth Gill. 


RED BARN THEATRE, R.F.D. 2, Northport, N. Y. William Hunt, Producer. 
Uses adult and children’s plays and pays a percentage of the gross with a small 
guarantee. 


SHELLEY PLAYERS, P. O. Box 94, New Scotland, N. Y. Producer: Shirley P. 


Kaye. We are interested in “new” plays—like to produce one a season. 


STATE COLLEGE ARENA SUMMER THEATRE, State College, 135 Western 
Ave., Albany 3, N. Y. Producer-Director: Paul Bruce Pettit, 4 Marion Rd., Delmar, 
N.Y. Uses unusual themes, avant-garde. Nothing “Broadway” or “commercially 
slick.” Plays should be written for small casts and simple settings suitable for arena 
staging. High literary excellence is a necessary quality. Pays standard royalty rate. 


SUMMER THEATRE WORKSHOP, Adelphi College, Garden City, L. I., N. Y. 
Directors: Richard Clemo and Stanley Gould. 


North Carolina 


HORN IN THE WEST, outdoor drama of Daniel Boone, Daniel Boone Theatre, 


Boone, North Carolina, Producer: Southern Appalachian Historical Association. 
June 30—September 1, nightly except Monday. 


MOUNTAINSIDE THEATRE, Cherokee, N. C. Producer: Cherokee Historical 
Association, Inc. Name of production: Unto These Hills. 


WATERSIDE THEATRE, Manteo, N. C. (The Lost Colony). Clifton Britton, 
Director; J. Sib Dorton, Jr., Gen. Manager. Nonequity company. 


Ohio 


ANTIOCH AREA THEATRE, Yellow Springs, Ohio. Producer: Antioch College. 
Marcia Overstreet, Exec. Sec’y. Uses originals occasionally for which they pay $25 
per performance for six performances. Interested in plays with dramatic impact. 
Plays are selected in mid-September for consideration. Plays must be in by early 
August. 


DENISON SUMMER THEATRE, Granville, Ohio. Producer: Denison Univer- 
sity Theatre, Box 131, Granville, Ohio. Nonequity. June 19-August 25. 


HURON PLAYHOUSE, Huron, Ohio. Producer: F. Lee Miesle, State University, 
Bowling Green, Ohio. Nonequity company. 


PLAYHOUSE-ON-THE-GREEN, Box 306, Worthington, Ohio. Producer: Colum- 
bus Theatre Company, Room 1016, 16 E. Broad St., Columbus 15, Ohio. 


Pennsylvania 


BUCKS COUNTY PLAYHOUSE, New Hope, Pa. Producer: Michael Ellis, 140 
W. 58th, 7D, New York 19, N. Y. Equity company. 
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EPHRATA LEGION PLAYHOUSE, Ephrata, Pa. John Cameron, Director. 


GREEN HILLS THEATRE, R. D. 1, Mohnton, Pa. Producer: Board of Directors 
of Green Hills Theater, Inc., 128 S. 6th St., Reading, Pa. 


GRETNA PLAYHOUSE, Mt. Gretna, Pa. Managing-Director: Charles F. Coghlan, 
Equity company. 


GUBER, FORD, GROSS PRODUCTIONS, INC., 124 S. 18th St., Phila. 3, Pa. 
Uses plays and musicals of any kind for which the standard Broadway Play- 
wrights arrangement is made. Purchase rights. Also try out plays and musicals at 
their six theaters-in-the-round. 


HEDGEROW THEATRE, Moylan, Pa. Producer: Hedgerow Theatre Corporation. 
Educational and cultural nonprofit corporation. Semi-professional. Adult and 
children’s theatre. Director: Jasper Deeter. 


MUSIC FAIRS, 124 S. 18th St., Philadelphia, Pa. Producer: Lee Guber, Frank 
Ford, Shelly Gross, 1700 Locust St., Phila. 3, Pa. 


THE PLAYHOUSE, Eagle’s Mere, Pa. Producer: Alvina Krause, 620 Foster, 
Evanston, Ill. Nonequity company. 


PLAYHOUSE IN THE PARK, Fairmount Park, Philadelphia, Pa. Producer: 
Ethelyn R. Thrasher, Room 907, Bankers Security Bldg., Phila., Pa. Wants three- 
act Broadway type plays of commercial quality. Rates on a royalty basis. Also 
children’s theater scripts, one hour, musicals preferred. 


POCONO PLAYHOUSE, Mountainhome, Pa. Producer: Rowena Stevens, 400 E. 
49th St., New York, N. Y. Publicity: Dixie Lee. Equity company. 16th year. 


RIVEREDGE PLAYHOUSE, Reading, Pa. Producer: RSBP Productions, 130 W. 
12th St., New York, N. Y. 


TOTEM POLE PLAYHOUSE, Caledonia State Park, Fayetteville, Pa. Produc- 
er-Director: Wm. Putch, 244 W. 74th St., Apartment 9B, New York 23, N. Y. 11- 
week season starts mid-June. Two original plays each season. 


Rhode Island 


THEATRE BY-THE-SEA, Matunuck, Rhode Island. Producer: John G. Holmes. 
John G. Holmes Associates, Inc., 184 E. 93rd St., New York 28, N. Y. 


Texas 
ALLEY THEATRE, 709 Berry Ave., Houston 2, Texas. Producer-Director: Nina 


Vance. No scripts returned without stamped, self-addressed envelope. 


- DEPARTMENT OF THEATRE ARTS, Texas Christian University, Fort Worth 
29, Texas. Director: Walter R. Volbach. College theatre stages an original play 
every season for which they pay $20-$25 per performance. Does not want the usual 
Broadway play. Query before sending manuscript. 


SUMMER THEATER, Dept. of Drama, University of Texas, Austin 12, Texas. 
Director: Loren Winship. Nonequity. Wants high quality originals and proved 
plays of all kinds. Rates to be determined. 


Utah 


BRIGHAM YOUNG UNIVERSITY, Provo, Utah. Producer: Dr. Harold I. Han- 


sen. Nonequity company. 
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Vermont 


WESTON PLAYHOUSE, Weston and Woodstock, Vt. Producer: Harlan F. Grant, 
22 Pierrepont Rd., Winchester, Mass. Nonequity company. 


Vir ginia 


BARTER THEATRE, Abingdon, Va. Producer: Robert Porterfield, Barter Inn, 
Abingdon, Va. Equity company. 


MATOAKA LAKE AMPHITHEATRE, Box 488, Williamsburg, Va. Producer: 
The Jamestown Corporation. Address as above. Nonequity company. General 
Manager Roger Sherman. Outdoor drama production. 


Washington 


AQUA THEATRE, Seattle, Washington. Director: Gustav Stern, 5221 Pullman 
Ave., N.E., Seattle 5, Wash. Equity company. 


Wisconsin 


THE ATTIC THEATRE, Appleton, Wisconsin. Producer: Community Theatre. 
Director: Don E. Jones, 31 W. 89th St., New York, 24, N. Y. Nonequity. Wel- 
comes and reads manuscripts of unproduced plays. This is a college community; 
audiences demand high quality. The better the script, the larger the attendance. 
Plays that have drawn biggest houses so far: The Little Foxes, The Chalk Gar- 
den, As You Like It, Romanoff and Juliet. More current plays are Any- 
thing goes and Mister Roberts. Could probably pay in royalty for a new play 
only about the same amount they now pay the publishers, from $135 to $165 for 8 
arena performances, $125 for 4 proscenium. They do not “popularize” play 
scripts, have great respect for an author’s integrity, do best to realize and commu- 
nicate what the playwright intended. 


Canada 


GARDEN CENTRE THEATRE, Vineland Station, Vineland, Ontario, Canada. 
Producer: Robert Herrman. One or two original plays produced each season (16 
weeks.) We use stars, theatre seats 950. New plays should be submitted to producer 
at Vineland. Pays established play-brokers rates for new material. 


MOUNTAIN PLAYHOUSE, Beaver Lake, Mt. Royal Park, Montreal, Canada. 
Producer: Norma Springford, 6 Edgehill Ave., Montreal 25, Canada. 


SHAKESPEAREAN FESTIVAL, Stratford, Ontario. Michael Langham, Artistic 
Director. Victor C. Polley, Administrative Director. 


THEATRE UNDER THE STARS, Malkin Bowl, Stanley Park, Vancouver, British 
Columbia. Producer: W. N. Buckingham, 1255 W. Pender St., Vancouver, B. C. 
Equity company. 
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*means that they will accept unsolicited manuscripts 


*MAXWELL ALEY ASSOCIATES, 145 E. 35th St., New York 16, N. Y. Will 
consider only those manuscripts that come with extraordinary recommendation. 
Will look at unsolicited manuscripts if they are highly professional in nature. 
A writer preferably must have achieved $1,000 in dollar volume and interest 
from major magazine and book publishers. However, a few new writers each year 
are developed. Specializes in the area of book and magazine nonfiction, and ex- 
ceptionally good fiction, motion picture and TV representation. Always enclose 
a stamped return envelope. 


*AMERICAN LITERARY EXCHANGE, 325 E. 53rd St., New York 22, N. Y. 
Will read unsolicited manuscripts for no fee. Charges 10% in case of sale, but no 
other conditions exist. Handles everything except poetry. All scripts should be 
accompanied by a one-page resume. 


*LEONARD AMSTER, 22 E. 60th St., New York 22, N. Y. Likes new and begin- 
ning writers and only request is that an inquiry regarding a manuscript be sent be- 
fore manuscript is submitted. Works in all areas except TV and juveniles. 


AUTHORS’ AND PUBLISHERS’ SERVICE, 146-47 29th Ave., Flushing 54, N. Y. 
We specialize in new writers and have built up a thrilling record of “first sales.” 
We handle all types of scripts for book and magazine publication: fiction, non- 
fiction, juveniles, articles, short stories, etc. Special department for plays and TV 
scripts. Nominal reading fee ($3.00 minimum) is charged if a comprehensive 
editorial analysis is required. All fees are dropped as soon as one sale is made. 
Our primary business is selling manuscripts, not criticizing them. 


*BARSKIN AGENCY, 8255 Sunset Blvd., Los Angeles 46, Calif. Address mss 
Attention: Pat Harris. Sometimes read unsolicited mss, although prefer to handle 
accredited writers. 


*MAXIMILIAN BECKER, 115 E. 82nd St., New York 28, N. Y. Will accept good, 
promising writers with no minimum sales in dollar volume necessary. Specializes 
in books, fiction and nonfiction, plays, short stories, articles, films and TV. 


GEORGES BORCHARDT, 100 W. 55th St., New York 19, N. Y. Specializes in 
novels and short stories of high literary quality. 


*BARBARA BRANDT, 1140 Fifth Ave., New York, N. Y. Prefers query before 
manuscripts are sent. Will represent a writer if she has faith in his talent. Does 


everything but plays, TV, radio, and poctry. 
BRANDT AND BRANDT, 101 Park Ave., New York 17, N. Y. Will represent a 


writer without any previous record of sales. 


*ANITA BROOKS, 141 E. 55th St., New York, N. Y. Specializes in fiction, non- 
fiction, mystery, books written by newspapermen, radio-T'V execs and _personali- 
ties, biographies, radio, TV scripts. Miss Brooks is also a publicity gal and sets up 
radio-TV and press interviews for her clients as well as planting column items. 


*CURTIS BROWN, LTD., 575 Madison Ave., New York 22, N. Y. Will iook at 
unsolicited manuscripts but does not promise either a full reading or a critical 
report. Usually charge nominal reading fees, such fees being returnable however, 
if material is accepted for offer. Prefer a written inquiry before material is sub- 
mitted. Commissions are at the standard 10% rate. Covers the fields of book pub- 
lishing, magazines, plays and television. 
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*JAMES BROWN ASSOCIATES, INC., 22 E. 60th St., New York 22, N. Y. 
Writer must be a professional; not necessarily just published. Handles books of all 
kinds, and stage plays. Handles many short things, but, except in rare instances only, 
by writers concentrating on books and stage plays. Does not handle poetry. 


SHIRLEY BURKE AGENCY, 35 W. 53rd St., New York, N. Y. Interested in new 
and promising writers. Fee involved. Please write for information. Handles fiction, 
nonfiction, books, magazines, motion pictures, etc. 


*RUTH CANTOR, 120 W. 42nd St., New York 36, N. Y. Include return postage 
with manuscripts. The writer, if previously unpublished, must have outstanding 
talent to be accepted. No dollar volume minimum is necessary. Prefers those who 
have already published. Specializes in adult and juvenile books, stories, articles. 
No textbooks, plays, TV, technical stuff, poetry. Robert Harben, European repre- 
sentative. 


*JACQUES CHAMBRUN, INC., 745 Fifth Ave., New York, N.Y. No special 
conditions under which a writer will be accepted. Specializes in short stories, 
novels, plays, and motion pictures. 


*COLBY MANUSCRIPT SERVICE, 27 Chestnut St., Brookline, Mass. Has a 
minimum fee for reading of $10. If, after this reading, they think the manuscript 
is salable, they will act as agent for the author. If not, the $10 includes a report on 
how to improve it. Specializes in juveniles. 


*HAROLD CORNSWEET LITERARY AGENCY, 1093 Broxton Ave., Los 
Angeles 24, Calif. Specializes in motion pictures, TV. Wants novel material for the 
stage. 


*CRITICS ASSOCIATED, R.R. 3, Box 248, Richmond, Ind. Prefers a writ- 
ten inquiry before the manuscript is sent. Specializes in books, both fiction and non- 
fiction; children’s books, for all age groups. 


LAWRENCE CRUIKSHANK AGENCY, Peter Fleming, 9172 Sunset Blvd., Los 
Angeles 69, Calif. Will accept manuscripts from established fiction, TV and 
motion picture writers only. Specializes in motion pictures and TV. 


*ANITA DIAMANT, THE WRITERS’ WORKSHOP, INC., 280 Madison Ave., 
New York 16, N. Y. Will represent a writer on a 10% commission basis if he has 
made at least one sale to a national magazine, or has sold a book to a legitimate 
publisher, within past two years. Specializes in books and magazine material. 


*JOHN TIFFANY ELLIOTT, 341 Madison Ave., New York 17, N. Y. Send a 


letter of inquiry first, before submitting manuscripts. 


ANN ELMO AGENCY, INC., 545 Fifth Ave., New York 17, N. Y. Handles short 


stories, articles, books, fiction and nonfiction, teleplays, and plays for stage use. 


A. L. FIERST, LITERARY AGENT, 545 Fifth Ave., New York 17, N. Y. Writers 
are handled on a professional basis if they have sold $500 worth of material to gen- 
eral markets during the past year. Specializes in books of all types, short stories, 
TV and plays, articles of all types. Does not handle trade organ material. Non- 
professional writers are required to pay a criticism fee, a minimum of $5 on any 
script. Books are appraised for $5. 


*FRIEDA FISHBEIN, 353 W. 57th St., New York 19, N. Y. Reading fees are 
charged for which the author receives detailed analysis and criticism. Works on a 
10% commission and an exclusive option for two years. Plays for the legitimate 
stage and books, both fiction and nonfiction, are her specialty. 


THE FOLEY AGENCY, 34 E. 38th St., New York 16, N.Y. Query first before 


sending manuscripts. No reading or criticism fees. Accepting only a_ limited 
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number of new writers. Specializes in magazine material, hardcover and paper- 
back books. No plays, TV or juveniles. 


SAMUEL FRENCH, INC., 25 W. 45th St., New York 36, N. Y. Handles all types 
of literary and dramatic material except juveniles and poetry; all subsidiary 
rights; affiliates in all principal world markets. Member Society Authors’ Rep- 
resentatives. 


MAX GARTENBERG, LITERARY AGENT, 45 W. 45th St., New York 36, N. Y. 
Will not read unsolicited manuscripts. However, any writer, published or unpub- 
lished, who submits a grammatical, coherent letter describing what he has to sell 
will receive a reply if Mr. Gartenberg is interested in what he has to sell. His terms 
are 10%. Specializes in handling books, fiction and nonfiction and book rights. 


MITCHELL GERTZ AGENCY, 338 Rodeo Drive, Beverly Hills, Calif. Represents 


only recognized writers. Specializes in TV, theatre and motion pictures. 


GOLDSTONE-TOBIAS LITERARY DEPT., 250 N. Canon Dr., Beverly Hills, 
Calif. Take accredited writers only. 


LARNEY GOODKIND, 30 E. 60th St., New York 22, N. Y. Will read unsolicited 
manuscripts from published, established authors only. Specializes in fiction and non- 
fiction books and magazine material, legitimate theater and_ television. 


*SANFORD J. GREENBURGER, 595 Madison Ave., Room 2708-11, New York, 
N. Y. No minimum. Specializes in literature and quality. 


*BLANCHE C. GREGORY, 366 Madison Ave., New York 17, N. Y. Query first 
before submitting unsolicited manuscripts. Prefers an author who has already sold 
to a first-class market. However, she is interested in anyone who in her opinion has 
promise. Specializes in fiction, both novels and stories, for the major national 
magazines. Also nonfiction books, TV scripts and_ plays. 


*LUCILE GULLIVER LITERARY BUREAU, 157 Newbury St., Boston 16, 
Mass. No previous sales necessary. Part of the pleasure of her work lies in helping 
beginners to go forward. She covers all areas: fact or fiction, short or book length, 
adult or juvenile material. 


SYLVIA HAHLO MANAGEMENT, 24 W. 55th St., New York, N. Y. Specializes 
in theatre, motion pictures, radio and television. Will read unsolicited manu- 


scripts for fee. 


REECE HALSEY AGENCY, 8733 Sunset Blvd., Hollywood 69, Calif. Specializes 


in the publication field of fiction and nonfiction (not magazines), also television 
and motion pictures. 


KURT HELLMER, 52 Vanderbilt Ave., New York 17, N. Y. A writer must show 
promise. There is no reading fee, but return ‘postage is required. Specializes in 
novels, nonfiction and full length plays. 


*HINSHAW AND STUHLMANN, 15 E. 48th St., New York 17, N. Y. Prefers a 
query first. Will represent a writer for 10% commission in the U. S. and Canada, 
20% elsewhere. No minimum sales required. Specializes in book and magazine fic- 
tion and nonfiction. Also, foreign language material. 


*FRANZ J. HORCH ASSOCIATES, 325 E. 57th St., New York 22, N.Y. 
GEORGE INGERSOLL AGENCY, 7167% Sunset Blvd., Hollywood 46, Calif. 


Will read unsolicited manuscripts only if a prior agreement has been made by 
letter. Monetary conditions are not involved in the decision to represent a writer. 
It is a matter of talent, stability and productivity. New writers rarely accepted. 
Specializes in motion picture and television scripts. 
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*ALEX JACKINSON AGENCY, 11 W. 42nd St., New York 36, N. Y. With a fee, 
the writer will receive a report with his manuscript. Will also read without a fee. 
Specializes in books, stories, articles, plays and TV. No poetry. 


EDITH JACKSON, 1717 N. Highland, Hollywood 28, Calif. Specializes in screen, 


TV. Query first. No minimum sales requirement. Evaluation fee for new writers. 


THE JAFFE AGENCY, 8555 Sunset Blvd., Los Angeles 46, Calif. Specializes in 
motion pictures, TV packaging, development of book projects for motion pictures. 
Interested only in new writers who come highly recommended. 


*THE MARGOT JOHNSON AGENCY, 405 E. 54th St., New York 22, N. Y. 
Author should write first before submitting manuscript. If the agency agrees to 
read the manuscript, sufficient postage for return should be included. Accepts any 
writer with promise. No minimum dollar volume of sales required. Does not use 
plays for the legitimate theatre. 


*JOHNSON & THOMPSON, LITERARY REPRESENTATIVES, 2805 O St., 
N.W., Washington 7, D. C. Will take a writer solely on the merit of material he 
submits. Specializes m nonfiction. 


NANNINE JOSEPH, 200 W. 54th St., New York 19, N. Y. Not now accepting new 


clients unless previously known to the agency. Specializes in books. 


AL KINGSTON ENTERPRISES, INC., 9301 Wilshire Blvd., Beverly Hills, Calif. 
Writer must be recognized professional and have good credits before he is accepted 
by the agency. No beginners. Motion picture and television writers and stories are 
their specialty. 


BERTHA KLAUSNER INTERNATIONAL LITERARY AGENCY, INC., 130 
E. 40th St., New York 16, N. Y. Will handle new writers after writer’s work has 
been read and accepted. Specializes in books, both fiction and nonfiction, maga- 
zine short stories and articles. Also handles television and motion picture sales for 
established authors. 


*CELIA KRICHMAR, 33 W. 42nd St., New York 36, N. Y. Prefers letter of query 
giving information about the script and author before the manuscript is submitted. 
Miss Krichmar is interested in new writers and will represent any author whose 
material she considers salable. Specializes in book length fiction and nonfiction 
and plays. 


LUCY KROLL AGENCY, 119 W. 57th St., New York 19, N. Y. Specializes in 


theatrical productions. 


LANDERS AGENCY, INC., 321 S. Beverly Dr., Beverly Hills, Calif. 
ELEANOR LANGDON ASSOCIATES, 165 E. Ontario St., Chicago 11, IIL. 


Specializes in adult fiction, nonfiction and teen-age manuscripts. 


LENNINGER LITERARY AGENCY, 11 W. 42nd St., New York 36, N. Y. Inter- 
ested strictly in representing writer whose work they can sell on a commission 
basis. Prefers preliminary correspondence with prospective client before manu- 
scripts are submitted. Writer must have $500 sales minimum. Specializes in books, 
both hardcover and paperback originals, adult, juvenile, fiction and nonfiction. 


CLAIRE LEONARD, 19 West 44th St., Room 416, New York 36, N. Y. New play- 
wrights of exceptional talent only. Wants professional plays for Broadway. 


“HENRY LEWIS AGENCY, 9172 Sunset Boulevard, Hollywood 46, Calif. Self- 
addressed return envelope is required with manuscripts. Charges 10% commission 
when sale is made. Specializes in television scripts for filmed anthology series. 
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LESTER LINSK, 195 South Beverly Dr., Beverly Hills, Calif. No minimum dollar 
volume required. A regular agency percentage is charged. Their specialty is 
motion pictures. 

“LITERARY AGENCY OF WASHINGTON, 1010 Vermont Ave., N.W., Wash- 
ington 5, D. C. Prefers an advance query. Doesn’t require that a writer show a 
past sales record, however much this is desirable. Agency screens carefully what is 
submitted and bases its decision for acceptance on this. Specializes in the book 
and magazine fields with emphasis on trade books, magazine short stories and 
magazine feature articles. 


*LITTAUER & WILKINSON, 500 Fifth Ave., New York 36, N.Y. Prefers an 
inquiry first. Will accept any promising writer. Need not be established. Will accept 
work in all media. 


*DAVID LLOYD, 433 W. 21st St., New York 11, N. Y. Will represent any writer 
whose work in their judgment reflects quality and integrity. Does not require any 
minimum sales volume. Uses chiefly fiction and nonfiction. 


*THE STERLING LORD AGENCY, 75 E. 55th St., New York 22, N. Y. No 


minimum sales are required. 


MONICA McCALL, INC., Jo Stewart, 667 Madison Ave., New York 21, N. Y. Will 
represent a writer based on the quality of his manuscripts. Specializes in books 
and plays. 


*DONALD MacCAMPBELL, INC., 12 East 41st St., New York 17, N. Y. Half 
their books are written on assignment. Requires no sales record of any kind. No 
reading or criticism fee. Specializes in book length manuscripts for adults. 


EARL MacQUARRIE, 9157 Sunset Blvd., Los Angeles 46, Calif. Especially inter- 
ested in original series formats for television and will read any new ideas submitted 
by writers with two or more dramatic or fiction credits. Address correspondence to 
Miss Sylvia Weinblatt, Literary Dept. 


HAROLD MATSON COMPANY, 30 Rockefeller Plaza, New York 20, N. Y. Spe- 
cializes in any area that a successful author’s output can be exploited. Will represent 
a writer if they are convinced of his potential possibilities. 


*ALVIN G. MANUEL AGENCY, 468 N. Bedford Dr., Beverly Hills, Calif. No 


minimum sales gross is necessary. Specializes in motion pictures and television. 


*JOHN F. MARION, LITERARY AGENT, 1836 De Lancey PI., Philadelphia 3, Pa. 
Query first. Will take a writer who is completely unknown if Mr. Marion feels that 
he has a potential, a future. He doesn’t have to have achieved any dollar volume, 
but he does have to show ability. Specializes in very few magazine articles and 
stories. No plays or television scripts. Does accept books. 


*BEN MEDFORD AGENCY, 300 S. Beverly Dr., Beverly Hills, Calif. Will repre- 
sent a writer for the usual commission. Specializes in motion pictures, television and 


stage. 


*TONI MENDEZ, INC., 140 E. 56th St., New York 22, N. Y. Specializes in fiction, 
nonfiction and features for newspaper syndication. 


GORDON MOLSON ASSOCIATES AGENCY, 9418 Wilshire Blvd., Beverly 
Hills, Calif. Will represent a writer if he has achieved $10,000 in minimum sales. 
Interested in writers who have marketed two or more representative properties in 
one of the following fields: Motion pictures, television, Broadway play produc- 
tion; novel publication. 


*HOWARD MOOREPARK, LITERARY AGENT, 440 E. 79th St., New York 21, 
N. Y. No minimum sales necessary. Specializes in short stories, books, fiction or 
nonfiction. 


490 Authors’ Agents 


NATIONAL LAUGH ENTERPRISES (George Q. Lewis), Box 835, Grand Cen- 
tral Station, New York 17, N. Y. Will read unsolicited manuscripts only if they are 
less than 10 pages in length. Will represent a writer if he has great talent. Special- 
izes in humor. Interested in the performing arts primarily: radio, TV, stage, off- 
Broadway, etc. Conducts Gagwriters Round Table and Gagwriters Comedy 
Workshop in New York City each week to showcase writers. 


*PARK AVENUE LITERARY AGENCY, 230 Park Ave., New York 17, N.Y. 
Looking for new writers with good potential. It is not necessary that they have 
been previously published. Specializes in books and short stories. 


PAUL R. REYNOLDS & SON, 599 Fifth Ave., New York 17, N. Y. Will read un- 
solicited manuscripts only if they have reason to believe that they are professional 
and publishable. Charges no fees, only a 10% commission. Will take writers who 
have sold nothing, but we must be persuaded in advance that they have attained 
professional status. Works in all areas. 


*VIRGINIA RICE, 145 W. 58th St., New York 19, N. Y. Query first. 
ARNOLD L. ROSE ASSOCIATES, 9123 Sunset Blvd., Los Angeles 69, Calif. Will 


send back all unsolicited material. Writers should send letter of inquiry first. 


*BETTY J. RUSSELL, Russylvania-Suman Rd., Box 118, Valparaiso, Ind. Will help 
talented writers for a 10% fee. Specializes in juveniles. No minimum sales require- 
ment. 


*LEAH SALISBURY, INC., 234 West 44th St., New York 36, N. Y. Query first. 
Reading fee is generally charged for unpublished writers. Interested in writers of 
superior talent. Does not evaluate them in terms of dollars, but rather in terms of 


quality and potential. High standards are maintained. Specializes in theatre and 
films. 


*ALMA SAVAGE, 17 Braemar Ave., New Rochelle, N. Y. Will read only full 
length manuscripts. The service is provided on the usual basis of 10% on the return 
from the publication contract. A reading fee is payable on submission of manu- 
script. Specializes in Catholic material. 


AD SCHULBERG LITERARY AGENCY, 300 East 57th St., New York 22, N. Y. 
Will read unsolicited manuscripts only under special circumstances. Must make 
inquiry first. No minimum sales required for talented new writers. Specializes in 
book manuscripts, magazines, fiction and nonfiction and motion pictures. 


*WILLIAM SCHULLER AGENCY, 9121 Sunset Blvd., Hollywood 46, Calif. Spe- 


cializes in motion pictures and TV. 


*SCOTT MEREDITH LITERARY AGENCY, INC., 580 Fifth Ave., New York 
36, N. Y. Charges a fee in working with writers who are not now selling regularly 

. to major markets, and work on commission basis with regularly selling writers. If a 
writer has sold to a major publisher in the past year or has begun to make maga- 
zine sales with some regularity, they feel that potential has been shown and take 
him on a straight commission basis. Handles novels, nonfiction books, magazine 
stories, articles, television scripts, radio scripts, stage plays. No single poems, al- 
though they do handle books of poetry and cartoons. 


TED SIMMONS & ASSOCIATES, P. O. Box 45557, Los Angeles 45, Calif. No 


minimum sales requirement; but writer must be a_ professional. 


EVELYN SINGER LITERARY AGENCY, 670 West End Ave., New York 25, N. Y. 
Reads book manuscripts (adult or juvenile, fiction or nonfiction) on recommenda- 
tion of any writer, editor, or professional associated with the field who could use 
good judgment. Does not charge any reading fee. Will accept shorter material if 
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the writer has published six stories or articles. Minimum of $10,000 in past sales 
required. Handles fiction and nonfiction for adults and juveniles. No poetry, plays, 
original telvision or motion picture plays. Writer should contact by letter, giving 
his background and a description of what he would like to submit before sending 
manuscript. 


E. T. SOMLYO AGENCY, 407 N. Maple Dr., Beverly Hills, Calif. A minimum of 
$10,000 in minimum sales or original credits in motion pictures, television, or stage 
is required before the agency will represent a writer. Specializes in motion pictures, 
theatre, and television. 


*MAEVE SOUTHGATE, 41 Fifth Ave., New York 3, N. Y. The writer must first 
send a letter giving background and writing experiences. Otherwise unsolicited 
scripts will not be accepted. Represents the writer for the usual 10% commission. 
Specializes in novels, nonfiction books, stage and television plays. 


*RENEE SPODHEIM ASSOCIATES, 698 West End Ave., New York 25, N. Y. 
Interested in young and as yet unpublished writers. Specializes in quality fiction, 
including mysteries, and all types of nonfiction not too technical for the general 
public. 


JACK STEWART AGENCY, 434 N. Rodeo Dr., Beverly Hills, Calif. 
TONI STRASSMAN, 116 E. 19th St., New York 3, N. Y. No minimum sales re- 


quirements. Always be sure to send return postage. Specializes in quality material, 
novels, nonfiction, articles and short stories. 


*ARTHUR H. TORREY, 150 E. 35th St., New York 16, N. Y. Will read unso- 
licited manuscripts if an inquiry is made first. No minimum sales required. 10% 
commission charged for handling a writer. Request return postage on submissions 
except those of clients. Welcome competently written novels, nonfiction manu- 
scripts, children’s book manuscripts and school and college texts. 


GEORGE ULLMAN AGENCY, 8979 Sunset Blvd., Los Angeles 69, Calif. Dollar 
sales not important. It is desirable that a writer have published some material and 
have television or feature Credits. Specializes in motion picture features and tele- 
vision. 

A. WATKINS, INC., 77 Park Ave., New York 16, N. Y. Specializes in all areas 


except juveniles and poetry. 


ETHEL WAUGH, 6 E. 65th St., New York, N. Y. Will read unsolicited mss. Asks 
$5 for 5,000 words, $1.00 for each additional 1,000; $25 for a book; $5.00 
for a 15-minute radio show; $10 for a half-hour spot; $15 for a one-hour; 
$25 for a three-act play; $100 for book revision. Requests that fee and 
stamped, self-addressed envelope be enclosed with each mss. 


*LAMBERT WILSON ASSOCIATES, 8 E. 10th St., New York 3, N. Y. For pro- 
fessional agenting, a minimum of $500 in sales during the past year in the general 
area in which they will be marketing his future work is required. For new writers a 
$5 handling fee per manuscript is charged to 5,000 words; $1 per 1,000 words 
thereafter; $10 for teleplays, and $15 for books. Books and magazine fiction 
and nonfiction are their specialty. 


*WILLIS KINGSLEY WING, AUTHOR’S REPRESENTATIVE, 24 E. 38th St., 
New York 16, N. Y. Will read unsolicited manuscripts under certain conditions. 
Must be first proposed in descriptive letter about writer’s past work and describing 
nature of manuscript now to be offered. If the writer is new, he must have achieved 
professional levels in his work, to be handled by this agency. Acts for authors 
of trade books, fiction and nonfiction, general magazine contributions, fiction 
and nonfiction, and plays for the professional theatre. British representative, 
Mssrs. A. P. Watt & Son, London. 
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“WRITER’S DIGEST LITERARY AGENCY, 22 E. 12th St., Cincinnati 10, Ohio. 
Will read unsolicited mss without a reading fee. Charges 10% commission on all 
work sold by the agency. Specializes in stories, articles, and books. 
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These clubs are nonprofit, social or professional groups 


Arkansas 


AUTHORS AND COMPOSERS, Little Rock, Ark. All types of writing and com- 
posing for criticism. Aims to stimulate and foster creativity. Contact Anna Nash 
Yarbrough, Benton, Ark. 


HOT SPRINGS WRITER’S WORKSHOP, Hot Springs, Ark. A group of free- 
lance writers who meet every fourth Friday of each month at the home of the 
members for the purpose of criticizing each other’s manuscripts. Members include 
professional writers and amateurs who desire to write. Meets once a month. Dues 
are $1.00 per year. Contact Miss Mary Hudgins, 1030 Park Ave., Hot Springs, 
Arkansas. 


NORTHWEST ARKANSAS BRANCH, NATIONAL LEAGUE OF AMERICAN 
PEN WOMEN, Fayetteville. Composed of writers, artists and musicians. Professional, 
for purpose of stimulating and perfecting techniques. Contact Marie Morris 
Rushing, Rt. 5, Fayetteville, Ark. (There are two other Branches in the State, 
in Little Rock.) 


PEN POINT CLUB, Springdale, Ark. A group of free-lance writers, including 
cartoonists, who meet every month for criticism of each other’s manuscripts. 
Workshop with intent to help each other sell. Contact Mrs. Billie Jines, 405 
Meadow St., Springdale. 


POETS ROUNDTABLE OF ARKANSAS, Little Rock, Ark. Meets 2nd Tuesday 
at 1 P.M., Sept.-May, in Vera Snook Room, Little Rock Public Library. Its 
purpose is to provide a course of study every year of the mechanics of poetry, 
to foster and encourage young in the art and to promote appreciation of poetry. 
Open to anyone in Arkansas. Contact Ellis Doyle Herron, 504 East 9th, Little 
Rock. 


UNIVERSITY CITY POETRY CLUB, Fayetteville, Ark. Meets 2nd Sunday of the 
Month, Sept.-June, at Villa Rosa, home of Rosa Zagnoni Marinoni, Poet Laureate 
of Arkansas and of the Ozarks, and founder of the club. For the purpose of 
stimulating and encouraging better poetry, criticism and marketing advice. No 
dues. Members include well-known professionals and amateurs. 


California 


BAY AREA WRITERS’ CLUB, for information contact: Mrs. Egbert H. Hall, 
President, 443 Jerome Ave., Piedmont, Calif. Requirement for membership includes 
a satisfactory completion of an accredited course or its equivalent in creative 
and/or nonfiction writing. Meetings are held on the first Monday of each month at 
the Sanborn Park Clubhouse, 1637 Fruitvale Ave., Oakland, California. Activities 
include one social gathering twice a year in addition to regular meetings. A critic 
reviews submitted manuscripts at the regular meetings. Dues are $4 per year. 


THE BRAINSTORMERS, started in California—now in several other states and 
has correspondence group also. For information contact: J. Lawrence DeLaney, 
P. O. Box 445, Las Cruces, N. M. This group accepts beginners, that is, anyone 
interested in writing as a hobby or a career. This is merely a guidance program. 
Also there is an advanced group that must have one verified sale in the past 6 
months to qualify. Meetings are held on each Thursday. The general group acti- 
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vities are writing, criticism, and marketing. The program of the group also in- 
cludes published material that is taped and sent overseas in the “Person to Per- 
son” world friendship program started by former President Eisenhower. Dues 
vary for services desired. $1 per month is the minimum. Yearly publication of 
club material is planned. 


CALIFORNIA WRITERS’ CLUB, 504 Boynton Ave., Berkeley 7, Calif. For in- 
formation contact: Mrs. Margaret N. Kelley. Group accepts those who have 
been published in magazines of national standing, or published by nationally 
recognized book publishing houses. Monthly dinner meetings; also workshop meet- 
ings on fiction, nonfiction and poetry, and an annual Writers Conference. Dues 
are $8.00 per year. 


COMMERCIALISTS, for information contact: Mr. Richard L. Sargent, Suite No. 1, 
1515%4 N. Gardner St., Hollywood 46, Calif. Membership is limited to 15 
writers working in the field of short stories for adult magazines or on novels. 
Prefers younger people under 45 years of age. Preference is given to writers with 
five or more sales. Meetings are held once a month. Marketing problems, legal 
problems, copyright, criticism on troublesome stories is exchanged. Research 
trips to places that provide story material (Las Vegas, Tiajuana) have replaced 
quarterly parties. Also occasional lectures by better known writers and editors of 
local magazines. In short—about half social and half business. Dues are one 
half of one percent of sales to a maximum of $25 in any one year. To maintain eli- 
gibility at least three sales per year of $100 or more are necessary. 


NORTHERN CALIFORNIA CARTOON & HUMOR ASSOCIATION, San 
Francisco, Calif. Dinner meetings are held in San Francisco, at Henry’s Fashion 
Restaurant, 22 Davis St. Cartoonists and humor writers living within driving dis- 
tance of San Francisco are cordially invited to attend the meetings, and the club 
will send notice of their next meeting to interested people. For further details con- 
tact Glenn Bernhardt, 24 Koala Court, Walnut Creek, California; or Ed Mitchell, 
242 Fairmont Ave., San Carlos, Calif. 


POMONA VALLEY WRITERS CLUB, Ontario Public Library, 215 C St., On- 
tario, Calif. For information contact Mary I. Collins, President, 958 Dudly. 
Prospective members must have a genuine interest in writing or writers 
Meetings are held on the third Tuesday of each month at 7:30 P.M. Group acti- 
vities include professional speakers, two workshops per month and yearly con- 
tests in article, short story and poetry writing. Dues are $2.00. 


SACRAMENTO WRITERS CLUB. Founded in 1936. Monthly meetings at mem- 
bers’ homes include readings, criticisms, and outside speakers. Work at all types of 
writing. Contact Floyd Knapp, President, 5949 Georgia Dr., North Highlands, 
Calif. 


TALESPINNERS, Hollywood, Calif. Founded in 1942. Membership composed of 
professional writers. Meets at homes of members every other Friday at 7:30 P. M. 
to read and criticize scripts and exchange shop talk. Contact Mrs. Lamont Stewart, 
5025 W. 12, Los Angeles 19. 


THE WORKSHOP. Meets Wednesday evenings at 1116 North Wehner Lane, San 
Dimas, California (Pomona Valley). Phone LYcoming 9-1953. No dues. No of- 
ficers. Working group. 


WRITERS’ CLUB OF WHITTIER. Producing writers are divided into five work- 
shops—Fiction, Drama, Juvenile, and Poetry. Workshops meet either once or twice 
a month in members’ homes. Previous writing experience necessary for member- 
ship. Contact Opal McIntire, 1821 Lorene Avenue, Whittier, Calif. 


WRITERS’ WORKSHOP, Main Library, Civic Center, San Francisco, Calif. For 
information contact: G. Tonchi Rogas, 21 Fountain St., San Francisco 14, Calif. To 
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qualify for membership one must be a writer, professional or student, published 
or beginner, any medium. Meets once a week on Wednesday afternoon from 12:30 
to 3:00 p. m. The activities are more serious than social. Occasionally active pub- 
lishing writers give talks. Members read from published works, or preferably, new- 
est finished or unfinished work. Round table criticism, corrections, pointers, and 


mutual assistance. No dues. 
Colorado 


LONGMONT WRITERS’ CLUB, Longmont, Colo. Mrs. Raymond Condon, 
Platteville, Colo., President; Mrs. Abner Schulz, Vice-President. Meets the second 
and fourth Thursdays of each month, September through May. Members must have 
ability to write. Dues are $1.00 per year. 


THE NATIONAL WRITERS CLUB, 1819 Gilpin Street, Denver 18, Colorado. 
David Raffelock, Director. A nonprofit national organization of writers. Full mem- 
bership available to writers with at least 3 sales to national magazines, a published 
book or produced play; associate membership available to anyone interested in 
writing. Yearly national meeting. Purposes: to advise, inform and help writers. 
Dues: full membership, $12.00 a year; associate membership, $8.50 a year. 


Connecticut 


ARTISTS AND WRITERS OF CONNECTICUT, INC., Southbury, Conn. Cecilia 
G. Reynolds, 189 Cherry St., Naugatuck, Conn., President. Organized in 1939. 
A nonprofit, nonsectarian, nonpolitical organization, dedicated to the develop- 
ment, stimulation and intense appreciation of the fine arts, and through regular 
meetings, programs, publication, public exhibits, bring together laymen, patrons, 
students, active artists in all fields and many others interested in intellectual 
creative work. Meets regularly every second Sunday of the month at 3:00 P.M. 
Members are notified by card as to where and what the meeting will be about. An- 
nual membership fee and subscription to club’s publication, Leaves of Laurel, is 
$3.00. Address all inquiries to Al J. Benedect, Editor, Clyde Ave., Waterbury, 
Conn. 


WRITERS’ LEAGUE OF HARTFORD. Contact Robert S. Harrigan, 16 Vander- 
bilt Rd., West Hartford, Conn. Meets once a week for critical discussion of mem- 
bers’ manuscripts. To qualify, prospective members must have creative writing 
background. Dues, $1.00 weekly. 


District of Columbia 


THE ARMED FORCES WRITERS LEAGUE, 2818 Pennsylvania Ave., N.W., 
Washington 7, D.C. Lawrence E. Wheeler; National President. An unofficial, non- 
profit organization of military and civilian writers, artists, public relations prac- 
titioners and others interested in development and employment of all commu- 
nication skills). Members are provided individual manuscript criticism, spe- 
cialized information, assistance to beginners and professionals, press card, writing 
courses, discounts on writer’s magazines and books. The League promotes, pub- 
licizes and sells member-authored books. The League’s own full-time manu- 
script marketing service, located in New York City, offers ‘complete professional 
literary agency services to members only. Membership dues include subscription to 
the quarterly League magazine, Armed Forces Writer. The League sponsors 
numerous cash-prize writing and art contests, including several short story, arti- 
cle and essay contests each year. Members who can attend meetings of a local 
League Branch participate in writers’ workshop meetings dinner meetings with 
prominent authors as guest lecturers. Local AFWL groups and members-2t-large 
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are located in many areas of the free world. Ten members can start a branch. 
The League will furnish all instructions and supplies needed. Membership is 
$5.00 a year. 


THE PROFESSIONAL WRITERS’ CLUB OF WASHINGTON, D.C., Meetings 
held at the Y.W.C.A., 16th and K Streets, N.W. For information contact: Mrs. Ann 
Zimmerman, President, 1789 Lanier Place, N.W., Washington 9, D.C. Prefers 
writers who have made sales. Also those who have had a course in writing and 
have a genuine and sincere interest in becoming writers. Meets once monthly and 
also has workshop meetings twice a month. Has outstanding speakers at the regular 
monthly meetings. Workshop meetings are conducted by members who are pro- 
fessionals. Dues are $5 per year. 


THE WRITERS LEAGUE OF WASHINGTON, Mt. Pleasant Library, 16th and 
Lamont Sts., N.W., Washington, D. C. For information contact: Leon Dunn, 
5269 Nebrew Ave., N.W., Washington, D. C. Individual applications for mem- 
bers are passed on by the Membership Committee on the basis of manuscripts 
submitted with application. Meetings are held monthly on the first Saturday of 
each month from September through May. The club is operated on a workshop 
basis. Members read original manuscripts. Other members offer suggestions for 
the improvement of these manuscripts. The League stages 8 literary contests 
each year—articles, short stories, short shorts, etc. Dues are $3.00 per year. 


Florida 


HOLLYWOOD PROFESSIONAL WRITERS’ GROUP, for information con- 
tact: Max Kramer, 400 N. Ocean Drive, Hollywood, Fla. To qualify for member- 
ship a writer must have some sales record and must be currently engaged in writ- 
ing. Meets usually twice each month or whenever some member wants criticism 
of a manuscript. Group activities are manuscript criticism only. There are no 
social meetings. No dues. 


Idaho 


IDAHO WRITERS’ LEAGUE. Organized 1939. Has 9 chapters in the state, each 
holding regular meetings. An annual conference is held, and statewide contests for 
members are held. The meetings are either lectures or workshops, and anyone 
seriously interested in writing may join. Annual dues are collected. For informa- 
tion contact Philip Schnabel, Lower Asotin Rd., Clarkston, Wash. 


Illinois 


QUILL PUSHERS ROUND TABLE, Pelican Towers, 5959 S. Kenneth Ave., 
Chicago 29, Ill. For information, contact Ethel Muransky, Secretary. Organiza- 
tion of professional and amateur writers. Publish Totem Pole, their monthly 
magazine. Have several guest-speaker meetings a year; also a workshop pro- 
gram. 


SUBURBAN WRITERS, Highland Park, Illinois. Membership here is restricted to 
35 regular members. Members must be accepted by manuscript committee as be- 
ing of professional caliber. Meetings are held weekly, October through May, at the 
Highland Park Recreation Center. These are conducted by a paid professional 
critic and instructor. While the group does have a waiting list, they are always 
eager for new applications since they try to keep the caliber of the group high. 
Manuscripts of applicants are carefully screened. For further information contact 
Mrs. Robert Cromie, Grayslake, III. 
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Indiana 


COMPOSERS, AUTHORS, ARTISTS OF AMERICA (a national organization), 
Nellie Baldwin Rudser, Indiana Chairman, 1900 Indianapolis Blvd., Whiting, In- 
diana. Meeting dates are set by local chapters. Study of arts in four categories. 
Members must be actively engaged or studying arts at home or school. Four ex- 
hibits or programs each year. Write the National Treasurer, George M. Day, Elyria, 
Ohio, or National President, Nellie G. Dehnbostel, at the same address, for further 
information. 


STORY-A-MONTH CLUB, Indianapolis, Ind. Organized in 1936. Meets monthly 
at Broadway Branch Library, 42nd and Broadway. Information may be obtained 
from Miss Emily Wright, 6040 N. College Ave., Indianapolis. Members must be 
interested in writing prose of any kind. Activities include monthly meetings 
where members’ manuscripts are read and criticized. Dues are $3 annually. 


Iowa 


AMERICAN AMATEUR PRESS ASSOCIATION, Mr. Roy Bitzer, Vice-Presi- 
dent, 411 South Main St., Charles City, Iowa. To qualify for membership a cre- 
dential in the form of a poem, short story, essay or paper edited or published by 
you must be submitted. The Annual Convention is Labor Day weekend. General 
group activity is an official organ, American Amateur Journalist, published every 
other month. There are Laureate Award Competitions and a Manuscript Bureau. 
Dues are $3 per year. 


PEN PUSHER CLUB, for information contact: Letha Reames, 625 Kirkwood 
Ave., Des Moines 15, Iowa. Phone CH. 4-1040. An interest in writing is necessary 
for membership. Meetings are held on the second and fourth Friday night of each 
month at the Hawley Building, 700 Sixth Ave., Des Moines, Iowa. Group activities 
include a picnic during the summer and a Christmas party. Otherwise steady 
meetings are held. Dues are $1 per year. 


WORD WEAVERS, Washington, Iowa. For information, contact Ellen Rebecca 
Fenn, 902 N. Second Ave., Washington, Iowa. Members have an active interest in 
writing prose and/or poetry. Meetings held on the third Saturday of each month, 
except in August. Dues are $1.50 per year. 


Kentucky 


THE LOUISVILLE WRITER’S CLUB, for information contact: William Lehnig, 
1194 Starks Bldg., Louisville, Ky. Meetings are held once monthly at which reading 
and criticism take place. 


UNITED AMATEUR PRESS ASSOCIATION OF AMERICA, for information 
contact: Miriam B. Campbell, Secretary-Treasurer, Box 156, Whitesburg, Ky. 
Members must have a desire to write for fellow amateurs and own publication or 
pleasure. A yearly convention is held. Group activities include participation in 
all activities such as laureateship and contests, running for the various offices and 
to receive the monthly bundles of publishing members and the official organ, The 
United Amateur. UAPAA is an international organization. Except for the annual 
convention, all activities are carried on by mail. No age limit on membership. 
Dues are $2.00 a year. 
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Maryland 


THE OUTDOOR WRITERS ASSOCIATION OF AMERICA, 10 East Fay- 
ette St., Baltimore 2, Maryland. This society presently has 1,200 members and is 
dedicated to raising the prestige of outdoor writing and outdoor writers—includ- 
ing magazine writers, newspaper writers, outdoor lecturers and_ broadcasters. 
Membership is open to bona fide free-lance or employed outdoor writers and dis- 
seminators of outdoor information in the fields of fishing, hunting, camping, na- 
tural resources conservation, natural history, etc. (Not open to writers of specta- 
tor sports.) Proof of writing or allied outdoor news dissemination to the public 
must be submitted to the membership screening committee. For complete infor- 
mation on prerequisites for acceptance, dues, benefits, requirements, meetings 
and other data, write to: Robert L. Munger, OWAA Membership Committee, 
193 Woodward Avenue, Fond du Lac, Wisconsin. 


Massachusetts 


WESTERN MASSACHUSETTS WRITERS GUILD, Juggler Meadow Rad., 
Leverett, Mass. For information contact Mrs. Maralee G. Davis. To qualify for 
membership, one must have submitted three short pieces or one novel-length ms 
for consideration. Monthly business meetings and weekly group discussions are 
held. Group activities include speakers and a writers’ conference in August. Dues 
are $5.00 per year. 


Michigan 


POETRY SOCIETY OF MICHIGAN, for information contact Dr. O. L. Abbott, 
Secretary-Treasurer, 508 Charles St., East Lansing, Mich. Membership open to 
anyone interested in poetry, whether as an author, critic or lover of verse. Dues 
are $3.00 for the calendar year, entitling members to a subscription to the club 


magazine, Peninsula Poets, and other benefits, such as poetry recordings and 
books. 


Minnesota 


THE WRITER’S WORKSHOP, Minneapolis, Minn. For information, contact 
Curtis Erickson, President, 2908 Humboldt Ave., S., Minneapolis, Minn. Meet 
every Wednesday evening. Aim to assist members in becoming more proficient in 
the art of writing, to criticize and comment upon members’ manuscripts. Dues are 
$1.00 per year. 


DR. ANNA PHELAN’S SEMINAR, for information contact Mrs. Helen M. Walz, 
President, 4811 Knox Ave., S., Minneapolis 9, Minn. To be a member, one must 
_have a sincere and sustained interest in creative writing and selling of scripts in 
the fields of short story, novel, article and poetry. Meetings are held twice monthly 


in members’ homes. No dues. 
Nebraska 


NEBRASKA WRITERS GUILD. Founded in 1925, this is the official writers or- 
ganization of Nebraska. Contact Ina Jarvis (Mrs. Mark E.) Kellogg, 4306 Burdette, 
Omaha 11, Nebr. Meetings are held in the spring at Lincoln, Nebraska, and in 
the fall in Omaha, Nebraska. Club activities include a bulletin with members’ 
sales printed in the spring. Dues are $4 a year. 


THE QUILL, Lincoln, Nebr. Organized in 1920. The members are all active 


writers—Lincoln women. Purpose is to offer its members a meeting where material 
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is read and criticized or commented upon; it is not open to correspondence-mem- 
bers nor is material of nonmembers used. Each member is expected to furnish two 
programs of original work yearly. This material is given frank, written, unsigned 
comments which are read aloud and discussed. For further information, write to 
Mrs. Helen Cook, 1431 S. 17th St., Lincoln 2. A prescribed quantity of published 
mss or similar amount of material, not published, that is considered by a commit- 
tee appointed by the President to pass upon it as worthy of publication or 
showing real promise, qualifies a candidate for membership. Material may be 
prose or poetry. Club votes upon hearing manuscript read and after meeting can- 
didate. Dues are $1 per year. Meetings are biweekly. 


New Jersey 


NORTH JERSEY WRITERS ROUNDUP, Newark, N. J. Meets once a month at 
the Downtown Branch of the YM-YWCA, 600 Broad Street. Represents the North 
Jersey Area. Contact James A. Brown, 227 Waverly Ave., Newark 8. 


THE NEW JERSEY WRITERS ROUNDUP meets at the Newark YWCA, the 
second Sunday of the month, at 3 o’clock in the afternoon. Contact Mrs. A. Roy, 
corr. secretary, 1223 Curtis Ave., Pt. Pleasant, N. J. Qualifications for membership 
—published and active writers only. 


SHORE SOCIETY OF CREATIVE WRITERS meets at the Arnold House, Pt. 
Pleasant, N. J., on the first Monday of each month. Has about 30 members. The 
corr. secretary is Mrs. A. Roy, 1223 Curtis Ave., Pt. Pleasant, N. J. Dues are $10.00 
a year. Sincere beginning writers welcome. 


New York 


AMERICAN ACADEMY OF ARTS AND LETTERS, 633 W. 155th Street, New 
York 32, N.Y. Douglas Moore, President; John Hersey, Secretary. The Academy 
shall consist of not more than fifty members. Only members of The National Insti- 
tute of Arts and Letters (its parent body) shall be eligible for election to the Acad- 
emy. Annual meetings generally in December; special meeting every May. No 
dues—it is an honorary institution. 


AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS 
(ASCAP), 575 Madison Ave., New York 20, N. Y. Stanley Adams, President. 
ASCAP serves as a clearing house in the field of performing rights, that is, in the 
use of copyrighted music in public performances for profit. Organized in 1914 by 
Victor Herbert and other leading composers, ASCAP is an unincorporated mem- 
bership association of writers and publishers who make their vast repertory of music 
available to commercial users at a minimum of cost in a field where individual 
negotiation is not practicable. Thus, ASCAP- meets the needs of both the creators 
and users of musical works. Membership: 6,258 composers and authors, 1,875 pub- 


lishers. 


BROOKLYN CONTEST CLUB, for information contact: Mr. Allen Glasser, 
Secretary, 241 Dahill Road, Brooklyn 18, N. Y. To qualify for membership, a 
writer must have won a prize for verse or prose. Meetings are once a month. 
General group activities include criticism, round-table discussions, question-and- 
answer sessions, coverage of current contests and markets for fillers and short 
prose or light verse. Dues are $5 per year. 


THE CATHOLIC POETRY SOCIETY OF AMERICA, 232 Madison Ave., New 
York, 16, N. Y. Organized in 1931. Publishes Spirit, A Magazine of Poetry, for 
which 30c a line is paid to Society members only for poetry. All those, irrespective 
of faith, who are interested in poetry, either as writers or readers, are eligible for 
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membership. Society annual dues are $5.00. For further information, write to John 
Gilland Brunini, Executive Director. 


MYSTERY WRITERS OF AMERICA, INC., 232 E. 40th St., New York 16, N. Y. 
National President, John D. MacDonald. Dedicated to raising the prestige of 
mystery writing and to increase the income of mystery, detective story and fact- 
crime writers in all fields. Activity falls into three parts—economic betterment, 
professional improvement, and social contacts. This organization is grouped into 
four regional chapters: New York, Midwest (based in Chicago), Northern Cali- 
fornia (based in San Francisco), and Southern California (based in Los Angeles). 
Writers who do not reside within easy traveling distance of these four chapters are 
members-at-large and are kept informed of all activities and progress through the 
monthly bulletin, The Third Degree. The Chapters meet once a month. In New 
York, the meetings are held on the first Wednesday of each month. Organizational 
matters are discussed and voted upon, tips on writing markets are exchanged, eco- 
nomic grievances are taken up and, where possible, corrected. Membership: Any 
writer who has made a single sale in the mystery (book, magazine, motion 
picture, radio, television) or fact-crime field is eligible for active membership; 
editors, publishers, critics, literary agents, booksellers, etc., may join as Associate 
Members, and participate in all the activities except the right to vote and hold 
office; nonprofessionals interested in mystery writing, and new writers who have 
not yet made a sale may join as Affiliate Members; police officials and other 
members of allied fields may be voted in as Honorary Members. Dues: Active 
Membership, $20 annually. Affiliate membership, $20 annually. For further in- 
formation, write to Catherine Barth, Executive Secretary. 


NEW YORK WRITERS GROUP, New York, N. Y. It is primarily a fiction group 
but will accept writers in all fields if they are past the beginner’s stage. While pub- 
lication is not a requirement for membership, writers must show a firm grounding 
in fiction technique as demonstrated by a current ms. Active writers are invited 
to apply for membership. Meetings are held on the 2nd and 4th Thursdays in 
Manhattan. For further information contact Irving Silverstein, 106 Westbury Ave., 
Plainview, N. Y. 


NEW YORK WRITERS GUILD, 161 Madison Ave., New York 16, N. Y. Meets 
every Wednesday. Workshop session 8-10. Director, Georgia C. Nicholas, MU 
6-5508. Dues for attendance are 50c and an $8.00 initiation fee. Members should 
have sold or be on the verge of selling material. New members may attend the 
workshops as visitors. 


SOCIETY OF MAGAZINE WRITERS, c/o Overseas Press Club, Room 92, 54 
W. 40th St., New York 18, N. Y. Professional society of working writers. Mem- 
bership is open to free-lance writers who have had published, in the twelve months 
prior to application, at least six full-length magazine articles in magazines deemed 
by the Membership Committee to be of national importance and good repute. The 
Membership Committee may also, at its option, recognize and grant equivalent 
credit for articles of unusual length, scripts, etc. Persons to contact: Chairman, 
Membership Committee; President; or Corresponding Secretary; by title. 


North Carolina 


THE CHARLOTTE WRITER’S CLUB, Mrs. Masson Copeland, President, 1850 
Maryland Ave., Charlotte, N. C. Members must be actively engaged in some form 
of writing. Yearly contests in poetry, children’s, shorts, short-shorts, articles and 
juvenile writing. Poetry and Fiction Workshops monthly. Dinner meetings on 
4th Tuesdays at 6:30 feature inspirational speakers. Christmas party for hus- 


bands and wives. Summer picnic for families. Membership open to the Carolinas. 
Dues $3.00 yearly. 
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POETRY WORKSHOP OF THE GREENSBORO WRITERS. For information 
contact: Robert Davis Harris, Jr., 922 Dillard St., Greensboro, N. C. Membership 
is obtained through the Greensboro Writers, but is not necessary. They welcome 
all interested in poetry. Meetings are held the first Sunday of each month from 
2:30 to 4:30 p. m., at the Woman’s College of the University of North Carolina, 
in the library, October through May. Original poems are brought to the meet- 
ings to be read and discussed, and at times outstanding poets speak. No dues. 


Ohio 


THE COLUMBUS WRITERS CLUB, Columbus Public Library, 96 Grant Ave., 
Columbus, Ohio. For information contact Mrs. Velma L. Brown, 516 E. Tor- 
rence Rd., or Mrs. Merle L. Spung, 202 E. Lakeview Ave. To qualify for member- 
ship one must have a sincere desire to write. Meetings are held once a month. 
The group sponsors workshops, courses; conference in the fall and seminar in the 
summer. Also publishes a newsletter. Dues are $3.00 (active) or $1.00 (inactive). 


DAYTON WRITERS’ CLUB, Mrs. Charles H. Sullenberg, President, 156 Nordle, 
Dayton, Ohio. Members must have an interest in writing, and are on the whole 
“strugglers” in the field. On the second Tuesday of each month, members’ manu- 
scripts are read and criticized. Dues are $3 per year. Meetings are held in members’ 
homes. 


MANSFIELD AREA WRITERS’ CLUB. For information contact: Mrs. Joseph R. 
Graham, 512 W. Third St., Mansfield, Ohio. To be a member, one must desire to 
write professionally. Meets first Friday of each month at the Galion Public Li- 
brary, Galion, Ohio. The present club activities include reading scripts for criti- 
cism, discussing markets, plots, characterization and other phases of short story 
writing plus other types of writing. No dues. 


MANUSCRIPT CLUB OF AKRON. Welcomes working, producing writers in the 
area. Meets first and third Fridays each month at 8:00 P.M. in Room 306, YMCA. 
Founded in 1929. Contact 3810 Wheatley Rd., West Richfield, Ohio. 


OHIO VALLEY WRITERS’ GUILD, Cincinnati, Ohio. Membership open to 
beginners or professionals in the Cincinnati area. Meets the fourth Saturday eve- 
ning of each month to discuss manuscripts, hear a speaker, or talk shop. Dues are 
nominal. For further information, write to Jerome H. Cook, Room 911, Fenwick 


Club, Cincinnati 2, Ohio. 


Oklahoma 


THE NIGHT WRITERS, Tulsa, Oklahoma. Meets to criticize, constructively, 
members’ manuscripts and exchange market information. Branch 93, Armed 
Forces Writers League of America. Open to all interested writers. Registration fee 
is one dollar; dues, fifty cents a month. Meets on the third Monday of each 
month. Contact Mac McKennon, 444 S. 70th E. Ave., Tulsa 12, Oklahoma. 


OKLAHOMA WRITERS’ ASSOCIATION, Oklahoma City, Oklahoma. Estab- 
lished 1914. A state-wide organization of professional and semi-professional writ- 
ers working in fiction, nonfiction, poetry, song lyrics, plays, radio and _tele- 
vision writing. Membership averages about 100. Meetings are held on the second 
Tuesday night of each month except July, August and January. Annual dues are 
$5.00. Address all correspondence to Eloise Johnston, President, 240 N.W. 20th, 
Oklahoma City 2, Oklahoma. 


STILLWATER WRITERS, 240 N.W. 20th, Stillwater, Oklahoma. An active work- 
shop group organized 1932. Membership, usually about fifteen, is limited to those 
who have sold and are continuing to write and try to sell. Meets on the first and 
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third Thursday nights each month at homes of the members. Dues are $2.00 a 
year. For further information, write to Mrs. J. W. Chiles, Corresponding Secretary, 
517 Lewis St., Stillwater, Okla. 


Oregon 


LINN COUNTY WRITERS, 2911 Tudor Way, Albany, Ore. Contact for infor- 
mation: Mrs. Irene Brown, Box 75, Jefferson, Oregon, Ph. FA. 7-2730 or Mrs. 
Martha Whiteside, 2911 Tudor Way, Albany, Oregon, Ph. WA. 8-9796. Members 
must be seriously interested in writing. The group meets on the second Monday 
of each month. The club activities include speakers, study discussions, manuscript 
reading and criticizing. Dues are $1.00 per year. 


NORTHWEST CARTOONISTS AND GAGWRITERS SOCIETY. For informa- 
tion contact: Mr. Arnold L. Wagner, 1130 N. E. Cottage, Salem, Oregon. Mem- 
bers must have a sincere interest in cartooning. Meetings are quarterly. Activities 
are informal discussions of trends, problems, markets, etc. Occasional guest speak- 
ers and a newsletter. No dues. 


Pennsylvania 


FRANKLIN’S JUNTO WRITERS (formerly The Junto Writers), Philadelphia, 
Pa. Object of this organization is to bring together writers of the Delaware Valley 
area to conduct a writers’ workshop, analyze markets and to give mutual help. This 
is primarily a short-story group, but article- and novel-writers are welcome too. 
Membership open to any sincere and practicing writer whether or not he has been 
published. Meets once a month at the Philadelphia Art Alliance. For further infor- 
mation, contact Mrs. Marie Dailey, 4203 Vista Street, Phila. 36, Pa. 


PROFESSIONAL WRITERS’ CLUB OF PHILADELPHIA. For information con- 
tact Joseph L. Fox, Pres., 1000 Bankers Securities Bldg., Philadelphia 7, Pa. 
The purpose of this club, which has been actively in existence since 1932, is to 
bring together writers of the Philadelphia area to talk shop, analyze markets and 
to carry out activities that are of interest to professional writers and those inter- 
ested in the writing profession. 


Rhode Island 


BLACKSTONE VALLEY WRITER’S GUILD. For writers living in Rhode 
Island, Massachusetts and Connecticut. Contact Miss Mary Blatty, 65614 Broad- 
way, Pawtucket, R. I. 


RHODE ISLAND WRITER’S GUILD, Providence, Rhode Island. Writers of all 
ages are welcome, who evidence a genuine interest in writing. Meetings are held 
periodically, at convenience of members. Criticism of manuscripts available at all 
times. For further information, contact Mrs. Muriel E. Eddy, 688 Prairie Ave., 
Providence 5, Rhode Island. Phone: Hopkins 1-8325. Workshops are held at 
members’ homes. Contests and banquets at special times. Annual dues are $5.00. 
The Club is a chartered guild. 


South Dakota 


BLACK HILLS WRITERS GROUP, P.O. Box 1427, Black Hills, S. D. For 
information contact: Mrs. Adrian Forrette, Jr., Berry Pines Rd., P. O. Box 1427, 
Rapid City, S.D. For membership, one must have an interest in writing and ac- 
tivity in this field. Meetings are held on the evenings of the second and fourth 
Mondays of each month. Activities include constructive criticism, exchange of 
market information, author’s receptions. Dues are $1.00 per year. 
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Tennessee 


CREATIVE WRITERS, for information contact: Anita L. Clark, 4323 Ferndale, 
Memphis 17, Tenn. Members must be producing writers who will contribute to 
other members. Meets once a month. Activities are reading and discussing manu- 
scripts of members. This is not a social group. No dues. 


Texas 


AVALON, Alpine, Texas, is an international poetry association. It is dedicated to 
the finding and training of new talent and to the promotion and publication of the 
work of both new and established poets, whose work portrays exceptional crafts- 
manship and survival qualities. Avalon especially seeks those whose poetry follows 
the inevitable trends toward greater lyricism, communicability, inspiration, spon- 
taneity (as opposed to contrived obscurity), genuine emotion (as opposed both to 
Sewing Circle triteness and pedantic fear of emotion), timeliness, courage, and 
universality. Conferences, courses, marketing advice, cash prizes. Dues, $3.00 per 
year. 


THE BEAUMONT WRITER'S CLUB, Beaumont, Texas. Organized in 1956, this 
group has about fourteen active members, and is open for more. Meet the Ist and 
3rd Mondays each month. Dues are $2.50 per year. For further information, con- 
tact Mr. W. L. Newton, 1460 Emille, President. 


CREATIVE WRITERS ASSOCIATION, Odessa, Texas. Founded in March, 
1953, by Mrs. D. T. Osborn and Mrs. C. A. Noll. Meets in Ector County Library 
Clubroom on the third Tuesday of each month. An organization for women inter- 
ested and working in the writing field—short story, poetry, juvenile, and articles. 
A majority of the membership have had work published or were awarded prizes in 
various poetry and prose contests. The club prepares programs of members. Selec- 
tions and speakers and assignments provide experience in new media. Current 
President: Mrs. L.R. Fowler. 


Washington 


COMPOSERS AND AUTHORS OF AMERICA, INC. (Spokane Chapter), 
Spokane, Wash. Organized in 1948. National Headquarters are in Youngstown, 
Ohio. Gladys Rogers Proudman, President, 916 Dean Ave., Youngstown, Ohio. 
Each of the four sections (poetry, prose, music, allied arts) meets monthly under 
separate chairman for study. Quarterly sessions present the current achievements 
to the public by programs of music, literature and art displays. For further infor- 
mation, write to Ethyl Townsend Goodsell, North 1819 Normandie St., Spokane, 
17, re Spokane chapter. For information re Patron and Member-at-Large, write 
Nellie G. Dehnbosted, 178 Iddings Ave., N. E., Warren, Ohio. National dues are 
$3.00 per year plus entrance fee. Additional amounts are set by chapters. 


Wisconsin 
THE MILWAUKEE FICTIONEERS. Contact Lawrence A. Keating, 210 E. 


Michigan St., Milwaukee 2, Wisconsin. Newcomers must have sold fiction or non- 
fiction several times to national magazines, or published one book. Meets every 
three weeks at members’ homes. No dues or fees. 


RACONTEURS, INC. Herbert P. Schowalter, President, Box 8, Delafield, Wisc. 
State-wide group of male writers and aspirants. This club was organized in 1956 
when a half-dozen professional male writers became dissatisfied with the way 
most writers clubs dominated by women were conducted. Quarterly newsletters 
are mailed to members and ‘reject’ manuscript clinics are held from time to 
time. The annual meeting of the club is held in June at which time a new slate of 
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officers is elected. Has become internationally known for the annual essay contest 
which it conducts. This contest is best described as a battle of the sexes. The con- 
test ends in an annual award, and a ladies’ night is always held on the last Satur- 
day night in April. The annual early December party is a stag. Raconteurs, Inc., 
has grown during the past year to a membership of approximately 100, with 
many names of Wisconsin famous writers participating. 


WISCONSIN REGIONAL WRITERS’ ASSOCIATION, INC. A state-wide or- 
ganization of writers and those interested in encouraging the efforts of creative 
writers. Under the sponsorship of the Wisconsin Idea Theatre, University of Wis- 
consin, classes in creative writing are offered throughout the state. The association 
publishes Creative Wisconsin, a quarterly literary magazine, holds annual contests, 
meets twice yearly, encourages and assists in organizing local clubs and classes, and 
has recently set up an International project for the purpose of giving memberships 
to foreign writers, along with personal encouragement. There are approximately 
1,000 members, including most of the states and some ten foreign countries. Mem- 
bership is open to anyone interested in creative writing. Dues are $3.00 annually and 
this includes a subscription to Creative Wisconsin. Contact: Professor Robert E. 
Gard, President, Director of the Wisconsin Idea Theatre, University of Wisconsin, 
Madison 6, Wis. 


Canada 


CANADIAN AUTHORS ASSOCIATION, Ontario, Canada. Members are recog- 
nized writers and authors. Group has over 900 members, mostly professional, in 
every field of writing. Founded in 1921. Publishers of Canadian Poetry and Cana- 
dian Author and Bookman, quarterlies. Has branches in Halifax, N. S., Montreal, 
Que., Ottawa, Ont., Windsor, Ont., Toronto, Ont., London, Ont., Winnipeg, Man., 
Calgary, Alta., Edmonton, Alta., Vancouver B. C. and Victoria, B. C. Contact 
H. R. Percy, 447 Echo Dr., Ottawa, Ont., for further information. 


FIRST COLLINGWOOD WRITERS’ CLUB, Collingwood, Ont., Canada. A non- 
denominational group with dues of one dollar a year. The only membership re- 
quirement is a sincere interest in writing. Their purpose is to clearly and correctly 
express ideas in the form of articles, stories, fillers, radio and TV scripts and poetry. 
They hold contests from time to time for the stimulation and furtherance of an 
interest in writing. Meetings are held on the second and fourth Thursdays, each 
month from September to May. Before disbanding each summer they give out 
assignments to have ready for the first autumn meeting. Occasionally they have a 
social evening at which impromptu writing is done, guests taking part if they 
wish. Officers are Mrs. T. Shields, President; M. E. Johnston, Treasurer; Mrs. J. 
Cranston, Recording Secretary; and Mrs. Fred Griffin, Corresponding Secretary. 
For further information contact Mrs. Griffin at 354 Cedar Street, Collingwood, 
Ontario, Canada. 


WESTERN CANADIAN WRITERS, Vancouver, B. C., Canada. Meets twice a 
month on the 2nd and 4th Thursdays. Restricted to selling writers; not for begin- 
ners. Contact Mrs. Laura Cooke, 2385 East 51st Avenue, Vancouver 16, B. C., 
Canada. 
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By Richard S. McCarteney 
Chief, Reference Division, Copyright Office 


1. What is Copyright? 

“Copyright” literally means the right to copy. The term has come to mean 
that body of exclusive rights granted by law to authors for protection of their 
writings. It includes the exclusive right to print, reprint, publish, copy, and sell 
the copyrighted work, to make other versions of the work, and with certain 
limitations, to make recordings of the work and to perform the work in public. 

Our federal copyright system stems from the Constitution, which provides 
that Congress shall have the power “To promote the Progress of Science and 
useful Arts, by securing for limited Times to Authors and Inventors the exclu- 
sive Right to their respective Writings and Discoveries.” (Article 1, Section 8.) 

The first copyright law of the United States was enacted in 1790. The 
scope of copyright protection since then has steadily expanded, through suc- 
cessive statutes, down to that of the present law, enacted in 1909 and amended 
in several particulars since that time. 


2. What kinds of material can be copyrighted? 

Under the U.S. Copyright Law (Title 17 of the U.S. Code), copyright 
applies to all the writings of an author. This does not mean that literally every- 
thing an author may write can be copyrighted. The test of copyright is origi- 
nality. This means that the mantle of copyright may fairly cover any writing 
that is the result of the independent creativity of an author. 

Titles as such are not subject to copyright, and one does not secure the 
exclusive right to a title by the registration of a work of such title. Copyright 
applies to the contents of a work, and titles are recorded in the Copyright 
Office merely as a means of identification. In certain circumstances titles may 
be the subject of protection under the trademark law. 


3. Is there any material which can be copyrighted before it is reproduced 
for public distribution? 

Yes. Lectures and other scripts prepared in the first instance for oral deliv- 
ery, including certain fully developed scripts prepared for television or radio 
performance, dramatic compositions, music, works of art, drawings of a scien- 
tific or technical character, photographs, and motion pictures may all be copy- 
righted prior to publication. However, under the express provisions of the 
statute, copyright secured for a work before it has been published does not 
exempt the copyright owner from the déposit of copies when the work is later 
reproduced in copies for sale. A second registration is then necessary. On the 
other hand, books (including pamphlets, and leaflets) , periodicals, maps, and 
prints require publication with notice of copyright before a copyright claim 
may be registered. 


4. How does an author go about getting a copyright, and what is its 
duration? 

An author (speaking now of a “book” author, which includes a short story 
writer) or his publisher secures copyright for his work by having it published 
with the required notice of copyright. The notice of copyright, if the work is 
a printed literary, musical or dramatic work, must consist of the word “‘Copy- 
right” or the abbreviation “Copr.” or the symbol © accompanied by the year 
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of publication and the name of the claimant, thus: “© 1963 by John Doe.” 
This notice, in the case of books or dramatic works, must appear either upon 
the title page or the page immediately following, of the work. For musical 
compositions the notice must be placed either upon the title page or the first 
page of music. 

It is impossible to overemphasize the importance of seeing that the pro- 
visions of the statute with respect to the copyright notice, both as to its form 
and position, are strictly complied with. The existence of the copyright itself 
hinges upon it, as the courts have time after time ruled. More opportunities to 
copyright have been forfeited by first publication without notice of copyright, 
or with a faulty notice, than for any other reason. 

Promptly after publication with notice, two copies of the best edition of 
the work should be sent to the Copyright Office, Library of Congress, Wash- 
ington 25, D. C., together with an application and the registration fee, If the 
work is a contribution to a periodical and copyrighted separately, it is neces- 
sary to submit only one copy of the issue of the periodical containing it, with 
the application and fee. Unpublished works (see the answer to question 3) 
can be copyrighted by depositing one complete copy of the work, an appli- 
cation and registration fee. The Copyright Office furnishes the proper appli- 
cation forms upon request. 

Copyright in the United States endures for a period of twenty-eight years 
and may be renewed for a second term, called a renewal copyright, also of 
twenty-eight years. Thus the maximum period for copyright protection in this 
country is fifty-six years. Any work published more than fifty-six years ago is 
in the public domain in this country, which means it is no longer under copy- 
right, insofar as the original version is concerned. 

The law of renewal copyright is too complicated to touch upon more than 
briefly here. The application for renewal, together with the required fee, must 
be received in the Copyright Office during the twenty-eighth or last year of 
the first term. It must further be in the name of the person entitled to claim 
the renewal, for it to be effective. Failing receipt of a proper application within 
the last year of the first term, the copyright lapses, and the work falls into 
public domain. Where any doubt arises as to rights of renewal, the author 
would do well to seek legal advice from a copyright attorney. 

5. What protection is there for “book” material before publication? 

We have explained the procedure involved in securing statutory copyright. 
What protection, then, does an author have for his works before they are copy- 
righted, in the case of a book or short story, by publication? Prior to publi- 
cation, an author’s rights in his manuscript material are fully protected under 
the common law. It prevents the copying, publication, or use of such unpub- 
lished work without his consent and enables him to obtain damages therefor. 
It may be asked why, if an author’s rights are protected under common law, 
he should bother to secure statutory copyright at all. The answer is that if his 
work is intended for publication he must copyright when publication takes 
place or else the work is dedicated to the public; which is a way of saying it 
becomes public property, free to the use of all. Statutory copyright possesses 
other advantages; for example, the possession of a certificate of copyright regis- 
tration enables the holder to sue in a federal court and to obtain minimum 
allowable damages in lieu of provable damages. 

As regards those classes of works that can be copyrighted in manuscript 
form, such as plays and musical compositions, which are intended for per- 
formance rather than reproduction in copies for sale, the same advantages 
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exist, but the author need not copyright. He may rely upon his common law 
rights. If, however, it is intended to have an unpublished musical composition 
recorded on disks or tapes it would be advisable first to copyright the sheet 
music. 

6. Cana copyright, or various parts of it, be transferred? 

Copyright may be transferred or assigned by an instrument in writing 
signed by the owner of the copyright, The document of assignment should be 
recorded in the Copyright Office, it being necessary, however, to submit the 
original. After recordation, the assignment is returned with a certification 
under the seal of the Copyright Office. 

When a copyright is sold or assigned as a whole, all rights pass with it. 
Partial rights, such as book, magazine or motion picture rights, may be dis- 
posed of separately under license agreements, in which case the ownership of 
the copyright itself is retained. 

7. Does an author have to obtain a fresh copyright on reprints, new edi- 
tions of books or reissues? 

A mere reprint of a copyrighted work is not subject to a new copyright. 
The copyright secured in the original publication protects the reprints; but 
it is important that such reprint bear the original notice of copyright. 

New editions of works in the public domain, or of copyrighted works when 
produced with the consent of the copyright owner, may be copyrighted to pro- 
tect whatever new copyrightable matter may be present. Such additional 
copyrights, however, apply only to the new matter. They neither extend exist- 
ing copyrights nor revive copyrights of originals that are in the public domain. 

8. After a story has been published in a newspaper or magazine, how can 
the author get the copyright? 

If the story is published in the newspaper or magazine, bearing a separate 
copyright notice in the author’s name, he has it already and should register it. 
Otherwise, by contractual agreement with the publisher, the author may 
arrange to have the copyright in his story assigned to him after it has been 
published as part of the copyrighted periodical. If the periodical is not copy- 
righted as a whole and the story bears no separate notice, then there is nothing 
the author can do subsequently to secure the copyright. It has been dedicated 
to the public. 

9. What constitutes infringement of copyright? How much can you quote 
without violation? 

The statute nowhere actually defines infringement and the courts have 
been reluctant to do so, except under the limitations of the particular facts of 
the case they were deciding. Generally speaking, the unauthorized reproduc- 
tion of any substantial part of a work, the monopoly of which is secured by 
statutory protection, would be infringement. A test sometimes used to deter- 
mine whether there has been copyright infringement is to inquire whether 
the demand for the original work has been diminished to a substantial extent 
through competition from the alleged infringement. 

The question of “How much can you quote without violation?” can only 
be answered in general terms. Under the so-called doctrine of “fair use,” one 
is at liberty to quote to a limited extent from a published copyrighted work, 
for example, for the purpose of criticism or review. No hard and fast line 
of demarcation can be laid down between fair and unfair use, however, for 
the reason that each case must depend upon its own peculiar circumstances. 
For instance, textbooks by their very nature and purpose may carry an implied 
authorization to copy portions on the blackboard for the purpose of class 
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instruction. On the other hand, in the case of musical works it is more a ques- 
tion of quality than of quantity that is considered in connection with “fair 
use.” Here, the whole “meat” of the composition may be contained in a single 
musical sequence of short duration and its unauthorized reproduction, regard- 
less of the number of bars, might constitute infringement, Mere acknowledg- 
ment of a copyrighted source will not excuse substantial reproduction of the 
work. Permission is essential. Where it cannot be obtained, the only safe thing 
to do is to avoid use of the work. 

10. If a writer wants to make a compilation from another author's books 
or to put out an abridgment or anthology, does he get a copyright on his book, 
and ts he infringing on the original author’s copyright? 

Compilations are regarded as new works under the copyright law and 
as such are subject to copyright upon their own merits. A copyrightable com- 
pilation is one consisting of quite a number of independent works and is the 
result of selective skill and a degree of authorship on the part of the compiler. 
The term would include anthologies. Abridgments likewise are copyrightable 
when they express a condensation of the original work resulting in a rewriting, 
i.e., a new work of authorship. Mere deletions are not generally considered 
sufficient grounds upon which to base a new claim to copyright. 

A writer wanting to make a compilation from another author’s books, or 
to put out an abridgment or anthology, must secure permission to use material 
which is under copyright protection. He secures this permission from the 
copyright owner, usually represented by the publisher. 

11. If an author uses a pen name, does the copyright get registered under 
his real name or the pseudonym? 

A work may be copyrighted under a pseudonym, but the full, legal name 
should preferably appear on the application as well as the pseudonym. 

12. Are illustrations for a book protected under the copyright of the book 
in which they appear? 

Yes. Section three of the statute provides that the copyright “‘shall protect 
all the copyrightable component parts of the work copyrighted, and all matter 
therein in which copyright is already subsisting, but without extending the 
duration or scope of such copyright.” 

13. How are copyrights in foreign countries secured by an American 
author or proprietor? A writer copyrights his work in foreign countries. It is 
pirated in one of them. What ts his recourse? 

A U.S. citizen may obtain copyight protection for his works in the major- 
ity of the important countries of the free world most easily by taking advan- 
tage of the existing international copyright conventions. 

Under the Buenos Aires Copyright Convention, works of U. S. citizens may 
obtain protection in the other countries which have ratified the Convention, 
upon obtaining copyright in the United States by publication with the statu- 
tory notice, which constitutes “a statement that indicates the reservation of 
the property right.” 

The Universal Copyright Convention, to which more than 40 countries 
now belong, likewise affords protection as between contracting countries, one 
of which is the United States. For unpublished works, no formalities at all are 
required; protection is automatic, For published works it is necessary only 
that all copies of the work, at the time of first publication, bear the Conven- 
tion notice, consisting of the symbol @ accompanied by the year date of publi- 
cation and the name of the copyright proprietor (thus, © 1963 by John Doe). 
Since this is a form of statutory copyright notice under U. S. law, copyright 
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in the United States, using this notice, in effect also secures copyright in all 
of the other countries adhering to the Universal Copyright Convention. 

Another group of countries, mostly European but including some coun- 
tries of Asia and Africa, together with Brazil and Canada, but not the United 
States, comprise the so-called Berne Union. Notwithstanding our not being a 
member of this Union, if the work of a U.S. citizen is, simultaneously with 
its first publication in the United States, also published in a country party to 
the Berne Union, then the work will be protected under the relevant conven- 
tion in the countries parties thereto. 

Certain countries are not parties to any of the above-mentioned conven- 
tions. Protection for U.S. published and unpublished works in such countries 
is generally based on the domestic law of the particular country or on special 
assurances given by the particular country to the Government of the United 
States. Protection, however, may depend on compliance with the formalities 
or other conditions prescribed by the domestic law of the particular country. 
Since these conditions are not uniform, it may be advisable to consult a lawyer 
or other expert to determine whether protection is available in a particular 
foreign country and, if so, under what conditions. 

Lists of the countries that belong to the various conventions mentioned 
above may be obtained from the Copyright Office. 

14. Will the Copyright Office give advice with respect to copyright matters? 

The Office gives general copyright information and renders assistance in 
the registration of a copyright claim. The Office will also make a search of 
its records for such information as they may contain relative to copyright 
claims, upon request and payment of the statutory fee. The Copyright Office 
does not, however, practice law or give legal opinions concerning the rights 
of persons in cases of alleged infringement, contracts, the copyright status of 
any particular work other than the facts shown in the records of the Office, 
or matters of a similar nature. 

15. Does the Copyright Office prosecute infringers? 

No. Determination of the scope of a copyright claim or its enforcement 
after it has been registered comes within the jurisdiction of the United States 
courts. 

16. How does one obtain information as to filing of application, fees and 
other administrative procedures concerning copyrights? 

By writing to the Copyright Office, Library of Congress, Washington 25, 
D. C. The Copyright Office will send free, on request, application forms and 
information relative to the operations of the Office. 

17. Is there a movement to revise the U.S. Copyright Law? 

Yes. The Copyright Office has been conducting, for the past several years, 
a program looking toward a complete rerevision of the federal statute. The 
Register of Copyrights has now issued a Report on the General Revision of 
the U.S. Copyright Law. It contains tentative recommendations for modern- 
izing our copyright system, which has undergone no major change since 1909. 
Anyone interested in voicing his views on this subject may do so by writing to 
the Register of Copyrights, Library of Congress, Washington 25, D.C. 

18. Are photographs copyrightable? 

Yes. A photograph may be copyrighted in published or unpublished form. 
If it is published it should bear a separate copyright notice, unless it appears in 
a copyrighted book or periodical and the author of the photograph has 
arranged contractually to have it copyrighted in the name of the publisher of 
the larger work. 
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Man's: Magazine. .........6..60...: 
jo | a a ae ae 
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MILITARY MAGAZINES 
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National Guardsman 
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ER Sak as Bn. Se enters 
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MISCELLANEOUS GENERAL 
MAGAZINES 


Country Club Magazine......... 113 
Wiiturel rain, ie ee ee 114 
Gretna Scio Aa bahia 114 
Naumismatist’. Thet).wai ieee et 115 
Oregon: Stater;, The... 0.05055.) 1S 
Recreational Mathematics 

a ARO oc fais 0. « Race dt 116 
Sooner Shamrock ..cjeee o.. <2. 116 


MOVIE AND ENTERTAIN- 
MENT MAGAZINES 
yO | 117 


NATIONAL AND WORLD 
AFFAIRS MAGAZINES 


National Review sciences tenses 121 


PHOTOGRAPHY MAGAZINES 
Popular Photography ........... 124. 
WES; ‘Cametar on. odciscnt ecrutosieks 124 


POPULAR CRAFT AND 
SCIENCE MAGAZINES 


Gratisman, “Rhee eo iho eis 129 
Hamily Handyman: 2.26 5....208 129 
Model Airplane News........... 130 
Diodeley et ees enerniciee 130 
Practical Knowledge Monthly.... 131 
Railroad Model Craftsman....... 131 
Science and Mechanics 

eet oi). i Bre tid ne My 131 
WOenGhe Arak.i. rca eens: 132 


QUALITY, QUARTERLY AND 
LITERARY MAGAZINES 


Amierican Quarterly ...7......6. 133 
Ciiteage: Review! 00. AS 137 
Cantact) cere sre ee 137 
Etchings in Prose and Verse..... 138 
FM and Fine Arts Guide........ 139 
“Harper's: Magazine ............. 140 
les? Ownr Excuses... 1055. Sats: 141 
Keats-Shelley Journal ........... 142 
Kenyon: Review 2.00605. 2 60 ees 142, 
WETIStKGANIS er tiie hittihete nse” 143 
ee enact eaten ter BE ate 143 
TCHS MANY GTO cake fede tatsintube rs hacaus tal 144 
Northwest Review .=............ 144 
OSU Theatre Collection Bulletin, 

ag RS Se ee nae ta ae ee 144 
Pame: Button} The. . 00.00 000.6... 145 
LTALIEL.2 oye ot ih pice or oie aorenean 145 
Baris Reviews. Thek.... 00.0565. > 145 
Saturday Review ..........0..+% 147 
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Southwesterns Lore. tf e)tn-las 148 
Warvetsye vot yietele als tay eta a taakeye 148 
RADIO AND TELEVISION 
MAGAZINES 
A NES CTI Cemiereeetn cere creo Cea 151 
Western Radio Amateur......... 151 
REGIONAL AND TRAVEL 
MAGAZINES 
All Florida Magazine........... 153 
Associated Filipino Press......... 153 
British Columbia Digest......... 153 
CORVANISE Oat etacer cant ha, vee de 154 
Desert Magazine iiecc..0. once oe 154 
Hoosierland Magazine .......... 155 
Long Island Magazine........... 156 
Los Angeles Magazine........... 156 
IMaonOl atm ENCeetans cncteet: Sete 156 
Minnesotal (Motorista) = 20. 2 = 156 
MotonmeNenseee: aterm 156 
Nestor lravelents eee ot tenn oe 157 
Old Florida Cracker............ 157 
@Ohiom Motouistee Pines. ees einai os 158 
PoOintew est Sere. toes Veen ees s 159 
Seléctusl win? Gitianet ao) Winac es a 159 
Wavelet ak Onde Ae Peer 160 
Weestways ete n fo ccdncdete eaten es 161 
Wisconsinitesdthe: Avs, eee 161 
RELIGIOUS MAGAZINES 
Annals of Good Saint Anne de 

Beaupre -". 31.2) seeeeaehe pagan 163 
ANPOS tlt acs ceorepeticcehaaee oes ee 163 
Badger li intheran 44-20-12 eee 164 
Buildersais ere eee aerate aaa 164 
Gatholic: Ruralstifeg:: tee. 4 aos 166 
Christian hers. aches oe tees 166 
Ghristian, Heralden.) Seate iia a ep 167 
Christian Home; The:. ......8. =. 167 
Christian Giving async 168 
Christian Science Monitor, The... 168 
Church Musician, The..-........ 168 
Episcopalian, The =. icaweustt > oo 170 
Evangelical Beacon, The......... 170 
EXtension cay psi Anion See 170 
Hearthstone seve: 2,057.1 ee seer 172 
Interaction gyeie ac cue 20" ay ae 173 
Matias Phew ioe n yaa gee ae 175 
OSV SPR te tote a emer sn Tenn 177 
Pentecostal “Destimony jauqs6 oe 178 
Presbyterian (SUtVeyig lit. och aa S 179 
RESOUT Ce emat ee tice Sie ests Se 179 
Sunday. Digest io... path scene: 181 
Sunday School Counselor........ 18) 
MR Dy ashi cathe se 5; seca ten 182 
WOpether: isto pict ysis one eae 183 


United Church Observer, The.... 184 
Victorian Magazine ............. 184 
World, Outlooks 2.0) heecuuisteaeine 185 
SPORT AND OUTDOOR 
MAGAZINES 

Arizona Wildlife Sportsman...... 187 
Backstretehsesliie ern ot ac iets cca 188 
Better | Campi a sedlele face ein age 188 
Bowhun tine says en Wt tat ase 188 
Cleveland Athletic Journal....... 189 
Bieldvand Streams seo wa. psc oc oe 189 
Goll Magazines io a. sisca.scanaw iets inion 190 
CPU OSG Birgit te wo whan wd os ae 190 
Grit mandy Steele comes acer ote eer 191 
Gus and! sblunting. oie. pees 191 
Guna onldiestics. aici vieareabeganaiee 192 
Lakeland Boating ..........%..- 192 
EE SCO aoe ie. ge An 192 
National Bowhunter, The........ 192 
National Bowlers’ Journal........ 193 
Nationale Waldlifes ancien ee 193 
New Mexico Wildlife........... 193 
North Dakota Outdoors......... 194 
Outdoor Nebraska ............. 194 
Pennsylvania Angler ............ 194 
Ring a her a. crs anders ss Me eR 195 
SRE a Phas ae Saute boc miele gee 196 
SKileres ca acaaepaapa ac eae ae ene ee 196 
Skiing News Magazine.......... 196 
SEIPDCtS. DHE. fry saan eee 197 
Southern Angler’s Guide......... 197 
Southern Hunter’s Guide........ 197 
SHON yr 2 Sie 4s aia an or ee 198 
Snts 5 EOI ak 4 4 cio ame aie 198 
Swimming World ..........:... 199 
Toteboard Publications, Inc...... 199 
Vireinia Wildlife... «<1. eter 109 
Woman Bowler, The............ 200 
Wyoming Wildlife ............. 200 
SUNDAY NEWSPAPER 
MAGAZINE SUPPLEMENTS 
Empire Magazine. viens aus oea5 ae 202 
Fatally (Weekly 982... erage. oe 203 
New York Times Magazine, The.. 204 
Suburbiawioday te. © +3 atneiens 206 
This Week Magazine............ 207 


TRADE JOURNALS 
Advertising and Sales Promotion... 245 
Aerospace Accident and 


Maintenance Review ......... 258 
Aéraspace 2Satety <j. riaisje SOSNR 258 
ATR Gs cc). ted. Pees eaten gti eee 258 
AiMvA.: News s) Che xeipeiaattet. te 338 
Atmerican Artisan, jdrevcsicayciejec ene 363 


American Drycleaner 
American Engineer ............. 
American Journal of Nursing..... 
American Milk Review.......... 
American Roofer and Building 
Improvement Contractor ...... 
American Salesman, The........ 
American School Board Journal. . 
Arts and Activities.............. 
Arizona Engineer and Scientist. . . 
Arizona-New Mexico Contractor 
RR OPS. «rare 
Assembly & Fastener Engineering. 
Atam Spdostry swans kit 
Author & Journalist............. 
Autobody and Reconditioned Car. 
Auto Laundry News............ 
Automatic Heating/Plumbing/Air 
Cobditionitg ..:..apimeswr. ben 
Automatic Machining 
Automotive 
Automotive 
Automotive 
Automotive 


Cooling Journal...... 
Industries 
News 


Automotive Service Dealer News. . 
Automotive Service in Canada.... 
mite UR YNewss.cc4 «2eser> sae 
Baking Industry 
Banking 
er Oe: LOT tak tee 
Big Magazine 
Boating Industry, The........... 
Boater Prepress bos. ere isieves. 287 
Bowling Proprietor, The.......... 
Btew Magavine \:. sis e8 20% 
British Columbia Lumberman, The 
Building Products and Building 


Erauuets. “Dealer oF... 0... eh 2 249 
Bulletin of Maternal and Infant 

RICA ee ey owe te a eso 339 
Burroughs Clearing House....... 262 
Business Automation ............ 351 
Business Commercial Aviation.... 258 
Business on Wheels 

BO ATIN  Ss Fea wie» UNOREN 254, 287 
Butcher Workman, The......... 296 
California Plumbing Contractor... 363 
Canadian Electronics Engineering. 287 
Canadian Food Journal.......... 31] 
Canadian Footwear ............ 326 
Canadian Metalworking ........ 331 
Canadian Machinery and 

Metalworking haei0h sante. chow. 331 
Canadian Office, The........... 352 
Canadian Pulp & Paper Industry. 356 
Canadian Stationer & Office 

Equipment’ Dealer 5, [4.2065 os 352 
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Canadian Underwriter .......... 318 
Canadian Weekly Editor......... 321 
Catholic Journalist, The......... 322 
Central Constructor, The........ 287 
Chain Saw Industry............. 328 
Chemical Processing ............ 387 
Civic Administration ........... 347 
CRRA 2, ASOT IRE. 271, 324 
COPEL I ENT an AOR 262 
Commercial Car Journal........ 254 
Compressed Air Magazine....... 314 
Computers and Automation...... 314 
Goncretes Products « :. i...0i 383 
Goustrictioncer tert. Fees. 287 
Construction Machinery 

Distribation i045. pee) LSE. ae 288 
Construction Methods and 

quipment isc eis. Wee 288 
Contractors’ Magazine, The...... 288 
Corset and Underwear Review... 269 
County Officer Magazine, The.... 348 
CRS Se Pisa os 5 1 PE. PR 372 
Credit and Financial Management 262 
Crops -and=Soils pete 247 
Cross Country Newss2. <0 ee 258 
Cutting Tool Engineering........ 332 
Daily Commercial News......... 289 
Data Processing Magazine........ 352 
Dealerscope Magazine ........... 305 
Dental .Bicesirietens, RCs 340 
Dental Management ............ 340 
Dental Students’ Magazine, The.. 340 
Discount Store News............ 276 
Distribitions Age 244, ns eee 379 
Doctors’ Nurse Bulletin: ......... 308 
Domestic Engineering .......... 363 
Drycleaning World ............ 324 
Electrical Contracting and 

Pisintenasee. + (PRL PR oases 283 
Electrical Apparatus Service 

Association News. ..0. 0.0... 283 
Electric Heating Journal......... 363 
“Electricity on the Farm.......... 284 
Electromechanical Design ....... oon 
Electronic and Appliance 

Speers RSI ES 285 
Electronic Technician ..........-. o19 
Electronic World® 220003. 2.7. or 
Pommanes Tae eT e i e, 294. 
Expert Collector, The:.......... 263 
HaDtiGe GAarerat.ie. Meters & 28 eer 324 
Farm & Power Equipment....... 248 
Fertilizer Solutions Magazine..... out 
Hire semvinecring Bante ens sts > ess 348 
THVERMEN)..,euaneteen, Sea ETS a. 2 348 
Fishing Gazette “22 ater. = 293 
Florida Forum 364 
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Rood sExecutivie) .2e.hmytesdecs fe. eise 
Foreign Service Journal......... 
Foundry Magazine ..)....ci.lo...05 0% 
Freezer ‘Provisioning .............- 
PAWR IN. (Cilib: Facts ysis «sete 
Furniture Design and 
MAAMAILACUNEING © <4) -1isnetont ake. 
Furniture Manufacturer ......... 
General Aviation News.......... 
Gobblesx,...: aeeaetatpaseurs aacuraees 
(re eee re Ae Wwe Ane ere 
Graphic Arts Monthly........... 


Gra INE ss Sooron ture louise RAEN 


Grinding -& ‘Binishing..)../.....0:.....000 
Grocer’s Spotlight, The............ 0. 
Handbags and Accessories........ 
Hardware ‘Erades .... ....4 ..claee8e 
BRC Alth 5.2. ud Scape pace eet ces 


308 


Health Insurance Underwriter, The 318 


Health Officers News Digest...... 
Piballer Magazine ....,..00.s00.c0 sens 
Hosiery and Underwear......... 
Hospital Management .......... 
mtospitall (BrosKess! .ja:,. sesisie-t « 
Binspital <POpses? caaseaiack. save tn-nfoe 
tetel SB lle tin srs Eek eateavoreucey: 
votel pVlonthiyvilhean..sicnyyerse: 
Flousewares (Buyer: seasidid. ccciersats 
Ulinois Master Plumbing........ 
Independent Banker, The........ 
Independent Petroleum Monthly. . 
Indiana Business and Industry 

WARE THROW siete. in, osc eats. seo 
Industrial Banker, The........... 
Industrial Distributor News....... 
Industrial Electronics 

Engineering & Maintenance..... 
Industrial WResearch...,.... sssetis tee 
Industrial Woodworking ......... 
Inland Printer/American 

Lithographer, The .=:......... 
Institutional Laundry & Linen..... 
Institutions Magazine ........... 
Insurance Salesman, The......... 
International Blue Printer, The... . 
Us es) ee eee Se meee re 
Journal of Plumbing, Heating and 

Mar ‘Gonditioning .....ca0) cans 
Journal of the American 

Medical Association ..... 008... 
Journal of the American 

Podiatry Association 
Juvenile Merchandising .......... 
Kansas Construction Magazine... . 
Landscape Design and 

onstruction, ij. ./s.5 arsine hs, a0 


348 


Leather Craftsman, The.......... 326 
Library Jounal... Aeene Rea 266 
eocal vAgent;/ Me 1-1... ee 319 
ocksmith bedgerti1...tertr ree 305 
LP GA AuIMes i... stein. totenoioms othe 301 
Machine & Tool Blue Book....... 332 
Machine /Desion . civ yterrtler: 333 
Madison Avenue Magazine....... 245 
Maintenance Supplies ........... 336 
Marine ING wsaih.ceklas tet raahanevere 397 
Marking Industry” 00.001... [508 387 
Mirart I Magazines. is.o:..s.« 0. eroeeretees 373 
Materials in 

Design Engineering ....... 290, 333 
Mayor and Manager... ./........0% 349 
Mechanization—The 

Magazine of Modern Coal...... 345 
Media Agencies Clients.....:.... 245 
Medical Economics ............- 341 
Metal Sireating \: githitieck ters fetter 334 
Metropolitan Transportation ..... 349 
Michigan ‘Investor ...7.2..0. 0060 264 
Military Engineer, The..)......0...0.. 290 
Midwest Industry Magazine...... 316 
Will te hactonyareey..eceor acne 316 
Minerologist;? dilnes...cmter tr. acne 345 
Mining Congress Journal......... 345 
Mining ‘Record, The......5.025. 2: 345 
Mobile Home Dealer............ 385 
Medern Grocer’ Ti... ..:vevsuciex cen 303 
Modern) NMedicine:.....1........seerer 34] 
Modern Milk Hauler............. 255 
Modern Sanitation and 

Building Maintenance ......... 250 
Modern :Stationer ....,... sevoeera 352 
Monitor separ conti. meee 264, 316 
Motor cesicl thi. ath: wcceen eee 255 
Motor (AGE oo) pcan acetone een 255 
Motor Service Magazine........ 256 
Music Magazine/ 

Musical ‘Courier, The.......=. oo 
Music aJournnall sa ..a0h- eee eee 351 
NAHB Journal of Homebuilding... 251 
National Hardwood Magazine..... 329 
National Jeweler .........0.....0<0% 320 
National Safety News............ 336 
National Shorthand Reporter..... 353 
NEA Journales.cc. cities. Gate 281 
New Jersey Business............. 264 
New sbinysician, aihenaceeeoetseio- 341 
New York State 

Journal of Medicine........... 342 
New York State Nurse........... 309 
Occupational Hazards ........... 317 
Office Economist, The............ 353 
Office; s Phew, kn See ee 353 


Optical Journal and 


Review of Optometry.......... 320 
Ornamental Metal Fabricator.... 334 
iitdoor vAdvertiset a .i< coe ccucoesws ess 246 


Paper and Paper Products........ 355 
Partners, The Magazine of 


Labor and Management........ 317 
NOM ERED ETA. o cine Lisavinice onan 295 
Petroleum and Chemical 

PIRI BIAS oocytes aaiaines 358 
Petroleum Engineer 

Publishing Company .......... 359 
Photo Developments ............. 361 
Photographic Trade News........ 361 
Picture and Gift Journal......... 302 
Piece Goods Merchandiser........ 277 
Pipeline Construction ........... 359 
Pate RE ANWR is. es nasa een 360 
Plant Administration & 

RENIN = Sais iyo. Sinn oan 317 
Plastics Design & Processing...... 362 
Plating Management ............ 334 


Post Exchange and Commissary.. 378 


Poultry Processing & Marketing... 368 
Rowltry WatbUne LS oisido. os fess eas 368 
reictaGal pester iis 8. 6s ck eceyndn sais Pol 
Printing Impressons ............ 370 
Printing Magazine ........% fa..055%. 371 
Printing Monthly” .....2: 00... 0... 371 
Professional Nursing Home....... 310 
Progressive Grocer, The.......... 303 
Properties Magazine ............ 251 
Protestant Church Buildings and 

RRM oe, inicas opie Bod iar « Se 251 
PRINS PISIOCE ES She aetay. 0S ors, «Roel A 387 
Qualified ‘Contractor ...............65 291 
DONNER Nera ME ih betes, 3.0 Papen dk JOR 322 
Railway Signaling & 

lomminsmications i268. <3 2.0... 375 
Rangefinder Magazine, The...... 361 
Rental Laundry Management.... . 325 
Reporter of Direct 

Mail Advertising, The......... 246 
Resident (Physician ¢ s%.c,.i02/e) see « 342 
Restaurant Equipment Dealer... . . 313 
Retail Divpest, The ....... aaah eae 278 
a eee ee ee are 342 
Roads & Engineering 

SC PEUII ONY, 5.5 sts saiNiyasase shove 376 
HAGAN: STPORMUNCES 0. «Sid moat esses 383 
ROU EB ING TES sci crcoseye Sine ye ee eno yr 317 
FOE NE. c. gishy yn slaaele, mores ys 362 
Safety Engineering ............. 336 
Safety Maintenance .............. 336 
PEGG! At OCHO age. o. pepe aise snes 282 
School Bus Transportation... 256, 282 
Sees EG iC c a a 37i 
Service Station Management & 

Merchandising ............... 256 


Carton Markets Index 557 
Shipping Management—National 
Highway Shipper ........ GOD) poy 


Shipping News & Maritime Review 337 


Shoe Service Magazine .......... 327 
Show Business News ............ 381 
Signalman’s Journal, The ........ 376 
el ee dR PRE oe POS ef 259 
Bort bry Meviews. je ck. 5s 272 
Soil and Water Magazine ........ 248 
Southern Advertising and 

2 a a ee a eRe 246 
Southern Beverage Journal ....... 268 
Dpace Ase MINEWS cA ao cies evel 259 
Sportswear Merchandiser ........ 270 
Sporting Goods Products ........ 382 
Stamp Wholesaler, The ......... 388 
SR PCMEION ero ee 317 
MeL Oras: plait: ye: .001.. 3) ee 295 
exh SOMOS 5 toss. PASE ES 283 
shexas WRatane seu. ar asa ee. Fo 318 
MBCA rine occ seein 343 
‘Eanibermansiithe™. 2.5. 2559 sass Oe 329 
Toy & Hobby World ............ 278 


Traffic & Distribution Management 380 


Miler Ashe: och icp ee 386 
Mivavel front, Whe ccc .aucteientrcqeueds 388 
Trucking Management .......... 257 
WS- ar Rancherss.o....co a snc 209 
Veterinary Economics Magazine... 343 
Virginia Foodsman, The ......... 304 
Welding Distributor and Safety 

Supplier, Gohe yt inestaen yt 335 
Welding Engineer ............. 292, (335 
Western Metalworking .......... 335 
Western Tobacco Journal........ 385 
Western Underwriter ........... 319 
Wheat coop, Whe siisyecuass '-tvrens 344 
Wilson Library Bulletin ......... 283 
Wood & Wood Products ........ 330 
Wood Construction and Building 

LA CeriAlISioms aoe coi nantcielssto tie 330 
Wooden Barrel, They c.wotit tase 355 
aWiriters Digest ..8 src aaetelee dee 323 
WOMEN’S MAGAZINES 
MBS T AN MOE! 6.) chalcone Craver eh 209 
Christian Mothers....ocm s,s ayeets 210 
WG CLOT SG WME Vins gia onsen «1522 ap aS 50 210 
Everywoman’s Family Circle 

WEARAZINE oon wee ees ary sce vd 210 
Good Housekeeping ............ 211 
LB ISHEC fa) Ves IRE CeCe eh ene iar 2\1 
Ladies’ Home Journal ........... 212 
MN Se rot Pea gineh ay aporph. 5) 5 213 
“Paintc ica A ene Re EO De oer 214 
Redbook Magazine... ........0-- +. 215 
Whis ‘Day Magazine... ........+. 215 
LUPE Se Cea hye Os Se eee oe eee 216 
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This category includes crossword puzzles, 


poetry, newspaper clips, short featurettes, etc. 


ANIMAL MAGAZINES 


Canadian Horse, The ........... 18 
AACS VEABAZINIC a te c.o tes ee seocaghecas 19 
National Humane Review ....... 19 
ASTROLOGY MAGAZINES 
ELOLOSCODE ocx crore ciart sgh Oe Bath aa 21 
AUTOMOTIVE MAGAZINES 
Carp leile: ewes. ok oes oe 23 
Waoter  Urend csr, anc tev eter eae 24 
Sports Car ‘GCraphic. 3. cabana 26 
CONFESSION MAGAZINES 
Excite Romancest a4 ost 29 
Revealing Romances ............ 30 
DECretSe aie Mh ak wean al Rak ae 30 
BEATS hohe Semeae iets lass AEE ae Re 30 
HlineeyGontessionss1 dasamsa eee 3] 
CROSSWORD PUZZLE 
MAGAZINES 

Approved Crossword Puzzles, 

Classic Crossword Puzzles ...... 33 
Best Crossword Puzzle .......... 28 
Big Crosswords, Crosswords & 

Fill-Ins, Easy Crosswords, Harle 

Crosswords, Quickie Crosswords, 

Simple Crosswords, Top-Notch 

FillinePuzzlestee ee a ee 58 
Charlton Crossword Magazines ... 33 
Dell Puzzle Magazines ........... 33 
Donajil Publications, Inc. ........ 33 
Nonpareil Publications, Inc....... 33 
Official Publications, Inc. ........ 33 
Pierce Publishing ‘Corp... 0... th9.: 33 
Quinn Publishing Co. ........... 33 
FARMING AND RURAL 
INTEREST MAGAZINES 
American Bee Journal .....:.... atl 
Canadian Cattlemen ............ 38 
Country Guide, The ........\4... oH 
Harmets sNdVaOcate: (ties... wane. 4] 
Farmer-Stockman, The ......... 42 


National Weeklies, Inc. ......... 45 
Oregon Farmer, The 
Organic Gardening and Farming.. 45 


Pennsylvania Farmer ........-.. 46 
BUeA! TRODOTLER ra oats ce cia sho ors 4] 
Sulccesstul arming =. oc uae 47 


WitahsParnrers het. v6 ee osc: 48 


Washington Barmery a 4a40. 01. 48 
Western Livestock Journal ....... 48 
Wyoming Stockman-Farmer ...... 49 
FRATERNAL MAGAZINES 
Givitanee UNG: fan in oe ene 51 
Masonics NEWS. us... o% orga Mette 52 
FRG ta tian Cla. tee te ca soca sao 52 
FRONTIER AND WESTERN 
MAGAZINES 
Hoofscand@hHOrns ».4.... somes ot ee 54 
GENERAL EDITORIAL 
MAGAZINES 
American Legion Magazine, The.. 55 
American Merecutygnsee. Jaman 55 
Atlantic Advocate, The .:........ op 
@ountry, Beautifull .cisene ey. see 56 
Diplomats theytask:. 22m. 0 ena 56 
INe@oro. Digest, sora. 2.:.08 7 cents 59 
New.) Yorker, ‘The: -..c-,.. eee oe 59 
Bap ean ty ois cycseys in Senne eee eee 59 
Readers: Digests i221 sudo 60 
Vankee: 2.22.2 oa eee 61 
HEALTH AND MEDICINE 
MAGAZINES 
Listen-Magazine. .. e004 20. Sle 64 
Moday-seopeechs <.. ete cae eee 65 
HI-FI AND MUSIC 
MAGAZINES 
High Fidelity Magazine ......... 67 
Junior Musician, The............ 67 
WFapeNNeCOrdine® sews cue cy ee ecu 5 68 
HISTORY MAGAZINES 
Wincolnbleral dy cer seis caeen ces 70 
Maninesota HIStory? eo eg uta ie 70 
dimaclitvon (cere ace ers ee 71 
Warpinia GavalcaGe 0. ives) eee 71 
Western Pennsylvania Historical 
Magazine) x ccc stage n in mega i 


HOME SERVICE AND 
GARDEN MAGAZINES 


Better Homes and Gardens ...... 73 
er 74 
Home Craftsman, The «5... 5.2. 75 
House. Beautiful noo. 6. ss ssid 76 
New Homes Guide ............. 76 
Popular Gardening ............. 76 
Spinning Wheel, The ............ 76 
HOUSE ORGANS 
AGE iiormorss 2. sunita s! tie. 217 
Aunenicanay (The 3c ..ccore li oe 218 
Between Ourselves .............% 219 
Bohack News, The .............. 219 
Brach Family News, The ........ 219 
CarclevA AOR The! SAS ok leks. 222 
Clipper Magazine .0..220.19. 22.655 222 
ines Mabaziie .. ., <.0a8 onan 222 
Diainend Story, Chex ttaeeck) «nce 223 
Pintiw, 7 heaton be. scpenshants...26 225 
Gerieraten ie os Obes - Sel 225 
Industrial Control News ......... 227 
Inside Whirlpool News .......... 228 
Junior League Magazine ......... 228 
GSES MEAOTIZONG deh ok Gctense wh ehgees 229 
TIRUNING MATE, BE. os wie cio eee peas 229 
Popesne! Thee, x... 20sec ow 230 
Patil Reports... 2 2... sigh 230 
(Se a ee Ans ene 233 
ie URE as ee Spee ears, oe 234 
Ly Sita) Ae a ee ee 234 
(AO) oes Sa Oe ee 235 
Profit Sharing Trends .........).«. 239 
ee a gal 
TMC News & Views ............ 239 
Veawe ot Motorolarts . sitar ninbb aus 240 
Wepaco Notebook, The.......... 240 
JUVENILE AND YOUNG 
PEOPLE’S MAGAZINES 
PUveniure yy eae seks PHN he sve 77 
American Junior Red Cross News.. 77 
Baptist Student, The ........)...5 78 
Bays and Garis Gat aaauah sia broke 78 
Calne MAN Ginls*). Scan nc alee 79 
Canadian Red Cross Junior ...... 79 
Children’s Friend, The........... 80 
Children’s Playmate Magazine.... 80 
Children’s Stories. 0.4.25 Weare 80 
Ghristian Youthusiace kaa wm 2<he 81 
Cones 6s. Shh canes BERR 81 
Govenant. I railsiac..<), esa iss See 81 
Covenant Youth Today .......... 81 
Wee bOOK 9 Latig La ahd are el te 82 
82 


Evangel 


ere] ete alate maa le eos, ete we) 6 a Jehie, ope 


Filler Markets Index 559 
SR IMYN Siri hn Sita x.) os be os 82 
PASM MU PLAINS oor Goh; a pe oe a3 82 
Highlights for Children ......... 83 
Ls st RE ee ae, ee eR PRE eT, 84 
ASN VENY 3 css fas fic iedsiinl sone ese ote 84 
Humpty-Dumpty’s Magazine ..... 84 
N [col dase Bat [| Un ae 85 
Junior Catholic Messenger ....... 85 
JORG n Tal. woe. meres vee Oe 85 
PUOIOTE LUGS ares ncuin. cyan ee tie 86 
NPRBNOTS eee ic. 5.8 ohm ae we 86 
dotoore Urals cs... vo.) as 86 
JUNOT W OVA iess ec) Joints Donte’. 2 86 
Kadis Stull Mapazine..... teri: 86 
Living Trails: For Girls! ...2...... 87 
Motive Magazine -...34.......%. 87 
Or ORS Bee peresee om ose te 88 
Onward 5... <-t o1.se AER Ce 88 
Oxteniatior: «5 somtever nthe wise lsigt 388 
Paatuires arid Stories ..)..0.s<ce 0 88 
POWer Gi we sare ocd s smear ars 88 
PYOOUESS <i, as atest k= AE ee eS 89 
StoutingMagazine 40%.25..54 5. 89 
MANGA ace. yg awe eee 90 
SUE 625... ; Ente, . Fateaies 90 
SEGEACS crn o-oo aan 90 
Stories.tor Children % 156 7: 3° 90 
Storyland . .., beets eRe ae 90 
SiGUyTUME.. wh. hts a cone See 90 
BIOLY. A TAUS: acne sr Neer name 91 
Story, Wocliarsy7. 222. . 2 Aers: 91 
SHAICNL cette ee dec bte mea NS Gt 
DIM OAY Lik, = ces ths canes at 91 
Sunday School Messenger ........ 91 
ecw, tii barager” . nace secre o 2 
Téenstiet cin ie: - Peek ee 92 
Teen: VaiMier... .« o.ntiery aoe ke 92 
Ween. WAYS: 22s + sephae ated oes 92 
RAUUDIAZOR aloe sussths cet opreeaehe cohtay 93 
aaile TOts WOT. ere carci ee 93 
Treasure, Chests s36% 4-0 Ge. 2 oe" 93 
Diet ne ane atest oes 93 
i NASA EO aie th A he RVR” aa 94 
DAI Seri cratae en < ars epee ha 94 
Wise WAISGOM oe stadt ckaaitles 95 
nese ores dl Gh so fe i 95 
Young Catholic Messenger ....... 95 
Young Crpsader: Uhe x. <x ...0d + 20% 95 
NII OTOL e. cioses, oie sual eiis 4 = op 95 
ME eae ns = 55 ke Ue ps bio Re 96 
Youth for Christ Magazine ....... 96 
MEN’S MAGAZINES 
AC ATED a Mee ORE ee, Ie OE TU oF 
EN CKY rE DO Rot = nee eon ae RO 97 
Bluebook for Men .............. 98 


560 ~=—~*Filler Markets Index 


Tibi Goes ave, sete arcaseeteiteornroceso MSs 100 
BIA DOV «pyRieg csv, astenited scat orton 08 Ox 104 
Reali ands Sees: ed OU AA 105 
Rr ey Wk gr he aoe rane emits 106 
MILITARY MAGAZINES 
BeRtRGIN CO. ociiers nacnrnartean 109 
Ea They x: Ay i ee... 109 
Marine Corps Gazette ........... 110 
National Defense Transportation 
Founmalhecie en, sev ccncie ceil 110 
OO INAG YY 68 ber eenarin tan eaten 11] 
United States Naval Institute 
Proceedings. — i... Waa a nk 111 


MISCELLANEOUS GENERAL 
MAGAZINES 


@ontidentiall Plashy 24.5 celecnue ose 113 
Country Club Magazine ......... 113 
Baten erated: HSNO Ss 113 
High Way Magazine, The......... 114 
Horn Book Magazine, The ....... 114 
Wteall Stes faeces SRY. 114 
Moalcaloreue Bis santana nee 114 
Recreational Mathematics ........ 116 
MOVIE AND ENTERTAIN- 
MENT MAGAZINES 

Modern Screenies,. ci) 228 s.ah ie 117 
NATIONAL AND WORLD 
AFFAIRS MAGAZINES 

Nations Uiiescretico natin sae ee 121 
National Review ............. 121 
PHOTOGRAPHY MAGAZINES 
Modern Photography ........... 123 
Popular Photography ........... 124 
Scholastic: (Roto~er s4.a 6 ine 124 
POETRY MAGAZINES 

American: Bard?) Thes 53 4540 sonics. 125 
Anevican’ Weaver é3.0.4siic naccduc. 125 
Baraic: Beloese syick- ive. bocce dead sane 125 
Beloit Poetry Journal, The ....... 125 
Diivey (Grtmntcten S04 9 S89 2 eee ee 125 
Canadian Poetry Magazine ...... 125 
Canadian Poetry Magazine, The.. 125 
CRPAVANK «tate ods gkiainih caer 125 
CARE VOlS atte, a deu erin ee ee ee 126 
Elivabetinns ccc ateine cercccatie a 126 
Ls De ene ee Oe 126 
HSse16* cess isc) enced eh ek ee 126 
Green: World), Tlie: 0. ..c0 sciences 126 
Tip eps oie cig oie ncecne Tass Ae eran 126 
BAe, TUG cess cadingis, 3. 126 


National Weekly Poetry-Letter... 126 
Outsider; Themrsacetiyaeeer ect 126 
Pasque. Petalstiii tics. Rel See 127 
Patterns sreyars. sta doi peoceae 127 
Penny-A-Thought! 9\.)...ai) Ge eit 127 
Poets Lovey ss we sic 2a ME 127 
Roetitye - aetancosns vs eee 127 
Rolemict s2.sc:cheaadea eee oe 127 
Ouicksilyery sz. s00 ah. eles ee 127 
Scimitar: ard) SOM: on. sis ecauei aye esas a! 
EVEN) taaaiceacatrataelaP orci No Metis eee 127 
Southey amd: Wiest ca: sy--0-/eu. Mackonoo eater 128 
Sparrow Magazine, The ......... {27 
SPB L as cape Mecere tear n annie ae Reve Noe 128 
Wormwood Review, The ........ 128 
POPULAR CRAFT AND 
SCIENCE MAGAZINES 
Craktsman} iW e%., «...12.<.0 tere eee 129 
Electronics. Illustrated ..........% 129 
Popular Mechanics Magazine .... 131 
Woorkbaskets ) Uine® 0000.51 ovoysn eevee 132 


QUALITY, QUARTERLY AND 
LITERARY MAGAZINES 


American-German Review ....... 133 
Atpprodelit — sSactsccycgers eoeciouseg eee 134 
Anzona:. Quarterly: ou. ee 134 
ATPESI AN ~ 3.05 etre gcaee ee eR eee ee 134 
AGCLATIOLG OLE sence: gecyh evarccsecrted evantesroees 134 
ARTGLCTIGO™ cance tensysy case osteo ere 134 


Ball State Teachers College Forum 135 


Buddhist World Philosophy ...... 135 
Burning Decks fea eee 135 
California: Crossroads ........... 136 
Canadian} Forum acer 136 
Carolina: Quarterly, The ........ 136 
Chat: Noir: Review? 2.014010 136 
Ghrelsear * ory Scersnctac erasers stmeae 136 
Chicago Jewish Forum .......... 137 
Chicago: Review .0.% 050.1. - nies 137 
Colorado Quarterly, The ........ 137 
Contacte wets Les CS. TE 137 
Giessen, Dihten 4. 05 Ae eee 137 
Bpwelie eMac Map. ccsinusissovcie Rede RU 138 
Etchings in Prose and Verse ...... 138 
Explicatins: Titer .,0ee0ied. ae een 138 
Rar Abbotwrihes.. 4 sci. Ree 138 
FiddlehdadrWhertx. 2 0i ini y..0 139 
Hirst® Stages .. MAA A een. oe 139 
FM. and Fine Arts Guide......... 139 
Bom: Ouartersw acres setecese cvareneters 139 
Breer Toancet ssjcccs cha tieesncnc eee nowttent 139 
Ereentanye hes, y.erccrtrctte toe 139 
Georgia: Review cascvsrsechasenen 139 
Goldens Atom® + cs.canamanmndee 139 


Grecourt Review, The ........... 140 
Harper’s Magazine ............. 140 
ERI) ok ee neh ROM id SL 458s 140 
Hudson Review, The ............ 140 
PAIS, MOP tase, 210.5, 00 Ao ce NE NR 141 
BE SES ae 141 
Tite Ouar Wectises (4 Yl. a 141 
Johnsonian News Letter ......... 141 
Journal of Social Psychology ..... 141 
Kansas Magazine, The .......... 142 
pr ea) | 142 
Keystone Folklore Quarterly ..... 142 
Literary Review, The ........... 142 
et ee a Dee er, aoe 143 
Magik. Inwairr, Jourmallo2 ... sotto. 143 
ee ce 143 
Midwest Folklore: ....:000.:0065 eo 143 
Minnesota Review, The.......... 143 
ee ee ee Olean 143 
ae, eee Reon. | eee 143 
i ae eee ee ee ee ae 144 
New Campus Writing ........... 144 
New Mexico Quarterly .......... 144 
Northwest Review .............. 144 
Pame Dutton, UEC: ......:ammeucsk oo 145 
te) eS ae eee ee Se eee 145 
Panis: Revréws The: 5<coe,sie,<vsnaecdal oes 145 
Bersom hist. OUR jar. «'ehsisttea aS? <o-peard 145 
es a, a a a aren 145 
AIT occ poe says vss cise ARTE: vies 145 
ice saa UP hei 145 
Pai Schooner uci coh oss pversible. wee 146 
Princeton University Library 

LO SEy ete Gag bs Te nr 146 
Provincetown Review ........... 146 
Quarterly Review of Literature... 146 
Organs, COMarterd ys. « tcorore ayel «vi sls, ovare 146 
Saturday, REVIEW, on. .0cawicynne 4+ ecole 147 
Sewanee Review, The............ 147 
Shakespeare Newsletter, The ..... 147 
a ee | 147 
Southern Folklore Quarterly ..... 147 
Southwest Review ............0. 148 
Tamarack Review, The ......... 148 
MUPAMSOUSS Me telg sles rorsieragénscoisrs eho sagas 148 
Tiexas? Quarterly;. THe) «..ccipsjsiesceneners 148 
BURG AUIAEE © cesucg 3) dee aehe \ tase: 5 o> oman es 148 
AE Se Ee Ree me. RPS, Hee <> 149 


University of Kansas City Review 149 


Virginia Quarterly Review, The .. 149 
Western Humanities Review ..... 149 
Ee ee: mee cornea 150 
REGIONAL AND TRAVEL 
MAGAZINES 

Avivona, Highway .....2giwssma.l. «oe 153 


Filler Markets Index 561 

Associated Filipino Press ........ 153 
Cowailip., i, dacacas Bapnntrersse | 154 
Desert. Magazine ..7).4..000 Se 7.3 154 
Hoosierland Magazine .......... 155 
Long Island Magazine .......... 156 
Los Angeles Magazine .......... 156 
Wag lia, Wea ine c.onais:ans ad oar als 156 
New Hampshire Profiles ......... 157 
New Mexico Magazine .......... 157 
Ohio: Motorist, The: -..0. 8808. 7.702 158 
Old! Florida; Cracker... 0.0. 22004 157 
ORF PAWS as ABA ban Ae od 158 
Palm) Beach Thifes. 5 nia5 8 te0 to 158 
Paradise: of the Pacifie 2.0 ...2.% 158 
Promenade Magazine ........... 159 
SGIECEs seats Nac ae LARA heehee 159 
Westway Sven son sehicn tee tt] eee 161 
Wisconsinite, The «.........4% 161 
Wisconsin Tales and Trails........ 161 
RELIGIOUS MAGAZINES 
PMINETICATIN IG AISING 5H exeneiepeyeye sy cies 163 
Annals of Good Saint Anne 

vc Pa) oe 0) 0) 0 aoe ea 163 
PI RNAI ap se cons pahoraigeetosyacon spe iogets 163 
Badeory Tenrthe rad Grevccy.-<secicieuss ancsste 164 
ARSE TRCAGC absentee to an onsepatge 164 
Canadian Messenger of the Sacred 

RRCATRY ANRON A. a0 iota. l skeen pee 165 
Carhiolic: Tati, THe. 6o 0 6. poner 165 
Comiotie Rural Life... fe ng 166 
Clathjalic Worlds, THGe ooo vonesoys os: 166 
CHGS NEY Ace usrctaacniangte eancniios 166 
Christian: Century;, The. .....(..-.... .-.. 167 
Christian-Home} Thes..i20:.........:+:- 167 
Christian Home Messenger ....... 167 
CHiristianity, Oday 8 ss eress' jase cicee icons 167 
Ciintaticet, Baer Fs eo tno uews 168 
@illtristiants WAVIGe: ois eset eevee esse 168 
Christian Science Monitor, The... 168 
Church Management ........... 168 
Clutch: Musician;. The: 2.5 ...'.05. 168 
Church School Builder .......... 169 
MIA ap cerita tcNeishara wha aden oer vis 169 
SCRINE, ops rcttstansnencreteicts Ane erases 169 
Daily Meditation’ ............... 169 
TL: Waterers, Has err. 169 
Episcopalians, The? 4:./.:.)..0:.:..5 00005 170 
Evangelical Beacon ............. 170 
Family, Digest, The ..220.00 00... 170 
Good: Business. (24. Fs 171 
GOmpel: Herald: 0.0... Fs 171 
Gospel: Messenger 27200000. 80005. 171 
Crater Werks: 1600. Ges 171 
Guideposts Magazine ........... 172 
PIBHROHG care ton nnnia ete. Hed icc 172 


562 Filler Markets Index 


Bowne Lite: cone once ® tonite 172 
sJewisio Frontier 04 4. <0. yee 173 
laying Ghurch, | The... « aiccscuutd.:. 174 
Lutheran Companion, The ....... 175 
Magnificat, Uhe:: mstragneddt: Pynna’ 175 
Manian eae. 2.05 sonaatihaeaehaice 175 
Neamommsts Chet. occ cs sel Sh mente 175 
Marriage, The Magazine of 

Catholic Family Living ........ 175 
Message Magazine .u4¥ escent é 175 
Miraculous Medal, The ......... 176 
Moeay Monthly 2s. 4u..% 2 0+ eee 176 
Ones Re ia 8s REE vhost 177 
Pentecostal Evangel, The ........ 177 
Pentecostal Testimony .......... 178 
POWEM skool as ae bie eek aettes 178 
Presbyterian survey ......-... 2% 179 
Reconsivuctionist) .. .. eit « agheies 179 
Rosary, The- Satis ier cinta biacves 179 
Sacred Heart Messenger ......... 179 
St. Anthony Messenger .......... 180 
OGMLS  ERCTONG: Ortigas Se anaes eds 180 
Science of Mind Magazine ....... 180 
Signsof the Times-.0 5. 666.0206 e.: 181 
Sunday Digest vals s ses cna: 181 
Sunday School Messenger ........ 181 
MBIF WAY Preece Aceh. hoikis & ke: 5 182 
AP IHC Of OUNCE soa eco 5 so sten0 »: as 182 
OOS 1 a Re 183 
cD Dtenacel stag Bi Cea as Ae Nee amet Ae leah 184 
United Church Observer, The .... 184 
L715 2h Se ana pe eee 2 a 184 
Victorian Magazine ............. 184 
Way PNIARAZITE «cies ais goin, on » 185 
WOE OuUlogk 5. eet eee ue ys 5 185 
Youth’s Instructor, The.......... 185 
SPORT AND OUTDOOR 
MAGAZINES 
Alaska Sportsman, The.......... 187 
American . Field’ peccimies.ea he <5 187 
Backstréetchs? The: 28) Setar =A 188 
Better “Camping | s.ohty ik deatae-s 188 
Bz oe: mG bitne 5 tars aos ay eonenaaent 188 
Comping ‘Gaderer. 3 Of. cke ee 189 
Cleveland Athletic Journal....... 189 
Game Breeder and Sportsman.... 190 
Golp Digest). een. aie, 190 
Hunting and Fishing in Canada... 192 
Lakeland . Boating — x.) 1/43 v.aasqudh< 192 
National Bowlers’ Journal........ 193 
National Wildlife? ....i..1 \,. tslenab) 193 
New Mexico Wildlife............ 193 
Pennsylvania Angler ............ 194 
SRICE Sonus ais os cg 4 lane 196 
pkippery The isis a9 dau ead ones 197 


Sports: Afield | .a.:.csksiierebie cau 198 
Rratlsmyven; 2 he 2a. ene ab 188 
Toteboard Publications, Inc....... 199 
Vitginia.. Wildlife. . ‘nf t.. wegtrade tc 199 
Woman Bowler, The............ 200 
SUNDAY NEWSPAPER 
MAGAZINE SUPPLEMENTS 
Empire Magazine dg). saiade. oie te 202 
Subtrbia Voday! wi... 2a 8.8 206 
MOMERY) 53 i046 2 teas ae O ha ee 207 
TRADE JOURNALS 

American Bicyclist & 

INEOLOLEVENGE 23 ese eee ae oe 381 
Agmierican Ink: Maker:..¢ ¢34.5¢: « 369 
American Restaurant Magazine... 310 
American Rose Magazine....... 293 
American Salesman, The......... 376 
American Vegetable Grower...... 247 
Armed *Forces*Writersn oe sss) 321 
Author=& -Journalistse + 1-2 see F241 
Bakers?: Review oi ov. nce eee soe ee 260 
Banking as + fale nacsecctro, ete 261 
Boating sProgresst =r. te ere years 346 
Bricksand @lay)Recordy. 263.25 366 
Business Management ........... 262 
@anadianmBaken *ss2.c ie eens 260 
Canadian Food Journal.......... abl 
GanadiansOtice,;bhes2.o)s.s eer 352 
@anadian> Packaging 72.55. 0- 0. - 354 
Canadian Weekly Editor, The..... 321 
Chicago Purchasor, The. /.......: 314 


Child Guidance in Christian Living 279 


Church School Builder........... 73s, 
Commercial Car Journal........ 254 
Concept, the Journal of Creative 

Ideas for Cemeteries.......... 298 
DarysRecord io. 9 Se eee 273 - 
Electrical Wholesaling .......... 284 


Electronic Distributing Magazine.. 372 


Exchanges They oie. ras es es 294 
EEG Vesiit Aetctacttunce tenes e: corer 262 
Fabric and Training News....... 276 
amc Gare tetot can dure eines 324 
Birehingineermomine. vont. «os 5 ee 348 
CSERGS MEGAGHOR Soh'is' oe sla teldeda 280 
Ground Support Equipment...... 259 
Hardware: Tradesv. fe. sss ee sas 5 304 
Hydrocarbon Processing and 
retroleum Refiner 00s... ss 357 
Independent Banker, The........ 263 
Industrial Banker, The.......... 263 
Industrial Distributor News...... 315 
Instirance’ News... .i..3eefen. 319 
Insttance:Prospector «6 JONG 2 318 


International Blue Printer, The... 289 
Juvenile Merchandising ......... 277 
Leather Craftsman, The......... 326 
Sn 266 
PRO SIO, rolls Pamir ny asso <5 381 
Medical Economics ............. 341 
Medical World News............ 341 
Modern, Stationer .............. 352 
NORM hes RWI, ars. os a, nae 264 
Ne ae a eee 255 
Motor Service Magazine......... 256 
OE 256 
National Funeral Service Journal. . 299 
National  PEWELET (2 Sass on. «orem 320 
Nation's. Schools, The....<........ 281 
Office Economist, ‘Thee... - ...... 353 
Pactho. -Popliryniany chon ints a i «5 368 
Partners, the Magazine of Labor 

and. Management <2. 2.0)3 Sse %)- 317 
| ES oS i eatery. eee 277 
Practical Home Economics....... 281 
Progressive Grocer, The......... 303 
Progressive Teacher, The........ 281 
Protestant Church Buildings and 

SGI ca ela aaa ee tac e's oo 251 
Publishers’ .Weekly . «3.2 .<.«+ +--+ 266 
Radio and Television Weekly..... 374 
Rental Equipment Register. ..... 387 
LES D7 ne Be 278 
BSS Me oe wars ts 3 nH 342 
BYICi DE ROGURIS fe cate cre cts oe os 383 
Scholastic, Teacher +. ........048. 281 
Sea and Pacific Motor Boat 

Momarine 045 0. dus sthelead h Atos 347 
Service Station Management & 

Merchandising .. 1.02.00. «06+ 256 
Shipping Management—National 

Hi-Way Shipper ......... Jd, 310 
SOnt, Serv REVIEW... os nos rss 272 
Soil and Water Magazine........ 248 


Filler Markets Index 563 


Southern Garment Manufacturer.. 270 
Southern Printer & Lithographer. . 372 


STINE Fe itor Dh mate «bac cs, ales 246 
Sporting Goods Dealer, The...... 382 
Student Writer, The............ 282 
Sunday School World........... 282 
Super Service Station............ 25. 
Seevision TA ge as dscns 2887 +. OG 375 
Wie. Magatine css ah Pls aS 343 
Peail-e News? iy ttt aol!) 4. 20 386 
Undersea Technology ........... 337 
United States Tobacco Journal... 385 
Washington Water News 

MUI ens, 5h whsais ans, Se 350 
Wastes Engineering ............. 291 
Water..Well..Journal, £,:..9004: 877 - 389 
Works. (95). . Pea. UL LOdd, 18 360 
Oeidtets - Digtthads Sa gear cis. 2 323 
WOMEN’S MAGAZINES 
American Baby, The............ 209 
Baby. Talk Sern ered, PYGRI RL 209 
{Hatelainens nani ct ae Res. 209 
Chustran Motherme= Fe eve 2 210 
Doctor's Wate seul, OFT: 210 
Everywoman’s Family Circle..... 210 
Good Housekeeping ............ 213 
Harper's Bazaaty i 6.05 <a> IVER 212 
infant sGareped . he... 2es-aeeee 214 
Mademowehes, tics. ssenioad. an nt 212 
PANES et she gs ces gic WORE 213 
Mother's Home Life sions BE saree 214 
MotherssTO-Be oc. sinpit oie ma piee 214 
My Baby, Magazine. oncids sriu sks 214 
New England Homestead........ 214 
Redbook Magazine ............. 215 
hiss Day Maraziiere >. castes: 215 
ee TP rs uc on at ia rial ee 216 
Wotiaia se IAG SNecckqires - aee Sas 216 
our New BAD Yale's: ote sie a Sate 216 


564 GENERAL INDEX 


my, wee 


Abelard-Schuman, Ltd. .......... 395 
berree, ther... aetbece cise 113 
Abinedongeress yc. +, Beth anaes 395 
Weademic sexess, 1nC.. ., 12) sate 395 
Academy ‘Guild ‘Press. ..... 21.5.0... 395 
FNGAUCINY JE ECES. .. cls0actdenasitnn i,  sleiits 395 
Mccadia Miusic"Gosacky.. sti. is 446 
ccent OnGLiviNn Ganga. ewe saayee? 308 
ESCM! LC A a NE aR 217 
PSEC BROOKS os otc. case, pes 395 
INGE sETowizons.-.. -.: aarti ok 217 
Actual Specifying Engineer....... 286 
PANN | asset ca voVegN nd isis ee RAN IG o7 
ENCIC OSM ASSGCIALES wel rayeeree- concise 459 
Addison-Wesley Publishing, Inc.... 395 
PM (Archer... ets x ak 217 
Administrative Management ..... 301 
MDAC sixvansmitter 7 Sci... ere 217 
evautt “heacher -s..0\:c,qusietve eaten 278 
Advanced Management—Office 

PE XCCULIVG gue As eRe 4a 351 
PNAVENENEE | oy .05.0) 5, yee eee ee 77 
MENTS MAU LON Sete Daeere S coc FEET 97 


Advertising and Sales Promotion. . 245 
Aerospace Accident and Maintenance 


NQMC Wo eles oe path 2-0 pouhairs Redraw 258 
Aerospace Management ......... 258 
PNET OSPACEMOICLY = o.oy2 cua toecs ucts 258 
Agrichemical West .....-.........,.. 247 
INCA UGS AN Pe ex RAE oes eoavig teas y 37 
Peli MEMIGN OL: cle p.cenk suns cous -ucsoaet 77 
Air Conditioning, Heating & 

Refrigeration News ........... 362 
PR CRARLE RED e ts. tN opera 258 
far WBmgineesing aici 2h herds 363 
Air Force Magazine and Space Di- 

OS ee Nek eae ee 258 

REA UES RN REE BERR RR ST 27 
11 aE RCP Canis ane Fl 258 
BRAT TAILORS ee oh te fia 4 27 
Alabama Review ............... 133 
BalgA. WBull@tinis jos .jc.04 dessert on Sh 266 
Alaska Sportsman, The........... 187 
pehuawl . Musa... Patel oc. ccanabe.d 435 
Maxwell Aley Associates.......... 485 
Alfred Hitchcock’s Mystery Maga- 

ATION Wp icsnc, BOP a ep R eR eke oD 
iitey ‘TWheatee 2 thes eink 482 
All Florida Magazine............ 153 


Allied Feature Syndicate......... 459 
Allied Publications .,...,.,0-.-.-yeqer ce. 217 
All-Pets Magazine ........... 18, 360 
(Almond Ghacts yo) cys tusperelestecony ere 37 
Alpha Photo Associates.......... 455 
A.M.A. Journal of Diseases of 

(Cihildire nis Nags costes xa sucesoenee iecees 338 
AINA TNews) TING’. 5,-cae suns cssee eaeicse 338 
Amateur Songwriters Association. . 445 
Amazing Stories, Fact and Science 

LOTTIE he Op demas SS RES SRS 186 
American Academy of Arts and 

IZORECTS, ps yscucciygogspsrcner ss tususial ucuaue¥s 499 
American Agriculturist .......... 37 
American Amateur Press Associa- 

BLOM oj steaseasecsiapsegae sy -1 os ee eRCEE 497 
PSIMCVIGAT! GANTUISAT (sie sa.oy efexevsyo «1 oueue 363 
PATITORIGAN) PINUEISES cay cyan seusuediear seen 301 
PRIMETICAN ANSEPOIOEY 0... ousy mseveracsne 21 
PRIMeTIGAMIA,, MEN eg. cer. seg eye ies 218 
ANMeKIGAN MbaDy ashe aici aer yan 209 
American Bard) Whe: 2... oe con 125 


American Bee Journal........... 37 
American Bicyclist & Motorcyclist. 381 


American Book Company........ 395 
HAIMETICAN HBTE WEL ..552.ch0y0)<. <0. caeusl ae 267 
American bilders. 2 <-ccscserr creer 249 
American Cattle Producer, The... 37 
mmaerican: City, “Ebel guns cc). some 347 
American Creative Theatre...... 475 
American Dachshund, The........ 18 
American Dance Festival......... 477 
American ‘Druggist ............. 274 
American Drycleaner (7.02 - ee 323 
American Dyestuff Reporter...... 383 
American Engineer .............- 286 
American TExporten. «tiie: oupestsies 292 
American ‘Farm Youth............ TY 
American Feature Syndicate...... 459 
iATeTIGAM) SEIELG = ih, «Geers «wiaue ens 187 
INtMerican ; HOTEStS*4. temas cee Syl 
American Fruit Grower.......... 247 
American Funeral Director....... 298 
American Fur Breeder........... 299 
American Gas Journal........... 299 
American-German Review, The... 133 
WAcmierican Gail pony, -. pete: > ose oteeus 77 
American Glass [Review........-- 366 
American Greetings Corporation.. 441 
American ‘Hairdresser ...........--. 265 
American Heart Journal, The... .. 338 


American Hereford Journal, The.. 37 


Wamerican Beritage «icici. snows 69 
American Heritage Publishing 

TL GL. ae ee a 396 
American Historical Review...... 69 
American Home, The............ i3 
American Horologist & Jeweler... 319 
American Hotel Journal......... 310 
American Ink Maker............ 369 
American Jewelry Manufacturer... 319 
American Journal of Clinical 

ieee ae aaa 338 
American Journal of Nursing..... 308 
American Journal of Obstetrics and 

enn fl ee are 339 


American Journal of Orthodontics. 339 
American Journal of the Medical 


rE igpatartetine nea tia escent 338 
American Journal of Tropical Med- 

nome and Tiypieie .............. 339 
PXDACTICAN, “PUGAISIM ooo on povecose-c 163 


American Junior Red Cross News.. 77 
American Laundry Digest........ 
American Legion Magazine, The.. 55 


American Library Association. .... 396 
American Literary Exchange...... 485 
American Machinist/Metalworking 

Manutactimdy 20050 2k. eo 330 
mmenican Wiercury 2.6... 2c. 55 
American Milk Review.......... 272 
american Modeler’... ................ 129 
American Motel Magazine....... 310 
American Motorcycling ......... 23 
American National Theatre and 

Pu CARUENADN et SEE rccihretn vc oir aoverewe’= 467 
American Newspaper Boy........ 78 
American Notes & Quotes........ 133 
American Paint & Wallpaper 

ELE ae eg aR nile er eRe Rn 355 
American Painter & Decorator..... 355 
American Paint Journal.......... $55 
American Paper Merchant....... 356 
American Perfumer and Aroma- 

(es nape aie oo ONIN on ony arg 0 OL 265 
mmerican IPhilatelist i... acess. 386 
American Pressman, The......... 369 
PTHETICH PGES, AME. \,-.2.- Wate E1003 321 
American Quarterly. .....000 00). 29 133 
American Record Guide, The..... 67 
American Red Cross Journal...... 78 
American Research Council, Inc... 396 
American Restaurant Magazine... 310 
American Review of Respiratory 

DISCUSS, .-as ccnchorersveoner SER a: 339 
American Rifleman, The......... 187 
American Road Builder.......... 218 


General Index 565 

American Roofer and Building Im- 
provement Contractor ......... 286 
American Rose Magazine......... 293 
American Salesman, The......... 376 
American-Scandinavian Review ... 133 


American Scholar, The... 0.0)... 133 


American School Board Journal... 278 
American Shoemaking .......... 326 
American Society of Composers, 

Authors and Publishers......... 499 
American Soft Drink Journal..... 267 
PAIRENIGAD SGUALCS 005, tyeles cuctyypatos 117 
American Sunbather & Nudist 

Eee ae Se a ee eet ee ee 63 


American Swedish Monthly, The.. 133 
American Trade Press Clipping 


USA Nel sprees Sev sean cyeey the Sys 453 
American Vegetable Grower...... 247 
AmericanAwWay, Whe. feces 218 
AMIerICAD WY Gave vars: totus feo ieee 125 
American Weekly, The........... 201 
ederican WOuUth «> as.ngybewiever oe 218 
American Zionist, The... 2.0.0... 163 
America’s Textile Reporter....... 383 
Peatenicas. Whe... ve..2s7 «Wee 69 
eeonard Amster ~...,.;.208sivesid, eens 485 
Amusement Business ............ 380 
Analog Science Fact Fiction....... 186 
Anchor Productions, Inc.......... 471 
Angel Island Publications, Inc..... 396 
Parinival Kan eGOny:....5.snsrelole etek 18 
Annals of Good Saint Anne de 

Beaute a.. i.sneash qeame® 163 
Antioch Area Theatre: .:002.0.. 481 
ATIEIOG APRESS Hii ooae lates Sera 396 
Antioch Review |... den a 134 
POSE Yo are g os 12 RRO anaes DPA 73 
Antiques Journal, The........... 73 
WISP A Pils, “Wheres... 2eN <4 27 
AP Newsfeatures ........ 002s: een 459 
MR itil cps. Seeds ordre cians 163 
Wpottiecary, “The oases aed wari 274 
Appleton-Century-Crofts, Inc. .... 396 
Page 5.3 5 Hh} -hicrcie ti tara Ke 134 
Approved Crossword Puzzles, 

Classic Crossword Puzzles...... 33 
Mua, “DRS sai: atari 18 
PUTA DO TEIEE Slip. cwiniiele siattip aa ele 483 
Arcadia Feature Syndicate....... 459 
PAARL LOUISE Koha tais rodeos 0's; evens sua 396 
PEED JELOUSE,, CEG sane aves. Svhenehoe Oiler, 396 
Archer’s Magazine, The.......... 187 
Architectural & Engineering News. 249 
Architectural Book Publishing Co., 

CCG RRC BROCCO ERRNO EL 396 
Architectural Record .....:.00.%.. 249 


566 General Index 


Arco Publishing Co., Inc.......... 396 
Bob -Arents i cee eee ee 435 
Argonaut Books, Inc............. 396 
AYSOSY 2 Ws hears eee eA ee ee 98 
reuse leaders sets meen anes 201 
Arizona Engineer and Scientist.... 286 
Arizona Farmer-Ranchman ...... 37 
Arizona Highways eter O8s. 55 153 
Arizona Homes & Southwest 

BIVING A ae te. Se ae 73 
Arizona-New Mexico Builder & 

Contractorie.s sc... cnt wees 286 
Anzona Ouarterly 80. aes: 134 
Arizona Wildlife-Sportsman ...... 187 
Arkham House: Publishers....... 396 
Armed Forces’ Writer: 229°. 2527) 321 


Armed Forces Writers League, The 495 


jim Armstrong?) +. Eta, 2 435 
C8 Lae a NRO ar LAA Es Se 109 
Alex S. Arnott, Syndicate...... 459 
UNTLESTAN ois cea tsa ete ae eee 134 
PREC MY “AMENCA fs ss ae te eee 134 


ANG eee seta rede, eee 495 
ENTE LE SING WS oma ett nea cle ccs ERT ean 301 
Arts and: Activities..... 0.2500. 5 279 
Arts & Architecture............. 249 


ATES GLC cee etek Otek 397 


Arts Management ......../...0: 301 
Asa Music Company............. 445 
ASDESLOS © 2 95 Sis e SAS 383 
Asta Magazine syt a eee. 25 201 
Asia Publishing House............ 397 
Aspire to Better Living........... 163 
Assembly & Fastener Engineering... 331 
xssociated Architects, ..aemmen + ae 459 
Associated Booksellers ........... 397 
Associated Filipino Press......... 153 


Associated Newspaper Syndicate.. 459 
Association Press 397 
Astrology—Your Daily Horoscope. 21 


© oh al» ssa eee) we) 6 we 


Atheneum Publishers ............ 397 
Athletic Jotirmalsior.s 2eein heres 279 
Atlanta Journal and Constitution 
Magazines The? Jie, eet 201 
Atlanticn ere wes t. ahneen |. ee 134 
Atlantic Advocate, The........... 55 
Atlantic Coast Line News......... 218 
Atlantic Monthly Press.......... 397 
Atomics £m hee Se oa ee ae 286 
Atom Industry « v.0:c-0ccs OO, 22 386 
Atone Music Publishers.......... 445 
Attic Theatres The 0}. tala een 483 
Audecibell Wiaseuen: Sin, Lieto 339 
AUGIENCErmrare ctoysetcnnren Ae enon Oe Tone 134 
Audio Magazine Sivek . 2. Peek 372 


Audubon Magazine ............. 18 
Audubon Society - ces. A9ee: 455 
Augsburg Publishing House....... 377 
Augustana Book Concern........ 397 
Author & Journalist............. 321 
Authors and Composers.......... 493 
Authors and Publishers Service.... 485 
Auto and Flat Glass Journal...... se 
Autobody and Reconditioned Car.. 252 
Auto Laundry News.......5..... 252 
Automatic Coin-op Launderer & 
Gleaner, “Whe Sane. ee aera. 323 
Automatic’ Gontrol «2.0... Fae s ae 286 
Automatic Heating/Plumbing/Air 
Conditioning \—fiis. soa ess a 363 
Automatic Machining ........... 331 
Automobile Quarterly ........... 23 
Automotive Chain Store......... Zoe 
Automotive Cooling Journal...... 22 
Automotive Industries .......... 252 
PRROMOUVE, NGWS 26 pn nea se 253 
Automotive Retailer ..:.....)...-- 253 
Automotive Service Dealer News.. 253 
Automotive Service Digest....... 253 
Automotive Service in Canada.... 253 
Auto News Syndicate............ 459 
Amie “Trim News. «<< «<,0s-acusaes 253 
INSTALOT 1 500 sae so avticale = epratag cease cies 503 
Axvelon Musics sc0)4. 8: cusses 445 
deers Marae oi: 3s 2. sik seca 163 
Aviation News Illustrated........ 27 
Aviation Week and Space Technol- 
01 Gime RnEE aN Silene AE bet mat esas Oe 258 
Avon Book Division of the Hearst 
COvpOratiOn ace 0:5 a singin Oe salar 397 
ae 
Baby. Talkie. ee teiae + eeee 209 
Backstretch. [he ktaex. davas seek 188 
Reel: ‘Bacon! &iiCoxse, eae. -toeiet 453 
Badger Farm Bureau News....... 37 
ibadoer  Lautherany mesic nico «see 164 
Baker: Book” House icimisiot) sec 398 
Bakers’? Journala?:w2aatiases Heke 260 
Baker's(: Plays on. A aos ROU bh 9 473 
Bakers); Reviewinaisccnes nae 260 
Bakers, Weekly stisi.d.iemaiss sls sie 260 
Baking . Industry}, sah. (sah awe vs 260 
Ballentine Books, Inc............. 398 
Ball State Teachers College 
Forunysaxuiews st. aye ike BARR 135 
Band: Wagons: vss sau ouiy ee 218 
Bahdwagon. ...05 6. Savas ew slew 218 


Bankers Monthly-National Maga- 


zine of Banking and Invest- 


ICRI, Sen tele...inctuttann ss 2d. 
be a SUR ASA ne 
Banking Law Journal .......... 
Banks Upshaw and Company. ... 


Bantam Books 


Bardic Echoes 
Barker Greeting Card 


Exper St lets wari nd. 2 
Bar Management .............. 
Barnes & Noble, Inci.). sices:.:. 
A. S. Barnes & Co., Inez... .... 
Milton Baron, Producer......... 
Barrons Educational Series, Inc... . 


Barron’s National Business & 
Financial Weekly 


Barskin Agency 


Larry Barth 


Bataan Magazine 


Beauty Fashion 


Maximillian Becker 


Bellman Publishing Co.......... 
PS coahin Mire ewrehivy'elee'a sve 
Bell Syndicate, The. :.....<..%«. 


Bell Telephone News & 


RRR RIT ora. Fn oon o' no 
Beloit Poetry Journal, The...... 


Benefic Press 
Charles A. Bennet Company, 


Digi s . N Siae cA RS «nce 
W. S. Benson and Company..... 
Robert Bentley, Inc..... 05...) «+ 
Benziger Brothers, Inc........... 
Berkley Publishing Corp........ 
Beiitz Publications Wagskarie alos 


Bernfield Films 


Haptiat Treads iiad ti isiwa ds 54 
Baptise Record, "The i... . 2465 os 
Hapitiot Standard .\oe.5........ 
Baptist Student, The............ 


M. Barrows & Company, Inc..... 
BiptervPheatce™. ietigd. « otc. : 
Bartholomew Ebisse; ail. ; ; ; 
Basic Books Publishing Co., Inc... . 
William H. Bauer, Inc.......... 
Bausch & Lomb Focus.......... 
Bay Area Writers’ Club......... 
Bay State Librarian............ 
Bay Street Journal, The......... 
EeAUOTI BOSS hiciand.cieis sitiote ube a 
Beaumont Writer’s Club......... 
Beavers) Dheaee) semis. 2% levee 


OE ee akc de ease. iat 


i 


Cae + aw tele pale ws eyes 


Cd 


General Index 567 
Best Crossword Puzzles.......... 33 
Bethany Press, The......... aid. OOo 
Retter Gamping "........ae0 se. - 188 
Better Farming Methods......... 38 
Better. Haat’... Sse 8 oaedntadt th ve 247 
Better Home Movie Making...... 123 
Better Homes and Gardens....... 73 
Better Naetieds iio. hake uh 219 
Beery Wmeaters: boos eae heres 380 
Bettman Archive, “Inc. «2.52.2 Se 455 
Between Ourselves ............. 219 
Beverage Retailer Weekly........ 267 
Bipte Trach, Vegas 3. soo 78, 164 
Seueyete Pentti, EMC a 4.5 «a5 0s atk 381 
Big Crosswords, Crosswords & 

Fill-Ins, Easy Crosswords, 

Harle Crosswords, Quickie 

Crosswords, Simple Cross- 

words, Top-notch Fill-in 

MASAI oe, ony cuss cisioxecos eee ee 33 
Bie MMagavine 4.55)... altace - 254 
HalsGard ae heaE .csask Gawe: 380 
Eurordsac:) Mort. .; .. 4426 seed 400 
BIS Hrs See LAS wre dos « 460 
Biscuit and Cracker Baker....... 260 
Black; Diamond <=). Sebtiad. bens % 345 
Black Hills Writers Group........ 502 
Binek Stareaih, .chak ceiasttes 455 
Blackstone Valley Writer’s 

Guild AAs. eas Se apes Be 502 
Blaisdell Publishing Co.......... 400 
Blakiston Division, The........... 400 
Blasco: Masic, Inc. ask . 508k Ra: 446 
Blaves Them 2... Sana b. een oe. 188 
Bloch Publishing Company....... 400 
ADB OCs, yes. tO. fod aA ara 460 
Blaze Bell Mites. saeite teas 219 
Bluebook for Men... «0/5/46. seco 98 
Bine Gitar tanita wren. 208 125 
Blue Masque, The: ......00.....- 475 
Blue Ribbon Music Co........... 446 
Boardwalk Records, Jay-Bee 

Music & Beal Radio & TV 

PNY, ose stuaciynivs tha. x aba es Ao mARS 446 
Boat & Motor Dealer............ 346 
Boating Features Syndicate...... 460 
Boating Industry, The........... 346 
Boating Progress. ........ nlikeres 346 
ERAS MTA Cae «vss ho ersl vy give cl te 269 
Bobbs-Merrill Company, 

MN Gere Lk hie... ais; s) siatlartethabs» sha 400 
Bodine Motorgram ............. 219 
BohackiNewsy Whe! asad. oemigss 0% 219 
Nicholas**F:, Bolinud:cwcnt..5 os 435 
A a a SE 74 


Bond Wheelwright Company, The 400 


568 General Index 


Bookman Associates, Inc......... 400 
Book Production Magazine...... 266 
Booksu-Abroa dus .slae/-..c theta 135 


Book Society of Canada Ltd., The. 401 


Boosey & Hawkes, Inc........... 446 
Boot and Shoe Recorder......... 326 
Georges, Borchardt .......00.0...- 485 
Borden’s Review of Nutritional 

Rese anc ii cy.fcreioros aieicx ede ee ase 219 
Bottling: Industry a5. .08) ate te 267 
Thomas Bouregy and Co......... 400 
Bom: Punting: vichin es, sscanides, Stee 188 
R. R. Bowker Company......... 400 
Bowlingty a. dewreericticrecr torres te 189 
Bowling Proprietor, The......... 382 
Bow Gards. Ine mieiunwd: iktatmes 44] 
Boxoffice Magazine .............. 380 
Boxwood, Press; The... ..3.3..5- 400 
Bilt’ Boynanskyp 07-7. 053223 ails. «. chil 435 
Bows: arcs Gahee: ies -u53) seinen acs: HR 78 
Boy, Se Rea ort oie arcctiot sxtz eave, SER 78 
Brach Family News, The......... 219 
Brainstormiens;Bhe: 4..fsceers oe 493 
Brake and Front End Service..... 254 
Barbara, Brandte.,..dvass sce 485 
Brandt and) Brandt... 4.6244... 485 
Charles T. Branford Co.......... 400 
George: Braziller, Inc...5 2... 980. 401 
Breeder's. Gazette”... 27/0 2..0850% 38 
Miovett sBre omy (boii ciecnect ke eee 467 
Brewers Dimests ya. Pirate a. 0s 267 
Brew Magazine... 22... 02,8 311 
Briarclitt Maisie: Inc:..16)....08.4.) 446 
Brick and Clay Record........... 366 
Brigham Young University....... 482 
Brighton Music Co., Inc.......... 446 
British Book Service (Canada), 

BEE nssya: cpt icecidecien doe Neo ei«, eae PAAR 401 
British Columbia Digest.......... 153 
British Columbia Lumberman, 

FD Gy cavisr ence sci oo een eae Se 327 
Broadcast Engineering .......... 372 
Broadcasting] .1).. naa 2h. sith, ee nee 372 
Broadiman,,. Press: .2:a:s:essesjacesig shee 401 
Brodt Music Company.......... 446 
Broiler. Busimessi seus... 02000. « 08 367 
Brooklyn Contest Club.......... 499 
Biaitan Breaks 6. jared hee ae 485 
DO DEOWARE racial ors Soyaass ccs ee 435 
Guntis; Brown, Lidia ae ieee 485 
Dam O8, Brower sic cisesveyerensta etd on 435 
Brown) Korum, The: 400... a 219 
James Brown Associates, Inc...... 485 
William C. Brown Co., Pub- 

TISINOL Sissies syehsicd esa sve cheat ET 401 
Bruce: Magazine’ ....0..0...0 08% 220 


Bruce Publishing Company, The.. 401 


Francis; E> Brumimer.....7.)./....)5,4 436 
Brtish wate: ..c:scexerscous oq neusareetacin NO 377 
Bucknell’ Reviews...-- s-15. laters. t= 135 
Bucks County Playhouse.......... 481 
Bucks-Mont Farmer & Courier... 38 
Buddhist World Philosophy...... 135 
Burdlong: Press. i..i0 2 Ho stn eae 401 
Bratldensy «.yatce-ackepet-toxcra os erate are 164 
BuildereEhe 4.4.0 aera ae 287 
Builder, “Ehess.oirrecxcce ten ae 220 
Building Materials Merchandiser... 249 
Building Products and Building 

Products: Dealer i... dane 249 
Building Supply Dealer.......... 250 
Bulletin of Maternal and In- 

fant: Healtliy item ae tro. ot 539 
Bumarack*\\ Music" (0S Cae. ae 446 
Paul Bunyan Playhouse......... 479 
Burelle’s Press Clipping Bureau.. 453 
Joer Ex Buescher ctersrels steretae 436 
Joe Burke Music Co............. 446 
Shirley Burke Agency........... 486 
Bumainoo Deck? Gia.jra-rrr ete 135 
Burrough’s Clearing House...... 262 
Jack Burson. sae ye sateen: 436 
Business Automation ........... 351 
Business Commercial Aviation.... 258 
Business Education World, The... 279 
Business: Farming ....2-% 0.5. J0- 38 
Business Management .......... 262 
Business on Wheels Magazine..... 254 
Business, Sereemeiir-crea-141 terre 360 
Butane-Propane News .......... 300 
Butcher Workman, The.......... 296 
Butterworth & Company (Can- 

ada:);, imited)....,..nttras. - eres 401 
Ford) Buttome «jc tbyaeracporee-tn ene 436 
Buzza-Cardozay os <cuscctcssss enue 441 
BWA. Bulletins, ......2.:0d0eteectacer 220 


Calcium Chloride Institute News.. 220 
California Beverage Bulletin & 


Guidet ini % 95 ut ok ae 267 
California Crossroads ........... 136 
California Historical Society 

Omartarnly intr ie ieee 69 
California, Monthly... .:.1...:... 154 
California Odd Fellow & Rebekah. 51 
California Pharmacy ............ 274 


California Plumbing Contractor.. 363 


California Publisher, The........ oi 
California: Studios) ..0.00 52... 471 
California Writers’ Club......... 494 


Callaghan & Company.......... 402 
clad Tee: Moe. ek 446 
oA Girls AA ws 3 79 
Camden County Music Fair...... 480 
ea a. ee co 123 
OO a ©, a ee a 455 
Gamping Guide <>.......5...0..: 189 
Canada Lumberman ............ S27 
Canadian Art Magazine......... 136 
Canadian Audubon ......... 18, 189 
Canadian Authors Association.... 504 
Canadian Automotive Trade..... 254 
anadione Baker )x......00.4 see 260 
Canadian Baptist, The........... 165 
Canadian Builder .............. 250 
Canadian Business ........2..... 28 
Canadian Cattlemen ............ 38 
Canadian Dairy and Ice Cream 
Pet i eek. Jowded. Ax 273 
Gatiathan Doctor... bs. 339 
Canadian Electronics Engineering. 287 
Canadian Farming ............. 220 
Canadian Fisherman ............ 293 
Canadian Food Industries........ 296 
Canadian Food Journal.......... 311 
Canadian Footwear ............. 326 
Gunadian “form: ..00.. 22. Fae... 136 
Canadian Gas Journal........... 300 
Canadian Geographical Journal... 154 
Canadian Grocer .....00........ 302 
Canadian Hereford Digest....... 39 
Ganadian” Home ...0......0% 0 74 
Canadian Horse, The............ 18 
Canadian Hospital ............. 308 
Canadian Insurance ............ 318 
Canadian Messenger of the Sacred 
ye ee eee 165 
Canadian Machinery & Metal- 
ihc lee Oe eS 604 
Canadian Metalworking ......... 331 
Canadian Milling and Feed...... 343 
Canadian Modern Language Re- 
RAC WRC e eae em Se 136 
Canadian Motorist ............. 220 
Canadian Nuclear Technology.... 387 
Canadian Office, The............ 352 
Canadian Packaging ............ 354 
Canadian Paint and Varnish Mag- 
ZA a SO oa 355 
Canadian Photographer ......... 123 
Canadian Poetry Magazine....... 125 
Canadian Poetry Magazine, The... 125 
Canadian Poultryman ........... 367 


Canadian Power Engineer........ 369 
Canadian Printer and Publisher... 369 
Canadian Pulp & Paper Industry. . 356 


General Index 569 

Canadian Red Cross Junior...... 719 
Canadian Shipping and Marine 

Engineering News ............ 336 
Canadian Stationer & Office 

Equipment Dealer ........... 352 
Canadian Underwriter .......... 318 
Canadian Variety Merchandiser.. 275 
Canadian Weekly Editor, The. .... 321 
Candell Music Publishers, Inc..... 446 
Candy Industry and Confectioners 

POUT ACAG s cr ote hs OTR RRS 271 
ABATMICLY/ PACKET. Seed ien tere 354 
BRCM CACON Oe yon Cee: Re ae 486 
Canvas Products Review......... 383 
Cape Cod Melody Tent.......... 478 
Cape May Playhouse...........% 480 
Maen: Mot ne eee eke wee oem 98 
Capital City News Bureau, Inc.... 453 
Wartand Driver. 2.4.44 sen: dex 23 
aTAVERL 9254... 4 Ge SHES 125 
DATAVEL | eee woes ES St EE 126 
Career Model e052 35 tak ae 209 
Car Tae es 5 SPR 23 
Carolina Farmer, The........... 39 
Carolina Food Dealer, The....... 302 
Carolina Quarterly, The......... 136 
Carr Syndicate Feature Group... 460 
Gars “Magazine .. 2 5+....)s4ee Eee 23 
WASCAGES “cea he whe =k eae eN ve 220 
Casey Music, Ine... 00.5.0 447 
Casket & Sunnyside............. 298 
Casual Living Magazine......... 305 
Gatechetical Guild oy. 5245.158 0 402 
Catholic Book Reporter......... 165 


Catholic Boy and Catholic Miss... 79 
Catholic Building and Maintenance 336 


Gatholie Digest ine eas 165 
Catholic Herald Citizen......... 165 
Catholic Home Messenger....... 165 
Catholic Journalist, The......... 322 
Catholic Latfip, The: ....5.0. 0.04 165 
Catholic Management Journal.... 279 
Catholic Poetry Society of America, 
jt ee, ho Pee pe eae 499 
Catholic Preview .............+- 166 
Catholic Property Administration. . 166 
Catholic Reporter, The.......... 166 
Catholic Rural Life............. 166 
Catholic School Journal, The. .... 279 
Gatholic World, Theis: «os. 166 
Gatholic Youth: ......00...e8he 80 
Gats ‘Magazine ai... ssn dens a 19 
Wattleman! DHE ee. 2. ees 39 
Wavalien 1.2 etek Ch Se ale 98 
Caxton Printers, Ltd., The........ 402 
The C-B Manifold..........+... 220 


570 General Index 


Cecilwood Summer Playhouse.... 480 
Genco News Chats.............. 221 
Central City Opera House....... 477 
Central Constructor, The........ 287 
Central of Georgia Magazine..... 22i 
@entral! Press: :. ener dermis. cise 460 
Century House, Int. .s:siacts . dane 402 
Ceramic (Age nant. baiiiwoth weadtes 366 
Céramic suduatr ysis sissy «sit. sh 366 
Ceramics Monthly .........:..- 129 
Cessna, Pennant, ‘The... <-tevaens 221 
'G:G.) Music Division. stequsae 447 
Raines Sawa g AG Ci oi ioss ERIC «7 328 
Chain Saw Industry............. 328 
Gham Store Agesee, erin heat 274 
Challenge, jon)... aAte . Saves s 121 
Ghallence@ Press: oa). sccm ene 3 402 
Jacques Chambrun, Inc.......... 486 
Channela Music: Cor... seams fete 447 
ChanneligPresss lire: css. ose eee 402 
Chanticleer, Press Inc. ....5. 0... - Gee 402 
Charlotte Writer’s Club, The..... 500 


Charlton Crossword Magazines... 33 


Charmcraft Publishers, Inc....... 441 
Chase Barn Playhouse........... 419 
Chatelaine: pc tis et oneygatt-, avast 209 
@hatiNomeReview as 22 e ee 136 
@heckeroraphs Thes... srsngeaeit 22k 
CVS) PP seine an Opec aaa a ear 311 
GheISea) ees cuca ueitas cree Be Se 136 
Chelsea Publishing Co............ 402 
@hemical Processingeae.. vets oe 387 
Chemical Publishing Co.......... 402 
Chemicals Outlookscch. «Sack. csae 22k 
Cherry Circle Magazine......... 221 
Chicago Jewish Forum.......... 137 


Chicago Natural History Museum. 402 


Chicago Paperback House, Inc..... 402 
Chicago, Purchasor-The; 22-4. 45, 314 
@hicagoyReviews fo. se taercjae «soos 137 
Chicago UScette: | y..y-saeoe Eres 154 


Chicago Sunday Tribune Magazine 201 

Chicago Tribune-New York News 
Wrovudicatemine. tcc a. ees 460 

Child Guidance in Christian Living 279 


Child Joikeute rere peasant hates 80 
Children’s Friend, The........... 80 
Children’s Playmate Magazine.... 80 
@hildren’sPress;, Inc.) euke se oe 402 
@hildrenjs , Storiesver¢ . ukadakt agian 80 
Chilimark Pressu... <1. ee a ee 402 


Chilton Company—Book Division. 402 


China Glass & Tablewares....... 366 
Chiropractors, The (45 :.< 2930... «ewb 339 
Christian, Advocate)... uae roe 167 
Christian, Bookseller®i4.5.55 soi: 266 


Christian ‘Centuryy~Dbe)...2. seater 167 
Christian Endeavor World....... 167 
Christian) Herald |. se) eee 167 
Christian Home Messenger....... 167 
Christian Home, dhe-.... eh ene 167 
Christianity Today ... «0s «iohs.eeu 167 
Christian “Liles. s0 5-5 teicie > eens 168 
Christian Living sssmieadasisd oohs 168 
@hristian, Mothereanees «fie. sees 210 
Christian Picture-Story Produc- 

tiONS, . jeigrieenh . santas hae 460 
Christian Science Monitor........ 168 
Christians Chessy cee eee 166 
Christian, Youthast ©. seis Aare 81 
Church Management ........... 168 
Church Musician, The........... 168 
Church News Service............ 460 
Church: Recreation)>.. 203. <.<) 2: 168 
Church School Builder...... 169, 279 
@ilcowNews oc.5. ities. Se wen 
CAl-Lu.Ovalioah asmicctuala. sain 221 
Circle Av Lor: [hexerersses ae 222 
Citadel: Press, »..2..,.rcivorsseescb ates 403 


City Center of Music and Drama. 467 


Civic Administration ........... 347 
Civili Eneineering, ieee eres 287 
@ivil;.WarcHistory:... 4800 ae 69 
Givitan; hes. aReg0en seek eee SI 
GlairbormesMusicee tee seen ae 44] 
Glarke.& IWay, Inc. . «ytia<h eet 403 
Classified Kitty Syndicate........ 460 
Glassmate «Sis sje. Aeerentorc seeieys 81 
Cleaning & Laundry Age........ S24. 
Clearview Music Corp........... 447 
Cleveland Athletic Journal....... 189 
GUifl siNotes, pnty.reniee teenie 403 
Clim axe sexe siete co ee 98 
Clippers Magazine gacety.)4. ae 222 
CHothe shine ties jain 10 3 2,4 niin SE 324 
Glues: Magazines toad wee senior 222 
Coach House Press, Inc.......... 473 
Go-Edait. «oksiranc Areata 89 
Bredi\Goel i ius ceeds hie eee 467 
Goffee & Tea Industries......... 296 
David. Coganyrtisl. qiasi. see 467 
CO 5 sical we Om h CRN 324 
@oins:, Magazine......wmrpasinagtt <saeene 113 
Colby Manuscript Service........ 486 
College Store Journal, The....... 377 
Collier Books and Crowell-Collier 

Press... . onsite he orem: carte 403 
Colorado Municipalities ......... 347 
Colorado Quarterly, The......... 137 
Coloroto Magazine ............. 202 
Columbia diichet dans eel wale 169 
Columbia Pictures Corporation... 471 


RTS PS os. ES Vines nsiva.nip! sigs 447 
Columbus Writers Club, The..... 501 
Rpumimee PROS sc as 3 ss oie 455 
ae ee aol 
RTE io cists dlniar i mm neve ie 137 
SO Ss ae, ae ee 262 
Commercial Bulletin, The........ 328 
Commercial Car Journal......... 254 
Commercial Fertilizer and Plant 

Pend Saduatry ocd, Soins wn on 247 
OO 494 
Commercial West gos. ce...» 0-2-5 262 
Commonweal, The ............. 121 
Commonwealth, The ............ 154 
Composers and Authors of 

Amenicay Jne.c¥s Ae eati0.c6% 5 503 
Composers, Authors, Artists of 

Ee, ee, ee 496 
Compost Science ....... eer 347 
Compressed Air Magazine....... 314 
Computers and Automation...... 314 
Comstock Publishing Associates... 403 
Charles Conaway, .............. 467 
Concept, the Journal of Creative 

Ideas for Cemeteries.......... 298 
Concordia Publishing House...... 403 
Concrete Construction Magazine.. 383 
onrrete Products. .2..0 j2cs005 10 383 
reptectionee ERC <ul with nies 5:e65 272 


Confidential Detective Cases..... 35 
Confidential Flash 
Congress Bi-Weekly 169 
Congressional Music Publications. 447 


Connecting Link, The........... 222 
NRO 05 i. ssn heath aie reine x ieh 81, 169 
Consolidated News Features, Inc... 460 
Construction Bulletin ........... 287 
PHOTSHTUCHOR CCT poo eispara ite ona cevs hs avy 287 
Construction Equipment & 

NEC ee ee ee 288 
Construction Machinery Distribu- 

(holt Oy Oe Daa ey ee eee Pema ere 288 
Construction Methods and Equip- 

CRE» Sarerelstein data darn ois niet? * 283 
Construction NEwSirie<cr,« a +42 90 oe 288 
Construction Products .......... 222 
Gonstniction, World «<3 nises «ni 288 
AU GUISUTUGHOT LNG 2 acca: csmoun ae o.0 288 
Consulting Engineer ............ 289 
GCiensnarers Bi lletiny oso <ss.26ists soe he's. 28 
(OGRCT CNS Site ef act ea eee rte ye eee 137 
RE GIEACHIy... « Mecca byth lavas Sea sates) 223 
GontestuMagazine scans sy. sintnns 113 
Gontest News: saeprqamakneeicmsine « 126 
Continental Digest, The.......... 223 
Continental Magazine, The....... 223 


General Index 571 
Continuous Learning ........... 279 
Contractors’ Magazine, The...... 288 
Gantracton: The |.) 5. -csubthe epieadions 363 
Cooperative Consumer .......... 39 
Co-operative Merchandiser ...... 302 
Copley News Service............ 460 
Copper & Brass Bulletin......... got 
eee i nn 447 
Ciominth Books Tae5 ... «Sie ninn th» 403 
Cornell Maritime Press, Inc....... 403 
Cornell University Theatre...... 475 


Cornerstone Publishing Company. 447 
Corning Summer Theatre........ 480 
Gorn Stock Theatreviiuss(:. 3.5% 
Harold Cornsweet Literary Agency 486 
Corset and Brassiere Magazine.... 269 


Corset and Underwear Review.... 269 
RD Cortina ineinan!™ fois) ace 403 
REMORSE. SOR ais ne ~ 6 darieein ok 154 
RAOSMIDPONIAN, 25.6 sg gw sss ovine nas 56 
Cption Digest, The: . x...05 cos 384 
Cotton ‘Trade Journal........... 384 
Le ee a ee ee 81 
Cmunirye Beautiul, . 66 sese.c ls clan: 56 
Country Club Magazine......... 113 
Country Cousin Greeting Cards... 441 
Country, Gourmet, om. «.05)-erske 460 


Country Guider(hec. 5 r,:,..ag05 39 


ormmity Ge ose n 010 tosis 40 
County Officer Magazine, The.... 348 
Gourier-Joumnal, The... s.4..<. 202 
@oyenant. - Trails 3.ctecevasciee 81 
Covenant Youth Today.......... 81 
Coward-McCann, Inc. :......... 403 
OV PRE hte. eee as vies 372 
CEALOIOFIZOUS is seta ares 129 
Craft, Model & Hobby Industry. . 377 
Givaht PP ater ae eo) Spends Mears 460 
pratismniast, © PWC. ccc espa sapsiedenrs(ebe.- 129 
REA IRIE ARM ete 6 dine, 5's tae eat 436 
Cierny Crawler pect oe tite cnet 468 
Cieativ ie PTS cite sie IR wha ast dl « 404 
Greative Writers. «6.0060. s.05% 502 
Creative Writers Association...... 503 


Credit and Financial Management 262 
Credit Union Bridge, The........ 28 


ErescOt THC, cece Me cena liteieh 137 
Crestwood Publishing Co., Inc..... 436 
Czime Deecye ai. use ak. iar 35 
Griswell Predicts, at) sp <stvycdd <n. 460 
Griterionm Books, ToGo 36. cjeseysi ot 404 
RBRACISEO Ed ciate chisarenesils crs ileal 
Grikics aASSOCIAteEd 54, eas imainntt.. 486 
Critique: Studies in Modern 

GLAM, SNe Soave, 2 uttgegea etch «Sos 138 
Arthur G. Croft Publications..... 404 


572 General Index 


Cropsand! Soils 40; 247. 
Gross; Country, News’ 0.0... ..0.00.. 258 
Crossroads Music Co............ 447 
Cassel Ue Eatin tts Accor 223 
Thomas: Y.. Crowell Co:...... 3... 404 
Grown: Publishers: ............000. 0.5 404: 
Lawrence Cruikshank Agency..... 486 
Crusader’s Almanac, The......... 169 
Crux News: Services o.2.0000...4 460 
LOLS pr ene orn cealerete ae Reed 154 
Culver NUsG ee toe ceghewacartne 447 
Cupples*& Leoni Cores... oS 404 
Current? Histonyen..3... 00 Sit 121 
Harold! Re Currientie 200... ..B inn 436 


Curtain and Drapery Department 


Magaziiremtan. 222i ee 305 
Custom: Rodiler 691295 6 23 
Cutting Tool Engineering........ 302 
TOP ANG ING WSIS, no atone is senna 56, 223 
Daily Bondi Buyer, Thes.... 0... . 262 
Daily Commercial News......... 289 
Daily Meditation 7.0. se 8: 169 
Daly Metal? Reporter? 2... 0-05... 332 
Daily Mill Stock Reporter........ 356 
Daily News’ Record’. 2.5.5... 384 
BDAY WOT 55 Fok 25:8 2s ccntnee ng cna: 169 
Daary- Goat Journal... i... co. 40 
Dairymen’s League News........ 273 
Dairy Plant Fieldman............ 40 
Wain RECONG NN) ae. oc oe ee 273 
The! Dakota: Pairaer. 00020025... 40 
Dalhousie Review, The.......... 138 
Jeo Dalkymipler £9055. 003 he: oS 468 
Dancer Wiagazine: aster yee ity) 
Darthell: Gone ieee. o. 3 404 
Data Processing Magazine....... 352 
WDA O COE INTE. SKN DE Meurer 82 
Daushtersvof st: Paulie). 4: 404 
F. As. DavissCompany®.............°. 404 
The Davis Publications, Inc....... 404 
The John Day Company......... 404 
Dayton Writer’s Club........... 501 
Dealerscope Magazine ........... 305 
Dean Publishers s.. 0h... 2a 447 
Deeetber tifa G eee OF 138 
Deerfield Books, Inc............. 404 
Delaware Medical Journal........ Sou 


Dell Puzzle Magazines............ 38 


Denison Summer Theatre........ 481 
TEE Ss Denisont Se Conran css 404 
Denlingartou  ereh AU, Pe 405 
DentaleDigestPaaitosss.4.0.g8a ee 340 
Dental: Management: *) 2002 02.0.0. 340 


Dental Students’ Magazine, The... 340 
J. M. Dent and Sons (Canada) 


gdh) FARMS ck ante tree 405 
Department of Theatre Arts...... 482 
Department Store Economist. .... 276 
Department Store Journal........ 276 
Desert’ Magazine: «21.2 .10....:0%se.00 154 
Jobin Deserangeer ht 2 a. remietn en 405 
Designiot rr coer s...cetattahctamesremeenre 301 


Detroit News Sunday Pictorial, The 202 


five IDIABINE is MCs or owas Ho RIE 455 
Devin-Adair' Gos, het. +. S...ce. 405 
Dek Vorsey and? Cov. i. ccrtewsee 405 
Dey-Way Publishing Co.......... 447 
DialtBresssp lietrrce cee et 405 


Anita Diamant, The Writers 
Wrorkslropylinese nie cretsccvetendieaensrone 486 


DiamondtStorys) Pies sii cies ee 223 
Diesel Equipment Superintendent... 369 
Dictz-Eress: Ines; Ghee eee 405 
Diplomat #Nne sont. ee nra 56 
Discmaker’s Publishing Co....... 447 
Discount Merchandiser, The...... 302 
Discount Store News............ 276 
Disney, Walt, Corporation....... 471 
Dispatch Sunday Magazine...... 202 
Dispensing Optician, The........ 320 
Displays World® 2 isveriae scarier 245 
Mistuibutionw Ages tas arco 379 
Rranks Be ittra ch ces ctee cree 405 
Dixie Contractor eer oe eve 289 
Dixie Dairyman> jiciy-co- era 40 
Dixie ROtOH et: hres nt the rere 202 
Dr. Anna Phelan’s Seminar...... 498 
Doctors?’ Nurse Bulletm.:.. 7... 308 
Doetors* WAG see rcs eee 210 
Dodd}: Mead* and €or 22.252. 405 
Dodge News Magazine.......... 223 


Dogsmine Canadarr ace teacccrerr 19 
Dolly: Bee’ Music Go... .........- 
Domestic Engineering 
Donajil Publications, Inc......... 33 


Donen? Humor Servicel... 23.0... 461 
M. A. Donohue & Co............ 406 
Weubledaye ca"Cos,, Ine... - 406 
Doubleday Syndicate ........... 461 
Douglas Whiting, Ltd............ 461 
Dover Publicaticns, Inc.......... 406 
Bddiem Dowling cr. were ys rs oe 468 


Down East Magazine............ 15 


Draco Uhet yycccic ee croee 223 
Dramatic Publishing Co., The..... 473 
TWrAViiatiGsween hace ee tee 117 
Dramatists Play Service, Inc...... 473 
Re Ci Dresser Sei Cor, Ing. ee. : 406 
Johnr Drews iliheatte rms cer 480 


NE A a anani Pea RNR» Nes 224 
Drilling International ........... 357 
Drive-In Management .......... 311 
Drug Merchandising ........... 274 
Ls 275 
RUE TI a caine «5 sbiers ak» 275 
Drury Lane Theatre............. 477 
Drycleaning World .............. 324 
Wade and) Gent... ...snincisica ak 99 
Duell, Sloan & Pearce, Inc........ 406 
Dunes Summer Theatre......... 478 
Dun’s Review & Modern 

IRI Yi nk igntchi vip Raisin, Be. ohe 262 
Duquesne University Press........ 406 
Durham Morning Herald......... 202 
E. P. Dutton & Co., Inc........... 406 

— 

Baple: .Magataiie® ~..ci%c ooo. 51 
lamest. Worker (0... 20 es. ie 280 
NA 210 nt, 224 
Eastern Feed Merchant......... 343 
Eastern Slope Playhouse........ ATG 
Eastern States Cooperator........ 41 
BES. iehncctesiyes dhe MPO O RU HE a. 57 
Bearob: Masie Tie e)..0Ss.a2%:.. 447 
DATS ES ie stad psc HIRE PIS AAA es 292 
Edgewater Beach Playhouse..... 477 
Editor. .&. Publishernoais< <4). .!.. $22 


Educational Executives’ Overview. .280 
William B. Eerdmans Publishing 


ee ae ee ae ee 406 

Eldridge Publishing 

RO RIIINY) ce < cSMAC, «inks spores 3 406, 473 
Electrical Apparatus Service 

Association... News: .....-6: 000.0% 283 
Electrical Contracting and 

RA oC .y «Met. cae. ARYL 283 
Electrical Merchandising Week... 284 
Pecitieal, Saath) pcre. isisrs tite 284 
Electrical Wholesaling ........... 284 
Blectnicalh Worddwrt..arycets. ae eee 284 
Electric Appliance Service News. . 283 
Electric Heating Journal.......... 363 
Electricity in Building........... 284 
Electricity on the Farm.......... 284 
Electromechanical Design ........ 332 
Electronic and Appliance 

IG UTIIINE..duies Lacoruypestsd 5c agen s 285 
Hisetrerics Desion.... .nuyizayeter.. 2: 289 
Electronic Distributing Magazine. . 372 
BE A RAIRSS i. cs0- oidnsisrawodrjcuneatsesecnts.a 373 
Electronics & Communications... 285 
Electronics Illustrated. ............. 129 


Mlectronie. Technician) w.).\se<).)..22. S78 


General Index 


Mectronic World: . 0... idsvali. yi 
MII nate oie su can 5 HAO: 
Bi OMA ec siesrayovaen'anarvnis SRS 
Elks Magazine, The............. 
Ellery Queen’s Mystery 

PROPER tress iy th nie AN DRS -< 
John Tiffany Elliott.............. 
FERRIS seats eI 
Ann Elmo Agency, Inc........... 
Joseph: Elstein, Inc... .% 
Empire Magazine... 0:5 .66tets 
Empire State Musical Festival, 

a rere ae 
Engineering News-Record ....... 
Enplish Record, Thess.) 42%. 4% 
ENMU Summer Theatre......... 
Ensemble Music Press........... 
Ephrata Legion Playhouse........ 
EDISCOPAMI AN, TDG oe eee enya ces 5s» 
HIB@Gh (2... s.seet~ pasate ob3e 
Re ene aenETEne S. 
Minna NAM fas os, sts <useyeuoesacy Rated ys 
Ranl-S; Emkson, Intent euch. A. 
WOSCAD AC aa rcons.ag-nssonoaeto ath bis rE 
Escape to Adventure... .......,. . «ts; 
TSAI, os, sexs yor-soreie gee A «mba 
ja mee > Seat Foe ae 
Etchings in Prose and Verse...... 
Eternity Magazine ....... initial < 
FEMA STO Ie we ee er rcpaisbech’ eases 
PAE ATISC a tace EM geese herane ares 
TEV AMIC EL. iv scsvecorvotegsie nret oii een 
Evangelical Beacon, The......... 
Everybody’s Poultry Magazine..... 
Everywoman’s Family Circle 

A ATIC, 5+ 01e.-\ «cain vite ecu 
Ewing Galloway .............+- 
Excavating Engineer ........... 
Exchange, UWes-ctalk bes ueceromeahs 
Hexctting Romatices: . 2. amptieib 
PIRSCUULVE: 4 5 csetaigisye nse wheat 
Expert Collector, The. . ..0)ais:«0 
MeaHICatGh, Lie os embed es 
NIE be ge a 
|e) Co) 8 VR eS os 3 ee 


Babian: Books;. Entd:....cc0e42..chocstior 
Fabric and Training News....... 
Bapric. Gates 22s. init. 
ANA 8 pastes iatiyarsvicdne on nist oS 
Fairfield Publishing Company.... 
Fairlane Music Corp... .2.nntae% .¢ 
Family: Digest, The... .. 000 6.00 
Family Handyman ...........-- 


574 General Index 


Hamnily gitéraldwe a>. seis ee cuales 4] 
Baraily \ Weekly Pag aes << oie cies She 203 
Ranta stheigs eames Hl eed toon. RET 186 
Fantasy and Science Fiction...... 186 
Farshast 9 Che) oes ars J. (8eaid§ Wil 
Farm and Power Equipment..... 248 
Eammyandt Ranch aq smine naan 4} 
Harm, Bureau, Mirror (5 ....4.8 454 41 
Banm, Chemicalsue en. psi an toe 248 
Baumer’s Advocate. 7s) ieee... 41 
Farmer-Stockman, The .......... 42 
Farmnage) curiae: creed <0) Sri 41 
Halpin be no fitepeeetaccts ss oer ieee te 224 
Pariny@uarterlyalithessscers . Sone A? 
Farrar’s. News Features..:..:...: 461 
Farrar, Straus and Cudahy, Inc... 407 
Hastaloodswtisec. Mees 2. Sieetsy, pate 311 
BarAbbotathe eri ais «heehee oes 138 
Hate incveyiy wdstesarec teas ed eee 113 
Fawcett Publications, Inc......... 407 
ede Rhein Aerie o nite enna 224 
Heeb 96 iia ctey sexe ent oii ec 248 
Feed & Farm Supplier.......... 367 
Heed Bag ,- Dhesistcegensencssetats eae 343 
Beedstintis ricer ene Conte itis 344 
Laurence Feldman. ............. 468 
Brederickabell Incsnic.cvatstee sie ee 407 
Pellowship 7a ¥bOe. 29004 oF. Se 171 
Rerice industry: <--% 0 eRe ee 250 
Fertilizer Solutions Magazine..... 377 
Cy Feuer and Ernest Martin...... 468 
VA Sembine lates trench, ha as 224 
Bibtes-and.zhabrick,.22o ros. feats 384 
Herc alticklenSameen a. 22) 8 Re 436 
Fiddleheads Phex. 2+ Feo s 139 
hey FidelemGoncrintccckl Peek 407 
FieldsandsStreany. nic. Feo 189 
A. L. Fierst, Literary Agent..... 486 
Film Associates of California...... 471 
FilmaGaltares+.:aii, Sree ee 117 


Palme Darlvee Dhe tgs. 4S cniir, oeee 381 


Film -Quarterly.. cies oP 117 
Bilnsain b Reviewsiatsigearine. cee 117 
Binantes nie eh eee 263 
Prnancialyi Worlds 6st. ttetcer ier: 263 
Fines Antik Gatures wcciic sed cies or 461 
Mines Hnigiineeringaas on armenian: sci: 348 
Himemiebgge ye ace Sas comment eaters te 348 
BireiStationwDigest...27uo meen 348 
FirlandMagazine, slant. ak. 63 
First Collingwood Writers’ Club... 504 
Batsh Btabeasine. |S thmstheles deal ie 139 
Jer BischemsadBro.? noe as... cane 448 
BriédawPishbein: ::\gne.t nani oak 486 
Bish: Boat The:. 5)... dee ae 293 
Fred Fisher Music Company, Inc.. 448 


Fishine’s Gazette 42. ice). eta 293 
Fleet Publishing Corp............ 407 
Flight . Magazine *7o25a0iAm. ah 258 
Pag op cine vss £3, 100 
Florida Contractor and Builder... 250 
Rlorida-Horuniya-sttaegows ree 364 
Florida Grower and Rancher..... 42 
Rloridamlrend. 4. 22.ense nee 263 
Florists Review: «0. .20me ies 2 294 
Florists Telegraph Delivery News. . 294 
Flower and Garden Magazine.... 74 


Flower and Garden Merchandiser 294 


Blower j.Growen tig. cernsin tor ate 74 
Bai yo. a Se WAR AIO I 27 
BhyingwAs. dibesesaisa eee mdat. aia 224 
Blying@ Models: 442: Sense 130 
FM and Fine Arts Guide......... 139 
PNB 2Statementieece cee oo coc 224 
Focus sMidwestyt2 amacep toners: 155 
Thes Boley, Agency... .eamagans-o 486 
Follet Publishing Company...... 407 
Rood4. Engineering iste ties see 296 
Rood . Executiveigantse- be Sena - ate 311 
Food, Field. Reporter=9 . 25026 «53 296 
KRood.,in ;Ganadasieum)ontase- 7s 296 
Food Merchandising ........... 296 
Food Merchants Advocate....... 296 
Food Service Magazine.......... 312 
Food); Lopicsmmdits:? . see. ate 297 
Foothill Play House, Inc......... 480 
Bord... Timeswth.. seveener cd. Sees 225 
Forecast for Home Economists.... 280 
Foreignwi@ans Guideu.j.i.n.e ee 24 
Foreign Service Journal.......... 387 
Forer & Company, Inc........... Gea 
For (Mens Onlyen, scienea see 100 
ROStune fos he cach. hoor Se 28 
Foto/Find Picture Agency........ 455 
Foundation Press, Inc...-......+. 408 
Foundry, Magazine: sasi..20.---. 332 
Bor, Quarters tyjecertieies sc Sete aa 139 
Fountainhead Publishers, Inc..... 408 
Franciscan Herald Press......... 408 
Gene, ExankelanwaawGeadcatiacehc 468 
Franklin’s Junto Writers......... 502 
RravessicLamonts dunn) Gis ok eee 442 
Free. Lancesas;.afthih etre Hoe cate 139 
Free-Lance Photographers Guild.. 456 
Freeman Phe. 22h. in eee 139 
Free Press of Glencoe, The....... 408 
Freezer Provisioning ........ 297, 364 
SamuelisBrench,.. cc eee ie. 473, 487 
Pia eteteeraissikes tao eess renee eee 171 
Friendsnio2agn nnn J Ss. Same 82 
Friéndways::); Alc aay Sein 82 
Frontier Press Co., The........:. 408 


Front Page Detective........... 
MORE EF GOG SARE es « hans. vata 
Robert Fryer and Lawrence Carr. . 
Fueloil and Oil Heat............ 
Ree ICU. i 5 6 cde caw bd « 
Funk & Wagnalls Co....:....... 
Watred” Pemle Tae. c% os wei isan 
Fur & Specialty Farmer, The..... 
Fur-Fish-Game 


Furniture Design and Manufactur- 


ing 
Furniture Digest 
Furniture Manufacturer 
Furniture Production 
Furniture South 
Furniture World and Furniture 

Buyer and Decorator.......... 
Furrow, The 
Future 


ey eT 


Galaxy Magazine 
Game Breeder and Sportsman.... 
Ganeles Hebrew Cards.......... 
Garden Centre Theatre.......... 
Gardener, The 
Garden Ideas 
Garrard Publishing Co.......... 
Max Gartenberg, Literary Agent. . 
Gas Age 
Gas Appliance Merchandising 
Magazine 
Gas Heat and Comfort Cooling 
Magazine 
Gas Magazine 
Gasoline News 
Gates: Féatures,Ineja)! 2a fA 
Gateway Enterprises 
Bernard Geis Associates 
Gems & Minerals): ..... 00500 
General Agent, ‘Thesyi..: 2. ..00).. 
General Aviation News.......... 
General Card: Co. oayccun Ubewnds 
General Features Corporation. .... 
General Motors Topics 
General Service Studios 
General Telephone Lines 
Generator 
Gentleman 
Gentlemen’s Quarterly 
E. E. Gentry News Service....... 
Georgia Farmer 


a ee 


ee 


es 


weile hel bieke 


O16 [oe eee helele le wi pye Sie ee prea 


WW Sie) ale Ore e) exh 6 Uae les! ele 


General Index 575 
Georgia Historical Quarterly..... 69 
Géorgia. Review. serve. in. ai 139 
Gernsback Library, Inc........... 408 
Mitchell Gertz Agency........... 487 
RICYED'S TOMS 5 ies ssrenewirs 352 
Gibson Greeting Cards, Inc....... 442 
Siege Biasl) iis. RRS! Tae 453 
Gift and Art Buyer, The.......... 301 
Gift Tableware Reporter......... 301 
Stanley -Gilkepug dy. eee 468 
Gilmark Features Syndicate...... 461 
Gimniselite “aeraes oi carne 4 4 225 
(inn -& -Company.... 20008 50.5 409 
HAMOUr - occa MAA ee te 211 
Glanzer News Services. ........ 461 
Spies Digeat?. fe owes: Phi, A 367 
Glass: Industry, The. 5.0. 90.5 2 367 
Sliss Packers The ts 212008) AA: 354 
Gleanings in Bee Culture........ 387 
GiobalMiusic; -Ine:. . RE 448 
Glebe. Photos; Inesseee = ee; 456 
clobeSyndicate - oiahisteeras:. 461 
G. M. Productions, Inc........... 471 
Gnome Press, Inc., The.......... 409 
HAMMER DES iene tees) cts 368 
ISCIUS PLACES Fe steer ee <n kent 225 
Golden: Aton fart boule ade ob, a 139 
Golden: Beil’ Pressse its. fe ns sa" 409 
Goldena Press Mint. eets eee eet 2 409 
Goldstone-Tobias Literary Dept... 487 
AP Re ek ie oe ie dears 190 
eb i BT ae ran bar err ey DE arate ar 190 
ea es a Set Cotes a. 382 
CORO er ee es sara rete ts oa 191 
Good “siness "27 por: crte des cies" 171 
Goodheart-Willcox Co., Inc....... 409 
Good Housekeeping ............. 211 
Larmey Goodkind (e027 0007.2°°, . 487 
Good Photography ii..55.0°0 0: 123 
Goodway Printing Co........... 461 
Goodyear News, Thies. >. ........ 226 
Gordon and Breach..7.......... 409 
W. L. Gordon Features.......... 461 
Gospel Heraldere Aires: oc lees 74 
Gospel Messenger .:......6.00.4. 171 
Gospel Trumpet Colin 2h. 443 
Go-Transport Times of the West.. 254 
COWES EMI H, KRESS 75 
EA pn ntar ire es Sed 340 
ora Der is ee 226 
RereGaLeacher i067 .020 Net 280 
GraGa aay HAPOEL ee Perel ss 114 
GrailsPublications (57... .000..... 409 
GTA AREI, Saale cnt eS 344 
Grain & Feed Journals 
Gonsolidatedvys Manse es. 344 


576 ~General Index 


Grain & Feed Review........... 344 
Graphic Arts ‘Buyer: .gciieak. 43 370 
Graphic Arts Monthly........... 370 
Grassland “News naa cred: att. 226 
BUTANE) hie 8 Avi chs Sue as Oe 370 
Greater Amusements) ...)..56% 40% 381 
Giieater Works” ciii.cjcicucc Ra 171 
Great Lakes, Inland Waterways 

& Seaway Journal............ 336 
Great Lakes Architecture & 

Prginecrie hire... cimnise a. sets 250 
Great Moments in Hunting 

amd {ishing |. acme piie sh. abe 191 
Grecourt Review, The............ 140 
Sanford J. Greenburger......... 487 
Green Fills Theatre... .\saaicl.'< 482 
Green World, The sage. sosicgthass 126 


Gueetings, Inc... 6. 82). codwelhia 442 


Blanche C. Gregoty ow). oi). sane 487 
Gretna Playhouse . 228. ..en24 sis 482 
Grinding & Finishing... ....05.. 332 
TEE: BBE se sig iw dis Gish ew QIN ES 3 Sy 
Gut sand. Steel ane. gawdvashod 14 191 
Grocer’s Spotlight, The;.:. 2... .«« 303 
Grosset & Dunlap, Inc... . . 202i: 409 
Grossman; ‘Publishers! . 5 .scacchon 409 
Ground Support Equipment...... 259 
Grovembress; nck. saws. feat cee 410 
Guber, Ford, Gross Productions, 

C EDYS ENN eng Reece oP cacy sro ae ee 482 
Guideposts Magazine ........... 172 
(Crier Le mTN Ne a8 oasis chs ee 324 
Guilds RrressM ier... isieieis wrouxonctnt 410 
Guild Publications of California, 

BO leith Ch cis easv pra as mecbtepnede «4 448 
Lucile Gulliver Literary Bureau.. 487 
Guns and Ammo: ...sciohaneieds < 191 
Guns: and Euntines <4, Ase. un 19g 
Guns Annual sas: leiobewedtl. - 191 
(Suns Magazine ots). .guincindt «crnae 191 
CS WOE FA ernst en aR Ris aa 192 
Gupian; Manning... 2S oenef- decom sain 468 

— 
Hadassah Newsletter ............ 211 
Hafner Publishing Co... ssen suns 410 
Tegrtttagg lund ino :eanaems,« ae 437 
Sylvia Hahlo Management........ 487 
Bigieds Ae ed 211 
BAM: Hales& Oo, 5.4) endl d - & 410 
Hall “Syndicate, Inc. d.cicann ae 461 
Reece Halsey Agency.....s..0.5- 487 
BANA MLO. Gio 25 aa Sg sien SR 453 
T. Edward Hambleton.......... 468 
C. S. Hammond and Co. ........ 410 


Hampton Press, 


Feature Syndicate ...-7....-.- 462 
Hampton Publishing Co. ........ 410 
Handbags and Accessories....... 276 
Hand> Tamandiite. to. sine ete 82 
Handling & Shipping............ 379 
Hap: Musietilncs rite caret ey: 448 
Wlar=sBock Miustewe Meeete heim ot 448 
Harcourt, Brace & World, Inc. ... 410 
Hardware & Farm Equipment.... 304 
ardwarelwetaller ene oe 304 
Handware- Urade= ses. c6 sen 304 
Hardware? Trades... cree see 304 
Hardware World -hicc kta 304 
avian: Publications* =n -m. teh... 410 
Harley-Davidson Enthusiast ..... 226 
anny (Ga larleyoner crs: cites 437 
Harmony House of 

ala” PrancisGo" et etecs sere une eee 448 
Harper & dow Playss. «cance 473 
Harper & Row Publishers, Inc. ... 410 
Piarper’s' "bazday Leese te hase es 212 
Harpers Magatineg “0c. en< we @ 140 
Harrison"Co., thes setee.. eo. aso 410 
Haxt. Publishme Gio. 7. easel: 410 
Alan Hartwell Music Publishers... 448 
Harvard Advocate, The.......... 140 
Harvard: Musicsginca. er sea. oe 448 
Harvard University Press........ 411 
arvey House, Inch 2c ea. .ehe 411 
Hastings House Publishers, Inc. ... 411 
Flatts’ os. ok a vc yen ee etm ete 269 
Haver Lockhart Messenger....... 226 
Hawaiian Recording and 

Publishing Co.einic.” eee 448 
Hawthorne Books, Inc. ......... 411 
Hawthorne-Sommerfield, Inc. .... 442 
Health aiakcn can een eo 6 eee 63, 308 
Health Insurance 

Underwriter, The-.-. 220s. . see 318 
Health Officers News Digest..-... 348 
Hearing Dealer, Thess pees. 25” 340 
Hearthside ‘Pressestacwiee sa. ae 411 
Hearthstome’y (0,54) tee ierces «eee 172 
D. C. Heath & Company.......... rie 
Heating, Piping, and 

Air Conditioning ...%.). ne. ae 364 
Hebrew Publishing Company..... 411 
Hedgerow. Theatre jist . 220. 3k a 482 
Helicon: Press, nce tee 2 eee 411 
Kart Hellimet e205. erat aee ae. 487 
Herald Advertiser, The........... 203 
Herald) House cso. . eee 411 
Herder and Herdéryi' ii. 4 aap 411 
Herman & Stephens, Ine: ~. . 7 seer - 411 
Gene Herndon 2... 2.5, see 437 


Herschensohn Motion Picture 


ORIN cc eet ar. ons a a2 471 
Be UMD re rae ee an co os 411 
Hesperian House Book 

rma EMM co slg ok xu oie 411 
Heuer Publishing 

ae | pel a 473 
Hiballer Magazine ............. 328 
Hi-Fi/Stereo Review ............ 67 
BE ats cern, teeta aie ce cs oe 83 
High Fidelity Magazine.......... 67 
High Fidelity Trade News....... 350 
Highlights for Children.......... 83 
LS ai a a 226 
Highway Builder ............... 376 
Hydrocarbon Processing and 

Petroleum Refiner ............ HY 
High Way Magazine, The......... 114 
MME acer he W sath cw As ba ES 8 101 
1 nie qne neta ee 227 
REINS NOMEN, TG. cei eS pane 417 
8 ee eee 84 
Hinshaw and StuhImann......... 487 
a «bail setae EE cee tin x 84 
Hispanic American 

Historical Review ............- 69 
Hit Parader, Song Hits.......... 67 
PE ease ae eine rete 84 
Hoerds Dairyman~ «£3 scones i -» 273 
Hobart Arc Welding News....... 227 
PADDOVSLENIICS. os soso cts 6 a> +» Hil 462 
Hodon Music Co. osiciceu ey onde ov - 449 
Se ae RSs: apes 155 
ITA PIOUS a ect cows 5 250. 412 
Holloway House Publishing Co. .. 412 
Hollywood Professional 

WR RMEIE DARED: 5. 5s aura nies os 496 
Porat BAA OUTIAT CO. ace koran + 0s 412 
Holt, Rinehart and 

WESC OR ENC os cr che ticates eo.o sna ea 412 
PES SM cos Sollee eae Bhd 468 
Holy Name Journal, The......... 172 
PRONE cette tee ths ores eee oe 172 
Home and Auto Retailer..... 254, 306 
Home & Garden Supply 

DAOC CUAMOISED So one a as op on oe 294 
Home Guratisinan, Cie... << cpe.n ays 75 
Home Furnishings Daily......... 307 
Home Library News............. 412 
Pie Ses ars ais ani chu sia bias 172 
Home Maintenance & 

PRPTOVEMNODE, ory atin a inidial™ hn 75 
Home Modernizing Guide........ 75 
PAGES ANIC - PE OUIM  ie pita donenat dona 54 
Tioosier Parmer nes go ares tes «cay. 43 
Hoosierland Magazine .......... 155 


General Index 577 
Franz J. Horch Associates........ 487 
a Leek APE eee 140 
eg) eae Oy gee aE 412 
oe gee Oe eee 84 
igor Book, Inc., (hes seat oscabi © 412 
Horn Book Magazine, The........ 114 
Horn in The West. .:.4.. - seis o's oh 481 
PUTIN ie nian ol enn 21 
PRPUGIOO ke sie x =< ee 75 
Hosiery and Underwear......... 269 
Hospital FOragmi .:<ccc.e\s,-te #)sssc ee 309 
Hospital Management ........... 309 
Fospital Progress uc... «258-2», 309 
pg Lay el CER Seam hr aeonaenton Wa Aes 309 
Eieeal “TOOT keds pias 309 
EAOUCL SSC Tia a eel ceed ore ur cians 312 
Hotel Greetér (he 2. eo ake cs. 312 
Hotel Monthly, The............; 312 


Hot Rod Magazine.............. 24 
Hot Springs 


Writer's Workshop... ....:. 493 
Houghton Mifflin Co. .......... 412 
Tiouse Ge TtOmes ce. ckee ian 250 
HIGTISE. DEAUTNIU 5 oe. 6 vances ites 76 
Housewares Buyer 25 ......0-<. >. * 307 
Housewares Review ............ 307 


Houston Chronicle 
Rotogravure Magazine—“Texas” 203 


PIGUSLON INOW ceri asitarn oe) oirs se 203 
Howell-North Books ............ 412 
HSMA Bulletin and 

Mlea AKCHANGE toler etn aie <5. eee Se 
Tinbbard. Wand Woo <3: ek see 462 
Hudson Review, The............. 140 
Hummelwork Sales, Inc. ........ 442 


Humpty-Dumpty’s Magazine...... 84 
Hunting and Fishing in Canada... 192 


PrarOm FAAVMOUSE s ».< caress wees gs 481 
BS ORE ss, Ses canoes ac ae ein 141 
Spc I eee 
fare Creat SACs fo ass eule.rale Sas Zig 
Ice Cream. Review............+.. Bie 
Ice Cream Trade Journal........ 272 
lee Cream WOrld!s, oo 5» 5c10hl sige 272 
NGlalio. Parmer <...nuit? « aatnacoets 43 
Idaho Writer’s League.......... 496 
‘GEES Eee ial ae aA Se os re 114 
Ideas for Better Living........... 227 
PEs yn es oe a -a.s, eee oy 186 
Minots Bell’ News: ./..dj)tef0- ons 227 
Illinois Master Plumber.......... 364 
Illinois Rural Electric News...... 43 
TNA NVOTIG Ms recs eR Es Gers 227 
Immaculate Heart Messenger... .. 172 


578 General Index 


Imperial Oil Fleet News......... 227. Insurance Prospector ....5 645.4. 318 
TEpetds SON ee Pulse des da cee eee 126 Insurance Salesman, The......... 318 
Implement & Tractor........... 248 «Interaction "Sse av coc eae tees 173 
Improvement Era, The. .........-. 84 Inter-American Review of 
Ince, Alexander Sandor.......... 469 Bibliography’ 34s cas nes aan a 2 141 
ACOIRIVG sire te tess ag 658 8 at's 245 Interline Reporter .............. 228 
Independent Banker, The......... 263 International Blue Printer, The.... 289 
Independent Petroleum International Journal ........... 121 
MOOily fcr eir se Cale ds setae 358 International Journal of 
Indiana Business and Religious Education ...... 173, 280 
Industry Magazine ............ 263 International Railway Journal.... 375 
Indiana-Farmer. isos 6s «os 4 ,° 43 International Religious 
Indiana Magazine of History..... 69 WEWS'SEIVICE§. sce cea ete aea 462 
Industrial Arts and International Textbook 
Vocational Education ......... 280 COMPpany NPS: o's sc aye 9s op haa 412 
Industrial Banker, The......>.... 263 International Trade Review.. 292, 316 
Industrial Bulletin .............. 314 Interstate Printers and 
Industrial Control News......... 227 Publishers, Inc., The........... 413 
Industrial Development and Inter? View Oes....sccic. oss e oo ee 228 
Manufacturers Record......... $15  Intimiate Apparel ys 2.0 ones 269 
Industrial Distribution .......... 315 Intimate Story oni. ores ee ee. 29 
Industrial Distributor News ...... 315 Investment Dealers Digest........ 263 
Industrial Electronic Powaris “Mineueierte anessesl ccraeneeetor 155 
Engineering & Maintenance.... 373 lowa State University Press...... 413 
Industrial Electronics ........... 315 tron Age ...............0.000ee 332 
Industrial Finishing ............. 315 Iron Worker, The............... 228 
dndusttialgGas ceed ss cicce aoe: 300 Irrigation Engineering and 
Industrial Maintenance & Maintenance Shit or at sep Ue 287 
Plant Operations ............. $15 “Irwat; Richard Dy Eigris-.<... 6: 413 
Industrial Marketing ............ 945 Isles of Mary................... 173 
Industrial Medicine and Surgery... 340 Issues .......-. 0.02 ..002- 000. 175 
Industrial Photography ......... 64 ‘its On the House.c7 Pia. eae 228 
Industrial® Research a5: ...:.4.5 5. 315 Its Own Excuse................ 141 
Industrial Retail Stores.......... 276 
Industrial Sales/Promotion ....... 245 — J— 
Industrial Woodworking ........ 329 
Tncustiial) World’ Se. a. ss as ogee: Sd “Jack” and Jilin es Py ee 85 
intante Garey aa sets ses os ee ei 214 Jackinson, Alex, Agency eee 488 
Infantry, Magazine.) 052 ¢.<4: <2. 109 / Jackson) Waitt |... ...<. 4a) gamete 488 
Infants’ and Children’s Review.... 269 Jaffe Agency, The............... 488 
TREN ts ico e cee tte ey Gh eee 123 J and L Explorers. ec cao 228 
Information Magazine .......... 172 Jaslow, Bert and Annette Schern.. 469 
PHGONUG™ +5 is OG aes tae oe Cee 85. “fay-Bee MUSIC os caw oe me creas 449 
George Ingersoll Agency......... 487) “iyersey JOULtal 1.5.6 avs eases, ets 43 
AMAA sii Pee eae es LL eee ees 141 Jewelers’ Circular-Keystone ...... 320 
Inland Printer/American Jewelers’ Pre-Views ...........- 320 
Iithographer, Phe ..:0.ss.. 5. S70. Jewish  Proutier 9... se oe 173 
Inplant Food Management....... 297 Fewish, “Late sons te anges le 174 
In-Plant Offset Printer.......... 370 Jewish Publication 
dniside: Detectivei ma. ve. os aes toe 39 Society of America, The........ 413 
aside Mt Story- ous.5 4 is save ees hela’ 121 Jewish Social Studies............ 174 
Inside Whirlpool News.......... 228 Jewish Telegraphic Service........ 462 
Institutional Laundry & Linen.... 325 Jobber News .................- 255 
Institutions Magazine ........... 312 Johns Hopkins Press, The......... 413 
Instructor? [he wre ele nee eerie 280 Johnson & Thompson, 


Insurance "News". Fie os 319 Literary Representatives ....... 488 


Johnson, The Margot, Agency.... 488 
Johnsonian News Letter......... 141 
Jonathan David, Publishers...... 413 
ie eT enn in nxt 437 
Jones, Marshall, Company....... 413 
TOME, WANING rin aia siete at syns 488 
Journalism Quarterly ........... 322 
Journal of Aesthetics and 

DNV MCRTPENCASIND, CNG a As td Er a 4 141 
Journal of American Innkeeping.. 312 
Journal of Metals............... 333: 


Journal of Negro History, The..... 70 
Journal of Plumbing, Heating and 

Bede OE eo a ges os 095» 
Journal of Social Psychology..... 
Journal of Southern History...... 70 
Journal of the American 

Association of University Women 280 
Journal of the American 


Medical Association .......... 340 
Journal of the American Medical 

Woman’s Association ......... 341 
Journal of the American 

Podiatry Association .......... 340 
Journal of the Society of 

Architectural Historians ....... 70 
Journeyman Barber, 

Hairdresser & Cosmetologist.... 266 
"i SON pe i el aie ke ee! 174 
INEST ONIN os a tne GARE miner 449 
Judy Publishing Company....... ATS 
Wee SOME oS A saad ei wdh abies 469 
Junior Catholic Messenger....... 85 
Maegan FAM oo ee fe os ee Ae 85 
Junior League Magazine......... 228 
Junior Leagues of America, Inc. .. 475 
1 REECE pal | RO ea 86 


Ieator Musician, The. ... 242.4...) 67 
Junior World 
Juvenile Merchandising 


ey, oe 


Kalakaua Publishers! .isd.0c). 200: 449 


Aldenoor Kander ......4-2.+++» 437 
Kandy Music Publishers......... 449 
Kanes Music Publishers.......... 449 
Kansas Construction Magazine... 289 
Kansas Parmer... och «ce,0cabe onc 43 
Kansas Magazine, The.........«. 142 
Kansas-Oklahoma Oil Reporter... 358 
MRP ROTICG oe oisra ys 6's ara eee 437 
1 SRE ee a eae 259 
Massive ISAO Bey uous phe onc 655 437 
CLE WCAC aoe ee EAE HFSS «sea 437 
Keats-Shelley Journal .......... 142 


General Index 579 
Keeping Track Magazine........ 229 
GG LO se aii xs i > ints 442 
Keepsake Serenades ............ 449 
Keister Advertising Service...... 462 
Beamer Renee oss sic atta anne 437 
P.-J. Kenedy & Sons......... 0.5 413 
Ken Publishing Co., Inc.......... 413 
Kentucky Farmer, The. 65 s.0..< «5 43 
Kentucky General News......... 229 
Kentucky Grocers News......... 303 
Kenyon sReview. o<.ciee6 6 so egectias 142 
WGMNS ELOTIZONS ois ace counsig in A 229 
BEG ORG eR Bec ates cine has esti 67 
Keystone Folklore Quarterly..... 142 


Keystone Newspicture Syndicate.. 462 
Keystone Press Agency, Inc...... 
Kids’ Stuff Magazine............ 86 


Mmpomas ipa as 5 sess, 9 469 
King Features Syndicate......... 462 
Ranges Business Merges es esssshensiens 174 
Al Kingston Enterprises, Inc. ...... 488 
ss Cael ST ee aes APRS 437 
Ktichen’ WBusigess os cree cs cers 307 
Kiwanis Magazine, The.......... 51 
Bertha Klausner International 
Literary Agency, Inc.........<.. 488 
| PELW ET gel bl CY Ra a es eee amine ete 384 
Knitting Industry Weekly........ 270 
Knitted Outerwear Times....... 270 


Alfred A; Knoop, Ang. ccs. < sg: » 413 


Wotan VR Ox Press. sca saving e sues a 414 
Kort: Music (iol Ine: 2h ae 449 
George “Kondolf’ ve wicase + as a 469 
eee Rs eck eae es teat 229 
Kregel Publications . 45... -o5- +. « 414 
CEA R ICRI Goerag ccleces s< os 488 
Tey youl AGENCY os ss cuet a gs , 488 


KTAV Publishing House, Inc. .... 414 


patie ym 


Waclede sNews: obi sccts o)cssinistoysc-s <oaeg 229 
Ladies’ Home Journal........... 212 
Dakeland Boating »..... sos stacchh » 192 
Lakes Region Playhouse......... 479 
Lake Sunapee Playhouse......... 479 
Lake Whalom Playhouse......... 478 
Lakewood Theatre .....6...0..5. 478 
Re Poth i oe 307 
Trance, BOOKS NGancssitan sasuany scat 414 
Wanders “Agency, Inca ...: sn: 488 
Landscape Design and Construc- 

ELSTER Zin oat OEE REE g OP Ns Ee 294 
Wave GORMEIDS, 5 aiccn a: spent scnasa if. «is 414 
Eleanor Langdon Associates...... 488 
DAG GUaR6 oe... terest: Gieienie 20 142 


580 General Index 


Howard isanin fas 2. saan see. 469 
Lansdale Music Corp............ 449 
Lantern) Press) Inc. 23. .... 2 ee 414 
Launder-Matic Age/National 

Coinamat Journal ............. 325 
Laundry and Drycleaner Route- 

MAN ets op isieey Posh eee ae ees ae 
Laundry and Dry Cleaning 

OURAN MGR ee crs are cre near 325 
Lawacand s Orden nace se aes os 348 
PUR Be ye Seen nN OO 229 
Lawn Equipment Journal........ 294 
Lawn/Garden/Outdoor Living ... 294 
Layton Film Productions, Inc. .... 472 
Dea iand onemgern. Richens sss 414 
LS a cea ce A ee 333 
Leather and Shoes.............. 326 
Leather Craftsman, The.......... 326 
Leather Manufacturer, The....... 327 
eathemecKkinnrcne tect oo 109 
Ed LeCoce ticaine< coe ences 438 
Jerome Lee Syndicate........... 462 
Lee's ‘Carpet News... 0. 5. oes os 229 
Peicas Photography =< .n2 sce). - 229 
Lenniger Literary Agency........ 488 
Claire mT eonardaws ac tis. eyes ae 488 
OPS ae TEIN i og bg asic pees aks 469 
Lerner Publications ............. 414 
Ties 2 POO OCHONS Sac, os apie apse ou 449 
Levey, Jules, Productions........ 471 
Biederie Ue Wis 05 ania ea wi PAR 456 
Henry Lewis Agency........+... 488 
Liberal Arts Press, Inc., The...... 414 


WiDett ype peep Pinta ate oh te Dil 
Librairie Dussault Limitee....... 


Meybrat ya) Ournal ger read «reo 266 
Masce eiebmatiesss: cea cs eit hase oe 469 
[Cc aS ee al eee aie etna a7 
Life and Healthyci:s.acc6. 2 cee 6 ao 63 
TEs otmoxaal & teste tags fs as aes 230 
EE ane! 5 Paves ndengte iaree nates 174 
PRCT IOS stir. det ons. Se estes 285 
Bight: Magazine «622501 2. Po es 2 230 
Light. Metal Age... 003. 00.0% 333 
Licoin Herald’ 7enre, +. Pees: 70 
Emiens+ &: Domeshest hf). a8 7.. 277 
Vines; Magazine yeni o On ae 230 
Pe ENO Aa BAGS oer ote 109 
DE ROL UY Cnet! Neteaed e  oitire 438 
Linn County Writers............ 502 
Bestens Winsks sat 7 nc ecu 22. 489 
ioniu PHener ance sepiatere ten tae 52 
FB bippincott: Cos). h 0 aise Cee 415 
Listen . Magammiei fant S02, T5 a. ek 64 
Literary Agency of Washington... 489 
Literary Clipping Service........ 453 


Literary Review, The.-......--.5-. 142 
Lithographers’ Journal ......... 370 
Littauer & Wilkinson............ 489 
Little. Brown’ &- Coin... se san ane 415 
Little Red Schoolhouse, The...... 281 
Liveright Publishing Corp........ 415 
Biving Church chee ria areas 174 
Livingston & Evans, Inc.......... 449 
Living Trails for Girls........... 87 
TRSVid PEAOVG ce eee. cel? pom ae 489 
dca Agents lier ene aes oe 319 
Locksmith edger ee craters 305 
Jacks DONS pone oor oe ye aioe 438 
Lone Star Safety News.......... 230 
Long Island Magazine........... 156 
Longmans Canada, Ltd.......... 415 
Longmont Writers’ Club......... 495 
LOOK Ferenc 5018 rte stasis anes tere 57 
Looking Glass Library........... 415 
Mookout; (Thies cet se ects as yee 174 
LookoutePheo-¢ oartcesti scorer 230 
Sterling Lord Agency, The........ 489 
Loree Dew Press Intelligence, 

| a cee SSOP ae eT CE Aiea ie RISER 453 
Lorenz Publishing Company...... 449 
Tucile Wortel eau. st eeecies oar 469 
Los. Angeles Magazine..-.......- 156 


Lothrop, Lee & Shepard Co., 
bse en SEERA Soe Sa diieiaono6.c 415 


Iouisiana \Grocer>. 2: ese i 303 
Louisiana State University Press.. 415 
Louisville Writer’s Club, The...... 497 
Isove jStories. oe... 5-50 eee 29 
Gecil "Ee" Lowen..5.< 2. eee 438 
WP=Gasii ea ec See ee 300 
EPGA-Times?rn: <1. <n eee 301 
Eubrizol “Reports: 127". ae. ener 230 
Luce Press Clipping Bureau...... ae 
Lufkin’ ine The. ese ee 230 
Luggage and Leather Goods..... 327 


Lburistan# Music. Ines. sa 40 eee 449 


autheran; “Fhemseeig2 fee. 22 50) 174 
Lutheran Companion, The........ 175 
Dutheran, Journal, Wheteeass. a 175 
i= 

Robert M. McBride, Inc.....-.... 415 
Monitas McCall S incs0 wre = 489 
McGalliss sence cccteteneeeeeS ee 23 
McCall’s Needlework & Crafts 

IRM APING ck cx isn ie areas 130 
McClelland and Stewart, Ltd. .... 415 


McClure Newspaper Syndicate... 462 
McGraw-Hill Book Company, 
Inc. 


David McKay Co., Inc...... 416, 473 
McKnight & McKnight Publishing 


ee ne a ee 416 
McNaught Syndicate, Inc......... 462 
ne ee nt ee ne eee ee 114 
Donald MacCampbell, Inc. ....... 489 
Machine & Tool Blue Book...... 333 
Machine Design's aise.) . wale. os oe 393 
RE in EY. Sidas.d as58 333 
DME ED ie icine inssintaiidie ERIN sist 57 
Macmillan Company, The........ 416 
Macmillan Co. of Canada, Ltd..... 416 
Parla MacQuarne ts. obit use <a 489 
Mincrac Bantthy Goeiss.n ciicn Yes h% «4 416 
George Macy Companies, Inc., 

eee oS 416 
Morris R. Madden.............. 438 
to hr oe rr 212 
Madison Avenue Magazine....... 245 
Magazine of Wall Street and 

Business: Analyst © oc <.a.:di. -« ss 264 
eee Mavid: . 3... .-TSgesindl<ax. 469 
MaGGel Ge he ou... 5 ehh hean SS. ie 381 
Proviiheat UNG <.. Memaass, .ere 175 
Magnolia, Tite tics. eonicieiss ans 156 
Magnum Photos, Inc.. .. 22.652: 456 
Main Gorinections ... cee 22+ 231 
Maine Line News............... 231 
RE Sette ahem ss’ chests «aly 231 
Miia NCCI yn 555 oitieels ane keels 192 
DRAINS CARA 6/56 eB was bons sd so 143 
Maintenance Supplies ..........°. 336 
eee Te 213 
Dene ps. cere ss = ark xd Anes 101 
on yc En a nae 264 
ENON wii eh) Sot}. menses 101 
eT GOUSNETS ooo wwc ovo els 416 
Mawes Conquest ....065 6.3 suas 102 
Mansfield Area Writers’ Club..... 501 
Manis (illustrated sk) cisecd:. tae 102 
DRONES MILE, so 0c PARE an EE. fh 102 
Mans’ Magazine: | > 9. seb [...sslanas 102 
tans” Wiotldandseriicewae, «gd Sroaktes 102 


Meanite. Mari: ....2.,.vie mae. au 101 


Alvin G. Manuel Agency........ 489 
Manufactured Homes Magazine... 250 
Manufacturing Confectioner ..... 272 
Manuscript Club of Akron...... 501 
Maple Cesk Thess 3 ..0 ich nnwod 58 
WManianiy ine tact cnr BE Sires eae 175 
WW ieriamIStl Ae: (oso 8 casino dmetgttel, 175 
Marina Incorporating Marine 
eee. Te ee ee | eer 337 
Marine Corps Gazette........... 110 
Marine Engineering/Log ....... 337 
Marion Groundhog, The.......... 231 


General Index 581 


John F. Marion, Literary Agent... 489 


Marking Industry .............. 387 
Mark Twain Journal............ 143 
Marley Press Service............ 462 
Marliquin Theatre ............. 475 
Marple’s Business Roundup...... 264 
Marriage, The Magazine of Catho- 

lie Paaly Living vywsiwth .-<seis 175 
Satury. Marts =. 5. gisegyegh.- euese 438 
Wayne, Marsico) eed desis buh 438 
Mart, Magazine cccitidh, cases cance 373 
DRONE 5s kt ald = seh acest De 175 
Marzani & Munsell.............. 416 
PRasonic Newari wicks «yess ou 52 


Master Shoe Rebuilder, The... ... 
Carroll and Harris Masterson... 
Materials Handling in Canada.... 316 
Materials in Design Engineering.. 290 


Matoaka Lake Amphitheatre. ..... 483 
Harold Matson Company......... 489 
Maxton Publishing Corp......... 416 
Mayor and Manager............ 349 
Maytag Merchandiser ........... 231 
Meat «Magazine >: oo .meticdd <<a 297 
Mechanical Contractor ......... 290 
Mechanical Engineering ........ 316 
Mechanix Illustrated ........... 130 
Mechanization—The Magazine of 

Mogem Goals asp trssefentnsty 345 
Medallion Songs, Inc. ............ 449 
Ben Medford Agency........... 489 
Media Agencies Clients......... 245 
Medical: Economics. .5.03.<ah-hh- « 341 
Medical Missionary, The......... 341 
Medical World News..........- 341 
Melmont Publishers, Inc......... 416 
Meld yaa oa ickidiate mee et IE 481 
WGI oxcs5 «Ca cbiettanan, - REP wErD.\ oe 102 
Menckeniana, 4cio.Renemaiens» ae 143 
Ten Mendez, lucads .dsvios a8 489 
Moeon’s: Digest, The, ..<.20 stat. get 103 
Manik Wear. ..+. accel. dens 270 
Mercantile News .............-. 231 
Scott Meredith Literary Agency, 

UG. ok okies cibsh d+ ameghiesbh vepinsrent 490 
Wherit. INCWS. x cesta be hyd. <jorsiel isthe 231 
Charles E. Merrill Books, Inc.... 416 
Message Magazine ............- 175 
Julian Messner, Inc.............. 416 
Metall Distributot,}.. elo « sears 231 
Metal Fabricator, The. 5 wsn.% boss 333 
Petal Finishing... .xdhisis « s10 333 
Dieta) Progress: aepciul) sckns bh. dees 333 
Metal oPreating satiws-ps\ertemnere «itp 333 
Methodist Layman, The.......... 176 


582 General Index 


Metric Music 

Metropolitan Lithograph and 
Publishinig/ Com eee, 5 oe ee $e 

Metropolitan Transportation. . .255, 349 


MGMeStidioma, Sees)... Paa 471 
IM CAPA SI Rea 143 
MichicaneBarmen igs wc + cr 44 
Michigan’ History-.2. 508 sees. 70 
Michigans Investor +.s..0.-.feeen ©: 264 
Mid-Atlantic Apothecary ......... 275 
Mid-Continent Banker .......... 264 
Mid-Continent Bottler ........... 267 
Mid-Continent Jeweler .......... 320 
Mid-Continent Mortician......... 298 
Mid-West Contractor ........... 290 
Mid-Western Banker, The........ 264 
Midwestern Druggist ........... 279 
IMidwest™Polklorey Aion. 143 
Midwest Industry Magazine...... 316 
Midwest Magazine .............. 204 
Midwest Ports 202 oe. ein 337 
Midwest Purchasing Agent, The... 316 


Mike Shayne Mystery Magazine... 36 


Military Engineer; The... 2.2.2.2 290 
Military Market & Government 
Buyin eena hh eet. ce 349 
Military: Review? Wx kge ss SGAs 110 
Malle Dealenie i Ria Rees. 248k 273 
Milk Products Journal........... 273 
Milk Salesman, ‘The. .22 so) eee 273 
Miliewe hactorys s.. eh eine ee ees 316 
Moallerseihe kee oS ROE 232 
M.S. Mill Company, Inc. ........ 417 
MITISRMUsiC ani Cae eee Cen hee 449 
Milwaukee Fictioneers .......... 503 
Milwaukee Journal, The.......... 204 
Mineralogist. The “2258.2 &*.. 345 
INinervam BOOKS Akt icrman see ae os 417 
Mining Congress Journal........ 345 
Mining Engineering ............ 345 
Mining Record, Thes):. Sea... 345 
Mining 6 World: naan. ceearere, ae 345 
Minneapolis Tribune ............ 204 
Minnesotais History, . .c@en. oan 70 
Minnesota Motorist ............ 156 
Minnesota Review, The.......... 143 
Miraculous Medal, The.......... 176 
Mirican Merchandiser, The....... 232 
Missiles and Rockets............ 259 
Missiles &. Spaces «82, oa art 259 
Mississippi Valley Lumberman... 329 
Missouri Farmer, The......:..:.: 44 
Missouti ; Raavalist’s.... 2a acds 44 
Mitchell Music Corp............ 450 
Mobile Home Dealer........... 385 
Mobile Homes Merchandiser.... . 386 


Model Airplane News........... 130 
Model Railroader <2 .:.. 4: ..5-<- 130 
Modéls:. So .ksmn as. 130 
Modern Brewery Age........... 267 
Modern“ Bridemea. i -aotin eer 213 
Modern Converter ............. 356 
Modern Fiction Studies.......... 143 
Modern Floor Coverings......... 307 
Modern Garden Center.......... 377 
ModetneaGrocen -si..)-ii40 nn eee 303 
Modern’ Hospital, “Thet...- 220-2 309 
IModermeizibratyaanes tere eae 417 
Modern Machine Shop.......... 334 
Modérm™ Man! ==.4 since teers ee 103 
Modem Medicinempre..2 sr ee 341 
Modern Milk’ Haulec...742.0.-. oe 255 
Moder Nutrition. 2es0enk ae 64 
Modern Office Procedures........ 352 
Modern Packaging’. veri. 284 354 
Modern Photography ........... 123 
Modern! -Plastics= 5. 2002s eee 362 
Modern Railroads© &22s.1..0eee 375 
Moder’ Retailer: ~./.4.5%5 en coe 276 
Modern? Romances: - 2.40. ee eee 29 
Modern Sanitation and Building 
IMaintenances 2a. eek ee 250 
ModernsScreen™. 4. sane ent 117 
Modern Stationer -s5 a. ee oe 352 
Modern Steel Construction....... 232 
Modern Tire Dealer............. 255 
Modern Woodmen, The.......... 87 
Ivan Mogull Music, Ltd. ......... 450 


Gordon Molson Associates Agency. 489 
Monarch Books, Inc.............. 417 
IMOonitOn a2 56 ho fee ae oN 264, 316 
Monkmeyer Press Photo Service.. 456 


Monocle. chc0 vos Gk eee 143 
Monsieur’ -.. 200. -. sa-0 Oe oe 103 
Moritana® 0.4. FEL Bee ae 70 
Montana Farmer-Stockman....... 44 
Monthly Review Press........... 417 
Montrealér,, Tht «..<. «See eee oe 59 
Monumental News-Review, Inc.... 299 
Moody: Monthly - «<0. .Rek Shs 176 
Moody. Press Wstaets:, Waser 47 
Howard Moorepark, Literary 

Agent... 2EWAey Pat. eee 489 
Mopirchecordsmss 2. seein 450 
Morehouse-Barlow Company ..... 417 
Morgan and Morgan, Inc., 

Publishers Goch. eee eee 417 
Alberto Motitz= 2 ee, ee 469 
William Morrow & Co........... 417 
Mother’s Home Life............ 214 
Mother's “Manual eaeweenn 226 214 


Mothers-To-Be 


Beier Pee pewede SS, 118 
Motion Picture Exhibitor ........ 381 
Motion Picture Productions 

Rovian teeters «soe ee 450 
Biotive Magavine “0 2. 87 
BO Fes. Cate ee 255 
Sees C0 s Be cx, ATTY 255 
Epeeag? Saati. ose 8 192 
pre? Caer Se. Oe 255 
Deereeeieh ae. ee tet. 24 
peetor weet Gagurar. 20... 255 
Saree Dewey. ss Oe 156 
Motor Service Magazine......... 256 
Motor Travel Magazine.......... 232 
a ee Bo a So - d 24 
Motor Truck & Coach.......... 256 
Motes Wet tat vebeee es es 256 
Mountain Playhouse ........... 483 
Mountainside Theatre ........... 481 
Mountain States Banker......... 264 
Movieland and TV Time........ 77 
LENS Ev 7 gral CR 118 
Meswic NEST ota es ae Ce ee 118 
DMCISIC Stas a See ce foes 118 
We aPAVIE Son es See 103 
Dee a ei oe 232 
Mueller-Revord” 2.2.5... 232 
Muhlenberp Press’... 22.2... 25, - 417 
Wiommers' /Theatte .¢ i. .s55--<- 5% 475 
Municipality, The .............. 349 
Municipal South, The............ 349 
Thomas D. Murphy Company..:. 453 
eres! Lah RE Cee oe 126 
Minsical Aimerica 2.) 2.7.2 ket 351 
meecat, (earterly’ 351 
“1 Fie) Team GA: cages: Se ae an ae 477 
TetOOMC mR ONE yr PNG sacle Coe wos wet © 482 
LORS Fe ie ry eal ee 67, 351 
Musicland Publishing Company.. 450 
The Music Magazine/ Musical 

Ae QUINCE R ancs SINC Ain fe 6 oc 351 
Masi: tas ee ines = 5 2 351 
Prosic, World Corns... tes 450 
ENG Be ce ictees Sols «a2 145 
VECCROPSNIOS oe iN adeie fin in «asda dine 232 
Mutual Magazine, The.:......... 232 
My Baby Magazine............. 214 
NEY, MCOUMSCUMOR oie sso 2-5 gee 87 
Myers Music, Tnc.....0 0.2... 450 
Ady: Etive. Secret. 2... sesew eins 29 
Bay Womans ree 8 Borers, 5. o.aiaie wns 29 
Mystery Writers of America, Inc.. 500 

ee 

Nabisco "Magazine 71.2.0... ... 233 


General Index 


NADA Magazine 


NAHB Journal of Homebuilding.. 251 
[REMORSE Rs. EE 144 
AREA ewe eet). Re, fae 373 
NAR RD fourmaly sealant. nv 275 
Nargus Bulletin orcas AoE 303 
Nashville Tennesean, The 

Diageo sek ca We mnony SERA. 204 
National Bottlers’ Gazette........ 268 
National Bowhunter, The......... 192 
National Bowlers’ Journal....... 193 


National” Cleanersse: :..0<. 97%. 325 
National Defense Transportation 

Jotmnale The i coc.chay. MR 110 
National Engineer sa-e225. 96%. 3%. 2 369 
National Fisherman 42.272. ...0 293 
National Funeral Service Journal.. 299 
National Fur News... 2. $02.05... 299 
National Furniture Review....... 277 
National Future Farmer, The...... 44 
National Genealogical Society 

Omarterly awh cog acaees cee 70 
National Geographic Magazine, 

oe OV el ar SN Ee Cs 2 SO a SO a 59 
National Guardsman ............ 110 
National Hardwood Magazine.... 329 
National Hog Farmer, The........ 44 
National Horseman, The......... 19 
National Humane Review........ 19 
National Jeweler’ (2 57.222.) nue. 320 
National Jewish Monthly, The..... 176 
National Laugh Enterprises...... 490 
National Lithographer .......... 370 


National Livestock Producer..... 44 


National: Lutheran, The? s. 722... 176 
National Motorist «723, Sten. 25 
Wattonal Music Commeras. .oe75... 450 
National Newspaper Syndicate. ... 462 
National Petroleum News........ 358 
National Planning Association. .... 418 
National Police Gazette......... 104 
National Professional Photogra- 

SURE DOs te pew tee. tise ape = 361 
National Provisioner, The........ 297 
National Publisher, The.......... 322 
NationalReview. Tos: a... .6 eee 121 
National Safety News........... 336 
National Shorthand Reporter.... 353 
National Weeklies, Inc........... 45 
National Weekly Newspaper 

OTICEM OM es Seker eas tees 462 
National Weekly Poetry-Letter.... 126 
National Wildlife 227.0005... e... 193 
National Wool Grower.......... 45 
National Writers Club, The....... 495 
Nations DUSINESS™ tac fo. e084 05s 28 


584 General Index 


Nation’s Schools, The. ..-....<-.=- 281 
Nations ther acc Ot he heats ap 121 
Natson Music Corp...........-. 450 
Natural History Incorporating 

Nature Magazine ............ 115 
Navy—The Magazine of Sea 

POWEL) (7. Seren: seapieise cod wine 111 
Wary ames rs a as es 111 
Naylor Company, The........... 418 
NC Feature and Picture Services.. 462 
N.C.W.C. Feature Service. ....... 463 
NEA: lournal’t 232 te 281 
Nebraska Writers Guild......... 498 
NEDA ‘journal S25 6.2 Bee 373 
Negro Dimest iii sistigea cent oie 59 
Negro History Bulletin.......... 71 
Negro Twaweler . 2.0.5... 5-2 157 
Al J. Neiburg Music Publisher. ... 450 
Nelson-Hall Company .......... 418 
Thomas Nelson & Sons.......... 418 
Thomas Nelson & Sons (Canada), 

DRO ea Tg te tee aoe otro 418 
New American Library of World 

Pigeratune medics. gates! Lier ce ene. ces 418 
New Campus Writing............ 144 
New -Divections; iidiagiatwwkh tong 418 
New England Apparel.......... 270 
New England Construction...... 290 
New England Homestead....... 214 
New England Newsclip Agency, 

LCi Oe Sey 5 Caen 8 Ne ae ae 453 
New England Quarterly, The. ..... 144 
New Equipment Digest.......... 316 
Patricia Newhall. << oi ssi0u. 3.0002 469 
New Hampshire Profiles......... 157 


New Homes Guide......... a 76 


New Jersey Business............ 264 
New Jersey: Grover... 2.0.44 4 303 
New Jersey Writers Roundup, 
Ree, | ae ee ee ee 499 
New London Players Be Sigel A BE 479 
Newman. Press, ‘The... 22.0: .=.. 418 
New Mexico Far and Ranch. . 4 
New Mexico Magazine....... ona hoe 
New Mexico Quarterly.......... 144 
New Mexico Wildlife............ 193 
New Physician, The............. 341 
New Republic, The. ..22s........ 122 
News and ViewS. 2). 2.200 8 <0, 233 
News- Expletetoa234 <a pdottt dans 87 
News  Milastrated ~ 2.27.2. 0 degus< 233 
New South Baker............... 261 


Newspaper Enterprise Association. 463 


Newsstand Library, Inc.......... 418 
INewstime = 82 Gunns saccete tae 87 
News Trails 5. 0.5) 72 Soe age 88 


New Yorker; The: <4 o2222cu0es2- 59 
New York Free for All.......... 157 
New York Graphic Society....... 418 
New York Herald Tribune 

Syndicate News Service..-.... 463 
New York State Journal of 

Medicine : .......5...-..2<-+- 342 
New York State Nurse.......... 309 
New York Times Magazine, The... 204 
New York Writers Group......-.. 500 
New York Writers Guild........ 500 
Nicholas Music .....-.--.2252-. 450 
Naght Writers, The. .............- 501 
Nonmetallic Minerals Processing. . 367 
Nonpareil Publishing Corp....... 32 
Norbest Turkey News..........- 368 
North American Newspaper 

(iliagCe 2 to~ io Fest erat ante 463 


North Carolina Historical Review.. 71 


North Dakota Outdoors.......... 193 
Northern California Cartoon and 
Humor Association ........... 494 
North Jersey Press Bureau....... 463 
North Jersey Writers Roundup... 499 


Northridge Music, Inc........... 450 


North Shore Music Theater...... 478 
Northwest Arkansas Branch, 

National League of American 

Penwomaen £5.) Sec) susie = ane 2 493 
Northwest Beverage Journal..... 268 
Northwest Cartoonists and Gag- 

writers Society .......-..-..-- 502 
Northwestern Banker ........... 265 
Northwestern Bell ........5.-.- 269 
Northwestern Jeweler, The........ 320 
Northwestern Miller, The......... 344 
Northwest Review ...........-- 144 
W. W. Norton & Company, Inc. ... 419 
Notecaster:: oi ar. <5 6.2 Se oe coe 233 
Notion and Novelty Review...... 277 
Nourse Publishing Co........ =e 419 
Novel. Books, Inc... .........:s-.. 419 
Novo Card Publishers, Inc........ 442 
Nu-Dey Publishing Co..........-. 450 
NODC Fac ie Wak Ge are eS 104 
ROIS 5. 3s oe a esta ae tae 233 
Numismatist, The .............: 115 
Nursing Home Administrator... . . 310 
Nursing Outlook . . 2... . 2.5. -- 310 

Ea fy pee 

Oakdale Musical Theatre........ 477 
Makiieal, The sii es =o 233 
Oberlin College, Gilbert and 

Sullivan Players 22.c:ace: 515 478 


tyan Obolensky;-Inc.. 2... 25... 419 
Occupational Hazards .......... 317 
Oceana Publications, Inc. ........ 419 
Rpoyaney Pree Ties geet. les... 419 
Office “Appliances 2.7.0... 655... 353 
Office Economist, The ........... 353 
RiReMiet WES tee Co. ne coors 353 
Official Detective Stories........ 36 
Official Publications, Inc......... 33 
TOR REY UINER eis cis s ho es 5 omnes 45 
SS Ga een Se 71 
Ohio Motorist, Lue <1... .0...-.. 158 
Ohio Tavern News............. 268 
Ohio Valley Writers’ Guild....... 50i 
Oil and Gas Equipment......... 358 
Oil and Gas Journal, The........ 358 


Oklahoma Ranch & Farm World. 45 


Oklahoma Writers’ Association... 501 
Old Florida. Cracker............ 157 
mee Loe“ Theawery, . 25275. Fie 479 
Soe: Cristea ys. sete oe eee. 2 115 
Old Time New England......... 158 
SIee- EONS C6. Rae ee es 478 
SONG Ta. ISN! Tata see ee oe 88, 177 
Ontario Hydro Staff News....... 233 
SNEED DSRS soe oe ce Bvt cs vets 88 
Open Court Publishing Company.. 419 
SS CUONE Pes wae oe me eee 67 
WperanionsyEtol! 5-o5.0o. rts 233 
Optical Journal and Review of 
ee Or ha ee 320 


Optimist Magazine, The.......... 52 
Optometric World 
Oral Hygiene 342 
Orange Judd Publishing Company 419 


PRR TSO sh ATs oe ae fe 111 
Oregon’ Farmer, "The.;......0... 45 
Grevon Statery Theses... vee 115 
MOLE MEK. Sore eee alee wale wi alosn sss 438 


Organic Gardening and Farming. 45 


Orientation 
Wriomal\(Gastew het or-. fess en - 


Ornamental Metal Fabricator.... 334 
Weep CONIA Bure eek ade 469 
Osborne-Kemper-Thomas, Inc. 453 
OSU Theater Collection Bulletin, 

a eRe Ie Het Osis. ONS... 144 
Ottenheimer Publishers, Inc. ...... 419 
Ours Dumb Animals; =) 22925. 33 19 
Onur Bamilyeaiet.t seheae Ol 8 ‘77 
Oar avy? ie 2a ERT 111 
Gar “Sunday “Visitor: . .2 Ue... 8 177 
Cnr Towa eri. Se 158 
Outboard Boating AB. .85i00.. 233 
Outdoor Advertiser... JF2 5.4 246 
Dutdoor Ltepsrrcreros e's cH 194 


General Index 585 

Outdoor Nebraska ............. 194 
Cottages’ his apes as eae See 194 
Outdoor Writers Association of 

AiMencaterhe ast. REA ee. 498 
Wusider Theresa. Se ee 126 
val .& Koster, Inc. 80 0:..F2 453 
Oval “The: eth eee 477 
F. A. Owen Publishing Co........ 419 
Ostord "Book Co, «Inc... cn. 6 420 
Oxford University Press......... 420 
Oxford University Press, Inc. ..... 420 

i 

PAGIAC * AEANS. oes ts ilies 01k 122 
Pacific Books, Publishers......... 420 
Pacific Builder and Engineer..... 290 
Pacific Coast Publishers......... 420 
Pacinc Coast Records... 0.25 312 
PACA AL DISCOVERY soe. sta ctar oe 194 
Pee PRCUN Ys cs eee 317 
mavite HISMerMal =. cate ae ee se 293 
Pacmic ‘Goldsmith v..0--.. 5-2 - 521 
Pacific Laundry and Cleaning 

foitnale ces oo etree en a25 
Facine ‘Oil Marketer”... . 0. 358 
Paciic: Poultryman .--.5- ). 4.26 368 
Pacific Road Builder and Engi- 

necting Review “so. 0)... - 376 
Pacific Stationer and Office 

OSMIBE gc Pes sagt ss Snes 2 mek 
Pacific Telephone Magazine..... 234 
Pacihic” Work, Boat. . evra, sis = Ne 337 
Package Store Management...... 268 
Packing & Shipping.) 52.2... 355 
WecaAwe OC Ory LICH tio wen ga? 420 
PASCAL ote ee ree a ean ts Tees 59 
Page One Syndicaté........)...7 4. 463 
Paint Industry Magazine......... 355 


Paint, Oil and Chemical Review. . 355 


Palm Beach’ UMterree yore ss ee es 158 
Nancy Palmer Photo Agency..... 456 
Far Spree en... sees eh hes 158 
Pap Papusding Co, o.% 22a 420 
PAMGOTA ne Ahi Tra tn te ee eae 214 
PANO UtLO. LOLs. nes see nes 145 
Pantheon Books Ince. (920. + 420 
Paper and Paper Products........ 356 
Paper and Twine Journal....... 356 
Paperback Library, Inc.......... 420 
Paper, Film and Foil Converter... 357 
Paper Industry, The.......22...: 357 
Paper Mill Playhouse........... 480 
Paper Sales: 4. 0S. 357 
Paper Trade Journal............ 357 
PERRI ecto taaumh Mate weerets eres 205 


586 General Index 


Me AR ACLESE’ 50st ee "ais. «1<geladuons uae «mmo 450 
Paradise of the Pacific........... 158 
ALAN AS ce ituale sseinstbn tts soit 145 
Paramount Line, Inc., The........ 442 
Aathony Paella < piso one %-o wher 470 
Parents’ Magazine) o.03 . «js,i:0j1 > » 215 
Paris S Reviews Nes ceva. .wele hed 145 
Park Avenue Literary Agency, 

EDO Gi haiotinc ys o-caiial-s ang ts stoi Sapas 490 
Park Maintenance: .......0..0< 6+ é9: 336 
Parkstone Press,Anc? scious 0 ene 453 
Partners, The Magazine of Labor 

and Management ............ 317 
Pasadena Playhouse ............ 475 
Pasonie wPetalee cis. cs es ancien oo 127 
Passenger, Transport (ar. «6,0 aeons 349 
PQUlOING a ica. Shad eects ace az ayahere ae 127 
Peggy Cloth-Books, Inc.......... 420 
BEGIN eb tn irar oie senses REM ca fo 234 
Pendle Hill Pamphlets........... 420 
Penguin Books: Inc. 2s,6.0 40103 «0% 420 
PeDNEY. NEWS. ness ssi ni SEGRE Sap 234 
Pennington “Press 2... sccuinyoie ss 0 421 
Pennsylvania Angler ............ 194 
Pennsylvania Farmer ............ 46 
Pennsylvania History ............ 71 
Penny-A-Thought ...... 0.0% +3 127 
Rens Point Gun 5 oic0 ace! ohn 3,2 Shoes 493 
Ben. Pusher Clubescccccimins sada 497 
Pentecostal Evangel, The......... 177 
Pentecostal Testimony .......... 178 
Perfect Home Magazine......... 234 
Perfection Music Publications.... 450 
Personalist: he. Gvoiries sucks «ues 145 
Personal Romances ............ 30 
BOPSDOCUNG. oun chuatilsistiy ate cies te 125) 
Best \COntral is cidens oid o's sia xk 6 wel 295 
Det Sil e ieer . Pt hs, cated Feo 20 
Pet Milk Magazine............. 234 
Petoskey Playhouse sess(diis. ks ss 479 
Petroleum and Chemical 

PLANS PORES OR: CeAOIt . aeacgh be fs 358 
Petroleum Engineer Publishing 

Companys; Dhés ait tase 5: 359 
Petroleum Equipment ........... 359 
Petroleum Today sce «eget os 359 
Petro Process Engineering........ 359 
Pet Shop Management.......... 360 
Es Repoiteiy oak tink Segeuck 374 
Imving® Phillips «ak... capdhot. aeeele 438 
Philosophical Library, Inc. ....... 421 
PHOCO AB aici ist’. nsf Bis esha ciel 124 
Photo “Dealer siivsescelrale eho 361 
Photo Developments ........... 361 
Photographic Trade News........ 361 
POO PIAY: so. cheoakiiin wai ea 118 


Photo Researchers, Inc. .......... 456 
Pylon wise... Soil ae cate eer slams 145 
Physician’s Management ......... 342 
Pictureie: 3 ateen reer ghee: 205 
Picture Agency Council of 

AMETICA”... 0:28 Sots tee wisisiesas fate 456 
Picture and Gift Journal........ 302 
Pictures) and (Stories: .7...1... 10k - ear 88 
Piece Goods Merchandiser....... 277 
Pierce Publishing Corp.......... 33 
Pioneer Drama Service..........- 473 


Pioneer Playhouse of Kentucky... 478 
Pioneer Playhouse Summer 


PTC ate ceraye sachets ejsuotayreacr: tens skefeo 479 
Pipeline Construction ........... 359 
Pipe Line News........0:5 +08 ea—- 360 
PPUNB;, Photos s.Ge: de pidk fetal 456 
Pit«‘and\ Quarty: 7 a25 Sent 383 
Pic} Ine? 55.0: 2 yap ee 456 
Planemar Music Co............. 450 
Plant Administration & 

Engieering tye pa oat 317 
Plant Engineering . ..... -0.<03- 4; 317 
Planti Food Review. .; >. --.a0.5= 234 
Plastering Industries ............ 251 
Plastics Design & Processing....... 362 
Plasticsielndustny ey ete crete 362 
Plastics Technology ............ 362 
Plastics * World \. "oc steta~ srunctexs 362 
Plating Management ........... 334 
Plate 87 Manik yess decrees 421 
Playboy cole ect ennai 104 
BRlayers "Magazine =< fa..tek clear 118 
Players Ring Theatre, Inc., 

Players Ring Gallery.......... 477 
Blayhouses Phe. jaccric. coe cere 482 
Playhouse in the Park........... 482 
Playhouse-on-the-Green .......... 481 
Plays’ 6.0. ow a eto eee 474 
Playthings. 0°: 3.0... asutcopteeae teres 277 
Pleasant Music Publishing Corp... 450 
Plumbing-Heating-Cooling 

BUSINESS amiarqctack c beitacls Sek pick 365 
Plymouth Traveler... ¢< xno © one 235 
POAT. cock «teat? neni come 361 
Pocono Playhouse) 92.58 sree 482 
Roet Lore. 2. sien ee 127 
Poetry... «yok ssrmateld dere meewtecninus 127 
Poetry Society of Michigan...... 498 
Poetry Unlimited. ....: 6 .c¥binew 145 
Poetry Workshop of the Greens- 

boro. Writers’ > cscs" ee negs 501 
Poets’ Roundtable of Arkansas... 493 
Poets Theatre; The: (ei ace. soya 475 
Point West 022.0. 1me eve ee 159 
Polemic: .25.N05.00 ies aioe aie 127 


Julius Pollak & Sons, Inc........ 442 
oo Rene gay alee 235 
Pomona Valley Writers Club..... 494 
Pops Music Publishing Co......... 451 
a i 346 
Fopular Bowling’ ...-........... 195 
Popular Ceramiieg 025... . 25... 130 
Popular Eféctronics ............. 130 
Popular Gardening ............. 76 
Peer Eanraey. Tere Oo. PO 424 
Popular Mechanics Magazine... .. . 131 
Popular Mechanics Press......... 421 
Popular Medeme S200)... 64 
Popular Photography ........... 124 
Popular Science Monthly........ 131 
Popular Science—Outdoor Life 

Ma WA” oda eee ste 421 
Port of Houston Magazine....... 235 
Sah pe ae gia 19-235 
Post Exchange and Commissary.. 378 
EASE GRSOWE on Weer ead Sos 481 
Clarkson IN. Potter, Inc... 7... 2. 421 
Poultry and Eggs Weekly....... 368 
Poultry Processing & Marketing... 368 
erty Vise St. cee 368 
Power aeete: ore rn eee 88, 178 
| SETS REL Ze Si Stra ni al ca ira 291 
Power Engmeering ... 20... ..7.- 369 
POWETE WV AGO bance DE eee een 256 
Prachical Dinider iors. es. A 251 
Practical’ ioneish (75702. f. FE 89 
Practical Home Economics...... 281 
Practical Knowledge 

NR gta oes 2 SS YTS: 60, 131 
Prairie Schogrer—. Ao. 2. PPP IA 146 
Precious Blood Messenger......... 178 
Precision Metal Molding........ 334 
ELOMICHOM TT NS Rote sree es se 21 
ONG LENUNer . oy. See eee ae 470 
Premium Merchandising ........ 246 
Prem PE TACtCe to. 2. etre... 246 
Prentice-Hall) ine. eS ee. OF: 421 
Presbyterian College Magazine, 

eet cores | STE SF, 115 
Prespyterian Eater 178 
Presbyterian Record, The......... 178 
Presbyterian Survey 2... 5526065: 79 
Pressi Alliances dnc. Fo.) 920. 463 
Press of Western Reserve 

Winiversity,“Lhe- yee ene 421 
Princeton University Library 

Chrome PREM. 28 deed eas ss 146 
peters ER MR BI ES 246 
Printing Impressions ........... 370 
Printing’ Magazine 22 )s)........: ceil 
Printing Monthlyor ry 200.06. 6s. 371 


General Index 


Printing Production Magazine... 


Private Pilot 
Produce Marketing 
Product Engineering 
Production 
Production Road 
Products Finishing 
Professional Engineer 


Professional Nursing Home...... 


Professional Writers’ Club of 
Philadelphia 
Professional Writers’ Club of 


Washington, D. C., The....... 
Profit Sharing Trends........... 


Progress 
Progress 
Progressive Architecture 
Progressive Dealer 


Propressive Farmer, Whe... 2202 
Progressive Grocer, The......... 
Progressive Plastics Magazine... . 
Progressive Teacher, The........ 
Prdsressive, The.) : aukteech - bs 


Promenade Magazine 


ROOTS eye oe eR and 


Properties Magazine 
Protestant Church Buildings 
and Equipment 


Providence Sunday Journal..... 


Provincetown Playhouse 
Provincetown Review 
The P.T.A. Magazine: National 


Parent, Veachenr s yesscad ite, 
Bato; Magazine. sss. segio< a: 
Public ‘Affairs Press..0:2)..cee Hoan. 
Publication Management ........ 
Public Management. 22 ansanew: 


Public Power 


Public Service Magazine........ 
Public Utilities Fortnightly..... 
Bablic. W Oks iva. <5) 6: 5.002% sesicea eee 
Public Works in Canada........ 
. Publishers’ Auxiliary, The....... 


Publishers Syndicate 
Publishers’ Weekly 
Pump Digest 
Purchasing 


Rote. Dealer Progress irae. ctv 
Pave itl News si cesta « « 
ee? oP utnAan Si SONS. « «0.6% eat 


Pyramid Books 


587 


588 General Index 


Quadrangle Books, Inc........... 422 
Qualified Contractor ............ 291 
Quarter Horse Journal, The....... 20 
Quarterly Review of Literature... 146 
OuartetPilmsMIneh ses 305s ieee 472 
Queen's Quarterly. 6.0.44 « pecs’ 146 
@ueéen’s Works The. sac4 ee os. 89 
Quick” Frozen “Foods.3.2%. 6.00%. 298 
@Muicksilver=ememt any sear Re Sart sc 2d 
Cuil eee. st ood nih. Sh oiees 322 
Ounlle The 24k. eae cise hee 498 
Quill Pushers Round Table...... 496 
Quitin > Publishing Co. 2%. oer 0:34. 33 
Jose= Quintero? 2. ghee asi eet 470 


SET ore 


Rylan Music! Corp... 22205... 828 451 


Rack Merchandising 352.2 0..2/22: 277 
Raconteurs: ineater aan take ee 503 
Radio and Television Weekly..... 374 
Radio-Electronics Magazine ..... 374 
Railroad Magazine ............. 115 


Railroad Model Craftsman...... 131 


Railway Agen tes rer ts civics atorecne 375 
Railway Locomotives and Cars.... 375 
Railway Purchases and Stores.... 375 
Railway Signaling & Communica- 

TIONS! ear Som eerie eM: SS 
Randa McNally eat 4 ees 422 


Random House, Inc. ............. 422 


Rangefinder Magazine, The....... 361 
Rapho-Guillumette, Inc. ........ 456 
Readers* Digests. . mmmearn ie 60 
Ready©to" Wear: Scoutt). setae. 2 270 
Real-and See. one Rae 105 
Real Confessions . 3.20. 0023085 2.2 30 
Real Efe: Guidesiwidi.. 2994.9 64 
Real Story: 2. ees. Ores 33 30 
Real West. aesea eee neo 54 
Reconstructionist: saa). «Pens oe 179 
Record and Sound Retailing...... 374 
Recreational Mathematics 

Magazine Sateen ere 116 
Rea bam? [heatre....c0un 1). Sae0e 481 
Redbook Magazine ............. 2n5 
Red Triangle Magazine, The...... 236 
Bd Reedwienn.n cee ees 438 
Reeves Plumbing & Heating 

HOUMAL > ja a. MES AIOE BMHER 365 
Refrigeration «3 dd0ne.200idPoes aes 365 
Refrigeration & Air-Conditioning 

BUSINESS ARP keweacalnciet arcs 365 
Refrigeration Service and Con- 

TACHING thes Segoe aed 365 
Regal Music Publications........ 451 


Regency Books 422 
Regents Publishing Co., Inc. ...... S22 
Register and Tribune Syndicate... 464 
Register of the Kentucky Histori- 


Pe ae ee SY 


cal Society: ccs stato chopeeess aber if 
Henry~ Regnery Gowe soak. s0% xs 422 
Charles Reichblum Syndicate. ..... 464 
Reilly: & “Lee: Com pattetasincks cs 423 
Reinhold Publishing Corp........ 423 
Religion imnihite gee sities 179 
Religious News Service.......... 464 
Renascencesnas Se ees ones 146 
Rental Equipment Register....... 387 
Rental Laundry Management.... 325 
Rental Service Forecaster........ 388 
Reportérgaes atest see ecg ee 236 
Reporter of Direct Mail Adver- 

tising sD hes ox cee. cepacu det eae 246 
ResidentePhysician Cae.a--20.2 342 
Resort Management) 22. ..-..-%,.8 312 
Resourcesgens .)ssicr ene ae 179 
Restaurant Digest, The........... 236 
Restaurant Equipment Dealer.... 313 
Restaurant Management ........ 313 
Restaurants & Institutions....... 313 
RetalyMicestihes.. ct. eee 278 
Retailer's Review Magazine...... 378 
Retail Lumberman’ ....,.;....5-0% + 329 
Retail Tobacconist. ..-ance res 385 
Revealing Romances ........... 30 
Fleming H. Revell Company..... 423 
Reviews’ <ongakiles a: 29...6en9-93- eee 453 
Reviews ihe) 2 (sche cs eae 111 
RevolvoiRecords, 5 eter. eee 451 
Reynalsand Cos Inco Sate 423 
Paul R. Reynolds & Son......... 490 
Reynolds' Reviewers k,cite cael, 236 


Rhode Island Writer’s Guild..... 502 


VarginiatRices ji-55.,.0eeeeeeee 490 
Arnold L. Rose Associates........ 490 
Richards. Rosen Press:.:cis....9. Gem: 423 
Richfield-Bagle. <.-...so.t-.e<meoe 236 
G) Ricordi, &-Cotwine.})..25 sees 451 
John F. Rider Publisher, Inc...... 423 
RidgewMusic:Corp,.....23 8 <aaiaee 451 
Ring, Whey. oo cack feet ae eee 195 
RUSS. cee vercyess an eee 342 
Ward Ritchie Press, The.......... 423 
Riveredge Playhouse ............ 482 
Rivers, &¢ Harbors ../. sass% Weaeeer: 346 
RK@» Radios Picturesisc ams hase 471 
RM"... heasietieditas |. ai Gals ec cretent terns 371 
RN National Magazine.......... 310 
Road: andl rack. 2igeeayerin ger 25 
Roads & Enginecring Construction. 376 
Roberts News Service........... 464 


Frederick K. Rockett Co......... 472 
atk Donde» vinta ov ewes 383 
Rocky Mountain Construction.... 291 
Rocky Mountain Oil Reporter.... 360 
Rocky Mountain Veterinarian.... 342 
Rod and Custom Magazine...... 25 
ee FR oes hatte as trek. 9 195 
Rodding and Re-Styling......... 25 
Fe. Ce ey ae 470 
es wR. aie Se 6 x 105 
Romance Philology ............. 146 
Romeike Press Clipping Bureau... 453 
Ronald Press Company, The...... 423 
Betty, Tir, eoged, ahr. oss 179 


Rose-Adair Theatrical Enterprises 467 


@rian).M. Rose Al sccuc.. eee. J 439 
Rosicrucian Digest, The.......... 116 
Rossdon Music Co., Inc.......... 451 


ReRArI URE) icc. nies ain abd. 52 


ibe: Pan sc ees ss. - anya «'e 236 
LOG US ES 7 ed 319 
Round Table Music............. 451 
R. D. Row Music Company...... 451 
FEO EPUMISNONS cscs 6 a sie 1a s, se 2 = sets 423 
BROGIE BOCUGT mos p0: aie, 0a sic MeaIS > + 236 
Beet Ave ningnant «sd - eae 362 
Bebe lod. ee Kendo ersten 388 
Lele ae & 1g eae. See 195, 347 
Rural Electrification Magazine... 285 


Boral, New: Yorketicliwnnce ats. s 46 


Mea) energy. sas... ayie'b.- lnditre « 47 
MEGEALS V WOUND hoo srenl 9 apy rentieke» 47 
CE a | eS rs 490 


Rust Craft Publishers, Inc. ... .439, 443 


Bwerson Press, Uheiin. <2 2b e+ ate Se 423 
dense: Sime 
Saalfield Puslishing Company.... 424 
Sacramento Writers Club........ 494 
Sacred Heart Messenger......... 179 
Safety Maintenance & Safety 
ENGIMEEHING CAIs Pens cin 2 KM 336 
Safety on the Bottom........... 237 
RN pu OR RPOR OME. COIs A, 106 
St. Anthony’s Guild Press......... 424 
St. Anthony Messenger.......... 180 
St. John Terrell’s Music Circus... 480 
St. Joseph Magazine............. 180 
Oe aie sce iL RR, Lies 180 
St. Louis Area News Clippings... 453 
Sil Martin's..Presst 2 2263s. ss 424 
Sams sHoraldn ta)... tke | STW: 180 
Sei Subber ..2ameih pevliows.d res 470 
Sales Management Magazine...... 378 


Salesman’s Opportunity Magazine... 378 


General Index 589 
Sales | Meetings n0.6 .o0id. web nes 378 
Leah. Salisbury, Intiae. i osc. avs 490 
Salt Lake Tribune Features 
Gia pwd, Rr, PONE S, Nee 205 
Salt Water Sportsman........... 195 
Salvatori Music Co............. 451 
Sample. Case, The... 060 ciess. 2 378 
Howard W. Sams and Co., Inc. .... 424 
Samsonite Searchlight ........... 237 
Sandpiper Press, The............ 424 
San Francisco Magazine......... 159 
Sangamon Company ........... 443 
Santa Gertrudis Journal, The..... 47 
Saturday Evening Post.......... 60 
Saturday Review .........:...:: 147 


S. J. Reginald Saunders & 
Company; :Littvawat. ve. ess. & ys 


W. B. Saunders Company....... 424 
Mima Savare 1 net . osede us 490 
Savings Bank Journal........... 265 
Savoy. Musici Cows. 20 thse eens 451 
SV CLEE To) cat Bh 6a BBA re 237 
scarecrow Presss Inet), omaaeel esis 424 
Seenicesouth -s.4i0<iAguwaes wae 231 
Joseph M. Schenck Enterprises, 

BG Es, AG asicain Ati ee eee 472 
Schocken Books, Inc. ............ 424 
Scholastic Coach ..seih j.cxc:t. cen 195 
Scholastic. Editor-« assie9) .oncnck 522 
scholastic Roto... er taco: 89, 124 
scholastic, Teacher ajacts. nenyaoee » 281 
School and Society....c.dvacwlodioe 282 
Schools Arts Magazine........... 282 
School Bus Transportation....... 282 
School: Management nce. os 282 
School Progress in Canada........ 282 
School Supplies and College Store.. 378 
Ad Schulberg, Literary Agency.... 490 
William Schuller Agency.......... 490 
Science and Mechanics Magazine... 131 
Seitnce Dinestec i) gill aides:.).28% 132 
Seence: Editions: aie es ies saan 424 
Science. News Letter... scsi. ..2%. 132 
Science of Mind Magazine........ 180 
Sdiences Servicdwvasis. 22s 8. rw 464 
Scientific “American! 2... 20.05% 132 
SCiuNUtse ANC OL a trie Lites. Lai 
Scott, Foresman & Company..... 425 
William BRScott; Inc..../..... et 424 
Scouting Magazine ............- 89 
RST CHIMRI LICE SS My cpayalevatensisc ais) 90S o> 371 
Screenland plus TV Land....... 118 
BIGLECTEMOLOLIES wh sibs csisyare Aeeenel 2s 118 
Charles Scribner’s Sons.......... 425 
Sea and Pacific Motor Boat 

ARSENE cick 2 pas 4 RY 196, 347 


590 General Index 


Seabury Press, Inc., The.......... 425 
Seafarer and Florida Journal 

OF COMMERCE ied A ack 337 
Seahorse Press, Inc., The......... 425 
Seattle Times Sunday Magazine 

SE CUIOT gery aaleis:> Abu an ASH eo ATE 205 
SSECLOUS Warithiy< fais wa Wh ae Wales: OES 30 
Seedmenise Digest oani. Atta. reste 295 
Seed, Trade Neéwsividssuki. aiien 295 
Select 1 cascceuoe. cust ao ee Se 159 
Select’ Lwin, Citiatienii. iestam. 6 159 
Seno Book The aancimeeeeo. aeeee 237 


Sentinel Books Publishers, Inc... .425 


Sentinel wi he: a0 ke &- ROOM Pe 237 
SEPIA, «ara catia noha Bing MR ae le 61 
Joseph Serranoiesiie a. eS2G ss - 439 
Service Station Management 

& Merchandising ............4 256 
Seti Publishers, btd..7......22048- - 425 
SOV Eine oysiet ate ee cee RD 127 
Seven Arts Feature Syndicate..... 464 
SEVENEC ET teary Fania eat. Oe tee 90 
Sewanee Review, The............ 147 
Sexology Acris Ais Sage ee 64 
Shady Lane Playhouse........... 477 
Shakespearean Festival .......... 483 
Shakespeare Newsletter, The...... 147 
Shawnee. Press, Ine... 8s. 422: 451 
Ted: Shawn. Theatre... 20 22..0- 3. 478 
Shaw Review, The........:...... 147 
Larry Shayne Music, Inc......... 451 
SheedsGceWard, Inoue ees woe ce 425 
shelley = Playersenelt. 25/688 481 
Shengold Publishers, Inc.......... 425 
Shipping Management—National 

FLi- Waves nipperias a. meeiaes 61 379 
Shipping News & Maritime 

REVIEW. FA. SPS. S nee 337 
Shoe Service Magazine........... 327 
Shoe String Press, Inc., The....... 425 
Shooting Goods Retailer.......... 382 
Shooting Industry, The........... 382 
Shootings Times moenaeereiaee ce 196 


Shore Society of Creative Writers. 499 
Shorthorn World, The........... 47 


Show Business News....:........ 381 
Show, Incorporating USA-1...... 119 
Signalman’s Journal, The......... 376 
SISHEWs. hea. See ee ai237 
Sigiis: of ithe. Times. 2iaapeke.aat 181 
Sigil WG wii. sia ec botieiaac NP ee 181 
Silver Burdettu@oia.. see see 425 
Silvera Screen, cs. Roe 119 
Ted Simmons & Associates....... 490 
Simon Sa Schuster. etnies ones 425 
Simon=Jackson, Inc. sc... sie. 452 


B.P.. Singer Features. sis)... S008 464 
Evelyn Singer Literary Agency... 490 
Siriger Light o2)0ee cise Rah od 237 
L. W. Singer Company, The....... 426 
SH oc. nF IT Ut, DER 106 
Sir: Knighton es Aaa eee 106 
Skelly (News «3 f2neo nga een ae 238 
SES. ohc Lcns Lop ad pee awe Be 196 
Shier. y) lan leds Acara Tees 196 
Skiing News Magazine.......... 196 
Skipper, Ther. scasseResaues. 197, 347 
Sky and» Telescopess..2 #792 ...ce 132 
SKY Way S iszcaitet ac. RS Senta A ie 259 
William Sloane Associates........ 426 
Small House Planning Bureau.... 464 
Stall, Wott 53 none o Pherae 238 
Small, World... fate toe 378 
Peter Smith 200) asee.0 Pigs ste 426 
Snips, Magazines. «a0. candle ti. Soe 365 
SHOW y* Hgret essay oterns Ber ees 147 
Soccer Associates. 2 4006 00 ses ode 426 
Society of Magazine Writers...... 500 
Séft Serv Reviewve. (Fetes 272 
Schioan;- Phetic45..58. See 238 
Sohio: Spotlight ssnixdioetssory to 238 
Soil and Water Magazine........ 248 
E. Ta Somlyo Agency na. 2s: te 491 
Sooner Shamrock: 2.4245. 5e see 116 
Soul Magazine, G23 2020 2a: 181 
Sound Merchandising ........... 374 
South-and West s.1.s 3945025 - 123 
South Atlantic Quarterly........ 147 
South Carolina Magazine......... 159 
South Dakota Motor Carrier..... 257 
Southdale Music Corp........... 452 
Southeastern’ Florist” 4... o....5-- 295 


Southeastern Pest Control Journal. 383 


Southern Angler’s Guide......... 197 
Southern Advertising and 

Publishing maw aes - ee 246 
Southern Beverage Journal....... 268 
Southern Dairy Products 

Journal: «Jeo .hhao.. sae 273 
Southern Farm Equipment....... 379 
South Florida Innkeeper......... 313 
Southern Florist & Nurseryman... 295 
Southern Folklore Quarterly..... 147 
Southern Funeral Director, The.... 299 


Southern Garment Manufacturer... 27 


Southern Hardware ............ 305 
Southern: Hospitals a.0s- . «otic. eis 310 
Southern Hunter’s Guide........ 197 
Southern Jewelerie.wat.. Seasee 321 
Southern Lumber Journal......... 329 
Southern Lumberman ........... 329 


Southern Methodist University 


A es ae 
Southern Motor Cargo.......... 
Southern Pharmaceutical Journal... 275 
Southern Plumbing, Heating & Air 

Oneitionin io 6). cawnn tS sc ds0's 
Southern Power & Industry...... 369 
Southern Printer & Lithographer. . 372 
Southern Pulp & Paper 


Ragnubsetiver  eccandecs) 0% 307 
Southern Stationer and Office 

IE cite SE ieee» chs 354 
Maeve Southgate .............. 491 
Southland Magazine ............ 205 
Southwest Advertising & 

ee ee te 247 
Southwest Builder and Contractor. 291 
Southwestern Baker ....:....... 261 
Southwestern Lore ............. 148 
Southwestern Miller ............ 344 
Southwestern Retailer .......... 278 
Southwestern Sportsman ........ 197 
Southwestern Telephone News.... 238 
Southwest Review ..-.:......... 148 
paybean SDISEst: 6s auieee sh tad 249 
space AcewNews. .2..5.. dasmeid ac va 259 
Sparrow Magazine, The.......... 127 
Specialty Salesman .,........... 379 
Baward-opecter  o. . < sjiensce’ ss as 470 
Speed and Custom Magazine..... 25 
Speed Mechanics i... 650. sachs 25 
Spenserian Press, The... ....<.... 426 
Spinning Weel, The. ..:. .4..«..%.- 76 
Ne eee cy Se LE 128 
Renee Spodheim Associates...... 491 
NA shi o. oipi carck BS doy 246 
S6 Oe re A, ee ee 198 
Sporting Goods Dealer, The...... 382 
Sporting Goods Products........ 382 
Sporung News; Thesis ac...» 198 
oe on ee ee 198 
Sports) Car Grapher. «6... 6 os 26 
pports; Illustrated 2 4.see- yess as 198 
CE a a ae 199 
Sportswear Merchandiser ....... 270 
CEES Rae SE seats icin 106 
Stackpole Company, The......... 426 
Sa) DA APAMINE ES oe slime oir naw 107 
Stamp Wholesaler, The.......... 388 
ST A a eo 90 
Standard Publishing Company.... 474 
Stanford University Press........ 426 
Starlight: Musicals 6c. aicjeisjeieie nies 478 
SRAM L ERCATC gin. attra i5e «02 479 
Diarthug Detective 2... lak cos oui 36 
Star Weekly; Mines scape so ora aus of 206 
Stasny Music Corporation........ 452 


General Index 591 

State College Arena Summer 
ei le aay a 481 
Sica! oh Copied Hl ogc 7 pane eee ee ae 426 
Beet RUMORS Os aaa eer se 238 
BieoliNagazine” seo Sens. sae as 335 
A gk 0 Pe Ree ee ee 426 
etephen Daye Press... 6c. ess 426 
RAM See Oe sD RA waite 90 
Sterling Publishing Co., Inc. ...... 426 
Jack Stewart Agency............ 491 
Stillwater Writers . f. 8... 00+, 501 
Stockman Magazine, The......... 47 
Storage & Distribution.......... 380 
SEI than nat Ret ose leat Ape ae 278 
PLOMES: “Sao «geet oo Mes fiavas 90 
Stories for Children............. 90 
Story-a-Month Club ............ 497 
SIRS) BENE leurs ahey Meme nd eRe eI 90 
miory Magazine ®:. 2.2.3 - 6. t nap 148 
SCOLVClINe Ys eae ee tiel ae «acute 90 
Sipry Lrails <: f0 2 S48: £3 8s Qackor 91 
tory VON Girt ot. cr. aaa eh iors 91 
SOP CATEL NY gas Ortigia Che eee RE 91 
Wve Mice oe se ee a 491 
Strength & Health Magazine..... 64 
Ree RREE Oe os cai oes 6 ks Se 427 
Student Writer, The..c«e .......0.. 282 
Cairousturgill, eae es... sees 439 
EVIE TA: ese ss 6 ae iti 271 
Suburban’ Writers’. Fsicj3.. 0 <u aioets 497 
SUUCVIA) VOdaye at ed <kgsr.tys 206 
successmil Farming’ ./ J.-\..emers 47 
SOC AT ee cs ee ce: GaN 298 
Smamer a eaters. s . > -anek outa G 482 
Summer Theatre Workshop...... 481 
Summy-Birchard Company ...... 452 
Sunday "Digest Qic. wéewieges » awanke 181 
Sunday Pictorial Magazine....... 205 
puriay Wik” >: Seber Agee <s,dpusts 91 
Sunday School Counselor........ 181 


Sunday School Messenger.... 91, 181 


Sunday School Times, The....... 182 
Sunday-School World .......... 282 
Sunday, The Star Magazine...... 206 
Gidtn ADA ne cra siesta ns eines’ ase 238 
Sunset-Magazine .....05 000% 160 


Sun-Times Daily News Syndicate. 461 


Superior Features Syndicate, Inc. .. 464 
Super Market Merchandising.... 304 
Super Service Station........... 257 
SRACAVIMIOTE, LIF Sac as a hafecsintat. el hil 
Burl BSCOrd) oi, )s a yeinine ss vives 335 
Alan Swallow, Publisher......... 427 
SWCCHIBANtl | MNES. AH... opted onies 238 
Sry iain in oe OOMMAG EN ryt ib oie ys) 388 
Sayin gy VWVOnLE> vam ayautyaysl g oceans 199 


592 General Index 


Syracuse University Press........ 427 
aoe | see 

ALANS oS Sis Ses pee OS OA 494 
‘Ramaracks REVIEW... . sons < 148 
oC ied aang amen re rena 30 
pannent Winisical nce ane tates a 452 
puanaie MUSIC! INEe. co < «cote 452 
Bapvand Cavern ea. sels ye es 313 
FRAC SRECOTOING gcc ss aot me fiers 68 
Patpets Magaziie’ °c. ot ee eas 107 
LIOR SR A ep 6 Bytes thst: cheuaacieme: Feet 148 
SAN OR Ones ea ee Oates ces 265 
Tea and Coffee Trade Journal, 

ET eA ete ete ines ents 257 


Ways the Aled YOutr....07... 5 92 
Taxicab Industry—Auto Rental 


INGWSEert rem ron en cn ete eee a s 298 
Teachers Publishing Corp........ 427 
‘Teaching Aid News......°......: 283 
OUCItPHEAUEY cic. sche oie 439 
oh RO ts Roce rex pcear earn aie areata Rsk 238 
SSE ag Sal 01s Pa ages 92 
ED CCH MAGAZINE cs ee es 5 as 92 
sn Se peers Soe kee rare on tra 92 
Teen Screen Magazine........... 119 
Veet iniew- mira eec rte ce mere c 92 
CeLWaySttr cen ents yk. 2 
Seleiorasn Opilite sre sacle 295 
Telephone Engineer & 

Mayiagement.1. forte cs ee 291 
Telescope Messenger, The........ 182 
PACVISIOR CEO ee a cee ss 
Guy Ar lemiplesmin. cea ee 439 
HPenniessee™ DAanker='. ss cee Ye 265 
Tennessee Farmer and 

Homemaker, The ............ 48 
‘ennessee Food) Field... 2.2.) 298 
OXACG © MMH WOU es ee ret saree 239 
PNEXASH A SOLEMN Gren © oe eee cin eee 116 
Texas Beverage News... 0025.5. 268 
SPOXAS FACONS see att en oe 271 
Texas Laundry & Cleaning 

Nouriale tie ee et eee a eter 326 
Pexase@utlooks o.nin ee ere eee 283 
REkAS Palate wet. es oe eae 318 
Tekas Quarterly ner. coerce see 148 
Texte Bulletin poi. crete 384 
‘Textile Industrie# 72. See: 384 
sPextiles"Worldys. Sarco. woes 384 


Textiles, Notions and Trimmings. . 384 


Bob“ Ehaves’ 29ers 439 
‘Theatre Arts 9.2.1.3, teen. Hee 119 
Theatre “By-the-Sea® 900). 20% 482 
Theatre Under the Stars......... 483 


These * Times! co. 5.cieet vinta reer 182 
‘Think “i032 ec PROee seat aerate 239 
This’ Day"P2 (hPaeers Rees. 182, 215 
This Week Magazine...........- 207 
Charles C. Thomas Publisher..... 427 
Thor Publishing Company....... 427 
Thoughts {225 o5.o7. eee 2 hee 148 
Three Lions: : S02). 2 Ae See 457 
Thrilling Confessions ........... 30 
Tic ‘Magazine? 9%, 722920 343 
Tile & Architecture Ceramics.... 251 
Eile and! Palle. ater earners 239 
Irving Tilson Productions....... 470 
“Timberman; UhG@@s- 6 eee 329 
Time, Inc., Book Division......... 427 
Eine OL Ome Gs stereo erste 182 
Times-Picayune Magazine, The... 207 
Tire & TBA Review............ 257 
Tire, Battery & Accessory News... 257 
TMC News & Views..........%. 239 
‘Fobacco* Jobber*23 a a a 385 
Poday > Sra See Caae ee aera rete 182 
POday hee .. Pees eee 207 
‘today’s! Pamilly~ etn t een eee 182 
"Loday'ss Health 4-0-2 eee 65 
Today’s Motor Sports........... 26 
Today s* pecretaty” ©. 7 <n cane an 354 
Moday'seSpeech sa tee 65 
Teonard.Voddeme: acme der ee toate a39 
Wowether® lev. iis font eet er tee 183 
iomorrow's) Man” = sesso ee 65 
Tooling and Production.......... 335 
MROPPOl accor tee ce eae 107 
PPOrCh, Het ee eee ete ae 184 
Toronto Telegram News Service.. 464 
Zavthuir® “El.” MORLEY << eet eae 491 
Toteboard Publications, Inc...... 199 
Totem Pole Playhouse........... 482 
‘Tourist Court’ Journal. ~..- =". 313 
Town and Country.............. 61 
POW CIier: \ca0 teen eee on een 160 
Marvin’ Townsend “oe. 0 seer 439 
Toy & Hobby Retailer, The....... oN, 
Moy 1c Hobby World... 2. eee 278 
‘Roys «Novelties... 0... eee 379 
ABrace! cece cis re sakes tie apes eee 149 
Wractor Farming oo 07 a tose 239 
Trade and Commerce.........:. 318 
rade* Builder .er ee ce eee 375 
PPraditioin cee ota oe et eee 71 
Traffic & Distribution 

Management cok cers sees 380 
Traffic Management ............. 380 
“Drattic: SALety ie. aie crt arene 350 
Prailblazers. sca: Gee carne: coe arereels 93 
‘Trailer “Inife coe: sete ces seen 386 


Trailer Topics Magazine......... 386 
PUA ASINGwar 5052. iE. exews 386 
Wtaile for Juniors. 062 sci ox 93 
ACNE. Sey oe. Saas « bine. oi 188 
unit. Mest. ss axis aca ex 239 


Transamerican Features Company 464 
Transamerican News Service 


Coe. oa. aneed « HW. os 465 
cmepard Traube .... 2.0) .sauke: 470 
Bayer o.oo oe sn SAAR. Soke Woe 160 
maswel Agent, The: .... . sistas! : 388 
eee Weer ins. .ns wukaeali. 389 
Tray Productions, Inc. ........... 465 
weensete Cee cic s is. nctar'l sy 93 
Fee AGS EON oo ew ees evan th 439 
Tropical Living «..i.25.65....<.. 160 
Tropicals Magazine ............. 20 
Trucking Management .......... 257 
Truck Stop Magazine............ 313 
OMG ote te cs so EEE Se 107 
True Adventure .......... 20 ae 108 
True Confessions -....<..+.5.-.- 31 
Time: Detective tain 222.4000 75 -<5u 36 
Dme> Expertence )... . 223 esehpe 31 
Grune Life Secrets... 42245 .0% -ue 31 
GRDEPIANE hobs ins RES sews 31 
Tree Medic Stories.22.2250¢. <2. 65 
True Men Stories..........---+- 108 
True Nurse Stories..........5.4. 31 
True: Police: Gasess. 5.236 155.5 - 36 
True Romance ......- aphids ies 31 
True Secrets, My Confession. ... . 32 
OREN. SiR: «xan odes mies 32 
Ap fe ne a a ae, re 54 
Trusts and Estates: ......5..102).- ..- 265 
| a ne 239 
SS ee ee oe, ee 239 
Tudor Publishing Company...... 427 
Dark Mier 050 8 sees pee doe 8 - ns 452 
Turf and Sport. Digest.:......-... 20 
Birelary. Wark: os ipis ios apes 368 
BAG ULIUMET. cepts acil> a mise 440 
Detin {PiaghOk, even d- «9 el Z> ae 477 


Tupper and Love, Inc. .......... 427 


Charles E. Tuttle Company...... 427 
Twayne Publishers Inc........... 428 
DA GNIMOE ie pel R Di pre AES ase 151 
TV and Movie Screen....... 119, 151 
TV Picture Life. .... Ee ote, ee 151 
SNR ACO MANCIT os cise op Sma 151 
Ar gitar PavAaGe §. 8:6 on edt < poi 151 
awelve/ Filteen\ us beck? -- 93 
Twentieth Century Literature... .. 149 
U-B Newspaper Syndicate....... 465 


General Index 593 

George Ullman Agency.......... 491 
NEMEC 55:0 tational 440 
Undersea Technology ........... 337 
Underwood & Underwood News 

Pa.” ane ani oe attra es ert 457 
Frederick Ungar Publishing Co.... 428 
Union of American Hebrew 

RMMERINONED 5k oe st ene os 428 
United Amateur Press 

Association of America........ 497 
United Church Observer, The... .. 184 
United Evangelical Action....... 184 
United Feature Syndicate........ 465 
United Overseas Press.......... 465 
United Press International....... 465 
United States Investor........... 265 
United States Naval Institute 

PACOCOIIES ee Cees oes ees 111 
United States Tobacco Journal... 385 
Oe ee eee ee ee 184 
Universal Pictures Company, 

nt SA... SE 471, 472 
Universal Syndicate ............ 428 
Universe Books; Inc... ....:. 7... 428 
University Books, Inc............ 428 
University City Poetry Club....... 493 
University of Arkansas Theatre... 475 
University of California Press... .. 428 
University of Chicago Press...... 428 
University of Georgia Press...... 428 
University of Illinois Theatre. .... 477 
University of Kansas Press........ 428 


University of Kansas City Review. 149 


University of Michigan Press..... 428 
University of Missouri Press....... 429 
University of New Mexico Press.... 429 
University of Notre Dame Press... 429 
University of Oklahoma Press. .... 429 
University of Pennsylvania Press.. 429 
University of Pittsburgh Press.... 429 
University of Washington Press... 429 
University of Wisconsin Press. ... . 429 
University Publishing Company, 

De oece ns 2 eee Seb 429 
University Theater ............. 479 
University Theatre ............. 479 
Upholstering Indastry Magazine... 307 
iat) -. eee ses «ket 93 
Riis, Camere. syose Side evs. 124 
ties, Farm News: ....20022 0.2. sis 48 
WHS. Puc Rancher... io). cians: 299 
WPS, GolfemWhest ce seen Y. .Auee 199 
GSO is. jacs<. even. ave 216 
iis) Naval, Tastitute!..wwees 429 
BS. Steel News... essed. coins 240 
Diteh Farmer dust. .c0es. neuen: 48 


594 General Index 


Bc | gt 


Vado Music Company........... 452 
Vanguard Playhouse ............ 479 
WanGuargi Press) bcc ire oe oie aes 430 
Vanguard Productions .......... 472 
D. Van Nostrand Company, Inc... 430 
Variety Store Merchandiser...... 278 
PACU MAE oh ROO G52 he, ara wo Sesion a5 271 
Ventio Redelop;, Phe wiac i is.sie tlds 240 
IVCNIEUIT Cri siete tnt otis ota, or Foyonts sic) S8: «fis 94 
Wetlan: Books. ines, «cebe.aus ere scute 43 
Vermont Life Magazine......... 160 
NernaeVINISIGP Sass tinea ries. 452 
Veterinary Economics Magazine.. 343 
NEW OMagasiie: 5 tree eo oct ee 52 
Victorian Magazine ............. 184 
Viking ress, Ines, The crs... cinch «due 430 
BAIRISME RY co servers. Ader e's os) Suna 149 
Virginia Cavalcade 5. ......00.0%fsie-<s ea 
Virginia Foodsman, The.......... 304 
Virginia Magazine of History and 
MIG ST APIS ORs atts alt ey oe 
Virginia Municipal Review...... 350 
Virginia Quarterly Review, The... 149 
WarpiniaWildite? oc tog. 3x3 cn ehaones 199 
SS lege, ¢ Oe ere mae ig eee 94 
Vocational Guidance Manuals, Inc. 430 
NEGROES? SSP ap acec aN as Sap acecte 216 
Worcerot Motorola eHet Sug<psnne. 240 
POLE Ae oe Meek ag Chess hictivone 285 
Volume Feeding Management 
Magarinenee .. init ged. 20 -cgieey 313 
Voluntary and Cooperative Groups 
DIAC APANE Ie orate po bits Be ciethne 298 
Volunteer, Music Co. ..05.58 Jay. mw alas 452 


Harry Von Tilzer Music 
Publishing iC Onan esas aston 452 


Sak, aoe 


Wachovianitves.). ante tans seers 240 
Fenty, Zo aNialck, [nes .ccias ses oe 430 
Walker«and. Coc... .eeee a, eee 430 
Walker-de. Berry, Inewwn.). . sce 430 
Wallpaper & Wall Coverings..... 308 
Walther League Messenger....... 185 
Walt Whitman Review.......... 149 
Wanderlust, Songs... kRak. OPM. 452 
Ware shoals JLife... ..wRai..ti a..0 240 
Frederick Warne & Co., Inc...... 431 
Warner Brothers, ..4s4s0500e8 471, 472 
ives, Washburn, Ince: ee e.s 431 
Washington, Farmer 2%. 1.8.5. 48 


Washington News Features....... 465 


Washington Water News 


Service; Phe) ..:c1c irene ee ee 350 
Wastes Engineering ............. 291 
Water and Sewage Works....... 292 
Water Conditioning Sales........ 389 
WatersidesDheatre y.0-1., tenet -tietere 481 
Waterways Journal, The.......... 338 
Water Well Journal............. 389 
Ae Watkins, Inc. 2... cn. Woeteas rene 491 
Eranklin Watts), ince eee ee 431 
Ethel. Waugh. ........ cht. daege. te 491 
Wray, Magazine a. «24...1-eeiiee te 185 
Wayne State University Press..... 431 
Webbs Books: 5 criecyse ain; cteteevede eaens 431 
Bob. Weber ai2.ey2.\& cnaresn ye ova 440 
Webster Publishing Co., Inc. ...... 431 
Weekday 4 «y.»..«: cicero rae 28 
Weekend Magazine® .vjiisis.q.ciiee 207 
Weem Wisdom» .. 22 eapeaa Rae 95 
RoberteW éinetien<<.%an teens eee 470 
Henry: Weinstein) «<0... 0982s - 470 


Welding Design & Fabrication.... 335 
Welding Distributor and Safety 


Supplier.Dhe: ..< :. ease. 2 335 
Welding Engineer .............. 292 
Weldwood News .............-- 240 
Wepaco Notebook, The.......... 240 
Wesleyan University Press........ 431 
Westchester Law Journal........ 326 
West Coast Music Publishers... .. 452 
Western Advertising ............ 247 
Western Apparel Industry....... 271 
Western Aviation, Missile & 

Space Industries Magazine..... 260 
Western” Bakenigase terre. tote 261 
Western Brewing and Distributing 268 
Western Builders. cnsts5s cee 292 
Western Building ............ 251,292 
Western Business and Industry.... 265 
Western Canadian Writers....... 504 
Western ‘Confectioner... 522... -- 272 
Western Construction .......... 292 
Western Dairy Joummal.....2... 2. 274 
Western Farm Equipment........ 249 
Western Farm*™Lifes. 2.202... 33% 48 
Western Feed & Seed............ 344 
Western Floors Magazine......... 308 
Western Folklore’ 7.02.00... 149 
Western Fruit Grower. <--'.:-..- < 48 
Western Furniture Manufacturing. 308 
Western Homes and Living....... 76 
Western Horseman............ 20, 54 
Western Humanities Review...... 149 
Western Livestock Journal....... 48 
Western Livestock Reporter....... 49 
Westernlore “Préss® <>. (S598. - 431 


Western Machinery & Steel World. . 335 
Western Massachusetts Writers 
LEE Mg ey ere eS aed i 
Western Metalworking .......... 
Western Milk & Ice Cream News. 274 


Western Paint Review............ 356 
Western Pennsylvania Historical 
aed Ae ear eee 72 
Avestern Pharmacy « .. .<.acnaacv. 275 
Western Printer & Lithographer. . 372 
Western Printing & Lithographing 
2 NRE eee een 431 
Western Producer, The.......... 54 
Western Radio Amateur......... 151 
Western Stockman ............. 49 
Western Timber Industry........ 329 
Western Tobacco Journal........ 385 
Western Tobacconist... .........: 385 
Western Trucking—Motor 
PepespertanGR no. is ee ci ss 257 
Western Underwriter ........... 319 
Westinghouse Service Beacon..... 240 
Westminster Films* .......50..-.0 472 
WHIESTMINISHEY —PTESS! osc oeciw S cpa eene’e 431 
Weston’ Playhouse .....<......5. 483 
Westport Country Playhouse..... 477 
West Virginia Beverage News..... 269 
NICSUON AEM 2 resect cr acp ets, 5 dishes 241 
Se aie eee 161 
Wetmore Declamation Bureau.... 474 
Wharton Mirsitc Co\...-.< ss. 0 452 
WYEICOE SCOOPS LBC en. 5.5 os ics sets 344 
Wheelabrator Digest ............ 241 
ee FARA oe es ows 440 
Wate Barn Vheatre............: 477 
hair ieaky (0 Long 6.) ct on ar 431 
Albert Whitman & Co........... 431 
Whitman Publishing Co.......... 431 
Winittlesey-Biouse: .....0c cence ees 43 1 
Wholesale Drug Sales........... 275 
EG ee | ee ee 150 
VVACIE, VVOLLGI Sch. S eetae eis, pase. Seis 465 
Write, Wale TGs. cies oe 431 
John Wiley & Sons, Inc.......... 432 
Williams & Wilkins Co., The...... 432 
Williamstown Summer Theatre... 478 
Wilshire Book Company......... 432 
Ht. W. Wilson Co.,. The... ......06..65 432 
Lambert Wilson Associates....... 491 


Wilson Library Bulletin....... 283 


Wares 60 VMS: oc. ..ccsinmw once s 269 
Willis Kingsley Wing, Author’s 
RREPTESEIRAUIVE: cae iwictenn as + 491 
Winefoot Clanw The. os ox... ou. 241 
Wire & Radio Communications... 285 
Wire and Wire Products......... 387 


General Index 595 
Wisconsin Agriculturist ......... 49 
Wasconsifiite: Lhe «on s.c. an Nees : 161 
Wisconsin Tales and Trails...... 161 
Wisconsin Professional Engineer... 292 


Wisconsin Regional Writers 
Associntion) Ticiaie. Rees ¢ 504 


MVitching. Rod: . Ube... wanes... 241 
Woman Bowler, The............. 200 
Womans: Dayingacs... Wd. 202.8 216 
Women’s News Service........... 465 
Women’s Wear Daily. acide 271 
Wonder Books: Incite. 432 
Wood & Wood Products.......... 320 
Wood Construction and 

Building Materialist .......... 330 
Wooden Barrel> Ther... 0.6.04 241 
Wood Preserving News.......... 330 
Wood Working Digest........... 330 
Woodmen of the World 

BERBACUNEE oh sores rinse us 241 
VN RO HA Serierecas SubpaVots tics, sseieareners Siecsnehs 150 
Words-of~ Cheer... >... .agsee ees: 95 
WrordaWeavers: sci mapince hice s 497 
Miorkbaskety Whe «.002s0neumion one 132 
ices Lele (Ct Us PEt ceo get are 132 
VOLK MSOANy Tee eket a Bers creo presences 338 
i Wikore <tc) 0). Ul set Ree eee ORE Reo 494 
VESTA COUN peers ees; :18 ssa cesrorteels 360 
Witla OU OOK wo Sows agen 185 
WHA ONE ccciens lar eed are 95 
World= Petroleum: ..c...66. 60200 360 
World Publishing Company, The.. 432 
Wierda Wraton” PI@sss, 0.5 Csi ayererczone'e 465 
Worldwide Press Service......... 465 
WNIGIIAN WV OO 2S 5 orivd close cteenety aie 330 
Wormwood Review, The......... 128 
WATT URC caycusnat meses syraich vamiernex 323 
Writers’ Club of Whittier......... 494 
Winters: Digest nc .ete Len Gee es 323 
Writer’s Digest Literary Agency.... 492 
Writers’ League of Hartford...... 495 


Writers’ League of Washington, The 496 


Writers Workshop ......:....506. 494 
Writers~Workshop:. .......08 0665. 494 
Writers Workshop, The.......... 498 
Winter Sey earpOOk. .1<.).) sce nana 323 
ee ie Ac a | a a 432 
Wynnfield Music Co. ..... eee 452 
Wyoming Stockman-Farmer ..... 49 
Wyoming Wildlife ............. 200 
=) fo 
icaeIMN MCA aicis bye cniiwieisrs eGo eee «a 6 200 
RY GMINE VIEW: GAURGI 5020.05 Senso 150 
EE ee evening we 3 61 


596 General Index 


Thomas Yoseloff, Inc............ 432 
OUT BAD 2. = Sine. ard wanteeee 216 
Wear Figureies) . hiic: rete t . alages 216 
our NewsBaby vedi d dans 216 
Your Own Collector............ 242 


Your Personal Astrology Magazine 21 


Your Romance’ 4g? . ine meek 32 
ONC cr ss ca ORE ERO, aad 96 
Youth for Christ Magazine....... 96 
Youth’s Comrade .....00.500 0000. 96 
Youth’s Instructor, The.......... 185 
Young Ambassador ............. 95 


Young Catholic Messenger....... 95 
Young Crusader, The............ 95 
Voung: Judean yc cc oes nad occ eee 185 
Young People .....szithuwelecohd eis 95 
Young Publications ............. 432 
REBELS {Es 
jites' Ziegler <2... ee ee 470 
Zondervan Publishing House..... 432 
Zuina Musie® is) eee 452 


“o 


WRITER’S MARKET SERVICE 


Published by 
Writer’s Digest 


Now coverage of markets buying material from 
writers, photographers and cartoonists is avail- 
able on a service basis throughout the year. 
This represents a significant extension of the 
coverage provided by Writer’s Market. 


The Service features Updated Reports, monthly 
or oftener, which bring subscribers latest devel- 
opments about new markets and their require- 
ments and the latest changes in established 
markets within days of the collection and prep- 
aration of such information in the Writer’s 
Digest offices. 


These Updated Reports are designed to fit into 
the Basic Unit (similar in size, coverage and 
treatment to this edition of Writer’s Market) so 
that users of the Service have complete market 
data organized into a single volume and up-to- 
date anytime of the year. The complete Service 
includes the Organizer Notebook Binder, a 
quality, heavy-duty 8”x10” looseleaf notebook 
which permits easy additions and changes, as 
the Updated Reports are received on looseleaf 
punched sheets ready to be entered. 


No matter what time of the year the Service 
may be ordered, the subscriber receives the 
Basic Unit with all. of the Updated Reports 
issued since publication of the Basic Unit. 
After receipt of the Basic Unit with all reports 
issued up to delivery, the subscriber continues 
to receive Updated Reports as issued, monthly 
or oftener. 


The Service continues each year without inter- 
ruption. (Members may discontinue simply by 
notifying Writer’s Digest on the annual state- 
ment.) In succeeding years, a complete re- 
placement of the Basic Unit will be sent each 
January and the Updated Reports will continue 
to be sent throughout the year without inter- 
ruption. The new Basic Unit supplied each year 
enables the member to replace the contents of 
the Notebook with the complete new Unit and 
start the year fresh with the latest information 
consolidated and indexed. While the Notebook 
is built to last many years, additional Note- 
books may be ordered at any time at special 
low membership rates. 


CONTINUED INSIDE FLAP 


In the pages of Writer’s Digest each month, writers, published and unpub- 
lished, meet to discuss and improve their craft and help each other to publica- 
tion and income from their work. This is accomplished through helpful 
articles which spell out A-B-C approaches to technique, coverage of new devel- 
opments providing opportunities, detailed market requirements direct from 
editors, a question-and-answer column, the famous Idea-A-Day feature, 
reviews of books of special value to writers, and special columns devoted to 
photojournalism, cartooning, television and radio. Through this kind of 
unique and thorough coverage, Writer’s Digest in 43 years of publication has © 
developed into the world’s largest writers’ magazine—largest both in terms of 
the amount of editorial content in each issue and in terms of the number of 
readers. The subscription rate is $4.00 per year in the U.S.A., or $5.00 out- 


side the U.S.A. 
WRITER’S DIGEST, 22 East Twelfth Street, Cincinnati 10, Ohio 


